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Cars being ‘fit for purpose’ are key as fleets face up to new challenges

CHOOSING cars that are ‘fit for purpose’ is the number one priority for fleet managers when designing their vehicle choice policies.

And surprisingly it has climbed above ‘CO2 emissions’ which has fallen into second place.

The quarterly survey by fleet sector research and benchmarking specialists, Experteye, which many of the major UK contract hire companies subscribe to, shows that the number of fleet managers who cited ‘fitness for purpose’ as the most important criteria has risen from 52% to 64% between Q1 and Q3 of 2010.

Whereas, choosing vehicles based on their CO2 emissions has fallen slightly from 59% at the beginning of last year to 55%.

Other factors that influence vehicle choice lists include ‘maximum monthly rental’ in third place with 45% of fleet managers seeing that as the key priority, ‘vehicle cost per mile’ in fourth place at 22%, ‘safety features’ at 21%, ‘a vehicle’s brand image’ at 18% and ‘engine capacity’ at 15%. 

Meanwhile, 12% of fleet managers said they had no criteria for their vehicle choices and only 3% said they preferred vehicles from the European Union.

The survey, which studies fleet industry trends and is conducted in conjunction with Peter Cooke, Professor of Automotive Management at Buckingham University, was based on a sample of 245 fleet managers and decision makers.

Rick Yarrow, managing director of Experteye, said: ‘It’s interesting that the focus has shifted so steeply towards ensuring vehicles are fit for purpose as this shows a determination by businesses that their vehicles must be effective business tools. And it’s probably fair to say that this is as a result of companies preparing themselves for the challenge ahead as we move out of recession, but still face some potentially uncertain times.

‘However, we shouldn’t overlook the fact that if we combine the percentages of maximum monthly rental and vehicle cost per mile, which are both measures used to control overall vehicle expenditure, budgetary control is still key. Many contract hire companies will feel disappointed though that the use of cost per mile, which includes fuel, sits at just  22% when in the fleet sector it is seen as a far more relevant and accurate measure for policy setting.’
Cooke added: ‘The strategic implication of ensuring vehicles are fit for purpose is that fleet operators are moving away from survival mode into a restructuring and rationalising mode, looking to pitch the fleet against driver requirements rather than merely providing mobility.’
Technology vital to limiting business impact of fuel price rises

SPIRALLING fuel price increases which are set to hit Britain’s businesses with a multi-million pound headache in 2011 can be offset by the deployment of technology, according to telematics provider Trimble MRM.

Meanwhile, managing fuel costs should be the number one priority for fleets in 2011, according to fleet software company CFC Solutions.


The increase in fuel duty of 0.76p per litre of petrol which took effect this month could have a significant impact on businesses, especially those with fleets, lorries or company vehicles.

The tax rises come on top of rampant increases in fuel prices, with a litre of unleaded petrol in the UK now costing on average 128.14p and a litre of diesel 132.53p. Pump prices are predicted to rise even further due to forecasts the cost of crude oil will continue to rise and a further fuel duty increase of inflation plus 1p due on April 1.

As the Government comes under increasing pressure to cut the price of fuel by reducing duty, it has been revealed that the rising cost of oil will hand HM Treasury a windfall of at least £2 billion in extra tax from North Sea oil revenues.

 
Recent research from Trimble found that 85% of fleet managers believe fuel efficiency was the biggest challenge facing their businesses. The survey showed businesses were keen to respond to the threats posed by fuel price increases by finding ways to make fleets more fuel efficient, especially by reviewing vehicle use and monitoring driver behaviour. 

Andrew Yeoman, managing director of Trimble MRM in the UK, a leading supplier of corporate in-vehicle telematics technology, said that despite the critical situation, companies could offset the rises by deploying technology, which could make vehicles more productive and efficient reducing fuel use by ‘up to 30%’.

He said: ‘Companies are bracing themselves for an expensive year at the pumps. There are ways to limit the impact of the crisis. Understanding where fuel is being lost or unnecessarily wasted is crucial. The latest telematics software, for example, can help to reduce unnecessary driving, improve fuel efficiency, and can be used to prevent fuel fraud.’

Telematics technology enables companies to monitor fuel consumption, mpg and emission outputs, thus helping reduce fuel use and improving a company’s carbon footprint.

’Technology can be beneficial to show how economical a driver or vehicle is, which is vital in helping companies optimise their usage of fuel,’ added Yeoman.

Neville Briggs, managing director at CFC, said: ‘Every day we talk to fleet managers who see fuel as a cost that cannot be controlled yet our experience is actually that it is one of the fleet costs that responds best to tighter management. 

‘There are all kinds of steps that can be taken, most of which can be put in place quickly and easily. If you work on a new fuel strategy today, it could certainly be producing results for you with a month or so.’
CFC Solutions’ five-point action plan is:
· Win the fuel argument - within any organisation there is likely to be scepticism that fuel use can be controlled therefore have information to hand that will support the argument 
· Make drivers and their managers think before they jump into a company car or van to make a journey and ask them to justify the trip 

· Manage fuel spending at the pump by using fuel cards 

· Analyse data gathered from the use of fuel cards 
· Challenge drivers and let them know that they are being monitored - talk to those who seem to have a heavy right foot and offer training or incentivise them to change their driving style. 
The AA claims that its ‘DriveSmart’ eco driving scheme can help motorists reduce fuel consumption by up to a third or £500 a year. Run by the AA Driving School, pupils have typically been able to cut 10% from their fuel consumption - equating to savings of £160 a year based on today’s petrol price. But some have cut their fuel use by a third, which would add up to over £500 over a year.
PACTS conference to focus on at-work driving

THE Parliamentary Advisory Council for Transport Safety (PACTS) is organising a ‘Driving for Better Business’ conference on March 23 in London

With as many as one in three road casualties possibly injured while driving for work, risk on the road can and should be managed by employers in the same way as they think about dangerous equipment or slips, trips and falls, says PACTS.

For the last four years, the Driving for Better Business campaign, which is delivered by RoadSafe on behalf of the Department for Transport, has raised awareness of the importance of work-related road safety in the business community and public sector by using advocates drawn from these communities to promote the business benefits of managing it effectively. 
Central to the campaign are more than 50 business champions - private and public sector organisations that are prepared to champion good practice by taking a business message to business.
The conference at the BT Centre will highlight the achievements made by those organisations in cutting risk and improving performance. 
It will also highlight the resources available to organisations wishing to embark on a similar journey. 
The conference, which is entitled ‘Driving for Better Business: Managing Risk, Improving Performance’, brings together a range of companies from multi-national to small enterprises including the not for profit sectors. It aims to celebrate success and to identify continuing challenges for road safety in the next decade. Further information is available at http://www.pacts.org.uk/events.php?id=23
Arval customers put electric Nissan Leaf through its paces

ARVAL has teamed up with Nissan to give its customers and employees an opportunity to test drive the new Nissan Leaf - the world’s first five-door, five seat, fully electric vehicle.  
Customers and employees were invited to experience the ground-breaking car for themselves, as well as take the chance to ask general questions and discuss any technical queries with Nissan and Arval representatives who were available on the day.

With carbon-free car fleet options set to become increasingly relevant for fleet managers in the future, Arval is working in partnership with its customers to provide advice and support as environmentally friendly vehicles - such as the Leaf - are developed.  
Providing fleet managers with the practical opportunity to drive the cars before launch, as well as assisting them in understanding the issues related to greener fleet choice lies at the centre of Arval’s ongoing customer commitment.

One customer, Paul McCulloch, fleet manager at family-owned construction, civil engineering and property services company Osborne, drove the car.

He said: ‘Osborne has a company fleet of over 240 vehicles and we take our responsibility to the environment very seriously. We have examined hybrid technology, but haven’t really been convinced so far in terms of what we have seen.  

‘I was very impressed though with the Nisan Leaf. Not only does it display true green credentials, it also looks great and performed exactly like any conventionally fuelled vehicle. When managing fleet choices for staff, we have to be sure to address both car performance expectation and overall aesthetics. In my view the Nissan Leaf ticks both boxes. I look forward to being able to offer it to our company car users.’
IFS achieves ‘best company’ status for second consecutive year

INCHCAPE Fleet Solutions is celebrating the start of 2011 by being named as one of the top companies to work for in the UK for the second consecutive year.

The Portsmouth-based vehicle leasing and fleet management specialist, which has almost 48,000 company cars and vans on its books, has achieved ‘One to Watch’ status in the ‘2011 Best Companies To Work For’ survey.

The annual staff survey by Best Companies - the workplace engagement specialists - repeats the achievement of Inchcape Fleet Solutions in 2010 when the company attained ‘One to Watch’ accreditation for the first time.

Jonathan Austin, founder and CEO of Best Companies told Inchcape Fleet Solutions’ managing director Steve Archer, who recently succeeded the now, departed Terry Bartlett: ‘This is an achievement of which you and your organisation should be proud.’
Inchcape Fleet Solutions’ HR director Kerry Howard said: ‘We are delighted to have achieved ‘One to Watch’ status for the second consecutive year.
‘Following the 2010 survey results we put together an action plan to address a number of areas and launched a new range of benefits to staff.’
New initiatives designed to further improve the working life of Inchcape Fleet Solutions employees include:

· A birthday lie-in - employees on their birthday can arrive at work three hours after their scheduled start time

· A healthy option - free fruit for all staff every Wednesday

· Health shield - Inchcape Fleet Solutions contributes a cash sum towards costs incurred by staff as a result of dental, physiotherapy, optician or chiropody treatment 

· Health screening - representatives of specialist company Screen Ethics attend Inchcape Fleet Solutions’ head office and provide health information and carry out tests on employees such as measuring heart rate, their body mass index, checking if they are anaemic and an osteoporosis check.

The survey results will be published in The Sunday Times and Howard added: ‘We believe that Inchcape Fleet Solutions is a great place to work and accreditation through the Sunday Times further supports this. 

‘We are committed to trying to win a place in the Sunday Times’ Best 100 companies to Work For listings in the future. We will continue our journey whilst looking to introduce new ideas to the benefit of staff that we believe will help achieve our ambition.’
Places still available at 2011 Fleet Safety Forum annual conference

FLEET managers are being urged to book places at the Fleet Safety Forum’s eighth annual conference on Thursday, March 3. 
The ‘Best of the Best’ conference, run by Brake, the road safety charity, showcases policies and programmes to tackle work-related road crashes.

The conference, sponsored by Mitsui Sumitomo Insurance, takes place at the National Motorcycle Museum, Birmingham.  
Speakers from wide-ranging organisations who are leading the field in work-related road safety will outline their road risk management programmes, successes and plans. Topics and speakers include: Dr Will Murray, research director, Interactive Driving Systems; Tracey Scarr, fleet and road safety manager, Arval; Lynne Beale, group risk manager, Arriva; Paul Wreaves, operations director, ETS Distribution; Doug Jenkins, motor fleet risk manager, QBE; Simon Monk, company vehicle operations, Vauxhall Motors; Andy Price, practice leader, Zurich Insurance; Tony Wallace, training and development manager, Johnsons Coaches; and Neil Shaw, fleet training manager, Ocado. 

Places cost £175 +VAT for Fleet Safety Forum subscribers and £295 +VAT for non-subscribers. Call Brake on 01484 559909 or email admin@brake.org.uk to book.

Admiral signs up with National Windscreens

NATIONAL Windscreens has secured a three year contract with Admiral Insurance Group as its vehicle glass and repair supplier. 
The contract includes the supply of services to customers of the Admiral, Bell, Diamond and Elephant insurance brands.

The contract is a continuation of the services which National has been previously supplying to customers of the Admiral brand.

The contract supports the National Windscreens growth plan, which is built around offering a complete ‘first class’ service which includes, says the company, the offering of possibly the shortest lead times in the industry.
Lex Autolease staff help create National Forest

STAFF from Lex Autolease, the UK’s largest vehicle leasing company; have helped create new woodland in The National Forest, the boldest environmentally led regeneration project ever seen in the country.

Enthusiastic members of staff and management travelled from Lex Autolease’s Birmingham, Stockport and Bury offices to The National Forest in the Midlands, to plant trees and assist with woodland management tasks as part of a productive partnership with the National Forest Company.

The group gathered at Conkers Waterside in Moira, Leicestershire, for a presentation about the strategy behind The National Forest. They then travelled to the woodland site, planting 250 oak, ash, silver birch and wild cherry trees, as part of the new Packington woodland. They also helped Forest neighbours by pruning and clearing brash in adjacent Normandy Wood (dedicated to Normandy veterans), which is owned by North West Leicestershire District Council. 
The event took the partnership with The National Forest, which spans 200 square miles of the Midlands, into its fourth year. Lex Autolease’s sponsorship creates two new woodlands in the heart of The National Forest, at Pick Triangle and Packington, as well as a community engagement programme. On completion over 120,000 native broadleaf trees will have been planted.
Model update________________________________________________

Car list price increases ‘slipped in’ alongside VAT rise

NEW car list prices were raised by two thirds of motor manufacturers in January, in addition to the increases caused by introduction of the 20% VAT rate.

The figures have been revealed by CAP, the car pricing experts which claims to operate Britain’s most comprehensive database of new vehicle prices, options, standard equipment and key technical data.

Two out of three manufacturers increased basic list prices by more than the additional VAT figure, raising average prices by £142.74, CAP has calculated.

CAP new vehicle data manager David Saville said: ‘Historically, tax-driven changes to car manufacturer price lists have often been used as an opportunity by manufacturers to realign their ranges and push through additional price increases.

‘The latest change to 20% VAT was no exception. In summary two-thirds of the manufacturers appear to have slipped in basic list price increases of an average of £142.74 alongside the VAT rise. One third of manufacturers decreased their basic list prices by an average of £108.73. Therefore the net effect across a sample of 4,966 model variants was an average increase in January of £66.31.

‘When the additional 2.5% of VAT is applied, this represents an average new price increase of £79.57.

‘Drilling down into the detail, European manufacturers have applied the heaviest increases, whereas Japanese and Korean manufacturers have made minimal adjustments averaging around £10, meaning the main change their customers will see is the 2.5% VAT increase.’
In January CAP made just short of 460,000 changes to options and list prices across the 79 Car and LCV manufacturers within its new vehicle database.

New Ford Focus to launch with prices from £15,995

THE all-new Ford Focus will cost from £15,995 on-the-road when it goes on UK sale within six weeks with a choice of five-door hatchback or estate bodystyles.

Powered by a range of new or updated engines, the powerplant line-up includes a new 1.6 litre 150 PS EcoBoost petrol engine, which features Auto-Stop-Start technology delivering emissions from 139 g/km and average fuel consumption from 47 mpg.

There are also completely updated 1.6 95 PS and 115 PS and 2.0 litre 140 PS and 163 PS Duratorq TDCi diesel engines, the former also featuring Auto-Stop-Start delivering emissions of 109 g/km and average fuel economy from 67 mpg. Emissions on the 2.0 litre Duratorq TDCi are from 129 g/km with average fuel consumption from 56 mpg.

The other engine in the new Focus line-up is the 1.6 litre Duractec Ti-VCT with power outputs of 105 PS or 125 PS delivering emissions from 136 g/km and average fuel consumption from 48 mpg
Engines are mated to either a PowerShift six-speed dual-clutch automatic gearbox or an all-new Durashift six-speed manual transmission.
At 1,484mm high (on 17-inch wheels), 4,358mm long and 1,823mm wide (without mirrors), the new five-door model is 16mm lower, 21mm longer and 16mm narrower than the current Focus. Its wheelbase is 8mm longer at 2,648mm.
New Focus will be available in a choice of four trim levels - Edge, Zetec, Titanium and Titanium X.

The model features a digital camera system which supports five driver assistance features - lane departure warning, lane keeping aid, driver alert, traffic sign recognition and auto high beam - that help deliver improved driver confidence and safety.

Mounted next to the rear view mirror, the forward facing digital camera captures a view of the road ahead which is analysed by an on-board computer.

The information from the camera can then be used to support the driver by helping them to stay safely in lane, remain alert at the wheel, monitor the latest traffic signs and operate headlamp high beam.
Additionally, says Ford, the technology-packed Focus with features such as low speed safety system, torque vectoring control and traffic sign recognition help the model set a new standard for affordable technologies in the C segment.

The new Focus has a modern, cockpit-style interior, with an instrument panel and centre console that wrap around the driver.

The new Focus range will be extended later this year with the arrival of an ultra-low emission ECOnetic model and in 2012 by the Focus Electric.
New Mercedes SLK Roadster set for June UK arrival

THE new Mercedes-Benz SLK Roadster will launch in the UK in June with exact pricing and specification still to be confirmed.

New from the ground up, it is the third generation SLK and marks the introduction of the panoramic vario-roof with Magic Sky Control, which switches to light or dark at the touch of a button. 
For the first time Mercedes-Benz is offering a choice of three variants of the lightweight-construction vario-roof for the new SLK - in seconds the feature transforms the roadster into a coupé with a ‘fixed’ roof at the touch of a button and vice versa.
The standard version is a roof painted in the vehicle colour, alternatively there is the option of a dark tinted panoramic vario-roof, while the third variant is a panoramic vario-roof with Magic Sky Control. This glass roof switches to light or dark at the press of a button. 
When light it is virtually transparent, offering an open-air experience even in cold weather. In its dark state the roof provides shade and prevents the interior from heating up when the sun’s rays are very intense.
The SLK will be powered by new four- and six-cylinder engines featuring the ECO start/stop function. They are up to 25% more economical than their predecessors. 
The four-cylinder engines in the SLK 200 BlueEFFICIENCY and SLK 250 BlueEFFICIENCY develop 184 bhp and 204 bhp respectively from a displacement of 1796cc. 
The 200 is claimed to be the most economical roadster in its segment. With the optional seven-speed automatic transmission, 7G‑Tronic Plus, it returns 46.3 mpg on the combined cycle. 
The SLK 250 BlueEFFICIENCY is equipped as standard with the 7G-Tronic Plus automatic transmission and returns 45.5 mpg on the combined cycle. 
The V6 engine in the SLK 350 BlueEFFICIENCY draws 306 bhp from its 3498cc displacement. It returns 39.7 mpg on the combined cycle. 
The model will also feature, says Mercedes, ‘a unique set of safety equipment [which] bestows role-model status on the SLK in this segment’. Safety systems include the drowsiness detection system Attention Assist. 
Vauxhall will sell every Ampera EV it can get, says GM chief
GENERAL Motors are currently planning to build 15,000 extended-range Ampera electric vehicles (EVs) for the first 12 months of sales in Europe with the majority destined for the UK.

European sales are scheduled to start in November with the UK launch in early 2012.

Nick Reilly, president of GM Europe, said that GM was confident that it ‘will sell every Ampera we can make. What we don’t know is the size of the market and we won’t know that for two to three years’.

What is known is that when the Ampera does come to Europe it will have an additional ‘hold’ mode that the current Chevrolet Volt doesn’t have in the United States.

It’s a feature that allows the driver to hold the charge of the battery by using the range-extending petrol engine until they want to switch to pure EV power - inside the London congestion zone for example.

Until a decision is made later this year on where else Volt/Ampera will be built, all cars will be produced at GM’s sprawling Detroit-Hamtramck plant. Vauxhall’s Ellesmere Port plant is one of the factories that is under consideration for future production.

In the UK the Ampera costs £28,995 after taking into account the Government’s £5,000 Plug-In Car Grant incentive. The car has a battery range of 50 miles and a commuting range of 360 miles.

Toyota expands city car range with Aygo Go

TOYOTA has expanded its city car range with the launch of the Aygo Go, a high-spec model with on-the-road prices from £9,750.

The focus is on multi-media features and includes as standard a removable TomTom satellite navigation unit that has touch screen controls and a voice recognition function.

The sat-nav comes along with Bluetooth and a USB port for connecting iPods and other digital music players to the audio system, which itself provides a CD player that can play MP3 files from disc.

The model also features new-design alloy wheels, dark-tinted rear privacy glass and a leather-trimmed steering wheel. 
The Aygo Go is available in both three and five-door body styles and is powered by the established 1.0 litre three cylinder VVT-i petrol engine with manual or MultiMode transmission. 

Next generation Rio marks next big step in Kia’s design revolution 

THE first official sketches of the next generation Kia Rio show a powerful, bold design that marks ‘the next big step’ in the manufacturer’s ongoing design revolution.

Longer, lower and wider than the existing Rio, the new model is designed to inject ‘emotional appeal’ into the B-segment, targeting progressive, energetic drivers who want a stand-out design, says the company. 

Described by Kia’s chief design officer, Peter Schreyer, as ‘sporty and elegant’, the B-segment newcomer has a swept-back profile and a character line rising out of the front wheel which gives it a sense of movement and fluidity, even when stationary. 

Inside, Kia says that the new Rio will offer a feeling of quality typically associated with larger, more expensive models.

‘Downsizing is becoming more and more of a trend these days and a B-segment car as attractive as all-new Rio, with its driver-oriented cabin and interior trim options, will no doubt help consumers to be more comfortable making that switch. We anticipate this model becoming even more popular than the current vehicle,’ said Soon-Nam Lee, director of overseas marketing, Kia Motors Corporation.
The new Kia Rio will make its global debut at the Geneva Motor Show on Tuesday, March 1.

Two wheel drive Chrysler Jeeps on their way to UK

THE new Chrysler Jeep Patriot and Compass models will be available with both two and four wheel drive when they come to the UK later this year.

Jeep’s president, Brit Mike Manley, who also heads up Chrysler’s international operations, said two wheel versions of the vehicles had been available in the United States for some time.

He added: ‘You also have to take a look at the success of other two wheel drive SUVs such as the Nissan Qashqai in the UK and Europe to see why we are doing this.’

The Compass is a more luxurious version of the Patriot and so Jeep will have two models in the C SUV segment.

Manley said: ‘They will appeal to different customers in what is the largest SUV segment. The Compass has been outselling the Patriot in international market and we hope it will create more interest in the brand in the UK.’

Also available with a diesel will be the new Chrysler 300 saloon when it comes to Britain.

‘It’s important to have diesel in the large car segment - around 95% of sales of these models in Europe are diesel,’ said Manley.

He also believes the smaller Chrysler 200 would work in Europe, despite the fact that its predecessor, the Sebring, was withdrawn a year ago because of poor sales. The company is currently evaluating the situation.
Chrysler’s model expansion in the UK, under the management of the Fiat Group, also includes the re-introduction of the Lancia Delta hatchback and small Ypsilon in the coming months.

The vehicles will be badged as Chryslers and will be arriving in the UK despite the chequered history for the Chrysler and Lancia brands.

Fiat Group chief Sergio Marchionne said that along with the introduction of US models such as the new Chrysler 300, Jeep Grand Cherokee and Dodge Voyager, the Chrysler brand would be able to compete in the UK will a full line up of models for the first time.

However, he added: ‘The UK is one of the toughest markets in Europe and very competitive in terms of pricing. No carmakers really make money in Britain because of this. But there is potential for us now with a full brand rather just the Chrysler models which were always perceived as American cars.’
Volkswagen Amorak to make UK debut

THE new Volkswagen Amarok pick-up received its UK premiere at the four-day 2011 Outdoors Show at the ExCel exhibition centre in London’s Docklands. 

Following the show, the Amarok is embarking on a nationwide tour, giving customers a chance to see and experience the vehicle in a series of static displays at Volkswagen Van Centres across the UK, before the first right-hand drive vehicles arrive in the spring.

The Amarok boasts the largest load dimensions in its class with a load area of 2.52 m² (1,555 mm long, 1,620 mm wide, with width between wheelarches of 1,222 mm).

All models feature advanced technology and safety systems including EDL (Electronic Differential Lock), ASR (Anti-Slip Regulation), ESP (Electronic Stabilisation Programme) with Hill Hold Assist, Hill Descent Control and off-road ABS designed to shorten stopping distances significantly on loose surfaces. 

UK prices and specifications for the Amarok will be announced in the coming months. 

Mitsubishi to unveil new compact car at Geneva show

MITSUBISHI will unveil a new ‘global small concept car’ at the Geneva International Motor Show that effectively previews its new compact model which will go into production in March 2012.

The concept, which will have its world premiere at the March show, has as its hallmarks affordability and high fuel efficiency, according to Mitsubishi.

In addition, the car, which can accommodate five adults, achieves emissions in the mid-90g/km range due to the use of an idling stop mechanism, 1.0-1.2 litre engine equipped with a regenerative braking system, weight trimming to the most complex parts, reduced running resistance in the engine, new-generation CVT, brakes, and tyres and a body shape that greatly reduces aerodynamic resistance. 
Audi A1 claims Car of the Year title at motoring ‘Oscars’

THE Audi A1 claimed the Car of the Year accolade at the 34th annual motoring ‘Oscars’ hosted by consumer publication What Car? 
The A1, an all-new premium supermini, was named Best Supermini, too, while Audi also picked up the Best Coupé award for the Audi TT.

Steve Fowler, What Car? Editor-in-chief, said: ‘If ever there has been a car that has hit the nail squarely and firmly on the head, the Audi A1 is it. It’s the right car at the right time: a car that combines desirability and ability alongside frugal financials - the perfect combination.
‘What’s more, 12 months ago at the 2010 What Car? Awards, the A1 waltzed off with our Reader Award - What Car? readers voted it the most exciting new car to be launched over the next year, and they were right. The A1 is a car that will make owners smile for any number of reasons and will keep them grinning, as all great cars do.’
This year’s Reader Award for the most exciting car to be launched in 2011 went to the new Range Rover Evoque, six months ahead of the British-built car’s launch. 
British car makers did well at the Awards with the Land Rover Discovery winning the Best 4x4 Award for an amazing seventh year running, while Jaguar won the Best Executive Car Award for the fourth year running with the XF.

The British-built, all-electric, Nissan Leaf was awarded the new Ultra-Low-Carbon-Car Award, and was described by Fowler as ‘a slice of tomorrow’s motoring today’.

Volkswagen was awarded the Small Family Car Award for the Volkswagen Golf 1.4 TSI 122 Match and also the Security Award in association with Cobra.

The Ford Mondeo 2.0 TDCi 140 Zetec picked up two awards for Best Family Car and Best Estate Car. Spanish car maker SEAT picked up the Best MPV Award for the Alhambra, while the Crossover Award went to last year’s Car of the Year - the Peugeot 3008.
Renault dominated the Hot Hatchback category with all three nominees, with the Mégane Renaultsport 250 Cup taking the overall prize.

Ferrari won its first ever What Car? Award - the Ferrari 458 Italia beating the likes of Aston Martin, Audi, Lamborghini, Mercedes-Benz and Porsche to the Best Performance Car Award.

BMW picked up two Awards: the Z4 was named Best Open-Top Car, and the 3 Series took the Compact Executive Award; the Mercedes-Benz S-Class won the Luxury Award, while Volvo won the Safety Award for its Pedestrian Detection system. 
Manufacturer news___________________________________________

Volvo warns over congestion charge busting ‘false’ DRIVe boot badges

VOLVO is warning drivers not to be lured into buying unauthorised Volvo DRIVe boot badges, which are being offered for sale in an around the London area.

Unauthorised vendors are reported to be offering DRIVe badges for sale to unsuspecting drivers for upwards of £800 on the false premise that the badge will, on its own, exempt them from the London Congestion Charge.

Changes in congestion charge regulation mean that from this month cars with carbon dioxide emissions below 100 g/km are exempt from the fee. Volvo’s C30, S40 and V50 DRIVe models all have emissions of 99 g/km.

Volvo has taken out an advertising campaign to alert drivers to the con. The company said: ‘A Volvo DRIVe boot badge is not on its own enough to exempt the driver from London congestion charging.

‘If any driver is approached by a non-Volvo related vendor, in person or online, and is promised exemption from London congestion charging via the attachment of a Volvo DRIVe boot badge, please inform Volvo Car UK via their website - www.volvocars.co.uk/congestioncharge - or inform an approved Volvo dealer.’

Vauxhall scores with Irish, Scottish and Welsh football deals 

VAUXHALL has signed three-and-a-half year agreements as the new ‘lead partner’ of the Football Associations of Ireland, Scotland and Wales.

The trio of sponsorship deals include all senior international fixtures including the Euro 2012 Championships and the 2014 World Cup in Brazil.

As well as being ‘lead partner’ to the senior men’s teams, the sponsorship also includes all national Scottish, Welsh and Irish junior age group teams, women’s football and grass roots initiatives.

The sponsorship announcements have all come in the last few days and follow a similar deal with the English FA, reported by the Digest last week (January 13). 

Wales and England will meet in a Euro Championship qualifying fixture at the Millennium Stadium on Saturday, March 26.

Light commercial vehicles______________________________________

Vauxhall van plant decision expected ‘within weeks’

GENERAL Motors Europe bosses are expected to make a decision on the future of Vauxhall’s van plant in Luton ‘within weeks’, it has emerged.

More than 1,000 people work at the factory, which produces the Vauxhall Vivaro and, in a joint venture agreement, the Renault Trafic.

The plant’s future has been in doubt for more than a year as the joint venture agreement comes to an end next year.

Recently the company has been optimistic that the factory will continue to remain open ‘in some form’ either producing vans or another vehicle.

GM Europe says that a decision is imminent with all options under consideration.

Meanwhile, Vauxhall’s other UK factory, the Astra plant at Ellesmere Port, is ‘a strong contender’ to become the first European plant to build the electric hybrid Ampera set to go on sale in the UK later this year.
Volkswagen extends Caddy range with two new models

VOLKSWAGEN has added two new models to its Caddy range - the passenger-carrying Caddy Life and Caddy Maxi kombi.
Both new models, which are available to order now, are fitted with a 1.6 litre TDI engine which produces 102 PS, mated to a five-speed manual gearbox, while a seven-speed DSG transmission is available as an option.  
The four-cylinder common rail diesel engine achieves a combined fuel economy figure of 49.6 mpg and emissions are 149 g/km with both transmissions. 
Prices for the five-seat Caddy Life start at £19,415 on-the-road, while the Caddy Maxi kombi is available from £14,450 plus VAT.

The Caddy forms the basis for the Caddy Life and the new model boasts the same list of standard equipment as its bigger Maxi brother including ‘Climatic’ air conditioning, RCD 310 radio/CD player, body-coloured bumpers, door handles and exterior mirrors and black roof rails. New 15-inch ‘Kemora’ alloy wheels are also fitted as standard. 

The Caddy Maxi kombi adds additional versatility to the Caddy Maxi range with a removable three-seat bench. The rear load area, fitted with rubber flooring, has a capacity of 1.6 m3 with the additional bench seat in place, increasing to 3.9 m3 with the rear seats folded, up to a maximum load capacity of 4.1 m3 with these removed.

Northgate’s Van Monster expands used vehicle sales network

ONE of the UK’s biggest suppliers of used commercial vehicles has opened its doors in Darlington - the home town of its parent company.

Van Monster, a wholly owned subsidiary of Northgate Vehicle Hire, Britain’s largest commercial vehicle hire company, sells used vehicles, directly to local businesses and private buyers many available on 0% finance terms.

The opening of the centre in Darlington brings the total number of Van Monster retail sites across the UK to eight. There are already centres located in Birmingham, Bridlington, Colchester, Leicester, Newmains, Wakefield and Warrington. 

The range of vehicles on offer at Van Monster extend from car-derived vans to small, medium and large panel vans such as Mercedes-Benz Sprinters and Ford Transits, chassis cabs and tippers from a range of leading manufacturers including Ford, Mercedes-Benz and Vauxhall as well as Citroen, Fiat, Mitsubishi, Nissan, Peugeot and Volkswagen at a wide range of prices to suit every budget.

To help customers manage their budgets, Van Monster’s new 0% APR finance offer is available on five selected models - Vauxhall Combo, Vauxhall Astravan, Ford Transit 280, Peugeot Partner (new model) and Peugeot Expert (new model) and excludes ‘special offer vehicles’. For peace of mind each model comes with a three-month or 3,000-mile warranty cover and the terms are 0% APR over 12 months.

The company believes that the opening of the Darlington complex, which immediately becomes the largest Van Monster retail centre with vehicles available for viewing and buying, represents a major opportunity to mirror the success of the other locations.

Gary Sullivan, Van Monster’s managing director, said: ‘The recession meant that many businesses were unable to afford to buy new vehicles. However, it is important for small firms and sole traders to operate modern, well maintained vans which will be more efficient than the older vehicles they are currently running by being less costly to service and maintain.

‘We have experienced a significant rise in sales over recent months at our other Van Monster centres and therefore believe that now is an opportune time to further expand our network.’
Residual value update_________________________________________

4x4 sales help LCV values to rally
MODEL mix helped average light commercial vehicle values rally marginally last month from November’s low point, as the wintry conditions boosted sales of higher value 4x4 models, according to the latest analysis from auction giant BCA.  
Changing model mix was largely responsible for the increase as sold volumes fell by around 25% over the month - with volumes of lower value part-exchange vans falling further than the numbers of fleet and lease vans sold. Nearly-new volumes actually increased, but remain very marginal in the bigger picture.

Despite average values climbing by just £37 (0.9%) to £4,067 in December, values actually fell in the three main sub-sectors (fleet/lease, part-exchange and nearly-new), while overall performance against CAP declined by nearly a point.

Fleet values fell by £137 (2.9%) from £4,602 to £4,465 with nearly a full point coming off the CAP comparison, which sat at 96.1%.  
It was the lowest monthly average value recorded in the fleet and lease sector in 2010, and the lowest figure on record since November 2009. Year-on-year figures were behind by £119, equivalent to -2.5% - the first time year-on-year figures have been behind since June 2009. However compared to two years ago, figures are ahead by £1,453 or 48%.

While December volumes from fleet and lease sources were disrupted, issues over the condition and variety of vehicles reaching the remarketing sector remained. Many vehicles came to the market well ahead of their planned de-fleet dates due to business failures, were often not in the best condition and were of similar make, model and specification.

Duncan Ward BCA’s general manager - commercial vehicles, said: ‘Market conditions were tough at the end of the year, with a combination of poor stock mix and inclement weather resulting in some price pressure across the board.
‘The snow and attendant travel chaos has abated since the earliest days of January and buyers have been very active in the early days of the year. January generally brings an uplift in activity, and this is typically sustained until the Easter period.  However, the late winter and early spring months could see some significant increases in available volumes, which means average values could come under pressure again.’
He added: ‘The economy is best described as fragile and we will be seeing the early effects of the VAT increase alongside continuing rising fuel costs, which means most small businesses will have a little less flexibility in their budgets than last year. Anyone looking to the SME sector to generate any major peaks in used van demand in the short term is likely to be disappointed - particularly as volumes are likely to increase over the coming month.’
Politics and regulation_________________________________________

Chancellor urged to abandon 5p a litre fuel price rise 

PRESSURE is growing on Chancellor of the Exchequer George Osborne to scrap the planned April 1 rise in fuel duty, which could add at least 5p to the price of a litre of petrol and diesel.

As a combination of January’s fuel duty and VAT increases and the global cost of crude oil send pump prices soaring, a range of motoring organisations have called on the Chancellor to ease the cost burden on fleets, hauliers and private motorists.

The Chancellor is planning a fuel duty rise based on the inflation rate plus 1p, which motoring organisations say will add at least 5p to the price of a litre.

Combined with expected oil price increases over the coming weeks, petrol and diesel prices could rise by around 8p - the current UK average price for a litre of unleaded petrol is 128.14p with a litre of diesel costing 132.53p.

The Retail Motor Industry Federation has written to the Chancellor asking him to abandon the April rise.

A spokesman for the AA has been reported in national newspapers as saying that ‘motorists are punch-drunk with these relentless price rises’.

As pressure mounts on the Government to scrap the above-inflation fuel duty hike a FairFuelUK campaign is gathering momentum. More than 8,000 petitioners including hauliers, business owners, motorists and the general public have added their support to halt the tax hike by signing an online petition at www.fairfueluk.com
The FairFuelUK campaign has the backing of both the Freight Transport Association and the Road Haulage Association. It calculates that if the rise of between 3p and 5p a litre goes ahead on April 1 it will leave industry picking up the tab for a minimum of £375 million this year. For a vehicle operator with a fleet of 10 HGVs that will mean having to find another £14,000.

Meanwhile, Prime Minister David Cameron has asked HM Treasury to study the possible introduction of a fuel price stabiliser, but has cautioned that it was a ‘difficult issue’. In the run-up to last year’s general election he said the Conservatives would introduce a fuel price stabiliser which would cut taxes if the cost of oil increased.

However, other ministers have, in recent days, hinted that the fuel stabiliser maybe too complex to introduce. Nevertheless, Cameron was reported in the Daily Telegraph (January 18) as saying that the Government would do something to curb high fuel prices possibly in the Budget on March 23.

Separately, tanker drivers across the UK are to be balloted over industrial action in a protest over wages, pensions and working conditions, the Unite trade union has said. The ballot is likely to take place in February. A vote in favour of action would raise the prospect of disruption in supplies to fuel stations.

‘Drugalyzer’ testing of motorists moves a step closer 

POLICE forces are a step closer to having equipment to test motorists suspected of drug driving, Home Office Minister James Brokenshire has announced.

The Home Office has produced the specification for a new police station-based drug screening device. 
Manufacturers of so-called ‘drugalysers’ will now submit devices to the Home Office for testing. If the specifications are met, a device could then be approved by the Home Secretary for use by police.

Manufacturers will now have until the end of January to indicate whether they are interested in building a screening device that meets the Home Office specification. Testing of the devices will begin in February.

Once a screening device is approved, officers will be able to use it to test if a person has specific levels of a drug in their system and then take a blood sample if the device gives a positive reading. 
This will enable suspects to be dealt with quicker, cutting bureaucracy and allowing officers to get back to frontline duties. Currently, a medical examiner must be called out to assess if suspects are impaired because of drugs and authorise a blood sample.
Brokenshire, the Crime Prevention Minister, said: ‘Motorists under the influence of drugs are a danger on the road. We are determined that police have the highest quality devices to help identify them. This specification is a big step towards that goal.

‘Police already have robust powers to test drivers for signs of impairment and this device will make it easier for them to identify the reckless drivers who are putting lives at risk.’

Road Safety Minister Mike Penning added: ‘We are a step closer to making sure that the police have the equipment they need to tackle this selfish minority more effectively and make the roads safer for everyone.’

Evidence to support a prosecution for drug driving can only come from a blood specimen. Currently, an officer can only require a suspect to give a blood specimen if a medical practitioner has been called out and said that the person may be under the influence of drugs. 
A positive test on an approved drug screener means a blood specimen can be taken straight away without a medical practitioner’s involvement.

The potential device will test for a range of drugs including cannabinoids, cocaine, amphetamines, methylamphetamine, methadone and opiates.

Meanwhile, the Government is to continue working with manufacturers to investigate the feasibility of introducing portable drug screening devices which could be used to test drivers for drugs at the roadside.

Road safety charity Brake welcomed the development. Campaign officer Ellen Booth said: ‘This is definitely a step in the right direction, but we’re not there yet. 
‘Provisions to tackle drug driving have been woefully inadequate for too long - other countries are leaps and bounds ahead of us. 
‘There still isn’t a law making it an offence to drive on illegal drugs. Without this legislation, the police have to try to prove driver impairment, which is difficult and helps to explain why there are so few convictions. 
‘We need a roadside drug screening device, and high levels of random testing, so that drivers know there is a significant chance of being caught.’
Government provides £560m to fund local transport schemes

LOCAL authorities are set to receive £560 million of funding to set up schemes to encourage people out of their cars and to walk, cycle and use public transport.

The funding boost is contained in a Government white paper published yesterday (Wednesday, January 19) called ‘Creating Growth, Cutting Carbon’, which aims to encourage the creation of sustainable transport projects to help create economic growth and reduce carbon emissions.
Two-thirds of all journeys are less than five miles and, says the Government; many of those trips could be easily cycled, walked or undertaken by public transport. 
The paper says: ‘We want to make travelling on foot, by bike or on public transport more attractive. Our work indicates that a substantial proportion of drivers would be willing to drive less, particularly for shorter trips, if practical alternatives were available.’
One of the aims is to give ‘quick wins’ locally by investing in smaller scale schemes to help create jobs; and giving local people more power over initiating innovative transport schemes in their own areas to better meet local needs. 

That includes supporting and expanding on schemes like ‘Wheels to Work’ in North Yorkshire and Devon, which gives people in rural communities access to personal transport to get to work or training.

Regional and Local Transport Minister Norman Baker said: ‘A good transport system is vital in our efforts to deliver two key government priorities: to help grow the economy and to reduce carbon emissions. Investment in local sustainable transport can deliver quick gains with both objectives, which is why, even in these difficult financial times, we are providing an unprecedented £560m to take this agenda forward.
‘Money invested wisely in local transport initiatives can both help the economy and cut carbon. It’s a win-win for local people and for the country as a whole.’

Dealer news__________________________________________________

Lookers seeks expansion with profits set to accelerate

LOOKERS, one of the UK’s largest motor retail and aftersales services groups, is confident of future growth and is forecasting that 2010 financial results will exceed management expectations and be towards the top end of market expectations. 

In a trading update ahead of results for the year ending December 31, 2010, which are due to be announced on March 9, the company said that its independent parts distribution business was a key differentiator in the retail motor sector. The division, said Lookers, provided a hedge against fluctuations in the new and used vehicle markets, as well as making a significant contribution to group profitability. 

In forecasting future growth, the statement said: ‘The group balance sheet has been strengthened significantly over the past two years and this, together with substantial headroom in our bank facilities will enable us to pursue strategic acquisition opportunities in both the motor and parts divisions, which will help underpin growth in future years.’
Lookers has continued to refine its franchise portfolio and has recently sold or closed seven underperforming dealerships to realise cash, which will be invested in new businesses that offered the opportunity of a greater return on capital, said the statement. 

A strong trading performance in the first nine months of the year, was followed by trading in the final three months of the year continuing to be in excess of both budget and the prior year. 
During the 12-months under review, Lookers said that the parts division had delivered further improvements in profitability and continued to trade ahead of budget and 2009. 

The motor division had also continued to deliver trading results ahead of budget and prior year and had benefited from new car retail volume sales growth in excess of the UK new car retail market, where Lookers gained market share with like for like sales for the year closing 3.8% ahead of 2009 levels, in a new car retail market that closed the year 5.6% down on 2009. 
Used car sales volumes, said Lookers, delivered good second half growth, enabling full year volumes to recover to 2009 levels. Aftersales revenue in the motor division continued to show growth on the previous year where the overall market had been declining, with satisfactory margins.
Commenting on 2011, Lookers said: ‘The new and used car retail markets are likely to continue to be affected, as consumer confidence is subject to prevailing conditions in the UK economy. However, the aftersales bias to the motor division and the group’s strong performance during the past two years, demonstrate the strength of the business and leave us well positioned for future growth.’ 
Peugeot appoints specialist electric vehicle dealers 

PEUGEOT is appointing 22 of its existing dealers, located across the UK, to sell and service its 100% electric car, the new iOn.

The specialist dealers are all geographically aligned to the ‘Plugged-in Places’ scheme, which will receive Government financial support to build the necessary charging infrastructure to support electric vehicles.

There are three dealers in the Midlands, two in the East of England, two in the North East, two in Scotland, two in London and one each in Milton Keynes, Manchester, and Northern Ireland. There are another seven across the South, South West and South Wales and one in Leeds.

Each specialist dealer will have available a Peugeot iOn demonstrator, dedicated electric vehicle charging point, specially trained staff and all necessary specialist servicing equipment.
The iOn is available with a £5,000 Government ‘Plug-In Car Grant’. Peugeot has also developed a bespoke leasing offer for the car and it is available on a four-year/40,000-mile personal lease scheme from £415 per month plus VAT with zero deposit.
Dealers can buy ex-fleet vehicles with new 1link iPhone app

DEALERS can now buy ex-fleet cars and vans on the move almost anywhere with the new 1link Disposal Network iPhone app.

The new tool - available free from the App Store - enables used vehicle trade buyers to access the e-commerce platform through their iPhone and has all the search and purchasing features of the full version of 1link Disposal Network.

Ken Trinder, head of business development at epyx the company behind 1link, said: ‘1link Disposal Network is now used by around a third of the UK’s top 50 vehicle leasing fleets as a disposal tool and has become an important source of stock for used car and van traders.


‘The new iPhone and iPad app means that they can access the platform and buy cars and vans from anywhere they can get a mobile phone or wi-fi signal. For busy traders on the move who are currently finding it more and more difficult to get hold of good stock, this is a real advantage.’

The 1link Disposal Network iPhone app works with iPhone 3, 3G and 4.
General motor industry news___________________________________
US private equity group puts £650m price tag on Kwik-Fit

UNITED States-base private equity group Clayton Dubilier & Rise is reported to be working on a £650 million bid for Britain’s largest independent fast-fit company Kwik-Fit.

CD&R is reported by the Financial Times (January 15) to be considering expanding its motor interests having already invested in car rental group Hertz and completed the buy-out of BCA, Europe’s largest vehicle auction company.

Kwik-Fit was put up for sale last year by PAI Partners, the French private equity group, which bought the company for £800m in 2005. While the price tag for Kwik-Fit is lower than the price paid for PAI, it realised £215m from its investment with the sale of Kwik-Fit’s insurance arm last year.

Binding offers for Kwik-Fit are due to be submitted next month.

Crumbling roads to send pothole-related insurance claims soaring

A HUGE rise in insurance claims is being predicted as vehicles suffer damage as a consequence of the increasing number of potholes on Britain’s crumbling roads.

The AA has already said that many roads are on borrowed time with a combination of potholes, snow and heavy rain producing the ‘worst imaginable driving conditions’. 

Potholes develop after water seeping beneath the road surface freezes, loosening the asphalt. Passing traffic, a thaw and rain does the rest. Worn out roads; old repairs and around ironwork are the most likely places for potholes to develop.
Simon Douglas, director of AA Insurance, said: ‘Last winter there were three times as many claims between January and March compared with the same period in 2009. 

‘We expect the pothole problem to be significantly worse this year because of three successive bad winters and the growing backlog of road renewal.’

The average insurance claim for pothole damage to cars is just over £1,300. The most costly AA claim last year topped £14,000, where the driver lost control and crashed after hitting a pothole. Total cost to the private car insurance industry for pothole damage over the first three months of 2010 is estimated to be more than £10.5 million.

However, with cuts in road maintenance budgets of 20% it mean that local authorities face very difficult choices on the roads they prioritise for repair, says the AA. Whilst they may fix the dangerous potholes many are likely to go unrepaired, warns the motoring organisation.
Hitting a deep pothole can cause severe damage and increases the risk of losing control and hitting other vehicles or objects. Even at low speeds damage to tyres, especially low-profile tyres, wheels and tracking is likely but the cost of repair doesn’t necessarily justify an insurance claim. 

Wheel misalignment could cost motorists more than £100m

TYRE and wheel misalignment could cost UK motorists up to £100 million in additional fuel costs alone, it has been claimed.

Out of alignment wheels require more energy to turn which can increase fuel consumption by between 3-3.5%. 
With the price of fuel likely to rise further in 2011 following this month’s increases in fuel duty and VAT, Micheldever/Protyre, independent wholesaler and retailer of tyres, is warning motorists they are burning money and taking unnecessary risks by not ensuring their vehicle’s wheels are aligned properly.
Following another harsh winter, misalignment is more likely to develop owing to the increased numbers of potholes created by freezing temperatures and the likelihood of vehicles bumping into curbs due to the slippery road surfaces. 
The impact resulting from these ‘bumps’ can knock wheels out of alignment, even damaging suspension components if severe, no matter how old or new the vehicle may be. 
If a motorist continues to drive the vehicle without the wheels being correctly aligned, they will increase tyre wear, decrease fuel efficiency and negatively affect the handling with the associated safety risks that presents.

Micheldever/Protyre retail director Simon Hiorns said: ‘UK roads and repairs have not recovered totally from the snow and freezing winter weather of 2009/10 let alone the recent bout of ultra low temperatures and snow. Potholes pose a very real safety threat to road users as well as spelling premature replacement cost for replacing tyres and possible wheels as well as suspension components.”
To help ease the burden of increasing motoring costs, Protyre is offering a free wheel alignment check together with £5 money off wheel alignment voucher to be used should remedial work be required. 

‘Platooning’ set to be motorway reality in a decade

ROAD trains or ‘platooning’ may be the new way of travelling on motorways in as little as 10 years time - and the European Union-financed SARTRE project has carried out the first successful demonstration of its technology at the Volvo Proving Ground in Sweden.

It is the first time the EU-financed development teams in SARTRE (Safe Road Trains for the Environment) have tried their systems together outside the simulators.

‘This is a major milestone for this important European research programme,’ said Tom Robinson, SARTRE project coordinator, of Ricardo UK. 

‘Platooning offers the prospect of improved road safety, better road space utilisation, improved driver comfort on long journeys and reduced fuel consumption and hence carbon dioxide emissions. With the combined skills of its participating companies, SARTRE is making tangible progress towards the realisation of safe and effective road train technology.’

Vehicle platooning, as envisaged by the SARTRE project, is a convoy of vehicles where a professional driver in a lead vehicle drives a line of other vehicles. 
Each car measures the distance, speed and direction and adjusts to the car in front. All vehicles are totally detached and can leave the procession at any time. But once in the platoon, drivers can relax and do other things while the platoon proceeds towards its long haul destination. 


The tests carried out included a lead vehicle and single following car. The steering wheel of the following car moved by itself as the vehicle followed the lead truck around the country road test track. The driver is able to drink coffee or read a paper, using neither hand nor foot to operate his vehicle.


Platooning is designed to improve a number of things: 
· Road safety, since it minimises the human factor that is the cause of at least 80% of road crashes. 
· It saves fuel consumption and thus cuts emissions by up to 20%. 
· It is convenient for drivers because it frees up time for matters other than driving. 
· As vehicles travel at highway speed with only a few meters gap, platooning may also relieve traffic congestion.


The technology development is well underway and can most likely go into production in a few years time, says SARTRE. What, says the organisation, may take substantially longer are the public acceptance and the legislation where 25 European Union governments must pass similar laws.


SARTRE is led by Ricardo UK and comprises collaboration with Idiada and Robotiker-Tecnalia of Spain, Institut für Kraftfahrwesen Aachen (IKA) of Germany, and SP Technical Research Institute of Sweden, Volvo Car Corporation and Volvo Technology of Sweden.  

Tesco drives into tyre business

SUPERMARKET giant Tesco has broken into the tyre trade by linking up with online tyre retailer Blackcircles.com.

Tesco Tyres is promising significant discounts on tyres - up to 40% on high street prices according to the website http://www.tesco-tyres.com/ - and customers can earn double Clubcard points with purchases.
Tyres can be ordered online and then fitted at Blackcircles.com’s UK-wide independent tyre fitting network, which numbers more than 1,200 outlets.
People on the move____________________________________________

Hargreaves to head up Kia fleet and remarketing

KIA Motors (UK) Ltd has appointed John Hargreaves head of fleet and remarketing with the major task of building the manufacturer’s future fleet business to new levels as the company aims for a long term annual sales volume in excess of 100,000 units a year.

Hargreaves (48) joins Kia from Motability Operations where he was manufacturer account manager but brings with him extensive experience from a variety of roles with Citroen UK - latterly as national fleet sales manager between 2005 and 2009. Prior to joining Citroen he spent six year at Ford.
Yaser Shabsogh, Kia’s sales director said: ‘Our fleet share has, in recent years, run well behind our retail share - 1.7% in 2010 compared to more than 4% - but as part of our future strategy we want to see fleet sales accounting for 40% or more of our business.’ 
Leigh takes non-executive role at Nexus to aid further expansion
RENTAL supply, rental management and systems business, Nexus Vehicle Holdings, has appointed well known senior industry figure, John Leigh, to a newly created non-executive role of director of business affairs. 
The appointment re-unites Leigh with Neil McCrossan, CEO of Nexus Group - the pair having worked together in various roles in the rental industry for more than 20 years.

Until recently Leigh was non-executive chairman of Europcar UK. Prior to that he held the position of CEO of Europcar UK following its acquisition of the National Car Rental and Alamo Rent a Car parent company, Vanguard Rental EMEA, where he was senior vice president. 
With more than four decades in the rental industry, Leigh’s career spans senior executive roles in Vanguard’s predecessor businesses, Eurodollar Rent a Car and Swan National Rental. He is also a former chairman of the British Vehicle Rental and Leasing Association and, with a clear focus on customer service and quality, he is continues to sit on the BVRLA committee of management. 

The two men most recently worked together when McCrossan was Vanguard vice president of commercial development. Their careers also overlapped through the Swan National, Eurodollar and National Car Rental and Alamo Rent A Car businesses.

McCrossan has driven the expansion of the Nexus business since leading a management buy in/buy out in February 2008. 
Commenting on the appointment of Leigh, he said: ‘I and the rest of the board are delighted that John has agreed to join the Group in this new role. He has unparalleled experience, knowledge and contacts in the vehicle rental business throughout the world. 

‘The Nexus Group has expanded rapidly over the last three years as a result of organic growth, acquisition and through moving into new products and services. We intend this to continue and having someone of John’s stature and experience available to support us will be of enormous benefit.’ 

New chairmen for two BVRLA committees

THE British Vehicle Rental and Leasing Association have appointed new chairmen to two of its key member committees.

Elliot Lennick becomes the new chairman of the BVRLA Commercial Vehicle Committee and the new chairman for the Rental Committee is Alison Chadwick
Lennick is chief executive officer of MAN Financial Services, where he is responsible for Northern, Eastern and Western Europe. In 2000 he established MAN Financial Services in the UK, which now manages around 10,000 vehicles. He joined MAN in 1999 having spent seven years at VIA where he was general manager of the company’s contract hire operations.

Lennick says that expanding the BVRLA’s membership base in the commercial vehicle sector would be a priority during his stint at the helm.

Chadwick is director of regional operations for Thrifty Car and Van Rental and has experience of working for both large multi-nationals and smaller independent rental companies during her 20 years in the industry.

‘One of the key priorities for the committee is to improve the reputation of the car rental industry and I hope to build on the great progress made here under my predecessor (David Alexander of Europcar),’ said Chadwick.

‘As part of this we need to raise the profile of car and van rental as a sustainable way of delivering mobility during these environmental and cost-conscious times.’

The two new chairmen will serve two-year terms and will also represent their industry sectors on the BVRLA’s Committee of Management, which is responsible for the strategic direction of the association.

Škoda appoints new marketing chief

HEIDI Cartledge has been promoted to head of marketing at Škoda UK, stepping up from her current role as national communications manager for the brand.

In her new position, Cartledge will lead the eight-strong team responsible for all Škoda brand and product marketing communications in the UK. Her remit covers media planning and buying, advertising, digital, retailer support, events and sponsorship.

An experienced marketer, Cartledge has worked on both the agency and client side, starting her career with Royal Mail before moving to Proximity London, a London advertising agency, where she worked for five years. She joined Volkswagen Group in 2003 as marketing communications manager for the Volkswagen brand before taking up the position as Škoda national communications manager in January 2010.
The appointment comes following a record 2010 year for the marque in the UK with registrations of more than 41,000 vehicles, up 10.5% on 2009 and the company saying that in 2011 it will spend more money promoting the brand than in any previous year in Škoda UK’s history.
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ONE of the reasons for organisations undertaking surveys is to ‘create’ a headline. That has happened this week with claims that company cars being ‘fit for purpose’ is the number one issue facing fleet decision-makers. Really? Of course ensuring that all vehicles driven on business are ‘fit for purpose’ is key for employers. However, is it more important than, for example, cost control and vehicle total cost of ownership? And that, in essence, is the problem with surveys and compiling a response-based ranking list of issues. In the case of fleet chiefs they have to juggle a whole host of issues to ensure the optimum car choice list. In every fleet survey I can recall over 20 years, cost management is always the top priority for managers. However, that is dressed up - wholelife costs or monthly rental charges - managing budgets is key. Add in fuel economy and emissions - the lower a model’s CO2 figure the lower the tax bills and the better the MPG - and cost management undoubtedly remains king, while simultaneously managers must ensure cars are ‘fit for purpose’..
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