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Corporate sector urged to play major role in decade of road safety

EMPLOYERS across the UK that have yet to introduce at-work driving safety best practice policies and procedures should use the launch yesterday (Wednesday, May 11, 2011) of the Decade of Action for Road Safety to kick-start implementation.

The Driving for Better Business campaign, which is managed by RoadSafe, is one of the influential UK-based supporters of the United Nations-backed initiative, which is being launched globally.

Representatives of many of Britain’s safest fleets - the campaign’s almost 60 ‘business champion’ fleets that have introduced a wide range of measures to cut road traffic crashes and improve the safety of employees behind the wheel - attended a London event to launch the Decade of Action for Road Safety in the UK.

The rally and conference at Church House in Westminster was organised by the Parliamentary Advisory Council for Transport Safety with support from RoadSafe. Speakers included Lord Robertson, chairman of the Commission for Global Road Safety and Transport Secretary Philip Hammond.

Additionally, ‘business champion’ Tesco.com, the online home delivery arm of supermarket giant Tesco, which operates a fleet of 2,400 vehicles that make approximately 74,000 deliveries per day to homes across the UK, spoke in support of the campaign.

More than 1.3 million people are killed on the world’s road each year - a figure that is higher than malaria - and that alarming death toll is forecasted to rise to 1.9 million by 2020. In addition, 50 million people are injured on the world’s roads each year.

The aim of the 2011-2020 Decade of Action for Road Safety is to save five million lives and prevent 50 million injuries.

The campaign has calculated that if 50% of businesses that currently manage people who drive at work implemented initiatives similar to those of the ‘business champions’ around five million lives globally would be saved.

In the UK there are an estimated up to 150 road deaths and serious injuries a week resulting from crashes involving at work drivers, and more employees are killed and seriously injured on the roads while driving on behalf of their employer than in any other work-related activity.

Prince Michael of Kent, a patron of the campaign, said: ‘The corporate sector has an important role to play in achieving the aim of the Decade of Action by placing the management of drivers high on business agendas.’

Adrian Walsh, director of the campaign and of RoadSafe, said: ‘With up to 30% of all road crashes estimated to be work-related it means that worldwide if other organisations adopted the safety focus of our ‘business champions then millions of lives would be saved over the decade and the lives of millions of other people would not be blighted by injuries caused in road crashes.’

The 11-point United Nations’ declaration supporting the Decade of Action includes encouraging ‘organisations to contribute actively to improving work-related road safety through adopting the use of best practices in fleet management’.

Many of the campaign’s ‘business champions’ are supporting the London rally and conference with a public declaration of their support for road safety by having their company logos displayed at the event.

Walsh added: ‘The campaign has achieved much because it has demonstrated that many businesses put safety performance on the road high on their boardroom agendas. However, we are aware that many organisations across the public, private and voluntary sectors have yet to follow the lead of our ‘business champions’. We are therefore using the launch of the Decade of Action for Road Safety as a further platform to encourage employers to understand the benefits of promoting road risk management in the work place.’

· See ‘Professionals unite to launch Decade of Action for Road Safety’

Fleet and business sales support declining new car market

ROBUST fleet and business sector new car sales in April boosted the market as private buyers continued to boycott showrooms, according to data from the Society of Motor Manufacturers and Traders.

New car registrations last month totalled 137,746, down 7.4% on April last year (148,793) making it the 10th successive monthly decline in volumes.

However, the SMMT said that new car registrations were ahead of expectations - by 1.5% - despite challenging marketplace conditions and on a par with the 2010 market with scrappage scheme volumes removed.

Fleet registrations in April totalled 77,117, up 6.5% on a year ago (April 2010: 72,379) with business sector sales up 12.2% at 6,794 (April 2010: 6,054). However, private sector sales slumped 23.5% year-on-year to 53,835 units (April 2010: 70,360).

Registrations over the first four months of 2011 are down 8.5% to 696,082 units (2010: 760,341). However, that decline is entirely due to the fall in private sector demand as both fleet and business car sales are up year-on-year.

Fleet sales in 2011 are 2.2% up on the first third of last year at 352,487 (2010: 344,890) and business sector sales are up 6.6% at 39,171 (2010: 36,738). However, private demand is down 19.6% with 304,424 vehicles registered (378,713).

The SMMT linked the 64,259-vehicle decline in new car sales this year directly to the ending of the scrappage incentive scheme. It calculated that during the first four months of 2010 over 100,000 cars were reportedly registered through the scheme.

But, despite economic and supply chain uncertainty due to the impact on vehicle production of the Japanese earthquake and tsunami earlier this year, the SMMT’s full year forecast remains unchanged at 1.93 million units. It says that the April market was within 1.5% of the forecast level and is predicting that the full-year market will be 5% lower than in 2010. The market is then expected to recover in 2012, back above two million units.

‘New car registrations in April demonstrated continued stability in the marketplace, with demand remaining lower than in 2010, although slightly ahead of industry expectations,’ said Paul Everitt, SMMT chief executive. 

‘The coming months will remain challenging, but we do expect to see a return to growth in the second half of the year.’

Diesel cars represented 52.7% of the total market in April and have shown year-on-year growth in every month of 2011. The Volkswagen Golf was the best selling diesel in April. Alternatively fuelled car registrations rose by 48.1% in April to almost 2,000 units with almost 10,000 vehicles registered so far this year.

The Ford Fiesta was the top selling car overall in the month and year-to-date and Ford was the top manufacturer last month and holds that position for the year-to-date

New BVRLA group to help boost funding availability

THE BVRLA has set up a new steering group to improve the availability of competitively-priced funding for the vehicle rental and leasing industry.

The aim of the Funding Steering Group is to help existing and potential funders better understand the vehicle rental and leasing industry and its related risks and rewards.

It is already working with at least half-a-dozen new funders to evaluate the opportunities and product requirements of the industry and identify any barriers.

‘This group has been created to help replace some of the liquidity lost since the credit crunch as banks have struggled to build up their balance sheets and improve their flow of lending,’ said BVRLA chief executive, John Lewis. 

‘Our industry has coped with this squeeze and now it’s time to help lenders return to the market and explore new funding opportunities. From the conversations we have had with potential lenders already, I am confident that there is new finance available for leasing and rental companies.’

The BVRLA’s new initiative comes as the industry’s main funder, Lloyds Banking Group, continues to slowly reduce its £1 billion exposure to the rental and leasing market. Although Lloyds has pledged to work with the industry to make this transition as smooth as possible, the association says it is keen to help Lloyds’ customers in particular to reduce their dependency on its funding.

The steering group is chaired by BVRLA honorary treasurer and board member Brian Back and includes representation from the association’s three key sectors of membership: Graham Hale, of Fleet Hire, Andrew Cope, of Zenith Provecta, Roger Hancock, of Thrifty Car Rental and David Barlow, of ProHire.

Following the group’s initial meeting, the BVRLA has begun work on producing an ‘Industry Profile’ document for potential funders and aims to conduct a funding survey of members by the end of May.

‘We want to get a clear understanding of which sort of finance they want to provide and what sort of companies they want to deal with. The information we get from the survey of members will help us point them in the right direction,’ said Lewis.

In the longer term, the BVRLA is also working with the Finance and Leasing Association and exploring alternatives to bank funding.

Public sector may cut fleet size and increase grey fleet use

THE total public sector fleet in the UK could contract by as much as 15% over the next three years with a resulting increase in grey fleet use, according to new research by ING Car Lease. 

However, Clive Buhagiar, national public sector manager at ING Car Lease, argues the potential move away from professionally-managed fleets, back to the ‘grey fleet’, will create short term costs savings but will also sow the seeds for longer term problems.

He said: ‘It is not surprising that, in this time of austerity and cost-cutting, the public sector is re-evaluating its relationship with professional fleet management companies. In fact, the local, health and education authorities should be encouraged to carry out audits of fleet performance on a regular basis. However, many of those organisations which are currently considering de-fleeting, may not have considered the knock-on effects of this move.

‘While there will obviously be headline-grabbing cost savings to be made - a potential annual saving of almost £500,000 on a fleet of 100 cars, each doing 5,000 business miles - there are a number of serious issues to be considered before pulling the plug.’

Those issues include health and safety and environment as well as mileage reimbursement costs.

Buhagiar said: ‘Duty of care and employer responsibility both often play a large role in the decision by organisations to outsource their fleet management. Rules around health and safety have become more stringent and it is a lot more straightforward for an organisation to meet duty of care obligations through a managed fleet. There may also be a strong job need associated with running the fleet or the company car may be a key element of recruitment and retention.

‘If staff use their own cars then the organisation will need to ensure regular checks are carried out on driver licence validity, insurance cover, vehicle maintenance and risk management. 

‘Additionally, the EU Directive 2009/33 requires public organisations to consider the environmental impact of their vehicles. Research has shown that carbon dioxide emissions go up when company car fleets are cut, as drivers tend to go back to older cars which are not maintained as frequently as leased alternatives.

‘While a one-off saving may be tempting, it is important to consider the whole cost of the fleet - rental, National Insurance contributions, fuel and insurance. A robust cost analysis will also consider elements such as pay increases to compensate for the lack of a company car, training costs for new appointees if staff retention is affected and the administration costs required in ensuring all expenses and mileage is paid correctly. 

‘The decision to close down a managed fleet should not be taken lightly. Although the initial financial saving can appear significant, careful consideration needs to be given to the alternative transport solution, its efficiency and impact on the organisation.’

Battery leasing will give best electric vehicle whole life costs

BATTERY leasing for electric vehicles is likely to provide whole life costs superior to other commercial approaches, according to vehicle valuation experts at Glass’s Guide.

The figures are believed to be the first comparative values released for an electric vehicle with the battery included, an electric vehicle with a leased battery and a range-extender electric vehicle.

The values show that the Nissan Leaf, the purchase cost of which includes the battery, retains 35% of its value after three years/36,000 miles. In comparison, an electric vehicle similar in size, but with a leased battery, should retain 54% of its original value over the same period. A range-extender electric vehicle, which drives only using electric power - but in which additional electric power is supplied by a petrol engine - will retain 43% of its value. 

For comparison, Glass’s also included an average residual value for the equivalent diesel vehicle, which will be 44% after three years/36,000 miles.

Andy Carroll, managing director at Glass’s UK, said: ‘The use of whole life costs is the only way to assess the new powertrain technologies and differing business models. Our analysis shows that the new wave of vehicles is economically viable, even before taking allowance of company car tax and local incentives.  

‘In particular, the battery leasing option that we assessed is attractive for the car buyer as it not only means the initial purchase price of the electric car is closer to a conventional vehicle, but also removes the uncertainty of battery durability and replacement cost.’

The overall depreciation costs over three years for these electric vehicles are calculated to be £16,765 for the Nissan Leaf, £16,570 for the range-extender and £8,275 for the electric vehicle with a leased battery. A similar diesel model will depreciate by £9,750 over three years.

In terms of cost per mile over three years, the Nissan Leaf works out at.49p per mile, the range-extender at.52p per mile, the diesel at 39p per mile, whilst the clear winner is the electric vehicle with a leased battery 33p per mile, says Glass’s.

IAM outlines plans to cut roads deaths by 55% by 2020

ACTIONS to cut the number of deaths on the UK’s roads by 55% over the next decade - including a major reduction in the number of work-related fatalities - have been outlined by the Institute of Advanced Motorists (IAM).

Its 10-year road safety strategy aims to change driver behaviour to reduce road deaths and supports the UN Decade of Action for Road Safety 2011-2020, which was launched yesterday (Wednesday, May 11).

The strategy proposes that the road safety industry should aim to reduce road deaths on UK roads to 1,000 a year by 2020, saving 1,222 lives over the period, a 555 reduction on the 2,222 deaths on the roads in 2009. The IAM also wants to see serious injuries as a result of road crashes cut by 50% to 12,342 – down from the 24,684 total of 2009.

With the vast majority of crashes caused by human error and lapses in concentration, the IAM believes that tackling driver and rider behaviour is the key to cutting road deaths. Cars don’t cause crashes, drivers do, says the organisation.

The key focus of the strategy is to target those drivers at highest risk: Young drivers,  

older drivers, motorcyclists, business users and cyclists.

With regards to business users it is estimated that one third of roads deaths involve someone driving in the course of their work. Currently that means 733 deaths are work-related and the IAM wants to see that reduced to 366 by encouraging fleets to train more drivers without creating extra red tape.  

This can be done quickly, says the IAM, through Government using best practice as an exemplar and by fleets only procuring services from those suppliers who can show they take occupational road risk seriously. 

The IAM’s driver training company, IAM Drive & Survive, will be working with businesses to train their company drivers and will encourage these companies to only use suppliers who make sure their employees are trained as well.

The IAM also want to see driving on rural roads - the most dangerous - to be part of the driving test and a new post-test training system for young drivers which builds on the success achieved in Austria. There, further training in the first 12 months after passing the test has reduced young male fatalities by nearly 30 per cent.

IAM chief executive Simon Best said: ‘We want to see five-star drivers in five-star cars on five-star roads.Cars and roads are getting safer so it’s time to concentrate on the driver by improving their skills and behaviour. 

‘Over the decade we will work with around 200,000 road users through education and coaching on driving, riding, cycling and commercial driving. That’s 20,000 people a year who will be safer.

‘As the Government looks to publish its road safety strategy we believe that over 1,000 lives can be saved in the next decade by continued partnership between government, local authorities, enforcement agencies and education bodies. This also means a cost saving to the UK economy of £1.8 billion over the period, with each fatal accident costing society £1.8 million.

‘But 1,000 deaths is still a tragically high figure. Everybody needs to work together to reduce it further. For example, insurers should offer discounts to young drivers who have taken more training after their test.

‘Equally every individual has to take responsibility for their own road risk, whether that is taking the initiative to improve their driving through further training, or simply taking a bit more care.’  

Fleet Safety Forum calls for regular eyesight tests for company drivers

THE Fleet Safety Forum has called on fleets to do all they can to ensure their company drivers have regular eyesight tests. 

Having good eyesight is a basic requirement of safe driving, says the Forum, a division of road safety charity Brake. 

Experts recommend that everyone has an eyesight test every two years or more frequently, and whenever there is a cause for concern. 

Yet every year in the UK alone an estimated 12.5 million people who are due a test do not have one, and one in six drivers cannot see well enough to pass the basic eyesight test, highlights the Forum.

Now the Forum has launched a ‘Look Sharp’ poster and e-guidance campaign pack, sponsored by Boots Opticians, alerting drivers and managers to the importance of regular eyesight tests. 

The poster aims to help fleet managers get the message across to drivers that it’s important to have a test every two years to ensure they can see hazards on the roads. The e-guidance document explains the extent and nature of eyesight problems, and gives guidance on what positive action can be taken to prevent them among drivers.

The Look Sharp campaign pack is available free to the first 50 companies who order it. Thereafter it costs £7.45 plus p&p. The pack is also free of charge to Forum members. Contact Brake on 01484 559909 or admin@brake.org.uk to order.

Caroline Perry, marketing manager at Brake, said: ‘Eyesight needs to be tested regularly throughout a driver’s lifetime. Fleet managers must address the issue internally and consider their drivers’ eyesight as part of their wider fleet safety strategy. Being an experienced and skilled driver is meaningless if a driver is unable to spot hazards due to poor vision.’

David Cartwright, director of professional services for Boots Opticians, said: ‘As well as being crucial for road safety, an examination of the eyes is like an all round health test. The optometrist not only corrects any deterioration in sight, but also looks for signs of eye conditions such as cataracts or glaucoma. It is also possible for them to identify early diabetes and cardiovascular disease, allowing people to take preventative measures.’

RoSPA launches new at-work safety initiative in Scotland

THE Royal Society for the Prevention of Accidents in Scotland has unveiled new resources to help businesses manage their occupational road risk.

Funded by the Scottish Government and available through the Scottish Occupational Road Safety Alliance (ScORSA) website, the development coincided with the launch yesterday (Wednesday, May 11) of the United Nations’ Decade of Action for Road Safety.

Statistics show that occupational drivers are involved in around a third of accidents on the roads and, as the United Nations asserts, road crashes are preventable, says RoSPA.

ScORSA’s new Driving Risks at Work toolkit is available free of charge and includes:

· Film clips to help managers identify and manage occupational road risk (funded by the Scottish Centre for Healthy Working Lives) 

· ‘Everyday’ - a film for use with employees who drive for work 

· A PowerPoint presentation for use with occupational drivers 

· Online supporting material for the presentation, including regularly updated information on topics such as causes of road accidents, statistics, accident costs and the law 

· Situation cards designed to explore what occupational drivers would do if they found themselves in certain circumstances. 

RoSPA and Allianz Commercial renew fleet partnership

THE Royal Society for the Prevention of Accidents (RoSPA) and Allianz Commercial have renewed their collaboration by signing an exclusive two-year partnership to promote effective risk management for companies operating fleets of vehicles.

Allianz, which provides a full range of commercial insurance solutions, has been working with the accident prevention charity since 2007, providing its commercial motor fleet customers with access to a range of RoSPA courses and services that provide guidance on managing occupational road risk, at preferential prices. 

All of the courses on offer have been enhanced and there are now three additional services available to Allianz Commercial policyholders:

· Eco-Driving - provides advice on how to change driving techniques in order to benefit from savings on fuel, tyres and spares

· Licence Check - allows customers to complete an online process to verify their employees’ driving licences and entitlement to drive a vehicle on company business

· Driver Profiler Managed Service - a cost and time-efficient method of risk assessment, where RoSPA manages the ‘back of house’ administration.

Jon Dye, commercial motor manager at Allianz, said: ‘In the current economic climate, many businesses will be looking to cut back, but it is important that they do not compromise on safety. By investing in risk management, there are many long-term savings to be made. The new Eco-Driving course is an ideal way for companies to ensure their drivers are cost and energy-efficient, whilst remaining safe on the roads.’

Spaces available for ACFO Conference

ALMOST 130 fleet decision-makers have so far booked to attend this year’s annual ACFO Conference and AGM - but places are still available for the event.

Key issues confronting fleet chiefs today and in the future will be under the spotlight at the major event of the year for the UK’s leading fleet decision-makers’ organisation.

The environment, technology, residual values and the future of the automotive industry will all be addressed by specialist experts along with an initial impact assessment on business mobility during the 2012 Olympic Games in London.

Taking place on Tuesday (May 17) the annual Conference and AGM is both an information-gathering platform for ACFO members and guests, and a key networking event in the fleet calendar. Places can be booked by logging on to www.acfo.org.

This year’s event is being sponsored by Kia Motors - Business and is taking place at the Heritage Motor Centre and Museum, Gaydon. The event starts at 09.45am, with registration and light refreshments available from 09:00am.

Zenith wins Greene King fleet supply deal

GREENE King, the pub retailer and brewer, has awarded the management of its 300 company cars and 100 cash allowance drivers to Zenith Provecta. 

Zenith Provecta will provide a fully outsourced fleet management and contract hire solution. The company has worked closely with Greene King in order to integrate its systems with the brewer’s flexible benefits portal. Zenith Provecta will also provide pool car management to reduce ancillary hire car spend. 

To improve control over Greene King’s cash allowance drivers, they will be managed through Zenith Provecta’s on-line Cash Allowance Management System (CAMS) which manages the financial and health and safety considerations of drivers who are not in traditional company cars. 

Amanda Brakels, head of group compensation and benefits for Greene King, said: ‘We conducted a routine review of our fleet management systems and sought ways to improve the service delivery and reduce costs. We found in Zenith Provecta a partner with a proven track record in comprehensive fleet funding and management services that can deliver an all encompassing fleet solution with competitive, transparent and stable pricing.’

Hospital selects salary sacrifice scheme

THE Queen Elizabeth Hospital King’s Lynn NHS Foundation Trust has selected NHS CPC Drive’s salary sacrifice solution, for more than 2,000 staff so that they can select a new car as part of their flexible benefits package. 

NHS CPC Drive was selected via the NHS focused fleet management service, which provides a single online platform offering a range of fleet services available to any of the 400-plus NHS Trusts nationally 

Earlier this year, NHS CPC Drive announced it would work with salary sacrifice for cars provider Tusker, to provide lease cars, salary sacrifice cars, grey fleet management services and electronic expenses management for the newly-launched service that aims to deliver best value to NHS Trusts. 

The Queen Elizabeth Hospital is now one of several NHS bodies to take advantage of the scheme, and has set a carbon cap of 150 g/km on all cars that employees can order under the new scheme to help promote its green credentials and sustainability. 

Allen Scholes, head of purchasing and supply at The Queen Elizabeth Hospital said: ‘There has been a very positive reaction to the scheme which went live last month and we already have orders into double figures. We are expecting uptake of around 2% per annum of all eligible staff.’

Audi introduces new fleet sales structure 

A NEW structure for Audi Fleet Sales sees the creation of the new role of business development manager as well as two key account managers supported by six regionally based fleet sales managers.

Moving from her previous role of fleet sales manager, Alison Davis adopts the new business development manager position, while Mark Hamilton joins Ruth Austin as the second key account manager.

‘The new structure will ensure we look after our larger fleet customers and work with them to develop long-term partnerships,’ said Roger Grainger, national fleet sales manager at Audi UK. 

‘Our new business development manager will start to build dialogue with fleets where we have little or no direct relationship.’

Meanwhile, the team of six fleet sales managers will liaise directly with operators of between 25-100 vehicles, and work closely with the local business development managers in the Audi Centre network. 

Each will operate over a new sales territory as follows: Scotland/North - Craig Larson; North East - Tosh Crompton; Midlands - Barbara O'Neill-Joyce; East Anglia - Paul O'Brien; South West/Northern Ireland - Neil Mumford; and South East - Simon Lewis.

‘In effect, the fleet sales managers will also adopt an element of business development in their roles,’ said Grainger. ‘Company car drivers local to each Audi Centre can expect to be treated like retail customers, with a full service tailored to their needs available from their centre-based local business development manager.’

IFS signs new business partnership with All Fleet Services

INCHCAPE Fleet Solutions, one of the UK’s largest vehicle leasing and fleet management providers with 41,000 cars and vans on its books, has appointed All Fleet Services (AFS) to provide support for its out of hours customer service. 

AFS currently provide a wide range of services dedicated to the fleet and automotive industry. The enhanced service will provide a first call resolution for fleet clients ensuring a central point of contact for all driver enquiries is available 24 hours a day, 365 days a year.

The partnership means that AFS will manage a diverse range of enquiries from customers - not simply those typically related to vehicle servicing and breakdown issues. 

David Graham customer services director said: ‘We decided to outsource our out of hours service to ensure that the high level of service we already offer is maintained night and day. We are confident our new partnership with AFS will enable us to sustain long term customer relationships and exceed client expectations.’

In June last year, IFS announced that it was moving to providing 24/7 in-house support.

Ms Safe and Mr Sound take h&s message to Northgate staff

NORTHGATE Vehicle Hire, the UK’s largest vehicle rental business, is enhancing its reputation for promoting health and safety among its employees and customers with the launch of a new campaign fronted by Ms Safe and Mr Sound.

Darlington-based Northgate, which employs more than 2,000 people and operates a fleet of more than 60,000 vehicles from 62 locations across the UK and the Republic of Ireland and also operates in Spain, has unveiled its 10 key principles to staying safe and sound at work.

The ‘Safe and Sound’ campaign has been launched in the wake of Northgate winning a prestigious Royal Society for the Prevention of Accidents’ (RoSPA) Gold Award for the third consecutive year.

The company’s safety and environment manager Colin Gilstin said: ‘Two new colleagues, Ms Safe and Mr Sound, are being used to raise and promote health and safety awareness across all of our workplaces. By following these simple but effective 10 key principles, which take a sensible and practical approach to health and safety, employees can help improve standards and avoid accidents or incidents where they work.

‘The focus of the campaign is to help influence safety behaviour and attitudes, both of which are paramount in meeting Northgate’s objective of providing a safe place of work.

‘We are confident that our existing health and safety systems are very good and rival or better any others in our industry. The company’s safety record is comparable with any organisation because of the controls we already have in place and the culture Northgate has adopted over many years, but we are always looking to improve”’

The 10 principles are being introduced across all areas of Northgate’s business including workshops, rental and sales depots, head office and support services.

Gilstin concluded: ‘The overriding objective of the campaign is to improve culture, and everyone’s appreciation of working safely. We want this to become an everyday habit rather than an occasional hindrance. We want all employees to ‘work safe, stay safe’ in whatever role or task they carry out.’

The 10 principles to staying safe and sound at work are

1. Keep Safe - if you see anything that looks like it could be hazardous, let the company know

2. Read, look, listen - understand rules, signs and instructions before starting work

3. Clean up - keep work areas neat and tidy to avoid unnecessary accidents

4. Cover up - ensure protective clothing and special equipment are in good condition

5. Speak up - all accidents, incidents and near misses must be reported to your manager

6. Don’t DIY - do not adjust, modify or repair any work equipment unless competent and authorised to do so

7. Do it right - only trained and competent people should use work equipment and machinery

8. Spot check - check tools and equipment are in good condition and use the correct ones for the job

9. Weigh it up - before lifting, assess the load and capability to move it

10. Any ideas? - any suggestions about making the workplace safer.

SMMT industry forum drives the flag with British built Toyota 

THE Society of Motor Manufacturers and Traders Industry Forum has replaced its fleet of Avensis saloons after five years use with six Auris Hybrids, built at Toyota’s manufacturing plant in Burnaston, Derbyshire.

Formed as part of collaboration between the Government and the UK automotive industry, the SMMT Industry Forum has developed and grown into an organisation serving customers in many diverse industries.  

Its programme delivers ‘learning by doing’ training, teaching companies practical skills to help reduce waste, improve profitability and lower costs throughout the supply chain. The cars will be used by the Forum’s engineers visiting clients across the country. 

With emissions of 93 g/km and a combined cycle fuel consumption figure of 70.6 mpg, the Auris Hybrid makes environmental and economical sense from a fleet user perspective, says the Forum. 

Forum chairman Michael Baunton said: ‘We are dedicated to improving the efficiency and environmental impact of the UK motor industry. With our staff now driving the impressive UK built Toyota Auris Hybrid we can demonstrate the significant improvements that are possible in both areas.’

Auris Hybrid is Toyota’s first European-built hybrid car and forms part of its strategy to make hybrid available throughout its vehicle line-up. The manufacturer will launch two new full hybrids in 2012, the Yaris Hybrid and seven seat Prius+. 

Model update________________________________________________

Ford launches wake-up call for sleepy drivers

FORD has launched Driver Alert as part of the optional Driver Assistance pack available on Ford Mondeo, S-Max and Galaxy models and most recently introduced on the all-new Focus.   

The optional Driver Assistance pack for the Focus costs £750 and also contains Active City Stop, Lane Departure Warning and Lane Keeping Aid, Traffic Sign Recognition, Auto high beam and Blind Spot Information System (BLIS).

Ford says that with thousands of accidents caused every year by tired drivers, its Driver Alert safety system could prove to be a life-saver.

Driver Alert uses advanced technology and sophisticated algorithms to analyse driver performance and issues a warning if the driver shows signs of drowsiness or erratic steering.  

‘Driver fatigue is a serious problem and one that can affect anyone,’ said Ford engineer Margareta Nieh, who helped develop Driver Alert. ‘When drivers become drowsy they tend to drift off line as they lose concentration and then make sudden corrective steering inputs. What we’ve developed is a Driver Alert system that picks up on these erratic driving movements by detecting sideways yaw.’

The Driver Alert system comprises a small forward-facing camera connected to an on-board computer. The camera is mounted on the back of the rear-view mirror and is trained to identify lane markings on both sides of the vehicle.

When the vehicle is on the move, the computer looks at the road ahead and predicts where the car should be positioned relative to the lane markings. It then measures where the vehicle actually is and if the difference is significant, the system issues a warning.

First a soft warning will pop up in the instrument cluster as a text message and will stay there for 10 seconds with an accompanying chime. If the driver continues to demonstrate drowsy behaviour, a hard warning will appear in the instrument cluster which the driver must acknowledge by pressing an OK button. 

If the driver fails to acknowledge the hard warning, the system can only be reset by stopping the car and opening the driver’s door. The system then recognises that perhaps you have changed drivers or that you have had a rest and can continue.

Hyundai debuts new i40 saloon

HYUNDAI has released the first rendering of its new i40 saloon, ahead of the model’s world premiere at the 2011 Barcelona Motor Show today (Thursday, May 12).

The i40 saloon is the latest model to be unveiled under the company’s new brand slogan - ‘New Thinking. New Possibilities.’

The i40 saloon boasts a purely European identity having been designed and engineered at the European research and development headquarters of Hyundai in Rüsselsheim, Germany, and represents the next evolution of the company’s unique form language, ‘fluidic sculpture’.

The design of the i40 saloon sees a move away from the typical three-box saloon and create a car that has a coupe-like silhouette.

The i40 has a wheelbase measuring 2.77 metres and, says Hyundai, delivers best-in-class dimensions for front head (1025mm), shoulder (1455mm), and leg (1170mm) room.

Allan Rushforth, senior vice president and COO of Hyundai Motor Europe, said: ‘The launch of the saloon represents the next step of the i40’s introduction to the European market, following the very positive reception for the i40 estate. The i40 saloon shares the same qualities found in the estate, including a dynamic design element, and broadens the appeal of the i40 to buyers in the D-segment.’ 

Volkswagen steps up its use of plug-in hybrid technology

VOLKSWAGEN Group will launch a range of models with plug-in hybrid technology starting in 2013/14.

At the 32nd International Vienna Motor Symposium, Group chairman Prof. Dr. Martin Winterkorn said: ‘The electric car will impact the future of individual mobility in crucial ways - and Volkswagen is spearheading this technology. 

‘Over the mid-term, the plug-in hybrid offers great potential, because it combines the best of two worlds in one vehicle.’

The plug-in hybrid offers what many customers expect: unlimited internal combustion engine performance combined with attractive electric mobility ranges in everyday driving, he said with no limitations to the vehicle’s speed, climbing or towing abilities. 

‘Electric mobility is the task of the century for the automotive industry and the European industrial community as a whole. Manufacturers, suppliers, energy providers, scientists and politicians - everyone must step up to the plate here.’

Winterkorn also highlighted the need for more targeted research funding, especially in the field of electro-chemistry for battery technology.

At the Symposium Volkswagen also showcased a new engine which will be available shortly: the 1.4 litre TSI Motor E 85. 

In the Passat saloon, the combination of the new TSI with a seven-speed dual clutch transmission (DSG) in E 85 operation yields a fuel consumption value of 8.8 litres per 100 km in the NEDC driving cycle, which is equivalent to emissions of 144 g/km - a 7% reduction in emissions compared to an engine operated with super petrol fuel. 

The engine is earmarked for use in the Passat and Passat CC, initially in Sweden and Finland, where E 85 fuel has been widely available for many years now.

Volvo V60 Plug-in Hybrid debuts on the road

THE first official road test drive of the Volvo V60 Plug-in Hybrid will take place at the 11th Michelin Challenge Bibendum in Berlin from May 18-22.

The model is due to go on sale in 2012 and is one of three Volvos entered in the sustainability rally that emphasise the company’s ability to combine environmental technology with a full luxury car experience.

The V60 Plug-in Hybrid, the C30 Electric and the V50 DRIVe featured in Berlin are three examples of Volvo’s attitude to green motoring.

The V60 Plug-in Hybrid, which makes its official road test debut at Michelin Challenge Bibendum, enables drivers to choose their preferred driving mode via three buttons on the instrument panel: Pure, Hybrid and Power. 

In Pure mode the car runs only on its electric motor as much as possible. The driving range is up to 32 miles. In the default Hybrid mode the diesel engine and electric motor interact to deliver emissions of 49 g/km, corresponding to diesel fuel consumption of 150 mpg. The car’s total range is up to 746 miles. In Power mode the technology is optimised to give the car the best possible performance. The diesel engine and electric motor have a combined power output 215 + 70 bhp and maximum torque of 440 + 200 Nm. 

The car’s front wheels are driven by a five-cylinder 2.4 litre turbodiesel producing 215 bhp/440 Nm. The rear axle has a 70 bhp electric motor, which receives power from a 12 kWh lithium-ion battery pack.

The C30 Electric can travel 101 miles with almost zero emissions. The model has a 111 bhp electric motor delivering 220 Nm of torque. The C30 Electric accelerates from 0 to 43.5 mph in 6.5 seconds. The car has a top speed of 80.7 mph. 

The V50 DRIVe is equipped with a 1.6 litre common rail turbo diesel featuring start/stop and several other refinements that bring emissions down to 99 g/km. The engine produces 115 bhp/270 Nm and fuel consumption on the combined cycle is 74.3 mpg.

All three cars are part of test fleets that are very close to production quality, says Volvo.

Manufacturer news___________________________________________

Saab on the move with rising residual values

MAJOR leasing companies and industry analysts are forecasting trend-busting improvements in future residual values for Saab’s best selling models.

The Swedish premium carmaker is entering its second year as an independent company and rising confidence among business users is being reflected in a significant uplift of residual values for its core 9-3 range, it is claimed.

According to leading industry analysts CAP, the residual value of Saab’s top-selling model, the 9-3 1.9 litre Turbo Edition diesel saloon, has risen over £1,000 during the last 10 months.

Jeff Knight, Monitor editor at CAP, said: ‘The rise in forecast values for the Saab 9-3 over the last 10 months has been driven by an increased confidence in the brand; allied to an improved product content creating a better future used car.’

Apart from renewed confidence in the Saab brand, this trend reflects a class-leading benefit-in-kind taxation advantage for Saab’s latest 9-3 manual twin turbo diesel range. With emissions of 119 g/km in combination with the 180 bhp variant, the most powerful sub-120 g/km car on sale in the UK, the saloon and SportWagon are within the lowest diesel benefit-in-kind taxation band (13%) for company car drivers. 

With sales increasing by 73.5% in quarter one compared with the same quarter last year, Saab GB is also expanding its corporate sales team with the appointment of Michael Cutts as corporate sales manager for the North. 

His role is to establish contact with user chooser fleets with the objective to place Saab products on their choice lists and develop relationships with the independent contract hire and leasing industry.

‘These rising residual values show that Saab is moving swiftly in the right direction,’ says Paul Adler, Saab GB’s general manager, corporate sales. ‘This significant trend is due to a number of factors: greater confidence in the brand, improved specifications offering greater value, and a competitive advantage in terms of emissions for our best-selling models.

‘With more new products to come later this year, such as 9-5 SportWagon and 9-4X crossover, Saab is in good shape to continue its renaissance.’

Jaguar Land Rover in £5bn quality drive

JAGUAR Land Rover is to invest £5 billion over the next five years to catch up on quality with BMW, Mercedes-Benz and Audi - the three German companies that dominate the premium end of the global car market.

The money will be spent mainly on product development and new equipment at JLR’s three UK plants, according to a report in the Financial Times (May 6).

The investment will focus on new engine technology and advances in car body design to emphasise reductions in fuel use to fit in with legislation forcing carmakers to cut carbon dioxide emissions.

Meanwhile, JLR bosses are reported by The Sunday Telegraph (May 8) to have held talks with the Government about support for building a new £750 million engine plant in the UK.

It was revealed in the last month that JLR was considering building a new engine plant to meet ambitious expansion plans with two sites in the UK and one in India said to be under consideration.

Renault toughens qualifying criteria for its eco2 signature

RENAULT has toughened up the vehicle qualifying criteria for its eco2 environmental signature, which it gives to the lowest emission models in its range.

In addition to its commitment to offering a range of electric vehicles for all, Renault is looking to reduce the environmental impacts of its cars at each stage of their life cycle. 

To make the grade, vehicles must now:

· Be manufactured at an ISO 14001-certified plant

· Emit less than 120 g/km of  carbon dioxide (down from 140 g/km previously) or run on biofuels

· Contain at least 7% recycled plastic (up from 5% previously) and be designed so that 95% of their mass can be recovered at end-of-life

In addition, as part of its Renault 2016 - Drive the Change strategic plan, Renault has committed to cutting its carbon footprint by 10% between now and 2013, plus a further 10% between 2013 and 2016.

As a result, Renault is striving to reduce average vehicle emissions across its range from 135 g/km today, to120 g/km in 2013 and to less than 100 g/km in 2016.

UK demand helps drive forward BMW Group sales and revenues
UK demand for BMW Group vehicles - BMW, Mini and Rolls-Royce - has helped the company to record first quarter earnings and sales. 

The Group recorded growth in almost all regions during the first three months of the year. In the UK, a total of 39.259 vehicles were sold, up 21.7% year-on-year.

Group revenues increased by 28.9% to €16,037 million (2010: €12,443m). The first-quarter profit before financial result rose sharply to €1,902m (2010: €449m) while the profit before tax climbed to €1,812m (2010: €508m). Group net profit for the quarter improved to €1,212m (2010: €324m). 

The total number of BMW, Mini and Rolls-Royce brand cars sold increased by 21.3% to 382,758 units (2010: 315,614 units), the best first-quarter sales volume performance in the Group’s history.

‘The BMW Group has made an excellent start to the new financial year. We have generated record earnings and sold more cars in a first quarter than ever before. Strong sales volume growth and rigorous implementation of the Group’s Strategy Number One have been major factors behind our successful performance,’ said Norbert Reithofer, chairman of the board of management of BMW AG.

Other factors contributing to the sharp rise in earnings of the automotive segment were a high value sales model mix, efficiency improvements and better selling prices.

The Group’s full-year targets remain unchanged with Reithofer saying: ‘The BMW Group is well on its way towards achieving new sales volume and earnings records for the full year. We are aiming for a record sales volume of well over 1.5 million vehicles as well as new full-year sales volume records for each of our premium brands BMW, Mini and Rolls-Royce.’

GM triples profits but Europe struggles along recovery road

GENERAL Motors more than tripled its profit in the first quarter of 2011 - but Europe remains a struggle as the manufacturer continues to recover from bankruptcy.

Revenues in Q1 2011 accelerated to $36.2 billion up from $31.5bn for Q1 last year with profits at $3.2bn compared to $900 million for the year ago quarter. It was the company’s fifth consecutive quarterly profit.

But, General Motors Europe, which includes Vauxhall in the UK, reported a loss of $400m. However, that was an improvement of $600m on an earning before tax and interest (EBIT)-adjusted basis compared with the first quarter of 2010.

The company said that the performance of General Motors Europe was a ‘significant milestone’ and excluding a goodwill charge of $400m meant the division broke even. 

Based on current plans, it is expected that General Motors Europe will breakeven on an EBIT-adjusted basis before restructuring costs for the entire year.

‘We are on plan … thanks to strong customer demand for our new fuel-efficient vehicles and a competitive cost structure that allows us to leverage our strong brands around the world and focus on driving profitable automotive growth,’ said chief executive Dan Akerson in a statement.

Light commercial vehicles______________________________________

Van sales accelerate with trend forecasted to continue

VAN sales continue to rise in 2011 with registrations up 21.4% last month and this year’s volumes up 29%, according to Society of Motor Manufacturers and Traders’ figures.

Van sales in April totalled 18,081 (April 2010: 14,891) with 2011 registrations at 90,422 (2010: 70,106).

It was the 15th successive monthly rise for new van registrations and the SMMT is predicting that the upward trend will continue.

The only sector of the van market to experience a sales decline last month was the sub-two tonne segment where sales dropped 9% year-on-year to 3,298 units. However, year-to-date volumes are up 4.3% at 17,963 registrations.

Demand for medium vans increased 32.3% last month with 2,351 vehicles registered taking year-to-date sales to 10,591 - up 36.6%. Meanwhile, demand for heavy vans

Increased 33.7% last month with 10,392 vehicles registered taking 2011 volumes to 49,370 (up 33.8%).

Pick-up sales increased 20.5% in April with 1,698 vehicles registered taking year-to-date volumes to 10,089 (up 53.6%).

Finally, registrations of 4x4 utility vehicles increased 11.8% to 342 units to take 2011 volumes to 2,409 vehicles (up 45.8%).

Renault offers up to £6,000 discounts to help fleets meet new LEZ rules

RENAULT has become the latest van manufacturer to offer London commercial vehicle users a discount on new van or minibus purchases to enable them to comply with the January 3, 2012 tightening of London Low Emission Zone (LEZ) regulations.

The French marque is offering eligible commercial vehicle users up to £6,000 off the basic price of its van, conversions and minibus ranges.

Originally launched in 2008 for lorries over 12 tonnes, the revised LEZ now affects several types of vehicle, including around 72,000 vans and minibuses, weighing 1,205kg unladen to 3,500kg GVW (Gross Vehicle Weight), or five tonnes in the case of minibuses with over eight seats, registered by January 1, 2002. Vans and minibuses will need to meet a Euro 3 standard for particulate matter (PM 10) to drive in London without paying a daily charge.

To be exempt from having to pay the £100 daily charge for using affected vehicles in the LEZ, not to mention avoiding the £500 penalty for non-compliance, Renault is offering the following savings to qualifying customers across its fully LEZ-compliant range on orders placed between now and March 31, 2012: Up to £2,300 off Kangoo Compact, up to £2,900 off Kangoo Van, up to £2,700 off Kangoo Van Maxi, up to £4,600 off Trafic (Panel Van, Crew Van and Platform Cab), up to £6,000 off Master (Panel Van, Crew Van and conversions), up to £4,600 off Trafic passenger (nine seats) and up to £3,600 off Master passenger models (six, nine and 17 seats).

Hundreds of Ford Transits join AA fleet

HUNDREDS of Ford Transit vans have been ordered by the AA, increasing the manufacturer’s share of the organisation’s 3,000-vehicle fleet to over 50%.

The AA is more than doubling the 247 Ford Transits ordered in 2010 with The AA roadside rescue fleet gaining 450 new Transit vans. A further 50 will support the AutoWindshields division, which already operates a 100% Ford Transit fleet. 

Sarah Dopson, AA fleet manager, said: ‘The order of 500 vans is in recognition of the quality and performance of the Ford Transit. The Transit meets all our requirements for affordable running costs and is the best vehicle for the job. The 500 Transits currently on order could rise by the end of the year.’

Ashwoods seeks European expansion with fleet customers

ASHWOODS Automotive, the UK producer of low carbon vehicles and systems, is looking to expand into mainland Europe.

The company is showcasing its technology to potential distributors, fleet customers and automotive partners at the Michelin Challenge Bibendum eco-rally, parade and exhibition in Berlin from May 18-22. It is the company’s first participation in a European event.

Mark Roberts, managing director of Ashwoods said: ‘We have received a lot of interest in our low emission vehicles and hybrid components from the European market. The Michelin Challenge Bibendum is a highly regarded event and a fantastic place to do business. It will allow potential customers or partners to experience our products and discuss the opportunities available.’

Ashwoods produces the Hybrid Transit, the UK’s best-selling hybrid van. Based on the Ford Transit, its kinetic energy recovery system helps reduce fuel consumption - and carbon dioxide emissions - by 15-25%. From these fuel savings, the system, it is claimed, can pay for itself within three years. 

Ashwoods’ customers include major fleets such as the Royal Mail, Transport for London and the Environment Agency. 

Residual value update_________________________________________

Used car prices soften as supply increases and demand remains weak

BRITAIN’S two major vehicle auctions companies - BCA and Manheim - agree that average wholesale used car values fell last month.

Manheim says that average values fell by 1.1% (£76) to £7,019 in April following three consecutive months of increases. 

The fleet sector experienced a decrease in average values of 3% (£194) to £6,250 with dealer part exchanges also down by 5.7% (£147) to £2,437. Meanwhile manufacturer stock values rose by 2% (£243) to £12,377. 

When compared with April 2010, with average age up by three months to 53 months and mileage up by 3,064 miles to 53,853 miles, average wholesale used car values are 3.6% (£262) lower. The average age of fleet cars going under the hammer is 49 months with average mileage at 60,063.

Notable examples of decreases in average values in April in the fleet sector included, said Manheim, large family cars down 2.7% (£135) to £4,912, executive models down 9.3% (£977) to £9,524 and 4x4s down 2.9% (£378) to £12,623.

Examples of increases in values for the fleet sector in April include superminis up 8.5% (£318) to £4,074 and MPVs up 7.2% (£506) to £7,488, both due to a significant reduction in average age.

Mike Pilkington, managing director, Manheim Remarketing, said: ‘As predicted, values did come under pressure in April because of an increase in supply and a softening of retail demand. Increased supply came from the influx of March part exchanges and increased levels of end-of-contract and extended contract fleet and lease vehicles. 

‘This situation was anticipated and vendors who correctly assessed the market and adjusted their values and reserves accordingly attracted strong bidding. Retail demand did ease through the course of April, especially towards the end of the month during the extended holiday period. However trade and retail demand has been more positive in the past few days and the volume outlook from a disposal perspective looks more healthy as we move towards June.’

Meanwhile, BCA says that both volume sectors of fleet/lease and part-exchange vehicles experienced price falls last month. Sold volumes also declined month on month and conversions fell dramatically, according to the latest analysis from BCA.

Values across the board at BCA fell to £5,626 in April, from the figure of £5,752 recorded in March - a £126 drop that was equivalent to a 2.2% decrease.  It is the lowest monthly average value recorded since March 2009. Year-on-year, April 2011 is £245 (4.1%) behind the same month in 2010.  

Sold volumes fell by a significant 19.8% compared to March, with the multiple Bank Holidays at the back end of the month having an obvious effect on trading activity.

Performance against CAP ‘clean’ dropped sharply from the 95.9% achieved across the board in March to 92.8%. In April 2010, the CAP ‘clean’ performance averaged 96.16%, so year-on-year figures are down by over three points.

BCA’s communications director Tony Gannon said: ‘Buyer confidence has been quite fragile for some time now and we said several weeks ago that the combination of the late Easter and the Royal nuptials had the potential to disrupt trading. When you add in the hottest April on record to the equation - which must have had an impact in the retail sector - it has resulted in the most tangible evidence of a softening in demand we have seen this year.

‘This might be the precursor to a sustained period of price pressure such as that experienced in 2008.  However, our view is that the market is more robust and leaner than it was three years ago, and the volumes available for remarketing are lower.  

‘As always, the balance between supply and demand will be the critical price driver and it will be a few more weeks before we see if this is a blip or a trend. For the wholesale sector to improve there needs to be increased consumer confidence and more dynamic and sustained levels of activity in the used retail markets.

‘The summer period traditionally returns the weakest value figures over the annual cycle, so sellers should look carefully at their remarketing plans and objectives now and ensure their stock is well prepared and accurately valued in line with fragile market conditions.’

Fleet values fell by £132 (1.7%) to £7,413 in April, with CAP performance dropping by over three points to 93.3%. Sold volumes fell by 19% compared to March. However, the critical issue for the fleet sector is the falling conversion rates, which generate increasing numbers of re-entries. Year-on-year values are behind by £458, equivalent to a 5.8% drop against the record average values for fleet and lease cars achieved in April 2010.

LCV values and volumes slide as demand weakens

THE first tangible signs of price pressure and falling demand in the used commercial vehicle market were recorded last month, according to new data from BCA.

Figures for April show that average values fell by £211 (just over 5%) compared to March, while sold volumes declined significantly by over 31%, month on month. Sold volumes had been climbing since the December low point when trading activity was significantly constrained by the severe winter weather.

Values averaged £3,969 in April, the first time values have dipped below £4,000 in 17 months and the lowest monthly average since November 2009. Performance against CAP also came under some pressure, with the average figure falling to 97.5% from just under 99% in March. Year-on-year values remain well behind 2010 figures - April 2011 is down £664 (14.3%) when compared to April last year, which remains the highest average value on record.  

It is notable that last year values continued to climb in April, before falling sharply into the summer months following the general election and the realisation that UK PLC needed to tighten its belt quite dramatically.  

This year, the combination of increasing fuel costs, the late Easter, the Royal nuptials, and the hottest April on record arguably disrupted trading towards the end of the month. 

Volume decline was sharp in the fleet and lease LCV sector, where sold numbers decreased by over 34% in the month, with much of the early termination product seen this year to date now washed through. Despite this, average values only fell by £68, equivalent to a 1.4% decline compared to March. Year-on-year values are adrift by £552 or 10.8% - again a very similar differential to the March figures. Fleet vans averaged 97.3% of CAP in April, over a point down compared to March.

Duncan Ward BCA’s general manager - commercial vehicles, said: ‘We have been saying that buyer confidence has been quite fragile for some weeks now and in April we saw the first real concrete evidence of a softening in demand.   

‘As always, the balance between supply and demand is the critical price driver, and with greater volumes coming into the market and little increased appetite for stock over the unusual trading conditions in April it was inevitable that values, sold volumes and conversion rates would slip. The coming weeks will be a real test for a marketplace which has performed pretty consistently since the turn of 2010.’

‘An optimistic view is that at whatever level business confidence may be, there is likely to still be an underlying shortage of stock resulting from the new registration slump - which is only now starting to turnaround.  Demand maybe less, but with less to choose from, we just might see prices rally again before the traditional slowdown in the summer months.

‘LCV sellers should look carefully at their remarketing plans and objectives between now and the autumn months, and ensure their stock is well prepared and sensibly valued in line with market expectations.’  

Ward concluded: ‘The used LCV market could be in for a bumpy ride in the short term, particularly as there are few signs of the economy improving and there is a distinct lack of confidence in the small business sector. SME’s and sole traders are the key buyers of used vans and if this sector is being cautious then it will have an immediate and detrimental affect in the wholesale commercial vehicle markets.’

Japanese earthquake disaster puts pressure on used vehicle supply

THE impact on the global motor industry of this year’s earthquake and tsunami in Japan is predicted to be felt in the used car market for the next few months, according to the May remarketing update from the Vehicle Remarketing Association (VRA). 

Meanwhile, the VRA says that the used vehicle sector has changed dramatically in the last four weeks with it becoming a buyer’s market with prices trying to realign themselves across segments and the valuation guides moving in response to the varied conditions.

April’s 18 days of trading and two weeks of school holidays didn’t help the used sector with fewer trade buyers in the market and when they have been buying they have been particular about what stock they bid on and what price they are prepared to pay, says the report.

The disruption caused to vehicle production as a result of the disaster in Japan has hit vehicle deliveries thereby putting further pressure on the new as well as used market. That situation, says the VRA, may even continue into quarter three such has been the impact of the natural disaster on the entire motor industry.

As a result of the disruption, the VRA says that some manufacturer ex-management and fleet demonstrator replacement programmes are now being frozen which will restrict the supply of nearly new stock into the market. As a result, prices have remained constant in the sector due to the reduced stock availability and that, says the report, looks set to continue.

Long lead times and reduced manufacturer production have also impacted on the rental fleets, forcing them to extend their replacement cycles, thus further restricting the number of cars being sold into the used market.

Retail demand for new cars in general dropped off in April so further restricting supply of part exchanges into the second hand market. 

All of those market situations, says the VRA, go some way to further restricting supply of used cars coming into the market, which longer term will also impact on the supply of used cars in two to three years time.

At the higher age and mileage end of the market, some franchised dealers are still struggling to come to terms with selling 60-70,000 mile cars. However, those who are retailing these types of cars are attracting a new type of customer to their business.

Following a pattern of increased interest by consumers in smaller diesel engines and therefore lower running costs, the market moved yet again in April and early May. Consequently 1.6 litre turbo diesels are being preferred to larger 2.0 litre and above engines, with less interest in the larger diesel engine models.

That contrasts with the higher end of the 4x4 sector where the likes of Range Rover Sports are worth £7-8,000 less than they were eight weeks previously. The smaller 4x4 SUV sector hasn’t been impacted so severely with the right specced models finding new homes, albeit at slightly lower prices than two months ago.

May and June are being predicted as recovery months for the used car market with the last of the remaining dealer part exchanges from the new registration activity in March being cleared and the fleet and leasing stock finding buyers in larger quantities, says the VRA. 

Meanwhile, the used LCV market continues to hold up well with prices strong, despite generally the age and mileage of stock being slightly higher than in previous years. 

A growing number of used vans are reaching the market due to fleets replacing their aging vehicles and more part exchanges around due to smaller businesses finally receiving credit to buy new vehicles again. 

Soft top prices remain cool, says BCA

PRICES on soft tops have remained cool in recent weeks, despite record temperatures and the driest April in years, according to BCA.  

It means anyone thinking of buying a convertible could still get a great deal, according to a BCA spokesman.

‘Despite the record temperatures and dry, sunny days in April, convertible values haven’t risen as sharply as market watchers expected,’ said the spokesman. ‘There could be some great value soft-tops this summer.

‘For less than £5,000 in recent weeks, buyers have driven away some fantastic convertibles at BCA sales, such as the Ford StreetKa Luxury, BMW Z3, Alfa Romeo Spider, Mazda MX5, Volvo C70 and Mini Cooper. Stretch to £10,000 and Porsche Boxster, Audi TT, Lotus Elise, Volkswagen Beetle and Mercedes SLK models become affordable. These good values won’t be around forever, so now could be the time to buy that dream convertible.’

Politics and regulation_________________________________________

Business has key role in reducing road casualties, says Government

BUSINESS has an important role to play in reducing the number of road crash casualties, according to the Government’s new road safety action plan, which also outlines increases in fixed penalty fines next year.

The Government’s long-awaited ‘Strategic Framework for Road Safety’ was published yesterday (Wednesday, May 11) to coincide with the launch of the Decade of Action for Road Safety.

In 2009, the most recent year for which road casualty data is available there was a total of 222,146 people killed and injured on Britain’s roads: 2,222 people killed, 24,690 people seriously injured and 195,234 slightly injured.

Key features of the strategy include:

· Improved education and training for children and learner and inexperienced drivers

· Remedial education for those who make mistakes and for low level offences where this is more effective than financial penalties and penalty points - including extending the approach to cover all dangerous and careless offences, not just focusing upon speeding 

· Tougher enforcement for the small minority of motorists who deliberately choose to drive dangerously

· Introducing a new fixed penalty offence for careless driving

· Increasing the level of fixed penalty fines and possibly extending them to include uninsured driving

· Removing the option for drivers who fail an evidential breath test by 40% or less to request a blood or urine test

· Introducing a drug-driving offence

As a result of the range of measures - and the continuing focus on improving road safety as a result of the manufacture of safer vehicles and the engineering of safer roads, the Government has estimated that the number of road fatalities could fall by around 37% to 1,770 by 2020. By 2030, the Government calculates that the number of road deaths could reduce to 1,200 with the number of people killed and seriously injured dropping below 10,000.

In relation to driving at work, the document says: ‘There is an important role for all 

businesses where their employees drive for work. About a quarter to a third of road deaths and injuries are incurred during work time, with some work-related collisions being related to fatigue. 

‘The preparation and implementation by employers of policies to make driving safer not only reduces casualties but can cut costs (such as damage to vehicles, employee absence and litigation). There are a growing number of examples of good practice - from the largest companies down to small businesses. This includes local authorities, other public bodies and voluntary organisations.’

Transport Secretary Philip Hammond said: ‘The Strategic Framework for Road Safety sets out our approach to continuing to reduce killed and seriously injured casualties on Britain's roads.

’Our focus is on increasing the range of educational options for the drivers who make genuine mistakes and can be helped to improve while improving enforcement against the most dangerous and deliberate offenders. Additionally, at the local level, we will be increasing the road safety information that is available to local citizens.’

He added: ‘"This report marks a sea change in how we tackle road safety in this country. We are determined to differentiate between wilfully reckless drivers and the law abiding majority who sometimes make honest mistakes, or who have allowed their skills to deteriorate.

‘We will focus relentlessly on cracking down on the really reckless few who are responsible for a disproportionately large number of accidents and deaths on our roads. By allowing the police to focus resources on dealing with these drivers, we can make our roads even safer.’

Next year the Government plans to increase fixed penalty fines for offences related to speed, the requirement to control a vehicle (including mobile phone use), pedestrian crossings and wearing a seatbelt to between £80 and £100 from the current level of £60. 

The report highlights that road collisions are the leading cause of death for young adults aged 15-24 and they account for over a quarter of deaths in the 15-19 age group. They also have a serious detrimental impact on the economy. 

The report says: ‘The emergency and health costs along with the lost economic output are significant. The economic welfare costs are estimated at around £16 billion a year while insurance payouts for motoring claims alone are now over £12bn a year. 

‘The impacts of collisions and incidents on congestion, reliability and resilience of the road network are also a major economic cost. This demonstrates that there is potentially a strong case for reducing the economic and the personal costs of fatalities and serious injuries on our roads.’

The report can be read at: http://www.dft.gov.uk/pgr/roadsafety/strategicframework/doc/strategicframework.doc
Professionals unite to launch Decade of Action for Road Safety

PROFESSIONALS from more than 100 private sector organisations, including vehicle manufacturers, the insurance, road safety and public health sectors came together for the first time yesterday (Wednesday, May 11) for the formal launch of the United Nations’ Decade of Action for Road Safety.

In the UK, the initiative unites the AA, RoadSafe, RAC Foundation, Government agencies, police bodies and the British Medical Association, among the many participating businesses and organisations brought together for a London rally led by the Parliamentary Advisory Council for Transport Safety, at which each made a public commitment to make Britain’s roads safe over the next decade.

The event picked up the five key themes identified by the UN as critical in tackling road deaths:

· Road safety management

· Safer roads and mobility

· Safer vehicles

· Safer road users

· Post-crash response

The RAC Foundation outlined a new report that demonstrated how, in the UK, knife and gun crime among youths makes headlines. Yet between the ages of 15 to 24 years, young people were 17 times more likely to die in a road traffic collision than from violent assault. They are also four times more likely to die from a road traffic accident than from drug, alcohol or other substance poisoning. For the 10-14 age group 12% of all deaths are attributable to road traffic accidents. For 15-19 year olds the figure is 25% and for 20-24 year olds the figure is 18%.

Developing that theme, the Institute of Road Safety Officers pointed out that the younger a person starts unrestricted solo driving, the more likely he or she is to have a fatal accident, particularly below the age of 18. It proposed an appropriate minimum age for unrestricted solo driving, plus possible graduated licensing for new drivers; curfews; and passenger restrictions.  

The Road Safety Foundation previewed its forthcoming annual report, which will highlight 15 roads in the UK where simple, affordable engineering measures are already saving more than 300 fatalities and serious injuries - and will continue to do so for many years - using better road markings, anti-skid surfaces and innovations such as solar-powered road studs.

Volvo showed how new technology, which has reduced in-car deaths by some 11% in the last four years was set to further reduce crashes in the future.

Robert Gifford, executive director of PACTS, which is leading the UN initiative in the UK said: ‘Nearly 640,000 children were born in 2004 and are turning seven this year. If they come to learn to drive in 10 years’ time, we all commit that they will be driving on roads where all preventable deaths and injuries have become a thing of the past. This will be our legacy for young people by 2020.’

Ex-MG Rover bosses disqualified as directors for 19 years

THE four former directors of Phoenix Venture Holdings Limited and MG Rover Group Limited, also known as ‘The Phoenix Four’, have been disqualified from being company directors for a combined total of 19 years.

Each of the men has undertaken not to act in the management of limited companies for varying periods, of between three and six years, the Government has announced. 

The Department for Business, Innovation and Skills said the disqualification undertakings concluded the enforcement action by The Insolvency Service on behalf of the Government following the collapse of MG Rover in 2005 with the loss of 6,000 jobs and owing creditors nearly £1.3 billion.

Since the publication of the independent report into the financial affairs of MG Rover and its associated companies, The Insolvency Service has been taking forward intended proceedings to disqualify the directors. 

The Service found ‘The Phoenix Four - Peter Beale, John Towers, Nick Stephenson and John Edwards - unfit to be company directors. Beale was banned from being a director for six years, Towers and Stephenson for five years each and Edwards for three years.

The Service particularly highlighted the report’s findings in respect of the way the directors manipulated the assets and income streams through the use of companies in which they, rather than the creditors of MG Rover had an interest, allowing them to benefit through large salaries, dividends and profits. It has been reported that the men, who bought the manufacturer from BMW for £10 in 2000, collected £42 million in pay and pensions over years.

Edward Davey, Minister with responsibility for corporate governance and company law said: ‘These disqualification undertakings represent a successful conclusion to a lengthy and complex investigation into the collapse of MG Rover. The outcome of this case serves as an important reminder that unacceptable conduct by company directors can result in lengthy periods of disqualification.’

Following the Government’s announcement a spokesman for ‘The Phoenix Four’ was reported by The Daily Telegraph (May 9) as saying: ‘All of the many inquiries into the collapse of MG Rover have achieved little other than a series of massive bills.

‘Having had this process lumber on for more than six years and since none of the four actually want to be directors any more they have agreed a voluntary arrangement.’

Dealer news__________________________________________________

Trefick set deadline in Lookers in bid

THE three-party consortium seeking to buy Lookers, one of the UK’s largest dealership groups, has until 5pm on June 8 to make its bid for the company.

Lookers is the fifth largest dealer group in the UK and has been targeted by Trefick, the investment company, which already has a 17.3% stake in a consortium that also includes real estate private equity investment advisors Moor Park and venture capitalist Brett Palos.

As the Digest reported last week (May 5), the consortium submitted a formal written approach to the Lookers’ board on April 28. Lookers subsequently rejected the offer which it described as ‘purely speculative’.

Now the Takeover Panel has set a deadline and ruled that the members of the consortium must either announce a firm intention to make an offer for Lookers or that it did not intend to make a bid.  

In the event that the members of the consortium announce that they do not intend to make an offer for Lookers then the parties involved cannot make a similar approach for six months.

If the consortium follows through with its offer plan then it is anticipated that Lookers may be split up an operating company that sells and services vehicles, and a property company with the group’s 71 forecourts, which are reported to be valued at more than £180 million.

UK Toyota dealers win top European awards

THREE UK Toyota dealers were among the 41 winners in this year’s Toyota Motor Europe’s ‘Ichiban’ European Customer Satisfaction Awards.

Border Toyota in St Boswells, Listers Toyota in Boston, and Minories Toyota in Sunderland were each recognised for their ‘exceptional performance in customer satisfaction in both sales and aftersales areas.

Approximately 2,600 European retailers were evaluated on their results during continuous performance monitoring, which is included in the company’s standards. 

‘Ichiban’ is a Japanese word borrowed from ‘Okyakusama Ichiban’ which means ‘customer first’, with ‘Ichiban’ meaning ‘first’ or ‘number one’. 

General motor industry news___________________________________
New car price fall could mark start of new trend

THE average price of new cars in the UK fell in April, for the first time since December, by 0.092%, or £25 (from £28,184 to £28,159), according to DrivenData’s monthly New Car Price Index.

The index is calculated from the retail prices of every car model currently sold in the UK.

Last month was the fourth time prices have dipped during the past 12 months (-0.120% in December; -0.073% in November; and -0.317% in May).

However, despite the dips the average annual price of a new car since April 2010 has increased by 4.432%, or £1,194.99 from £26,964.01 to £28,159.

Meanwhile, the underlying pace of inflation in car prices has slowed down over the past 12 months to 4.432%. It rose by 5.559% between April 2009 and April 2010.

John Blauth, editor-in-chief of DrivenData, said: ‘The tiny drop of 0.092% in the average price of a new car in the UK verges on the statistically insignificant. Yet it might, just might, be a sign that the rampant inflation in new car prices over the past 12 months has slowed and may be returning to normal levels. 

‘Economic movements are always slow and stately - the age of austerity was never going to work like a light switch - and the financial implications of less credit and cash on individuals and companies could well be the factor that has led to this slight drop. 

‘Car manufacturers face the same increased costs as all businesses do and they have to price according to what the market can stand and not what their business plans and budgets demand.’

Hertz makes new $2.2bn bid for Dollar Thrifty

RENTAL giant Hertz has made a new $2.2 billion offer for smaller rival Dollar Thrifty in a bid to beat off the Avis Budget Group to secure a deal.

The offer represents a 26% premium and 18% premium to Dollar Thrifty’s 90-day and 60-day average share price and a 24% premium to the value of the price announced by Avis Budget Group over seven months ago, based on the closing stock prices for Hertz and Avis Budget on May 6. 

In a statement Hertz said: ‘These are substantial premiums, especially after taking into account the significant takeover speculation premium already included in Dollar Thrifty’s current stock price. 

‘The Hertz proposal offers immediate and superior value as well as deal certainty to Dollar Thrifty shareholders. Moreover, it is a firm offer in contrast to the entirely hypothetical Avis Budget transaction.’ 

Commenting on the offer, Hertz chairman and CEO Mark P. Frissora said: ‘We believe that the acquisition of Dollar Thrifty by Hertz would be in the best interests of both companies’ shareholders and of rental car consumers, and that it will accelerate Hertz’s growth opportunities by leveraging the combined brand portfolio and unparalleled value and service reputations of both companies.’

Dollar Thrifty’s investors voted against a lower priced deal with Hertz last September. The board of Dollar Thrifty has said that it would review Hertz new offer.

Meanwhile, the Avis bid remains on the table but the company has yet to receive clearance from the United States’ Federal Trade Commission for a deal. However, Hertz says that it believes it can win the go-ahead for its bid from the Commission.

Helphire issues profits warning after as crash rates fall

ACCIDENT management and credit hire company Helphire has issued a profits warning after weaker than expected trading conditions.

In recent weeks the company says it has seen a reduction in hire length which affects revenue. As a result financial performance has been below expectations and the Group now anticipates reporting profits for  the year ending June 30 significantly below market expectations.

The profits warning represents a further blow for the business, which has undergone a major restructuring involving significant job losses in the last couple of years to cut costs.

Helphire has also told investors that it may have overstated its debtors. The interim management statement said that preliminary findings were that the overstatement could be approximately £25 million which would represent approximately 15% of the Group’s receivables at December 31, 2010. Helphire has engaged KPMG, as an independent

firm, to assist it in identifying the cause of the error and the exact size of the overstatement.   

The statement added that Helphire remained profitable and cash generative. Net debt (including fleet financing but excluding unamortised arrangement fees) has been reduced by £6.7m,  from £145.8m to £139.1m, in the  four-month period from

April 30.

The company’s business is directly linked to the number of road traffic accidents in the UK. However, crash frequency rates are falling as a result, says Helphire, of people driving fewer miles due to the high cost of fuel, although insurers are facing increased bodily injury claims.  

The statement said: ‘The effects of record high petrol prices and the general economic climate have continued to contribute towards lower road miles being driven (down by 2.1% for 2010 vs 2009), resulting in lower accident rates. This in turn has led to a shorter than normal hire duration as body shop capacity outstrips demand and vehicles are repaired quicker.

‘In response to the lower trading activity, the Group has not chased market share by lowering the quality of risk acceptance on referrals to gain short term volume.’

Fuel price increase drives rail boom

THE sharp rise in the price of petrol over the first three months of the year was one of the main reasons behind continued strong growth on the railways during the first quarter of 2011, train companies have revealed.

Figures published by the Association of Train Operating Companies (ATOC) show that passenger numbers on the railways grew by 4.8% in the first three months of 2011, taking growth over the entire financial year 2010/11 to 6.6%.

The analysis shows that:

· A total of 316 million journeys were made in Q1 2011, compared to 301m over the same period last year.

· When compared to the first quarter of 2010, journeys in London and the South East grew by 4.7%; long distance journeys by 4.1%; regional journeys by 5.2%. 

· Over the entire financial year 2010/11 a total of 1.34 billion journeys were made on the railways.

On average, petrol prices have risen at around twice the rate of rail fares over the last 12 months, says ATOC. Compared with April last year, petrol is up by an average of 13%, which compares with rail fares up by an average of 6.2% in January. 

Research carried out by Ipsos MORI for ATOC shows that one in six rail users said that they had switched from car to train for at least one journey during February and March this year - around half of those people said that it was because of the price of petrol.

Passenger demand forecasting measures used by the rail industry indicate that a 5% rise in petrol prices can lead to around a 1% rise in journeys on the rail network.

Michael Roberts, ATOC chief executive said: ‘Passenger numbers continue to rise to levels not witnessed in peacetime Britain since the 1920s.

‘The sharp rise in petrol prices will have encouraged many people to look for other ways to get from A to B rather than simply reaching for the car keys. The job of train companies is to continue providing a range of fares to suit all pockets and improving the quality of rail services on offer to the travelling public.’

People on the move____________________________________________

Killoury appointed interim chair of 1link Hire Network Forum

JUNE Killoury has assumed the role of chair of the 1link Hire Network Customer Forum, whilst the incumbent Anna Hobbs takes maternity leave. 

The 1link Hire Network Customer Forum is the body that represents major fleets which use epyx’s daily rental e-commerce platform to manage their hire needs.

Killoury, head of customer relations at Lombard Vehicle Management, has been a member of the Forum, on which 12 leading fleets are represented, since it was launched in 2009. The Forum meets every quarter and, being completely independent of epyx, is designed to provide an impartial voice.

Launched in 2006, 1link Hire Network is an e-commerce platform that brings together car and van rental suppliers and purchasers in real-time, and has been widely adopted.

Mazda appoints new aftersales director

THE merry-go-round of appointments at Mazda triggered by the promotion last month of Peter Allibon to the post of sales director in succession to the departed Mark Cameron has continued.

Following the appointment of aftersales director Steve Jelliss to the role of fleet and remarketing director in succession to Allibon, David Wilson-Green takes over in charge of aftersales. He joined Mazda in 2002 and most recently held the position of national sales manager.

Before joining Mazda as brand manager, Wilson-Green (44) had started his career at Massey Ferguson, progressing through Kia UK, the MCL Group (the Mazda distributor pre-dating MMUK), and as marketing manager at JCB. 

Stoolman appointed group commercial director at Helphire

HELPHIRE Group has appointed Penny Stoolman to the post of group commercial director. 

Currently managing director of one of the Group’s subsidiaries, Total Accident Management (TAM), a fleet accident and claims management business, Stoolman takes extensive experience and knowledge to the new role, having previously held a number of senior sales, marketing and strategic development positions within the automotive industry including at RAC, Arval and Avis. 

Stoolman joined TAM in 2006 as a consultant, becoming sales and marketing director in 2007. In 2009 she was appointed managing director. She will continue to hold overall management responsibility for TAM.

In the new role Stoolman will be responsible for heading up the Group’s sales, account management and business development activities, with an eye to exploring new commercial opportunities. 
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Fleet sales support declining new car market
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Van sales accelerate with trend forecasted to continue
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Battery leasing will give best electric vehicle whole life costs
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YESTERDAY (Wednesday) saw the launch of the global Decade of Action for Road Safety 2011-2020 with a series of events worldwide - including in London involving vehicle manufacturers, corporate fleets, the insurance, road safety and public health sectors. The campaign is symbolised by a yellow ‘tag’, which organisers hope will act as a driver to save five million lives and prevent 50 million serious injuries around the world. The 11-point United Nations’ declaration supporting the Decade of Action includes encouraging ‘organisations to contribute actively to improving work-related road safety through adopting the use of best practices in fleet management’. It is all too easy for people in the UK to think, for example, that such campaigns are only focused on Third World countries. This one most certainly isn’t. It is well documented that in Britain more people are killed and seriously injured on the roads while driving on behalf of their employer than in any other work-related activity. Let the ‘tag’ symbolise the start of your focus on road safety. 
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