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Fleet file_____________________________________________________

BVRLA calls on manufacturers to close EV knowledge gap

THE vehicle rental and leasing industry is calling for manufacturers to provide fleets with more detailed operational guidelines for electric vehicles (EVs). 

With little detailed information on vehicle performance, warranty terms or the wear and tear of parts and components, British Vehicle Rental and Leasing Association (BVRLA) members have virtually nothing to go on when trying to set residual values or predict maintenance and repair costs for electric vehicles, it is claimed. 

‘Due to a lack of historic information, we are out of our comfort zone as we are unable to rely on factual information, including gut instinct,’ said Phil Turle, fleet services controller at ALD Automotive, speaking at a recent EV event attended by delegates from the BVRLA Technical and Operations Forum. 

He said that ALD was addressing the knowledge gap and had analysed the performance of its fleet of Toyota Prius hybrids to get an idea of their reliability and usage. In addition, the company was also road testing a number of EV cars and working closely with manufacturers to ensure their information is both accurate and reliable. 

At the end of the forum, BVRLA delegates took part in a workshop aimed at identifying some of the key questions that need to be answered by manufacturers. They included: 

· Can manufacturers provide range figures based on different working environments of electric vehicles, for example urban, inter-urban, laden or unladen? 
· What is an acceptable level of rapid charging and how could this affect the vehicle warranty? 
· Will refurbished batteries be available, and at what cost? 
· What will the pricing and availability of electric vehicle parts be, particularly in the early years of their adoption? 
· What level and availability of technical expertise can customers expect from franchised dealerships, independent garages and roadside assistance companies, in the early years of electric vehicle adoption? 
· Will manufacturer handbooks contain enough information to keep fleet drivers aware of the different usage requirements of electric vehicles?

BVRLA chief executive John Lewis said: ‘The vehicle rental and leasing industry recognises the urgent need for fleets to adopt ultra-low carbon technology and is working hard to facilitate the shift. 

“BVRLA members can be great advocates for the move to electric motoring, but we need to look beyond the short-term taxpayer funded incentives and marketing hype surrounding electric vehicles and find some of the answers that will enable early adopters to have the confidence to take on EVs in volume. 

“We will see a number of electric evangelists making impulse purchases, but the vast majority of fleets will need reassurance that these vehicles are fit for purpose and that it makes financial sense to run them.”
Cybit and Masternaut create Europe’s leading telematics provider

TELEMATICS providers Cybit and Masternaut have combined to form a single, pan-European company delivering vehicle tracking, fleet and driver management solutions.

The new organisation, which retains the Masternaut name, will have more than 500 employees supporting a 10,000-strong customer base across 32 countries. 
The new Masternaut will offer industry-leading products and services, broad geographic reach and financial strength, creating the largest ‘pure play’ telematics supplier in Europe.

‘The telematics market is undergoing rapid consolidation. With pan-European operations and the largest development team in the industry, Masternaut offers a clear choice for customers who want industry-leading products delivered by a strategic, long-term partner,’ said Bill Henry, who assumes the role of Masternaut Group CEO. 

‘By combining Cybit and Masternaut, we can innovate faster, increase our geographic reach, raise industry standards, and bring customers compelling opportunities for improved business performance.’

The combination of Cybit and Leeds-based Masternaut enables the strategic evolution of telematics from a tactical operational tool, to an enterprise-wide, information management solution accessed from a single, cloud-based platform. 
The new Masternaut says it will deliver modular telematics applications that deliver step-changes for improving business performance, whilst enabling customers to save up to 20% on their fleet operating costs.
The Cybit-Masternaut agreement was overseen by technology-focused private investment fund, Francisco Partners, which acquired Cybit Holdings plc in 2009.
‘Cybit and Masternaut have enjoyed great success as independent companies and joining forces will introduce a new level of service excellence in the telematics industry,’ said Deep Shah, partner, Francisco Partners. 

‘Global fleets want to manage their mobile workforces more effectively; we believe the new Masternaut fulfils an important role by providing the strategic direction that will embed telematics into a greater number of performance-driven businesses.’

FSG saves companies thousands of pounds in maintenance costs

TIGHT service maintenance and repair controls alongside a zero tolerance attitude to unauthorised expenditure is essential if businesses are to keep budgets in check, which is how Fleet Support Group has generated massive savings for its clients.
An analysis by FSG, Britain’s largest independent fleet management company with 55,000 company cars, vans and trucks on its books, reveals that:

· Pence per mile operating costs on the Home Retail Group company car fleet are today identical to 1995 at 2.23p with the average maintenance costs per vehicle down by a massive £83 a year. Taking inflation at 2.5% per annum into account it equates to a total saving last year of £344,331 in maintenance costs on the 981-strong fleet.

· At Office Depot the average maintenance cost per company car over a seven-year period has reduced by £15 per vehicle. Taking inflation into account that equates to savings last year of £47,640 across the 397-vehicle fleet.

· At Travis Perkins if inflation of 2.5% per annum is taken into account, the average maintenance cost per vehicle has been slashed by £188 (20%) delivering a saving last year of £249,476 on the 1,327-strong company car fleet.
Fleet Support Group chairman Geoffrey Bray said: ‘Pence per mile figures are the most accurate mechanism for monitoring individual vehicle costs.

‘The key to reducing fleet operating costs is driver management so it is vital that ourselves and our customers use fleet maintenance data to manage employees. Many clients have achieved dramatic cost reductions by using data in a more proactive way.’

FSG uses a range of key performance indicators and a ‘traffic light’ fleet management monthly report format to easily help customers focus on key issues in a bid to cut operating costs.

Topics flagged ‘red’ are deemed by FSG to require urgent attention; those marked ‘amber’ require monitoring or action; and those marked ‘green’ are shown to be satisfactory or on target.

 

‘Some companies can get bogged down in reams of management reports and, as a result, pay little attention to the information contained within. So we believe that our traffic light reporting system is a simple mechanism for drawing decision-makers’ attention to important action areas,’ said Bray.

‘We are practising what we preach: that cost management is key. But we are delivering our verdicts in a straightforward, easy-to-understand format. We have been able to manage costs down for our customers because of the processes and systems we have in place. As a result we have been able to reduce maintenance costs in real terms for customers.’

Peter Weston, transport manager at Home Retail Group, the parent company of Argos and Homebase, said: ‘It is amazing that our pence per mile figures are identical to 15 years ago. Working with FSG we are totally confident that the company is spending our money as though it was their money and is constantly monitoring every penny to ensure value for money.’

Freddie Watts, fleet and transport contracts manager at Office Depot, a leading global supplier of office products and solutions, said: ‘We always strive to keep a cap on maintenance costs where we can.

‘We encourage FSG to challenge the spend on our vehicles and feedback information on any unnecessary costs, particularly those which are due to driver negligence.
‘It isn’t always necessary to spend huge amounts of time delving into reams of data. The fact that FSG delivers to me a monthly ‘flash’ report that identifies maintenance costs on a pence per mile basis against the average age and mileage of the fleet gives me a very convenient and effective snapshot view of where we stand.’
Travis Perkins, a leading supplier to the UK building and construction industry, has been an FSG maintenance management customer for more than 17 years.

Graham Bellman, group head of transport, Travis Perkins, said: ‘The foundations of our partnership are trust and good business practices. The open book approach means that Travis Perkins does not encounter any hidden charges.

‘We have seen a significant reduction in vehicle maintenance costs. The savings are attributable to the rigorous controls and management checks undertaken by FSG to ensure value for money is obtained coupled with ensuring we operate the ‘right’ vehicles.’

Demand for car salary sacrifice schemes accelerate

DEMAND for company car salary sacrifice schemes is at record levels, according to specialist provider Zenith Provecta.

The company claims to have seen more demand for ‘salary exchange’, its salary sacrifice for cars product, than at any other time since launching the product three years ago.
The interest in ‘salary exchange has led commercial director Ian Hughes to claim that company car salary sacrifice schemes look set to grow as an increasingly popular employee benefit: 

He said: ‘In the first quarter of 2011 we have seen a rise in enquiries about ‘salary exchange’ and in new customers signing up to take the product and we believe that the sector will continue to grow. 

‘One of the reasons behind this growth is that understanding is increasing, amongst HR professionals and other decision makers, of the benefits that ‘salary exchange’ can deliver to drivers and the all employee population. There has most certainly been an element of ‘wait and see’ with companies wanting to assess the experiences of early adopters and, in particular their competitors. 

‘Growth in demand has been noticeable across all industries with companies seeking to provide an exciting new benefit to their employees, helping them to attract and retain the best employees, whilst promoting the use of low emission cars. Within the professional services sector corporates and partnerships, such as law firms, are assessing whether salary sacrifice for cars is right for their business. 

‘While it appears that the darker days of the credit crunch are behind us, businesses are continuing to look closely at costs. Employers are continuing to seek cost cutting measures without impacting directly on employees through, for example, salary freezes or even cuts. 
‘Job security and confidence may be stabilising, but redundancies are an ongoing risk and these can impact on early termination costs if not addressed correctly by providers. It is important for both public and private sector organisations to engage with all key stakeholders and work with a provider with years of experience in running schemes in order to truly understand the potential cost exposure.’
Lex Autolease stakes a claim on public sector vehicles

LEX Autolease - the UK’s largest supplier of business vehicles - has been awarded five lots on the new pan-Government vehicle lease framework agreement.

The award, along with the company’s existing Buying Solutions’ vehicle hire and fleet management services framework agreements, enables the organisation to offer a wide range of services to the public sector.

The lots cover contract hire arrangements for cars, commercial vehicles below 7.5 tonnes, including conversion and motorcycles, plus the option to provide additional vehicles and fleet management services.

The framework agreement is designed to help public sector organisations benefit from its collective buying power and maximise efficiency savings. In addition, Lex Autolease is also able to provide a fleet outsource solution for the total management and sourcing of a vehicle fleet under the framework.

Andrew Franklin, head of public sector at Lex Autolease, said: ‘Many of the services covered under the individual lots are interlinked, so there are great time, cost and convenience benefits from being able to outsource to one supplier for all of those requirements.

‘Coupled with that, we already operate a fleet of over 40,000 public sector vehicles, so we are well versed in managing the scale and complexity of these contracts.

‘At a time when many public sector organisations are looking to deal with the legacy of the Spending Review, we are best placed to offer value for money solutions.’
Lex Autolease’s place on the framework agreement was awarded by Buying Solutions

- the national procurement partner for all UK public services and part of the Cabinet Office’s Efficiency and Reform Group. The fleet outsource solution is available now and the rest of the framework agreement will commence on May 16 and run for a four-year period.

Male fleet drivers average six times more licence points than women

MALE company car and van drivers average more than six times as many penalty points on their licences as women, says CFC Solutions.

Statistics compiled from the thousands of drivers whose details are checked through the company’s Licence Link licence checking software show that the average number of points per women is 0.095 compared to 0.579 for men.

If drivers who have zero points are excluded from the research, the picture stays consistent - men have an average of 3.20 points while women carry 0.53.

Neville Briggs, managing director at CFC, said that the research was broadly consistent with other statistics that showed women drivers represented a lower risk than men, although the difference appeared to be more marked among fleet drivers.

He said: ‘Women drivers are generally held to be involved in fewer road incidents than men, something that is most easily seen in their lower insurance costs.

‘However, the difference among the company car and van drivers seen in our sample is even more exaggerated than among the public at large. Male drivers do appear to represent a much more significant risk management issue for employers.

‘The finding does suggest that fleet managers should consider the issue of gender when looking at risk management policies in exactly the same way as other known risk factors such as age although, clearly, there may be difficulties in implementing this.’
Liveried fleet vehicles targeted by insurance fraudsters

 

LIVERIED fleet vehicles are a major target for fraudulent insurance claims, including staged and induced ‘slam-on’ collisions, according to safe driving organisation Interactive Driving Systems.

The company has now issued a series of good practice tips designed to help businesses and their drivers becoming a victim.

‘Induced collision fraud represents a serious threat to public safety, estimated to cost hundreds of million pounds per year by UK insurers,’ said Dr Will Murray of IDS, who advises organisations to spend some time focusing on the issue in collaboration with their insurers and brokers.
He explained: ‘Gang members either purchase and insure low value vehicles or use hired vehicles, and then force innocent members of the public and fleet vehicles to crash into them.  
‘By ‘inducing’ an innocent driver to collide with them, the fraudsters can rely on a highly positive chance of the acceptance of insurance liability. Multiple claims are subsequently submitted for the driver and (often fictitious) passengers. According to insurers, who continue to work hard to mitigate this risk, the average insurance bill per induced collision is £25-30,000.’
 

Common methods of inducing crashes include:
· Roundabouting - a fraudster disconnects their brake lights and drives around busy roundabouts/slip roads looking for victims. Once a victim is selected, the fraudster drives two to three metres in front of target and breaks sharply (sometimes an accomplice in another vehicle will distract the victim, with their horn or flashing headlamps, to help facilitate the crash).
· Roundabout shunt - a fraudster stops at a busy roundabout and waits for a potential victim to pull in behind them. The fraudster then pulls quickly onto roundabout, but stops two to three metres onto the roundabout. The potential victim’s attention will be focussed on checking for traffic emerging from roundabout to their right, as they themselves pull onto the roundabout. Consequently, they are unlikely to be aware of the stationary vehicle directly in front of them, until after a collision has become inevitable. 
· The Russian method - as a slight variation on the scam, the vehicle in front may slam on their brakes when a third vehicle overtakes them at speed and then cuts them up for no obvious reason. In fact the overtaking vehicle may be part of an organised ‘tag team’ who are colluding in order to provide a ‘cover story’ as to why the vehicle ahead braked quickly. 

The company says that drivers who believe they may have been involved in an induced collision should:

· Never admit liability at the scene 
· Not confront the other party

· Call the police from the scene to report the collision and invite the other driver to remain until the police arrive
· Be vigilant at the scene counting the number of occupants in the other vehicle, ask for the names and addresses of all people present, including any reported witnesses, together with the make, model, registration and owner of the vehicle collided with, note the insurance details of the driver of the other vehicle, record it from what the other person tells you, not by asking them to write it down, note any distinguishing features of the driver/passengers, take photographs if are able to without risk of confrontation, record information about the location and extent of damage to the other vehicle in detail, write the fullest possible account of the incident and all related details, as soon as possible after the collision and report any concerns to the police, fleet team, line manager or insurer as appropriate.

 

Tips for reducing the risk of personal involvement in an induced collision include:
· Proceed with caution at all times, particularly when approaching roundabouts and do not look for a gap in the traffic on the roundabout until at the give way line. Ensure your path immediately in front is clear before pulling onto the roundabout.
· Watch speed when approaching roundabouts, junctions and slip roads. Sticking to the speed limit and maintaining a realistic safety gap from the vehicle in front will help reduce risk.
· Be vigilant when driving, and maintain awareness of surroundings at all times. Do not assume that other drivers will always act rationally.
· Drive defensively - always at a speed that you can pull up safely within the distance you can see to be clear.

 
Johnson & Johnson receives fleet safety award with royal approval
THE safe-driving focus of Driving for Better Business campaign member Johnson & Johnson has been recognised with the presentation of a prestigious Prince Michael International Road Safety Award.

Prince Michael presented the award to the company at its UK’s headquarters in High Wycombe, which was the venue for the campaign’s Business Champions’ Spring Seminar.

The Johnson & Johnson global SAFE Fleet programme was launched 17 years ago. At the time the company, one of the world’s leading health service and pharmaceutical organisations, operated a global fleet of 10,000 vehicles.

Today that fleet has expanded to 33,000 vehicles collectively driven some 656 million miles in 2010. Since SAFE Fleet was first introduced in 1994, the company’s crashes per million miles driven rate has decreased by 37% globally.

The SAFE Fleet programme educates and trains employees about safe driving techniques and injury prevention strategies.

‘The goal of SAFE Fleet is to ensure that our drivers around the world return home safely at the end of each day - to their benefit and the benefit of their families and communities,’ said Alex Gorsky, vice chairman, executive committee, Johnson & Johnson, and executive sponsor of SAFE Fleet. ‘We’re honoured to receive this award and grateful for the attention such an award brings to this critical issue.’

Each year the Prince Michael International Road Safety Awards publicly recognises the most outstanding achievements and innovations designed to improve road safety.

Prince Michael said: ‘The need for enhanced road safety is one of the most intractable of world problems and I applaud the company as a fine example to the private sector of what can be done to address this global endemic. Urgent action is needed today and during the forthcoming decade of action to help reduce these tragic, yet preventable deaths and injuries.’

Technology helps Masternaut staff to stay crash-free

EMPLOYEES at mobile resource management specialist Masternaut have notched up an eight-year serious road accident free record contributing to the company joining the RoadSafe-managed Driving for Better Business campaign as a ‘business champion’.

Approximately 100 of the Leeds-based company’s 150 employees drive their own cars on business trips collectively travelling some 3.6 million miles a year.

The vehicles are equipped with Masternaut’s own telematics, navigation and tracking solutions augmented by a string of safe-driving initiatives, which encourage ‘greener’ as well as safe driving.

The company’s work-related road safety strategy is championed by bid manager Charlie Rosenberg, who said: ‘We are delighted that our strategy to promote road safety in the work place has been recognised by the campaign.

‘Masternaut is extremely fortunate in never having had a vehicle being driven on businesses involved in a serious accident. The company places great emphasis on safe driving and has a number of schemes to promote it.

‘We believe that the company’s excellent accident record is as a result of the data generated from our solutions and because all drivers are able to view information which highlights their speeding and mobile phone use. 

‘The information provided helps focus the minds and attitudes of employees when driving for work. It ensures that drivers slow down and drive safely and that they do not use their phones whilst driving. This helps to reduce the risk of road crashes.’

Across the UK, Masternaut provides Global Positioning System (GPS) and General Packet Radio Service (GPRS) based mobile resource management solutions, to around 3,000 organisations enabling them to collectively manage more than 75,000 mobile employees. 

One of the key road safety initiatives launched by Masternaut is its quarterly ‘Drive for Life’ competition, which is based on the collection of information from a multi-faceted technology-based toolkit:

Rosenberg said: ‘The data generated from the various initiatives enables the promotion of safe driving to our staff. As such, Masternaut uses all its own technology to enable a number of schemes to promote road safety.’

Leasedrive Velo Group wins top award

LEASEDRIVE Velo Group won the ‘Management Team of the Year’ title at this year’s Thames Valley and Solent Deal Awards.  
The triumph follows the group’s appointment by Investec at the end of last year to manage, operate and integrate the latter’s acquisition of the UK contract hire business of Masterlease UK.

Roddy Graham, commercial director, Leasedrive Velo, said: ‘We are delighted to receive this latest fantastic accolade for the company. As always, this award would not have been possible without the strength-in-depth, quality and expertise demonstrated by all our employees.’
Model update________________________________________________

Vauxhall launches start/stop technology on Astra

VAUXHALL has launched a new start/stop version of the Astra, which is available with a 2.0 CDTi engine in hatchback and estate guide.
Available to order now, the model replaces the outgoing Astra 2.0 CDTi and is only available with manual transmission. A 2.0 CDTi auto model is also available without start/stop.

Prices for the five-door hatch starts at £22,410 for the SRi model, and £23,430 for the Sports Tourer SRi. The 2.0 CDTi Start/Stop can also be ordered in SE and Elite trims (Hatch) and SE (Sports Tourer).

The hatch completes the 0-60 mph sprint in 8.5 seconds, has combined cycle fuel economy of f 62.8 mpg and emissions are 119 g/km. Fuel economy and emissions for the outgoing model were 57.6 mpg and 129 g/m respectively. On the Sports Tourer fuel economy improves from 55.4 to 60.1mpg.
The introduction of start/stop for ecoFLEX models is part of Vauxhall’s ongoing strategy to reduce fuel consumption and emissions across its fleet. The system first appeared in the Corsa 1.3 CDTi ecoFLEX model last year. By spring 2012, most of Vauxhall’s model lines will feature the technology on ecoFLEX models, including many petrol-engined cars too.

New Q3 brings a third dimension to Audi SUV range

THE latest Audi SUV will make its world debut later this month at the Shanghai Motor Show in China with UK deliveries scheduled for November.

Order books for the compact and ‘city-friendly’ Q3 will open in June with prices starting from approximately £25,000.

Three engine options will be available at launch, all directly injected and turbocharged and all optimised by start-stop and energy recuperation systems. They are a 2.0 TFSI 170 PS, a 2.0 TFSI 211 PS and a 2.0 TDI 177 PS.

As a new departure for an Audi SUV, the predominantly quattro-equipped range will also include a front-wheel-drive model that will give absolute priority to efficiency. 
The 2.0 litre TDI, 140 PS version with manual transmission will weigh in at under and will be capable of achieving in excess of 54 mpg. It will be available soon after launch.
The 2.0 TDI 140 PS and 2.0 TFSI 170 PS engines will be linked to six-speed manual transmission as standard, while the 2.0 TDI 177 PS and 2.0 TFSI 211 PS units will feature Audi’s seven-speed S tronic twin-clutch transmission.

The Q3 has seating for five and a load bay with a 460 litre capacity, rising to 1,365 litres if the standard split/folding rear seat is stowed. 
Two specification levels will be available for UK Q3 models - SE and S line. The SE option comes with 17-inch alloy wheels, contrasting painted bumpers, chrome window trims, aluminium roof rails and rear parking sensors featuring externally, and dual-zone climate control, a concert audio system with 6.5-inch manually retractable colour display screen, Bluetooth interface, Audi Music Interface iPod connection and light and rain sensors all present inside. The Q3 will also come equipped with navigation preparation, enabling customers to ‘activate’ navigation retrospectively by purchasing an SD card if required.

S line models will upgrade with 18-inch alloy wheels, S line exterior and interior styling enhancements and xenon headlamps with LED daytime running lamps and LED rear tail lights.
UK production of new MG6 starts

UK production of the MG6 sports fastback - the first all-new MG to come out of MG Motor’s factory in Birmingham in 16 years - started yesterday (Wednesday, April 13). 
Rolling off the production line at the Longbridge plant, the five-door model will initially be available powered by a 1.8 litre 158 bhp petrol engine.

On sale next month, the car’s size means that it straddles the lower medium/upper medium sector and will cost between £15,495 and £18,995.
Chinese company Shanghai Motor Industry Corporation became the owner of the Longbridge plant formerly operated by MG Rover after a merger in late 2007 with its smaller rival, Nanjing Automobile Group. Nanjing acquired the factory after MG Rover collapsed through financial difficulties.

The range will be expanded in the future with a four-door saloon variant. 

Technology upgrades for Infiniti FX range

THE Infiniti FX, the performance brand’s most popular model in Europe, has become a safer and better equipped model for 2011.

The latest FX37 and FX50 in top-selling Premium guise gain a lane departure prevention (LDP) system. The move standardises for the first time Premium equipment levels across all three FX engines - 235 bhp V6 diesel, 316 bhp V6 petrol and 385 bhp V8 petrol of the range’s flagship model, the FX50 S Premium. The technology was previously available only on the FX30d.

Unlike other systems, LDP backs up its audible and visual warnings of an unintended lane departure with a dynamic intervention which helps steer the vehicle back into the correct lane.

For the 2011 model year, LDP is standard-fit on FX37 GT Premium and S Premium, and FX50 S Premium, as well as Premium versions of the FX30d.

Other enhancements include a power tailgate for the first time and new colour and trim combinations.

On-the-road prices for the 2011 FX range start at £46,600 for the FX37 GT and top out at £58,100 for the FX50 S premium.
Kia expands cee’d line-up with new flagship model

KIA has introduced a new top line pro_cee’d model - the facelifted pro_cee’d ‘4’, which replaces the ‘3’ features the Schreyer grille and a new higher output 1.6 litre diesel engine producing 126 bhp - 13 bhp above the current engine. Top speed is 122 mph and 0-60 acceleration takes just over 10 seconds.

The new pro_cee’d ‘4’ comes with 17-inch alloy wheels, black bezel headlights and privacy glass. The interior has full black leather upholstery combined with front heated seats, a leather trimmed steering wheel and cruise control.

For the first time in the cee’d range, the new ‘4’ grade adds, as standard, a fully integrated sat-nav system with a seven-inch full colour touch screen system. The Bluetooth system can be operated through the touch screen.  

The new pro_cee’d ‘4’ costs £18,495 on-the-road.

Mercedes points the way to a new look A-Class

MERCEDES-Benz has revealed what the next generation A-Class may look like with a concept version.

The technical highlights include a new, turbocharged four-cylinder petrol engine, a dual clutch transmission and a radar-based collision warning system with adaptive Brake Assist.

The assistance system, Collision Prevention Assist, gives a visual and acoustic warning to a possibly inattentive driver, and prepares Brake Assist for an absolutely precise braking response. This is initiated as soon as the driver emphatically operates the brake pedal.

The front-wheel drive model is powered by a 2.0 litre BlueEFFICIENCY engine developing 210 bhp.

Lexus concept gives styling clues to new GS hybrid

THE Lexus LF-Gh will make its global debut at the 2011 New York International Auto Show later this month pointing the way towards the next hybrid-only GS model.

Lexus says that the concept has been conceived as a redefinition of the luxury grand tourer, with a ‘clean sheet of paper’ approach to design. The concept is both longer and wider than the current GS saloon, but the roof has been lowered.
The front end design incorporates a spindle-shaped grille that will be inherited by future Lexus models.

The LED headlamps and independent L-shaped LED daytime running lights ensure the LF-Gh has a ‘face’ like no other car on the road, says the luxury car manufacturer.

The LF-Gh is equipped with a future Lexus interior. The driver’s zone has a high-visibility instrument panel and a centre console that is intuitive to use. A new analogue clock with a three-dimensional face serves as a focal point for the cabin. 
The LF-Gh’s hybrid powertrain is denoted by its Blue LED Lexus Hybrid Drive badges in the front grille and on the bootlid. 

New Jeep Compass enters UK showrooms

THE new Jeep Compass 4x4 goes on sale in the UK tomorrow (Friday, April 15) and becomes the first new generation Jeep to offer two-wheel drive versions.

Jeep says that the arrival of two-wheel drive versions puts the model within reach of hatchback owners who want to trade up. 
The model has undergone a comprehensive redesign inside and out to appeal to a wider customer base and is powered by a new engine line-up.

On-the-road prices range from £16,995 to £23,995. There will be four trim levels, with 4x4 Limited and 70th Anniversary versions on sale this month. The entry-level Sport and Sport+ versions will join the range in August. 
There will also be a choice between three different engines - two petrol and one diesel - with four power outputs and improved performance and economy over the engines they replace.

The majority of sales - about 65% - are expected to be the new 2.2 litre CRD turbo diesel engine. This comes either with 134 bhp or as a high output 161 bhp version. 
Compared to the 2.0 litre engine it replaces, the high output version has a 23 bhp increase in power, while its 320 Nm of torque is 10 Nm greater than the engine it replaces. 
The petrol engines have a capacity of either 2.0 or 2.4 litres. The 2.0 litre petrol engine comes with a five-speed manual gearbox while the diesel cars all feature a six-speed manual. The 2.4 litre is the only engine in the range available with the CVT2 Continuously Variable Transmission. 

Manufacturer news___________________________________________

Saab faces new crisis with owner in funding talks

THE future of Swedish motor manufacturer Saab remains under cloud as Spyker, which bought the company, last year is in funding talks with vehicle production suspended.

Spyker, the Dutch carmaker that bought Saab from General Motors, is reported to favour a financial structure that will see a sale and leaseback arrangement completed on Saab.

The announcement came following several days of lost production due to unpaid supplier bills. Now production has been halted indefinitely so the funding crisis can be resolved.

The carmakers are in negotiations with the Swedish National Debt Office, an agency involved in financing government projects, to lift a government claim on Saab real estate that Spyker would like to sell and lease back in order to raise capital. The Debt Office offered government guarantees in order to secure loans for Saab from the European Investment Bank, which were a part of the deal to save the carmaker from being shut down.

Spyker said it would release further details today (Thursday, April 14) and that production at the Saab plant in Trollhattan could recommence within a week of raising the funds. 

Toyota to cut production at UK plants due to parts shortage

TOYOTA Motor Europe (TME) says production at five of its European plants - including both UK factories - will be stopped for several days in late April/early May and will run at a reduced volume next month to manage available parts supply, following the Japanese earthquake.
  

The shut-down is being planned around upcoming scheduled public holidays or school holidays to allow employees to take time off.

Affected plants include Toyota’s vehicle manufacturing factory at Burnaston in Derbyshire and its engine factory on Deeside.

No decision has yet been made regarding production beyond May with the company saying that it would continue to evaluate its supply chain and make plans based on the situation.

Double top for Skoda in car ownership survey

SKODA is celebrating a double success after being named best manufacturer and having its Superb model crowned top car in the annual Auto Express ‘Driver Power’ car ownership survey.

The Czech brand won the best manufacturer title for the third year in a row, while the Skoda Yeti was voted second and the Skoda Octavia fourth by 23,000 owners in the survey, which listed the top 100 cars to own.

British models made their mark, too, with both Jaguar and Vauxhall faring well. The Jaguar XF, which took top spot in 2009, came third this year, while the Vauxhall Insignia was a new entry in sixth position. The Sunderland-built Nissan Qashqai was fifth. Among manufacturers, Lexus and Jaguar were second and third respectively.

Graham Hope, acting editor of Auto Express said: ‘It’s been another fantastic year for Skoda, and its success is thoroughly deserved. The Superb is a great car and a worthy winner of the Driver Power Top 100, while the brand’s achievement in also being named best manufacturer confirms just how highly regarded it is. When it comes to blending quality with value, few brands do it so well as Skoda.’

Robert Hazelwood, director of Skoda UK said: ‘We have a strong dealer network that takes excellent care of its customers and we are delighted to hear that Skoda customers are telling us that they are pleased with the whole brand experience. We believe Skoda offers engineering excellence and exceptional value for money. This is evidenced in the survey, with three of our products finishing in the top four places.’
Chevrolet beats Honda to top reliability index

CHEVROLET has knocked Honda off top spot in Warranty Direct’s Reliability Index, which is based on the number of warranty claims, cost of repair, mileage and vehicle age.

The independent warranty company’s reliability index is updated four times a year and currently Chevrolet is leading the pack.

Furthermore, Chevrolet also tops the charts for repair costs - at £195.14 per repair claim, Chevrolet beats its nearest rival, Fiat, by over £40.
To make it a hat trick, Chevrolet also claims the lowest ‘time-off-the-road’ in terms of repairs, with an average of 1.41 days per claim to repair. Second placed Suzuki’s score is 1.67.
Warranty Direct’s managing director Duncan McClure-Fisher said: ‘Honda has held the top spot in our overall manufacturer’s reliability table for many months, so for Chevrolet to knock the company off their perch is a major coup.’

Chevrolet UK managing director Mark Terry added: ‘It’s a real testimonial to the quality and reliability of our vehicles that we’re leading the Reliability Index. But more than that, the finer data such as time of repair and average repair costs goes to show that our passion for providing customers with real-world value goes beyond the initial purchase of the car. Our dealers are clearly making an effort to minimise the disruption of any repairs to our customers, and helping them keep their cost down at a time when we’re all watching our pennies.’
Light commercial vehicles______________________________________

New Ford Transit combats emissions and ownership costs

THE 2012 derivative of the best-selling Ford Transit van was unveiled at this week’s CV Show in Birmingham with the manufacturer promising lower ownership costs, better sustainability, and emissions and fuel economy leadership for most models.

A new generation of Duratorq TDCi engines and comprehensive range of new ECOnetic technologies, including wide availability of optional Auto-Start-Stop and Speed Limiter systems are also promised.

The new 2.2 litre Duratorq TDCi engine has been designed to power all Transit derivatives regardless of driveline configurations - front-, rear- and all-wheel drive.

The design of the new engine includes higher pressure common-rail direct injection, new variable nozzle turbochargers and an improved exhaust gas treatment, via a new Exhaust Gas Recirculation (EGR) and coated Diesel Particulate Filter (cDPF) unit, to help meet stricter Euro5 emission levels. 
The range of available Ford ECOnetic technologies has also been expanded to ensure the best possible efficiency can be achieved. These technologies include:

· Smart Regenerative Charging

· Advanced Battery Management System (BMS)

· Optional ECO Pack, including switchable Auto-Start-Stop and 110 km/h Speed Limiter function, available for most powertrain combinations.

Front-wheel drive versions of the 2.2 litre engine will be available with 100, 125 and 140 PS. For rear-wheel drive derivatives the most powerful engine choice unit will deliver 155 PS. 

However, perhaps even more important are the increases achieved in torque, delivering superior pulling power. The 100 PS entry level engine delivers maximum torque of 310 Nm, while the 155 PS rear wheel drive version delivers 385 Nm of maximum torque.

Combined with the now standard six-speed transmission, with its longer gearing for both lower noise and fuel consumption levels, the new 2012 Ford Transit is targeted to provide further improved cost of ownership and better sustainability through sub-segment leading emission and fuel economy figures.

Low fuel consumption and emissions are delivered via two new front-wheel-drive Ford Transit ECOnetic versions: a 100 PS FT280 in a short wheelbase low-roof version, and the 125 PS FT350 with long wheelbase and medium roof, both equipped with the ECO Pack as standard. The more compact version will provide average emissions of 178 g/km, which reduces further to 173 g/km when equipped with the optional fixed 100 km/h speed limiter.
Additional improvements in the cost of ownership will also be achieved by extended service intervals. The new Transit models are offering a service interval of up to 30,000 miles, or every two years. 
Internal calculations made for selected markets have shown that the annual costs for scheduled maintenance can be reduced significantly in comparison to the current model Transit, covering a range of savings from around 25% to more than 40% depending on model variants.

The 2012 Ford Transit, which will be available before the end of the year, also features subtle exterior design revisions to signal the change and underline the major powertrain upgrade actions. 
New Ford Ranger receives UK debut at CV Show

THE all-new Ford Ranger pick-up made its UK debut at this week’s CV Show in Birmingham, ahead of its European sales launch later in 2011.

New from the ground up - with everything changed except its name -the Ranger has been engineered to combine the model’s strength and durability with increased loading capability, improved performance and economy, enhanced comfort and safety, smarter technology and a tough new look.

The all-new Ranger is the first commercial vehicle to be built under the One Ford strategy as part of a global product programme, bringing together the full engineering expertise of Ford around the world.

New Ranger will be offered as a complete family of pick-up models with a choice of three cab body styles - Single Cab, RAP (Rear Access Panel) Cab and Double Cab - along with the option of 4x2 and 4x4 drivetrains, two ride heights and up to five series choices.

UK customers will have a choice of two new Ford Duratorq TDCi diesels which deliver improved power, torque and fuel efficiency: 2.2 litre (150 PS and 375 Nm) and 3.2 litre (200 PS and 470 Nm).

A larger load box offers increased carrying volume with all cab styles; towing capacity ranging up to a best-in-class 3350 kg; and models with the 2.2 litre diesel have n payload capacity of up to 1,333 kg.

Smart technologies, which are more commonly found on contemporary passenger cars, range from features like satellite navigation, Bluetooth®connectivity and voice control, to the rear view camera system with a display integrated in the rear view mirror which is unique in the pick-up class.

The new model also utilises a whole suite of technologies to enhance active safety, including features like Hill Launch Assist, Hill Descent Control, and a Electronic Stability Program (ESP) system.

The two-door Single Cab is a two-seater; for additional storage and space to seat four people, the RAP Cab has a unique four-door system that provides unobstructed access to the cabin via two forward-hinged doors and two rear-hinged access panels; finally the four-door Double Cab has room for five adults.

The Single Cab and the RAP Cab have the biggest box volume in its class at 1.82 cubic metres and 1.45 cubic metres respectively while the Double Cab is among the top with 1.21 cubic metres.

The all-new Ranger breaks new ground by being available with a choice of new six-speed transmissions, with both manual and automatic gearboxes being offered. 

New Volkswagen Crafter set for summer launch

THE all-new Volkswagen Crafter will go on sale in the UK in the summer with the manufacturer claiming the van will ‘revolutionise’ the sector.

Prices and full UK specifications will be confirmed shortly before the launch date, but Volkswagen is promising increased payloads and improvements in efficiency, emissions and running costs. 

The current Crafter has already achieved EEV (Enhanced Environmentally Friendly Vehicle) status with its range of five-cylinder, 2.5 litre BlueTDI engines with emissions exceeding the latest Euro5 standards.  
Now, Volkswagen is improving the new Crafter’s environmental credentials further by introducing its latest four-cylinder, 2.0 litre, common rail TDI engines across the range. 

Power outputs will compare with the current engine range, but with increased torque and efficiency, Volkswagen expects them to set new class standards for emissions and running costs in the large van sector. Initial engine data suggests the new Crafter could produce emissions from 195 g/km. 

The 2.0 TDI engines are already powering the new Amarok pick-up, Caddy and Transporter. The engine is expected to reduce fuel consumption and emissions figures for the new Crafter by up to 33%.  
Running costs could also be reduced by up to 25% thanks to better fuel consumption and lower servicing costs.  
Later this year, Volkswagen BlueMotion Technology combined with a start/stop system and battery regeneration is also expected to be introduced for the new Crafter. Weight savings from the new engines, along with other technical modifications, will allow payload increases.

Changes to the exterior of the new Crafter are limited to the front grille which is refreshed in line with the modern Volkswagen design DNA to emphasis its horizontal lines. The interior will feature various modifications to details including new upholstery and redesigned instruments.

FTA guides van fleets towards excellence

A COMPREHENSIVE guide to successfully running a van fleet was launched by the Freight Transport Association at this week’s CV Show in Birmingham.  
The ‘Guide to Van Excellence’ is part of the association’s on-going Van Excellence initiative, which aims to improve operating standards among van fleets and improve the image of the sector. 

The guide covers areas such as vehicle condition, safe working, driver licensing, compliance and training, and will be regularly updated to keep track of changes in the fast-growing van sector.

Van Excellence is a standard set by van operators for use by van operators, sharing and formalising working practices already used by leading companies in the sector. 

FTA Van Excellence project manager Mark Cartwright said: ‘There has been a massive growth in van use in recent years and the large number of liveried vans on the road means that the way in which they are presented, driven and operated can have an important effect - for good or ill - on the reputation of a company.  
‘The ‘Guide to Van Excellence’ contains information on everything that good operators have learnt through hard work and experience, helping other operators to follow their example.’

At the show Transport Minister Mike Penning awarded Van Excellence certificates of accreditation to AAH Pharmaceuticals, Enterprise Managed Services, Iron Mountain and the London Borough of Redbridge. 

James Hookham, FTA’s managing director - policy and communications, said: ‘We are grateful for Mike Penning’s support for Van Excellence, which endorses the degree of seriousness with which industry has embraced this key FTA initiative. The early adopters of Van Excellence are rightly proud of achieving accreditation for this demanding and comprehensive Code of Practice.’

So far, 13 organisations operating over 22,000 vans have signed up to the Van Excellence initiative, with some 80 more in the pipeline. The Van Excellence programme is open to both members and non-members of FTA. For further information go to www.vanexcellence.co.uk
Ford gears up for Transit Connect Electric launch

FORD and Azure Dynamics will launch the zero-emission full battery-electric Transit Connect in June.

The Transit Connect Electric van has a targeted range of up to 130 km (80 miles) per full charge and is being aimed at fleet owners with well-defined routes.

The Transit Connect Electric is the first of five new electrified vehicles which Ford is bringing to market in Europe by 2013, including the Ford Focus Electric car next year followed by the C-Max Hybrid and the C-Max Energi plug-in hybrid.

The Transit Connect Electric has been developed in conjunction with Ford’s electric vehicles partner Azure Dynamics.

With 28kWh of power to call on, Transit Connect Electric has a top speed of 75 mph (120 km/h). Its lithium-ion battery pack is charged with a standard power outlet. Fully charging the batteries using standard European 230-volt outlets can be completed in approximately eight hours.

With a cargo volume of 3.8 m3 and a payload of 500kg, Transit Connect Electric van will, says Ford, particularly appeal to fleet operators who travel predictable, short-range routes with frequent stop and go driving.

Further details and pricing for the Transit Connect Electric will be released closer to launch.

A fleet of Transit Connect Electric test units is currently on test with the Ultra-Low Carbon Vehicle Demonstrator (ULCVD) programme in the UK. Based in the London Borough of Hillingdon, a consortium of Ford, Scottish and Southern Energy and the University of Strathclyde has been providing Transit Connect Electric vans and a charging infrastructure for the ULCVD since 2010. 
The vehicles are in use by both the energy company and a number of evaluation drivers based in the area, testing the technology’s suitability for potential future application in Ford’s European passenger car range. 
Renault celebrates first order for electric Kangoo

SIX months ahead of the UK launch of the electric Kangoo Van Z.E. (Zero Emission), the manufacturer is celebrating its first order.

The deal for six vans has been placed by longstanding customer JCDecaux, Europe’s largest ‘out-of-home’ advertising company.

Set to arrive in showrooms this October, priced from £16,990 excluding VAT, the Kangoo Van Z.E. is the world’s first fully electric light commercial vehicle produced by a volume manufacturer. 
Renault says that the model is already attracting significant interest from public and private organisations seeking to promote the ‘greener’ side of their operations, as well as benefit from the potential cost and driving characteristic benefits of running electric vehicles.

The initial order of six vans will be used to enable staff to travel between JCDecaux’s sites. The company’s portfolio includes billboards, street furniture, retail and airports.

Allaying concerns of electric vehicle compromises, the Kangoo Van Z.E. features the same dimensions, equipment and look of the internal combustion-engined versions, together with identical load capacity (ranging from 3 to 4.6m³ depending on model), payload (650 kg), load length and high levels of comfort. 
Darren Payne, director of fleet and commercial vehicle operations at Renault UK, said: ‘The fact that a company of JCDecaux’s size and reputation is investing in six Kangoo Van Z.E.s, is a fantastic third-party endorsement of our commitment to zero-emission vehicles.’

Mark Cooper, group operations director from JCDecaux, said: ‘At JCDecaux, we have always been industry innovators and have done everything possible to reduce our carbon footprint, and believe that in the major cities where we operate, the transfer of our fleet from fossil fuels to electric is a major step forward in aiding this process even further.’

The Renault Kangoo Van Z.E. range launches in October, priced £16,990 to £18,690 excluding VAT, plus £59 per month battery lease based on 9,000 miles/four years. 
Smith changes EV strategy and cuts model prices

SMITH Electric, which was acquired by Smith Electric Vehicles US Corp, on January 1, is cutting prices and is to shift the focus of its electric vehicle manufacturing and sales to a select group of leading UK commercial fleet operators.  

As a result of its combination with Smith US, Smith Electric says it has been able to leverage a stronger supply chain in order to improve overall vehicle quality and lower the cost of key vehicle components, such as batteries. These savings then can be passed through to its customers. 

Geoff Allison, managing director of Smith Electric, said: ‘Fleet managers already recognise that commercial EVs are much cheaper to run and maintain than diesel vehicles. However, the higher capital cost of EVs currently defers the fleet managers’ ability to realise these benefits and, in some cases, can be a barrier to EV adoption. 

‘As a result of our combination with Smith US, we are able to offer our customers electric trucks, vans and minibuses that combine lower up-front capital costs with our vehicles’ existing low operating costs. This combination delivers real cost savings compared to their existing diesel vehicles, plus all of the environmental benefits of switching to EVs.’
Smith Electric also has improved the payload capabilities of its Edison range of light commercial vehicles, which are built on the Ford Transit chassis. Gross payloads have increased by an average of 150 kg on chassis cabs and in excess of 250 kg on panel vans, compared to prior models. Newton chassis cabs already provide payloads of 2,753 kg - 7,508 kg.

Allison added: ‘These increases provide up to 15% extra payload on a chassis cab on average and 35% more carrying capacity in a panel van. These are significant increases which we know fleet operators will appreciate.’
Smith Electric designs electric vehicles for depot-based, predictable route, multi-drop applications. 
The Edison is the UK’s best-selling electric light commercial vehicle. It has a top speed of 50 mph, range of up to 110 miles on a single charge. It is available as a chassis cab, minibus and panel van, in 24 configurations.

The Newton is the UK market-leading all electric truck and is available in 16 different wheelbase, GVW and battery configurations. It has a top speed of 50 mph and a range of up to 150 miles on a single charge. 

Nissan NV400 to arrive in October
SALES of Nissan’s all-new NV400 will start in October. A ‘big brother’ to the NV200, the model adopts Nissan’s new naming strategy for its light commercial vehicles. All future Nissan vans will adopt the NV nomenclature, all pick-ups will be called NP and forthcoming larger trucks will be badged NT.

The NV400’s visual identity is dominated by the circular Nissan badge, the central black honeycomb grille is dissected by wide angled struts that form extensions of distinctive twin indentations in the bonnet to form a broad ‘V’ shape to the nose of the vehicle. On either side of the chromed struts are smaller air intake grilles which themselves are flanked by broad trapezoidal lamp assemblies.

The final piece of the NV400 look is the deep and robust matt black bumper which incorporates indentations for driving/fog lamps and a central air intake grille. On either side of the bumper a distinctive scoop not only adds strength to the assembly but also adds to the look of the van.
Residual value update_________________________________________

New car delivery delays hit used vehicle market, says VRA

DELAYS in the delivery of new company cars with manufacturer lead times now stretching to nine months is having a major impact on the used vehicle market, according to a report by the Vehicle Remarketing Association (VRA).
With fewer vehicles available for remarketing as businesses extend vehicle replacement cycles and contract hire agreements until their new cars arrive it means there is an added twist to the already complex second hand market
Meanwhile, further compounding the problem are a number of companies who, having already extended contracts from three to four years in the recession, are now faced with unexpected new car supply problems and find themselves looking at even further extensions of up to five years.

A by-product of these increased contract extensions is a rise in both the incidence of damage on returning vehicles plus an increase in the average value of damage and thus recharges. That trend is set to continue, says the VRA report, for some time if companies continue to increase replacement cycles to cater for longer delivery periods.

At the front end, leasing companies are reporting strong demand for new cars being supplied on contract hire, but they will not be fed into the used market for at least another two to three years, therefore not helping the current used vehicle supply issue.

The report is based on input from the VRA’s 50 large corporate members who between them handle more than 1.5 million used vehicles per annum.

Against a background of slowing retail demand, many car manufacturers are reporting much lower used car stocks on dealer network forecourts than is customary at this time of year, with some suggesting it could be as much as 15% down. Generally, says the VRA, that reflects the shortage and availability of retail quality stock. 

Perhaps the early signs of shifting buyer behaviour, driven by the slow economic recovery, are now being felt, suggests the report with values of most small and medium vehicles remaining fairly strong, whist prices of compact executive and larger executive models came under pressure. 
Used car buyers seem now to be seriously considering whether 3.0 litre versions of the same model are really that much more attractive that the 2.0 to 2.5 litre versions. Some high-end value 4x4s, including Range Rovers, also saw prices fall in March with later models coming off by as much as £1,000-£1,500.

Particularly noticeable, say market watchers, was a weakening appetite for very high mileage cars - over 100,000 miles - and unless price adjustments are made to reflect these levels of usage, many will struggle to find new homes over the coming months. That scenario will be even further exacerbated where disproportionate damage is present.

In the commercial vehicles market, used vans continue to be very strong with high demand across all stock categories and prices staying strong. 
Due to some national business failures there is a healthy supply of used vans coming into the market over the next few months but, once they dry up later in the year, supply will be more restricted and is predicted to force up prices to an all time high, says the report.

Used CV values hold firm despite rising volumes

USED commercial values are holding firm despite a rise in the volume of vehicles going through auction halls, according to latest data from BCA. However, increased pressure on conversions and values is expected in the coming weeks.

Figures for March show that average values rose by £34 (less than 1%) compared to February, even while sold volumes increased significantly by over 16%, month on month.  Sold volumes have continued to climb since December, when trading volumes were significantly constrained by the severe winter weather, says BCA.

Performance against CAP improved marginally to just under 99%, while year-on-year values remain well behind 2010 figures - March 2011 is down £320 (7.1%) when compared to the same month last year. This period last year, average LCV values reached record levels in excess of £4,600, but have since settled down to between  £4,000 and £4,200 in the intervening months.
Volume growth outperformed the average in the fleet and lease LCV sector, where sold numbers increased by over 17%. Values were effectively flat - falling by just £10 compared to February to sit at £4,589. Year-on-year values are adrift by £537 or 10.4% - a slight increase over the February differential. Fleet vans averaged 98.6% of CAP in March, half a point ahead of the February figure

Following a big rise in the previous month, values fell sharply in the part-exchange sector in March, effectively wiping out all the gains made in February. Values averaged £2,456 - almost the same as the figure recorded in January. CAP comparisons fell to 99.48% from the high of 101.09% recorded in February. Year-on-year values are behind by £187 or 7%.

Nearly-new values reached an all-time high at £12,397, just pipping the previous record of £12,383 established last August. However, the rise, says BCA, has to be taken in the context of the low volumes reaching the market meaning model mix is likely to be the most significant factor. Performance against CAP improved again, reaching 105.17%.  Nearly-new vans remain highly desirable and any vehicle with a retail specification or in a rare configuration can make exceptional money, says the auction giant.

Duncan Ward BCA’s general manager - commercial vehicles, said: ‘Taken in the context of the rising volumes hitting the marketplace, price performance remains - on average - very acceptable. There were significantly higher numbers of vans reaching the used arena from corporate fleets, yet little impact was made on average price, which suggests demand continues to hold up well.   

‘However, the concealed factor of sale conversion is making life more difficult than it would otherwise appear for volume sellers. While conversions were around the 85-90% level in January, the figures are now closer to 70-75% on average.  

‘With greater volumes coming into the market and no indication demand is going to rise, we are inevitably seeing conversion rates slip.  
‘In addition, there has been no real improvement in small business confidence, costs continue to rise across all areas of activity and retail activity for used vans is relatively slow. All these factors combined mean that professional buyer confidence is relatively fragile and with the summer months ahead - generally quieter if previous years are to be believed - we anticipate more pressure on conversions and values in the weeks ahead.’
Residual value electric shock for plug-in car owners

ELECTRIC cars now on sale could plummet in value by two-thirds when they reach the second-hand market in a few years time and at five-years-old could be worth just 10% of their new price, according to a major used car retailer.

 The shock drop, according to ACF Car Finance, is due to the cost of replacing the electric batteries around a car’s eighth birthday - which could cost the owner up to £8,000.

The company, which specialises in mid-range family cars, says that many customers are likely to steer clear of buying electric models more than a couple of years old.

Leyton Cooper, ACF’s group buying manager, believes that the widespread usage of electric cars will depend on a flourishing second-hand market.

But that will only be seen, he says, when manufacturers solve the issue of battery costs and their lifespan, currently around eight years.

The company’s depreciation estimates are based on its own study of pre-owned electric car prices and the findings of industry guides to used car trade values.

‘We sell thousands of cars each year, and I’m sure that the percentage of electric models will start to rise dramatically as the second-hand market comes on-line,’ said Cooper.

‘But anyone trading in an electric car which is more than three years old will have to take a big hit on depreciation as things stand at present. This is potentially great news for the buyers of used electric cars, but we will be warning them of the useful life that is likely to be remaining for the battery.’

He concluded: ‘We estimate that by around 2013 there will be a major rise in the number of second-hand electric cars coming into our showrooms. If the market isn’t going to stall at that point, manufacturers will have to start addressing the battery problem now.’
BCA sees near 10% increase in online vehicle sales

BCA has released details of sales volumes for its Live Online sales channel for the first quarter of 2011, reinforcing the growing popularity of the remarketing tool.  
Having already surged past 100,000 units sold online in the UK in 2010, the appeal of trading online has continued in the first three months of 2011, says the auction giant.  
A total of 477,000 bids were made on Live Online between January and March 2011 - an 18% increase year-on-year and 28,500 vehicles were sold to online bidders - a 9.2% increase year-on-year.

Nearly 2,000 commercial vehicles were sold to online bidders in quarter one - more than double those sold in the same period in 2010.

BCA’s remarketing director D’Vidis Jacobs said: ‘In 2010 we saw online sales in the remarketing sector gain real traction to become an integral part of the sales programme for most volume sellers at BCA. And this trend has continued in the first three months of 2011. 

‘Online is set to continue to grow in importance for stock acquisition, helping retail dealers maximise profit from their used vehicle business, and we will be introducing further innovations in response to customer feedback through the rest of year, addressing the needs of buyers and sellers alike.’
New name for motor auction trade group

NATIONAL Association of Motor Auctions (NAMA), which is part of the Retail Motor Industry Federation (RMI), is the new name for the Society of Motor Auctions, the trade body for the motor auction sector in the UK that represents vehicle auctioneers and remarketers nationwide.

Reflecting on the change of name, Justin Lane, chairman of NAMA, said: ‘The industry has changed extensively over the past few years driven by customer expectation and needs. 
‘The development of the internet in particular has been critical to these changes and now plays a vital role in supporting conventional auction activity.

‘The importance of the motor auction sector to the whole automotive industry should not be under estimated. NAMA members have a collective turnover of £42 billion and sell 1.4 million vehicles per annum. Motor auctions provide a cost effective and stream lined service for the disposal of vehicles and give a wide range of choice for those looking to source vehicles for resale.’

As part of the new brand activity NAMA will publish a monthly market report on auction sales, values and conversion rates, which will be available to all RMI and NAMA members, as well as other interested parties in the motor trades, the vehicle manufacturing sector and the press and media. 

NAMA will also focus on promoting recruitment into the remarketing industry, and providing a platform to speak on industry issues. 

The Association will continue to represent members to Government, other trade bodies and external organisations and liaise with Trading Standards authorities, Citizens Advice Bureaux and other regulatory bodies. It will also operate the Code of Practice and Customer Charter that ensure the highest operating standards are maintained in the industry.

Lex and Black Horse sale attracts ‘super’ bids

LEX Autolease and Black Horse offered 366 convertibles sports and prestige cars at BCA Belle Vue, and over 92% of the entry sold, some 335 vehicles generating a turnover of £3.9 million.

The ‘Super Saturday’ event the second in the programme attracted over 259 buyers to the sale, with a further 370 dealers on the internet using BCA’s Live Online system. In total 124 vehicles or 37% of the sale was sold over the internet.

With a broad selection of stock ranging in value from under £4,000 to over £70,000, bidding was brisk. Private buyers and dealers bid strongly throughout the sale, which achieved 98% of CAP ‘clean’ across the board.
Among the strong sellers were:

	Year
	Model
	Sold  
	Vs CAP

	09/09
	Audi R8 4.2 Coupe 11,000 miles
	£76,500
	115%

	06/56
	BMW Z4 2.0 SE 58,000 miles
	£9,300
	112%

	08/58
	Jaguar XK 4.2 Coupe 19,000 miles  
	£32,400
	108%

	09/59
	Audi Q5 2.7 D 30,000 miles  
	£34,500 
	128%

	07/57
	Golf 2.0 GTI 112,000 miles 
	£7.900  
	118% 

	07/07
	Audi A4 2.0 Cabriolet 180,000 miles 
	£8,300 
	126%


Politics and regulation_________________________________________

New call for post-test training to halt road crashes

THE Government must introduce post-test training, to support young drivers through the most dangerous part of their driving career, and to improve their skills for the rest of their lives, according the Institute of Advanced Motorists (IAM)
The call came after new IAM research revealed that driver and rider error or reaction were behind the top three causes of fatal and serious crashes.
The report, ‘Licensed to skill: Contributory factors in accidents’, contains analysis of five years worth of accident data, recorded by the police between 2005 and 2009.

Factors including ‘failed to look properly’ ‘loss of control’ and ‘poor turn or manoeuvre’, accounted for 65.3% of fatal, 61.8% of serious and 68.6% of slight accidents. 
Injudicious action -  illegal or unwise judgements - such as exceeding the speed limit, following too close, or making an illegal turn, was the second biggest factor, accounting for another 31.4% of accidents. Alcohol was a relatively minor factor, listed in only 10% of fatal accidents. 

Behaviour or inexperience came a close third, being a factor in 28% of accidents. In contrast, physical circumstances such as road environment, factors affecting vision, and vehicle defects were listed as issues in very few accidents.
‘Travelling too fast for the conditions’ accounts for more fatal accidents than ‘exceeding speed limit’, which represent fourth and fifth places, according to the report. 
IAM chief executive Simon Best said: ‘What is obvious from the top three rankings is that many accidents could be prevented by drivers simply changing their behaviour, as well as gaining more experience. That so many crashes are caused simply by the driver failing to look is shocking. On the positive side, there is plenty that drivers can do to reduce their risk of being involved in an accident. 

‘Having a driving licence doesn’t necessarily mean that drivers have the skills they need to be safe. Professional drivers, like HGV drivers, participate in continuous professional development, improving their driving skills throughout their careers to reduce their accident rates, insurance costs and to increase their fuel efficiency - why is life-saving training not expected of those who drive for personal reasons?
‘Accidents could be easily reduced by improving driver skills and lives could be saved - especially young drivers.’

Government MoT cost-saving claims are a ‘sham’ says SMTA

GOVERNMENT claims in the weekend press that a reduction in MoT testing frequency could save motorists £100 are a sham, according to the SMTA (Scottish Motor Trade Association).
Ministers are considering time changes to the MoT which could mean the replacement of the current annual test once a vehicle is three years old with a test every two years once a vehicle is four years old.

At the weekend reports suggests that Transport Secretary Philip Hammond believed the change would save motorists cash, although it was also reported that relaxing MoT rules could lead to an extra 30 deaths on the roads each year.

Douglas Robertson, chief executive of the SMTA, said: ‘The Government claims are based on an ill prepared and unverified report hastily prepared to allow them to make this announcement.

‘Far from saving consumers money, a reduction in the frequency of MoT testing will cost them more. By definition, with less frequent testing, there will be more defective vehicles on the road and, as a consequence, more accidents.  
‘This will undoubtedly cause an increase in insurance premiums. In addition, testing stations and repairing workshops getting less business will necessitate an increase in labour rates which will need to be met by consumers. The Government claims cannot be substantiated and are a sham.’

The Department for Transport had previously said in December 2008 that keeping the MoT test annual was appropriate, but launched another review to see if the schedule needed changing again in December 2010.

Dealer news__________________________________________________

Vindis Group appoints Manheim Auctions

THE Vindis Group has appointed Manheim Auctions for the remarketing of its part exchange stock at the new Monday sale at Bruntingthorpe and on Tuesdays at Northampton. Every week 80 cars will be offered between both auction centres. 
The dealership is a family business with a network of 14 Audi, Bentley, Skoda and Volkswagen dealerships selling both cars and vans across Bedfordshire, Cambridgeshire, Hertfordshire and Northamptonshire.

Peter Toop, group sales manager, The Vindis Group, said: ‘Manheim Auctions offers a complete remarketing service and gives us the opportunity to present our part exchange cars to the widest possible buyer audience.’

General motor industry news___________________________________
New car prices rise for third consecutive month

THE average price of new cars in the UK increased for the third month in a row in March, by 0.103% or £29 from £28,155 to £28,184, according to information compiled by DrivenData.

Its new car price index is calculated from the retail prices of every car model currently sold in the UK.

The average annual new car price since April 1, 2010 has increased by 6.221%, or £1,650.63 from £26,533.37 to £28,184.00.

John Blauth, editor-in-chief of DrivenData, said: ‘Increases in costs of manufacturing and running franchised dealerships continue to move new car prices upwards. 
‘It is very clear that dealers make statistically insignificant profit on new car sales and achieve their required margins by meeting manufacturer targets. Manufacturers, in turn, are effectively forced to keep factories going, and staffed as efficiently as possible, to keep national and European Union grants in place. It could be argued that maintaining car factories is, for elected politicians, more a matter of social policy than business economics.

‘For customers the trick is to know when a manufacturer’s sales period (usually quarterly; sometimes monthly) comes to an end because that is when dealers will move metal at an apparent loss just to get their bonuses. With year-on-year car price inflation

now at 6.221%, it makes sense to use whatever means are available to buy as cheaply as possible.’
Car buyers should contribute ‘fee’ to road safety programme

THE automobile industry should play a leading role in promoting the United Nations’ Decade of Action for Road Safety with an ‘opt out’ consumers’ contribution added to the sale price of each new car in order to fund road injury prevention programmes, according to a new report. 

The Commission for Global Road Safety, which first proposed the forthcoming UN Decade of Action for Road Safety 2011-2020, is calling for a voluntary levy of $2 or equivalent, on every new car sold. 

Customers could choose not to contribute to the ‘Driving Safety Initiative’ but it is expected that the vast majority would be willing to pay a relatively small additional cost towards improving road safety. 

The UN Decade of Action, which will be launched on May 11, has been established to combat a growing global public health crisis of road fatalities and injuries. An estimated 1.3 million people each year are killed and 50 million more are injured on the roads. 

The ‘Make Roads Safe: Time for Action’ report sets out a series of recommendations to meet the UN goal to ‘stabilise and reduce’ global road fatalities by 2020. These include: a new emphasis on children’s rights to protection from road injury; ensuring road safety features are integrated into road projects; and a strengthening of international leadership of road safety. 

The opt-out levy proposed, modelled on similar voluntary arrangements to raise money for other public health epidemics, could raise up to $140 million a year for a sizeable fund to catalyse country level implementation of road safety programmes, it is calculated. 

Lord Robertson of Port Ellen, chairman of the Commission for Global Road Safety, said: ‘Car manufacturers and dealers can play an important, visible and positive role in saving lives and preventing disability, and we encourage them to support our proposal for a safety levy.’

Roadworks lifted to ease Bank Holiday traffic

PEOPLE heading to Royal Wedding celebrations or taking day trips over the coming bank holidays should have an easier journey as the Highways Agency completes or suspends more than half of roadworks on motorways and major A roads, leaving 99% of their road network clear of works.

To help keep traffic moving the Highways Agency will be completing or suspending about 200 miles of roadworks from midnight on Maundy Thursday (April 21) until the morning of Tuesday, May 3, providing extra capacity for holiday traffic.
Roads Minister Mike Penning said: ‘Removing these roadworks will help people get where they need to be during this time of national celebration. To make journeys even easier the Highways Agency will provide up-to-the-minute information about road conditions using electronic road signs, online updates and through the media.’

A total of 148 carriageway miles of roadworks are due to be completed and a further 44 carriageway miles are due to be suspended before 6am on Thursday April 21. Roadworks at 22 locations will remain in place for the safety of drivers and their passengers.

Misfuelling of police cars costs £300,000

POLICE forces have spent more than £300,000 in the past two years repairing diesel cars and vans which have been misfuelled with petrol.

The Metropolitan Police force is reported to have been the worst offender with employees putting the wrong fuel into its fleet of cars on 612 occasions in the last three years, at a cost to the taxpayer of £200,000.

According to data from forces in England and Wales supplied under the Freedom of Information Act and reported by The Times (April 9), a total of 20,500 diesel vehicles were misfilled at a cost of some £338,800

An AA spokesman says that on average 150,000 diesel vehicles were misfuelled each year, about 1% of the total number on the road.

The AA says that the cost of draining the fuel from a misfiled vehicle is about £300 but the total repair bill could rise to as much as £7,000 if parts, or the entire engine, need to be replaced.
People on the move____________________________________________

Lawson to lead Mercedes fleet van sales drive

 

MERCEDES-Benz UK has a new national van fleet sales manager - but his will already be a familiar face to some of the company’s biggest customers.

 

That’s because Andrew Lawson (37) has spent the last six years working for the company as a key account manager and serving some of the biggest names on Britain’s roads.

 

In his new role Lawson, whose CV also includes a six-year stint in fleet car and van sales with a French manufacturer, is leading a six-strong team of light commercial vehicle fleet sales specialists. 

Williams takes on national role at Kia fleet

KIA Motors (UK) has appointed David Williams to the position of national business manager to handle nationwide fleet and business-user accounts.
Williams (44) has moved across from Kia’s regional dealer management team to take on the new responsibility and replaced Phil Molkenthin who has transferred in the opposite direction to become area manager, south, directing a team of regional business managers.

Williams joined Kia in 2005 after several years in the retail motor trade and time as a consultant sales coach for both Mitsubishi and Renault. 
Peugeot appoints new UK marketing director

MORGAN Lecoupeur (36) has been appointed director of marketing for Peugeot UK replacing Christian Stein. 
Lecoupeur takes up his position this month and will report to managing director of Peugeot UK, Jon Goodman.

Lecoupeur has been with Automobiles Peugeot since 1998. He joins the UK team from Peugeot Austria where he was director of marketing and quality. 
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The Editor’s View











ELECTRIC vehicles were on the agenda at this week’s Commercial Vehicle Show. It was also the week that Renault, which is the vanguard of introducing electric vehicles - four are due to be launched in the next 12 months or so - announced that JCDecaux was the first company to place an order for its electric Kangoo Van. However, amid the manufacturers’ hype and Government inducements to ‘go electric’ with grants and tax incentives there are clear impediments to the long-term take-up of electric vehicles. The scarcity of crucial data has been criticised this week by the BVRLA. Wholelife costs are the foundation on which corporate vehicle choices are made, but without reliable data there is likely to be little appetite for companies to adopt electric cars and vans. Meanwhile, alarm bells will be ringing even louder with ACF Car Finance predicting that some electric models could have a residual value of just 10% at five-years-old. Electric vehicles have a role in UK life, but the decision-making process must be based on a solid financial argument. Vehicle manufacturers need to ‘come clean’.
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