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Leasing sector has an exciting future, says retiring Stead

DEVELOPMENT of further innovative products and services by contract hire companies and the likely continuation of tight economic conditions will encourage more businesses to turn to vehicle leasing.

That’s the view of Nigel Stead, who at the end of June, retired following a near 30-year fleet industry career, that ended with him overseeing the integration of Lex Vehicle Leasing and Lloyds TSB Autolease to form Lex Autolease.

However, ‘doing nothing’ is not for Stead (62), who has immediately taken up two non-executive directorships with Stoke-on-Trent-based Prohire, which provides contract hire, fixed cost repair and maintenance contracts and fleet management solutions to commercial vehicle operators across the UK, and Merrion Fleet Management, Ireland’s largest independent fleet management company.

Stead, who started his motor industry career in the 1960s with British Leyland before joining the dealership side of the Appleyard Group in Harrogate which ultimately led him to join the then Appleyard Contracts as sales director in 1982 - his first job in the fleet industry - said: ‘I never intended to retire, do nothing and walk away totally from the industry.’

He first joined the Lloyds TSB Group in the mid-90s and, after a spell at Velo, now part of the Leasedrive Group, he returned to the business to head up its Black Horse Vehicle Management subsidiary. Following a series of acquisitions, Stead became managing director of Lloyds TSB Autolease in 2001, which ultimately became Lex Autolease.

He said: ‘I agreed to integrate the two businesses and create what became Lex Autolease. It was a final challenge that I couldn’t resist.’

On leaving full-time working having run Britain’s largest vehicle leasing company with more than 300,000 company cars and vans on its books, Stead believes some sector consolidation will occur.

‘Consolidation will be at a slower pace because there are fewer opportunities and some banks have chosen to exit the vehicle leasing sector,’ he said.

Referring to the continuing development of new products and services by contract hire and leasing companies, Stead said: ‘The industry is fantastically good at recognising market demand for goods and services and developing solutions to meet that demand.’

Pointing to the recent development of a range of solutions embracing occupational road risk management, environmental management and most recently salary sacrifice, he said: ‘One of the strengths of the vehicle leasing industry is being pro-active. If we don’t come up with solutions for customers it is a threat. New solutions deliver great opportunities to win new business, generate additional income and further cement the relationship with customers - the more services and products leasing firms can provide to customers the more indispensable they become and the more secure the relationship.

‘It is a changing industry. Leasing companies that don’t change and recognise the opportunities will be left behind. But for those who do change and innovate there is a great future because contract hire remains an admirable solution for many fleets.’

In the immediate future the leasing industry, he says, must respond to the issues thrown up as a result of the technological advancements in vehicles with breakthrough technology such as hybrid and electric.

Meanwhile, although expansion of the contract hire sector has been flat recently, Stead believes a combination of tight economic conditions and new product and service solutions will encourage more fleets to move into vehicle leasing and away from outright purchase.

‘I believe that we may see a little more growth in the coming years than we have in the last few years,’ he said, with both large and SME businesses looking to benefit from the knowledge and experience of contract hire and leasing companies.

Fleet sales keep new car market on track as private sector shrinks

STRONG corporate new car sales in the first six months of 2011 have helped manufacturers partially overcome continually shrinking private demand, according to latest figures from the Society of Motor Manufacturers and Traders.

Nevertheless, despite a 2% rise in fleet sales last month to 102,209 (June 2010: 100,247), the overall market was down 6.2% at 183,125 registrations (June 2010: 195,226) with business sector sales down 22.7% at 8,124 (June 2010: 10,513) and private segment sales down 13.8% at 72,792 (June 2010: 84,466).

It means that in the first six months of the year new car registrations were 7.1% down at 1,029,638 (2010: 1,108,662) with the private market down 18.1% at 438,199 registrations (2010: 535,186. Fleet sales were up 3.4% for the half-year at 537,815 (2010: 519,923) and business sector sales were up 0.1% at 53,624 (2010: 53,553).

The SMMT said the monthly downward  registration spiral had continued the trend seen over the past 12 months, but confirmed that the size of the 2011 new car market was on a par with expectations and remained on track to achieve 1.93 million units over the full year.
However, registrations in 2011 quarter two fell by 5.2% year-on-year, but it was the smallest drop in each of the past four quarters (Q3 2010 down 11%; Q4 2010 down 17.3%; Q1 2011 down 8.7%). The SMMT said that despite the continuing decline in new car demand, the market in 2011 quarter two was 1.4%, or some 6,500 units above expectations.

SMMT chief executive Paul Everitt said: ‘June new car registrations continued to perform in line with industry expectations with robust demand in the fleet sector and a relatively weak retail market. The balance of demand makes this a tough time for vehicle manufacturers and their dealer networks. Slow, but steady economic growth in the second half of the year should see volumes increase, although the overall market is still expected to be around 1.93m units.’

Average new car carbon dioxide emissions fell to a record low of 138.9 g/km in the second quarter of the year and dropped below 140 g/km for the first time. The fall in average new car emissions is due to continuing high demand for superminis and the introduction and adoption of low emission technologies. Average new car emissions in the first half of the year were 139.7g/km, down from 144.2 g/km in 2010 and 181 g/km in 2000.

Registrations of diesel cars rose by 4% in June and are up by 7.5% over the first six months of 2011 to account for exactly half of all new car sales.

The Ford Fiesta was the best selling model in June and over the year-to-date. The Volkswagen Golf was the best selling diesel model over the first six months of 2011, but was pushed into second place in June by the Vauxhall Insignia. Ford was the market-leading manufacturer in June and holds that position year-to-date.
Driver-based insurance should be at heart of industry reform

TELEMATICS provider Cobra says driver-based insurance should be at the heart of industry reforms resulting in reduced fleet premiums through improved driving standards and for low mileage and off peak company drivers.

Cobra welcomed the House of Commons’ Transport Committee Report entitled ‘The Cost of Motor Insurance’, which explored whether it would be preferable for drivers, rather than vehicles, to be insured.

The company also says that technology to reduce casualty rates of young drivers, a key recommendation of the report, was already available and could be rolled out by the insurance industry within months.

‘The entire motor insurance industry needs a complete reform which will ultimately pass through to the corporate sector,’ said Andrew Smith, managing director of Cobra UK. 

‘Year after year the same problems are being discussed such as the growing number of personal injury claims and the rising young driver casualties, all of which cause corporate premiums to rise.
‘Telematics technology is already in place which can reduce corporate driver accidents, at the same time as improving standards of driving.’
Cobra’s telematics technology currently powers three driver-based insurance packages:

· Pay how you Drive - the better your driving the lower your premiums
· Pay as you Drive - based on the time, distance and location of journeys covered by the driver
· Pay per use - premiums are based on a driver’s mileage

‘Pay how you drive insurance should automatically deliver lower fleet premiums to reward  those company drivers who drive sensibly and pay as you drive means fleets only pay for the journeys their drivers undertake which could be relevant for lower mileage users,’ said Smith.

One key Government focus is to reduce the casualty rate of young drivers, in particular publicising the technology available to assess how a car is driven.

‘Pay how you drive insurance is a way of tempering a young driver’s behaviour at the wheel that doesn’t restrict their mobility. Our telematics technology is tried, tested and ready for insurance companies to adopt and it could have an immediate impact on reducing the number of accidents among younger corporate drivers,’ he added.

Cobra says it already provides a telematics solution for the Coverbox pay as you drive insurance policy which the Co-Operative is using to power its Young Driver Insurance.

The Government responded to the idea of driver-based insurance by saying that ‘it was a lot easier said than done’ and would require legislative change.

Nevertheless, the Transport Committee said that a number of countries had changed the nature of their insurance system. It included within its report recommendations a call for the Department of Transport to sponsor a research project on international experience, with the aim of publishing a discussion paper on the issue next year outlining possible options for change. The Committee’s report is accessible at 
http://www.publications.parliament.uk/pa/cm201011/cmselect/cmtran/591/59102.htm.

Fuel prices reaching £100 fill-up ‘psychological barrier’

THE £100 average fill-up for company cars is looming with GE Capital, Fleet Services that the figure is a key ‘psychological barrier’.

The company says that as petrol and diesel prices continue to rise - the average UK price of a litre of unleaded petrol is 133.74p with a litre of diesel costing 137.83p -

paying three figures for a visit to the pumps is likely to soon become commonplace.

Gary Killeen, UK commercial director for GE Capital, Fleet Services, said: ‘If you look at a mainstream fleet car, such as a Ford Mondeo with a 70 litre tank we are now just a couple of pounds away from the £100 fill up.

‘This could be an important psychological barrier. Some cars on fleets, such as 4x4s and executive models, have long since crossed the £100 fill up threshold but we will soon be reaching a point where most of the vehicles on a given fleet at any grade will hit three figures at the pumps.’

Killeen said that the shock of the £100 fill-up could prompt fleets to take action on fuel spending but that historical precedents were not encouraging.

He explained: ‘Fuel prices rise so fast that we cross these psychological barriers all the time - the £1 litre, the £5 gallon, the £6 gallon. You would imagine that they would create a real impetus among fleet managers but many see that this is an area which they cannot influence directly.

‘However, the opposite is true. While petrol and diesel prices are likely to continue rising well above the rate of inflation, there is much that can be done to minimise the effect of them, from better fuel buying, acquiring more efficient vehicles, educating drivers to change their driving style to minimising fraud.’

Northgate profits rise as it turns its back on chasing volume

RENTAL giant Northgate has reported a 47% rise in underlying profits to £53.8m and pre-tax profits, after exceptionals and impairments, of £26.5m (2010: £9.6m) for the 12 months to April 30 (2010: £36.5m) on turnover down from £749.6m to £715.5m reflecting challenging trading conditions and the decision not to chase volume with low prices.

Operating profit increased 28% to £105.6m (2010: £82.8m) and the company was able to reduce its debt pile by £68.4m to £529.9m. During the year Northgate completed debt refinancing, accessing new capital thus providing, said the company, enhanced stability over the medium term.

Crucially Northgate, the UK’s largest vehicle rental company, saw average vehicle utilisation in its home market remain stable at 90% but in its Spanish market it rose from 88% to 91%. The company also benefited from strong used vehicle markets in both countries.

Northgate Vehicle Hire ended the financial year with a UK fleet of 61,200 (2010: 60,900) and a Spanish fleet of 43,500 (2010: 48,900)
During the 12 months under review the company has undergone significant change with a major restructuring and management changes.

Chairman Bob Mackenzie said: ‘In the past few years sales have grown as a result of chasing volume at lower prices. We have ceased this practice and as a result we have lost some customers. 
‘We are seeking to replace this business with sales to customers who are attracted to our flexible renting model. In both the UK and Spain our market is the flexible renting of vehicles. As we get improved data we will be better able to judge the size of the opportunity that exists for future expansion.’

The financial statement added that the company’s focus would move away from ‘targeting vehicle growth via aggressive pricing and an expanding network, to identifying markets and customers who are prepared to pay the correct price for the service offering and creating a business that does the simple things well and has optimal operating efficiency’.

During the year Northgate increased rental prices in its UK operation by 4%. The company said: ‘Some customers originally moved from contract hire or acquisition to flexible rental to benefit from the unsustainable low rental rates rather than because it matched their business requirements. The higher rental price has caused them to reconsider their mix of fixed to flexible fleet, which has resulted in a decline in on-hires.

‘This will not reduce our focus on charging the correct price for the service provided and all ancillary services and costs incurred. Additionally, we will continue to seek to attract customers for whom flexible rental is the most appropriate solution.’
Mackenzie added: ‘Despite the economic downturn the Group has retained a strong, market leading position in both the UK and Spain, and has delivered earnings growth in line with the board’s expectations. Underlying cash generation in 2011 was £99m leaving net debt at £530m, which we expect to fall further in 2012. This, combined with the debt refinancing completed during the year, leaves the Group with an appropriate and robust capital structure.

‘We enter the new financial year with a clear programme for operational improvement. Our focus will remain on improving returns and further progress is planned in the coming year through hire rate improvement, efficient fleet management, further cost reductions and cash generation.

‘The Group has begun the new financial year in line with the board’s expectations, and the board is confident the Group is well placed to continue to deliver significant value to shareholders.’

Volkswagen Group Leasing signs up 30 public sector organisations

VOLKSWAGEN Group Leasing (VGL) is claiming a major breakthrough in the public sector market with 30 client wins in its first month of trading with a new automotive self-service deal for public sector fleet users. 
The new service covers organisations such as the National Health Service (NHS), local authorities and Government ministries. New clients include Northumbria Healthcare NHS Trust, South Western Ambulance Service NHS Trust and NHS Blood & Transport.

Early in 2011 VGL, the fleet and corporate leasing arm of Volkswagen Financial Services, was shortlisted as one of the preferred Government suppliers in the Buying Solutions contract bidding process. At the end of May VGL launched its online CALMS2 procurement solution and since then the bespoke system has generated over 25,000 quotes.

Graham Wheeler, managing director of Volkswagen Financial Services and Volkswagen Group Leasing, said: ‘This is an exciting time for VGL and it was impressive to see our first month’s trading deliver such a wide range of clients. The top brand ordered was Škoda but, typical of VGL’s multi-marque solution, orders were placed for vehicles from over 15 brands.’

To meet the public sector opportunity, Volkswagen Financial Services implemented the CALMS2 fleet management platform from White Clarke Group.
            

The news follows on the back of VGL implementing the Leaselink e-procurement platform and the appointment of Martin Phillips as head of operations for VGL.
New technology helps drivers calculate true cost of ‘free’ fuel park

MORE than 300,000 company car drivers continue to be in receipt of ‘free’ fuel - but industry experts say both employees and their employers would be financially better off if the perk was withdrawn.

Fleet software management company Jaama has now incorporated a fuel benefit and mileage reimbursement calculator within its third generation Electronic Driver Services (EDS) module.

EDS is a risk management tool and a driver information portal within Jaama’s award-winning Key2 Vehicle Management system.

Statistics from HM Revenue and Customs reveal that in 2007-08 - the most recent year for which official figures are available - a total of 340,000 company car drivers continued to pay benefit-in-kind tax on fuel used privately and paid for by their employer.

The number of drivers continuing to receive the benefit has reduced in recent years - it was 490,000 employees in 2003-04 and the taxman estimates that the total will have dropped to 310,000 when it publishes data for 2008-09.

Over the last decade employees in receipt of company-funded fuel used privately have seen the tax burden rise. The fuel benefit charge multiplier in the current financial year is £18,800 and the tax bill has also risen as company car benefit-in-kind tax thresholds have tightened.

Jaama’s EDS module enables drivers to make company car mileage returns online. Based on the private mileage element of their returns and the price of fuel, the technology also enables drivers to calculate whether they would be financially better off opting out of the so-called ‘free’ fuel benefit.

Jaama managing director Jason Francis said: ‘Given the advice over many years from financial experts it remains a mystery why so many drivers continue to receive ‘free’ fuel. 

‘Our EDS module enables drivers to calculate exactly how much tax they are paying and how much fuel they are using privately. The system then gives employees the option of opting out of the scheme and reimbursing their employer for fuel used privately.

‘It is likely in most cases that drivers will be able to save cash and their employers will save money in relation to the cost of fuel, National Insurance paid on benefits-in-kind and the VAT scale charge if the benefit was withdrawn.’

Historically ‘free’ fuel was seen as a valuable benefit. But year-on-year tax increases over more than the last decade have been designed to end the perk.

Even with pump prices at, or close to, record levels the likelihood is that only a handful of drivers will benefit from continuing to receive ‘free’ fuel - typically drivers of very low emission cars and those who clock up extremely high private mileages. 

However, the latter poses the question as to whether employers that are focused on cost-cutting should continue to fund employees’ to travel a high number of miles in their own time?

David Rawlings, director of independent consultancy Business Car Finance Wessex and a former automotive tax expert at business advisers Deloitte, said: ‘In calculating the private fuel benefit, the trick is to balance the interests of the drivers and those of the business. 

‘In a climate of increasing fuel prices drivers will always be inclined to retain the benefit as they would wish to hedge the future cost to themselves. But from the businesses’ perspective, as private fuel is heavily taxed this is not the optimum financial solution as its costs will increase by more than the amount by which the employees’ benefit.’

International Fleet Guide 2011 published

THE 2011 edition of the International Fleet Guide, an annual publication about company car taxation throughout Europe, developed in collaboration with PricewaterhouseCoopers has been published by Fleet Europe. 

In publishing the guide, Fleet Europe said: ‘More and more experts and fleet decision makers confirm that car taxation can be used as a good tool for influencing driver behaviour, as more and more car taxations schemes are focusing on emission levels with a direct link to the user of the company car.’

Apart from taxation as a fleet policy instrument, the guide also focuses on total cost of ownership data and electric vehicles. 
The publication covers car taxation schemes in 28 countries in Europe and costs €95. 
Downloads of specific countries’ taxation schemes are also available (€20). 
Leasedrive Group reveals new brand image

A NEW logo has been unveiled by the Leasedrive Group which has changed its name from Leasedrive Velo following the integration of Masterlease UK.

 

The company was appointed last December by Investec to manage, operate and integrate the bank’s acquisition of the contract hire business of Masterlease UK.

 

However, the Masterlease name was only available to Leasedrive Velo under licence in the short term so, said managing director David Bird: ‘The choice of new group name was actually quite straightforward.

 

‘We have chosen colours which as closely as possible mirror those of the two previous brands. Our recognisable humming bird icon has been replaced by a new ‘LD’ icon.

‘The new logo colours and icon reflect the fact that at the heart of the Leasedrive Group beats a common core business philosophy. Namely, a focused commitment to the highest level of bespoke customer service aimed at delivering operational excellence from the UK’s largest independent privately-owned vehicle management group.

 

The rebrand is reflected immediately on stationery, e-mail signatures, business cards, 

websites and building signage. Other changes relating to accounts and promotional literature will be introduced as part of a transitional phase, which is expected to be completed within the next three months.

Model update________________________________________________

All-new Ford Focus Estate set to boost sales

FORD is predicting that its all-new Focus Estate, which has joined the Focus five-door, is set to be a popular choice among UK customers with 2,000 orders already confirmed.
Up until the end of May, Focus estate sales have accounted for around 12.5% of all Focus sales. The manufacturer is predicting that the launch of the all-new Focus will increase the mix to 18%.

The Focus Estate brings the same levels of technologies as that of the five-door, with Ford saying that many of the features are new to the mainstream medium car market.  
The Estate is available with the same choice of powertrain options as the hatchback. These include the 1.6 litre TDCi 115 PS engine, which comes equipped with standard Auto-Start-Stop and has emissions starting at 109 g/km.

The range also includes the 1.6 litre EcoBoost 150 PS turbo-charged direct injection petrol engine, which debuted on the C-Max last year.  
Compared to the five-door, the Estate is 20cm longer, has 10cm greater width between the wheel arches and a maximum load capacity of 1,502 litres (in two-seat mode). 
Priced from £17,100 on-the-road, the all-new Focus estate comes with more than £1,000 worth of additional standard equipment versus the equivalent outgoing model, including Bluetooth and voice control, USB connection, DAB, Thatcham Category 1 alarm, aluminium roof rails, tonneau cover, driver lumbar adjust and torque vectoring control all as standard.

BMW reveals new models and enhancements across range

A SERIES of model additions and revisions have been announced by BMW led by the September arrival of the new £30,435 on-the-road 520d EfficientDynamics saloon.

Claimed to set a new benchmark for efficiency with the UK business market in mind, engineers have created a car that is said to be approximately 10% more fuel-efficient than the best its rivals can muster, without reducing the 184 bhp or 380 Nm of torque developed by the 2.0 litre turbodiesel engine. That equates to fuel economy of 62.8 mpg and emissions of 119 g/km.

In addition to the standard Auto Start-Stop, Optimum Gearshift Indicator, Brake Energy Regeneration and Active Aerodynamics, the 520d EfficientDynamics saloon has a longer final drive ratio to reduce engine revs at highway speeds, and low rolling resistance tyres on Streamline-design alloy wheels. 
The 520d EfficientDynamics saloon also comes with BMW’s new ECO-PRO Mode. A driver-activated switch promotes economical driving at low speeds by adjusting the engine mapping, throttle sensitivity, automatic gearshift points, where applicable, and the amount of power consumed by electrical ancillaries including climate control and heated seats.
· THE BMW Z4 range is boosted with the addition of two new engines. The new engines will appear in sDrive20i and sDrive28i versions of the Z4, replacing the former sDrive23i and sDrive30i models. For the sDrive20i, the new engine develops 184 bhp at 4,800 rpm and 270 Nm of torque. Corresponding figures for the sDrive28i are 245 bhp from 5,000rpm and 350 Nm. Both engines use BMW’s EfficientDynamics technologies to lower fuel consumption and emissions. Combined cycle fuel economy on both models is 41.5 mpg with emissions of 159 g/km. A six-speed manual gearbox is standard with both engines, but an eight-speed automatic is optionally available. Standard equipment is enhanced across the Z4 range, with all models now receiving Bluetooth and USB audio interface.

· FROM September the X1 xDrive20d EfficientDynamics will become the cleanest and most economical BMW X product ever. Powered by a 163 bhp 2.0 litre four-cylinder diesel engine with a combined fuel consumption of 62.8 mpg, emissions drop below a crucial threshold to hit 119 g/km. TwinPower Turbo technology, which combines a variable geometry turbocharger and high-pressure fuel injection, gives maximum power at 4,000 rpm, while peak torque of 380 Nm comes in at 1,750 rpm and remains constant until 2,750 rpm. On-the-road prices will start at £25,715.
· THE 5 Series engine range will expand to 11 derivatives with the arrival of the 520i and 528i models in September. Both are powered by a new four-cylinder 2.0 litre petrol engine employing twin-scroll turbocharger technology, high-precision direct fuel injection, VALVETRONIC variable valve control and double-VANOS camshaft control. The 520i develops 184 bhp at 5,000 rpm and 270 Nm of torque. With the optional automatic gearbox, the average economy of the 520i saloon is 44.1 mpg, while emissions dip below 150g/km. The 520i SE saloon costs from £31,190 - £1,512 cheaper than the model it replaces - while the Touring is £33,615. By increasing the amount of turbo boost and revising the operation of the fuel injection system, the same basic engine is able to produce 245 bhp from 5,000-6,500 rpm and 350 Nm for the 528i. Six-cylinder performance, zero to 62 mph in 6.2 seconds for the manual saloon, is therefore feasible with four-cylinder fuel efficiency: 43.5 mpg and emissions of 152 g/km with automatic transmission. The 528i SE saloon cost from £33,610 and the Touring is £36,165. In the 525d, a new four-cylinder 2.0 litre twin-turbo engine replaces the single-turbo six-cylinder 3.0 litre unit. The new engine generates 218 bhp at 4,400 rpm and 450 Nm of torque, sufficient to improve acceleration while reducing fuel consumption by up to 20% (56.5 mpg). The 525d SE saloon costs from £35,135 and the Touring £37,560. Extensive modifications to the six-cylinder twin-turbo diesel engines in the 530d and 535d, both featuring variable turbine geometry, have produced increases in power and torque while at the same time achieving greater fuel efficiency. The fuel consumption of the 530d is around 13% better (49.6 mpg), while the 535d now has a power output of 313 bhp. These models are now priced from £38,780 and £44,290 respectively for the saloon and £41,190 and £46,600 for the Touring. The final 5 Series engine addition for September sees the 407 bhp 4.4 litre twin-turbo V8 from the 550i flagship saloon and 550i GT become available in the Touring for the first time. A 550i Touring starts at £54,680. 5 Series specification is boosted with the introduction of Drive Performance Control as standard, which allows the driver to fine-tune the ride and handling selecting either Comfort, Sport or Sport+ settings. It will be fitted to all saloon and Touring variants. All four- and six-cylinder 5 Series models, have the addition of ECO PRO mode, which adjusts throttle sensitivity, engine response, the upshift points with the automatic gearbox, where fitted, and even the power consumed by ancillaries including climate control and heated mirrors. Owners will also be able to open the boot or - on the Touring - the rear window or tailgate through a foot movement at the rear of the car. Sensors in the rear bumper detect foot movement and if that person is carrying the correct key, messages are sent to the car’s onboard computer telling it to lift the boot lid, tailgate or rear glass hatch on the Touring.
· SEPTEMBER also sees the introduction of M Sport specification to the 5 Series Gran Turismo. Featuring an enhanced standard specification M Sport includes 19-inch light alloy wheels, M aerodynamic body styling, M Sport suspension and other interior and exterior enhancements. Prices for the 5 Series Gran Turismo start at £46,590 for a 530d GT rising to £57,620 for a 550i GT.
· TO coincide with the launch of the new 6 Series Coupé this autumn, diesel power becomes available for BMW’s flagship two-door models. The manufacturer’s 3.0 litre twin-turbo in-line six-cylinder unit producing 313 bhp at 4,400 rpm and 630 Nm of torque from 1,500 rpm joins the range with models badged 640d. ECO PRO is fitted as standard on both the 640d Coupé and the 640d Convertible. In this instance it allows the standard eight-speed automatic gearbox to shift up earlier while altering throttle sensitivity, engine mapping and the power consumed by electronic auxiliary systems. Emissions on the Coupé are 144 g/km with fuel economy at 51.4 mpg (Convertible figures are 148 g/km and 50.4 mpg respectively). The 6 Series Coupé and Convertible will also be available in M Sport trim. The M Sport package adds the M aerodynamic bodystyling package, 19-inch M light alloy wheels, dark chrome exhaust tailpipes, High-gloss Shadowline exterior trim and black brake callipers. Inside Anthracite headlining, Aluminium Hexagon trim, Sport seats and M Sport multi-function leather rimmed steering wheel are fitted. The 640d Coupé costs from £62,080 while the 640d Convertible starts at £68,210.
· BMW’S flagship 7 Series saloons benefit from upgrades to comfort and safety features and infotainment systems for the new model year. A new version of Night Vision is available with pedestrian detection giving drivers stronger acoustic and visual alerts if an unseen pedestrian or cyclist strays into the path of the car. Additional features on BMW ConnectedDrive deliver Real-Time Traffic Information about delays, while the system can now accept apps that receive internet radio stations and allow the use of Facebook and Twitter.

Chevrolet reveals price of electric Volt

THE Chevrolet Volt - the world’s first extended-range electric vehicle (E-REV) - will cost £28,545 on-the-road (including £5,000 Government grant) when it arrives in the UK early in 2012.

The five-door hatchback has an electric-only range of between 30 and 50 miles depending on terrain and traffic conditions, after which its on-board generator kicks in to sustain battery power.

Unlike conventional hybrids, the electric drivetrain directly powers the car’s wheels. The petrol engine is there to prevent the battery going flat, thus eliminating, says the manufacturer, the fear of ‘range anxiety’ experienced by users of other electric vehicles, who are dependent on a limited range and a charging infrastructure before they can use their cars without compromise.
All UK Volts will come with full leather interior as standard.
Revised Volkswagen Tiguan enters showrooms

VOLKSWAGEN’S revised Tiguan compact SUV has gone on sale with prices starting from £21,085 for the S 1.4 TSI 160 PS 2WD BMT six-speed manual and rising to £28,020 for the Sport 2.0 TSI 210 PS 4WD DSG seven-speed.

Like the previous model, the latest Tiguan is available with a choice of two- or four-wheel drive, and with the option of two front ends. One has a front end biased towards on-road driving with an 18 degree angle of approach while an ‘Escape’ model has a 28 degree angle of approach and additional technologies for off-road driving.

Whichever version is chosen, all new Tiguans feature a new look dominated by horizontal lines on the front grille, bringing the model into line with other new Volkswagen models.  
The Tiguan now also once again bears a strong resemblance to its ‘big brother’ the Touareg. At the rear, new two-part light clusters similar to those of the Touareg form an ‘L’ shape, while the lower border of the lights also follows a horizontal geometry.

Four trim levels are available: S, SE, Sport and Escape. All models feature as standard 16-inch alloy wheels, climatic air conditioning, DAB radio and alarm.  SE adds 17-inch alloys, 2Zone electronic air conditioning, Park Assist, iPod and Bluetooth preparation plus Fatigue Detection system (as fitted to the new Passat). 

Sport versions gain multi-function steering wheel and Bluetooth connectivity, plus chrome plated roof rails, heat insulated and tinted glass from the B-pillar back, sport seats, front fog lights and sports suspension among other items. The new Escape model features comfort and convenience features (including Bluetooth and multi-function steering wheel) which were not previously available, reflecting a change in customer demands for off-road capability and a high level of equipment.

Six engines are available, three petrol and three diesel, four of which are new to the Tiguan. New engines include a twin-charged 1.4 litre TSI with 160 PS (up from 150 in previous generation), a 2.0 litre TSI with 180 PS and a 2.0 litre TSI with 210 PS (previously 200 PS).  Despite the increase in power emissions have remained as before or improved.

A 2.0 litre TDI 110 PS engine is offered in two-wheel drive and with emissions of 139 g/km. A further two diesel power units are carried over from the previous generation (the 2.0 litre common rail TDI with 140 and 170 PS). All have improved carbon dioxide emissions values: the 170 PS engine now emits 158 rather than 165 g/km; while the 140 PS unit has been improved from 164 to 150 g/km manual and 169 to 158 g/km for seven-speed DSG.  
Diesel engines will account for around 90% of Tiguan sales; the best-selling derivative is expected to be the 2.0 litre TDI 140 PS.

Both the 2.0 litre TDI 110 and 140 PS models, as well as the 1.4 litre TSI 160 PS with two-wheel drive are designated BlueMotion Technology models. As such they feature Stop/Start and battery regeneration systems to enhance fuel economy and reduce emissions.

Customer deliveries of the four-door, five-seater will begin in September.  The rear seat (from SE upwards) is a 60:40 split bench that can be adjusted forwards and backwards by up to 16 cm and also reclined, while cargo capacity ranges from 470 to 1,510 litres.

New Volkswagen Golf cabriolet launched after nine-year absence

VOLKSWAGEN has opened order books for the new Golf Cabriolet which is back after a nine-year absence.  
Prices for the new model range from £20,720 on-the-road for the S 1.2 105 PS TSI six-speed manual and rise to £26,595 for the GT 1.4 TSI 160 PS 7spd DSG.

The new two-door, four-seater, front-engined soft top joins the range alongside the Eos hard-top convertible. 

It is fitted as standard with an electrically-powered fabric roof which can be lowered in 9.5 seconds including on the move at speeds up to around 18 mph. No separate roof cover is needed, contributing to the rapid opening time, and resulting in less boot space intrusion. With the roof down there is 250 litres of available space.

The Golf Cabriolet is around 20 cm shorter than the Eos, measuring 4,215 mm in length, 1,424 mm in height and 1,779 mm wide. The 2,578 mm wheelbase is the same as Golf hatchback.

The new Golf Cabriolet will be available with a choice of three engines: a 1.2 litre TSI 105 PS, 1.4 litre TSI 160 PS and a 1.6 litre TDI 105 PS. A further petrol and two diesels will be offered later in the year. DSG automatic transmission will be offered while BlueMotion Technology modifications will be applied to the diesel engines to ensure high efficiency and low emissions. 

Three trim levels will be offered - S, SE and GT - with standard specification including 16-inch alloy wheels, and Bluetooth. Moving up to SE, features such as 2Zone climate control, cruise control, parking sensors and automatic lights are added, while at the top of the range, GT adds a number of new highlights including sports suspension, Alcantara upholstery and 18-inch alloy wheels.  

The first customer deliveries are due to take place at the start of September.

Alfa reveals upgraded MiTo range-topper

ALFA Romeo has updated its MiTo Quadrifoglio Verde with revised exterior styling and an all-new sports interior.

In showrooms from late July/early August, the range-topping MiTo costs £18,755 on-the-road.

Externally the model features a new valance that widens the lower part of the front, while the fog lights are now finished with black surrounds and the car is fitted with 18-inch alloy wheels.
Moving into the cabin, and as standard on the Quadrifoglio Verde trim, MiTo sport seats now feature a central column in Alcantara suede and a totally black interior is complemented by two-tone (green and white) artisanal seams on the seats, steering wheel, hand brake lever and gear knob.

The Quadrifoglio Verde MiTo is powered by a 1.4 TB MultiAir 170 bhp engine which returns 47.1 mpg on the combined fuel cycle and has emissions of 139 g/km. 

New Twinair range introduced to Fiat 500 line-up

FIAT has added a new addition to its 500 range in the shape of the TwinAir - previously designated as an engine - the nomenclature now appears as a model in its own right.

Coming in two trim levels - TwinAir and TwinAir Plus - the cars are powered by a 0.9 litre 95 g/km engine and are available in both hatchback and convertible versions. The new range starts at £11,600 on-the-road for the TwinAir, rising to £12,700 for the TwinAir Plus
Prices announced for Chevrolet Camaro

THE muscular Chevrolet Camaro will cost from £34,995 on-the-road when it arrives in UK showrooms early in 2012.

Powered by a 6.2 litre V8 engine with 432 PS and suspension fine-tuned for European roads, the Camaro will be available as both a coupe and a convertible (£39,995), which comes with a power-folding roof. 
Both variants are full European specification, with type-approved lighting and European-calibrated dials.

Available in left-hand-drive only, all UK versions of the Camaro will be the top specification model, with 20-inch alloy wheels, Brembo performance brakes, full leather upholstery with a six-way power adjustable driver’s seat, a Boston Acoustics nine-speaker audio system, Bluetooth and rear parking sensors.

Prices for new Abarth 500C manual revealed

THE new Abarth 500C convertible sports car, with manual gearbox will cost less than the current car with ‘Competizione’ paddle-shift transmission.
Abarth has taken the convertible model and added the option of a five speed manual transmission, for those drivers who do not wish to take advantage of the ‘Competizione’ box.

Priced at £16,856 on-the-road, the Abarth 500C manual is around £1,000 cheaper than the automatic version. It is powered by a 135 bhp 1.4 16v Turbo T-Jet engine, which provides the convertible with a top speed of 128 mph and a 0-62 mph time of 7.9 seconds. Fuel economy is 43.5 mpg on the combined cycle and emissions are 155 g/km.

Manufacturer news___________________________________________

Saab to develop three new models following Chinese funding deal

SAAB has announced the development of three new model - the 9-1, 9-6 and 9-7 - as part of a new agreement with Chinese motor companies Pang Da Automobile Trade Co., Ltd. (Pang Da) and Zhejiang Youngman Lotus Automobile Co., Ltd.
Finalisation of the agreements between Swedish Automobile N.V., which now owns the Swedish motor manufacturer, and Saab Automobile AB (Saab Automobile) and the two Chinese companies converts the non-binding memorandum of understanding relating to the equity investment of Pang Da and Youngman announced last month into binding agreements subject to regulatory and other third party approvals.
The agreement heralds a €245 million investment in Swedish Automobile by the two Chinese companies 

The new joint venture company which will develop the three models will be 50% owned by Saab Automobile and 50% by Youngman Passenger Car.

Within the development process of the three new vehicle lines, Saab Automobile will be responsible for controlling and managing the design, the development and testing process to the start of production and providing other necessary technical and quality control support. For this, Saab Automobile will source existing capabilities and expertise from its state-of-the-art technical development department in Trollhättan. Youngman Passenger Car will be responsible for providing the necessary financial investments in the joint venture.
Victor Muller, CEO of Swedish Automobile and Saab Automobile, said: ‘Establishing the new product joint venture is a major step for both Saab Automobile and Youngman Passenger Car and marks the start of an exciting new partnership. 
‘This joint venture offers Saab Automobile the opportunity to develop models that were not envisaged nor funded in our original business plan: for instance, we will now be able to develop a small entry level Saab, a car that has long been on the top of our wish list.’

Hyundai makes five-year triple care package standard on all cars

HYUNDAI’S Triple Care package has been extended to the i20, Santa Fe and i800 models and now comes as standard on all passenger vehicles.

The first part of the Five Year Triple Care is a five year, fully transferable, unlimited mileage warranty Triple Care also offers owners free, 24-hour roadside assistance anywhere in the UK or Channel Islands and five years of annual vehicle health checks. 
To ensure that owners’ vehicles are kept in the best condition, a local Hyundai dealer will perform a check on key elements of car care across a range of areas such as tyres/clutch/brakes/lights operation, fluid levels and battery condition.
Tony Whitehorn, Hyundai UK’s managing director, said: ‘The decision to make the Five Year Triple Care package available across the Hyundai passenger car range reflects our commitment to ensuring customers can buy our products with total peace of mind.’
Light commercial vehicles______________________________________

Van sales rise for 17th consecutive month

VAN registrations have recovered strongly in the first half of 2011 from the depths of recession in late 2009 and early 2010. 
In the first six months of this year all sectors of the van market have seen registrations increase with sales in total up 24.21% at 133,238 (2010: 107,270).

Underlying van registration volume is back to 250,000 units, compared to an annual average of 265,000 over 15 years from 1996 to 2010, according to the Society of Motor Manufacturers and Traders.

In June van sales increased 13.5% to 22,850 (June 2010: 20,139) - the sector’s 17th successive monthly rise.

SMMT data reveals that:

· Sales of vans up to two tonnes jumped 23.6% last month to 4,874 (June 2010: 3,942) to take 2011 volume to 26,168, up 8.5% (2010: 24,124).

· Sales of medium-sized vans were fractionally down last month at 2,956 (June 2010: 2,966) to leave 2011 sales up 23% at 16,394 (2010: 13,324).

· Sales of heavy vans (2.5-3.5 tonnes) increased 11.8% last month to 12,322 (June 2010: 11,026) to take this year’s volume to 73,051, up 27% (2010: 57,509).

· Pick-up sales rise 17.8% last month to 2,121 (June 2010: 1,800) to leave 2011 volumes up 43.5% at 14,196 (2010: 9,894).

· 4x4 registrations jumped 42.5% last month to 577 sales (June 2010: 405) to leave annual volumes up 41.8% at 3,429 (2010: 2,419).
Clean ‘green’ Mercedes-Benz Sprinters charge into SSE fleet

 

ONE of the UK’s largest energy producers has switched to a fleet of nearly 400 environmentally-friendly Mercedes-Benz vans.

Scottish and Southern Energy (SSE)’s new Sprinters are powered by low emission 129 bhp Euro5 engines and equipped with optional BlueEfficiency packages which make them ‘greener’ and more economical than the standard model.

 

BlueEfficiency combines a raft of measures aimed at saving fuel and cutting exhaust emissions. 
The vans frequently tow trailers weighing up to 2.5 tonnes so the fact that Sprinters come fitted as standard with Trailer Stability Assist was another point in their favour.
 

SSE’s 383 new Mercedes are the subject of a five-year contract hire deal with Lex Autolease. They were supplied by dealer Rygor Commercials, of Westbury, Wiltshire, with support from Mercedes-Benz UK’s fleet van sales team.

 

Most are 3.5 tonne Sprinter 313CDI panel vans which are now serving as general ‘workhorses’ and used to fulfil a wide variety of roles across all of SSE’s divisions. 

However, 79 are 5.0 tonne Sprinter 513CDI panel vans. Fitted with Versalift 14m access platforms and stabiliser legs, these are used to maintain street lighting columns; some have low-voltage insulation which allows them to work on overhead power lines too. 

 

Mike Lauriello, Lex Corporate business development director, said: ‘The Sprinters were chosen for this order after we worked through a detailed evaluation, along with our client SSE.
‘The order was based on a long list of criteria: the vans had to be fit for purpose and able to do the job for which they were intended. We also looked at driver acceptance, cab comfort, and ‘practical user’ acceptance - taking in factors such as the height of the rear step - then compiled a detailed analysis of projected whole life costs.
 

‘Safety and technology were also crucial to the evaluation. The Mercedes-Benz Sprinter is widely recognised as the safest vehicle in its class, as well as being one of the cleanest, ‘greenest’ vans on the road - as a business working in the energy sector, SSE is determined to lead not follow when it comes to cutting fuel use and exhaust emissions.’
 

SSE’s Sprinters are additionally fitted with racking systems by Tevo, of Wooburn Green, Buckinghamshire, roof-racks and rear steps, and vinyl-wrap liveries. Most are also equipped to tow generators, compressors and trailers for plant items such as mini-diggers. They are based across SSE’s working area, which covers most of Scotland and the southern half of England, as far north as Nottingham and Stoke.

Nissan starts NV200 electric vehicle testing

NISSAN has started global proving of an electric vehicle based on the compact commercial vehicle NV200. 
For the first phase, the Japan Post Service Company will carry out a test in Japan. One test vehicle has been provided to carry out postal collection and delivery tasks for approximately two months in Yokohama to evaluate the vehicle’s capabilities under a customer’s normal usage conditions. Later, similar proving tests will be carried out both in Japan and Europe, where similar evaluations will be carried out with other companies.
　　
Nissan is aiming to become the leader in zero emissions, and in addition to carrying out the development of electric vehicles, Nissan is also engaged in comprehensive efforts to spread the use of electric vehicles and promote sustainable mobility. 
Residual value update_________________________________________

Diesel cars’ RV premium accelerates despite rising market share

SALES of new diesel cars are continuing to rise and take an increased market share - but that is failing to dent the residual value premium they enjoy over their petrol-engined rivals.

In 2000 diesel sales accounted for less than 15% of the total market but by the end of last year that had climbed to 46%. The May 2011 registration figures, issued by the Society of Motor Manufacturers and Traders, recorded that market share had risen again, this time to a new landmark of 52.9%. 
However, despite diesel fuelled cars accounting for an ever increasing number of what dealers are offering on their forecourts the rise in supply is not proving to be detrimental to prices, according to EurotaxGlass’s.

The table below compares the average auction prices for three and four-year old cars, which highlights the premiums paid for diesels in January, March, and May of 2010 and 2011.

Changes in price premiums for diesel fuelled cars (three and four-years-old)

	Sales
	Jan ‘10
	Mar ‘10
	May ‘10
	Jan ‘11
	Mar ‘11
	May ‘11

	Diesel
	£7225
	£7800
	£7675
	£7675
	£8100
	£7725

	Petrol
	£5550
	£6275
	£6150
	£5925
	£6300
	£5900

	Diesel Premium
	£1675
	£1525
	£1525
	£1750
	£1800
	£1825



The data shows that 12 months ago the price benefit for diesel was just over £1,500, and now it is leapt to more than £1,800. 
July’s Glass’s Guide says: ‘The additional cost new for a lower medium mainstream car three years ago was around £1,300 to £1,400, so the retained value at the time of disposal is significantly better than the petrol alternative.’ 

In May 2011 the average mileage for the diesel cars sold at auction was 63,500, compared to only 33,000 miles for petrol. This means, says Glass’s that the trade was not just paying a price premium of £1,800 for cars of a similar mileage, but they were prepared to accept that the diesel purchase came with an additional 30,000 miles. 

Pointing out that the choice of diesel for retail customers was not a financial one, Glass’s said: ‘The trade only pays these premiums because they can be fully recovered at the point of retail sale. 
‘The £1,800 saving by purchasing a petrol car would finance a lot of fuel. At today’s prices, £1,800 would buy 289 gallons (derived from the average unleaded price of 137p per litre). Assuming a customer chooses a lower, or upper medium, petrol fuelled, family car with a combined consumption of 40 mpg, the first 11,560 miles would be free. This might be a slight exaggeration of the truth because if the diesel car is sold in a few years time it is still likely to command a price premium - albeit a much smaller one.’

Average wholesale used car values fall 2.5%

AVERAGE used car value fell for the third consecutive month in June, according to latest data from Manheim Remarketing.
Values fell by 2.5% (£168) to £6,640 down from a 12-month high of £7,095. The fleet sector fell by 2.5% (£155) to £6,100 with average mileage accelerating to 61,092, although average vehicle age dropped a month to 48 months.

Manufacturer stock values fell by 3% (£346) to £11,279, while dealer part exchange values increased by 0.9% (£21) to £2,327. 
When compared with June 2010, with average age up by just one month to 52 months and mileage up by 3,265 miles to 54,161 miles, average wholesale used car values are 4.8% (£338) lower.

Notable examples of decreases in average values in June in the fleet sector included small hatchbacks down 1.5% (£66) to £4,276, compact executive down 7.9% (£683) to £7,984, mini MPVs down 1.4% (£66) to £4,800 and 4x4s down 7.4% (£952) to £11,932.

Examples of an increase in values for the fleet sector in June included medium family cars up 1.6% (£85) to £5,499. 
Mike Pilkington, managing director, Manheim Remarketing, said: ‘Pressure on values and conversion rates continued during June. This pressure is a culmination of sporadic retail demand driven by increasing economic uncertainty combined with healthy supply. 
‘This limited retail demand appears to be set to continue through the forthcoming summer break and we anticipate further pressure on values. Buyers are still out in numbers but they are increasingly looking to cherry pick the best vehicles to replenish stocking levels.’

Van market may suffer shortage of vehicles says BCA

SLOWER new van sales three years ago are now starting to impact the current used van market, according to BCA.

With fewer vans entering the contract hire market in the second half of 2008 as the recession began to bite, there are fewer coming back to the market today on three-year cycles.

The situation has been exacerbated by subsequent contract extensions, causing further delay in stock reaching the market and, when it does, it is older, higher mileage and often in poorer condition.
Duncan Ward, BCA’s general manager, commercial vehicle sales, said: ‘We are now reaching the three year anniversary of the onset of decline in new LCV sales, when the rolling annual figure fell from nearly 350,000 units in June 2008 to a low point of around 180,000 by the end of 2009 - a drop of over 40%.
‘What it means is that for the next 18 months to two years, there is a potential for the market to be short of three to five-year-old one owner used LCV stock. If demand begins to surge in line with the expected economic recovery over the same period, we could see prices rise sharply in the used market.
Ward added: ‘We are already seeing some signs of increased demand now the tranch of business failure vehicles from 2010 and earlier this year have washed through. Many professional buyers are moving away from their traditional age and mileage profiles, either heading upstream and competing for the even scarcer late plate vehicles or looking at the best presented part-exchange vehicles coming back to market.
‘We are effectively at the beginning of an extended supply squeeze in the used LCV market and Ground Zero in volume terms is still some 18 months away. Buyers in the wholesale market are going to have to use every channel - physical and online - to acquire stock profitably in the months ahead.’

Online LCV sales race ahead says BCA

NEW data from BCA suggests there is a significant shift in the way professional buyers are prepared to acquire their LCV stock.

Sales via the Live Online channel accounted for over 20% of all BCA LCV sales last year, compared to just 5% in 2009. Figures for 2011 to date suggest the percentage of LCV sales to online bidders will top 30% by the end of this year. 

Live Online allows trade buyers to bid for vehicles on their laptop or PC against buyers in the auction hall in real time. BCA has also seen LCV sales numbers climb in its daily Bid Now, Buy Now and e-Auction online sales.

Nearly 6,000 individual professional trade buyers logged on to buy LCVs at BCA last year. Nearly £150 was added to the value of every vehicle sold to Live Online bidders and an additional £6 million generated in total value.

The highest percentage of commercial vehicles sold online was Double Cab Pick-Ups, with 37% being purchased by Live Online buyers. Mini-buses, Lutons and station wagons also sold in relatively high percentages (more than 20%) to online bidders.

BCA’s Duncan Ward said: ‘We have some buyers who buy almost exclusively online, particularly when they are searching for more specialist commercial vehicles. If current levels of online activity are maintained, the number of LCVs sold online at BCA could well represent a third of the total volume this year. The message is clear - Live Online generates valuable additional buying power for commercial vehicle sellers.’
SEAT Alhambra makes successful auction debut

SEAT’S new seven-seat MPV, the Alhambra, has made its official debut in the UK’s used car market and sent auction records tumbling in the process.

The first official approved used examples of the MPV went under the hammer in a closed auction for SEAT UK dealers at Fleet Auction Group in Coalville, Leicestershire.

More than 25 SEAT dealers from around the country went head to head in the auction hall as hectic bidding for the 10 ‘60’ plate cars available saw values soar way beyond those predicted by used car price experts CAP.

Interest in the SEATs drove values for all 10 cars well beyond 100% of the CAP ‘clean’ valuation with the most popular MPV being a 140 PS Alhambra SE 2.0 TDI CR Ecomotive in ‘Reflex Silver’ with almost 10,000 miles on the clock selling for £23,700, 122% of the CAP valuation.

David Ardern, SEAT UK used car manager, said: ‘Interest in these cars was really unprecedented, with dealers falling over themselves to get hold of one.

‘In the notoriously hard-nosed world of used car buying and selling I can’t remember a time when a number of SEAT cars have sold for so much beyond their CAP valuations.’
Technology event rallies the used car market

A BRITISH Car Auctions (BCA) event held at Microsoft’s London headquarters has urged the used car industry to develop a mobile strategy.


BCA combined with Microsoft, TBS Enterprise Mobility and the Mobile Data Association for a one-day conference examining how mobile technology is impacting the used car market today, and what the future may hold.

Chaired by former Society of Motor Manufacturers and Traders’ chief executive Christopher MacGowan, his introductory overview underlined the market’s significance to the wider UK economy.  


Jonathan Higham from BCA illustrated how mobile technology was already a part of the wholesale used vehicle market, both as a part of the remarketing process for sellers and as a platform for buyers.  

Mobile inspection and appraisal technology has been part of the BCA model for many years, gathering and uploading data that kick starts the remarketing process.  The current generation of hardware and software provides another level of consistency, reliability and efficiency - allowing vehicles to be described accurately and swiftly before entering the remarketing arena.   

A snapshot of how next generation technologies could develop was offered by Paul Foster, developer evangelist for Microsoft.  He explained how mobile devices have effectively consumerised IT, giving everybody the power to harness technology for their own needs, through a wide range of devices and applications, inside the home, the office and the car.  He presented a vision of how contextual computing could lead to artificial intelligence driven ‘life advisors’ that help everyone with those difficult purchasing decisions.


Steve Reynolds, CEO of TBS Enterprise Mobility - the technology delivery partner for BCA - and president of the Mobile Data Association, focussed on the aspects of everyday life which are converging with mobile technology and how they are multiplying.  


He also explained how the benefits of mobile telemetry and data transfer technology would grow clearer, increasingly helping to avoid traffic congestion, improve fuel efficiency and add safety features.  


Richard Richmond, from Lombard, highlighted how effective application of the latest technology was central to the remarketing process, particularly in inspection and remote selling channels where transparency of condition was critical.  

Every speaker stressed the importance of assessing how customers chose to communicate and receive information, which would inform both the wholesale sector and how consumers bought cars from dealers in the future.

Reynolds said: ‘The benefits of new, agile technologies really can be enjoyed by everyone in the vehicle remarketing value chain today. The technology exists now to improve efficiencies and drive growth, even in today’s challenging climate.’
Politics and regulation_________________________________________

UK road fatalities fall to all-time low

THE number of people killed in road crashes on UK roads fell 16% last year to 1,857 (2009: 2,222) - the lowest figure since national records began in 1926.

A total of 22,660 people were reported seriously injured in 2010, 8% less than in 2009 (24,690) and there were 184,138 slight injury casualties (2009: 195,234), a 6% reduction.  

In total last year 208,655 people were killed or injured on the roads, down from 222,146 people in 2009, according to latest data from the Department for Transport, 6% less than in 2009. The number of accidents recorded by the police was 6% down last year at 154,421.

Motor vehicle traffic levels fell by 2% compared to 2009 - 308 billion miles down from 313bn miles travelled. 
Adrian Walsh director of RoadSafe said: ‘This is a remarkable achievement, while there can be no single reason for this reduction, it is clear that an effort by drivers themselves, the road safety community as a whole and the safety investment by roads authorities has contributed. However a remarkable 20% reduction in deaths among car occupants is tribute to the enormous strides in car safety design.
‘It is not simply that cars are becoming safer when in a collision but the fitment of e-safety technology such as stability control means that crashes can be avoided.’

Commenting on the influence that those who manage companies where people drive for work have on road safety, he added: ‘Companies such as Driving for Better Business campaign champions have shown that they can reduce the number of crashes and also improve efficiency - a win-win for all.

The fact that annual road deaths have fallen below 2,000 for the first time since records began, proved the value and effectiveness of having a strong road safety strategy, according to the Royal Society for the Prevention of Accidents.

However, despite the overall reduction in casualties, there was a rise in the number of cyclists killed - to 111, an increase of 7% on 2009. The number of cyclists seriously injured also increased, by 2% to 2,660. There was also an increase in goods vehicle occupants killed - up from 50 to 62.

Kevin Clinton, RoSPA’s head of road safety, said: ‘That road accident deaths have fallen below 2,000 for the first time since records began in the 1920s is a significant achievement, and particularly considering that much of the reduction has happened in very recent history - in the mid-1980s, for example, road deaths stood at around 5,500 a year.

‘This achievement proves the value and effectiveness of a comprehensive road safety strategy which has strong Government leadership and involves the joint working of the road safety community. 
‘We obviously need to understand fully the reasons for the significant reduction in deaths from 2009 to 2010; it might be that the economic downturn has had a part to play, through a reduction in traffic and lower speeds, and perhaps also the particularly harsh winter.’

However, Clinton cautioned: ‘Maintaining and improving on this success over coming years, with less money and fewer staff for road safety, plus increasing traffic as the economy improves, will be the challenge.’

IAM director of policy and research, Neil Greig, said: ‘The challenge now for the Government is to treat driving as a skill for life and support post-test training. Equally every individual motorist has to take responsibility for their own road risk, whether that means improving their driving through further training, or simply by taking a bit more care.’

At the start of the decade (2000) the number of people killed and injured on the UK’s roads was 320,283 - 3,409 people killed, 38,155 people seriously injured and 278,719 people slightly injured. Motor traffic travelled 290bn miles that year, according to DfT figures.
EU crackdown on drivers committing traffic offences abroad 

DRIVERS are to be punished for traffic offences they commit abroad, including the four ‘big killers’ causing 75% of road fatalities - speeding, running red lights, failure to use seatbelts and drink driving - under plans backed by the European Parliament yesterday (Wednesday, July 6).

European Commission Vice-President Siim Kallas, responsible for transport underlined the need for an EU-wide agreement saying: ‘A foreign driver is three times more likely to commit an offence than a resident driver. Many people seem to think that when they go abroad the rules no longer apply to them. My message is that they do apply and now we are going to apply them.’

EU figures suggest that foreign drivers account for 5% of traffic but around 15 % of speeding offences. Most go unpunished, with countries unable to pursue drivers once they return home. 

A directive on cross-border enforcement aims to remedy that situation. It will enable EU drivers to be identified and thus prosecuted for offences committed in a Member State other than then one where their car is registered.
In practical terms, the new rules will give Member States mutual access to each others’ vehicle registration data via an electronic data exchange network to be put in place. 
This will allow for the exchange of the necessary data between the country in which the offence was committed and the country in which the car was registered. Once the owner’s name and address are known, a letter to the presumed offender will be sent to them.

It will be for the Member State of offence (where the offence was committed) to decide on the follow up for the traffic offence. The directive does not harmonise either the nature of the offence nor the penalties for the offence. So it is the national rules in the Member State of offence, according to national law, which will continue to apply regarding both the nature of the offence and penalties.
Following the vote in favour of the move, the draft directive will be formally adopted by Member States in the forthcoming weeks. After that Member States will have two years to transpose it in their national law before it comes into force, possibly by 2013.
Apart from the four ‘big killers’ causing 75% of road fatalities, the directive will also address driving under influence of drugs, failing to wear safety helmets, the illegal use of an emergency lane and the illegal use of a mobile phone while driving.

Climate change experts propose new measures to cut vehicle emissions

GREATER encouragement of eco-driving, differential Vehicle Excise Duty on vans and improved enforcement of the 70 mph speed limit on motorways are among the measures proposed by the Committee on Climate Change to further reduce greenhouse gas emissions.

However, while the Committee, which is the Government’s climate change watchdog, concludes that more needs to be done to meet 2025 greenhouse gas emissions target in its latest report, it has praised the efforts of the UK automotive in tackling climate change.
While the report outlines the need for the UK’s total emission levels to fall by 3% each year to meet targets, it also highlights the ‘good progress’ being made within the UK’s automotive industry, which has seen new car carbon dioxide emissions fall over 20% since 2000 to 144.2 g/km in 2010 (2009: 150 g/km).

‘Industry is committed to improving its environmental performance and while there is still more to do, the report demonstrates the good progress made by the automotive industry,’ said Paul Everitt, chief executive of the Society of Motor Manufacturers and Traders. 

‘Investment in low and ultra-low carbon vehicle technologies has delivered impressive reductions in carbon dioxide emissions, but sustained action, to support research and development, new infrastructure and consumer incentives will be essential if we are to sustain and improve the rate of progress.’

This year the industry has continued to drive down emissions, leading to the lowest ever new car emission level, with the first quarter of 2011 recording 140.2 g/km on average. 
While further reductions will become increasingly difficult to achieve through advances in engine technology, says the SMMT, the industry is introducing driver behaviour aids such as gearshift indicators and interactive driver monitoring software to maintain the downward trend in emissions.

However, on van emissions the Committee fears a combination of limited efficiency improvements and a rise in distances travelled by vehicles means there is a risk that emission levels will not fall fast enough to meet targets. It therefore wants to see the introduction of new measures to speed-up emission reduction such as differential Vehicle Excise Duty.

On eco-driving, the report says that just 10,000 drivers were trained in 2010, compared to the 350,000 required annually by 2020. On motorway speed limit enforcement, the Committee said enforcement declined in 2009, with an increase of 3% in the number of drivers exceeding the speed limit on motorways.

The report, the Committee’s third annual report to Parliament on progress made by Government last year towards reducing emissions, therefore recommends that improved enforcement of speed limits could help to reduce emissions.

The report also dismisses a Government idea for increasing the motorway speed limit to 80 mph as being counter productive to its carbon reduction programme.

Government sets out vision for electric vehicle infrastructure

THE Government’s vision for a recharging infrastructure - including workplace charging for commuters and fleets - to support what it is calling an electric vehicles revolution, has been announced by Transport Secretary Philip Hammond.

The publication, ‘Making the Connection: the Plug-In Vehicle Infrastructure Strategy’ identifies how a recharging infrastructure will develop in a way that is targeted, convenient and safe.

It sets out the steps that Government, as part of its £400 million programme to support ultra-low emission vehicles, and industry will take to support an infrastructure that encourages the majority of recharging at home, at night, and after the peak in electricity demand, supported by workplace charging for commuters and fleets, and a targeted amount of public infrastructure.
The policy represents a change of mind from the Government’s original recharging infrastructure plan. That was focused on a national network of roadside recharging points that would be constructed by utility companies. Now, it seems, the majority of recharging points will be created by the private sector with research also indicating that drivers preferred to recharge vehicles at home.

The Transport Secretary also announced that the Renault Fluence has become the 10th vehicle now eligible for the Plug-in Car Grant - a grant of up to £5,000 off the purchase price of an electric vehicle that can be obtained by private and business buyers.

Hammond said: ‘The ability to re-charge is a key part of the jigsaw in supporting the growth of the electric vehicle market. It is crucial therefore that we make the process as simple as possible.

‘Public chargepoints are part of the answer but putting a chargepoint on every corner is not the right approach. It is most convenient for drivers and best for the energy system for the majority of charging to happen at home.

‘Electric cars mean getting out of the mentality of needing to travel to a petrol station and into the habit of refuelling when a vehicle is not being used.

‘This strategy will help maintain the UK as a global leader in the design, production and use of electric and ultra-low emission cars and at the forefront of efforts to decarbonise motoring.’

The strategy outlines support for plug-in vehicle infrastructure through:
· Ensuring plug-in vehicles are an attractive choice for the motorist - e.g. ensuring that Britain’s smart metering is implemented so that cars can charge when it’s cheapest for the consumer; providing comprehensive information through a National Chargepoint Registry so when a motorist needs to use a public chargepoint they know where to find one; ensuring systems are in place so that all chargepoints can be used by all motorists; and challenging industry to resolve, by the end of the year a range of technical issues that will allow the market to grow in the UK.
· Making it easier for private enterprise to provide recharging infrastructure by removing regulatory barriers - e.g. establishing a Permitted Development Right for chargepoints so they no longer need planning permission; and Ofgem will consult this year on an exemption that makes it clear that charge point owners and operators can sell electricity via chargepoints at the market rate;
· Proposing the inclusion of policy on plug-in vehicle infrastructure in the National Planning Policy Framework, due for consultation next month, to encourage local authorities to consider adopting policies to include plug-in vehicle recharging infrastructure in new domestic, workplace and retail developments.

Business Minister Mark Prisk said: ‘The UK wants to be a world-leader in ultra low carbon technology and today’s strategy is the next step in our achievement of that aim.

‘I hope the report will accelerate the growth of the ultra low carbon vehicle market by giving clarity about the Government’s plans.’

The report can be accessed at: http://www.dft.gov.uk/publications/plug-in-vehicle-infrastructure-strategy
Government consults on Dartford crossing charge increases

THE Government has launched a consultation into proposed charge increases at the Dartford-Thurrock Crossing.

Roads Minister Mike Penning also announced that the Highways Agency has started (from July 1) a six-month trial of revised operational arrangements for suspending Dartford Crossing charges to help traffic flow when an emergency has created particularly severe congestion.
The Government says it is clear that reducing congestion at the ‘vital transport link’ for the UK economy is an absolute priority.

Penning said: ‘The Dartford-Thurrock River Crossing is a vital piece of transport infrastructure that has brought huge economic benefits and opportunities to the country. But the simple fact is many more motorists want to use the Crossing than it was designed for and this leads to frequent lengthy delays, frustration and damage to the economy.

‘Unless urgent action is taken this situation will only get worse with traffic expected to increase. That is unacceptable.

‘It is clear that in the absence of the proposed increased revenues, we would not have been able to prioritise improvements which will benefit millions of road users. 
‘We are committed to introducing free flow charging to reduce congestion and explore provision of new additional crossing capacity.’

To allow for the investment the Government is now consulting on its intention to increase Crossing charges this year and next. 
The proposal is that cash payments would increase for cars from £1.50 to £2 in late 2011 and to £2.50 in spring 2012. For two axle goods vehicles cash payments would increase from £2 to £2.50 in late 2011 and to £3 in spring 2012. For heavy goods vehicles they would increase from £3.70 to £5 in late 2011 and to £6 in spring 2012.

The Government says it intends maintaining the existing levels of discount for those paying in advance using the Dart-Tag system and the local residents’ discount scheme with no changes to the levels of charges.

The consultation will run until Friday, September 23 and can be accessed at www.dft.gov.uk/news/statements/penning-20110630
BMA votes for total ban on smoking in cars

DOCTORS meeting at the BMA’s Annual Representatives Meeting have voted to ban smoking in cars.

Following the debate, Dr Charles Saunders, joint deputy chairman of the BMA’s Scottish Council, said: ‘Tobacco smoke is a potent cocktail of over 4,000 toxins, including 50 known to cause cancer. Smoking in the confined space of a car is therefore a toxic threat to health and people sharing a car with a smoker will be exposed to in-car particle concentrations 27 times higher than in a smokers home and 20 times higher than the levels found in a smoky pub before the ban on smoking in public places was introduced. Rolling down the window does not eliminate this risk.

’Children exposed to smoking in cars will be at risk of the harmful effects of second hand smoke including persistent wheeze and respiratory disorders. 

’It is estimated [by the British Lung Foundation] that more than half of eight to 15 year olds have been exposed to smoking in cars and 86% of children want people to stop smoking when they are in the car.

’There is an increasing awareness amongst the general population of the risks of exposure to second hand smoke and banning smoking in cars is another way in which we can protect non-smokers from the risk of harm from second hand smoke.’

Smoking is already banned in all enclosed public places and workplaces - including vehicles defined as a ‘workplace’, which includes company cars.
Dealer news__________________________________________________

General motor industry news___________________________________
Itochu takes control of Kwik-Fit and appoints new boss

LEADING Japanese trading company Itochu has completed its acquisition of the Kwik Fit Group for £637 million. 
The company has bought the leading UK automotive repair company from PAI Partners, which had owned the group since August 2005, following regulatory approval.

An Itochu spokesman said: ‘The Kwik Fit Group is an excellent addition to the Itochu organisation. Kwik Fit has a very strong brand, operational structure and network of centres. We look forward to making further investment in the business to build on its heritage and reinforce its market leading position.’
The Kwik Fit Group is the largest independent automotive parts, repair and replacement specialist in Europe and one of the largest in the world. With 1,800 service outlets across Europe it employs 9,000 people. Kwik Fit has national UK coverage of 676 service centres and more than 200 mobile tyre fitting vehicles, making it the UK’s leading tyre, exhaust, brake and MoT specialist.

Itochu was founded in 1858 and has evolved and grown into one of Japan’s leading trading companies. With approximately 130 bases in 68 countries, the company is engaged in domestic trading, import/export, and overseas trading of various products such as textile, information and communications technology, machinery, energy, metals, minerals, chemicals, forest products, general merchandise, food, construction, realty, finance, insurance, and logistics services, as well as business investment in Japan and overseas.
Itochu and its subsidiaries operate various tyre-related businesses globally. In the UK, the company operates Stapleton’s (Tyre Services) Ltd based in Letchworth, the UK’s leading tyre distributor, which also has its own retail network of 135 service points, the fourth largest number of outlets in the UK.
Following completion of the deal Stapleton’s boss Kenji Murai has assumed leadership of the Kwik-Fit Group. He replaces chief executive officer Ian Fraser who departed the business immediately along with group finance director Michael Healy. 
Itochu stated: ‘In Kenji Murai we have the ideal leader for Kwik Fit on the next stage of its journey. We are confident that Kwik Fit can go from strength to strength under his leadership.’

Brake goes on new car price rises

THE average price of new cars increased last month by 0.021% or £6 from £28,206 to £28,212, according to latest information from DrivenData.

It is the fifth time prices have increased this year - +2.208% in January; +0.210% in

February; +0.103% in March and +0.167% in May.

The average annual price of a new car since June 2010 has increased by 4.794%, or £1,290.65 from £26,921.35 to £28,212.

The underlying pace of inflation in car prices has risen over the past 12 months to 4.794. It rose by 4.231% between June 2009 and June 2010.

John Blauth, editor-in-chief of DrivenData, said: ‘There was no let up in motoring costs in June though the rate of increase in new car prices appears to have slowed. With the

recent small drop in fuel costs, while it’s no great relief bearing in mind the economic maelstrom through which we’re currently swimming even this small let-up has to be considered positively. Hopefully it is the start of a trend.

‘Why there was a slight drop in new car price inflation is anyone’s guess. As with so many economic matters, the detail may provide a clue but searching for it will take longer than waiting for next month’s figures. In this case the macro view is more informative than the micro - and less prone to analytical error.’
People on the move____________________________________________

Ford of Britain appoints new managing director

MARK Ovenden is to return to the UK to become managing director of Ford of Britain from August 15, in succession to Nigel Sharp, who, on reaching 65, is to retire after 39 years with the company.

Ovenden, managing director and president of Ford Russia, returns to Britain after an assignment of almost three years at the head of Europe’s fastest growing market. 
His previous roles have included director marketing, Ford of Britain, from March 2006, and Ford of Europe brand manager, based at the Dunton technical centre in Essex. A graduate of Nottingham University, Ovenden has had a wide range of global marketing and sales experience within Ford Motor Company, including positions based at Dearborn and Cologne.
 

Sharp was sales director Ford of Britain from January 2006 before being appointed managing director in 2009.  
New boss of Automotive Leasing appointed

TIM Meadows is the new director of Automotive Leasing, LeasePlan UK’s public sector leasing division.
Meadows was promoted from within the Group and takes over from Stuart Walker, who was recently appointed to the new role of strategic marketing and ancillary services director.
Meadows has been with LeasePlan for seven years, most recently as southern regional director. Prior to joining LeasePlan, he held positions with Lombard Vehicle Management and Lex Vehicle Leasing. 

Gallop takes on new management role at Alphabet
ALPHABET has brought Martyn Gallop into its operational management team in the new role head of fleet management
In the latest in a series of key leadership appointments, Gallop joins the company from Fleet Logistics, where he has been operations director for the last five years. He was previously operations director at Hitachi Capital Vehicle Solutions and client services director at Arval.

He said: ‘The opportunity to join Alphabet, as it emerges as a leading UK and European leasing and fleet management provider, was not one to miss. Customers increasingly want to outsource non-core areas like fleet, and my role here will include developing our existing fleet and driver management services in line with the needs of the market.’
Gallop’s appointment follows last month’s announcement of a new senior management team structure for Alphabet, which is now operationally independent in the UK while remaining part of BMW Group Financial Services.

Alphabet has created a series of new operational management roles in the UK over the past nine months. They form the platform for the next phase of the company’s strong growth and include Nigel Trotman, head of strategic consulting; Russell Cain, accident management and insurance manager and Jane White, implementation manager. Further key new appointments are expected by Alphabet in the next few weeks.

Leasedrive appoints Fleming to new sales and marketing job

LEASEDRIVE Group, the UK’s largest independent privately-owned vehicle management group with a fleet size of more than 45,000 vehicles, has appointed Paul Fleming to its board and the newly created position of sales and marketing director.  
Managing director David Bird, said: ‘Paul strengthens still further our senior management team at this particularly exciting time in the group’s history following the successful integration of the Masterlease UK contract hire business.

‘Paul will complement the strengths of our dynamic executive board comprising myself, commercial director Roddy Graham and financial director, Robert Whitrow and assist us in taking the group onto the next stage in its rewarding journey.’
Fleming has held senior board level positions for the past 15 years. In his last corporate position he was chief executive officer of Alternatech Fuel Systems and before that, between 2004 and 2007, was managing director Europe for Britax Childcare, based in the UK and Germany. For four years earlier, he was with the Volkswagen group, firstly as chief executive for Europcar UK and then president of Volkswagen Brazil.

Between 1997 and 2000 Paul worked for Delphi Automotive Systems, the world’s largest automotive component supplier, firstly as country director in the UK and then sales, marketing and planning director in Germany.  For seven years prior to that he held a number of positions with Breed Technologies Inc from UK operations manager to vice president, European sales and marketing. A chartered engineer by training he began his career also includes being principal engineer at Jaguar Cars.
ALD International appoints new CEO

NEW chief executive officer at ALD International and head of operational vehicle leasing and fleet management business line is Michael Masterson who succeeds Gianluca Soma, who becomes chairman of the business.

Masterson (50), who previously held the position of chief financial officer of ALD International, also joins the Specialised Financial Services and Insurance Management Committee of parent company Société Générale. 
He is supported in his new functions by two deputy chief executive officers - Pascal Serres and Tim Albertsen, along with Laurent Hallermeier, chief administration officer since March 2010, and Stefano Stefanelli, who joins ALD International as chief financial officer.

ALD International is the holding company of ALD Automotive, which operates in 38 countries and manages a vehicle fleet of more than 840,000 vehicles.
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Driver-based insurance should be at heart of industry reform





Fleet sales keep new car market on track as private sector shrinks





Itochu takes control of Kwik-Fit and appoints new boss





Diesel RV premium accelerates despite rising market share





UK road fatalities fall to all-time low, says Government





EU crackdown on drivers committing offences abroad





Saab to develop three new models following Chinese deal





Model update: BMW, Chevrolet, Fiat, Ford, Volkswagen 








The Editor’s View











THE idea that motor insurance should be driver-based and not vehicle-based, which has been floated this week by telematics provider Cobra, is worthy of further investigation. Indeed, as Cobra points out, the whole insurance industry needs to be independently investigated. Insurers continually hide behind the idea that innocent motorists are charged extra to pay for the damage reeked by the recklessness of uninsured drivers. However, as recent newspaper revelations point out there are ‘dirty secrets’ associated with the rising cost of premiums. Referrals to personal injury lawyers and costs associated with courtesy car hire are just two of the issues blamed for rising premiums. It should also not be forgotten that some people decide to drive without insurance in the knowledge that any financial punishment in the courts is likely to be less than the premium they would have paid. Whatever the answer to this year’s increase in premiums of some 20-30%, drivers with a clean licence and an accident free record should be rewarded; not penalised.
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