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Demand for cash for car schemes falling out of favour

CASH for car arrangements appear to be falling out of favour, according to the latest quarterly Company Car Trends research from GE Capital, Fleet Services.

The research, which surveys 300 fleet decision makers, suggests that the percentage of companies offering a cash payment instead of a company car has fallen from 36% to 25% in the last two years.

Gary Killeen, fleet services commercial director for GE Capital UK, said: ‘In the early part of the 2000s, there was a significant move towards cash for car policies but they are now in quite a marked decline.’

The shift in popularity has been caused by changing attitudes both on the part of employers and employees.

Killeen said: ‘A key part of the appeal of cash for car for employers was that they believed that it would allow them to potentially relinquish the responsibility of running company vehicles and it would also be cheaper.

‘However, the emergence of duty of care legislation regarding company cars meant that they were unable to sidestep managerial responsibility. Added to this, many found that providing the cash option was often more expensive than normal company car provision.’

Employees have also been opting back into company schemes in large numbers in recent years for a variety of reasons, continued Killeen. 

He said: ‘Many found the idea of taking the cash option and buying their own car appealing but actually learned in the process of doing so how much of the day-to-day hassle of running a car is taken away by having a company vehicle. 
‘We have seen many cash takers return to company cars because they are a very worthwhile benefit in terms of not just the car itself but accompanying factors such service and maintenance, 24-hour driver support and motor insurance cover.

‘Also, it should not be underestimated how much taking the cash option is a sign of economic confidence. During the recession, cost factors such as the residual value of cars fluctuated massively, so running your own vehicle potentially became much more of a personal financial risk to the driver as well as a major capital expense. Again, taking a company car removes these worries.’
Salary exchange launched by Norton Rose

LEGAL firm Norton Rose is now offering Zenith Provecta’s salary exchange scheme to its UK employees. 

The employee benefit, named ‘NR Cars’, is open to all of the company’s UK resident permanent employees. The package is all inclusive, incorporating: insurance, road tax, maintenance, replacement tyres, windscreen cover, breakdown and recovery, accident management and an account management service. 

Roadshows, posters, flyers, employee surveys and other communications are being managed by Zenith Provecta, to generate high interest and demonstrate the benefits of ‘NR Cars’ to eligible Norton Rose staff. Employees also have access to a dedicated website to explore options, obtain quotes, compare savings and place orders.

Drivers uncertain over electric vehicle running costs

ONE in four drivers (24%) are sceptical about the claimed low running costs of hybrid and electric vehicles, according to a survey by the UK’s largest company car provider.

Lex Autolease’s poll of company car drivers coincides with the arrival of its first pure electric vehicle - the Nissan Leaf - which runs entirely off battery power.

The leasing company is now seeking to test the theory that electric vehicles

are the next big thing, by putting the highly sought-after car through a long term test.

Mark Chessman, head of sustainability and commercial management at Lex Autolease, said: ‘Whether electric vehicles will become a mainstream option is dependent on real life testing in urban town traffic and motorways as well as through hot and cold weather, which may have a major impact on range, performance and cost. If it’s proven there is a niche they can work in for the fleet sector, the future looks bright.

‘There may well come a tipping point where a critical mass of companies will be willing to lease these vehicles in significant volumes. This should coincide with maturity in the recharging network, which will support drivers wherever they are - at home, in public places and in the workplace. The popularity and speed of uptake will also be driven by the cost of the vehicles relative to conventional technology and the comparative cost of fossil fuels, which are expected to increase significantly over time.’
The Nissan Leaf has joined Lex Autolease’s 300,000-strong fleet and will be tested by employees, customers and suppliers over a full fleet cycle.

The car will be used on a daily basis as a pool vehicle for employees to use between two of its main offices, in Manchester and Bury, and will also be available for clients and prospects to drive. 

As part of the initiative, charging points have been installed at the two sites and the long-term trial is geared towards giving Lex Autolease first-hand experience of installing recharging points and operating an electric car.

The arrival of the Leaf is the first step of a phased plan to introduce plug-in vehicles with the key objective of answering some of the questions raised by the new technology.

Chris Chandler, principle consultant for Lex Autolease, said: ‘It will serve a practical purpose by allowing us to assess issues such as range anxiety, given the variance between different driving styles and driving conditions.

‘For instance, in the winter months, it is known that electric vehicles will have lower range capabilities as the car will use more energy for things like the heater, windscreen wipers and lights. Understanding the seasonal variance for vehicle range will be important when considering where electric vehicles will be suitable.

‘Customers are currently showing high levels of interest in these vehicles and, for some, we’ve even been able to arrange fast-track delivery of their own electric vehicles.

‘But we recognise that it won’t be a simple transition from diesel and petrol to electric. We’re talking about a niche solution, at the present time, due to the limited range and recharging times.’
The Nissan Leaf costs £25,990 taking into account a £5,000 Government grant designed to boost uptake of electric vehicles. The vehicle has a range of 100 miles and takes eight hours to charge on a standard recharging cycle and 30 minutes for an 80% quick charge. Lex Autolease calculates monthly wholelife costs at £415.

SMEs slow to take up electric and hybrid vehicles

A NEW survey has revealed how low the current penetration of electric and hybrid cars and vans is within small-medium UK company fleets.

Research released by MIB Data Solutions, which produces the Fleet Data and Fleet Entire industry databases, found that just seven out of 1,000 fleets (0.7%) questioned were operating any electric vehicles.

Perhaps more surprisingly, only 18 fleets (1.8%) out of those surveyed, ranging from companies with just one vehicle to those with as many as 100, were operating any hybrid vehicles.

Nick Boddington, managing director, at MIB Data Solutions, said that the results showed exactly how far motor manufacturers and legislators had to go in terms of convincing the majority of UK businesses to move away from conventional petrol and diesel vehicles. 

‘If you look at the amount of coverage given in the media to the subject of electric and hybrid vehicles, you could be forgiven for thinking that they were becoming relatively commonplace. However, these findings show that as far as UK SME businesses are concerned, they are still very much marginal choices.

‘It is understandable that electric vehicles are so rare - it is only in the last few months that viable choices have been available - but it is surprising to see that fewer than one in 50 fleets surveyed had any hybrids. When you consider that the technology has been on sale for more than a decade and the high level of competence of the latest models, that low level of penetration seems disappointing.

‘Considerable motor manufacturer sales and marketing effort alongside expensive Government incentives will go into attempting to encourage small-medium fleets to look carefully at electric and hybrid vehicles in the next couple of years as models like the Nissan Leaf and Vauxhall Ampera make their way to market but our research indicates that there is a very steep hill to climb.

‘It perhaps also suggests that, if there is to be a significant fleet penetration of electric and hybrid vehicles in the medium term, it will have to come from major corporates who are willing to make policy decisions that encourage take up.’
MIB’s research also showed that just 86 of the fleet managers surveyed (8.6%) said that they were interested in reducing fleet emissions.

· TWO-thirds of motorists (65.7%) say they would be more likely to buy an electric vehicle if charging posts were readily available at roadsides and in car parks across the UK. Of the 1,417 that participated in the survey, which was conducted on behalf of electric vehicle infrastructure provider Elektromotive, only 7.8% said that the greater availability of charging posts would not make them more likely to by an electric vehicle. Over a quarter (26.5%) of those surveyed said they were ‘undecided’, suggesting that a significant minority still need to be persuaded about the viability and benefits of electric vehicles. Elektromotive is the UK’s leading provider of electric vehicle charging stations, and so far has installed over 600 in public and private car parks and on roadsides across the country. However, the company says many more charging stations need to be installed in order to eliminate ‘range anxiety’, where motorists fear they will run out of power between charges.

GreenRoad adds new functionality to fleet driver safety technology

FLEET driver performance and safety management organisation GreenRoad has added a host of new functionality to its technology.

GreenRoad 360, which incorporates extensive customer feedback, extends GreenRoad’s ability to deliver fuel efficiencies and reductions in crash incidents for fleets, including bus, coach and van fleets.

 

The enhancements include posted speed performance, idling heat maps and extended data integration with new application program interfaces (APIs).
 

Posted speed performance delivers the ability to nearly eliminate speed violations by automatically capturing incidents where a vehicle is travelling above the posted speed limit; reflecting the impact of these incidents on the safety score; and mapping the details. 
Integrated with the GreenRoad central web-based management dashboard, posted speed performance can be customised to suit specific fleet policies and features colour-coded graphical reporting for easy review and efficient management. 

 

‘Speeding is a major contributor to fleet crash incidents and excessive speed can dramatically increase fuel consumption. Additionally, because speeding on city and residential streets is often riskier than speeding on motorways, managing posted speed performance is a key requirement for most fleets. Now, fleet drivers and management have a new level of safety protection and insight,’ said Glenn Pereira, director of product marketing for GreenRoad. 

                  

Brent Mitchell, director of operational support, Balfour Beatty Utility Solutions, which uses GreenRoad 360 across its fleet of 1,400 vehicles, said: ‘There is no ‘silver bullet’ when it comes to minimising driver risk, but used in conjunction with a number of other measures, the GreenRoad system is helping us to develop a comprehensive picture of where we have risks within our fleet. GreenRoad not only allows us to identify risks, but also protects our drivers when they are out on the road, providing a range of data to help us analyse incidents.’
 

Unique idling heat maps extends GreenRoad’s idling performance management capability. 
Now, for the first time, fleet managers have an ‘at-a-glance’ view of idling hot spots across specific geographies and routes. Idling policies can be customised to specific fleet vehicles and specific fleet operations or locations. The idling heat maps are viewed on GreenRoad central. GreenRoad customers are claimed to typically achieve up to 10% savings in fuel consumption and have seen up to an additional 5% savings through proactive idling management. 

 

Expanded data integration delivers a new set of APIs for integration with partner and customer systems including live data delivery such as GPS data, fleet administration automation interfaces, and behavioural insight interfaces. 
As customers continue to move fleet operations to cloud-based computing environments, GreenRoad says it is enabling customers to more easily share collected data with other IT systems, applications and programs, and specifically with fleet and risk management service providers. The data integration capability is delivered through standard internet integration technologies and is simple and easy to implement.

 

‘These new APIs enable a wide range of integration scenarios, including the use of GreenRoad data to power third party solutions and the automated delivery of GreenRoad generated data to customers’ business intelligence, and operational reporting systems,’ continued Pereira.

Over 70,000 fleet drivers around the world are currently using the GreenRoad service and are claimed to experience an average 50% reduction in crashes and instant savings to the bottom line by realising up to 10% reduction in fuel consumption. To date the company has logged over three billion driver miles and continues to add over 100 million driver miles per month. 

Unique online risk management toolkit launched 
A NEW online solution that allows businesses to ‘simply and yet comprehensively’ manage their duty of care towards employees who drive for work has been launched. 

Designed for use by HR departments, fleet managers, senior management and transport managers alike, it aims to address the Health and Safety Executive requirement for a corporate risk assessment.

The Business Driving Toolkit - accessible at www.roadsafebusinessdrivingtoolkit.co.uk- has been created by fleet road risk organisation Essential Risk Consultancy (ERC) and RoadSafe, the leading forum for promoting and devising solutions to road safety problems and the organisation behind the successful Driving for Better Business campaign.

The Toolkit provides an online assessment that allows organisations to audit their company risk profile for at-work drivers. It then creates detailed action plans tailored to the specific business and prioritises the employee and fleet issues that need to be dealt with first. 

David Faithful, lawyer for ERC, said: ‘The Toolkit answers a very specific need. Most organisations have invested in employee-led solutions, but the law requires a company-level assessment. We want to see best practice in every organisation leading to a reduction of at least 5% in road accidents involving at-work drivers.’
Adrian Walsh, director of Roadsafe and the Driving for Better Business campaign, said: ‘A third of road traffic crashes involve business drivers. Managing that risk is often left to fleet managers and the people element is ignored. 

‘We want HR and senior management to get involved and the Toolkit is an easy way for them to understand what needs to be done and communicate it to their employees. Businesses don’t want to get bogged down in legislation so we have made it simple to comply.’
The Driving for Better Business campaign has been endorsed by more than 6,000 businesses and organisations with almost 60 employers across numerous commercial sectors identified as ‘business champions’.
Walsh added: ‘Earlier this year we promised that as the campaign moved into a new phase we would be involved in the development of a variety of mechanisms to enable businesses to promote best practice in the ‘safe driving at work’ arena. The Toolkit is the first of those to be launched.’
The Toolkit includes:

· Comprehensive, regularly updated legal/policy libraries with free downloadable legal opinion and policy documentation
· A full risk assessment audit
· Guidance for directors and managers detailing their individual responsibilities
· Bespoke action plans and performance targets
· Employee communication plans
· Benchmarking tools so firms can see how well they’re doing compared to other businesses
· A Return on Investment monitor to track the savings being made

It is claimed that the Toolkit creates a full audit trail that exceeds health and safety requirements and ensures businesses are fully compliant legally. Managing that risk also protects employees and saves money due to fewer traffic accidents, fewer employees injured and lower vehicle repair costs.

Faithful concluded: ‘The Toolkit walks you through the risk management process one step at a time and means you don’t have to be an expert to understand the legal issues. It also highlights savings, ensuring HR and fleet managers can go to the board with a clear business case for dealing with road risk.’ 

Company car drivers would find it difficult to adjust without a vehicle

NINE in 10 company car drivers say they would find it ‘very difficult’ to adjust their lives to being without a car, according to the ‘RAC Motoring Report 2011’. That compares with 78% of private car drivers who say they would find it difficult to live without a car.

More than half of company cars drivers (58%) also said they could not use public transport, while 12% - compared with 5% of private car drivers - said they were concerned about congestion and slower journey times.

Only 22% of company car drivers said that they were concerned about the cost of owning and running a vehicle compared with a third of private car drivers.

The report found that the average age of a company car was 2.4 years against 5.9 years for privately owned cars.

On other issues 27% of company car drivers said they were in favour of a cut in the drink-drive limit (24% of private car drivers), 64% said that the maximum speed limit on motorways should rise to 64% compared with 47% of private car drivers, 38% said they would have to ‘severely reduce’ their car usage if the price of fuel continued to rise (69% of private car drivers) and 76% said they were confident of driving in adverse weather conditions (56% of private car drivers).

BT to host European fleet safety seminar
FLEET safety is on the agenda at a European Transport Safety Council (ETSC) seminar to be hosted by BT in London on November 15.
The ETSC project Preventing Road Accidents and Injuries for the Safety of Employees (PRAISE) aims to increase road safety in the work context.

In co-operation with the Parliamentary Advisory Council for Transport Safety and the Driving for Better Business campaign, the seminar will focus on measures to improve fleet safety at a UK and European Union level.

To be held at BT Centre interested parties can register by sending an email to julie.galbraith@etsc.eu  There is no registration fee but places are limited and the deadline for registration is October 15. 

Model update________________________________________________

Vauxhall launches sub-100 g/km Astra hatch

VAUXHALL has unveiled its latest Astra ecoFLEX model, which using technology such as energy recuperation and adaptive aerodynamics achieves combined cycle fuel consumption of 76.3 mpg and emissions of 99 g/km from its 1.7 litre diesel engine.
The 1.7 CDTi pumps out 130 PS of power (5 PS up on the current highest output 1.7 CDTi) and 300 Nm of torque.

Available to order soon, the Astra ecoFLEX 1.7 CDTi 130 PS produces emissions 20 g/km less than the Astra 1.7 CDTi 125 PS. One of the keys to that is an all-new engine management system, allowing a reduced compression ratio, and a new fuel injection system with eight injections per cycle at 1800 bar. A new variable geometry turbocharger also provides even greater boost-pressure control.

Friction reductions have been applied to piston rings, tappets and piston pins, while sensors in the low-pressure glow plugs enable more accurate combustion control. 
Unlike many rival eco-models, the Astra ecoFLEX 1.7 CDTi 130 PS is fitted with a friction-reduced six-speed gearbox that has been tuned to work with the new version of the engine. 
A shift-indicator between the speedometer and rev-counter shows drivers the best time to change up, while a graphic-assist function helps adopt the most fuel-efficient driving style.

For the first time on a Vauxhall ecoFLEX model, an energy-recuperation system has been introduced. When the driver takes their foot off the throttle, or applies the brakes, kinetic energy is collected and stored in the battery, allowing the alternator to shut down when there is sufficient charge to run ancillaries. In addition, a clutch activates the air conditioning compressor only when it’s needed. Standard LED daytime running lights also reduce energy consumption.

Already available on 1.3 and 2.0 CDTi versions of the Astra ecoFLEX as well as low-emission versions of the Corsa and Insignia, the new model sees the first time the 1.7 CDTi engine has been fitted with Start/Stop technology. 
In showrooms from late this year, with pricing to be announced shortly, the Astra ecoFLEX 1.7 CDTi 130 PS will be available in three trims: Exclusiv, SE and SRi.
New Volvo D5 diesel to appeal to company car drivers

VOLVO says that its newly enhanced D5 range has tipped the scales rebalancing environmental and performance factors despite larger engine sizes.

Sometimes a higher performing and inevitably bigger engine is what’s required from a company car which would usually compromise environmental concerns as well as attracting higher fuel costs and tax liability, says the manufacturer. 
However, Volvo says that its latest D5 diesel range steers a path through those conflicting positions.

The upgraded versions of the V70, XC70 and S80 are the first in the model range to feature sharpened versions of the five-cylinder D5 turbo diesels which boost performance and torque from 205 bhp/420 Nm to 215 bhp/440 Nm while at the same time reducing fuel consumption by up to 8%.

‘We have made these vehicles more enjoyable and as cost efficient as possible to drive,’ said Selwyn Cooper Volvo UK’s national sales manager. ‘With that comes lower emissions which means company car drivers have a widened choice of vehicles powered by larger engines without the expected hike in the amount of tax they would have to pay.’

Fuel consumption on the combined cycle of a S80 D5 is now 57.7 mpg (129 g/km) with manual gearbox and start/stop, placing it in the 18% benefit-in-kind tax category. The corresponding figures for the automatic version are 44.1 mpg (159 g/km). 
The figures for a V70 are 55.4 mpg (134 g/km) with the manual gearbox and 45.6 mpg with the automatic (164 g/km). Fuel consumption in the XC70 D5 AWD manual is 50 mpg (149 g/km) in the AWD version with manual gearbox and 41.5 mpg (179 g/km) with the automatic.

The Volvo V70, XC70 and S80 have been upgraded with a number of features including driveline, interior and exterior equipment including the latest Sensus infotainment system, and are available to order now.

On-the-road prices for D5 versions start from £30,100 for the V70 D5 (215 bhp) ES Start/Stop; £31,135 for the S80 D5 (215 bhp) SE Start/Stop; and £32,765 for the XC70 D5 AWD (215 bhp) ES Start/Stop.
Prices revealed for new Renault electric car

THE new Renault Fluence Z.E (zero emission) electric car will go on sale in the UK next year with a £17,850 on-the-road price tag after taking into account a £5,000 Plug-In Car Grant from the Government.
Billed as the ‘UK’s most affordable electric car’, buyers must also lease a vehicle battery from £75 per month based on 6,000 miles/three years. Additional mileage and contract length details will be available closer to UK launch.
The model is now available to reserve online at www.renault-ze.com accompanied by a £20 non-refundable deposit.

The Fluence Z.E will become Renault’s third electric vehicle to go on sale in the UK after the Kangoo Van Z.E. and Twizy.

The five-seat, four-door Fluence Z.E. saloon will initially be available in ‘Prime Time’ guise. Renault says the model costs less than rival electric cars from every volume manufacturer by a sizeable margin, not to mention its own comparably equipped and powered diesel in-house, Mégane Hatch Dynamique TomTom, by £855. 
The initial launch version will come 16-inch alloy wheels, climate control, cruise control, ecoMeter and Carminat TomTom Live smart satellite navigation, together with charging sockets on both front wings as standard.

The model develops 95 bhp and 226 Nm of torque. The range of Renault’s flagship Z.E. is up to 115 miles, depending on driving and road conditions.

Jeep gives makeover to Grand Cherokee

A MAKEOVER has been given to the Jeep Grand Cherokee, which in the UK is available in two versions, Limited and Overland, both of which are powered by an all-new 237 bhp 3.0 litre V6 turbodiesel.
The Grand Cherokee range starts from £36,795 on-the-road for the 3.0 CRD V6 Limited, while the flagship Overland starts from £43,995.
New Jeep Grand Cherokee has been designed on a new platform to deliver premium on-road performance while maintaining the Jeep brand’s four-wheel drive, torque-on-demand two-speed transfer case for off-road capability and durability.

The new vehicle also offers lowered emissions (218 g/km) and improved fuel economy (34 mpg on the combined fuel cycle) with its new turbocharged 3.0 litre V6 CRD engine, which produces 237 bhp at 4,000 rpm and torque of 550 Nm (406 lb-ft) at 1,800-2,800 rpm. That translates to 10% more power and 8% more torque than the engine it replaces.
The car is approximately 7cm wider and 7cm longer than the model it replaces, and the wheelbase has been stretched by over 13cm to give extra boot space, and more extra rear leg-room. There is up to 782 litres of space with all the seats in place - 11% more than the previous model.

Manufacturer news___________________________________________

Saab faces perilous future as it battles to generate cash

SAAB continues to face a perilous future as it battles to finalise deals with Chinese investors to generate much-needed funds.

Vehicle production at the manufacturer’s plants as been stop-go for several weeks - it is currently in a stop phase - and now it has emerged that the company does not have enough money to pay staff.

A Saab spokeswoman was quoted by news agencies as saying: “This is really bad news and we are working intensely to do something about it. There are no guarantees but we are not giving up.’

Swedish Automobile, the Netherlands-based owner of Saab which was previously known as Spyker Cars, said it was in discussions with ‘various parties to obtain short-term funding’.

However, the company added: ‘There can be no assurance that these discussions will be successful or that the necessary funding will be obtained.’

EV manufacturer Think fails as money runs out

THINK, which calls itself the world’s leading dedicated electric vehicle manufacturer, has filed for bankruptcy after failing to find long-term financing for the business.

Think Global is based in Norway and was previously owned by Ford. The company’s failure, said the Financial Times (June 23), would support the view of sceptical industry analysts that electric cars still faced steep hurdles to mass adoption.

A UK spokesman for the company was quoted as saying: ‘The investors we were speaking to weren’t able to commit quickly enough. It was a case where the money ran out.’

Residual value update_________________________________________

Volumes of online vehicle sales have doubled this year, says epyx

VOLUMES of used car and van sales through epyx’s 1link Disposal Network e-commerce platform doubled between January and May.

The company said that the increase was thanks to the fleets that use the platform for disposal making more stock available, and an increasing realisation from dealers that online buying was a much more efficient way of acquiring used vehicles.

Ken Trinder, head of business development at epyx, said: ‘1link Disposal Network is our fastest growing platform and leasing companies especially are now using it to dispose of relatively large quantities of cars and vans. This has helped to increase trading on the platform significantly in the last few months.

‘What is also noticeable, however, is a shift in behaviour on the part of dealers. More and more are realising that buying stock online is a more effective use of their time.

‘At a time when there is ongoing pressure to minimise overheads and to make used car and van retail operations as efficient as possible, the importance of this factor cannot be ignored.’
Used by major fleets such as leasing companies to sell stock to used car and van dealers, 1link Disposal Network forms a component in the 1link cradle-to-grave e-commerce vehicle life cycle which includes e-commerce platforms covering vehicle procurement, service and maintenance, taxation and rental.

Online provenance will improve vehicle conversion rates

PROVIDING used car buyers with online images and descriptions as early as possible prior to sale is the key to successfully negotiating the current tough used vehicle market, according to Shoreham Vehicle Auctions.

Buyers are bidding on fewer vehicles at auction and when the time comes to spending money they are doing more research than ever to prove a vehicle’s provenance before parting with their funds.
‘Online images and descriptions are a key part of the modern auction environment, but buyers are now relying on these more to do their pre-auction research, to ensure they are as clued up on the market as possible,’ explained Shoreham’s managing director, Alex Wright.

‘We’ve noticed a big difference - as soon as we upload new vehicles onto our website for forthcoming sales, the phone starts to ring with traders asking more detailed questions about a vehicle, which we welcome. We are seeing a steady growth now, with the number of buyers increasing every day.’

Shoreham has been a relative latecomer to uploading images and descriptions of sale stock prior to sale, only adopting this procedure when it re-launched its website six months ago. It now chooses to upload all vehicles for sale onto its website free of charge and is extending each vehicle description to be accompanied by a minimum of four images.
Forget to load an image or enter a vehicle too late and the price to pay is high, according to Wright. The earlier an image is uploaded, the earlier the buyers can do their research and the more likely you are to see your vehicles shifting. Images are vitally important, as they are making the trade work harder.
Politics and regulation_________________________________________

Government announces new transparency rules for speed cameras

DRIVERS are to be told officially for the first time comprehensive information about speed cameras by local authorities and the police, Road Safety Minister Mike Penning has revealed.

Figures showing the numbers of accidents and casualties at camera sites - both before and after cameras were installed - will be published by local authorities.

And police forces will publish the number of speeding prosecutions arising from each camera in their area, as well as force-wide information about whether offenders are fined, complete a speed awareness course or are taken to court.

Penning said: ‘We want to improve accountability and make sure that the public are able to make informed judgements about the decisions made on their behalf. So if taxpayers’ money is being spent on speed cameras then it is right that information about their effectiveness is available to the public.

‘That is why we want full details of accidents and casualties at camera sites, along with the number of offences arising from each camera, to be easily accessible. This will help to show what impact cameras are having on road safety and also how the police are dealing with offenders.’

English highway authorities are required to either publish or ensure publication of site by site casualty, collision and speed information for permanent fixed camera sites as soon as practical, and should provide the website address to the Department for Transport by July 20. 

The information should usually include annual collision and casualty data back to 1990 for the numbers of killed and seriously injured people and for all personal injuries. Local authorities, which support camera enforcement financially, should also ensure that a deployment strategy is published. 

The Department will set up a central hub providing links to local websites where the information is published. 

The Highways Agency will publish site by site casualty, collision and speed information for permanent fixed camera sites on its network or provide links to where such sites are being included in what local authorities are publishing.

Police forces are to publish the number of prosecutions arising from each permanent or long term temporary fixed camera site in their area each year, along with the total number of offences recorded by all cameras and the total numbers of offenders given a fixed penalty notice, or taken to court and the numbers of people opting to complete speed awareness courses.

Improved road signs and markings critical to achieve road safety leap
THE motor industry and the highways sector must work together to ensure that technologies now available in the showroom reach their potential of saving thousands of lives.

In a consultation document entitled ‘Roads that Cars can Read’, road safety organisations EuroRAP and Euro NCAP have joined forces and claimed that the condition of road signs and markings could be the greatest hurdle in reaping the benefits of new in-car safety technology.

According to the report, technologies now arriving in new car showrooms are forecast to save thousands of European lives as they trickle down into universal use. 
Increasingly cameras and sensors are used to read the road ahead and help the vehicle react early if drivers are heading into danger. Though, obscured signs or faded road markings are hard to read whether using the naked eye or an in-car camera. 
The new report includes a survey of six countries to probe how signing and marking practice still varies around Europe after more than half a century of international conventions. 

John Dawson, chairman of EuroRAP (European Road Assessment Programme), said: ‘Huge sums have been spent developing technology that is revolutionising the safety of our vehicles. Little attention has been given to the quality of basic signing and marking with which drivers currently have to cope. We’ve found no country which systematically measures the quality of signing and marking being achieved. 
‘A century after the cat’s eye was invented, technology is again driving this rethink of how the road ahead can be read safely. The key lesson is that what is good for humans is good for machines.’

‘Roads that Cars can Read’ recommends that the roads and motor industries should learn to work on new designs together by focusing on helping drivers with two early technologies now offered in new cars, lane support and speed alert. 
Lane support reads lane markings to work out the position of the vehicle within the lane and steers drifting vehicles back on path, a common origin of crashes. Speed alert allows drivers to choose warnings when exceeding posted roadside speed limits.

Michiel van Ratingen, secretary general of Euro NCAP (European New Car Assessment Programme) said: ‘The roadsides of Europe are littered with flowers and shrines. More than a quarter of road deaths involve running off the road. Lane support gives the driver a warning that’s as physical as hitting a rumble strip on the road. It is estimated more than 2,000 European deaths annually can be prevented with this technology.

‘The consequences of missing a change of speed limit have become more serious as more nations have adopted a points system and enforce limits rigorously. The speed alert system protects drivers from missing a speed sign, not least when limits chop and change.’

The report recommends that both the roads and motor industries this decade should target improved signing and marking on the 10% of Europe’s roads where the majority of travel and the majority of deaths are concentrated involving higher speed crashes. 
Dawson said: ‘We need a full survey of the quality of road signs and markings to measure the real-world variation in signing and marking across borders and define the working tolerances that are acceptable.’

Dealer news__________________________________________________

Lookers’ takeover discussions end

LOOKERS has rejected takeover overtures from a consortium of companies, which has now withdrawn from discussions.

Lookers, the fifth largest dealer group in the UK, had been targeted by Trefick, the investment company which already has a 17.3% stake, as part of a consortium that also includes real estate private equity investment advisors Moor Park and venture capitalist Brett Palos.

Earlier this month the consortium was given until yesterday (Wednesday, June 29) to conduct an initial due diligence exercise. 

The consortium said in a statement that it had put forward a proposal that they believed fully valued Lookers based on the new information received. However, Lookers rejected the proposal saying that it was not prepared to continue discussions.

As required by the Panel on Takeovers and Mergers, the parties have therefore withdrawn their joint approach regarding a possible offer for the entire issued share capital of Lookers and do not intend to make an offer.
Peugeot rental scheme to expand to offer electric vehicles

AN all-embracing rental system is set to play a key role in helping Peugeot persuade more motorists to consider the advantages of electric cars.

Mu, the unique programme that makes cycles, motor scooters, cars and light commercial vehicles available on short-term rental from Peugeot dealership forecourts, is set for a dramatic expansion, according to trade publication AM.

Only 10 months after pilot projects got underway at Peugeot-owned sites in north London and Bristol and now Mu is due to be rolled out in four more locations in the next few weeks.
Other Robins & Day outlets in Birmingham, Manchester and Glasgow are in line to be joining the programme that allows models from most of the French carmaker’s product ranges to be used for as little as an hour at a time.

The Mu franchise is also now on offer at the first non-company site - in Stockton-on-Tees at one of the three dealerships operated by Simon Bailes.

‘The Stockton dealership is one of the 22 outlets set up for our iON electric model and the fact that this significant new city car will be available for just £30 for half a day or £45 for a whole day should prove to be of great interest to customers,’ said a Peugeot spokesman.

‘More motorists are considering electric transport as an alternative to the ever-rising cost of traditional mobility in urban areas and the Mu scheme means they can now afford to try it out.

‘Mu has the potential of making this a win-win for our dealers because the interest being shown in this form of transport raises the prospect of a big rise in showroom traffic.’

Explained programme manager Richard Gavan: ‘Our primary focus is to link Mu with the iON network and fill in some gaps around the country with dealers who may already be operating Peugeot car and van rental.

‘We think more dealers will soon be seeing how well the Mu franchise works and be approaching us about becoming part of the new network.’ 

General motor industry news___________________________________
RAC bought by private investment company for £1bn

GLOBAL private equity company, the Carlyle Group, has bought RAC from insurance giant Aviva for £1 billion.

The sale follows Aviva’s decision to focus on its core insurance and savings businesses in its priority markets and the sale of other vehicle-related businesses including Lex, BSM and Auto Windscreens in recent years.

Those businesses were included within the RAC purchase, which Aviva completed in 2005. The sale of the various businesses represents a £600 million profit for Aviva on the £1.1bn RAC purchase price of six years ago. 
The RAC is the UK’s second largest roadside assistance provider after the AA. Completion of the deal, which is subject to regulatory and competition approvals, is expected at the end of the third quarter of 2011.

Carlyle, a global alternative asset manager, with significant experience of investing in UK companies, says it is fully supportive of the RAC management team, led by managing director Angela Seymour-Jackson, and its strategy to profitably grow the business.

Founded in 1897, RAC is one of the oldest roadside assistance companies in the world and has more than seven million members in the UK. The company is headquartered in Birmingham and has approximately 4,000 employees.

Carlyle says that with its strategic involvement and access to additional capital for future investment, the RAC is set for long-term profitable growth in an expanding area of the motor services market.  
Under new ownership, the RAC management team has been charged with continuing its ‘clearly articulated strategy to optimise the roadside recovery business, grow the insurance and financial services business, and diversify further into motor services and other personal finance-related products in the longer term’.
Seymour-Jackson said: ‘This investment will enable us to enhance our current customer offering as well as diversify into new business areas. Carlyle has recognised that RAC is a high-quality business with significant growth potential.’

Andrew Burgess, managing director of the Carlyle Group, added: ‘We see great opportunity to enhance the roadside business with an emphasis on ensuring customer satisfaction at both the consumer and corporate levels. There is also strong longer term potential to grow the business by investing in new and innovative financial services offerings such as motor and household insurance. We look forward to leveraging our industry network and deep sector expertise to enable RAC to reach its full potential.’

Aviva says it will continue its commercial relationship with RAC both as a key underwriter of motor insurance on RAC’s panel and as a partner, selling RAC breakdown cover to Aviva’s customers. As RAC develops its business and extends its product offering both parties will seek to find new areas where they can work closely together.

Andrew Moss, group chief executive of Aviva, said: ‘The sale of RAC is another important step for Aviva and realises significant value for our shareholders.’

Aviva will retain the RAC (2003) pension scheme which at December 31, 2010 had a deficit of approximately £160m. On completion Aviva will make a one off contribution of £67m into the scheme.
The Carlyle Group is a global alternative asset manager with $107.6bn of assets under management. The Group says it invests across three segments - corporate private equity, real assets and global market strategies - in Africa, Asia, Australia, Europe, North America and South America.
Fuel prices tumble as oil price falls and price war begins
DRIVERS are starting to see fuel prices tumble as supermarkets start a price war and the price of crude oil drops as a result of the release of extra reserves from emergency supplies stocked by the International Energy Agency.

Average UK pump prices were 136.16p for a litre of unleaded petrol and 140.01p for a litre of diesel, according to website petrolprices.com prior to the start of the price war at the weekend. This week the website reported that average UK pump prices had dropped to 134.81p for a litre of unleaded and 138.8p for a litre of diesel.

Tesco, Britain’s largest fuel retailer, kicked-off the price war by slashing 3p a litre off pump prices. It was immediately followed by its supermarket rivals with the oil company-owned forecourts also following suit.

It typically takes about six weeks for a drop in oil prices - the wholesale price of crude fell by $6 a barrel to £108 on the news that additional supplies had been released - to feed through to forecourts. But the move by Tesco has meant instant relief for drivers.

Drivers put safety at risk with under and over inflated tyres

MORE than two-thirds of cars in the UK have under-inflated tyres costing motorists almost £1 billion a year in extra fuel, according to new research by fast-fit giant Kwik-Fit.

Based on checks on more than 2,700 tyres across the UK in May, Kwik-Fit calculates that 69% of cars are being driven with under-inflated tyres, at least 3 psi under the manufacturer’s recommendation with just 4% of motorists travelling on all four tyres pumped up to the recommended pressure.
According to Kwik Fit the average under-inflated tyre is down by a whopping 18% (5.75 psi) and with even a small amount of under-inflation reducing fuel efficiency it estimates that motorists are wasting £993 million a year on excess fuel.

Under-inflated tyres produce poor handling and braking and can lead to tread damage and blow-outs.  
Kwik Fit’s study found that almost 10% of cars had tyres on the same axle with a difference of 10 psi or more, which could lead to severe instability.

And motorists needing to use the spare tyre may be in for a nasty surprise as on average it’s under-inflated by 18 psi - 44% lower than the recommended average pressure of approximately 44 psi for a spare.
Many drivers experiencing a puncture will, says Kwik-Fit, put on their spare unaware of its low pressure, and continue their journey driving in the same style, with potentially disastrous consequences.
The space-saving design of some spare tyres means that they have to be inflated to much higher pressures - almost double that of a regular tyre (up to 60 psi).

The study also revealed that some motorists are over-compensating as one-in-seven (14%) cars are driving around on at least one tyre that is more than 3 psi over-inflated. The average over-filled tyre is 12% (3.75 psi) above the recommended level, which could lead to irregular wear and even bulging of the tyre sidewall.

Ian Fraser, chief executive of Kwik Fit said: ‘Under-inflated tyres not only hit hard pressed motorists in the wallet but can be extremely dangerous, potentially leading to a blow-out.’ 

White cars make a comeback due to ‘apple effect’

WHITE has become the fastest growing new car colour, whilst once-popular silver cars are fading out of fashion, thanks to the ‘apple effect’, it is claimed.
Black may be the most chosen colour for cars leaving the showroom, but the colour white, once associated with Essex girls and a favourite in the 1980s is enjoying a rebirth in popularity. 

Design experts have attributed the trend to computer giant Apple, whose sleek, white iPods and iPads have made the colour fashionable again.

White paint on cars has surged in popularity by more than 800% in the past six years, a study by Halfords, which sells 48,000 variations of touch up and spray paints, found.

The growing popularity of white cars is being fuelled by new pigment paints and quality finishes which mean white cars retain a forecourt garage look and surprisingly don’t show the dust and scratches as readily as darker colours.

They also have lower fuel bills, as the colour reflects the sun’s heat, lessening the need to switch on the air conditioning and their environmental impact, it is suggested.

Car manufacturers believe white makes models look more streamlined and attractive to buyers. They are increasingly used in advertising campaigns and at this year’s major motor shows in Detroit, Geneva and Barcelona, there were more white cars on display than any other colour cars. 

The Society of Motor Manufacturers and Traders says white has become more socially appealing. Its figures reveal that in 2004 just 21,000 new white cars were bought. By last year this had risen to 188,000, a 795% rise, rivalling red in popularity and accounting for one in ten of all new cars sold. 

Additionally, some police forces have switched from white to silver cars after finding in the past that white cars had a poor resale value.

Today, black is the most popular colour car, replacing silver, which was the top colour since 2001, mainly as a result of company drivers wanting sober colours. Experts predict beige renamed cappuccino is also poised to make a comeback.

Top colours of new cars in 2010 according to the SMMT: Black cars sold 465,249, silver cars 402,537, blue cars 310,331, grey cars 270,863, red cars 192,335, white cars 188,463, green cars 20,735, beige cars 17,237, yellow cars 7,621, brown cars 6,967.
KPMG uncovers £27m hole in Helphire’s accounts

HELPHIRE, the embattled accident management services company, has confirmed a £27 million shortfall on its balance sheet following an investigation by auditors KPMG.

In an interim management statement last month, Helphire said it had uncovered the over valuation on credit hire and suggested that preliminary indications put it at £25m.

The board engaged KPMG to undertake an independent review of the credit hire receivables and the auditors quantified the overstatement at £27m.

As part of the overall investigation into this matter, the board has also reviewed the carrying value of credit repairs and the estimated basis of the settlement value of outstanding cases and concluded that further adjustments of £2m and £12m respectively were required.

Helphire said that the principal cause of the overstatement was an erroneous calculation made at December 31, 2008 to effect the change in the estimated basis of settlement value of ABI debtors. 
Chairman Richard Rose said: ‘That this error arose is a matter of huge disappointment to the board which has been working for more than two years to deliver change and stabilise the business. 
‘During the last two and a half years, management have completely re-engineered the operation, consolidating five separate claims systems to one for new business and from four operations centres to two. Annual overheads have been reduced by over £60m and net debt has been reduced by in excess of £200m since December 31, 2008, whilst the quality of new business taken on has been greatly improved.’
· SIMON Poulton has joined the Helphire board as interim chief financial officer with immediate effect. Having qualified in 1980 with Price Waterhouse, his most recent roles have been at Caparo Industries and Davenham Group as chief restructuring officer. Ian Wardle, who joined the Group as chief financial officer, on May 26, 2009 has stepped down from the board. In a statement issued separately to the announcement on the £27m accounts hole, Helphire said: ‘He [Ian Wardle] will be available for a period of time to ensure a smooth hand over to Simon. We wish Ian well for the future.’
Stelios takes over the driving seat at EasyCar

CHAIRMAN of EasyCar Sir Stelios Haji-Ioannou is reported to have taken control of the venture following a boardroom clearout. 

The founder of the Easy business empire has installed himself as acting chief executive amid a clampdown on costs that has seen three directors leave in the past year. They included Andrew Simpson, previous acting chief executive, who resigned from the car hire business last month. 

The tycoon’s focus on the overheads appears to be paying off as EasyCar notched up a pre-tax profit of £500,000 last year compared with a £1 million loss a year earlier, according to The Sunday Times (June 26). Sales fell to £24m from £26m previously. 

People on the move____________________________________________

Nissan names new managing director

JIM Wright is the new managing director of Nissan Motor GB after quitting Infiniti where he was European vice president. 
He replaces Paul Willcox, who has been appointed senior vice president, sales and marketing for Nissan in Europe (Digest: June 23).
The move marks a return to Nissan Motor GB for Wright, who previously worked at the company’s Maple Cross headquarters from 1993 until 2000 in various sales and marketing roles, before moving to Europe to take positions with both Nissan and Infiniti. His appointment will be effective August 1.  
Meanwhile, replacing Wright at Infiniti is Bernard Loire, who will assume the role of vice president, Infiniti Europe and Middle East, based in Rolle, Switzerland, from August 1.  
Currently vice president sales operations, Nissan Europe, Loire (46) will report to Gilles Normand, corporate vice president in charge of Africa, Middle East, India.

Loire started his automotive career in 1988 with Ford France where he rose to the position of fleet sales director within 11 years. In 2000 he moved to Fiat Auto SPA (Turin) with responsibility for C-segment in central marketing. He joined Nissan two years later as market manager sales operations for seven markets rising through a series of posts to vice president sales operations for Nissan in Europe, covering 44 markets in 2009. 

Loire’s successor within Nissan Europe will be announced in due course.

New marketing chief for Volkswagen Commercial Vehicles

VOLKSWAGEN Commercial Vehicles has appointed Mark Hopkins as head of marketing. He joined Volkswagen Commercial Vehicles in 2007 and has been promoted from his current position as marketing communications manager.

The previous head of marketing, David George, has left the Volkswagen Group to take up another position in the automotive industry.
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IT comes as little surprise to the Digest that the results of a new survey reveal that cash for car schemes are falling out of favour. Ever since cash alternatives to the company car first started to be discussed in detail - perhaps with the advent of the so-called Whitechapel scheme in the mid-1990s - the value of them has been questionable. That is not just the financial cost to both employees and employers but also the cost of administration from the company viewpoint. Ultimately if the ‘right’ choice list is compiled and the ‘right’ car is selected a company provided vehicle represents tremendous value for money for both parties - a 20% taxpayer would have a bill of £41 a month for a BMW 116d ES, for example. Not only that but with duty of care and green issues high on the corporate agenda, ensuring employers drive modern, low emission and well maintained vehicles makes sense. However, there is a long way to go before the size of the company car fleets reaches the levels of yesteryear. It has shrunk from 1.6m cars (1999) to 1.08m (2008/9) according to HM Revenue & Customs. 
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