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Britain in the slow lane in adopting eSafety technologies

BRITAIN - both fleets and private buyers - is lagging a long way behind many other European countries in acceptance of life-saving eSafety technologies, according to a new study carried out to coincide with this year’s eSafety Challenge in Vienna on Tuesday (May 31).

Although awareness levels of eSafety-related systems on a European level has increased by 10% since a similar study two years ago, safety chiefs are concerned that the technology is not more widely accepted.

At last year’s eSafety Challenge event in the UK, fleet managers were urged to lead demand for technologies such as electronic stability control, blind spot monitoring, lane support systems, speed alert, warning and emergency braking systems and adaptive headlights.

Now the Driving for Better Business campaign, which is managed by RoadSafe, has reminded employers to ensure that new company vehicles are equipped with the technology.

Adrian Walsh, director of both the Driving for Better Business campaign and RoadSafe, which are both associate members of eSafetyAware, said: ‘The study shows that familiarity with these life-saving technologies is on the rise with awareness levels 10% greater in 2011 than two years ago but Europe’s car buyers are still not purchasing eSafety systems in sufficient numbers. Thousands more lives could be saved and injuries avoided if these systems were more widely used.

‘Additionally, many businesses are still allowing employees to drive company vehicles that are not fitted with these lifesaving eSafety systems.

‘Corporate buying accounts for around two-thirds of new car sales in the UK annually and the vast majority of LCV sales. Therefore, if we can convince fleet managers to focus their decision-making on vehicles equipped with the range of eSafety technologies it will infiltrate the used car market quicker as businesses change their vehicles.’

eSafety refers to vehicle technologies that can assist drivers in an emergency situation

and by providing vital information and warnings to help avoid crash situations occurring. 

Devices such as ESC, which is to be compulsory in all new cars from November 1, and for all new vehicles from November 1, 2014, have the potential to save 4,000 lives and 100,000 injuries annually alone in Europe, according to eSafety Aware. In Germany, research by insurer Allianz has revealed that as much as €330 million could be saved by preventing small rear impact accidents and that almost three out of four rear impact accidents with injuries and fatalities could be avoided with the 100% introduction of advanced emergency braking systems.

The study conducted across Austria, Belgium, Czech Republic, France, Germany, Italy, Netherlands, Poland, Spain and the UK, revealed that:

· When purchasing a new vehicle, safety was the number one purchasing criteria followed closely by fuel consumption and running costs.

· Speed alert, ESC and advanced emergency braking systems were the best-known of the six eSafety technologies being promoted by the eSafety Challenge.

· Britain is last in a league table in terms of awareness of four of the six systems being promoted:

· Awareness levels of speed alert in Britain is just 45% compared with 80% in France

· Awareness levels of ESC in Britain is just 41% compared with 89% in Germany

· Awareness levels of adaptive headlights in Britain is just 41% compared with 76% in Germany

· Awareness levels of lane support in Britain is just 27% compared with 71% in Germany. 

· Awareness in Britain of the other two eSafety technologies - advanced emergency braking and blind spot monitoring - is 51% (Spain ranks the highest at 68%) and 28% (Germany and the Czech Republic rank equal first at 62%) respectively.

Although half of survey respondents say they were willing to pay more for safety features, they expect manufacturers to fit them to vehicles.

Walsh added: ‘Safety features and specifically eSafety features such as ESC, are proven to save lives and reduce casualties, so it is vital that fleet managers operate cars and vans equipped with such technology.

‘Crash reduction associated with eSafety technology also has significant spin-off benefits for organisations in terms of financial savings from fewer incidents and therefore reduced business disruption.

‘We must do all we can to further increase awareness and take-up of the technology amongst both fleet managers and company car and van drivers as well as private new car buyers.’

HMRC publishes new Advisory Fuel Rates

HM REVENUE & Customs (HMRC) has revealed new Advisory Fuel Rates, which came into effect yesterday (Wednesday, June 1) although employers can continue to use the previous rates for the next month.

All rates have increased (see tables below), although the newly introduced rate for diesel cars with engines up to and including 1600cc is 12p, which represents a 1p reduction on the previous rate for diesel cars up to 2000cc. The rate for diesel cars of 1601-2000cc increases by 2p.

As highlighted in last week’s Digest (May 26) the additional diesel car rate follows a lengthy campaign by ACFO for changes in the system.

Other changes to the Advisory Fuel Rate system see:

· HMRC review Advisory Fuel Rates on a quarterly basis. The next review will take place towards the end of August. However, in agreeing to a more frequent review it has withdrawn its commitment to make interim changes if fuel prices vary by 5% or more.

· HMRC reduce vehicle manufacturers’ published average MPG figures for petrol and diesel cars by 15% rather than the current 10%, better to reflect real world driving condition.

· HMRC introduce an additional rate band for diesel cars as a result of the number of smaller engined models now reaching the market. Previously there were two diesel bands - up to 2000cc and over 2000cc - now there are three.  

Additionally, HMRC has told ACFO that it will continue to review diesel engine bands. In the future it could be that they come into line with those for both petrol and LPG (liquefied petroleum gas) models - up to 1400cc, 1400cc-2000cc and over 2000cc - if the range of smaller engines continues to increase.

Meanwhile, fleet mileage and fuel management specialist The Miles Consultancy (TMC) has welcomed the new Advisory Fuel Rates structure, but has warned that fixed fuel rates are uneconomical for cost- and emission-conscious fleets.

TMC says that its analysis of the real fuel costs of hundreds of fleet cars reveals that using flat rate fuel expenses is costly for large fleets that run even averagely fuel-efficient cars. 

For example, relying on Advisory Fuel Rates instead of paying drivers for business fuel at actual cost could add £36,000 per quarter to the fuel bill of a 1,000-car fleet that capped its emissions at 160 g/km and restricted drivers to cars chosen for low wholelife costs. 

‘The cost penalty from using flat rates varies from fleet to fleet, according to vehicle mix, but it is typically 5% to 8% higher than the actual cost of fuel consumed,’ said TMC managing director, Paul Jackson.

‘Paying fixed fuel rates typically reduces the savings fleets expect to make from lowering the average emissions of their cars. They also prevent businesses from gaining sufficient understanding their mileage costs to control them effectively.’ 

Jackson added: ‘These failings are not HMRC’s fault. In fact, HMRC do a very good job of matching the Advisory Fuel Rates to the cost of fuelling the ‘average’ fleet car. But you can have average rates that are correct for the UK fleet parc as a whole but which are much too generous when you apply them to an individual fleet.’

TMC used data on 22 million miles of driving and 2.4 million litres of associated fuel purchases, held by its Mileage Audit system, to review the new Advisory Fuel Rates payment scales. 

The review showed that, at the late May fuel prices used by HMRC in its calculations, the new rates result in underpayments to around 40% of drivers and overpayments to around 60%. 

It confirmed that HMRC was right to increase the weighting that it applies to manufacturers’ official mpg figures (to account for real world driving conditions). Cars in TMC’s sample were an average of 12% less fuel efficient than is implied by their official emissions rating. HMRC has increased its real world mpg weighting from 10% to 15%.

Jackson concluded: ‘Businesses should recognise the AFR system for what it is - a convenience within the tax system. But it is not a fuel management option: it is an alternative to proactively managing company car fuel costs. The Advisory Fuel Rates can be quite adequate for small fleets, especially now that HMRC has made them more responsive to fluctuating prices. But the cost of fuel is now so significant, and the difference between flat rates and actual costs is so great, that large fleets need to ask whether they can afford to simply let the taxman tell them what they should pay for fuel.’

Advisory Fuel Rates apply where employers reimburse employees for business travel in their company cars, or require employees to repay the cost of fuel used for private travel. They provide a range of rates based on engine size and fuel type, and when used, are deemed to be tax-free.

	Engine size
	Petrol 
	LPG 

	1400cc or less
	15p (14p)
	11p (10p)

	1401cc to 2000cc
	18p (16p)
	13p (12p)

	Over 2000cc
	26p (23p)
	18p (17p)


	Engine size
	Diesel

	1600cc or less
	12p (13p)

	1601cc to 2000cc
	15p (13p)

	Over 2000cc
	18p (16p)


· Petrol hybrid cars are treated as petrol cars for this purpose. 

Further information is available at http://www.hmrc.gov.uk/cars/advisory_fuel_archive.htm
Economy with a sports-inspired look is ‘dream’ company car

FLEET managers who spend more time talking about features such as 18-inch alloys, leather seats and satellite navigation in the same breath as low emissions and benefit-in-kind taxation will encourage more drivers into ‘greener’ company cars, it is claimed.

In Volvo’s recent DRIVe report of more than 250 fleet operators, drivers said the level of luxury was the second most important factor when it came to choosing their next company car, behind the amount of benefit-in-kind tax they had to pay.

‘Drivers don’t want to compromise on specification, comfort and driveability by going for a green model,’ said Selwyn Cooper, Volvo Car UK’s national sales manager.

‘How the car looks and a long list of toys is what many drivers want which is why the R-Design sports trim level was planned in the DRIVe range from the outset. The car provides the right level of visual impact when parked on your driveway or in the office car park, has a high level of equipment as well as offering low benefit-in-kind tax bills through low emissions.’

Volvo research also saw 7% of fleets admit to plans for incentivising employees into more efficient cars, but Cooper believes the right car choice list should mean companies won’t have to adopt this strategy.

‘High spec, sporty looking low emission models are increasingly becoming more readily available which, if made available across the company car choice list, shouldn’t force organisations to incentivise drivers. Companies should automatically see an improved take-up without having to finance the change as well as benefitting from a lower corporate carbon footprint,’ he added.

Cooper believes this approach will manifest itself still further when hybrids and electric cars start to become more readily available to the company car driver.

‘Drivers thinking they will have to compromise when new low emission technologies are introduced into cars are why we are already in discussion to adopt the R-Design trim on the forthcoming plug-in hybrid and electric Volvos,’ he said.

Volvo says its corporate sales are starting to reap the benefits of offering the sporty R-Design trim level on the majority of its DRIVe product. In the first four months of 2011, DRIVe accounted for four out of every ten corporate sales, with nearly one in four drivers specifying the R-Design trim level.

‘DRIVe penetration could reach up to 60% of corporate sales over the coming 12 months with the launch of new and revised DRIVe products. We believe the S60 and V60 DRIVe R-Design will help widen our appeal to the corporate driver,’ said Cooper.

Willis takes worry out of grey fleet insurance for FSG customers

LEADING insurance broker Willis, following an approach from Fleet Support Group, has addressed a key employer issue arising from insurance problems associated with allowing staff to drive their own cars on business - the so-called grey fleet.

The global insurance broker has tailored an insurance solution that can be used in conjunction with Fleet Support Group’s RiskMaster online all-embracing at-work driving safety initiative that manages vehicles, drivers and journeys to enable employers to reduce their risk exposure.

At the core of the RiskMaster ‘toolbox’ is a Driver Operating Life Report, which embraces individual Permits to Drive that are issued to all employees once they meet key criteria laid down by their employer on enrolment in the system.

More than 20,000 employees - including staff that drive their own vehicles on business trips - are already enrolled in the programme. 

However, some public and private sector organisations have expressed difficulty in ensuring that drivers have the correct insurance in place, which is one of the key criteria, to enable them to drive their own cars on business trips.

Therefore, due to customer demand, Fleet Support Group, the UK’s largest independent fleet management company with 55,000 vehicles on its books, asked Willis to create a special grey fleet insurance scheme.

Underwritten by international insurer Catlin Group, the cover, which can be either comprehensive or third party fire and theft, uses HM Revenue and Customs’ tax-free Approved Mileage Allowance Payments (AMAP) as its premium basis.

The AMAP rate for the first 10,000 business miles increased from 40p to 45p per mile on April 6. The grey fleet insurance premium can then effectively be funded from within the additional 5p per mile paid by employers to own car users. For comprehensive cover the premium rate quoted for one potential customer is 4.1p per mile and for third party fire and theft cover it is 3.3p per mile.

Steve Hall, development director in the Bristol office of Willis, who created the product, said: ‘We believe the scheme is unique and overcomes all the administration issues associated with employers checking whether or not staff have the correct insurance in place on their own cars to drive them on business journeys.

‘While the insurer requires a deposit premium, which depends on the number of grey fleet drivers involved in the scheme, the premium is collected on a pay-as-you-go basis from employees’ mileage expense claims. What it means in financial terms is that if insured on a comprehensive policy, employees will receive 40.9p per mile with the remaining 4.1p per mile deducted by the employer to pay for the cost of insurance.’

Additionally, as part of the administration process, Catlin requires a monthly mileage declaration. 

Through the scheme, employees can also benefit from significant discounts and personal insurances to help them reduce their daily cost of living.

Hall said: ‘We created the grey fleet insurance solution after being approached by a customer that Fleet Support Group had identified through RiskMaster had a number of issues around grey fleet management including business insurance cover.

‘We were already well aware that many public and private sector organisations that allow staff to drive their own cars on business were finding it difficult to ascertain whether staff had the correct cover for business in place.

‘Creation of this product, which we believe is an industry first, removes the insurance administration headache for employers and cost effectively ensures that employees have the correct cover in place when driving their own cars on work-related journeys.’

FSG chairman Geoffrey Bray added: ‘We believe this new insurance product will prove extremely popular as it removes a significant area of concern for employers and employees alike.’

Salary sacrifice advantages ‘not understood’ by all firms


SALARY sacrifice schemes for company cars are helping businesses to make cost savings, while also encouraging company’s to cut carbon dioxide emissions, according to Fleet Evolution.

However, although the benefits of company car salary sacrifice schemes have been publicised, the true benefits are not clearly understood, according to Fleet Evolution managing director Andrew Leech.

He said: ‘The winners are drivers, the company and, notably, the environment. For instance, if a driver were to take a typical mid-range car, such as a Volkswagen Passat, the company would save more than £1,000 a year in tax and National Insurance, and the employee would make an even greater saving (subject to mileage). With the cars’ tax based on emissions, there are huge potential benefits for the environment.

‘On average, we are supplying vehicles which are emitting a third less carbon dioxide than the vehicles which they are replacing. In fact, 87% of the firm’s orders are for vehicles that emit less than 120 g/km.’

Company bosses, who feared that putting such benefit schemes in place would cause real headaches, are discovering switching to salary sacrifice can in fact be hassle-free, claims Fleet Evolution.

‘We find that many companies feel that such an arrangement would be far too complex to set up and police. But the truth is, it’s simple, providing you get the process right, and your partner has the technology to support, and manage the scheme for you. Thanks to companies like ours, businesses are untangling the bureaucracy of salary sacrifice.’

In a bid to attract more salary sacrifice scheme customers, Fleet Evolution is offering free implementation of a programme and free initial reviews to all qualifying companies during June.

Jaama targets leasing firms with new ‘customer dashboard’

JAAMA has launched a ‘customer dashboard’ that enables employees to configure their own company car salary sacrifice option.

Jaama already provides online fleet management software to more than a dozen of the UK’s car and van leasing and contract hire companies including Fleet Hire and Ogilvie Fleet.

Now Jaama has developed a ‘customer dashboard’ that enables customers of contract

hire and leasing companies using its software to gain direct access to a complete overview of operating and tax costs alongside a raft of new informative features that enables them to analyse their own fleet through a wide range of customised reports.

Contract hire and leasing companies can tailor the ‘customer dashboard’ to meet their own requirements, but one of the options enables employees of their customers to make their own company car salary sacrifice calculations against their employers fleet policy criteria.

Jaama managing director Jason Francis said: ‘Company car salary sacrifice schemes can be expensive to establish and administratively cumbersome, which means they are typically the preserve of larger contract hire companies and large employers which have the resources and potential customer base.

‘However, our ‘customer dashboard’ development opens the door to small and medium-sized leasing companies to offer company car salary sacrifice schemes and smaller employers to introduce them because it delivers a self-help solution directly to employees.’

Francis explained: ‘Many employers want to have company car salary sacrifice schemes on their menu of employee benefits. However, they may find that their chosen leasing provider may not have a company car salary sacrifice scheme available or are not of a sufficient size to make implementation of a scheme attractive to one of the larger providers. 

‘Therefore we have developed the ‘customer dashboard’ in partnership with some of our leasing customers and believe that it is a unique solution that overcomes those problems.’

Jaama’s Key2 software already takes direct feeds from CAP so has available every single piece of data relating to new cars including list price, options, MPG and emission figures.

Using that information employees will be able to undertake a DIY calculation as to whether it will be financially beneficial to them to take up a company car salary sacrifice option, which is typically most attractive when choosing low emission vehicles.

Additionally, online calculators enable drivers to discover their benefit-in-kind tax burden and whether or not they should be in receipt of employer paid for fuel for private use among a raft of other useful features.

For fleet managers the ‘customer dashboard’ delivers a raft of information on the status of their drivers and fleet and, by exception, highlights any areas needing further investigation including driver licence checking results through to vehicles due for replacement, service or an MoT. Customisation of information into an Excel spreadsheet then allows fleet managers to drill down in to minute detail to analyse every facet of their fleet.

CEMEX appoints LeasePlan as sole fleet supplier

LEASEPLAN has signed a three-year sole supply agreement with CEMEX, one of the UK’s leading providers of aggregates, cement, ready mixed concrete, and other building materials.

After a successful tendering process, LeasePlan will provide 600 vehicles to the firm, consisting of a mixture of cars and vans. 

The deal was won on the basis of LeasePlan’s overall competitive proposition and also its latest whole-life-costs solution. 

The offering balanced CEMEX’s need to provide its drivers with an attractive range of vehicle choices, which remained within the most efficient environmental criteria, and at the most financially beneficial rates with regard to all aspects of running a vehicle over the contract term. 

The agreement with CEMEX represents one of LeasePlan’s first using this latest WLC solution. 

Mike Seaman, human resource director at CEMEX, said: ‘We’re delighted with LeasePlan’s work and the evidence so far suggests it will improve employee engagement. We’ve had some very positive feedback from employees, particularly about the process and service.’

Fleets must monitor electric vehicle performance, says CFC

FLEETS must put measures in place to ensure that they are carefully monitoring the performance of electric vehicles, says CFC Solutions.

As the first deliveries begin of the Nissan Leaf - the first mainstream electric car available in the UK - the fleet software specialist says that fleet managers need to find out as much as possible about the real world facts of electric vehicle operation.

Neville Briggs, managing director at CFC, said: ‘There are a range of parties including Government, motor manufacturers and environmental groups who will spend the next few years pushing for fleets to adopt electric vehicles as widely as possible.

‘What fleet managers need to do is gather as much information as possible about the way in which these vehicles work in everyday situations so that they can enter into an informed debate about their pros and cons.

‘The main questions are over range, cost and driver acceptance. These are relatively easily monitored areas and fleet managers should be using their software or other system to ensure that they can quickly build up accurate data.

‘It could be that several electric vehicle fleet manager forums and user groups are formed, and these would allow the industry as a whole to work out how this new technology fits into the overall profile of the UK fleet car parc.’

Briggs pointed out that perhaps the strongest pressure on fleet managers to adopt electric vehicles would come internally, from their own senior managers and other parties.

He said: ‘It is possible that in large, corporate organisations, there will be a desire to be seen to be as ‘green’ as possible and adopting electric vehicles as company cars and vans is a very visible way of doing this.

‘Fleet managers would benefit from having information to hand that would allow them to fight their corner in these debates. There is no point your company buying 100 electric vehicles if they are operationally useless for your needs.

‘Of course, the opposite could also be true. It may be that electric vehicles fit the operational profile of a fleet very well, in which case they could soon be widely used within an organisation. But making these decisions means gathering data.’
Pendragon to focus on small fleet leasing sector

PENDRAGON Contracts is launching a new strategy aimed at the SME market that will see it exit the traditional broker business channel and deal directly with end-user clients with the help of a new online, vehicle leasing quotation service.

Neal Francis, managing director of Pendragon Contracts, told Fleet World’s website: ‘Over the last two years more and more smaller businesses have struggled to obtain funding for their vehicles, and we have received a growing level of enquiries in this period that we’ve been successful in converting into customers.

‘The feedback from these customers has been very strong expressing a clear desire and preference to deal direct with the leasing company and be serviced to the same high standards that larger fleets enjoy, having an all encompassing package of services. 

‘We will now invest and target this sector directly whilst only working with a very small number of formal introducers, where we work as part of a tripartite arrangement with full access to the client.’

The firm says that it expects both itself and end-user fleets to benefit from the strategy, which will remove the typical broker mark-up and enable both parties to work more closely together.

Model update________________________________________________

Vauxhall expands Insignia range with new engine choices

VAUXHALL has expanded its Insignia range with the addition of an ultra-low emissions ecoFLEX diesel model and a new 1.4 Turbo petrol engine.

With a 10% improvement in carbon dioxide emissions (115 g/km versus 129 /km) over the outgoing model, the new Insignia ecoFLEX diesel now falls in to the lowest 13% benefit-in-kind tax band for the first time.

The 2.0 CDTi ecoFLEX’s emission savings are achieved in part by the inclusion of Start/Stop technology, available for the first time on an Insignia. Underbody aerodynamic measures and low rolling resistance tyres also contribute to the Insignia’s low running costs.

The Insignia’s two revised Euro5-compliant 2.0 CDTi diesel engines are available with 130 PS or 160 PS power outputs. Fitted with the lower-powered 130 PS engine, the Insignia ecoFLEX achieves a top speed of 129 mph, with 0-60 mph taking 10.4 seconds. The 160 PS variant has a 137 mph top speed and achieves 0-60 mph in 8.9 seconds. Torque is also maintained against the outgoing model with 300 Nm for the 130 PS engine and 350 Nm on the 160 PS unit.

For those who prefer petrol engines, the new-to-range 1.4 Turbo engine emits 129 g/km and achieves 51.4 mpg in the hatchback and saloon. Torque is increased to 200 Nm from 175 Nm on the outgoing model.

The new Insignia models also benefit from updated 18-inch five spoke alloy wheels and the inclusion of new satellite navigation units, Navi600 and Navi900. The Navi600 offers UK and Ireland mapping and main road networks across Europe, whilst the Navi900 features detailed European mapping.

Prices for the sub-120 g/km diesel models start from £20,345 for the ES 2.0 CDTi (130 PS) ecoFLEX Start/Stop Hatchback and go up to £29,385 for the top-of-the-range SRi Nav Vx Line Red Sports Tourer (160 PS) ecoFLEX.  

The 1.4 Turbo is priced from £18,680 for the ES Hatchback up to £27,110 for the SRi Nav Vx Line Red Sports Tourer.

Mazda launches new ‘Business Line’ for fleets

MAZDA is broadening its appeal to the UK corporate market with the launch of a new ‘Business Line’ model giving company car drivers a highly specified vehicle at a competitive price. 

The Mazda6 - the marque’s best-selling range into the UK fleet sector - will carry the ‘Business Line’ nomenclature through a new derivative and is now available to order.

The ‘Business Line’ model is a single, fleet focused Mazda6 hatchback available with a 2.2 litre diesel engine producing 129 PS, priced at £18,300 on-the-road. Emitting 138 g/km, the car sits in the 20% benefit-in-kind tax bracket for 2011/12.

The first deliveries of the car will begin in late summer and Mazda anticipates that it will sell approximately 500 ‘Business Line’ models in the remainder of 2011. Annual sales are expected to total around 1,000 units.

The Mazda6 ‘Business Line’ will be available in the three most popular colours chosen by company car drivers - Black Mica, Sunlight Silver Metallic and Stormy Blue Mica. 

Equipment on the Mazda6 ‘Business Line’ shares standard model specification, plus a Sanyo TomTom satellite navigation system with Bluetooth technology and 17-inch alloy wheels.

Mazda fleet and remarketing director Steve Jelliss said: ‘With this well-equipped, fleet focused Mazda6 model, we are anticipating significant incremental sales. This is the first time Mazda has introduced a model specifically intended to appeal to company car drivers through a combination of both features and attractive benefit-in-kind rates.’

Company car drivers will pay 20% benefit-in-kind tax in 2011/12 on a P11D value of £18,130, which Mazda says is significantly lower than more expensive competitor models.

Jelliss said: ‘Drivers choosing the new Mazda6 ‘Business Line’ model will pay £60.43 a month if a basic rate taxpayer or £120.87 a month if a higher rate taxpayer. That represents fantastic value-for-money for a car with the style, performance and features of our latest model.

‘With an anticipated monthly contract hire rate lower than significant rival models, the Mazda6 ‘Business Line’ will sit in the company car band below the premium badge cars. Consequently, given its tax rating and specification levels, we also anticipate the car will appeal to employees choosing a car within a salary sacrifice scheme.’

Hyundai announces pricing for all-new i40 estate

THE all-new Hyundai i40 estate car will go on sale in September with prices starting at £18,395 on-the-road for the 1.6 GDi Blue Drive Active.

On-the-road prices for the 10-model range top out at £25,895 for the 1.7 CRDi 136 PS auto Premium.

Hyundai is claiming that the new car has the lowest benefit-in-kind tax in its class making the model an attractive alternative for company car drivers.

Tony Whitehorn, managing director, Hyundai Motor UK said: ‘The all-new i40 Tourer is a stylish yet uncompromised addition to the medium family estate car market.  It offers exceptionally low emissions and high fuel economy; an intuitive, spacious and contemporary interior package combined with an unparalleled level of standard equipment for its class - all at an accessible price.’

The i40 Tourer will be available in three main trim levels (Active, Style and Premium) with the choice of three engines (1.6 GDi, 1.7 CRDi and 2.0 GDi), four power outputs and manual or automatic transmission. 

Hyundai’s Blue Drive technologies - incorporating Intelligent Stop & Go technology -are fitted as standard on all Active derivatives, and on the Style 1.7 CRDi 136 PS Blue Drive model, which delivers emissions of 119 g/km.

Standard features include: 16-inch alloy wheels, Bluetooth connectivity with voice recognition, leather steering wheel with audio controls, electric heated door mirrors with integrated LED indicators, electric front and rear windows and electric parking brake with automatic hold function.  

The i40 Tourer will be joined by a four-door saloon later this year. Prices for the saloon will be announced closer to its launch date.

Suzuki extends Swift range with new low emission model

SUZUKI has extended its recently launched Swift range with the addition of a 75 PS 1.3 litre DDiS model. 

Available now, the model has emissions of 109 g/km and combined cycle fuel consumption of 67.3 mpg.

Costing £12,890 on-the-road as a five-door model, standard equipment includes in SZ3 trim includes seven airbags, air conditioning, 16-inch alloy wheels, USB port and heated electric door mirrors.

Infiniti EX range gets specification upgrade

THE Infiniti EX compact coupé SUV has undergone a mid-year specification upgrade that sees every model apart from the entry-level EX30d comes with the manufacturer’s Connectiviti+ navigation and entertainment platform and a Bose audio system, among other changes.

In addition to Connectiviti+ and Bose audio, GT models in either EX37 petrol or EX30d diesel form are now equipped with 19-inch wheels - as standard.

There are upgrades too for the GT Premium, the EX range’s technology flagship. Models now also feature as standard an electrically operated glass sunroof as well as premium Bose audio and 19-inch wheels.

Prices of the latest EX models start from £37,130 for the EX30d V6 diesel.

Manufacturer news___________________________________________

Japanese manufacturers dominate 2011 customer satisfaction study

JAPANESE motor manufacturers and models once again dominate this year’s J.D. Power and Associates/What Car? UK Vehicle Ownership Satisfaction Study.

Despite economic pressures on both manufacturers and consumers, vehicle ownership satisfaction in the UK has increased from 2010, with improvement occurring across all aspects of the ownership experience, suggests the study.

It measures customer satisfaction with the vehicle and dealer service based on evaluation of 66 attributes grouped in four key measures. In order of importance, they are: vehicle appeal (37%), which includes performance, design, comfort and features; vehicle quality and reliability (24%); ownership costs (22%), which includes fuel consumption, insurance and costs of service/repair; and dealer service satisfaction (17%).

The most notable improvement from 2010 has occurred in the service satisfaction factor, while modest increases have also occurred in the vehicle appeal and ownership costs factors.

‘It is particularly encouraging that satisfaction with ownership costs has improved during a year that has witnessed record fuel costs, increased insurance premiums and greater competitive price pressure for dealerships,’ said Brian Walters, senior director of European automotive operations at J.D. Power and Associates. ‘In many respects, this indicates that automakers have been able to protect their customers from direct internal cost pressures.’

Lexus ranked highest in satisfying new vehicle owners for the 11th consecutive year, performing particularly well in three of the four key measures: vehicle quality and reliability; vehicle appeal; and service satisfaction. Following in the rankings were Honda and Jaguar and Škoda, in a tie for third spot.

The top 10 table of manufacturers was completed by Mini, Mercedes-Benz, BMW, Audi, Volvo with 10th spot a tied between Alfa Romeo, Toyota and Volkswagen. Bottom of the table of manufacturers was Vauxhall.

At the model level, Honda received two awards for the Accord (upper medium car) and Jazz (small car). Also receiving awards were the BMW 5 Series (executive luxury car) in a tie with the Mercedes-Benz E-Class; Citroën C3 Picasso (MPV); Lexus IS (compact executive car); Škoda Octavia (lower medium car); and Toyota Aygo (city car).

Overall satisfaction has improved in each vehicle segment, compared with 2010. In particular, the MPV segment improved more than any other segment in the product appeal and quality and reliability factors.

The study also found that customer expectations for vehicle ownership satisfaction has been steadily rising during the past decade. In particular, owners have become more critical of design elements within their vehicles, are increasingly willing to shop around for service, are less tolerant of quality issues and are placing more importance on the overall appeal of their vehicles. 

The study was based on the evaluations of more than 16,500 online interviews from UK car owners after an average of two years of ownership. 

Volvo to test flywheel technology to cut fuel consumption up to 20%

A LIGHT, cost-efficient and very eco-efficient solution that makes a four-cylinder engine feel like a six-cylinder, at the same time as reducing fuel consumption by up to 20% is to be tested by Volvo.

The Swedish motor manufacturer will be one of the world’s first car makers to test the potential of flywheel technology on public roads. The company has received a grant of 6.57 million Swedish kronor from the Swedish Energy Agency for developing next-generation technology for kinetic recovery of braking energy in a joint project together with Volvo Powertrain and SKF.

‘Our aim is to develop a complete system for kinetic energy recovery. Tests in a Volvo car will get under way in the second half of 2011. This technology has the potential for reducing fuel consumption by up to 20%. What is more, it gives the driver an extra horsepower boost, giving a four-cylinder engine acceleration like a six-cylinder unit,’ said Derek Crabb, vice president Volvo Car Corporation powertrain engineering.


The new system, known as Flywheel KERS (Kinetic Energy Recovery System), is fitted to the rear axle. During retardation, the braking energy causes the flywheel to spin at up to 60,000 revs per minute. When the car starts moving off again, the flywheel’s rotation is transferred to the rear wheels via a specially designed transmission.


The combustion engine that drives the front wheels is switched off as soon as the braking begins. The energy in the flywheel can be used to accelerate the vehicle when it is time to move off once again, or to power the vehicle once it reaches cruising speed.

‘The flywheel’s stored energy is sufficient to power the car for short periods. However, this has a major impact on fuel consumption. Our calculations indicate that the combustion engine will be able to be turned off about half the time when driving according to the official New European Driving Cycle,’ said Crabb.


He added: ‘If the tests and technical development go as planned, we expect cars with flywheel technology to reach the showrooms within a few years. The flywheel technology is relatively cheap. It can be used in a much larger volume of our cars than top-of-the-line technology such as the plug-in hybrid. This means that it has potential to play a major role in our emissions-cutting DRIVe Towards Zero strategy.’

Profits surge into overdrive at Jaguar Land Rover

JAGUAR Land Rover has posted record annual pre-tax profits of £1.04 billion in the year to March 31, 2011, up from a £281 million loss just two years ago and just a £15m profit last year.

Revenues increased 51% to £9.9bn in the 12 months under review driven by a huge increase in Jaguar and Land Rover sales in China and other emerging markets. The latest figures show that Jaguar Land Rover sales were up 26% to 243,621 for the period.

Carl-Peter Forster, chief executive of Jaguar Land Rover’s parent company, Tata Motors, told the Daily Telegraph: ‘Jaguar Land Rover is now a strong, profitable and innovative competitor in the premium car industry.”

Honda’s Swindon plant to resume normal production

HONDA says it intends to return to its normal daily production plan during September at its Swindon factory.

This follows the period of parts supply interruption and reduced production levels following the earthquake and tsunami in Japan.  

With parts supply from Japan improving significantly, Honda says it will now plan production for the remainder of the year to recover volume and respond to customers’ requirements.

‘We are extremely pleased that our European manufacturing operations can now plan for production to return to normal,’ said Ken Keir, executive vice president of Honda Motor Europe. ‘As production levels recover, we are fully focussed on satisfying customer demand.’

Saab restarts production

SAAB Automobile restarted production on Friday (May 27) at its plant in Trollhättan, Sweden. 

A first batch of around 100 cars was built on the first day of production since April 6 and Saab plans to increase the daily production rate in the coming weeks in parallel with the full re-establishment of the supply chain.

The first cars to roll off the assembly line were a silver Saab 9-5 Aero XWD and an orange Saab 9-3 Convertible Independence Edition.

The restart followed the decision of Chinese motor company Pang Da Automobile to plough money into cash-strapped Saab and its parent company Spyker.

With production restarted, Saab says it will now focus on building and delivering the thousands of cars ordered by customers around the globe. 

As the assembly line was fired up again, the total number of outstanding orders from

markets worldwide for the Trollhättan factory amounted to over 6,500 cars. 

The total order bank, including around 1,600 Saab 9-4X orders, amounts to over 8,100 cars. It includes almost 1,300 cars ordered by Pang Da Automobile and for which it paid €30 million up front.

Fiat increase stake in Chrysler as taxpayer loans are repaid

FIAT is increasing its control of Chrysler after the American motor manufacturer repaid loans to the United States and Canadian governments worth $7.6 billion.

The loans, which were repaid more than six years ahead of schedule, were obtained in 2009 as Chrysler battled for its survival.

On repayment of the loans, Fiat raised its stake in Chrysler to 46% after buying another 16% of the company for $1.27bn. 

The Italian company expects to increase that stake further to 51% in the last quarter of this year, after helping Chrysler to launch a Fiat-derived vehicle capable of achieving 40 mpg. Fiat has an option to raise its stake further to 76% under its operating agreement with the US Treasury.

Residual value update_________________________________________

‘Exceptional’ results at Citroën auction

CITROËN UK had a 100% success rate when 360 cars and commercial vehicles went under the hammer in a special Live Online Closed Sale at BCA Measham.   

In the biggest sale staged by Citroën and BCA in partnership this year, the sale generated a turnover of £2.9 million, equivalent to 102% of CAP ‘clean’ across the board.

The event attracted over 40 Citroën Approved Dealers who competed in the auction hall and via Live Online for the sparkling selection of vehicles. A total of 52 vehicles were sold online, equivalent to 14% of the sale entry.

The sale marked the debut of the new C4 models, which achieved an average of 105% of CAP ‘clean’. There was continuing demand for C1, with 44 models sold for an average of 110% of CAP ‘clean’, while C2 averaged 101% and C3 averaged 104% of CAP.  

Just one example of C3 Pluriel was available and that sold for £6,050 - equivalent to more than 130% of CAP.  C4 Picasso averaged 101% of CAP, while Grand Picasso achieved over 107% of CAP.  

Citroën’s commercial vehicles also performed exceptionally well, with Berlingo averaging 103%, Nemo realising more than 113% and Relay achieving up to 131% of CAP.

Michael Brown head of remarketing for Citroën UK, said: ‘This was an exceptional result at a time when the used market has been under some pressure.’ 

Glass’s to launch next generation vehicle valuation system

GLASS’S says it will launch the most significant changes to its valuations system for at least a generation in a rolling programme over the next 12 months resulting in dramatic improvements to accuracy, granularity and timeliness.

This year Glass’s will analyse over one million wholesale transactions and over twice the number of retail observations, but the implementation of a new Statistical Analytics Engine (SAE) is a step change in approach, says the company.  

The advanced technology became available to Glass’s when EurotaxGlass, its parent company, acquired Grey Hen-Autovista earlier this year. The new technology will also enable Glass’s to become more transparent with its customers, and show directly the correlation between transaction data and Glass’s valuations.

As one example of the additional power of the new approach, mileage adjustments will be customised for each model and demonstrate significantly improved linkage to observed data across all segments.

In another change, Glass’s will also move from having one trade value for any vehicle to a new system of three condition-based wholesale values, which will directly reflect the recently introduced condition grades used by auction houses. The decision on the precise grading system to be used will be taken in the coming months.

‘Rather than a fixed and essentially arbitrary set of condition grades, Glass’s three wholesale values will be directly linked to the prices of vehicles with specific conditions and so will mirror the transaction data we receive from auctions,’ said Andy Carroll, managing director of Glass’s. 

‘This will mean that any price differences between the condition grades will be captured and reported to accurately reflect ‘real world’ market conditions.’

Developments for 2012 will include the ability to provide customers with updates more frequently than once a month. By improving timeliness, there is the opportunity to reflect price changes in a near ‘real time’ situation, says Glass’s. 

The 2012 plan also includes the identification and valuation of vehicle options though direct access to manufacturer databases. Glass’s currently values options separately, and says the new development will further improve accuracy.   

The new SAE will be applied across Glass’s product range for passenger cars, commercial vehicles, motorcycles and caravans.

Work has been underway for several months already and the first changes will be launched later this year, following consultation with customers.

Carroll added: ‘In an environment where both wholesale prices and retail prices are becoming more transparent and more competitive, Valuations Next Generation will enable customers to make faster, better decisions, and improve both margin and cycle time.’

Politics and regulation_________________________________________

Non-WPL compliance may result in civil and criminal convictions

NEW guidance issued by Nottingham City Council has revealed that some breaches of its imminent Workplace Parking Levy (WPL) scheme could constitute a criminal offence. 

Employers in Nottingham that provide workplace parking places will be legally required to have a WPL licence by  October 1. Employers will be able to apply for a WPL licence from July 1.

When the charge is introduced, on April 1, 2012, the cost of the WPL is estimated at £279 per year per workplace parking place - the cost will be confirmed in January next year.

The cost of the levy will increase to an estimated £322 in 2013/14, £349 in 2014/15, £364 in 2015, and in future years in line with inflation. 

Employers that provide 11 or more workplace parking places (excluding registered Disabled Blue Badge Holders) will need to pay a WPL charge.

Employers that provide 10 or fewer workplace parking places are entitled to a 100% discount, and will not have to pay any WPL charge, although they will need to license the places. It means, says the Council, that approximately 85% of employers in Nottingham will not have to pay.

From October 1, employers that provide workplace parking places may be subject to enforcement and penalties, under both civil and criminal law, if they do not comply with the WPL scheme.

There are three types of civil contraventions:

· Failure to have a licence at all - the first WPL licence will last for six months, from October 1 until March 31, 2012. Subsequent licences will last for 12 months from April 1 until March 31 each year.

· Failure to have a licence for all workplace parking places being provided.

· Breach of licence conditions.

If an employer commits one of the above civil contraventions they will be given the opportunity to remedy their contravention. However, continued non-compliance can result in a Penalty Charge Notice (PCN) being issued.

Where any workplace parking is being provided at premises without a licence, or a licence covering all the workplace parking places, the PCN will be for 50% of the annual charge per unlicensed place for each day a contravention occurs. Civil contraventions will be enforced through PCNs, and may result in County Court judgments being issued against employers in cases of non-payment.

There are two types of criminal offences in relation to WPL:

· Intentionally providing false or misleading information in connection with an application, for example, in order to reduce or avoid paying a WPL charge.

· Obstructing an authorised Nottingham City Council officer’s powers of entry for compliance purposes. 

Employers who commit criminal offences may be prosecuted in the Magistrates Court or the Crown Court, depending on the severity of the offence. The police may also carry out an investigation for fraud if false or misleading information is deliberately provided which may lead to a conviction resulting in an unlimited fine and/or term of imprisonment.

European motoring groups call for EU fuel price inquiry

EUROPEAN motoring groups, including the AA and RAC, have written to the European Union requesting an inquiry into the soaring price of fuel.

With petrol and diesel prices having reached record highs in recent weeks, The Federation Nationale d’Automobile (FIA), which represents 35 million drivers, has demanded an inquiry into how benchmark prices are set at Europe’s key trading centre, the Rotterdam spot market. 

The AA has been calling for an investigation for many months and the letter has been sent with UK pump prices averaging 139.87p a litre for diesel and 136.02p a litre for unleaded petrol.

The FIA’s letter calls on Joaquin Almunia, the European Union competition commissioner, to look into ‘transparency in crude oil and oil product prices’ and ‘investigate the influence and proper functioning of price-fixing mechanisms as at the Rotterdam spot market for finished products’.
The letter, according to The Sunday Telegraph (May 29), also calls for an investigation into the influence of speculation on oil prices.

Meanwhile, the Petrol Retailers’ Association, which represents 6,000 UK forecourts, is reported to have written to Energy Minister Charles Hendry and Chancellor of the Exchequer George Osborne expressing concern about petrol pricing and threatening to refer its concerns to the Office of Fair Trading.

Roads crumbling under strain of traffic, weather and cash cutbacks

ENGLAND’S 236,000 miles of local roads - used by 30 million drivers every day - are under attack from increasing traffic, severe winters, higher repair costs, and dwindling highways funding. 

The challenges faced by the country’s 152 council highways authorities are the subject of a new Audit Commission report ‘Going the Distance: Achieving better value for money in road maintenance’. 

The report highlights how councils can get more for their money, including cost-saving collaborations with neighbours, asset management to show when road maintenance will be most effective, new ways of keeping residents informed, and weighing short-term repairs against long-term resilience. 

Between them, council highways authorities are responsible for 98% of the country’s roads, spending a total of £2.3 billion in 2009/10. 

Yet, in response to increasing financial pressure on councils, highways budgets are facing significant cuts. 

The Commission has found that the cost of maintaining roads is now 50% higher than it was 10 years ago, in part due to inflation in road materials and construction costs. Other pressures facing councils are:

· Road traffic is expected to increase by more than 30% by 2025 

· In the next three years there will be a 26% drop in Government revenue funding and 16% less capital funding via local transport plans 

· Damage by utilities works costs nearly £50 million every year. 

Councils must also strike a difficult balance, says the report. Public perceptions of whether roads are in good shape are often only skin deep, so potholes and patchworks attract the most criticism, it says. 

But dealing with these so-called ‘worst first’ surface issues must be weighed against prolonging a road’s ‘whole life’ before it is too late. 

The spending watchdog’s chairman Michael O’Higgins said: ‘Prevention is better than cure, but councils have to consider the safety and insurance risks of damaged surfaces. Roads costs are rising while councils’ belts are tightening. Improvement in A roads seems to have stalled, and the road network overall is starting to deteriorate.’

In cash terms, the road network is a council’s single most valuable asset, claims the report. Yet, it suggests that councils struggle to apply asset management principles to roads with many viewing them as liabilities.

But the report urges councils to consider asset management plans, such as Cornwall’s Transport Asset Management Plan (TAMP), which for an investment of £80,000 is driving consistent levels of service and road condition across the whole county. Such plans also indicate when best to intervene with works to extend the whole life of a road, typically a maximum of only 20 years.

The study team also found that collaboration pays real dividends. The Midlands Highway Alliance estimates it has delivered £5.1 million savings for councils and £7.8m for the Highways Agency in its first three years, and it is looking to a further £14m of savings between 2010 and 2014. Ten authorities in the East of England have also formed an alliance to save £6m over five years, with £3.3m from shared back office costs alone.

But O’Higgins said: ‘Sadly we found collaboration between councils to be rare, with too few councils procuring in cost-saving partnerships.’

EU reveals plans to make vehicles quieter

THE European Commission has announced plans to tighten noise limits for cars, lorries and buses with a proposal expected within weeks and by September at the latest.

Environmental and health organisations have welcomed the Commission’s announcement but called for standards that go much further towards World Health Organisation (WHO) recommendations for avoiding dangerous impacts on health from traffic noise pollution.

Philippe Jean, acting director of the European Commission’s Enterprise Department, told a conference organised by Transport & Environment (T&E), the European Environmental Bureau (EEB) and the Health and Environment Alliance (Heal) that the Commission planned to cut noise emissions from cars by four decibels and from lorries by three decibels. The new limits would come into force within four years of a new Vehicle Noise Directive being agreed, he said. 

The Commission’s announcement follows publication of a European Union (EU) funded study by consultant TNO which says implementing vehicle noise limits that halve traffic noise would bring about benefits to society outweighing the costs of introducing quieter vehicles by a factor of twenty to one.

According to a recent study by the WHO, 1.8% of heart attacks in high income European countries can be attributed to traffic noise levels higher than 60dB. Cardiovascular disease is the largest cause of death in the EU and accounts for approximately 10% of national healthcare budgets. A 2008 report by consultants CE for T&E found that noise from rail and road transport was linked to 50,000 fatal heart attacks every year in Europe and 200,000 cases of cardio-vascular disease.

According to Jean, the new noise limits would be introduced in two stages: car limits, which are currently set at 74 decibels, would be reduced to 72 decibels within two years and to 70 within four years. Lorry limits would have to be lowered by one decibel within two years and by a further two within four years, he said. The Commission is also expected to announce a new test method, to better reflect the real world noise emissions of vehicles.

Environmental and health groups have urged the European Commission to set more stringent noise reduction standards at least six decibels lower than today. 

HMRC consults on new moves to combat vehicle VAT evasion

BUSINESSES and private individuals who import vehicles into the UK are being asked for their views on a VAT crackdown launched by HM Revenue & Customs (HMRC).

Consultation on a new online system to stop criminals evading VAT on road vehicles they bring into the UK has been launched by HMRC.

The document - ‘Tackling VAT evasion on road vehicles brought into the UK’ - asks questions on the development of a new online system to begin in 2013 that will ensure that the correct VAT is paid.

David Gauke, Exchequer Secretary to the Treasury, said: ‘If no action is taken, significant revenue could be lost in future years. This is due to organised criminals exploiting the current manual-based system. This new online process will stop them in their tracks and put an end to opportunities for this fraudulent activity. This will deliver an additional £125 million in the first full year.’

The HMRC’s Richard Bysouth said: ‘From 2013 the new online system will mean no one will be able to get their vehicles registered with the DVLA unless they have notified the vehicle online and the VAT has been paid or HMRC is confident that the VAT will be paid.

‘We are seeking views from people who bring road vehicles into the UK either in a business capacity or as private individuals.’

Budget 2011 announced a joint HMRC/DVLA initiative to replace existing manual procedures with a mandatory online notification requirement for road vehicles entering the UK for permanent use on UK roads. This will enable real-time verification of the VAT status of notified vehicles, with collection of the VAT up-front in some cases. Consequently, the DVLA will be provided with timely information, enabling it to refuse vehicle registration if the VAT is not assessed as secure by HMRC, thereby protecting the tax.

The consultation runs until August 31. The consultation document can be accessed at http://www.hmrc.gov.uk/consultations
Dealer news__________________________________________________

Manufacturers and dealers set to embrace online aftersales channels

MANUFACTURERS and franchise dealers could be set to embrace online channels for aftersales as a means to increase both sales and brand awareness.

So says dealer management software specialist Pinewood, which points to this week’s news that BMW is set to sell parts via eBay as confirmation of the burgeoning trend.

Pinewood managing director Neville Briggs said: ‘For the vast majority of franchise dealers, the internet has so far been almost entirely about selling used cars, along with some new car offers.

‘However, there is evidence that more and more are seeing it as a means to promote their aftersales services, either by promoting online service booking or selling parts and accessories from their own web site or through others.

‘Of course, there is also a brand awareness aspect both for manufacturer and dealer too in promoting products and services through as many channels effective as possible.’

In addition to BMW and eBay, Briggs pointed to examples such as franchise dealer servicing offers through Groupon and manufacturers offering centralised online service booking.

He said: ‘There is no reason why franchise dealer use of online sales channels should be restricted to used and new car sales. Selling aftersales online - from parts and accessories to servicing and service plans - is a natural progression.

‘The challenge for dealers and manufacturers, however, is to learn to use these channels to market aftersales effectively. It is a whole new area for them and for their customers too, and it may take a while to identify effective strategies.’

About Pinewood Computer Solutions is one of the top three DMS providers in the UK and has pioneered the delivery of software-as-a-service (SaaS) for more than five years in the sector.

General motor industry news___________________________________
London Mayor launches capital’s electric vehicle recharging network

LONDON Mayor Boris Johnson has launched the capital’s first city-wide electric charge point network and membership scheme, making it easier for electric vehicle owners to plug in whilst on the move. 

With 150 new charge points operating under a single scheme, Source London is now the capital’s largest charging network. It has significantly boosted existing numbers of charge points operated by a range of different localised schemes. 

By 2013, Source London will total at least 1,300 charge points, more than the number of petrol stations currently in London, with the aim of ensuring the infrastructure is in place for significantly more people and businesses to buy an electric vehicle from the expanding range coming to market.

Annual membership of Source London is £100, enabling card holders to charge up at any Source London point as many times as required. Charge points are located on streets and in car parks and are in Source London branding. Users touch their membership card to the reader on the charge point and then plug in their vehicle to charge.

Source London is also working closely with other regions to help drive the creation of a UK-wide charge point network. 

Plans to enable members to use both Source London and the soon to be launched East of England charge point network are currently underway. The East of England network is also set to use the same Source ‘look and feel’ on their charge points under a scheme called Source East.

Johnson, said: ‘I want to rapidly accelerate the uptake of electric vehicles and make London the epicentre of electric driving in Europe. Increasing numbers of motorists are opting for cleaner, greener electric transport, delivering a host of benefits to the driver including a 100% congestion charge discount. This is set to deliver considerable environmental benefits to our city.

‘Through Source London we want to give drivers the confidence that they can plug into this fantastic new motoring technology. We are working with a mighty coalition of motor manufacturers and private sector partners as well as London’s boroughs to ensure we create world-class support for electric motoring.’

Electric vehicle manufacturer Nissan is offering drivers of its vehicles in London a one year free membership to Source London when they purchase a new electric vehicle. 

Other leading car manufacturers whose vehicles are currently on the market include Citroen, Mitsubishi, Peugeot, Smith Vans and Tesla. 

Additionally, many of the existing charge points in London boroughs will soon join the Source London network. Registration for Source London is now open at www.sourcelondon.net.  

Drivers want training not fines, says IAM poll

ONLY 15% of professional and private drivers think that fixed penalty notices are the most effective way to tackle careless driving, according to a poll of 1,900 people by road safety charity the IAM.

Forty per cent of people think that careless drivers should take compulsory driver training, while 33% think it should be tackled with verbal advice from a police officer. Ninety per cent of drivers think that there should be a choice between paying for driver improvement training and penalty points.

Seventy-seven per cent of respondents think that serious offenders should have their vehicles seized and 59% that all disqualified drivers should be made to retake their driving test.

IAM chief executive Simon Best said: ‘This poll shows broad support for the Government’s road safety strategy, but that fixed penalty notices are not popular. The vast majority of crashes are caused by driver error, they are not deliberate - fining drivers is punitive and does not improve driving skills. Driver quality is the key issue in improving road safety. This poll recognises that driving is a skill that needs refreshing and updating. More courses to address poor driving will make our roads safer.’

IAM Drive & Survive’s head of training Simon Elstow said: ‘One in three accidents involve people who are driving for work. The commercial driving sector has a huge part to play in making our roads safer. 

‘The poll shows that private motorists and professional drivers alike are in favour or targeting the most dangerous group of drivers. But enforcement is critical. With cuts to police budgets, and the subsequent fall in the numbers of traffic police, this essential enforcement will be a challenge.’

CAP launches automotive intelligence service

CAP has launched an in-depth bespoke research, analysis and reporting service for major clients.

CAP Automotive Intelligence Services was formally created following the business’s rapid growth in the area of customised research for specific customers. Comprehensive reports have already been delivered to several car manufacturers to assist them in the launch of new models to the UK market.

The service is headed by Mark Norman and draws on the insight available across the whole CAP business, including current and future vehicle values and new vehicle data, along with his own experience of more than 30 years in the industry.

One of the key strengths of CAP Automotive Intelligence Services is claimed to be its independence and impartiality, enabling clients to gain an unclouded perspective on their market position, performance and any challenges they face.

The bespoke research, analysis and reporting service covers every  sector of the market for which CAP has relevant expertise, including cars, light commercial vehicles, trucks and motorcycles. 

Examples of work already undertaken for top flight customers include car model launch reports, pre-launch studies, specification and pricing reports and specialist residual values studies.

The service can deliver a one-off study or work through time with clients on an independent partnering basis and is fully customisable.

CAP general manager Ian Rendle said: ‘We are experiencing a growing demand from many sectors - and car manufacturers in particular - for fully independent insight and expert assistance.’

UK’s biggest free-to-visit motoring event opens next week

THE 2011 Motorexpo at London’s Canary Wharf officially opens to the public on Monday (June 6), and organisers are expecting 400,000 visitors to attend before the show closes on Sunday, June 12, making it the biggest in a successful 15-year history.

Officially the UK’s largest free-to-visit motoring event, Motorexpo is set to see displays from many of the world’s leading motor manufacturers including Bentley, BMW, Jaguar, Land Rover, Lotus, Mercedes-Benz, Mitsubishi, Nissan, Saab, Skoda, Tesla, Vauxhall and Volvo to name just a few. 

In all, over 200 vehicles will be on display during the seven-day show; among them models such as the new Jaguar XF, Mercedes-Benz SLK, Bentley Continental GT, Lexus CT200h and Saab 9-5 SportWagon plus many more will be making their UK public debut.

Motorexpo is open daily between 10am and 6pm from Monday (June 6) to Saturday, June 11, and between 11am and 5pm on Sunday, June 12. Details on how to get there and information on the show are available at www.motorexpo.com.

People on the move____________________________________________

Hetherington takes charge of Kia dealer development

SIMON Hetherington, currently Kia Motors (UK)’s marketing director, has been appointed to the newly created role of dealer development director and will take up his new challenge at the start of July.

Since joining the company in 2007 from Toyota GB, Hetherington has steered the company’s increased public profile through a strategic development of both the product line-up and an aggressive marketing communications programme.

He will now lead a just-announced department aimed at strengthening the dealer network’s customer experience focus, the business development of existing and new dealers and the provision of support and services to support dealership profitability as well as continuing Kia’s network growth and the introduction of a new corporate identity to be rolled out over the next three years.

New centre manager for Manheim Auctions Colchester

MARK Taylor is the new centre manager at Manheim Auctions, Colchester - Europe’s largest vehicle auction centre - following the promotion of Chris Cush to the position of commercial director responsible for Manheim’s Birmingham, Bruntingthorpe, Colchester, Northampton and Wimbledon auction centres.

Taylor joined Manheim Auctions Wimbledon as an auction trainee in November 1996 aged 16. Within two years he had become an auctioneer and was running the LCV sale at Wimbledon before being appointed operations manager, assistant auction centre manager and finally auction centre manager in 2005. In 2008 he was appointed auction centre manager at Manheim Auctions, Leeds (cars). 
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Model update: Hyundai, Infiniti, Mazda, Suzuki, Vauxhall





The Editor’s View











WHY would anyone not want to take to the road in the safest possible vehicle they could? Motor vehicles have been called ‘killing machines’, so it makes sense that they are equipped with the most advanced safety features to both intervene before a crash occurs and protect occupants and other road users as much as possible in the event of an incident. But, a new European survey highlighting driver awareness of eSafety technologies reveals Britain to be very much in the slow lane. Unlike some other surveys, drivers responding to this one say they are prepared to pay for such features - they just want manufacturers to fit them. Apart from proven evidence that eSafety technology saves lives and injuries, the financial savings to society of fewer road crashes would be colossal - in the UK the total value of preventing a fatal crash is calculated to be £3.68 million and for a serious injury crash that figure rises to £4.51m, according to the Department for Transport. It beggars belief that features that would cost just a few pounds to fit on a production line are not standard on all vehicles.
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