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Ryder continues growth strategy with Hill Hire purchase

RYDER Europe has bought truck rental and contract hire company Hill Hire from Lloyds Banking Group for £154 million.

The purchase, which was announced yesterday (Wednesday, June 8) was agreed by both parties based on the strength of the Ryder bid and the complementary benefits of bringing the two businesses together. 

All of Hill Hire’s assets comprising 13 depots located throughout the UK, approximately 4,000 HGVs, and other equipment including a large trailer fleet for rental and contract hire, will transfer to Ryder; as will the company’s UK workforce of around 300 staff and technicians.
David Hunt, vice president and managing director of Ryder Europe, said: ‘Hill Hire is a well respected and successful business. The completion of this acquisition supports our continuing growth strategy cementing Ryder’s position as one of the UK’s leading independent HGV truck rental and contract hire providers.’

Under the combined business, Ryder will now operate a fleet of over 10,000 HGVs and will serve the rental, contract hire and maintenance needs of over 5,000 customers. 

Robert Sanchez, president of global fleet management solutions for Ryder System Inc, said: ‘There are tremendous benefits in bringing the two companies together. Hill Hire’s vehicle fleet, which comprises 60% tractors, complements Ryder’s existing UK fleet which is largely rigid based. It will enable us to provide improved choice and value for customers with additional payload and vehicle specification options that further strengthen the Ryder product range. 

‘Hill Hire’s UK depot network will enhance the geographic reach of our business, and its solid base of contractual blue chip customers strengthens our position in a range of key markets.’

The purchase of Hill Hire follows Ryder’s investment of around £44m in new vehicles over the past two years. It continues Ryder’s long term growth strategy for the UK, strengthening the company’s position in the HGV rental, contract hire and maintenance market.

BVRLA fights for rental sector exemption from age discrimination law

BANNING any form of age discrimination in the vehicle rental industry could cost the sector more than £34 million per year and add up to 30% to the price of hiring a car or van, according to the British Vehicle Rental and Leasing Association.

It is now pressing for the industry to be exempted from the Government’s proposed age discrimination legislation because, it says, regulation in the vehicle rental area is not required and would introduce a huge administrative and cost burden on its members.

Statistics show that young and inexperienced drivers, particularly males, are much more likely to have accidents and it costs more to insure them. 
Despite serious safety concerns about such drivers gaining access to a range of high-powered cars, vans and minibuses, a significant number of rental companies do rent to people under 21, says the BVRLA.

The Government has agreed that it is justifiable to charge higher prices, deposits and excesses to people in this age group. However, the new legislation would present rental companies with the on-going burden of having to provide statistics to justify such increased charges, which could be challenged in court.

As a result, the BVRLA feels that the industry would also face extra administrative costs involved with insurance claims and vehicle repairs, which would end up increasing the price of vehicle rental for all customers.

‘Older and younger drivers are already able to hire vehicles and the Government accepts that some younger or experienced customers should be charged more,’ said BVRLA chief executive, John Lewis.

‘But our industry is still being threatened by this new tranche of pointless red tape, something the current government has sworn to eliminate.

‘Costs for our vehicle rental companies and their customers will rise and no-one will benefit - where is the logic in that?’

Illegal faults on fleet vehicles increase year on year

THE number of fleet vehicles being driven with illegal faults - such as defective lights and tyres - has more than doubled in a year, according to estimates from RAC based on duty of care inspections carried out on 687 fleet vehicles in the first quarter of 2011 and compared with failure rates in March 2010.

And aside from breaking the law regarding vehicle roadworthiness, negligence about faults increases the risk of companies coming into contact with corporate manslaughter legislation.

Based on the duty of care checks, 36% failed for tyre maintenance and 20% for faulty lights - a more than two-fold and four-fold increase on respective failure rates in 2010.

And although not an illegal fault, more than 37% of vehicles checked failed their inspection for under the bonnet fluid levels, an increase of 26% on last year. This may further deteriorate without maintenance, resulting in expensive repair bills following complete failure of a main vehicle component, said RAC. 

Notable failure rates for other inspection criteria were:

· Vehicle service history: 48%
· External damage: 10%
· Abnormal noises: 2.5%

Ron Richards, senior partnership manager at RAC, said: ‘It always amazes me that of the thousands of fleet vehicles out on the road daily under the responsibility of particular individuals, those people are not checking their own vehicle on a regular basis and are rendering them illegal on the road. 

‘It’s true that vehicles today are more reliable than they’ve ever been, but this has had the unfortunate side-effect of people being less attentive to the maintenance duties that come with running a car or van.’

Richards added: ‘It could also be said that there’s a lack of communication in companies between managers responsible for fleet vehicles and their drivers, so the internal checks and balances are insufficient.
‘The current economic climate may mean that companies are reluctant to pay for their vehicles to be checked professionally and regularly, but this leaves them exposed to potential corporate manslaughter charges if the lack of maintenance on a car or van leads to a death on the road.’
Financial directors unaware of car emissions impact on NICs

MORE than a third of financial directors (35%) are not aware of the impact of vehicle carbon dioxide emissions on employers’ National Insurance contributions (NICs), according to the results of the latest ALD Automotive/YouGov survey. 

In April employers’ NIC paid on benefits-in-kind such as company cars increased from 12.8% to 13.8% meaning that significant cost savings are available to businesses that address the impact of emissions on their National Insurance payments. 
By offering a choice of lower emitting vehicles and highlighting the financial savings to the employee of driving a greener vehicle businesses can generate substantial savings, says ALD, one of the UK’s largest vehicle leasing and fleet management companies.

Equally of concern, says ALD, is that only 15% of the 200 financial directors surveyed felt that they had any detailed understanding of the costs associated with the running of their company fleet. 

 

With the April rise in emissions-based taxation, ALD Automotive says it has seen a marked increase in the number of UK businesses of all sizes requesting advice and help in implementing and changing fleet policy to deliver cost savings and a greener fleet.

By choosing a lower emitting vehicle, the Class 1A NIC payable by an employer is significantly reduced. Switching from a petrol version to a diesel version on some models can create a saving of £335, calculates ALD. Multiply this figure by a fleet of 500 vehicles and the potential cost saving is £167,500 per annum.

Not only is that an incentive for employers to run lower emitting fleet vehicles, reduce their NICs and present a greener image, but the cash savings can also be enjoyed by the employee who will pay less benefit-in-kind tax on their company car. 
An ALD spokesman said: ‘UK businesses are striving to cut costs, and companies operating fleets of vehicles have a number of opportunities to implement cost saving measures, whether it is through the introduction of telematics or revised fuel strategies. At ALD, we work with our clients on a daily basis by promoting cost saving measures based on emissions which not only delivers substantial annual cost savings to employers, but also the employee.’
Organisations urged to make 2012 Olympic Games travel plans

BUSINESSES are being urged to plan now for how and when their staff travel, and goods and transported during summer 2010 when the Olympic Games come to Britain.

The transport ‘Big Build’ that will help spectators and the rest of London keep moving during the Games is complete with works at the main ‘Gateway’ station for the Games now finished the Olympic Delivery Authority (ODA) has confirmed.
Simultaneously the latest edition of the ‘London 2012 Transport Plan’, which gives a comprehensive overview of the Games-time transport arrangements across the UK, has been launched with organisations reminded that events are being held across the country.

Transport upgrades have been virtually completed enabling 100% of spectators to travel to the Games in London by public transport or walk or cycle.

Transport Secretary Philip Hammond said: ‘London 2012 has been the catalyst for permanent transport improvements which will benefit millions of people, not just for the Olympics, but for generations to come. This investment will ensure that the thousands of athletes and spectators attending the world’s biggest sporting event travel safely and efficiently around the UK.

‘But crucially it will also allow us to minimise the disruption for those who are not attending the Games and are going about their everyday business during July and August next year. 
‘Obviously, with hundreds and thousands of additional passengers in town, I can’t promise that there will be no disruption to normal travel patterns. And some people will need to think differently about how they travel, possibly working from home, shifting journey times or avoiding the capital at particularly busy times.’  
Peter Hendy, London Transport’s Commissioner said: ‘Transport networks will be busier than usual, which is why we’re urging businesses to plan ahead now for how and when they travel, and have their goods delivered, during the summer of 2012.’

· The latest version of the London 2012 transport Plan can be downloaded at: www.london2012.com/transportplan 
Fleet drivers should be warned of summer drink-drive dangers

COMPANY car and van drivers should be reminded of the dangers of combining alcohol and motoring as police forces across the country gear up to crack down on drink driving throughout June.

More sociable behaviour across the summer months is generally seen as creating an increased chance that fleet drivers will - usually inadvertently - drink beyond the legal limit.

The Association of Chief Police Officers (ACPO) has launched its annual month long crack down on drunk drivers. 

ACPO lead on drink and drug driving Chief Constable Phil Gormley said: ‘Summer is a time for socialising and having fun and this year will be no exception. Our message is clear, have fun, drink if you want to, but don’t then get behind the wheel and drive. If you take that risk you will be caught.’
ACPO figures show that the number of drivers convicted during last summer’s drink-driving campaign - 5.6% of 101,000 breathalysed - matches almost exactly the rate recorded by CFC from among the thousands of fleet drivers with convictions on its Licence Link database.

Neville Briggs, managing director at CFC, said: ‘Our experience is that very few fleet drivers consciously take a chance by deliberately drink driving in their company car or van. Ethical issues aside, the chances of losing your licence and your job creates a definite reality check.

‘What is probably much more of an issue is the employee who visits a Sunday afternoon family barbeque and drinks a couple of cans of full strength lager, believing that if they wait a couple of hours before they get behind the wheel, they will be legal and safe.

‘Fleets should do everything possible to discourage this kind of ‘unit counting’. It is a lottery as to whether a driver doing this will stay under the limit. The only safe option is not to drink and employers should consider adopting a zero tolerance approach to drinking at all behind the wheel of company vehicles.’
Women company car drivers are better than men - but only just

OFFICIAL! Women are the best drivers - but only by a very small margin, according to a new analysis of its database by Total Accident Management.

Total, which provides a range of accident management services to more than 300,000 company motorists has analysed its database of nearly 25,000 incidents recorded in 2011 split by male/female drivers.

Out of all accidents recorded by Total involving women drivers, 36 out of every 100 accidents were deemed as their fault or partly their fault, while just over 44 out of 100 (44.5%) of accidents were non-fault.

That compares with male drivers where nearly 41 out of every 100 incidents (40.9%) were proven as their fault or partly their fault while just over 43 out of every 100 (43.1%) were non-fault.

That means women are better drivers by a factor of 5%, according to Total, which has a female managing director.

Penny Stoolman said: ‘Company motorists are professional drivers, some covering tens of thousands miles on company business each year and generally their standards of driving are very good.

‘That’s why we believe the ‘at fault’ accident rates are so close between women and men.’
An interesting statistic is that 1,667 of incidents (6.3%) occurred with no driver (male or female) at the wheel, with nearly one in five (18.5%) caused by leaving the handbrake off.

It may be a simple mistake, particularly when company car drivers are driving a car for the first time, but it highlights the importance of training and assessing company car drivers on a regular basis, to ensure such incidents are avoided, says Total.

However, when company car drivers do have an accident it is quite serious with 1,071 cars (6.36% of all accidents) being designated as a total loss.

Car crime is also still an issue with 1,087 (6.4% of all incidents) cars being stolen or vandalised. Currently 187 of those cars stolen have yet to be recovered, reinforcing the challenges faced by fleets to protect their cars with certain models being stolen to order, or the car’s identity being stripped and it being sold onto an unsuspecting driver.

‘Standard levels of security on the modern car are very high, but where we see the most vehicle theft is among higher value more desirable cars and if they do not have a tracking system fitted it is not always possible to track down the vehicle once it has been stolen,’ said Stoolman.

National Mobile Windscreens celebrates 40 years and more growth
GEORGE Douglas launched National Mobile Windscreens and as the company celebrates its 40th anniversary he remains in the driving seat seeking expansion and witnessing a major shake-up in the automotive glass repair and replacement industry.

Today, as chairman, he presides over the UK’s largest independent supplier of automotive replacement glass employing just over 400 people, a fleet of 280 fitting vehicles and a network of 36 branches across the South and the Midlands.

And, as the largest member of the 15-company UK-wide National Windscreens consortium, which has 114 branches and a fleet of 720 mobile units, Douglas anticipates major changes in the sector and significant growth for the business he founded.

National Mobile Windscreens says it has already experienced a significant increase in business in 2011 and the demise of Auto Windscreens as the UK’s second largest automotive glass company - although the organisation has subsequently been relaunched as a smaller operation - has further increased business levels

Now, with eyes on winning an increasing share of the UK fleet, leasing and insurance business, the company is also focused on Europe with National Windscreens being the UK partner of Automotive Glass Professionals - an alliance of national automotive glass repair and replacement companies across Europe.

Douglas said: ‘We have supply agreements with all the major UK fleets and leasing companies and are winning an increasing volume of business from them as well as insurance companies.’ 

At the heart of the success of National Mobile Windscreens is its company ethos, which, according to Douglas, remains unchanged from the day he launched the company.

‘The aim is simple. To keep customers on the road by offering a fast, efficient, competitively priced service combined with very high standards of workmanship. Safety and customer care rank high on the list of priorities thereby giving total peace of mind,’ he explained.

Specsavers and insurer RSA join forces to offer fleet drivers eyecare

SPECSAVERS Corporate Eyecare has joined forces with global insurer RSA to offer eyecare to drivers of vehicles insured under RSA’s Motor Fleet policies. 
Intermediaries offering RSA cover to fleet clients will now also be able to offer a solution for fleet drivers’ eyecare needs.

Research undertaken by Specsavers Corporate Eyecare earlier this year revealed that more than half (53%) of companies did not offer eyecare to their drivers. With the Corporate Manslaughter Act in place, theoretically that could mean high penalties if employees do not have eyesight fit for driving and they are involved in a fatal road crash.

David Geer, UK business director at RSA said: ‘Clients that demonstrate a proactive approach to the management of their drivers, including eye examinations, could potentially look at reducing their premiums with us benefiting a significant number of companies.’

Specsavers Corporate Eyecare offers a voucher system for its business customers. Fleet managers can purchase Optical Care Vouchers from Specsavers and hand them out to employees. The vouchers entitle the bearer to a sight test, eye examination and a pair of glasses if they need them. If the sight test shows that an employee does not need glasses, they can have non-prescription sunglasses instead.
Jim Lythgow, director of strategic alliances at Specsavers Corporate Eyecare, said: ‘Good eyesight is surely an essential prerequisite for driving. Figures show that company drivers are at particular risk and that with eye examinations available for less than £20, it is a cost that is easily justifiable.’

Places remain available for fleet workshop

FLEET managers are being urged to attend a vital workshop on sleep apnoea being organised by the Fleet Safety Forum, which is run by road safety charity Brake. 
The workshop, sponsored by Cambridge Weight Plan, takes place on Wednesday (June 15) in Northampton.

The workshop aims to raise awareness amongst fleet managers about the sleep apnoea condition, provide advice on how to identify the symptoms, and suggest ideas for company policy to help mitigate the associated risks.

Dr. Tony Leeds, of Cambridge Weight Plan, will provide information about the symptoms of sleep apnoea, how to detect the condition, and suggest methods of treatment.

Dr. Paul Jackson, of Clockwork Research, will advise delegates on how to manage the risks associated with sleep apnoea, and Joan Pearce, of Allied Bakeries, will share the company’s experience of implementing a sleep awareness training programme as part of their driver training.

The workshop, being held at the Marriott Hotel, Northampton, costs £80+VAT for subscribers to the Fleet Safety Forum and £90+VAT for non-subscribers. Call Brake on 01484 559909 or email admin@brake.org.uk to book.

Jaama launches new version of electronic driver services module 

FLEET software company Jaama has launched the third generation of its Electronic Driver Services (EDS) module following changes by the Driver and Vehicle Licensing Agency (DVLA) to the rules on revoking driving licences.

EDS is a risk management tool and a driver information portal within Jaama’s award-winning Key2 Vehicle Management system. It was initially developed in conjunction with a number of fleets already using the popular online fleet management technology including Manheim and SIG Plc.

Last year version two was launched to enable employees who drive their own vehicles on business - the so-called ‘grey fleet’ - to record documentation online.

The launch of EDS 3 follows advice from Jaama that employers should be checking the validity of employees’ driving licences as frequently as every month after the DVLA introduced new rules in relation to drivers who have been informed by the courts that they have failed to surrender their licences to have penalty points added.

Drivers who receive penalties from the courts or the fixed penalty offices for offences that do not result in disqualification, are required to surrender their current valid driving licence for the endorsement to be added. However, the DVLA says that many drivers fail to surrender their driving licence and therefore it can be revoked as a last resort.

Historically, the law allowed a ‘concessionary period’ of 12 months during which the individual may continue to drive. If, at the end of the ‘concessionary period’, the driver failed to surrender their licence their entitlement to drive was removed.

However, the DVLA along with the Home Office reviewed the ‘concessionary period’ and it has been cut to just four weeks. Drivers who fail to surrender their licence for endorsement within 28 days of notification of court conviction will have it revoked.

Jaama managing director Jason Francis said: ‘This is a very significant change. The change in DVLA procedures means that the only option to ensure compliance is for employers to complete driving licence checks every four weeks.

‘Our EDS software links directly to the DVLA so the improvements we have made to our system enable drivers to seamlessly update their licence records online and, if necessary, apply for a new licence.

‘It is clear that with the change in the revocation rules that more employees who drive on business are at risk of having their licences revoked by the DVLA as a result of receiving penalty points. We have therefore made the process of them contacting the DVLA as straight-forward as possible.’

EDS 3 continues to risk profile drivers and ensures that data on them and their vehicle is collected to provide their employer with an audit trail, which is essential for at-work driving duty of care compliance. 

Solar-power specialist adds hybrid Toyota Auris to fleet

TOYOTA Auris Hybrid hatchbacks are expected to shine in their latest fleet role, as pool cars for field staff employed by nationwide solar-power specialist EvoEnergy. 
Seven of the British built T4 models with emissions of 89 g/km have been delivered to the company, with another five expected to follow.

EvoEnergy, which designs, supplies and installs solar PV systems for domestic, commercial and public-sector customers, was launched just over four years ago, but the vehicles currently used by its staff have until now been obtained on a specific-needs basis. The Toyota Auris Hybrids will be used mainly by the company’s sale staff and by project managers making site visits.

Five of the initial batch of sign written cars will be used from EvoEnergy’s head office, with the others based in Bristol and Halifax. The vehicles are expected to average 30,000 miles annually over their three-year contract-hire period. Funding is through Toyota Financial Services and Fleet Hire.

Audi fleet sales scores industry first as magazine launches as app

AUDI fleet sales’ industry magazine is now available as a free-to-download iPad application from the Apple iTunes Store

‘Progress’ magazine’s contains news about Audi company cars, new models, fleet sales information, emissions and other issues.

The app is the latest stage of the printed magazine’s evolution, and gives its audience of fleet decision makers a more interactive experience.

The magazine app is the first major fleet publication to be produced in a digital app format and will be joined by apps across other tablet and smartphone platforms soon.

Model update________________________________________________

All-new BMW 1 Series to break 100 g/km emissions mark

THE all-new BMW 1 Series will go on sale on September 17 and will eventually feature a model with carbon dioxide emissions of 99 g/km - the first production car from the German marque to break the 100 g/km mark.

Featuring EfficientDynamics technologies as standard, the new 1 Series is longer and wider than the model it replaces and will be available with a choice of three diesel and two petrol engines.
The entry-level 116i costs from £19,375 on-the-road with the range-topping 120d costing from £23,480.

For the first time, a BMW four-cylinder petrol engine has been fitted with TwinPower Turbo technology. The new 1.6 litre unit delivers 136 bhp and returns combined cycle fuel economy of 49.6 mpg and emissions of 132 g/km.

The 118i produces a maximum output of 170 bhp at 4,800rpm, and a maximum torque of 250 Nm. Combined cycle fuel consumption is 47.9 mpg, and emissions are 137 g/km.

The new 120d’s 2.0 litre engine delivers 184 bhp at 4,000 rpm, combined cycle fuel economy of 62.8 mpg and emissions of 119 g/km.

The 118d has a maximum output of 143 bhp at 4,000 rpm, with strong peak torque of 320 Nm between 1,750 and 2,500 rpm. Combined cycle fuel economy is 62.8 mpg and emissions are 118 g/km.

Finally, the new 116d delivers 116 bhp and peak torque of 260 Nm between 1,750 and 2,500 rpm. Combined cycle fuel consumption is 62.8 mpg and emissions are 117 g/km.

The new 1 Series is available with either a six-speed manual transmission or a new eight-speed automatic transmission. The latter is available in Sport configuration.

At a later date, the 1 Series range will be expanded with the introduction of the 116d EfficientDynamics model. The model will generate an output of 116 bhp whilst producing an average fuel consumption of 74.3 mpg, but at the same time have expected emissions of 99 g/km. 

The new 1 Series has an additional 30 litres of luggage space compared to its forerunner, taking the total to 360 litres. 
BMW’s iDrive system, as seen on other BMW models, is available as standard on cars with SE specification and above. The display is used for all information, entertainment, telecommunications and navigation functions, should satellite navigation be specified.

Standard specification consists of a satin silver interior trim and Move cloth seats.  Other additions to the standard specification include a leather steering wheel, chrome exhaust and keyless start.

Apart from the standard entry-level model, SE trim is available and complementing the typical BMW range structure, two exclusive new model specifications have been introduced - Sport and Urban.

Ford to launch smallest ever engine in new B-Max
FORD is expanding its range of fuel-efficient powertrains with the addition of an all-new 1.0 litre EcoBoost three-cylinder - the smallest engine Ford has ever built.

The new engine will debut in Ford’s new B-Max, which goes on sale in the UK during 2012, and is also destined to power a number of the manufacturer’s small cars.

Additionally, Ford has confirmed that its next generation of hybrid vehicles, including the C-Max in 2013, will have a Ford-designed, engineered and built transmission.

The UK-developed, ‘super-efficient’, three-cylinder engine delivers the same performance as a four-cylinder, but with much higher fuel economy and lower emissions. 
Ford has never before built a regular production car with fewer than four cylinders. More details of the new 1.0 litre EcoBoost engine will be released in September at the Frankfurt Motor Show.

Meanwhile, Ford is to begin production in the United States of a new transmission, specifically for installation in its upcoming hybrid vehicles, later this year. An electronic continuously variable transmission (e-CVT), the new hybrid unit is claimed to offer improved performance over the current unit, with a greater top speed on electric only power and a longer range.

Volkswagen opens order book for new BlueMotion Passat

VOLKSWAGEN has opened order books for the BlueMotion Passat, which has been added to the seventh-generation model range.

Deliveries of the car, which costs from £19,875 on the road for the saloon and rise to £21,180 for the estate, start towards the end of July.

Launched in January this year, the latest standard Passat and Passat Estate exceeded the fuel economy figures of the outgoing BlueMotion models, and this latest BlueMotion model, which was revealed at the Geneva Motor Show in March, raises the bar even further. 

At the heart of the Passat BlueMotion is a modified version of Volkswagen’s 1.6 litre common rail TDI engine developing 105 PS, coupled to a six-speed manual gearbox.   

In addition to the Stop/Start and battery regeneration systems which already feature on the BlueMotion Technology models, the latest addition to the BlueMotion range includes further modifications to improve aerodynamics and reduce drag. These include low rolling resistance tyres, suspension lowered by 15 mm at the front and 7.5 mm at the rear, plus a revised radiator grille and underbody panel to minimise drag. The saloon is also fitted with a rear spoiler. Lightweight and aerodynamic 16-inch steel rim wheels are fitted as standard. 

The modifications result in an expected average combined fuel consumption of 68.9 mpg for the saloon and 65.7 mpg for the estate, while emissions are 109 g/km for the Passat, and 113 g/km for the Passat estate.

With a premium of £220 over the S trim models on which they are based, all BlueMotion variants are equipped as standard with curtain airbags, ESP, Climatic air conditioning, electric windows, electronic parking brake, RCD 310 radio/CD player and Multi Device Interface (MDI) with iPod connectivity.  
Vauxhall raises the stakes with new Astra GTC

THE Vauxhall Astra GTC, which the manufacturer says will lay down the gauntlet to Volkswagen’s Scirocco and Renault’s Megane Coupe, will receive its world premiere at next month’s Goodwood Festival of Speed (July 1-3) before entering UK showrooms towards the end of 2011.

However, order books are now at open for the model, which is closely based on last year’s GTC Paris concept.

The production Astra GTC enters the UK market - the biggest in Europe for the model hence its world debut in the country - priced from £18,495 for the 1.4 16v 120 PS Sport, nearly £1,100 less than the basic Scirocco. 
The Astra GTC adopts the front suspension from the Insignia VXR, featuring Vauxhall’s HiPerStrut (High Performance Strut), combined with the Watt’s link rear axle for maximum stability and handling precision.

The third body style to come off the new Astra’s Delta platform (following the hatch and last year’s Sports Tourer), the only elements the GTC shares with its siblings are door handles and the roof aerial. The model is expected to account for around 20% of all Astra sales.
Compared with the Astra Hatch, the GTC’s ride height has been lowered by 15mm, while the wheelbase has grown by 10mm. 
The Astra GTC will be available with a choice of four engines - three available at launch with the VXR to follow in 2012

With 165 PS, the 2.0 CDTi is an upgraded version of the diesel that’s fitted to some models in the Insignia and Astra ranges. It offers combined cycle fuel economy of 57.6 mpg and has emissions of 129 g/km. 
The 1.4 litre Turbo petrol engine is available with a choice of 120 PS or 140 PS power outputs. The most powerful engine in the range is the 1.6 litre Turbo, which produces 180 PS.

Available in two trim levels - entry-level Sport and Sri - standard equipment includes 18-inch alloy wheels, DAB stereo and USB functionality. The range-topper is the £22,430 165PS SRi 2.0 CDTi. 

Chevrolet reveals pricing for new five-door Cruze

THE Chevrolet Cruze five-door will go on sale next month with on-the-road prices starting at £13,995 for the 1.6 LS rising to £20,295 for the 2.0 VCDi auto LTZ with executive pack. 
The new model is claimed to bring extra levels of sleekness and practicality to the 10-model Cruze line-up.

Chevrolet managing director Mark Terry said: ‘The hatchback version of the Cruze is a massively important new car for us, as it not only appeals on a retail level, but also massively increases Chevrolet’s appeal to the fleet market - alongside the Orlando and the new Captiva, and with a new Aveo just round the corner, we have a truly holistic model range that will appeal to fleet managers, user-choosers and retail customers alike.’

The hatchback variant of the Cruze is offered in three trim levels, and with a choice of two petrol or one diesel engine. Further engine variants will follow, including a smaller capacity diesel. 
The entry-level LS model, equipped with a 1.6 litre engine developing 124 PS, comes with an array of standard equipment that includes electronic stability control, air conditioning, remote locking, electric-front windows, follow-me-home headlights, electrically-adjustable heated door mirrors and a radio/CD player with auxiliary input.

The LT model is available with a 1.6 litre 124 PS petrol engine with a choice of manual or automatic transmission and a 163 PS 2.0 VCDi diesel manual.

The LTZ trim level is available with a 141 PS 1.8 litre petrol engine with five-speed manual or auto transmission, or the 163 PS 2.0 VCDi with a choice of either six-speed manual or six-speed auto gearboxes. Top of the range is the LTZ with Executive Pack, which gets leather trim as standard, along with satellite navigation and heated front seats. 
Mini expands range with new coupe

MINI is expanding its range with the launch of a Coupé - the first two-seater in its line-up.

The Coupé can be ordered with the most powerful petrol and diesel engines in the brand’s arsenal. 
Outputs range from the 122 bhp of the Cooper Coupé, to the Cooper SD Coupé 143 bhp and Cooper S Coupé 184 bhp, all the way up to the John Cooper Works Coupé producing 211 bhp.

The first ‘three-box’ Mini has a strikingly stepped rear end in the style of a gran turismo, a flat coupé silhouette, sits 29 millimetres lower than the standard model and features a ‘helmet roof’ with integral roof spoiler.
On-the-road prices and an exact launch date have yet to be revealed, but a showroom arrival soon after the model’s public debut at the Frankfurt Motor Show is anticipated.
Manufacturer news___________________________________________

All-new Nissan Qashqai to be designed, engineered and built in Britain

NISSAN has confirmed that workers in Britain will design, engineer and build the next version of the best-selling Nissan Qashqai.  

The manufacturer’s chief executive Carlos Ghosn made the announcement yesterday (Wednesday, June 8) during a meeting with Prime Minister David Cameron.
The new Qashqai project will safeguard 6,000 jobs, both direct and indirect through the UK supply chain. The announcement also represents a major endorsement of the quality and calibre of British-made products.

The new Qashqai represents a £192 million investment in Britain and is being funded entirely by Nissan. It will build on the success of the current Qashqai which is the highest-volume car produced in the UK with export levels of around 80%.

The first stage of development will see the new version of the crossover styled at Nissan’s European Design Centre in London. Once the design is finalised, engineers from the Nissan Technical Centre Europe in Cranfield, Bedfordshire will take hold of the project. The completed car will be built in the company’s Sunderland manufacturing facility.

Each Qashqai produced has 3,779 parts, of which 83.6% come from one of 224 UK suppliers. The Sunderland plant also produces the Nissan Note mini-MPV and the Juke compact crossover.

Ghosn said: ‘The UK has been a cornerstone of Nissan manufacturing since 1986, with the Sunderland plant setting important benchmarks for quality and efficiency in Europe and around the world. It’s the home of the Qashqai, one of Nissan’s biggest product successes. And as Nissan's leadership in sustainable transportation grows, the plant will become one of the pillars of our zero-emission manufacturing.’

Nissan’s Sunderland plant will produce its one millionth Qashqai later this month and more than 80% of current production is exported to 97 markets worldwide.

Cameron said: ‘This investment from Nissan is fantastic news and a great demonstration of the strength and vitality of the UK car industry. That future manufacturing and research and development has been secured is a tribute to the skill, expertise and hard work of Nissan’s UK workforce.
‘It is vital that we have a strong manufacturing base to rebalance our economy and secure sustainable economic growth, and it is this Government’s determination that we do all we can to enable businesses to invest, to grow and create jobs.’

Fiat closes in on Chrysler ownership

FIAT is closing in on the total ownership of Chrysler after agreeing to buy United States Government-owned equity and options in the company.

The US Treasury has agreed to sell its 6% stake in Chrysler for $500 million, marking the Government’s withdrawal from Chrysler after it bailed out the American car company in 2009.

The Canadian Government is also believed to be close to selling its 1.7% stake in Chrysler, which was also acquired two years ago as the Detroit-headquartered car company battled against bankruptcy.

Initially Fiat was considering floating Chrysler on the New York Stock Exchange, but the US Government deal takes the Italian car company’s stake in its counterpart to more than 50%.

Ford launches new accident management programme

FORD has announced a new accident management programme which will help customers organise repairs through its Accident Repair Centres.

Launching this summer, Ford Accident Management will be provided free-of-charge for all new and used Ford vehicle owners in the UK, regardless of their insurance company. 
Ford owners contacting the accident management hotline will have repairs carried out at their nearest Ford Accident Repair Centre using genuine Ford parts fitted by Ford-trained technicians using Ford repair methods.  A customer will also have the use of a Ford courtesy car, if eligible.

The new programme will go live in July and will see Innovation Group handle calls to the accident management helpline. Advisors will deliver an improved service for Ford’s customers as a result of swifter communications between insurers and the company’s repair network.

Light commercial vehicles______________________________________

New van sales continue to accelerate

THE new van market is continuing to recover with registrations up 17.3% in May to 19,966 (May 2010: 17,025) to take 2011 volumes to 110,388 (2010: 87,131) - a rise of 26.69%.

Sales of vans up to two tonnes totalled 3,331 last month (May 2010: 2,956) to take this year’s sales to 21,294 (2010: 20,182). Sales of vans in the two tonnes to 3.5-tonne category totalled 16,635 last month (May 2010: 14,069) to take 2011 sales to 89,094 (2010: 66,949).

Vauxhall beefs up Movano range with new derivatives

VAUXHALL has added three new factory-built derivatives to its Movano range with the addition of a 17-seater Minibus and six- and nine-seater Combis.

The purpose-built Minibus provides accommodation for 17 people and is said to be ideal for schools, colleges and care homes. The layout features offset double seats on one side of the aisle with adjacent single seats. The last two rows of seats can also be specified with optional floor-mounted fixing rails enabling removal and freeing additional load area space.

The new Movano Minibus is powered by a Euro 5-compliant 2.3CDTi (125 PS) engine, available with either manual or Tecshift transmission.  
Providing more luggage space and without compromising passenger carrying capability, the new Movano Combi is available in two variants: L1H1 six-seater and L2H2 nine-seater.  
The new Combis will prove useful to a range of buyers including hotels, taxi companies and firms looking to move their workforces around, says Vauxhall.

The six-seater has a dual front passengers’ bench seat, rear bench seat for three passengers and single sliding door on the nearside. The nine-seater Combi features a dual front passengers’ bench seat plus second and third row rear bench seats.

The six-seater Combi is powered by a Euro 5-compliant 2.3 CDTi (100 PS) engine.  Also meeting Euro 5 requirements are the two 2.3 CDTi powertrains in the nine-seater Combi range, available with power outputs of either 125 PS or 150 PS with ESP as standard.

The vehicles are available to order now. Movano Combi prices start from £28,665 on-the-road including VAT. Prices for the Movano Minibus start at £29,798.33 excluding VAT.

Travis Perkins returns for first Mercedes-Benz Sprinter Lutons

 

THE plumbing and heating, and kitchens and joinery divisions of Travis Perkins are once again tapping into the benefits of Mercedes-Benz van operation.

 

The builders’ merchant and home improvement group took the strategic decision three years ago to switch to the three-pointed star.

 

Travis Perkins bought just four Sprinters in the first 12 months of the new partnership but since then has stepped up its vehicle replacement programme dramatically. 

 

Wellingborough dealer Intercounty Truck & Van supplied 68 long-bodied Sprinter 313CDI panel vans with low-emission 129hp Euro 5 engines during 2010.

 

And this year has won orders for a further 103 units, the first of which are in service. As previously, they are 313CDI Longs and are taking to the road in the colours of fast-growing plumbing and heating merchant City Plumbing Supplies and kitchens and joinery specialist Benchmarx.

 

In a new departure, though, the majority of vehicles ordered this year are chassis cabs with lightweight Luton bodies by dry freight specialist Bevan Group, which is also fitting their DEL 500kg column lifts and applying the liveries at its factory in Halesowen.

 

In addition to its Sprinters, Travis Perkins bought 19 Euro 5 Fuso Canters from Intercounty Truck & Van during 2010, has taken a further seven this year and has eight more on order. The 3.5-tonne Canter 3C13s have alloy dropside bodies and are used by the group’s Keyline heavy building and construction materials division to deliver tools and equipment. 

 

Travis Perkins operates a fleet of 3,000 commercial vehicles - 800 of them vans - across its portfolio of eight businesses.

Residual value update_________________________________________

Fleet car values stable in falling market

VALUES of defleeted company cars have remained static in the past month as average used prices fell 3% in May, according to the latest analysis by Manheim Remarketing.
Overall average wholesale used car values fell by £211 to £6,808 in May. However, the fleet sector remained stable with an increase in average values of just 0.1% (£5) to £6,255 with dealer part exchanges down by 5.4% (£131) to £2,306. Meanwhile manufacturer stock values fell by 6.1% (£752) to £11,625 due in part to variances in average age and model mix. 
When compared with May 2010, with average age up by three months to 53 months and mileage up by 4,721 miles to 54,698 miles, average wholesale used car values are 7% (£516) lower. The average age of fleet models remained stable at 49 months during the month under review with mileage fractionally lower at 59,717 and average residual value steady at 34% of original new price.
Notable examples of decreases in average values in May in the fleet sector include small hatchbacks down 1.3% (£58) to £4,342, medium family cars down 5% (£285) to £5,414 and MPVs down 8.8% (£657) to £6,831.

Examples of increases in values for the fleet sector in May include compact executive up 3.5% (£291) to £8,667 and 4x4s up 2.1% (£261) to £12,884.

Mike Pilkington, managing director, Manheim Remarketing, said: ‘The fall in retail demand can no longer be attributed to a hangover from the extended holiday period and as we approach the summer months there is likely to be continued downward pressure on values and conversion rates. We are starting to see some stock in short supply which will help protect values in specific sectors but this challenging market is expected to continue for the foreseeable future.’
BCA opens third French remarketing centre

BCA has reported a successful opening for its new remarketing centre in France, based in the city of Nimes in the south-east of the country.  
The 20,000 sq ft (five acre) facility is a trade-only operation, based on the B2B model BCA has established in other European markets.

The new centre is a regional hub, offering multi-channel remarketing capability, with on-site, online and cross-border cyber-café sales, direct de-fleet services for larger vendors and a shuttle logistics operation for buyer customers using the links by road and rail.   
It joins BCA’s existing operations in Bonneuil (Paris) and Lyon, with BCA planning to expand the network significantly in the coming years.

BCA’s European managing director Paul Bradbury said: ‘France is one of the biggest potential markets in Europe for professional used vehicle remarketing services, but the traditional retail auction model has hampered growth. 

‘BCA has been using a B2B strategy across Europe for many years and has successfully introduced this into France. This allows us to deliver a high volume, low cost, trade-only model, where professional operators sell vehicles to professional buyers. 
‘This has generated impressive growth and we are the largest operator in France, with 30% growth recorded last year. Our target is 100,000 sold units annually in France. 

Politics and regulation_________________________________________

Government should suspend VAT on electric cars to boost demand

RAC and motoring journalist Quentin Willson have called on the Government to suspend VAT on electric cars to stimulate demand and encourage investment in the UK’s ‘green’ automotive industry.

The call came at Willson’s Drive the Future green motor show held this week at Motorexpo in London’s Canary Wharf. A World first, Drive the Future is claimed to be the only motor show where consumers can ride and drive in electric, hybrid and high mpg cars, free.

Willson said: ‘While the Government gives £5,000 grants for Electric vehicles, they’re still far too expensive. Clawing back thousands of pounds of that grant in VAT isn’t helping. We need to create demand among consumers and confidence for investors. The UK must lead the World in green car technology before the Chinese beat us to it.’

Willson calculates that suspending VAT on Vauxhall’s ground-breaking sub-40 g/km, range extendable Ampera, would make its price comparable to a 2.0 litre Ford Mondeo.

Suspending VAT on electric car sales would reduce some showroom prices by as much as £5,000 and bring the cost of electric vehicles closer to conventional cars. 
So far this year only 500 electric vehicles have been sold in the UK and, says Willson, that number needs to rise significantly to develop the electric vehicle industry. If the Government is really behind de-carbonising road transport, suspending VAT would send a clear signal to buyers, car makers and investors that new tech cars aren’t just a remarkable, but temporary, experiment, he said.

Adrian Tink, strategist at the RAC, said: ‘This is about making green cars more affordable, creating jobs, cleaning our air and giving drivers’ confidence to make more fuel-efficient car-buying choices. The RAC strongly support this call for action.’
Drive the Future and Motorexpo run until Sunday (June 12) in London’s Canary Wharf.

Two-tier fuel pricing hits independent forecourts

THE emergence of a two-tier fuel pricing structure in the UK is severely damaging the independent petrol retail sector, according to the RMI Independent Petrol Retailers’ Association, which represents two thirds of the 8,800 forecourt sites across the UK.
Hypermarkets are now blatantly using fuel as a ‘loss leader’ to attract customers to their stores according to the CEO of one of the big four. 
With overall fuel volumes declining due to the continuing recession, the independent’s trade is being squeezed with some retailers quoting reductions between 15 and 25% year to date, according to the Association. With margins also tightening, the financial outlook is dire, it claims.
Additionally, the Association says that certain oil companies now appear to be responding to the threat by reducing prices on their own forecourts to levels below which they supply their dealers, operating on a solus-tied contract, with the same brand fuel. 
That, points out the Association, is confusing and discriminatory with brand X on a company-owned site at a markedly lower price than brand X on their dealer’s site just a few miles away.

The Association says it would like to see an Office of Fair Trading inquiry although it remains concerned that its conclusion could be that the onward march of hypermarkets selling at below cost, triggering the last remaining big brand oil companies to follow suit, is a perfect example of competition working to the consumers’ benefit. 

The high price of fuel arises, partly from duty and VAT increases over the last 12 months and partly from the supply uncertainty resulting from continued instability in the Middle East. 
Association chairman Brian Madderson said: ‘What is really needed is a broader examination which looks carefully at the collateral damage such unregulated pricing is causing to our energy resilience and the wider economy, especially all those SMEs that the coalition Government is backing to provide new jobs and the seeds of economic re-growth. 

‘If the situation is left as it is, there will be irreparable damage to the already struggling independent petrol retail sector with many more going out of business.’

Since 1998, the Association says that forecourt numbers have dropped alarmingly from over 14,000 to less than 9,000 today. Site closures have been averaging around 400/500 every year, it says.

Madderson said: ‘The particular area of concern is the UK’s important rural economies where consumers will have to drive substantially increased distances to fill-up if their local independent petrol retailer is forced out of business.’
Dealer news__________________________________________________

Dealers must adapt with Tesco set for £2.2bn used car selling success

FRANCHISE dealers face a bleak future unless they review their strategies in the run-up to 2013 Block Exemption changes with Tesco’s decision to sell used vehicles being the catalyst for change, according to a new report.

The supermarket giant started to sell used cars online last month and the report ‘Tesco PLC And The Threat To UK Franchised Car Dealers’ calculates that the move will have a huge impact on dealer turnover and profitability.
The launch press release promised up to 3,000 cars every week, with fresh stock added to the website daily, covering a wide range of models between six months and three years old.

The report calculates that selling 156,000 used cars per year at an average selling price of £11,000 per car would give Tesco £1.7 billion in additional revenue; an average price of £14,000 would give it £2.2bn. The extra £2bn in sales would boost Tesco’s UK turnover by a welcome 5%. 

Additionally, Tesco Autocentres is offered as an aftersales facility to support Tesco Cars or a standalone alternative to franchised dealers. National Service Networks provides the 1,000 independent garages which are accessed via Tesco’s own branded internet site.
The report by Bryan Consulting concludes that ‘Tesco’s plans do not appear to be overly ambitious’ and adds: ‘156,000 cars per year is just 2.5% of the volume of the used market in 2009. This appears achievable assuming they can secure reliable means of supplying the stock given the fragmented nature and size of the market and the extent of current consumer dissatisfaction.’
The report predicts that Tesco Cars will succeed based on Tesco PLC’s track record of new product development, the setting of UK growth as its top priority, and significant consumer research demonstrating buyer priorities and the extent of dissatisfaction with the current system.

The most noticeable impact in the short term will be on the ability to source younger used cars when dealers are already experiencing increasing difficulties in that area, says the report. 
The report continues: ‘Tesco’s will inevitably take a significant share of the cash value of sales that previously would have gone through existing online used car operations, including those of franchised dealers. There will also be an impact on dealer turnover and profitability as the Tesco’s brand and marketing efforts expand the number of customers willing to turn to web-based providers for the younger, higher value, higher margin segment of the used market.’

Additionally, the report says that Tesco Autocentres will also have a significant impact. They will add to the activities of the Halfords, Kwik-Fit, HiQ and Formula One chains in accelerating a willingness to try alternatives to franchised dealers in the belief quality will not be sacrificed but the cost will be 30% less. 
Franchised dealers should therefore expect the migration of non-warranty aftersales work to independent autocentres to accelerate, concludes the report 

The report also predicts that the 2013 Block Exemption changes will result in a car supermarket format for new cars, with Tesco’s being a likely innovator in that area possibly by building on its current partnership with Inchcape through its loyalty card. 

Last year the European Commission extended the exemption from normal European Union competition rules relating to the sale and distribution of new vehicles until June 1, 2013. However, from that date the sale and distribution of new vehicles will fall within general competition rules.

The report says: ‘Tesco’s activities should prompt dealers to review their strategies for June 2013. They should continue to pursue economies of scale to improve profitability; priority should be given to securing sources of used stock; decide on the preferred representation format and whether to have integrated or standalone used and aftersales operations, and put the infrastructure in place sooner rather than later. 
‘Manufacturers will have a vision of their networks from 2013 and who should be in them, so dealers should be proactive around developing partnerships with those manufacturers most likely to support their business model.’ 

Other recommendations include giving a greater emphasis to the dealer’s own branding and loyalty rather than priority to the manufacturers’ brands, particularly for those selling volume and economy marques. Dealers should also improve their focus on employee behaviour and motivation as a source of competitive advantage. 

There should also be, says the report, a review of any decisions made to keep or sell a dealership business in the light of the developing competitive environment and the opportunities that will be available in the run-up to 2013.
· A copy of the full report is available in a PDF format for £245. To request a copy email andrewbryan@bryanconsulting.biz. A printed copy of the report costs a further £25. 

Caffyns seeks new opportunities with restructuring completed

CAFFYNS, the automotive retailer covering nine car franchises in the south-east of England, is seeking to expand after completing a restructuring programme.

The move was revealed as the company reported turnover for the 12 months ending March 31, 2011 up to £201.5 million (2010: £189.4m) - a rise of 6.4% despite the sale or closure of seven under-performing sites during the year - with underlying pre-tax profits up 68% to £1.43m (2010: £852,000).

Chief executive Simon Caffyn said: ‘Our new car market share improved, used car sales rose by 7.1% and aftersales turnover was up 4.9% in a declining market. Our concentration on improving operational processes in our core businesses is beginning to produce sustained profit improvement.

‘The major restructuring exercise has produced a more profitable core business with fewer, better businesses, improved gearing and market share.

‘Our strategy is to focus on premium and premium-volume franchises and we are now in a position to invest in new opportunities in these sectors.’
He added: ‘The effects of public spending cuts are difficult to predict but we believe that we are well placed to take advantage of any upturn. We expect to show further growth this year but future economic conditions remain uncertain and our approach will inevitably have to be cautious.’
The major restructuring of the Group resulted in non-underlying costs of £1.17m during the year. Those one-off costs reduced profit before tax to £268,000 from £970,000 last year.  Since October 2008 Caffyns has reduced its representation from 15 manufacturers to nine and the number of businesses has reduced from 28 to 19. 
Lookers receives 80p a share offer from consortium
 

LOOKERS, one of the UK’s largest dealership groups, says it has received an offer for the company that values the business at 80p a share - last night (Wednesday, June 8) shares were trading at 70p.

 

The group announced what it called an ‘indicative proposal’ had been received from a consortium that had been given a deadline to ‘put up or shut up’ by the Takeover Panel last month as takeover speculation mounted.

 

Lookers is the fifth largest dealer group in the UK and has been targeted by Trefick, the investment company which already has a 17.3% stake, as part of a consortium that also includes real estate private equity investment advisors Moor Park and venture capitalist Brett Palos.

 

Lookers added in a statement that there could be no certainty whether any offer, even if pre-conditions were satisfied or waived, would be made nor, if an offer was made, as to the terms on which any offer might be made.

 

Subsequently, the Takeover Panel, which set an original deadline of 5pm last night, announced that a new deadline for a firm intention to make an offer had been set of 5pm on Wednesday, June 29.

 

The deadline extension came following representations made by the advisers to Lookers, and after consultations with the advisers to the consortium. The Panel added that no further extension to the deadline would be granted, except with the consent of the Panel executive.

General motor industry news___________________________________
Robust fleet and business sales underpin new car market

STRONG fleet and business car sales continue to underpin this year’s new car market as retail buyers stay away from showrooms.

New car sales totalled 150,431 registrations in May, 1.7% or 2,664 units down on May 2010 (153,095), according to data from the Society of Motor Manufacturers and Traders. However, it was the smallest monthly fall reported since registrations began to contract in July last year

Registrations over the first five months of 2011 are down 7.3% at 846,513 units (2010: 913,436).

Last month fleet sales totalled 83,120 registrations, up 11.1% on 12 months ago (74,786) to take 2011 volumes to 435,606, up 3.8% on last year’s five-month total of 419,676.

Business sector sales last month totalled 6,347 units, 0.7% up on May 2010 volumes of 6,302 to take this year’s registrations to 45,511, up 5.7% on 2010 sales of 43,040.

Finally, private new car sales totalled 60,964 last months, a 15.3% fall on May last year (72,007) to leave annual sector volumes 18.9% down at 365,396 (2011: 450,720).

The other major feature of the May market was a strong performance by diesel with registrations up 10.7% year-on-year at 79,553 (May 2010: 71,840). It meant that diesel’s market share last month climbed to almost 53% thus underlying the influence of corporate volumes in the overall sales mix.

SMMT chief executive Paul Everitt said: ‘Fleet and diesel volumes continue to perform well. Consumers remain cautious, but with significantly improved fuel economy, service plans and more affordable finance, there is great value on offer across the market.’

The SMMT says that the total new car market is on track to achieve its full year forecast of 1.93 million units as a consequence of May’s market being 2% or almost 3,000 units above expectations, although it continues to warn that the economic setting remains uncertain.

The SMMT is forecasting the market to stabilise in quarter three and the full year market to be some 34,000 units down on last year.

Everitt said: ‘The market is constrained by the unsettled economic backdrop, with consumer confidence suppressed by concerns over employment levels, low wage growth and rising costs of living.’

Commenting on the impact of the Scrappage Incentive Scheme, which ran through 2009 and into 2010, he said: ‘The effects of the scrappage scheme have almost washed through now; 4,000 cars went through the scheme in May 2010 and just 1,500 collectively in June and July 2010, compared with over 100,000 units in the first four months of last year.

The Volkswagen Golf was the best selling diesel model in May, whilst the Ford Fiesta was the top selling car overall in May. Ford was the best-selling manufacturer last month with sales of 21,581 units (May 2010: 21,300) and remains the leading manufacturer this year with registrations totalling 120,020 (2010: 134,634).
Wholelife emission measurement vital to compare vehicle performance

ELECTRIC and hybrid cars create more carbon emissions during their production than standard vehicles - but are still greener overall, according to a new report.

It highlights the increasing importance of accounting for wholelife carbon emissions to compare the greenhouse gas emissions of low carbon vehicles. 
The report was prepared by Ricardo, the global provider of product innovation, engineering solutions, clean technology and strategic consulting, for, and in collaboration with, the expert membership of the Low Carbon Vehicle Partnership that includes major vehicle manufacturers and oil companies.  

The study found that some of the carbon dioxide savings made during the use of low carbon vehicles is offset by increased emissions created during their production, and to a lesser extent disposal. However, overall electric and hybrid vehicles still have lower carbon footprints than ‘normal’ cars.

For example, a typical medium sized family car will create around 24 tonnes of CO2 during its life cycle, while an electric vehicle (EV) will produce around 18 tonnes over its life. For a battery EV, 46% of its total carbon footprint is generated at the factory, before it has travelled a single mile.

Greg Archer, LowCVP managing director, said: ‘This work dispels the myth that low carbon vehicles simply displace emissions from the exhaust to other sources. However, it does highlight the need to look at reducing carbon emissions from vehicles throughout their lifecycle.’ 
For a standard mid-sized gasoline ICE (internal combustion engine) vehicle, the embedded carbon in production will be around 5.6t CO2 e, around three quarters of which is the steel in the vehicle glider. This highlights the importance of deploying low weight, low carbon alternatives to current steels in the ultra-low carbon vehicles of the future, says the report. 
A similar electric vehicle will have embedded production emissions of 8.8tCO2e, 43% of which arise from the battery.  
Decarbonising both electricity supply, through renewables; and the production of batteries will therefore be essential for electric vehicles to deliver ultra-low carbon lifetime emissions.

The report also indicates that lifecycle carbon emissions for mid-sized petrol and diesel vehicles doing a similar lifetime mileage are almost identical - the greater efficiency of the diesel being offset by high production emissions. 
It also highlights that some regulations designed to improve recyclability, safety or reduce air pollution can increase carbon emissions in production or use.

Ricardo chief technology and innovation officer and chairman of the LowCVP, Prof. Neville Jackson, said: ‘There is an emerging consensus that we need to move towards a more holistic analysis of wholelife CO2 emissions in order to make more informed and better long term decisions on future technologies.  

‘Life cycle analysis is still in its infancy, with little defined process and standards.  The Low Carbon Vehicle Partnership report is an important contribution to this type of analysis and highlights the need to work toward a common methodology and approach to deliver consistent and robust life cycle data on CO2 emissions.’

As a wider range of electric, biofuel and potentially hydrogen vehicles compete with petrol and diesel models in the future, it will become essential to compare vehicles on a wholelife carbon basis, concludes the report. 
Archer added: ‘We already measure the wholelife carbon emissions of biofuels and doing the same for vehicles is entirely feasible. However, it does require effort to be directed now, at agreeing how this should be done consistently at a European Union, or possibly global level.’    

Vehicle wholelife carbon emissions analysis

	
	Estimated lifecycle emissions 
(tonnes CO2e)
	Proportion of emissions in production
	Estimated emissions in production 
(tonnes CO2e)

	Standard gasoline vehicle
	24
	23%
	5.6

	Hybrid vehicle
	21
	31%
	6.5

	Plug-in hybrid vehicle
	19
	35%
	6.7

	Battery electric vehicle
	19
	46%
	8.8


· Based upon a 2015 vehicle in use for 150k KM using 10% ethanol blend and 500g/KWH grid electricity.

SMMT publishes new 2011 Electric Car Guide

THE Society of Motor Manufacturers and Traders has published a new version of its Electric Car Guide to help motorists make more informed decisions when purchasing an electric vehicle.  
Presented in a Q&A-style format, the free publication addresses some of the common queries relating to electric vehicles including information about batteries, charging, vehicle performance, on-the-road costs, government incentives and safety.

The Guide is accessible at http://www.smmt.co.uk/wp-content/uploads/SMMT-Electric-Car-Guide-2011.pdf
Road journey times improving as car love affair continues

BRITONS’ love affair with cars is continuing according to new commuting data from the Office for National Statistics, while other figures show that journey times are becoming more reliable.

In the final quarter of 2009, most of the workers in the UK, 71%, drove a car to work. However, the types of transport used were different between workers in London and those in the rest of the UK. Only 35% of people working in London drove to work, compared with 76% of those working in the rest of the UK. 

Half of the people who worked in London took public transport to work, with 20% taking the train, 18% taking the underground and 12% taking the bus.

That compares with only 1 in 11 workers, or 9%, in the rest of the UK taking any form of public transport to work and around 10% of people walking.

Looking at the UK as a whole, around 75% of workers take half an hour or less to travel from home to work

However, commuting patterns are vastly different between workers in London and those working in the rest of the UK. 

People working in London, in particular central London, tend to travel longer to get to work, with more than half, 56% needing to commute for more than thirty minutes to get to work every day. In contrast, of those working in the rest of the UK, only 20% need to travel as long to reach their workplace.

In the final quarter of 2009, around 59% of all workers in the UK worked and lived in the same local authority district. The remaining, 41%, worked in a different local authority district from the one in which they lived.
Meanwhile, driving along motorways and A roads in the 12 months ending April 2011 has become easier, according to the Department for Transport.

Its data shows that 78.6% of journeys on the Highways Agency managed network were on time - 0.3 percentage points higher than the year ending March 2011. The trend continues the gradual improvements in reliability seen over the last 10 months. However, that trend followed 12 consecutive months of declining reliability with the on time figure 0.6 percentage points lower than the year ending June 2009.

Additionally, 85.3% of journeys on the network during April this year were on time, four percentage points higher than 12 months ago.

The AA says that it believes the number of journeys completed on time in recent months has improved due to fewer vehicles on the roads as a result of rising fuel prices with motorists cutting back on travel. In turn fewer vehicles on the roads mean a reduced number of road traffic crashes and delays.

· Further information is available at www.statistics.gov.uk and http://www.dft.gov.uk/pgr/statistics/datatablespublications/roads/congestion/
Average new car prices continue to accelerate

THE average price of new cars increased in May by 0.167% or £47 (from £28,159 to £28,206, according to the latest figures from DrivenData.

It is the fourth time prices have increased this year - +2.208% in January, +0.210% in

February; and +0.103% in March.

The average annual price since May 2010 has increased by 4.938%, or £1,327.39 (from

£26,878.61 to £28,206). The underlying pace of inflation in car prices has risen over the past 12 months to 4.938%. It rose by 4.302% between May 2009 and May 2010.

John Blauth, editor-in-chief of DrivenData, said: ‘Inexorable - that’s the best way to describe inflation in new car prices. Salami tactics might be another; slice-by-slice the value for money we like to take for granted when buying a new car is being reduced whilst general inflation does the same to the value of the money we use to do the deal. 
‘While it is pleasing on macro-economic grounds to note that the IMF views the UK’s

austerity measures as being just the ticket for reaching a healthier future relatively swiftly, the dangers of double-dip recession are greater now than they were three months ago. As far as the cost of motoring is concerned, it’s no different - buying and

running a car remains expensive and is likely to remain so for some time.’

DrivenData’s new car price index is calculated from the retail prices of every car model currently sold in the UK.

Europcar extends freeDeliver service

CAR hire company Europcar is extending its freeDeliver service to leisure travellers from being a business-user only service.

Customers hiring a car for two days or more can have the vehicle delivered to their door as well as having it collected it when their trip is finished - at no extra charge. 
freeDeliver is available to Europcar customers to their home address, within a 15 mile radius of the nearest Europcar location. It is claimed that no other car hire company offers such a service.

People on the move____________________________________________

Volkswagen’s leasing group appoints new fleet chief

VOLKSWAGEN Group Leasing, the fleet and corporate leasing arm of Volkswagen Financial Services, has appointed Martin Phillips as head of fleet operations as it ramps up its activity within the market.

The role is newly-created and will focus on delivering efficient and scalable services to existing and new Volkswagen Group Leasing customers. 
Graham Wheeler, managing director of Volkswagen Financial Services and Volkswagen Group Leasing, said: ‘Volkswagen Group Leasing aims to become one of the top three fleet providers in the UK and expand on its existing fleet of 46,000 vehicles.’

Phillips has a wealth of motor industry knowledge as he was head of operations at ING Car Lease UK between 2001 and 2008 before running his own online and fleet consultancy business from 2008.

The appointment follows on the back of Volkswagen Group Leasing implementing the Leaselink e-procurement platform from Ebbon-Dacs to help deliver growth plans, replacing existing processes and generating major savings in time and costs.
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This Week’s Briefing














Robust fleet and business sales underpin new car market





Dealers must adapt with Tesco set for £2.2bn car selling success





Illegal faults on fleet vehicles increase year on year





Fleet car values stable in falling used market





Government should suspend VAT on EVs to boost demand





Two-tier fuel pricing hits independent forecourts





Organisations urged to make 2012 Games travel plans





Road journey times improving as car love affair continues





The Editor’s View











FRANCHISE dealers are already having a tough time with retail new car sales down almost 20% this year. Although corporate sales are up year on year, the total market is down almost 70,000 units. Meanwhile, the used car market continues to be tough with consumers holding on to what available cash they have. In short the whole marketplace is extremely challenging. But, if a new report is correct times are going to get tougher for dealers as Tesco starts to wield its might in the used car market. When the supermarket giant announced it was to start selling used cars in April the Digest predicted a ‘revolution’ in the sector. This week’s report takes the same line suggesting that Tesco could sell used cars worth £2.2 billion a year. Add on the cost of SMR work through its newly established approved garage network and that is a lot of cash lost by franchise dealers. Adapt or die is the report’s message and things will only get tougher for dealers from June 2013 when exemption from EU competition rules for new car sales ends.
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