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Alphabet strengthens European fleet position with ING deal

ALPHABET, the international multi-marque fleet management division of BMW Group, has bought ING Car Lease in a €637 million deal, which is expected to be approved by regulators before the end of 2011.

The acquisition means that Alphabet strengthens its position in the European fleet market and will extend the number of company car contracts under management to approximately 540,000.

ING Car Lease operates more than 50,000 cars and vans in the UK and 240,000 vehicles in eight countries in Europe. ING Car Lease started its operations in 1977 and became part of ING Group in 1985. It has a total workforce of around 1,200 employees. 

Dutch bank ING revealed last month (Digest: June 23) that it could sell it vehicle leasing and fleet management division as part of a ‘strategic review’ of its entire business operations.

The transaction is expected to close in the fourth quarter of 2011, subject to regulatory approvals. 

‘In the growing European fleet management market, ING Car Lease is the perfect fit to complement the activities of Alphabet,’ said Norbert van den Eijnden, head of Alphabet. ‘Through the acquisition, Alphabet is able to provide its corporate customers with broadened services now in 16 European countries.’

The strengthening of the fleet management business is in line with the BMW Group strategy to be the leading provider of premium products and premium services for individual mobility, said a statement from the company. There is, it said, an increasing demand for flexible mobility and usage solutions. Corporate car sharing within fleet management is one of Alphabet’s current initiatives in order to be prepared for future demands. 

‘Alphabet is concentrating on the growing full-service fleet management sector and is developing products and services for sustainable and efficient corporate mobility management. Alphabet already assists our corporate customers to manage a sustainable fleet with a focus on low fuel consumption. Fleet management will also support the introduction of electric vehicles,’ continued van den Eijnden. 
Jan Hommen, CEO of ING Group, said: ‘The sale of ING Car Lease illustrates ING’s continued actions to streamline our business and simplify the company. Going forward ING will continue to build on its leadership position as a predominantly European Bank with a strong international network focused on providing its customers consistent high-quality services.’
Alphabet today has a financed car volume of approximately 200,000 vehicles of all makes and manages in total more than 300,000 company car contracts for over 12,000 customers. Alphabet is represented in 14 countries. The company’s UK operation is headquartered in Fleet, Hampshire, from where it manages some 50,000 vehicles.

Alphabet has yet to reveal what will happen to the ING Car Lease brand or the company’s staff and management team. 

However, a spokesman for the UK business told the Digest: ‘Thanks to the complementary geographical fit, the intention to expand the business and the high importance attached to customer orientation we are happy to maintain every employee working for the organisation.”

ING Car Lease is headquartered in Bracknell and also has an office in Leeds. A spokesman for ING Car Lease in the UK told the Digest that it was ‘business as usual’ following the acquisition announcement.
Driving hours’ rules should be extended to fleet drivers

RULES controlling hours that can be driven legally by large vehicle drivers should be extended to company car and van drivers, according to road safety charity Brake.

The organisation called on the Government to implement the rule change - as well as encourage companies to use trains more instead of cars for long distance journeys - after it revealed that one in eight drivers had ‘head-nodded’ at the wheel in the past year.
Brake’s Wake up! campaign also calls for the regular screening of drivers, particularly people who drive for work, for sleep apnoea, a medical condition that makes falling asleep at the wheel much more likely. 

Head-nodding occurs when someone nods off to between two and 30 seconds, often without realising that they have been asleep.

The survey of 1,000 drivers by Brake and Cambridge Weight Plan also revealed risky behaviour among many that could contribute to tiredness, with one in four admitting embarking on a journey when they already felt drowsy. 
The vast majority (86%) also failed to follow best practice advice on dealing with tiredness at the wheel, by stopping somewhere safe for a nap. More than a quarter (29%) put their own and others’ lives on the line by continuing their journey after they notice the first signs of drowsiness.
In addition, one in seven drivers surveyed (13%) reported suffering from a health condition such as sleep apnoea that made them tired during the day. Sleep apnoea can cause daytime sleepiness, and in some cases can cause the sufferer to fall asleep without warning.

Brake presented the research results at a Parliamentary reception yesterday (Wednesday, July 13) attended by MPs, fleet and road safety professionals and civil servants. 
At the reception, Brake and families bereaved through tired driving crashes called on the Government to renew efforts to raise awareness of driver tiredness as a major cause of death and serious injury, and improve motorway facilities so that responsible drivers were able to stop when they need to. 
Julie Townsend, Brake’s campaigns director, said: ‘Tiredness at the wheel kills. Driving a vehicle is a huge responsibility that must be taken seriously. That means stopping when we feel drowsy and certainly never starting a journey tired. It’s a matter of life and death. 
‘We still have widespread misunderstanding of how to prevent driver tiredness, and ignorance about factors like sleep apnoea, a condition that can be treated. These messages still need to get through to the public, which is why we are calling for renewed efforts from the Government to tackle this issue urgently.’

Professor Tony Leeds, medical director, Cambridge Weight Plan, said: ‘Driver tiredness can have devastating results, but it is avoidable if drivers follow road safety and medical advice.
‘I urge drivers to manage their sleep needs: make sure they get sufficient rest each night, and stop and rest if they feel sleepy at the wheel. If they often feel tired, there might be an underlying medical problem, so they should seek appropriate professional advice. 
‘A common cause of tiredness is obstructive sleep apnoea, which is more common among commercial drivers, and is linked to greater risk of crashing. Sleep apnoea is linked to body mass index, so overweight drivers should be particularly alert to the possibility of suffering from this disorder, but aware that it is treatable.’

Experts estimate that tired drivers cause one in five fatal crashes on motorways and other monotonous trunk roads. Crashes caused by drivers falling asleep at the wheel tend to be high-speed crashes, because drivers do not brake before crashing, so the risk of death or serious injury occurring is greater than in other types of crashes.
Sleep warning signs when driving include: increased difficulty concentrating; yawning; heavy eyelids; eyes starting to ‘roll'; and neck muscles relaxing, making the head droop. If drivers experience these symptoms, they should find somewhere safe to rest as soon as possible, rather than trying to fight off tiredness and continue.
Head-nodding, referred to by clinicians as ‘microsleeps’, often occurs when people are tired but trying to stay awake, such as if they are trying to fight off sleep to continue their journey. Nodding off for just a few seconds at the wheel can be fatal.

If travelling along a motorway at 70 mph and a driver nods off for six seconds they would travel nearly 200 metres, which could take them across three lanes of traffic and down an embankment onto another road or train track.
Ogilvie Fleet continues expansion with purchase of Contraflex division

OGILVIE Fleet has continued its expansion drive with the acquisition for ‘a six figure sum’ of the corporate division of Northern Ireland-based Contraflex Contract Hire and Leasing.

The purchase adds approximately 350 company cars and vans to the Ogilvie Fleet portfolio and will see the business operate in the province as Ogilvie Fleet Northern Ireland.

Earlier this year, Stirling-headquartered Ogilvie Fleet, which also has offices in Birmingham and Sheffield, and operates a fleet of more than 10,000 vehicles, appointed Gary Kennedy as area sales manager for Northern Ireland based in Belfast.

Joining Kennedy in the Ogilvie Fleet Northern Ireland office will be three new members of staff who have been recruited from Contraflex: Mark McAllister, who is also employed as an area sales manager; Louise Henry, customer service executive who will handle day-to-day customer relationships; and Joanna Bruce, accounts and office administrator.

The acquisition means that together with business already won, Ogilvie Fleet Northern Ireland manages a portfolio of some 400 company cars and vans in the province and continues to be the only UK-mainland headquartered contract hire and fleet management organisation with a business base in the country.

Industry data suggests that there are some 15,000 vehicles on contract hire in Northern Ireland, of which approximately 9,000 are managed by three indigenous companies.

Gordon Stephen, managing director of Ogilvie Fleet, said: ‘Over the next three years we hope to grow the business to some 2,000 vehicles in Northern Ireland.’

One of the fall-outs from the 2008 banking crisis was the decision of a number of the major contract hire and leasing funders to the vehicle leasing market in Northern Ireland to pull out of the market. Those decisions by Bank of Scotland, Lombard and First Trust (a division of the Allied Irish Bank), were the catalyst for Ogilvie Fleet to break into the Northern Ireland market.

Stephen explained: ‘We started to provide a funding stream to enable existing contract hire providers in the province to secure business after the large funders started to withdraw. One of the leasing companies that we worked with was Contraflex.

‘Over the last 18 months the relationship has developed to the extent that we have acquired the corporate side of the business.’

Contraflex Contract Hire and Leasing, which was launched by John Henry in 2000, will continue to write personal leasing business from its existing office on the Carrowreagh Business Park in Dundonald, Belfast. 

Ogilvie Fleet Northern Ireland will operate from the same building with Henry, who has 32 years experience of the leasing sector in the province, working as a consultant for at least the next two years.

Henry said: ‘The fit with Ogilvie Fleet is first class and the acquisition safeguards the jobs of employees. Meanwhile, Contraflex will continue as a specialist company seeking to win personal vehicle leasing business in Northern Ireland.

‘Ogilvie Fleet’s ethos from a customer service viewpoint is very similar to ours. I know customers will not be let down and that is very important to me. In business customer service is paramount.’

Pendragon lands biggest ever fleet contract

PENDRAGON Contracts has won the largest deal in its history to supply leading workplace services provider PHS Group plc. 
The exclusive agreement is the result of a tailored, flexible approach by the contract hire company, which will supply replacement cars and vans for the 2,600 fleet, which had extended its replacement cycle. It will enable PHS to save up to 30% on the cost of a vehicle compared to buying from the forecourt.

The contract allows PHS to refresh its current mixed fleet of vehicles, primarily with Vauxhalls that will be delivered in 2011. PHS opted for Vauxhall because of the marque’s environmental credentials and the range of models. 

Nigel Bannister, group fleet manager, PHS said: ‘The cost benefits and value for money offered by Pendragon Contracts combined with its personal service and tailored approach to meeting our requirements secured our decision to proceed with the company. 
‘Although we over-ran with our previous fleet by two years, the vehicles were becoming less reliable, and Pendragon Contracts’ deal on the Vauxhall fleet made total commercial sense. We’re looking forward to freshening up our company image with new models and new livery with the support of a new leasing company that understands our needs.’ 

Fleets look to improve safety with GreenRoad through Towergate

 

ONE of the UK’s leading providers of specialist insurance products, Towergate Underwriting Partners, has signed a partnership deal with GreenRoad, which specialises in fleet driver performance and safety management solutions.

Through the agreement, Towergate will market GreenRoad’s driver safety and fuel-economy service to its clients.

 

By offering GreenRoad’s services, Towergate says it will help its clients cut their accident claims’ rate and negotiate more favourable insurance premiums. 
By partnering with GreenRoad, Towergate gains new intelligence about driver risk and safety levels leading to more effective risk management strategies and tailored insurance offerings that reflect the reduced risk. 

 

Towergate has already signed up seven customers to use GreenRoad’s service with deployments numbering hundreds of vehicles and drivers. Examples include EJ Masters Nightfreight delivery service and Transworld Logistics (TWL).

 

Masters Nightfreight is using GreenRoad’s service across a fleet that ranges from small vans to articulated trucks. On going live, EJ Masters recorded a 65% reduction in risk with driver behaviour changing from high-risk red drivers to low-risk green drivers and has continued to sustain the improvement.

 

‘We will admit that we had a poor track record when it came to road incidents. In fact insurance became our single largest business expense. We had to find a way to manage it. Thankfully Towergate introduced us to GreenRoad resulting in a huge reduction in incidents,’ said John Allen, operations manager at EJ Masters Nightfreight. 

 

‘GreenRoad has had a snowball effect in our depot,’ continued Allen. ‘As the drivers started improving their performance there were fewer bangs and dents in the vehicles. As their vans and lorries looked better, drivers started taking more pride in their vehicles and their job, resulting in further improvements to their driving and a fleet of vehicles to be proud of. Drivers have now learnt the true meaning of the word ‘safety’ and I enjoy hearing comments about how safe driving is so much less stressful.’
 

TWL, a key supplier to UPS and TNT, will install GreenRoad’s service in 125 delivery vans by the summer. During a pilot project, TWL saw a 45% improvement in safety as soon as it started giving drivers feedback through GreenRoad’s service. 

 

‘The benefits and savings seen at EJ Masters and TWL underscore the importance of safe driving,’ said Andrew Evans, managing director at Towergate Underwriting, Transportation. ‘GreenRoad gives our clients an easy, proven way to cut accidents and better manage insurance costs. With the added bonus of improved fuel economy, GreenRoad ticks all the boxes for today’s COO, CFO and fleet manager.’
 

GreenRoad 360 provides drivers and fleet managers with real-time, comprehensive feedback, online reporting, analysis and coaching on their abilities, manoeuvres and patterns. As a result, GreenRoad 360 is said to positively impacts both conscious and unconscious driving behaviour - the key to creating more fuel-efficient and safer drivers. A typical GreenRoad customer sees up to a 10% reduction in fuel consumption and emissions as well as a 50% reduction on collision costs. 

Arcadia Group and Arval celebrate 20-year relationship

ARCADIA GROUP and Arval have celebrated 20 years of successfully working together as customer and supplier respectively. 
Arval currently provides a wide range of services to the Group to support its mobility programme, through contract hire, guaranteed maintenance, accident management and rental products. 

John Pryor, who is group facilities manager at Arcadia Group, is a regular at Arval customer forums and has been at the heart of this relationship. 
He said: ‘Arval has had the ability to change and support the mobility requirements as the Group has changed over the years and this is a testimony to the heart of the relationship.’
Initiatives across the Group, which included the amalgamation of the Bhs Stores fleet from 2009, incorporate the adoption of a whole life cost approach for job need business drivers to help drive down the Group’s carbon dioxide emissions as well as supporting a wider choice list for drivers.

Arval has also been able to work with Arcadia to reduce costs with savings of nearly £700,000 achieved in 2010, through a combination of the whole life cost approach, pooling reviews, improved accident management and the effective use of short term rental vehicles. 

Arval has facilitated forums at Arcadia for employees to compare the benefits of company cars versus cash allowances and has implemented its Fleet Protect product to deliver licence checking and online risk assessments. 
To celebrate this milestone, representatives from Arcadia joined members of their account management team at Arval’s Head office in Swindon for a celebratory lunch.

Leading fashion retailer Arcadia Group has more than 2,500 outlets and owns nine well-known high street brands: Bhs, Burton, Dorothy Perkins, Evans, Miss Selfridge, Topman, Topshop, Wallis and Outfit. 
ACFO supports ‘Campaign for Better Tyres’

ACFO has agreed to support the ‘Campaign for Better Tyres’, which aims to encourage businesses, the public sector and individuals to choose energy efficient, low noise tyres which are also safe and durable. 

Fleet managers can save money on fuel and reduce the environmental impact of their operations by choosing better tyres, according to the new Better Tyres campaign from national charity Environmental Protection UK.

The ‘Campaign for Better Tyres’ is encouraging business and public sector fleets to ask their suppliers for tyres which are energy-efficient, low-noise and safe. These tyres are widely available and can reduce fuel consumption and carbon dioxide emissions by as much as 10%, say campaigners as well as cut vehicle rolling noise almost in half and reduce braking distances on wet roads by 18 metres.

From November 2012 it will be easier to choose better tyres because European Union legislation will come into force requiring all tyres to be accompanied by energy labels at point of sale. 
The labels, which will be similar to those already introduced for new passenger cars and electrical goods, will carry information on fuel efficiency, noise and wet grip. Tyre manufacturers will also be required to display the information on their websites.

Further information is available at www.bettertyres.org.uk.
LeasePlan delivers first ECOnetic Ford Mondeo fleet 

POWER tools manufacturer Hilti has taken delivery of 42 1.6 litre ECOnetic Ford Mondeos as part of a £1 million investment in its car fleet. 
The cars, which replace older Mondeos driven by customer-facing employees, are claimed by supplier LeasePlan to be the first ECOnetic Mondeos to be supplied to a fleet.

In replacing the older fleet vehicles the 1.6 litre ECOnetic engine will reduce carbon dioxide emissions (114 g/km) by 4.8 tonnes per vehicle based on the typical profile of 25,000 miles per annum over three years, compared against the previous 1.8 Mondeo Zetec model, as well as allowing for a quieter engine and enhanced driver comfort.

Ford ECOnetic technology is a forward-thinking approach that uses innovative engineering to help the driver to be as fuel efficient as possible, without compromising a safe smooth drive.

Gareth Lewis, Hilti general manager for Great Britain and region head for Northern Europe, said: ‘We partner with like-minded suppliers who are experts in their field, such as Ford who have developed ECOnetic technology to provide us with a commercial vehicle that is best-in-class, in terms of fuel efficiency and emissions.’
Matt Hammond, business centre leader at supplying dealer Evans Halshaw Ford, said: ‘Hilti is the first customer to order the new Ford ECOnetic Mondeos for a commercial fleet. In fact, the ECOnetic engine will be available on a range of Ford vehicles but the 1.6 Mondeo selected by Hilti has the lowest emissions per kilometre and is considered best-in-class.’
Tracking technology cuts £100,000 from council’s fuel bill

A COUNCIL has cut its annual fuel bill by £100,000 after using 70,000 litres less fuel in the 12 months to the end of March following the introduction of tracking technology.

West Dunbartonshire Council operates a fleet of 380 vehicles composed of cars, vans and minibuses as well as specialist vehicles such as refuse collection trucks and road sweepers. The fleet has a capital value of approximately £8 million and annual running and operating costs of more than £2m.

In a bid to cut rising costs, increase fleet efficiency and save time on administration, the Council installed TomTom Business Solutions’ LINK 300 GPS tracking boxes into 260 of its vehicles in March 2010. 
The Council said that it was clear that many drivers, however unwittingly, were wasting valuable resources because of the way they drove. Reducing average speed and instances of harsh braking and cornering delivers direct, measurable reductions in fuel consumption, servicing and maintenance costs and is proven to reduce accidents.

As a result of improved control of the vehicle fleet, the council cut fuel usage by around 70,000 litres in 2010/11 when compared to the previous year. Ultimately, the Council

has not only saved huge costs, it has also succeeded in reducing its annual climate impact.

‘Improvements to the way council vehicle operators carry out their duties

has reduced our annual fuel costs by over £100,000 per annum, reduced

servicing and maintenance costs in the longer term, will extend the working

life of a number of vehicles and decrease the production of emissions,’ said

Rodney Thornton, head of the Council’s fleet and waste services division.
Now the Council is incorporating the TomTom ecoPLUS into a selection of vehicles across the fleet. The ecoPLUS provides businesses with live data such as fuel consumption and live carbon footprint so vehicles can be accurately benchmarked and best practice developed to help achieve wider objectives such as fuel saving and carbon footprint reduction.
TomTom ecoPLUS is expected to enable the Council to further reduce fuel consumption, by gaining a real time view of the fuel efficiency of each vehicle, showing

when and where fuel is wasted. Idling time in particular has been highlighted

as a major contributor to fuel wastage.

Europcar to add electric Vauxhall Ampera to rental fleet

THE soon-to-be-launched electric Vauxhall/Opel Ampera is to join the fleet of rental giant Europcar across Europe.

The Ampera is due to be launched before the end of 2011. The intention is to deploy the first vehicles in Europcar rental outlets in Germany in November, followed soon afterwards by Belgium and the Netherlands. The Opel/Vauxhall Ampera will then be rolled out throughout France, Italy, Portugal, Spain and the UK from the beginning of 2012. 

’Electric cars are among the best long-term solutions to meet society’s energy and environmental challenges. The fact that Europcar is going to introduce the Opel/Vauxhall Ampera in its day-to-day business is further proof that our extended-range electric vehicle is completely suitable for everyday use - even as a fleet vehicle in the tough rental car business,’ said Opel/Vauxhall vice president sales, marketing and aftersales, Alain Visser. 

Manchester targets fleets as it goes electric
A NEW network of electric vehicle charging points and Pod Centres will be launched across Greater Manchester this autumn with the aim of encouraging fleets to introduce the zero emission cars and vans.

Manchester Electric Car Company (MECC) together with its partners will launch the first of 300 charge points and six larger Pod Centres to bring the electric vehicle revolution to Greater Manchester.

Manchester Electric will be a new network of state-of-the-art Pod Centres where people can buy a range of electric vehicles including cars, vans, scooters and bikes. 
There will also be centres where drivers can lease, hire and charge electric vehicles, as well as being able to join an electric car club. Domestic appliances - also known as smart charging systems - that will enable drivers to charge their vehicles at home will also be available.

The Pod Centres will be in key sites including Manchester Airport, Manchester City Centre, Oldham, MediaCityUK, Stockport and the Trafford Centre, with more to follow. MECC’s medium term plan is for around 25 Pod Centres across greater Manchester.

Staff in the Pod Centres will be on hand to educate drivers about electric vehicles as well as offering vehicle sales and hire, after sales care and retail facilities.
In addition there will be around 300 charge points across Greater Manchester where commuters can charge electric vehicles through fast and rapid points. As a guide, a fast charge point (32 amp) charges a vehicle in two to three hours and a rapid charge point takes around 30 minutes.

The programme to establish the network of charging points will be delivered over a two-year period. A consortium from Greater Manchester, led by the Association of Greater Manchester Authorities secured £3.6 million of support through the Government funded ‘Plugged In Places’ scheme.

This has been match funded by a private consortium led by MECC, a new private sector company, which will manage and deliver Manchester Electric along with its partners. 
Ron Stratton chief executive officer of MECC, said: ‘Electric vehicles, from family cars to scooters or fleet vehicles, are going to transform the way we live and work. With new vehicles being released by major manufacturers, and with the cost of motoring continuing to rise, now is the time to switch over. The future is electric.

‘These charging points and Pod Centres are just the start. I expect to oversee a tenfold increase in the number of charging points over the next few years.’

Chair of Greater Manchester Environment Commission, Cllr David Goddard, said: ‘Studies show that a network such as this is the key to getting drivers, and fleet managers, to consider a switch to electric. This will also be a vital part of helping Greater Manchester hit its targets for reducing carbon emissions.’

Council sets up electric Citroën car pool scheme

SCOTTISH Borders Council (SBC) has set up a pilot electric car pool scheme using the newly-launched Citroën C-Zero as part of a cost saving, ‘green’ initiative.

Three electric C-Zeros will be used by SBC’s social work team - one of the Council’s largest car user groups.

A grant from the Scottish Government’s Low Carbon Vehicle Procurement Support Scheme has funded the acquisition of the cars and paid for the setup of a network of public access charging points across the central Borders region where the cars will operate.

The C-Zero can travel up to 93 miles on a single charge. The under-floor battery can be recharged in around seven hours using a domestic socket. Alternatively, the car’s quick charging system can provide an 80% recharge in just 30 minutes.

Councillor Jim Fullarton, executive member for roads and infrastructure, said: ‘With the current fuel prices it’s a great help for our Social Work Department to be able to recharge the C-Zero at minimal cost. While the C-Zeros will initially be limited to use in towns, with more recharging points we will widen the area they can operate.’
Peugeot delivers fleet of 508s to Easi-Drive

ACCIDENT management specialist Easi-Drive has become the first company in the UK to take delivery of a fleet of Peugeot 508s.

Director Dan Bellamy was handed the keys to 38 508s - a mixed order of saloons and SWs. Easi-Drive manages a fleet of more than 1,000 vehicles.

The 508 fleet is being supplied and maintained by Robins & Day Stockport.

Leasedrive publishes new electric vehicle guide

LEASEDRIVE has published a new guide. The ‘Essential Guide to Electric Vehicles - Future Imperfect’ suggests, the vehicle management company does not consider that electric vehicles will have a smooth journey with many uncertainties on the road ahead.

Roddy Graham, commercial director at Leasedrive, said: ‘While it might appear that the future for the electric or hybrid vehicle is rosy this is far from the case. Many question marks remain on the long-term viability of electric vehicles fuelled by the lack of a nationwide recharging infrastructure, debate over the sale or lease of battery packs and a small matter of electric cars’ dirty little secrets.
‘Hopefully, most of these uncertainties will be resolved so that, in the medium-term, the fleet mix will reflect a combination of the internal combustion engine, hybrid electric vehicles and plug-in hybrid electric vehicles in that order. In the long-term, the mix will become even more varied with the addition of hydrogen fuel cell vehicles and perhaps new technology yet to be revealed.

‘The future success of electric vehicles will depend largely on the establishment of a proper re-charging network infrastructure, more acceptable ranges between battery recharges and lower lithium-ion battery costs. How much in-road electric vehicles will make into a market dominated by the internal combustion engine will also depend on how prices converge with the latter, post initial subsidies, and escalating oil prices.’
The essential guide looks at the electric vehicle landscape; electric vehicle demand; electric vehicle charging points/drop-in centres, electric/hybrid vehicles’ ‘dirty little secrets’ and the electric vehicle future.

Free copies of the guide are available to download at: http://www.leasedrivevelo.com/guide-electricvehicles
Model update________________________________________________

Emissions cut on Land Rover Discovery 4 diesel
THE 2012 Land Rover Discovery 4, which will go on sale in October with on-the-road prices starting at £37,995, gains a host of features including a new eight-speed automatic transmission.

It improves efficiency and helps reduce carbon dioxide emissions on the 3.0 SDV6 diesel from 244 g/km to 230 g/km.

In conjunction with the new transmission, the Discovery 4 is now equipped with the ‘Drive Select’ rotary gear shift and steering wheel-mounted paddle shift. 
Despite the reduction in emissions, Land Rover engineers have managed to increase the power from 245 bhp to 256 bhp.

In addition to the driveline improvements, the Discovery 4’s design and equipment levels have been given a makeover too. 
There are two new alloy wheel designs, three new option packs and improved audio and navigation systems based on the latest electrical architecture. 
Colin Green, Land Rover UK managing director, said: ‘Improved performance, lower emissions and enhanced design and equipment levels, consolidate the Discovery 4’s position as the most capable and versatile all-purpose vehicle on and off the road today. The Discovery 4 is quite simply in a class of its own.’

Land Rover revises Range Rover Sport line-up

THE 3.0 litre SDV6 diesel engine in the Range Rover Sport has undergone revisions delivering reduced carbon dioxide emissions, improved fuel economy and an increase in power for 2012. 
The output of the 245 bhp engine has been increased to 256 bhp whilst emissions have been reduced from 243 g/km to 230 g/km.

The improvements are partly due to the introduction of the new eight-speed automatic gearbox. Combined cycle fuel economy has improved from 30.7 mpg to 32.1 mpg
In conjunction with the new eight-speed gearbox, the Range Rover Sport SDV6 comes equipped with the ‘Drive Select’ rotary gear shift and steering wheel-mounted paddle shift. 

The 5.0 LR-V8 Supercharged remains unchanged for 2012.

Design and equipment levels have moved up a level too with colour changes to exterior detailing and new interior colour ways for the Autobiography Sport. 
A new powered single piece tailgate has also been introduced across the range for 2012, enabling drivers to set their desired lift height.

For the first time on the Range Rover Sport, the next generation seven-inch touch-screen is available with optional Dual View technology, allowing the driver to view the navigation display whilst the passenger watches TV or a DVD whilst listening on WhiteFireTM headphones. The rear seat entertainment package has also been enhanced with the availability of WhiteFireTM wireless technology.

Specification and performance improvements have also been made to the Hi-ICE and Premium audio systems.

The 2012 model year Range Rover Sport is on sale in the UK from October and available from £48,795 on-the-road.  

Audi introduces quattro option to A7 Sportback

AUDI is bolstering the winter defences of its A7 Sportback range by offering quattro all-wheel-drive reassurance for more versions of the executive class fastback. 
New 3.0 litre TDI quattro 204 PS models will be available to order early next month to coincide with a new Standard trim level that will be available exclusively with the engine. 
In new Standard form the A7 Sportback 3.0 TDI will lower the range entry price to £39,995 on-the-road, with the new A7 Sportback 3.0 TDI quattro at £41,675.

 

The ‘entry level’ V6 TDI engine has until now been offered only in conjunction with front-wheel-drive and the eight-speed multitronic continuously variable transmission. In this form it powers the A7 Sportback 3.0 TDI 204 PS to 62 mph from rest in 7.4 seconds and on to a 146 mph top speed, while at the same time offering the potential for 55.4 mpg fuel economy with emissions of 135 g/km.

  

This configuration, which is now available from £39,995, will continue alongside the new quattro all-wheel-drive version. 
Equipped with the seven-speed S tronic twin-clutch transmission, the A7 Sportback 3.0 TDI quattro 204 PS covers the 0-62 mph sprint a fraction more quickly at 7.2 seconds, matches the 146 mph top speed and offers up to 48.7 mpg with emissions of 152 g/km. 

The new Standard specification includes 18-inch alloy wheels, Xenon headlamps with LED daytime running lamps, Milano leather upholstery, the Multi Media Interface with 6.5-inch colour display incorporating satellite navigation, Audi drive select adaptive dynamics, powered tailgate operation and light and rain sensors.  

 

SE specification continues as before, and adds features such as the Audi Parking System Plus with audible and diagrammatical parking aids, cruise control, heated and electrically adjustable front seats and the Audi Music Interface iPod connection. 
The top rung belongs to the S line models, which upgrade further to 19-inch alloy wheels, Valcona leather upholstery, S line interior and exterior styling treatments, S line sports seats and S line sports suspension.

A new feature that will be common at all levels is the addition of a third rear three-point seatbelt which will enable the A7 Sportback to seat five adults when required.
Order books open for all-new Toyota Yaris

THE third generation Toyota Yaris is available to order now with customer deliveries starting in September.

On the road prices start from £11,170 for the T2 three-door 1.0 VVT-i 5MT and extend across 14 models to £15,385 for the T Spirit five-door 1.33 Dual VVT-i MDS
New Yaris continues with the mixture of powertrains featured in the previous generation model: 1.0 and 1.33 litre petrol units and a 1.4 litre D-4D turbodiesel.

However, fuel economy on the 1.0 litre VVT-i petrol has been improved by 4% to 58.9 mpg and emissions are down by 7% to 111 g/km. Fuel economy and emissions on the 1.33 litre Dual VVT-i engine when matched to the new Multidrive S transmission, are 56.5 mpg and 118 g/km respectively. Finally, combined cycle fuel economy on the 1.4 litre D-4D engine matched to a six-speed manual transmission has been improved by 7% to 72.4 mpg and emissions are 6% lower at 104 g/km.

New Yaris will be offered in the UK in four grades - T2, TR, SR and T Spirit. The heart of the range is the TR. Expected to command two thirds of new Yaris sales, it is available with all engine and transmission combinations, in three and five-door bodystyles. Key features of the TR include15-inch alloy wheels, air conditioning, Vehicle Stability Control (VSC) and Toyota Touch with touchscreen audio controls, Bluetooth and rear parking camera.
Peugeot to launch second diesel-electric hybrid

PEUGEOT will give a world debut at September’s Frankfurt International Motor Show to the 508 RXH diesel-electric HYbrid4, which will go on sale in spring 2012.

Higher and wider than the 508 SW, the RXH is also distinguished by a singular visual signature, with its distinctive LED lights visible both day and night, giving an impression of three vertical ‘lion claws’ on each side of its ‘floating’ grille.
The four-wheel drive model will top the 508 range when launched and standard equipment will include an Open & Go  Keyless system, electric front seats, head up display, 18-inch wheels, panoramic glass roof, dark-tinted acoustic laminated side windows and latest generation audio and satellite navigation unit.

Equipped with a 2.0 litre HDi HYbrid4 drive train, a Peugeot world first in the 3008 HYbrid4, the diesel-electric drive unit in the 508 RXH delivers 200 bhp, maximum torque of 450 Nm, combined cycle fuel economy of 67.2 mpg and emissions of 109 g/km.

Save a mint with the new Volkswagen Polo Match

VOLKSWAGEN’S Polo range now offers motorists increased value for money, thanks to the addition of a new Match model which replaces the existing SE and Moda trim levels and provides £650 worth of equipment - but with a price tag that means it costs £215 less than those models.  
Prices for the eight-model Polo Match range start at £11,300 on-the-road for the 1.2 litre 60 PS three-door manual version and rise to £14,485 for the 1.4 litre 85 PS five-door seven-speed DSG
The Polo Match combines the most popular features of the existing SE and Moda trims that it replaces, while adding extra specification. 

Exterior highlights include 15-inch ‘Castille’ alloy wheels, front fog lights and heat-insulating tinted rear windows. Comfort and convenience are the main focus inside the cabin with manual air conditioning, an RCD 310 radio/CD player, multifunction computer and MDI (Multi Device Interface) with iPod connectivity all standard. The model is also fitted with electric windows and a comfort pack, incorporating remote central locking and electrically adjustable exterior mirrors

The Match is offered in three- and five-door guise, and is available with a choice of three engines. The two petrol units - a 1.2 litre three-cylinder producing 60 PS and  a 1.4 litre 85 PS - plus one diesel - a 1.2 litre 75 PS - are fitted with a five-speed manual transmission as standard. A seven-speed DSG option is also available with the 1.4 litre petrol engine.

2011 model year Chrysler Grand Voyager receives makeover

CHRYSLER has introduced a revised 2011 model year Grand Voyager with the most notable change being the new, ‘more premium looking’ front end, featuring a revised grille, bonnet and lower fascia. 
It’s the first Chrysler model to adopt the manufacturer’s new winged badge. The seven-seater’s rear gets enhanced LED tail lamps, new rear bumper and revised tailgate.

There is also the new Stow ‘n Place roof rack system, standard on Touring and Limited models. Stow ‘n Place offers the added convenience of allowing the vehicle’s roof crossbars to be stowed longitudinally alongside the roof rails when not in use.

Inside, the new Grand Voyager has improved Stow ‘n Go seating. For 2011, the new second row Stow ‘n Go seats are larger, more comfortable captain’s chairs, which feature a new ‘fold-into-the-floor’ one-touch mechanism. The system automatically drops the head rest and tumbles the seat forward, ready to be stowed.

The interior of the Grand Voyager also benefits from the introduction of new features. Specifically for the entry LX model, there’s a new leather wrapped steering wheel, steering wheel audio controls and cruise control as standard.
Touring models benefit from the addition of Uconnect Phone bluetooth connectivity with voice recognition, auto dimming rear view mirror, AM/FM/CD/DVD radio with a 6.5-inch touch screen, 30Gb hard disk drive and rear reversing camera. 
Limited models also receive blind spot monitoring, crosspath detection and new Nappa leather upholstery.

All Grand Voyagers are powered by a 2.8 litre CRD diesel engine producing 161 bhp at 3,800 rpm and 265 lb ft of torque. 
On-the road prices are LX £27,995, Touring £29,995 and Limited £35,995. 

Ford introduces new Fiesta model and cuts range entry price

THE top-selling Ford Fiesta range has been extended with the new Style series starting at £9,995.

The Style’s specification includes: Electronic Stability Programme (ESP), Home Safe headlights, Electric Power-Assisted Steering (EPAS), Intelligent Protection System (IPS), front, side and knee airbags, anti-lock brakes with Electronic Brake-force Distribution (EBD), 15-inch wheels with six-spoke covers, Ford EasyFuel System, electrically-operated front windows with ‘one shot’ up and down and anti-trap technology on driver’s side, driver’s seat height adjustment, remote control central double locking and CD player with remote audio controls and AUX sockets.

To accommodate the Style a new Fiesta range entry price has been announced for the Studio series of £9,495 - £500 less than the previous entry model. 
The Studio offers: body colour rear spoiler, front and rear bumpers and tailgate handle, tinted glass, twin chamber halogen reflector headlights with black bezel, reach-and-rake steering wheel adjustment, Ford EasyFuel System plus CD player with remote audio controls and AUX sockets.

Manufacturer news___________________________________________

Citroën improves service response times to fleet customers

CITROËN Fleet has improved response times for customers who use the epyx 1link e-commerce system.

The average response time in June was down 63% to 24 minutes, having previously been around 65 minutes before the initiative began in January this year. Refusals are down by over 70% to 26 in the month. Last year over 100 refusals a month were being recorded.

A new customer service team, appointed at the start of the year, liaises directly with Citroën dealers and leasing company customers to ensure vehicle downtime is minimised, booking refusals are reduced and service work is scheduled more efficiently.    

Citroën says it quickly understood the need to enhance its service provision and a significant number of customers were now seeing the benefits.

Citroën UK’s fleet director, Andy Wady, said: ‘The new Citroën team’s role is to intervene proactively with our dealers, ensuring all booking requests are dealt with quickly and effectively.  
‘In just five months, we have been able to make significant improvements and I am delighted with how well the Citroën network has responded. 

‘This is the first of several major fleet aftersales initiatives that we will launch this year, aimed at improving the quality of service our fleet customers receive. So far this is very encouraging and I’m confident we can do even better.’   

Subaru appoints new MD as it reveals expansion plans

INTERNATIONAL Motors, distributor for Subaru and Isuzu vehicles in the UK, has announced changes to its senior management team in its Subaru business in readiness of a busy launch period.

Darren James has been appointed managing director Subaru (UK) from his previous role of director parts and service. James (41) has been with the company for over 20 years.

Before directing the parts and service team from the start of 2010, he held overall responsibility for the imports operation from 2006, and was appointed logistics director in 2008.

James said: ‘I am enormously excited by the opportunity of steering the Subaru UK business in what promises to be a new phase for the brand.  

‘We have some immediate challenges to face but we have some great opportunities ahead of us too with a number of new vehicles to launch.’

He takes over from Paul Tunniclffe who is appointed to the newly created position of UK operations director. In his new role Tunnicliffe heads up each of the three IM Group franchises at board level, and takes on responsibility for IM Group functions including dealer development, distribution and after-sales.

Both appointments take effect from August 1.

The launch phase begins with introduction of the C-segment XV crossover at the start of 2012, quickly followed by the launch of a new Impreza five-door and then the new Coupe in the spring.

Subaru UK’s announcement comes as Fuji Heavy Industries (FHI), parent company to Subaru Automobiles, revealed its five-year plan for the company. FHI’s ambition is to cement Subaru’s position globally by increasing annual sales by 40% to one million units within the next 10 years.

Significant growth is forecast for the US and Chinese markets while growth in the European markets is forecast to increase from 50,000 to 60,000 vehicles.

In addition to the three new cars due for launch next year, the product line-up will be bolstered by the introduction of a further three models before 2016. A hybrid is also under discussion, but no further details are currently available.

Motor manufacturers could be hit by EU fines

A NUMBER of motor manufacturers face being hit by fines from the European Union next year if they don’t clean up their act, according to Clean Green Cars.

Although many manufacturers are now closing in on both the overall industry target of average carbon dioxide emissions of 130 g/km and their own individual targets, some are still miles away and may have to cap sales to avoid unaffordable fines, claims the organisation.

There are now seven manufacturers below the overall target figure of 130 g/km. However, each manufacturer has an individual target based on the average weight of its models. Hence the variance from its own target is far more important than its variance from the industry average. 
The manufacturers which have met, or are close to meeting, their individual targets are:

	 
	2011 Jan-Jun
	EU target
	variance from

	Manufacturer
	average CO2 g/km
	average CO2 g/km
	target CO2 g/km

	 
	 
	 
	 

	Lexus
	132.58
	145.25
	-12.67

	Toyota
	125.05
	124.90
	0.15

	Citroen
	121.99
	121.00
	0.99

	BMW
	142.97
	139.95
	3.02

	Volkswagen
	132.08
	129.05
	3.03


The European Union targets only apply to companies that sell 300,000 cars per year in the European Union. Companies that either sell that number, or are approaching it include:

	 
	2011 Jan-Jun
	EU target
	variance from

	Manufacturer
	average CO2 g/km
	average CO2 g/km
	target CO2 g/km

	 
	 
	 
	 

	Suzuki
	131.28
	116.24
	15.04

	Honda
	142.64
	126.90
	15.74

	Mercedes
	163.57
	143.17
	20.40

	Mazda
	144.34
	123.61
	20.73

	Chevrolet
	148.60
	122.67
	25.93


Jay Nagley, publisher of Clean Green Cars, said: ‘Some of the companies at the bottom of the table have big expansion plans, but unless they get a grip on CO2 outputs, they are going to face a glass ceiling of 300,000 sales per year. Selling more than 300,000 cars a year, while missing the target by 20 g/km, would incur a fine of over €1,500 for every car sold, which is an impossibly high figure.’
Saab to resume vehicle production next month

SAAB says it plans to restart vehicle production by Tuesday, August 9 after receiving final regulatory approval for the sale and lease back of property that improves its cash flow.

Saab production has been stopped for several weeks as the manufacturer tries to raise much-need cash through a variety of mechanisms, including investment recently announced by new Chinese partners.

The sale and leaseback for a total consideration of SEK 255 million, sees SEK 205m paid in cash on closing and the remaining SEK 50m in the form of a sellable bond convertible into shares of the purchasing company.

With the transaction Saab and its parent company will have raised about €61m in additional funding commitments over the past weeks. 
Saab says it is continuing its discussions with suppliers on materials supply and commercial terms and is close to reaching agreements. 
The manufacturer is also continuing discussions with several parties to obtain further short-term funding to be able to restart and sustain production.

Given the fact that Saab says some of its suppliers require a longer lead time to resume adequate supplies and the delay as a result of the summer shutdown period at many of its European suppliers, it announced the August production restart. 

Light commercial vehicles______________________________________

Vauxhall launches lowest emission van ever

VAUXHALL’S new Corsavan ecoFLEX, the Luton-based manufacturer’s most economical commercial vehicle ever, is available now with an on-the-road price of £13,048.33.

Claimed to be the lowest emission small van on the market, the 95 g/km 1.3 CDTi 16v (95 PS) ecoFLEX Start/Stop model achieves the sub-100 g/km figure through a host of efficiency improvements including a variable geometry turbocharger, lowered chassis, aerodynamic wheel covers and optimised gear ratios with a ‘shift up’ indicator. 
The upgrades help the Corsavan ecoFLEX achieve Euro5 compliancy as well as 78.3 mpg on the combined fuel cycle.

Residual value update_________________________________________

Summer takes toll on used car values

BCA’S latest used car market report shows that average values declined in June, as would typically be expected at the onset of the summer months.

Values across the board fell to £5,662 from the £5,790 recorded in May - a £128 decrease that was equivalent to a 2.2% fall. Year-on-year, June 2011 is £140 (-2.4%) behind the same month in 2010. Sold volumes continued to increase, however, growing by nearly 2% compared to May and underlining that demand remains solid.

Performance against CAP ‘clean’ also improved, but only marginally from 94.5% in May to 94.7% in June

BCA UK operations director Simon Henstock said: ‘As June progressed, there was a little more pragmatism from sellers when it came to valuing stock and conversion rates improved as a result - a trend that has continued into July. While dealers tell us that retail activity remained slow, the wholesale price adjustments and concerns that stock could be in short supply stimulated the market and sold volumes rose by around 2%.’ 

Henstock added: ‘The summer months typically see wholesale and retail activity slow down and there is usually a price adjustment to reflect that. However, we expect the market to remain steady over the next few weeks with activity levels likely to increase in anticipation of the September plate change.’
Fleet values continued to decline as they have done ever since the market peaked in January. Values fell by £278 (3.7%) to £7,071 in June, while CAP performance improved by half a point to 94.75%. Following a 21% rise last month, sold volumes continued to improve, although by a more modest 3.5%. Year-on-year values are behind by £385 or 5.1%.

Used van prices hit by seasonal pressures, says BCA

USED van auction prices fell slightly last month with some typical seasonal price pressure resulting in an average drop of £78 - equivalent to just under 2% - across the board.

Figures for June show that average values fell to £4,140 from the £4,218 recorded in May and all three sectors - fleet and lease, dealer part-exchange and nearly-new - saw values fall during the month. However, demand was strong with sold volumes actually increasing by nearly 9% compared to May.

At the half-year point, average monthly values have been relatively stable at around £4,200, with only the difficult trading month of April seeing values dip below £4,000.

Values fell by 1.8% in June, although CAP performance actually improved by two points to 98%. Year-on-year values are behind by £140 compared to June last year - when the market was peaking in terms of value.

Sold volumes improved by 8.8% in the fleet and lease LCV sector, with average values sliding by £58 - just under 1.25% - to £4,613. Year-on-year values are adrift by £396 - a similar figure to last month. Fleet vans averaged 97.3% of CAP in June, a two point increase from May.

Duncan Ward BCA’s general manager - commercial vehicles, said: ‘June experienced good steady demand throughout the month, with buyers very active - particularly in the online arena. The market is exhibiting some very typical patterns for the onset of the summer period and - if anything - June 2011 has been more robust than the same month in the previous two years.’
Manheim Remarketing invests in logistics capability

MANHEIM Remarketing has strengthened its logistics capability by investing in nine new DAF FAS CF 75.310 eight car transporters. 
The deal increases the overall size of its owned car transporter fleet by 25%, from 28 to 35 vehicles, and will result in additional vehicles based at Manheim auction centres in Birmingham, Bristol, Bruntingthorpe, Haydock and Northampton. 

While it may be well known that Manheim Remarketing handles nearly 500,000 vehicles each year through its dedicated sales channels and 18 remarketing centres throughout the UK, it is less common knowledge that Manheim is directly responsible for the movement around the country of the majority of those vehicles. 
The number of vehicle movements has grown steadily over the past three years by 5% and the number of miles travelled over the same period has increased from 18 million to nearly 20 million miles, an increase of just over 10%. 

Mike Pilkington, managing director, Manheim Remarketing said: ‘Following a strategic review of our logistics operation we have decided to increase our owned car transporter fleet to ensure that we can provide our buyer and seller customers with cost effective and reliable collection or delivery services. 
‘There has been a national decline in car transporter capacity since the onset of the recession in 2008 and with the trend towards increasing collection mileages and the overall number of vehicle movements; we felt that this substantial investment was essential to continue to provide balance and flexibility in our logistics operation.’
Expansion of site and auction programme at Manheim Bristol

NEW investment has enabled Manheim Auctions, Bristol to expand its site by an additional 2.2 acres and introduce a new auction programme every Monday. 

The new land, adjacent to the main auction centre, was previously used for container storage and is located parallel to the former inspection compound. 
It has allowed Manheim Auctions to change much of the inspection and yard operation which will bring greater operational efficiencies and improved service levels for its vendors and buyers as well as ensuring that there is the storage capacity to accommodate the new auction programme.

The new Monday Dealer Part Exchange auction programme, introduced to complement the Dealer auction on Thursdays, started last month with more than 200 vehicles, a figure that is expected to rise to 300 per week by the end of the year.

Politics and regulation_________________________________________

MPs back purchase tax on high CO2 vehicles to subsidise low emitters

THE Government should consider introducing greater incentives to encourage motorists to switch from polluting cars to lower carbon alternatives, according to a new report by MPs.

The House of Commons Environmental Audit Committee says additional tax measures could be taken to encourage the uptake of electric vehicles such as a ‘feebate’ scheme.

This would see a new purchase tax introduced on relatively high carbon dioxide emitting vehicles, which would subsidise the cost of lower-emitting vehicle within the same class.

In suggesting that the new tax could be fiscally neutral, the MPs said that this year’s Budget provided very little in the way of tax incentives to help motorists switch to lower carbon transport or alternatives. They also said that it was unclear what the wider objectives of the Government’s motoring taxes were. 

The report said: ‘The Government should consider partially hypothecating revenues from fuel duty to invest in low-carbon alternatives. But perhaps most importantly, the Treasury needs to set out a clear vision and strategy for motoring taxation to demonstrate what transport policy objectives it is seeking to support. 
‘Until it does so, it will be open to accusations of sending mixed messages to motorists and undermining taxpayers’ support for such environmental taxation.’
Motoring taxes which meet the definition of environmental taxes are fuel duty, VAT on fuel duty and Vehicle Excise Duty, although HM Treasury does not classify fuel duty as an environmental tax.
The MPs’ report added: ‘Environmental taxes to be effective need to be straightforward so that taxpayers understand the behavioural change signal being sent, and seen as fair so that political momentum can be gained for higher environmental taxation. 
‘In practice, however, many perceive them as just another means of raising revenue, and their growing complexity means that many businesses are unaware of the cumulative impact of the environmental taxes affecting them.

‘It cannot be all stick and no carrots. A shift to environmental taxes must be accompanied by a corresponding reduction of taxes on the things that are valued by society, such as jobs, incomes and profits. There is also a role for other policy instruments alongside taxes to help achieve the desired change.’ 

HM Treasury, says the report - ‘Budget 2011 and Environmental Taxes’ - has undermined public trust in green taxes by appearing to use them as a revenue raising tool rather than a serious attempt to change environmentally damaging behaviour.

Chairman of the Environmental Audit Committee, Joan Walley MP, said: ‘The Treasury needs to stop giving green taxes a bad name. Recent Budgets have created the perception that environmental taxes are simply being used to pinch extra pennies from people. Politicians should use green taxes more carefully to challenge and change the most polluting activities. The Government must put its money where its mouth is and put greening the economy at the heart of its plan for growth.’

Cutting a penny off fuel duty in the spring Budget while providing no new incentives to switch to lower carbon alternatives sent the wrong signals and was particularly criticised by the Committee.

One of its ideas is that money raised from fuel duty should be ring fenced and used to cut soaring train and bus fares to build trust and support for environmental taxes. 

Government seeks views on tax and National Insurance merger

THE merger of income tax and National Insurance has moved a step closer with the Government issuing a call for evidence as part of its consideration of the integration of the systems, announced at Budget 2011. 
This is a preliminary stage of consultation, and aims to build a strong evidence base on the burdens to employers of having to operate two different systems. 

Responses to the call for evidence will inform the Government’s proposals for reform, on which it will consult in the autumn.

The two systems - which also cover employee and employer tax and NI respectively paid on benefits-in-kind - are currently operated entirely separately and the Government believes that greater integration of the two has the potential to remove economic distortions, reduce burdens on business, and improve fairness for individual earners.

The call for evidence document poses 14 questions, the majority of which focus on the burdens employers and payroll professionals face in paying income tax and NICs through the Pay As You Earn system. 
David Gauke, Exchequer Secretary to the Treasury, said: ‘The Government is committed to a programme of tax reform that aims to make the UK tax system the most competitive for business, and simpler to understand for individual taxpayers. 
‘Greater integration of income tax and NICs will be a radical reform, but we believe that it has potential to bring real improvements. This is a first step in our consideration of this matter and we would like to hear from businesses and other stakeholders before we move on to further consultation later in the year.’

The deadline for responses to the call for evidence is September 17. Further information is available at  http://www.hm-treasury.gov.uk/consult_income_tax_national_insurance_contributions.htm.

Motoring tax is highway robbery, says IAM
SPENDING so little of the tax revenue from motoring on upkeep of the UK’s roads is ‘unfair’, the Institute of Advanced Motorists has told the Government.

Motorists paid £28,747 million in tax and duty in 1985-6 compared to £43,885m in 2007-8 in real terms, according to a new report from the IAM - ‘Motoring Taxation and Public Spending’. 

However, the Government spends only about one-third (£12,752m) of its total tax revenue from road users (£43,885m) on roads and local public transport. 

Increased spending in the past decade has been mainly on public transport; spending on local roads has also increased substantially but is likely to fall considerably from now on. 

Since 2002, the Government has spent more on rail infrastructure than road infrastructure, although rail is used for only 7% of all passenger travel. In 2008 the government spent £4,807m on road infrastructure compared to £5,567m on rail infrastructure. 

Motorists and businesses spend ten times more on buying and running their vehicles (£42,700m) than the Government spends on roads (£4,807m). 

 

IAM director of policy and research Neil Greig said: ‘Using so little of the taxes motorists pay on road upkeep is plainly unfair. Motorists are also paying the price as Britain’s potholed and increasingly dangerous roads take their toll, damaging tyres, wheels, steering and suspension.

‘Cuts are clearly going to have an impact on transport investment, but as more roads become more potholed and dangerous, spending on infrastructure now will save money in the long-term.’

The report also found that:
· Only 38p of every pound that motorists pay at the pump is for fuel - 62% is tax in the form of fuel duty and VAT.

· The percentage of tax paid at the pump rose from 47% in 1980 to 75% in 2000. It has fallen to 62% in 2010 as a result of increases in the price of oil. 
· In 2010, the pump price of petrol increased by 27% and that of diesel by 18%. In the first half of this year the pump price of petrol increased by 8% and diesel by 12%. 

However, while motorists are paying more generally, the amount paid per individual car owner has fallen. More cars on the road are spreading the tax burden among more motorists, says the IAM. 

Fair fuel price campaigners take grievance to 10 Downing Street

LEADERS of the FairFuelUK campaign, led by Harlow MP Robert Halfon, and including the Road Haulage Association and the Freight Transport Association, have delivered a letter to the Prime Minister at No 10 Downing Street.

The letter, signed by Halfon, said: ‘High fuel taxes aren’t working. Not only are our road freight industries being crushed, but foreign road freight operators continue to expand their operations in the UK at the expense of domestic hauliers as their rates of duty are up to 24p per litre less than their British counterparts.’

The lobbying exercise was to request Government consideration for two proposals:

· To initiate an inquiry as to why pump prices do not fall when the price of oil decreases

· To abandon the inflationary duty rise planned for January 2012 which will have the potential of adding 4p per litre to the price of fuel. If the cost of filling a tank becomes easier to bear, this could result in a higher tax revenue for the Treasury.

‘[We have brought] the critical issue of rising fuel prices to the very heart of government,’ said FTA chief executive Theo de Pencier. ‘The cross party support we have amassed shows there is a real political appetite for fuel tax reform and that this is matched in constituencies around the country.

‘Fuel is the biggest single cost for transport operators and unless the Government acts to relieve the pressure faced by hauliers and other businesses we could be in danger of seeing more redundancies and more insolvencies in this beleaguered sector.’

RHA chief executive Geoff Dunning added: ‘The effects of an increase in fuel duty will have a catastrophic impact on the economy and on an industry that is finally recovering from a financial meltdown.’
Dealer news__________________________________________________

Lookers trading ‘difficult’ due to weak consumer confidence

LOOKERS, one of the UK’s largest dealership groups, says trading conditions for its motor division in the second quarter have been ‘difficult’, as conditions in the UK economy continue to be affected by weak consumer confidence.
Conversely, in a half-year update, Lookers, said that trading in the second quarter in its independent parts division continued to deliver record results, further strengthening its unique position in the buoyant independent aftersales sector.
 

The company’s previous interim management statement, May 12, reported that the trading performance for the first quarter was ahead of budget and prior year. 
Overall, the group says it continues to trade satisfactorily, and expects group results for the first half to June 30 to be very close to the record first half trading performance of 2010, despite pressure on volumes in the new and used car markets.  

 

Group sales of new retail cars reduced by 12.7% in the six months under review, 5.4% ahead of the market and indicating a continuation of Lookers’ increased market share.
Meanwhile, total industry sales in the corporate sector increased by 3.1% in the period, but Group volumes in the sector have reduced slightly compared to the prior year. 
New retail car margins, said Lookers were in line with last year and remained ahead of budget. However, fleet margins had improved compared to last year, thereby more than offsetting the small reduction in fleet volume. 
Used car volumes increased by 5% in the period, compared to last year and margins continued to be at satisfactory levels and consistent with last year, said Lookers. 
Aftersales revenue in the motor division was similar to budget, said the company, and the gross profit margin had been maintained in line with budget but hah increased compared to last year.

 

The statement added: ‘Overall, the motor division has had a satisfactory first half to the year which is a good performance in a difficult market against a background of challenging economic conditions. The broad base of our franchise representation and the restructuring of our portfolio over the last two years has provided the motor division with a structural resilience to adapt to market challenges. 

 

‘Our market leading independent parts division continues to perform well and has made further improvements in profitability, which is ahead of both budget and last year. It continues to invest in new product lines and opportunities to expand the business as well as making an increased and significant contribution to group earnings.’
  

Lookers’ financial results for the six months to June 30 are expected to be announced on August 17.

· LOOKERS has appointed Neil Davis (46), managing director of its parts division, to the board. The appointment is part of a succession plan that has been under consideration for some time. Terry Wainwright, who is 64 this year, will stay on the board until the end of this year, following which he will continue with the business in his current role as chairman of the parts division. 

Drive Vauxhall extends relationship with Manheim 
DRIVE Vauxhall has extended its relationship with Manheim Aftersales Solutions, one of the UK’s leading developers of aftersales software, until the end of 2013. 
All of Drive Vauxhall’s 11 locations in Aldershot, Bristol Central, Bristol North, Bury St Edmunds, Hartlepool, Haverhill, Leamington Spa, Leicester, Redcar, Weston-super-Mare and Yate will be using the software which is designed to maximise revenues from dealership aftersales departments. 
This now brings to over 600 the total number of dealers deploying Manheim Aftersales Solutions’ revenue-generating products for the management of their aftersales operations.

Utilising many years of dealership service department experience, Manheim Aftersales Solutions (formerly RTC) was formed in 2001 and helps dealers to effectively promote, manage and improve revenue from servicing and aftersales activities. To enhance its value the aftersales software has been developed to interface with the majority of the major dealer management systems.

Chris Elvidge, financial director, Drive Vauxhall said: ‘We have been using this aftersales software for a number of years now and there is no doubt that it has made the aftersales operation more effective and has helped to maximise revenue.’
Hendy Group goes mobile with help from Manheim

THE Hendy Group has launched a new mobile website available for use on all mobile phone platforms. 
Designed and built by Manheim Retail Services, the mobile site includes both an intelligent used car stock locator and dealer locator, making it easier for customers to search for a used car when on the move.

Customers can search through all manufacturer vehicles listed across the Hendy Group network as well as finding their nearest dealership. 
The Hendy Group franchises cover Ford, Mazda, Honda, Kia, Iveco and Ford Commercial Vehicles, with dealerships across the south of England. As well as new and used vehicle sales, Hendy Group also offers servicing, body repair, parts hire, accident repairs and Rapid Fit Centres. 

Mark Busby, Group marketing and CRM director, Hendy Group, said: ‘We know our customers want to be able to search through our cars on their own terms, especially when they’re on the move. Our new mobile website allows them to search for vehicles and find their local dealership from their smart phone. It puts the customer firmly in control.’
John Simpson, managing director, Manheim Retail Services, said: ‘In the current tough retail climate it’s more important than ever for dealer groups to react to changing customer demands, and creating a mobile website is just one of the ways to stay in tune with the way customers search for cars today.’
General motor industry news___________________________________
Fuel sales fall by 1bn litres as drivers feel high price pain

FILLING stations sold one billion litres less petrol and diesel in the first three months of this year compared to the same period in pre-credit crunch 2008 as a combination of record fuel prices and austerity measures forced drivers to cut their mileage. 
Milder weather, including the ninth warmest February on record, meant that snow disruption was barely a factor. 

Retail sales of petrol from January to March were 835.654 million litres lower than during the same period in 2008. For diesel, retail sales dropped by 246.994 million litres over the same period, said the AA. 

The 15.2% collapse in petrol sales and 6% fall in diesel sales is largely explained by austerity and record fuel prices, which saw petrol rise 7.94p a litre and diesel 10.51p during the first three months. 
Comparing this year to last, UK petrol retail sales from January to March this year were down 3.7% on the same period last year. Diesel sales on forecourts were up 0.5%. 

For the Government, the fall in fuel sales has deprived the Treasury of £637.8 million in tax, said the AA. 

AA president Edmund King said: ‘The full impact of higher VAT, unbridled stock market speculation and a weaker pound on fuel prices and drivers’ ability to afford them have been laid bare. 

‘The first three months of this year saw the equivalent of 13.5 days of UK petrol sales wiped out - good for the environment but appalling for families, business, rural communities and the Treasury.’

The slump in fuel sales is widely believed to be hitting independent retailers who, says the Petrol Retailers’ Association, have also been suffering from the aggressive pump pricing policy of supermarkets and oil companies.

Last month, the Association called on the Government to launch an investigation into UK fuel pricing. It claims that there is a two-tier pricing policy in place - oil companies charging one price at their own fuel stations and a higher wholesale price to independents.

Meanwhile, although soaring fuel prices have led many motorists to change their driving behaviour to reduce the financial pain at the pumps almost 10 million drivers are taking one particular measure that could actually be increasing their fuel consumption, according to research from Kwik Fit.

Its latest study reveals that in hot weather, 9.7 million (28%) of drivers are turning off their air conditioning and opening a window instead. But that is a false economy as the drag created by the open window can significantly affect their car’s aerodynamics and therefore fuel consumption, said the fast-fit giant.

In warm weather an open window may be a better option for fuel saving motorists in stop-start traffic, but once moving freely Kwik Fit advises drivers to turn to air conditioning.  
New analysis of the latest traffic data for Kwik Fit reveals that with just an average 5% drop in fuel efficiency, on a single warm day, drivers opting for a ‘windows down’ approach could be increasing the nation’s fuel bill by over £650,000.

David White, customer services director at Kwik Fit, said: ‘With fuel prices higher than ever, it’s understandable that motorists are looking for ways to squeeze every last mile out of their tank. But they need to be careful that the measures they take are the right ones. Using air conditioning is far more fuel efficient on the open road.’

RAC top for customer service in six-monthly Institute survey

RAC has once again topped the chart for customer service amongst breakdown service providers in the UK and is the top-named organisation within the ‘Services’ sector.

The UK Customer Satisfaction Index (UKCSI), from the Institute of Customer Service, is a national measure of customer service that takes place every six months. 
The Institute asked 26,000 adults how well companies and organisations performed in key areas including professionalism, quality and efficiency, ease of doing business, problem solving and timeliness.
RAC achieved a higher score than any other breakdown provider and joins the elite group of customer-focussed organisations with a customer satisfaction score over 80%.
Angela Seymour-Jackson, RAC’s CEO, said: ‘I’m delighted - to be named the top breakdown provider in four out of the last five surveys is a fantastic achievement, and demonstrates our ability to consistently offer an outstanding service to our customers.

‘Not only are we seen as the best in the breakdown industry, but also one of the top customer service organisations in the UK.

‘RAC is absolutely committed to delivering excellent service to our members when they need us most, and we recognise that every journey is important. The UKCSI also reinforces the drive our colleagues have to be the best customer service professionals in the industry.’
Dates for 2012 CV Show revealed

THE 2012 CV Show will be held at the NEC, Birmingham, from April 24-26 the Commercial Vehicle Show LLP consisting of the Road Haulage Association Ltd (RHA), The Society of Motor Manufacturers and Traders Ltd (SMMT) and IRTE Services Ltd, the trading company of the Society of Operations Engineers (SOE) have announced. 
The announcement comes on the back of strong industry feedback on the 2011 CV Show which attracted over 16,000 people.

SOE chief executive Nick Jones said: ‘Despite the weak economic conditions, the 2011 CV Show attracted an impressive display of exhibitors and an enthusiastic set of visitors. I am delighted that our winning formula will be repeated next year.’

Hertz extends Dollar Thrifty exchange offer

THE battle for ownership of rental company Dollar Thrifty continues with Hertz extending its share offer by almost a month to August 5.

Hertz is hoping to buy its smaller rival for $2.05 billion but is reported to be struggling to convince Dollar Thrifty shareholders to back the deal.

Meanwhile Avis Budget Group is also believed to be still in the frame to buy Dollar Thrifty despite its acquisition of Avis Europe last month.

In early May, Hertz raised its offer to buy Dollar Thrifty to $2.08bn, seven months after its previous bid was rejected by Dollar Thrifty shareholders. Avis, which had put in a higher bid in September, has not yet matched Hertz with a counter bid.
People on the move____________________________________________

Johnson to head NFDA

FORMER Inchcape plc chairman Peter Johnson is the new chairman of the RMI National Franchised Dealers Association (NFDA).

Johnson’s recent roles have included chairman of the Rank Group, senior independent director of Bunzl plc, and the Wates Group. He was chairman of Inchcape plc from 2006 to 2010 and chief executive of the company from 2000 to 2006.

He said: ‘I look forward to supporting the franchise sector in the interesting and challenging times ahead and developing a constructive relationship with manufacturers.’

Audi UK appoints new head of marketing

AUDI UK has appointed Dominic Chambers (45) to the post of head of marketing. 

A marketing specialist for 22 years, Chambers has focused most recently on the technology sector with organisations such as Vodafone and LG electronics. 
He will preside over the communications strategy behind a range that has just peaked at 36 model types, and is set to grow to 42 over the next few years. 
For the past seven months, the marketing task has been managed on an interim basis by Philip Olden, who in turn took over from Peter Duffy.

Digest circulation is restricted to nominated e-mail recipients only. Unauthorised forwarding and copying is in breach of the copyright agreement between the client and the publishers. Therefore, the publishers reserve the right to cancel any agreement. 

Published by AWD Communications Ltd
                                     info@awdcomms.com
[image: image1][image: image2][image: image3][image: image4][image: image5][image: image6][image: image7][image: image8][image: image9]
This Week’s Briefing





The Editor’s View














VEHICLE leasing industry veteran Nigel Stead told last week’s Digest (July 7) that further segment consolidation would occur. He clearly has his finger on the pulse as within 24 hours of the Digest being published it was announced - following reports (Digest: June 23) - that ING Car Lease had been bought by Alphabet. Now the bets are on that the next major deal will involve the purchase of Lombard Vehicle Management, possibly by GE Capital (Digest: June 26). But it is not just the major leasing players that are in acquisitive mood. This week Ogilvie Fleet revealed it had bought the corporate division of Northern Ireland-based Contraflex. Executives at Alphabet refused to add to the statement confirming the purchase of ING. However, interestingly, the statement focused on the company’s development of products and services tailored towards ‘corporate mobility management’ and ‘corporate car sharing within fleet management’. The next battle area for leasing segment business has been revealed.
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Model update: Audi, Chrysler, Ford, Land Rover, Peugeot








PAGE  
28

