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Fleet file_____________________________________________________

Overall fleet sizes fall in post-recession economy

OVERALL company car, van and truck fleet sizes have continued to fall in the UK post-recession economy, according to a new survey.

Out of 115 fleets questioned by MIB Data Solutions, which produces the Fleet Data and Fleet Entire industry databases, 23% said that their fleet was today smaller than at the technical end of the recession in autumn/winter 2009.

This contrasts with 17% of fleets who said that they had grown and 60% which said that their fleet numbers had been unchanged over the same period. The companies questioned covered a wide range with between one and 600 cars, vans and trucks.

Nick Boddington, managing director, at MIB Data Solutions, said the results showed that the recession had continued to take its toll on many UK businesses long after it had technically ended.

He explained: ‘Certainly, our data indicates that the number of fleets which have reduced in size during the last two years outnumber those which have seen an increase by some margin.

‘It suggests that the recession was having a marked, negative effect on many UK businesses long after it had technically ended and into a period when there was mild economic growth recorded.’
The reductions, the survey revealed, have been concentrated towards larger fleets, with one respondent reporting a fall in size from 450 to 300 vehicles.

He said: ‘It is difficult to draw exact conclusions from this trend but perhaps suggests that smaller, more nimble companies had already downsized their fleets to the minimum level at the time when the recession ended while larger organisations were still in the process of making changes to their fleets at that point.

‘However, the research is not all bad news. Seventeen per cent of companies did say that their fleet size had increased, which is perhaps an indication that the economic growth seen in 2010-2011, while subdued, still had a positive effect.’
European leasing professionals optimistic of expansion
ASSET finance professionals from across Europe are confident of ongoing growth and a favourable business environment for the second half of 2011, according to the findings of the latest Leaseurope/Invigors European Business Confidence Survey.
Commenting on these results, Invigors EMEA partner Richard Ryan said: ‘It is clear that most of the asset finance professionals who took part in the survey expect the asset finance industry to continue to benefit from the gradual economic recovery in Europe, and that this will be reflected in their new business volumes, margins and bottom line. 
‘It remains to be seen whether heightened concerns surrounding sovereign debt may affect the recovery and in turn the leasing industry.’

According to Jurgita Bucyte, adviser in statistics and economic affairs at Leaseurope, said: ‘It is positive that we continue to observe optimism and increasing confidence in the European leasing market. The ongoing recovery is also confirmed by hard data readings, with industry KPIs at European level improving in the first quarter of 2011.’

Leaseurope is the representative body of the European leasing and automotive

rental industry. Its survey in conjunction with the specialist international equipment leasing and asset finance consultancy, measures the expectations of European leasing professionals over the coming six months.

Participants are surveyed on their outlook for the future performance of their business (volumes, margins, bad debt and net profit), the level of competition and mergers and acquisition activity expected on their home market and various other aspects of their organisation, including the underwriting process, future expense and staff levels, distribution channels and the expected availability of capital.

New business volumes look set to continue to grow for the rest of 2011 with 78% of respondents expecting opportunities to increase over the next six months, although that is down slightly from 85% in December 2010. Only 8% of respondents to the latest survey expected new business volumes in their organisation to decline.

The drive to reduce bad debt appears to be reaching a plateau with 31% of respondents anticipating that bad debt would decline over the next six months, which is significantly lower than the 41% registering the same opinion in December 2010. 
However, that does not appear to represent a deteriorating trend as 47% expect no change in their bad debt situation and only 22% anticipate bad debt to increase, which

is little changed from the previous survey.

The pressure on margins which was seen in the December survey appears to have eased slightly. A total of 40% of survey respondents expect no change in margins over the next six months, down fractionally from 42% in December while 23% anticipate an increase, unchanged from the previous survey. Meanwhile, 29% expect margins to decrease.

The ongoing growth in new business and containment of bad debt are driving a positive outlook for profits with 72% of respondents expecting net profits to increase over the next six months, which is high relative to previous surveys. However, 15% expect net profits to fall during the rest of the year, which again is an increase on the December survey though well below the level recorded in June 2010.
Staffing level forecasts remains evenly balanced, though many leasing companies continue to grow their sales staff. A total of 43% of respondents expect sales staff numbers to increase over the next six months, although these increases are likely to be modest. Growth in non-sales staff is predictably less widespread. 
Companies face budget versus law dilemma over duty of care 

MANY businesses in the UK are playing a balancing act between meeting their legal obligations and not overspending on their fleet budget as post-recession finances remain tight, it is claimed.

But according to Graham Hurdle, managing director of online risk assessment and e-learning specialists E-Training World, delaying legal compliance in favour of holding onto cash resources is a completely false economy.
‘We’re talking to a lot of companies who are very hesitant about investing in risk assessing and training their fleet drivers,’ said Hurdle.
‘The explanation we receive on countless occasions is that the budget simply isn’t available for driver training which means it may have to wait until next year.
‘However by taking no action at all not only means company directors are allowing their staff to drive cars without meeting their legal requirements, in many cases money is haemorrhaging from their fleet budget by paying for accidents and huge fuel expenditure.
‘We have seen many instances whereby a very small investment in risk management would not only ensure the company was compliant, but by using our services would more than pay for itself in reducing the number of accidents including minor knocks and scrapes, and would drive down the company fuel bill.


‘The problem is that many of the headlines regarding fleet risk management are to do with the law. This results in fleet managers and company directors seeing it as a cost rather than an investment which will deliver a financial return.


‘And whilst the tide is turning regarding the numbers of companies each year adopting risk management strategies, all too many continue to delay due to cost concerns even though they would save money almost immediately, and these savings would more than outweigh their spend.’
BMW Group starts fleet handover for 2012 London Olympics

BMW Group has handed over the first fleet vehicle to the London Organising Committee of the Olympic Games (LOCOG) to support the 2012 Games - a bicycle. 
Global sales and marketing director for BMW Group, Ian Robertson, handed the bike to David Stubbs, head of sustainability for LOCOG in central London, as the one-year-to-go point approaches on July 27.

A total of 400 BMW bicycles will be used by LOCOG in the run-up to and during the Games and will be part of a wide range of vehicles supplied by BMW Group, an element of the company’s Tier One sponsorship of London 2012. 
While the first fleet vehicle to be handed over was a bicycle, cars and motorcycles remain a vital part of the transport arrangements to ensure the smooth-running and full operational support of the Games.
Robertson explained: ‘The majority of the fleet will be made up of diesel-powered cars, featuring the company’s award-winning and industry-leading EfficientDynamics technologies. 
‘This has allowed us to meet LOCOG’s extremely challenging target of 120 g/km of carbon dioxide emissions, as an average across the fleet.’ 
The 320d EfficientDynamics saloon will make up at least a third of the fleet and returns combined cycle fuel economy of 68.9 mpg and emissions of 109g/km. 
A new model, the 520d EfficientDynamics saloon, which made its world debut this week, will also feature significantly in the 2012 fleet. This mid-size car returns combined cycle fuel consumption of 62.8 mpg and has emissions of 119 g/km.

Electric vehicles will also play an important role and the fleet will include 200 Mini Es and BMW 1 Series Active Es. In addition, BMW hybrid cars will make their first appearance on British roads and an innovative electrically-assisted bicycle, the Pedelec, will debut on the Olympic and Paralympic fleet.
Motorcycles will feature significantly on the fleet too and their uses will include operational support of road and mountain biking events. BMW will supply a number of different models - R1200RT, R1200GS and F650GS.

Robertson said: ‘The variety of different BMW Group vehicles in the London 2012 fleet, shows the depth of our dedication to provide sustainable individual transport to meet a broad swathe of different needs. 
‘We will supply almost 4,000 vehicles, in addition to the 400 bicycles, from diesels to electric cars, hybrids to motorcycles, as well as innovative new products like the Pedelec.’ 

Electric vehicle range scepticism dismissed with fleet trial results

INITIAL scepticism surrounding the capability of electric vehicles and concerns over range anxiety have been overcome, according to the findings of a 12-month trial in the West Midlands.

The trial in the Coventry and Birmingham areas involving 25 Mitsubishi i-MiEVs and 20 Smart fortwo electric cars, which collectively travelled 147,000 miles, found that electric vehicles were more than capable of meeting the needs of drivers that require urban transportation.
This is reflected by the finding that most journeys undertaken (77%) lasted less than 20 minutes and only 2% used more than 50% of the battery - enabling a return journey to be made without the need for recharging in the majority of cases. 
The data also showed a trend towards drivers travelling longer journeys over time - indicating increased confidence and reduced range anxiety.

As the largest of eight public trials taking part in The Technology Strategy Board’s £25 million Ultra Low Carbon Vehicle Demonstrator programme, CABLED2 (Coventry and Birmingham Low Emission Demonstrators) has now collected robust data that can be used to support future decisions relating to transport and infrastructure planning.

Project leader Neil Butcher from co-ordinating CABLED partner Arup believes the data presents a positive outlook for electric vehicles. He said: ‘These findings form part of the largest study of low carbon vehicle use ever compiled and, whilst our study is on-going, it’s already clear that electric vehicles offer a viable, practical urban transport solution. 
‘We must now consider how our homes, offices and public spaces will need to evolve in order to cater to both users’ needs and the rapidly developing technologies powering these vehicles.’

In relation to charging behaviour, the CABLED data shows that electric vehicle users are not motivated to replenish their vehicle’s battery by reaching a particular point of depletion. Rather they are driven by convenience and with data showing the vehicles are parked for 97.2% of the time (23.3 hours each day) it is apparent that there is ample opportunity for them to be plugged-in.

The most popular point at which people commenced charging was when the battery had between 81-87% of its charge remaining. 
The average charge time was between two and three hours (typically equivalent to half of a full charge) with an energy transfer of 6kWh costing around 60-80p depending upon tariff (equivalent to one load in a washer dryer). 
Peaks for charging were observed from 7-9am and from 6-7pm, which can be most likely attributed to charging on arrival at work in the morning or home in the evening. Another peak was seen after 11pm when CABLED participants used timers to take advantage of off-peak energy tariffs.

Mitsubishi Motors’ UK managing director Lance Bradley added: ‘People adapt very quickly to driving a pure-electric vehicle, such as the Mitsubishi i-MiEV. To know that people complete up to five normal journeys per charge, and at such a low cost, underlines the fact that electric vehicles are here to stay and can find mass-market appeal.’

Gary Savage, managing director, Mercedes-Benz Cars, said: ‘We’re delighted to see how people are embracing electric vehicles and the findings of this research demonstrate how seamlessly the Smart electric drive has fitted into people’s everyday lives. 

‘Since the trial started we’ve delivered a further 25 vehicles into the CABLED trials, so even more people will be able to experience what life is like with a Smart electric drive. The results so far, combined with our findings from other international markets confirm that the Smart electric drive is an integral feature of tomorrow’s motoring landscape.’

Barloworld renews fleet contract with Alphabet

BARLOWORLD Handling Limited, the UK’s largest distributor of lift trucks, has awarded Alphabet a third successive contract to supply and manage its 650-strong fleet of vans and cars.

 

The renewed contract, which follows a 10-way re-tendering process, will see the supply partnership between the two companies through to its 10th anniversary in 2014. 

 

Alphabet supplies Barloworld Handling with vehicles on full-maintenance contract hire as well as accident management, AlphaRent short term hire, AlphaRisk driver licence checking, and mileage expense management.
 

Alan Thackray, vehicle contract and facility manager at Barloworld, said: ‘We are very pleased to renew our agreement with Alphabet. The tender process demonstrated to us that they offered the best mix of services and continuous improvement to match our needs and to go on delivering long term value. Whether it is driver contact, account management or working with us to solve the issues we encounter as a fleet, we know we can count on Alphabet to deliver on their promises. 

‘At the moment we are setting our fleet strategy for the next few years and we feel that Alphabet is doing more than others in this area. Their strategic consulting team under Nigel Trotman works with us to move the fleet forward and identify areas for greater efficiency, often in areas that we had not looked at before.’
 

Among the changes introduced by Barloworld in conjunction with Alphabet during the last seven years was a move from choice lists based on rental costs to lists based on whole life costs. The policy has helped Barloworld reduce its fleet’s average emissions from 160 g/km a few years ago to 136 g/km today. 

Kwik-Fit Financial Services gives Fleet Alliance a boost

KWIK-Fit Financial Services (KFFS), the Lanarkshire based insurance intermediary, rates the customer service it receives from Fleet Alliance so highly that it now orders the bulk of its new cars from the Glasgow-based vehicle funding and fleet management specialist, says company car administrator, Pauline Kiernan (pictured).

KFFS employs over 1,000 people handling 10 million calls every year from its call centre and offers company cars as part of an incentive scheme for its insurance consultants who achieve their sales targets.

So successful has the scheme been that KFFS now has a fleet in excess of 250 vehicles, mainly Ford Fiesta Titanium and Edge models, for its call centre staff, one of the largest such incentive fleets in the UK.

The company also operates an additional 24 cars for The Green Insurance Company, part of the KFFS group, mainly Ford Fiesta ECOnetic models with carbon emissions of 98 g/km, plus an option of Toyota Prius or Honda Insight hybrids.

Fleet Alliance employs its competitive tendering solution to source the most cost effective vehicles for the KFFS fleet, tendering each new car to a panel of six preferred lenders to spread the residual value and credit risk.

New cars are provided by Fleet Alliance and one other supplier, but the overwhelming majority are ordered through Fleet Alliance, said Kiernan, with service quality being the key differentiator.

She said: ‘While the rates we receive from our two suppliers are broadly similar, we use Fleet Alliance to supply the bulk of our new vehicles because of the high quality of customer service they provide.

‘Running a car fleet of 250 vehicles is very time consuming and demanding, but Fleet Alliance helps take my problems away. Whether it’s providing courtesy cars or checking supplier invoices, the service they provide is first class and worth its weight in gold.

‘Fleet Alliance also tracks the progress of new car orders so that I can keep our drivers in touch with the whereabouts of their new vehicles. They may suggest switching to different colours of the same models if they are available and it helps speed up the delivery process, which helps ensure our drivers get their new vehicles as quickly as possible.’ 

Electric Minis join EDF’s UK fleet

EDF, the leading electricity producer in Europe, has added 35 Mini Es to its UK fleet for use by customers and employees of EDF Energy, a UK subsidiary of EDF Group.
The leasing deal links two London 2012 Olympic Games sustainability partners together as Mini’s parent company is the BMW Group.

During the Games time, 30 of the Mini Es from the EDF fleet will become part of the BMW Group London 2012 official vehicle fleet. 

EDF Energy hopes the fleet will serve to further develop the electric vehicles market in the UK. Forecasts, say the company, suggest that there will be 660,000 plug-in vehicles in the UK by 2020 and with electric vehicles having the potential to offer up to a 40% carbon dioxide emissions saving compared with a typical family petrol car in the UK.
Gareth Wynn, director of EDF’s 2012 Programme, said: ‘Electric cars are already a lower carbon choice, but as we progress with decarbonising electricity production in the UK over the coming years the environmental case will get stronger and stronger. 
‘I hope that seeing and experiencing this iconic fully-electric vehicle will prompt people to think about how they can reduce the carbon footprint of their travel. This would be a great part of the legacy of sustainability from London 2012.’

During everyday usage, the Mini E can travel around 100 miles on a single charge, depending on driving style and conditions, and can accelerate from 0-62 mph in 8.5 seconds.

Citroëns join Scottish SPCA fleet

MORE than 50 new Citroën vans are now beginning their service with the Scottish Society for the Prevention of Cruelty to Animals (Scottish SPCA).

The majority of the current Scottish SPCA order, supplied by Citroën dealer Park’s Motor Group, East Kilbride, is for Berlingo HDi 75 manual L1 625 Enterprise models. The vans are equipped with air conditioning, rear parking sensors and Bluetooth connectivity as standard and are finished in the Scottish SPCA’s black and white livery. 

The new Citroën LCVs will be used by the Society’s uniformed inspectors, ambulance drivers and staff in its animal rescue and re-homing centres to pick up injured and abused animals. Each Berlingo holds a number of cages and additional equipment, such as swan hooks and a search light for working at night, as specified by the Scottish SPCA. 

The Scottish SPCA operates an 85-strong, all Citroën LCV fleet and this is the fourth order it has placed with the manufacturer in the past four years. All the vans in the current fleet are being operated by ING on three-year, variable mileage (according to operation) lease contracts, with maintenance.
Scottish SPCA finance manager John Allan said: ‘We like the Citroëns because they offer us lower running costs, whilst still giving us the space we need for the cages and equipment our inspectors and ambulance drivers have to carry. ‘

The current Scottish SPCA order also includes a Relay 35 L3H2 120 six-speed manual van, which has been specified for its ability to pull a three-tonne GVW double horsebox.  
The Relay 35 L3H2 and 10 of the new Berlingos, along with some of the existing fleet, will be based at the Scottish SPCA’s new animal rescue and re-homing centre in Aberdeenshire.

In addition, the charity is taking delivery of an enhanced-traction Dispatch L1H1 1200 XTR+ van.  

Peak offers free driver safety workshops

PEAK Performance, the Chesterfield-based fleet driver training specialist, is offering free places to fleet decision makers, on a first come, first served basis, for a series of driver safety workshops over the coming month.

Entitled ‘All of a sudden....’ the classroom sessions will look at the most common causes of on-road collisions and how Peak Performance can offer ‘convenient and cost-effective remedies’ to reduce them.  

The workshops will be held in Manchester on Friday, August 12, 1.30pm-3.30pm; Birmingham on Tuesday, August 16, 1.30pm-3.30pm; and Guildford on Wednesday August 24, 1.30pm-3.30pm

Company-owned vehicles, says Peak, are responsible for a disproportionate number of on-road collisions compared to the driving population as a whole and a professionally deployed driver training programme targeted at business drivers can reduce incident rates by some 40% on average.

For more information please contact Lucy Boler in customer services at lucy.boler@peakperformance.net  or on 01246 244200.

Fleet driver training conference date announced

A FLEET Driver Trainers’ Conference is to be held on Thursday, September 1 at the Hinckley Island Hotel in Leicestershire. 

Organised by AIRSO (Association of Industrial Road Safety Officers), it is being held alongside the National Blue Light Users’ Conference which is now in its 14th year. 
The Conference is aimed at anyone who is involved in any form of fleet driver training including individual driver trainers, driver training/risk management companies and in-house driver trainers. The speaker programme has yet to be confirmed.

The delegate fee is £85 (AIRSO members £65). Further information is available at www.airso.org.uk
Model update________________________________________________

Audi introduces major revisions to 2012 A5 range

AUDI has unveiled an extensively re-engineered and subtly restyled A5 range of Sportback, Coupe and Cabriolet models, which now offer 60 mpg-plus and 122 g/km emissions potential 

Available to order now, prices start at £25,540 on the road (Sportback) with the first vehicles due to be delivered in December.
Beyond their measured exterior and interior styling updates, infotainment technology advances and chassis modifications, the three ranges are also characterised by CO2 emission reductions of up to 22% due to new and heavily revised engines and additional efficiency measures. 
Efficiency improvements have been achieved with the introduction of two new engines and completely redesigning others, but also by extending engine start-stop technology right across the range and replacing the hydraulic power steering system with a new electromechanical unit that demands no engine input when the wheel is in the straight-ahead position.

The existing naturally aspirated 3.2 litre V6 petrol engine has been replaced by a new 272 PS version of the supercharged 3.0 litre V6 unit in A5 Coupe and Cabriolet variants. The existing 333 PS version of this engine, which already powers the S5 Sportback and S5 Cabriolet, will also now replace the 4.2 litre, naturally aspirated V8 in the S5 Coupe.

Equipped with its new and 20% more efficient engine, and with standard S tronic twin clutch transmission in common with its Sportback and Cabriolet counterparts, the S5 Coupe can power to 62 mph from rest in 4.9 seconds - a 0.2-second improvement over its V8-powered predecessor - on the way to a governed 155 mph top speed. Combined fuel economy stands at 34.9 mpg, a significant improvement over the tiptronic V8 Coupe’s 26.4 mpg.

At the other end of the spectrum, the entry level 1.8 litre TFSI unit, which will be available across the ranges, has been completely redesigned. With power increased from 160 PS to 170 PS, it effectively replaces the 180 PS version of the four-cylinder 2.0 litre TFSI engine, and in the A5 Coupe combines best-in-class 49.6 mpg economy potential with a 21% reduction in CO2 output to 134 g/km.

The four-cylinder, 2.0 litre TFSI engine continues in 211 PS form in all variants, offering up to 44.1 mpg with emissions from 149 g/km.

New to the diesel-powered line-up is the 204 PS version of the 3.0 litre V6 TDI. Replacing the outgoing 2.7 litre, 190 PS V6 TDI, it can deliver up to 57.6 mpg at the expense of 129 g/km of CO2 when it is installed in the front-wheel-drive A5 Coupe. The existing 3.0 litre TDI unit which works in conjunction with quattro all-wheel-drive also continues in upgraded 245 PS form.

The efficiency standard-bearer in the new range is the heavily modified 2.0 litre TDI, which with the potential for up to 60.1 mpg and emissions of 122 g/km in the manual transmission A5 2.0 TDI Coupe sets new standards in the class.

As before, six-speed manual, seven-speed S tronic twin-clutch and eight-speed multitronic CVT transmissions will feature depending on the engine chosen, as will quattro all-wheel-drive. 
The 2012 model year A5 range’s upgrade to the latest system combining the crown gear centre differential - first seen in the RS 5 - with torque vectoring for even more effective torque distribution. 
The quattro system is offered as an optional extra for the 2.0 litre TFSI 211 PS petrol and 2.0 litre TDI 177 PS units, and as standard in conjunction with 3.0 litre TFSI 272 PS and 3.0 litre TDI 245 PS engines. As is always the case, the S models are quattro-equipped by definition.

Availability of the quattro rear sports differential, which further enhances agility and adjustability by enabling torque to be apportioned between the rear wheels, also now extends to all quattro-equipped models in the latest ranges.

All three variants cut more of a dash visually too, due to gentle re-shaping of the bumpers, grilles, bonnets and front and rear light clusters which brings the A5 look subtly into line with the very latest Audi design language. 
The changes are particularly apparent in S line models, which now feature LED strip daytime running lights that virtually surround the headlight unit at the front, and newly designed LED strip lights at the rear. 
Inside, changes include new steering wheels, including an option for a flat-bottomed wheel, new steering column stalks and narrow chrome clasps framing the control elements. Also updated are the ignition key, the selector lever for the automatic transmission, the buttons for the optional Audi drive select system and seat heating/ventilation and the air conditioning and multifunction steering wheel controls. The bezels on the instrument cluster and centre console have a new finish, and there is also a new selection of upholstery and inlays.

Standard, SE and S line specification levels continue as before in Cabriolet and Sportback models. The A5 Coupe previously offered a fourth Sport trim option, but now moves into line with its relatives.  

Fleet interest boosts Vauxhall Ampera sales targets

HIGH levels of interest from big fleet buyers have prompted Vauxhall and Opel to increase sales projections for the new Ampera range extended electric vehicle.

As well as large, blue chip companies, Vauxhall says police forces up and down the UK have shown interest in the Ampera.

The model is being rolled out across Europe from the end of this year, first in Germany and will reach UK showrooms around the end of March next year.

Big blue chip companies, eager to display their own green credentials, are showing a lot of interest in the Ampera according to Opel and Vauxhall chief executive Karl-Friedrich Stracke.

Last week rental giant Europcar announced that the Ampera would be joining its fleet across Europe, including in the UK (Digest: July 14).

Stracke would not say how many vehicles were involved in the deal but described the deal as ‘significant’. 
He said he expected Ampera sales across Europe to reach 10,000 a year by 2013 with 70% of sales going to fleets. 
As sales increase, so will changes to Ampera production with it moving across the Atlantic from where it is currently made in Detroit.
If that happens, perhaps for the second generation of the model, Vauxhall’s Ellesmere Port plant has a strong case for winning the business.

Vauxhall managing director Duncan Aldred said that the company would now sell up to 3,000 Amperas in the UK next year and it had also increased the number of specialist dealers it wants for the new model from 15 to 23. 
He hopes to be able to hit volumes of 5,000 Amperas a year from 2013, a number limited only by supply of right hand drive vehicles from the US factory.

The Ampera will go on sale at just under £34,000 although the Government’s £5,000 grant for environmentally-friendly vehicles will bring this down to £28,995.

Renault unveils new range-topper for Wind Roadster 

RENAULT has opened order books for two new Gordini versions of the Wind Roadster.

The manufacturer has also reduced the list price of Dynamique and GT Line versions of its coupé-roadster, making the entry-level version now £12,995 on-the-road. 
Gordini versions join the range and come with a choice of 1.2 TCE 100 or 1.6 VVT 133 engines and cost from £15,195.

Equipped with a roof that closes in 12 seconds, the third Gordini to join the fold in Wind Roadster guise, features trademark Malta Blue metallic paint with twin white Gordini stripes plus Gordini badges on the side pillars. 
Both the 1.2 and 1.6 versions benefit from white door mirrors, grille trim and cowls, 17-inch alloy wheels with a polished face and gloss black inserts.

The upmarket theme continues in the cockpit-style cabin with Gordini blue and dark grey leather seats with embossed Gordini logo, numbered Gordini plaque (1-200), satin chrome effect gearknob with blue Gordini badge and blue gearstick surround.

Specification includes Bluetooth connectivity, climate control, multi-functional TunePoint for USB connections and Thatcham category 1 alarm.

Volvo to trial range extenders to boost electric vehicle options

VOLVO has taken the next step in its vehicle electrification strategy by producing test cars with range extenders - electric cars that are fitted with a combustion engine to increase their effective range.

The projects, supported by the Swedish Energy Agency and the European Union, encompass three potential technology combinations. Tests of the various concepts will get under way in the first quarter of 2012.

‘Battery cost and size means that all-electric cars still have a relatively limited operating range. With the range extender, the electric car has its effective range increased by 1,000 kilometres - yet with carbon dioxide emissions below or way below 50 g/km,’ said Derek Crabb, vice president powertrain engineering at the Volvo Car Corporation.

Volvo’s technological developments in the area currently encompass three different technology combinations, with three-cylinder petrol engines being installed to complement electric drive to the front wheels. All the variants feature brake energy regeneration. The engines can run on both petrol and ethanol (E85).

Two of the solutions are based on the C30 Electric. In both cases, the standard battery pack has been reduced in size to make room for the combustion engine and its fuel tank.

The third concept is based on the V60.

Crabb said: ‘These three projects allow us to evaluate the range extender’s various possibilities. As with the C30 Electric and V60 Plug-in Hybrid, the goal is to make the cars exceptionally CO2 -lean without compromising on customer requirements such as comfort, driving pleasure and practicality.’
Toyota Hilux gets makeover for 2012 model year

TOYOTA’S Hilux is being given a new look and new hi-tech features for the 2012 model year with the revised range going on sale in October priced from £16,090 on-the-road for the HL2 4WD Single Cab. 
The pick-up has been given a comprehensive re-style from the A-pillar forwards, with a new bonnet, radiator grille, headlamps and bumper, plus new wheel designs and new side bars and steps for the top-of-the-range Hilux Invincible.

The interior has been given a new look, too, with new upper dashboard design and horizontal instrument cluster that emphasise the breadth and roominess of the cabin.

The revised lay-out incorporates the new Toyota Touch multimedia unit with a full colour 6.1-inch touchscreen. The Touch package, fitted as standard to the HL3 and Invincible models also includes Bluetooth and a USB port for connecting digital music players.

The feel of the cabin has been improved with new, uniform dark finishes and new chrome surround for the instrument binnacle on the Invincible.

The 2012 Hilux carries forward its current engines, the 142 bhp 2.5 D-4D and 169 bhp 3.0 D-4D units, but these now comply with the Euro 5 light commercial vehicle emissions standards ahead of their introduction at the beginning of next year, thanks to the adoption of a diesel particulate filter.  

As a result of the adjustments to the engines, emissions for the 2.5 D-4D (Double Cab) have been cut by more than 10% to 194 g/km, becoming best in class and combined fuel consumption has also improved by more than 10% to 38.7 mpg (all bodystyles). The emissions figure for the 3.0 D-4D Double Cab automatic has fallen to 227 g/km and the manual to 203 g/km. 

Combined fuel consumption figures are improved from 31.7 to 32.8 mpg and 34.0 to 36.7mpg respectively. 

The standard five-speed manual transmission and the optional five-speed automatic for the 3.0 D-4D engine, exclusive to the Invincible, are also retained.

Similarly the grade line-up of HL2, HL3 and Invincible, and the choice of single, extra and double cab bodystyles are offered for the 2012 model year.

Manufacturer news___________________________________________

Audi launches five-year warranty with SMR package

AUDI has become the latest manufacturer to launch a peace-of-mind after sales package embracing a five-year warranty.

Audi Complete is a three-year service, maintenance and tyre replacement package including a five-year/90,000-mile warranty extended from Audi’s existing three-year/60,000 mile warranty. 
For a one-off fee or fixed monthly payments, Audi Complete is transferable between owners and ensures a full Audi service history 

Launched this week, Audi Complete is claimed to be the ‘most inclusive and all-encompassing optional service, maintenance and warranty package in the premium sector’.

The peace-of-mind package is available for all newly ordered Audi models, and all confirmed existing orders, for a one-off fee or fixed monthly payments starting from £27. 
An option that incorporates all features of Audi Complete but adds tyre replacement is available for every model at an additional price.

For an A4, Audi Complete service and maintenance with a five-year warranty starts from £32 a month, based on 30,000 miles and a fixed service regime. Audi Complete service, maintenance and tyres with a five-year warranty starts from £47 a month for the same model. 

Audi Complete can be tailored to an annual mileage of between 5,000 and 40,000 miles, with a maximum of 120,000 miles over three years. Prices depend on the model, the specified annual mileage and the package chosen.

If the car is sold while its Audi Complete cover is active, the cover automatically transfers with the car to the new owner if the plan has been fully paid for in advance, and can also be either cancelled or optionally transferred at the new owner’s request if payments are being made in monthly instalments by direct debit.

BMW car sharing scheme could launch in the UK

BMW is set to expand its recently-launched Munich car-sharing scheme to other cities including in the UK.

The German carmaker has teamed up with car rental company Sixt, putting 300 1 Series models on the roads in Munich for people to use for as little as 25p a minute.

People register for the scheme with BMW dealers and are given keyless access to the models which are parked at various points round the city. A mobile phone app locates the nearest car and once inside, the user punches in their pin number and away they go. A credit card is debited according to the amount of usage.

As long as the car is left within certain city limits there’s no further charge. Each BMW is tracked by satellite so the company knows where they all are and a team of refuellers keep the tanks topped-up.

Tony Douglas, a Munich-based Brit who runs sales and marketing for BMW’s mobility services said the scheme had been running successfully for the past month.

‘BMW provides the cars and Sixt provides the back-end technology in terms of logistics and the customer data bank. We already have 3,000 registered users and we now plan to take the scheme to Berlin,’ he said.

He added that as well as other German cities, BMW was talking to other cities around Europe and there was a strong chance that the scheme could be introduced in London, Manchester, Birmingham and other cities.

It is part of BMW’s plan to keep people connected to ease congestion. The carmaker has put aside £62 million to invest in mobility services.

Some of that investment went into New York-based My City Way which provides a number of services including the best way to get from A to B. It is plugged into traffic cameras to advise which route to take - or get the train.

This is coming to the UK with My London Way. Douglas added: ‘The scheme uses mobile phone apps to direct people to where they want to go as well as finding them points of interest, petrol stations or somewhere to park.’

Additionally, this week BMW announced a strategic long-term investment in UK website ParkatmyHouse.com (see below).
BMW invests in UK online private parking location service

BMW has revealed a strategic long-term investment in UK website ParkatmyHouse.com, an online parking marketplace which connects homeowners who have driveways, garages and private parking spaces to rent, with drivers who need a convenient, safe and cost effective place to park.

BMW i Ventures, a venture capital company set up by BMW Group to identify and invest in companies which offer a solution to improve urban mobility, has taken a minority stake in the online parking website founded by British entrepreneur Anthony Eskinazi.

ParkatmyHouse is the second strategic investment by BMW i Ventures, helping drivers park smarter, reducing the amount of time they spend searching for a car parking space, and as a result cutting the level of carbon emissions. BMW launched iVentures earlier this year with an investment in MyCityWay, a New York-based mobile app developer, which offers apps providing transport, parking and entertainment information for various cities.
There are currently more than 125,000 drivers registered on the ParkatmyHouse website, and collectively drivers are claimed to have saved more than £3 million in parking charges in the past year by renting an available private parking space through the website, rather than using public car parks and metered street parking.

Since Eskinazi launched ParkatmyHouse in 2006, at the age of 23, more than 15,000 home and business owners have advertised their parking spaces via the website. 
In the past 12 months alone, homeowners are said to have earned more than £1m in revenue by renting out their driveways, private parking spaces and garages through ParkatmyHouse.
SsangYong secures future with new UK investment

SSANGYONG says its future in the UK is secure due to new investment in the company that imports the Korean marque’s models.

Led by Paul Williams, managing director of current importer, Koelliker UK, the new business is to be called SsangYong Motor UK (SYMUK).  
It has been created from the purchase of shares in Koelliker UK from the Italian based Gruppo Koelliker by the European automotive distribution company, Bassadone Automotive Group. The Bassadone Automotive Group now comprises 11 automotive companies with interests in northern and southern Europe. All employees of Koelliker UK will transfer to the new business with immediate effect.

The investment in the UK importership comes hard on the heels of the purchase of a 70% stake in the manufacturer by Indian engineering conglomerate Mahindra & Mahindra.

With the securing of the importing and distribution rights for the UK, the major strategic move for SsangYong also means that the launch of the new Korando - the brand’s first entry into the crossover segment - can proceed, and the present network of 50 dealers expanded to 65.
‘This is superb news for our dealers and customers who have been so loyal to the brand,’ said Williams. ‘Shipments of the new Korando, as well as 2012 specification Rexton 2 and Rodius models will begin to arrive within the next few weeks.

‘In addition to the current model line up, SsangYong is actively working on a number of new products, including range extensions to Korando as well as an electric vehicle. The first of these will be seen at the Frankfurt Motor Show in September.’
The new Korando will be available in three trim levels - S, ES and EX, the choice of two-wheel drive and four-wheel drive, and manual and automatic transmission. Prices will be confirmed at the launch, but expected to range from below £17,000 to around £23,000.

Williams added: ‘We have ambitious sales targets and aspirations for the brand in the UK. We will continue to aim our four-wheel drive products at the caravan/trailer and rural markets, while the Korando crossover and its derivatives enable us to expand into the mainstream car market and fleet sector.’

SsangYong Motor UK will operate from the existing parts logistics centre in Luton and administration office in Fleet.
The seven-seat Rexton 2 will be available as the 270 S with manual or automatic transmission, and 270 EX with automatic transmission as standard. On the road prices start from £19,995.

A commercial variant, the Rexton CS, will also be available with two seats, a load area of 2.2 cubic metres and either manual of automatic transmission. Prices start from £19,944.

The Rodius will be available as the 270 S manual, the 270 ES with a choice of either manual or automatic transmission, and the top specification 270 EX with all-wheel drive and automatic transmission. All models have seven seats as standard, and on-the-road prices start from £14,995.
Europe to play key role in developing Toyota small car range

TOYOTA’S European operation will take charge of developing the company’s A, B and C segment cars as part of the manufacturer’s plan to give more power to its regional outposts.

It’s part of what Toyota calls its ‘new management direction’ - a shift from a highly-centralised company to one where there is more regional decision making, said Alain Uyttenhoven, Toyota Motor Europe’s head of product planning and marketing.

The shift in policy follows a series of global recalls involving a number of Toyota models and millions of cars.

It’s Uyttenhoven’s job to drive through the changes with the brief extending to opening Toyota to more alliances like the small car one with PSA in the Czech Republic, which has been deemed a success.

But while model development will be decentralised, key technologies will stay central - it wouldn’t make sense, for example, to have different platforms developed in different regions.

‘You need to do that once for the world but then the upper body, the ride and the handling can be developed regionally,’ said Uyttenhoven.

Ford, he highlighted, as a good example of how Europe had taken the lead on developing B and C (Fiesta and Focus) cars for the world. But he also thinks that premium manufacturers will have to look more closely at selling in these segments.

‘BMW has done it very well with the Mini and you will see more premium models in the B sector,’ he said.

This is partly because more buyers, the third life customers with no children or mortgage to worry about, will demand more premium content. 
Meanwhile, the B and C segments will fragment even more than they are today with more crossover models - and more and more technology being added.

Toyota will also expand its offerings as part of its ambition to reach one million annual sales in Europe. For example, the next generation Auris will feature a station wagon. 

‘We’re missing out on tens of thousands of sales by not having an estate version,’ said Uyttenhoven in an interview for Headlineauto.

Other product developments include a revised Avensis at the end of this year and the long-awaited FT-86, dubbed the new Celica, is heading for the showrooms. Other plans include a full hybrid version of the Yaris, due next year. 
But Toyota’s commitment to hybrids doesn’t mean the company is ignoring other developments. 

‘Petrol and diesel still have a lot of development potential,’ said Uyttenhoven. As do hybrids with engines getting smaller as batteries get bigger when cost allows with fuel cells next on the agenda. 
Pure electric vehicles and General Motors’-style range-extender technology aren’t high on Toyota’s list of priorities. Uyttenhoven said: ‘We’re watching range-extending very closely but we don’t think it’s an optimal use of natural resources.’
Toyota puts website visitors in the driving seat

TOYOTA has launched a new Approved Used Car Stock Locator for its website, with increased functionality to promote customer engagement and drive additional leads to its centres. 
Developed by Manheim Retail Services, the new national locator includes innovative tools which put the customer firmly in control.  

The new Approved Used Car Stock Locator is designed to enhance the customer experience and draws on the latest customer insights to maximise its user-friendliness. 
Through the ‘Sell Your Toyota’ function, customers with a car to sell can fill in an online form, and present these details to their nearest Toyota Centre. The ‘Negotiate’ function provides customers with the facility to bid on selected vehicles, empowering the customer to engage in price negotiations on their own terms. 

Customers can create and manage an online account to store their searches and ‘favourite’ vehicles, and sign up for email alerts. The locator also provides an improved search facility, full vehicle comparison (of up to three cars), and enhanced vehicle information.

Light commercial vehicles______________________________________

Vauxhall expands Combo line-up

VAUXHALL will launch a new Combo panel van range in February next year with two wheelbase options and two roof heights powered by a choice of four diesel engines.

New Combo will be available in a choice of two wheelbases - 2,755mm or 3,105mm - giving an overall vehicle length of 4.39 metres and 4.74 metres respectively, as well as two roof heights, 1.85 metres or 2.10 metres.

Up to 3,400 litres of cargo space will be available in short wheelbase form and 4,200 litres with the longer wheelbase. Its low 54.4cm load height and variety of payloads up to one tonne are all said to be best-in-class, while the aperture width of the sliding door is also the largest in segment. The short wheelbase version also offers a cargo deck with the greatest length, height and width between wheel arches.

For easy access to the cargo area, van variants can be ordered with one or two optional sliding doors. In certain panel van configurations, an additional rear roof hatch can be installed to transport ladders, for example.

The diesel engine choice includes a 1.3 CDTi and a 1.6 CDTi, each with 90 PS, as well as a 1.6 CDTi variant with 105 PS and a 2.0 CDTi engine providing 135 PS. The 1.3 CDTi engines are fitted with five-speed manual transmissions, while the more powerful CDTi units have a six-speed manual transmission. The 1.6 CDTi is also offered with Vauxhall’s ‘Tecshift’ automated five-speed manual transmission. With the exception of the Tecshift units, all powertrains are available with Start/Stop functionality to deliver lower fuel consumption and emissions.

Standard equipment includes remote dead locking, power steering, a height and reach adjustable steering column, electric windows, and a four-way adjustable driver’s seat (also available with optional height adjustment). A driver’s airbag and ABS brakes complete the package.

Speedy adds ‘green’ Ford Transit to fleet

SPEEDY Hire, the UK’s leading provider of hire equipment and support services, is set to boost its green credentials by taking delivery of 19 of Ford’s Transit ECOnetic vans.

The Transit ECOnetic vans, supplied through Ford dealer Gordons of Bolton, will be used by Speedy’s engineers to provide rapid and efficient transport for maintenance calls around the UK. They join a fleet of around 2,000 vehicles - exclusively Ford.

The Ford Transit ECOnetic was selected for its superior fuel economy, tax benefits and best-in-class carbon dioxide emissions.

Ian Leonard, Speedy’s transport and logistics director, said: ‘We have set an ambitious target for the reduction of the company’s carbon footprint and we believe that the Transit ECOnetic’s impressive environmental performance will help us achieve that. 
‘These first 19 vans will be closely monitored in service and if they live up to expectations then I am sure they will be the first of many to join the Speedy fleet.’

The Transit ECOnetic is equipped with a 2.2 litre TDCi 115 PS diesel engine and six-speed gearbox. Ford’s greenest Transit van features optimised engine mapping and longer gearing, along with aerodynamic wheel covers and a shift indicator, to help achieve a class-leading 189 g/km emissions figure and a combined fuel economy cycle of 39.2 mpg.

Politics and regulation_________________________________________

New-look MoT test to clamp down on clocking

THE MoT test certificate is to be redesigned so it not only includes a vehicle’s mileage at the time of testing, but readings from previous years.

Ministers, according to The Daily Telegraph (July 16), believe it will make it more difficult for dishonest dealers to palm off cars where the mileage has been lowered to inflate its resale value.

The Office of Fair Trading estimates that clocking costs consumers £600 million a year. There could be as many as 700,000 such vehicles on the roads.

The change has been revealed as the Government continues to review whether to extend the deadline for a car’s first MoT from three years to four years. Additionally, ministers are also considering whether to then make the MoT applicable every other year instead of an annual test.

Dealer news__________________________________________________

Pendragon unveils £75m rights issue to reduce debt

BRITAIN’S largest dealer group, Pendragon, is aiming to raise £75.2 million through a heavily-subsidised rights issue in a bid to cut debts.

Pendragon simultaneously announced that it had agreed a new three-year borrowing deal with its bank conditional on the debt repayment from the rights issue cash.
The nine for eight rights issue of 751,577,623 new ordinary shares at an issue price of 10p per share represents a 35.6% discount to the theoretical ex-rights price and a discount of 54% to the closing price of an existing ordinary share of 21.8p last Wednesday (July 13).

The debt repayment, said Pendragon, should enable it to resume paying dividends in relation to its 2012 financial year onwards, which is earlier than would otherwise have been the case.

Additionally, said Pendragon, a more robust capital structure would enable the company to continue to maintain investment in the profitable growth of the business.

Pendragon also announced that a new pension deficit reduction plan had been agreed with the pension trustees, which would unlock aggregate cash flow savings of £46m in the period to December 2014. It is estimated that the current pension deficit of £40m will be eliminated by cash contributions made from April 2011 to July 2011 and by the pension deficit reduction plan.

Pendragon chairman Mike Davies said: ‘These proposals recapitalise the Group, providing it with greater strength and flexibility. We are now better placed to

pursue our clear strategy and implement our operational initiatives, which we believe will create further value for shareholders.’

He added: ‘We are pleased to see the encouraging performance of the company in 2010 has continued into the first five months of 2011, despite a challenging economic environment. Overall, Pendragon is performing in line with the board’s expectations for the full year.’
General motor industry news___________________________________
100 towns to get electric vehicle recharging points

A TOTAL of 4,000 electric charging points are to be provided in approximately 100 towns across the UK in the roll-out of the country’s first privately funded network.

The electric vehicle charging network is called Polar and will be launched in September by British company Chargemaster, one of the leading providers of charging infrastructure in Europe. 

The 4,000-strong recharging bay network is scheduled for completion by the end of 2012. In each of the 100 towns and cities, Polar will operate around 40 publicly available charging bays.

Chargemaster says that will provide a core strategic nationwide infrastructure enabling electric cars to be bought and used in many towns that previously were not practically equipped for electric cars.  
The 4,000 unit network is designed to build on and complement the Government supported Plugged in Places (PiPs) programme which is focused on eight locations in the UK.  

 

Polar will initially launch in over 50 towns without full PiP support over the next nine months. Chargemaster with the support of the Office for Low Emission Vehicles (OLEV) is working with each PiP to ensure interoperability for electric vehicle drivers right across the country, enabling them to access all charging facilities even when signed up to a different network. 

 

The initial rollout over the first nine months will involve towns and cities around the country including: Basingstoke, Bristol, Cardiff, Bournemouth, Cheltenham, Crawley, Derby, Eastbourne, Exeter, Gloucester, Guildford, High Wycombe, Maidenhead, Maidstone, Newbury, Plymouth, Poole, Portsmouth, Reading, Rochester, Slough, Staines Southend-on-Sea, St. Albans, Southampton, Swansea, Swindon, Taunton, Telford, Warwick and Wokingham, amongst others.

The company says that by creating the most comprehensive charging infrastructure in the world it is expected that motor manufacturers will increasingly use the UK as the launch markets for their new ultra low carbon car models.

 

The Polar scheme is entirely privately funded. Electric vehicle drivers will gain access to the charging network by paying a monthly membership subscription of about £20 and 90p each time a charging unit is used, which will deliver enough charge for up to 100 miles of motoring. 

Chargemaster says it has designed all of its charging units to be future proof ensuring that the infrastructure deployed will have a life of at least 15 years at which stage it is widely expected anticipated that there will be between one and two million electric cars in everyday use in the UK.

 

David Martell, chief executive of Chargemaster, who launched traffic information business Trafficmaster several years ago, said: ‘For the UK to lead the way in low carbon motoring there is a real need for a comprehensive, targeted, safe and accessible electric vehicle infrastructure across all major towns in the country.   
‘For the British consumer to feel comfortable with switching to electric vehicles, it is plainly obvious that a targeted and comprehensive nationwide charging network is necessary. Whilst PIPs have provided a good start to this, in order to fulfil the anticipated demand and national coverage, we believe that the private sector needs to take a leading role in realising this objective.’
Improved car security hampers thieves

CAR crime continues to fall due to improved security measures in new vehicles, according to latest data published by the Home Office.

In 2010/11 police forces in England and Wales recorded a total of 4.2 million offences of which 11% were vehicle-related. Meanwhile, the British Crime Survey, which is based on interviews with members of the public, estimated a total of 9.6 million offences were committed of which 12% were vehicle-related.

The British Crime Survey showed no change in the number of incidents of vehicle-related thefts between 2009/10 and 2010/11 saying that the apparent 2% decrease was not statistically significant. Longer-term trends for vehicle-related theft show a statistically significant fall of 72% since 1995 and continuing decreases in recent years. 

Meanwhile, police recorded offences against vehicles continued to follow a longer-term

downward trend in 2010/11, with a reduction of 9% compared with 2009/10 and 58% compared with 2002/03.
Police forces recorded 99,277 vehicle thefts in 2010/11 compared with 109,689 in 2009/10 and 306,947 in 2002/3. Additionally, police officers recorded 313,474 thefts from vehicles in 2010/11 compared with 339,188 in the previous 12 months and 663,679 in 2002/3. 

Meanwhile, the British Crime Survey estimated that there were 94,000 thefts of vehicles in 2010/11 (2009/10: 113,000 and 1995: 500,000) and 858,000 thefts from vehicles in 2010/11 (2009/10: 839,000 and 1995: 2,494,000).
Electrical faults cause one in four vehicle breakdowns

ELECTRICAL faults now account for 27% of all car failures, up by about 17% on five years ago (23%) with the Renault Megane the model most likely to suffer a fault with a one in three chance of sustaining a malfunction each year, according to Warranty Direct.

With cars increasingly packed full of technical wizardry, nearly four in 10 cars go awry each year and electrical problems are among the most common causes of breakdown, with repair bills running as high as £2,500.

While the Megane is not necessarily known for its gadgetry, the French hatchback’s electrical gremlins contribute to an overall failure rate of 50%, with the Peugeot 607 and BMW’s sporty Z4 close behind as the next most likely cars to ‘short circuit’, says Warranty Direct.

The top 10, compiled by Warranty Direct using data from the 50,000 live policies indicate a potential Achilles’ Heel for European cars, which feature exclusively, says the company.

Top 10 cars to suffer electrical faults

	Make
	Model
	Chance of failure

	Renault
	Megane (02-09)
	34.66%

	Peugeot
	607 (00-10)
	31.28%

	BMW
	Z4 (03-09)
	29.86%

	Renault
	Modus (04- )
	29.61%

	Audi
	A2 (00-06)
	29.02%

	Land Rover
	Range Rover (02- )
	28.75%

	Land Rover
	Discovery (04- )
	26.94%

	Audi
	A3 (03- )
	26.58%

	Smart
	Roadster (03- )
	25.67%

	Audi
	A4 Convertible (05-09)
	24.44%


Duncan McClure Fisher, of Warranty Direct, said: ‘Electrical faults are extremely common and the amount of computer technology we demand in our new cars today is to blame.

‘We pay a huge number of claims to fix highly complex systems such as the electronic control units at the heart of modern cars.  

‘Often problematic to put right, owners can end up visiting expensive franchised dealers to fix faults.’ 

New research reveals car facts, stats and the pinkest town!

RESEARCH by the Society of Motor Manufacturers and Traders into the 31 million cars currently registered on UK roads reveals that Greater London and the North West saw a fall in the number of vehicles over the last five years.

The study also highlighted that, proportionally, Plymouth has the fewest low-carbon cars, while Leeds is the pinkest town in the UK.

To the end of last year, the total number of cars on UK roads increased to 31,258,197, up by 0.7% on 2009. Scotland and the South West of England were the biggest growth areas, each showing an increase of over 4% since 2005. Over the same period Greater London and the North West have seen a declining parc.
Lowering emissions has been a particular focus for vehicle manufacturers and this is reflected in the parc. 
In the last five years, average carbon dioxide emissions of new cars have dropped by 15% as vehicle manufacturers introduce increasingly efficient engines and increase the availability of alternative technologies. 
The parc data shows that the uptake of low emitting cars varies considerably across the country. Chesterfield tops the charts with 29% of cars on the road emitting less than 140 g/km, while Plymouth comes out worst with just 19% achieving the same level of output.

Silver is the most popular colour of car in the total parc and has held the top spot since 2008 when it replaced blue as the nation’s favourite. 
In 2010, the number of white cars increased dramatically, up 7%, following years of decline, reflecting a huge increase in demand for the colour among new car buyers. White cars are particularly popular along the south coast, but motorists in Leeds have a soft spot for pink with more than 100 vehicles registered there in the last five years, giving the city the highest proportion of pink cars in the country.

More information about SMMT’s data services can be found at www.smmt.co.uk/data.

People on the move____________________________________________

Chinn joins Tusker as non-executive chairman

Well known motor industry figure, Sir Trevor Chinn is to join the board of contract hire provider and salary sacrifice car scheme market leader, Tusker, as non-executive chairman.

Chinn has extensive experience in the motor industry beginning with Lex Service plc where he became chairman in 1973 until his retirement in 2003.

He continues to hold a number of leading positions. He is senior adviser to private equity firm, CVC Capital Partners; chairman of car club Streetcar; chairman of the newly launched TescoCars and chairman of ITIS, a traffic information company. He was chairman of the Government’s Motorists’ Forum from 2000-2010.

Chinn, who has made a personal investment in Tusker, said: ‘This is an exciting time as Tusker is currently experiencing plenty of growth momentum. I strongly believe that they are at the forefront of new technological and service development within the fleet and salary sacrifice car markets and I look forward to helping them further develop their growth strategy.’

Tusker claims to be the UK market leader in the delivery of salary sacrifice car schemes to both public and private organisations.

It currently has more than 50 live schemes across the private and public sectors with leading organisations, including National Grid, Telegraph Media Group, Northumbrian Water, Airbus, Gucci, NYSE Euronext, Aston University, Freshfields Bruckhaus Deringer LLP, North Yorkshire County Council and Northumberland County Council.

Volvo looks for new MD as Rask quits

VOLVO Car UK is searching for a new managing director following the surprise resignation of Peter Rask after two-and-a-half-years in the post.

Sales director Nick Connor has become acting head in the interim with the process to appoint a permanent new managing director now underway.

There has been no official announcement about Rask’s departure, but it is understood he left at about the end of last month.

It has been reported that Rask is now pursuing other business interests outside of Volvo.

Fleet Alliance reveals new recruitment strategy

FLEET Alliance is implementing a new three-pronged approach to recruitment as it seeks to further expand its growing business. 
Part of the strategy includes the recruitment of three new graduate trainees - Stuart Naismith, Gareth Fulton and Stephanie Morris to enhance its sales operation, following an extensive search and refinement process by a recruitment consultant specialising in identifying potential sales talent.

Naismith, Fulton and Morris join the business as trainee business development executives straight from university; Naismith and Fulton from the University of West of Scotland and Morris from Glasgow Caledonian University.

At the same time, Fleet Alliance will continue to recruit experience from within the contract hire and leasing industry. The most recent such recruit was Steve Lane, who joined the business as new business development manager with more than 20 years’ experience in the automotive, fleet and corporate finance sectors, including spells at Lex Vehicle Leasing, Bank of Scotland Vehicle Finance and Daimler Fleet Management.

The company is also looking outside the fleet industry for experienced sales personnel who have strong business sales backgrounds but not necessarily fleet experience.

The latest such recruit is Lauren Bowman who joined as business development executive having previously had extensive telesales experience with Yell.com, Thomson Directories and within a new car dealership.

Fleet Alliance managing director, Martin Brown, said the new recruitment strategy was in line with the company’s continued expansion plans and a desire to develop new talent in the fleet market.

‘We have decided on a different approach to recruitment because we feel there is a limited pool of available talent in the fleet market,’ he said. ‘We have gone down a graduate trainee route because we want to train and develop these young people in the Fleet Alliance way of doing things before they become exposed to the diverse practices of other companies in the fleet market.

‘At the same time, we will still continue to recruit experienced people from within the fleet industry, plus those who have strong, relevant B2B sales experience but without specific fleet market knowledge.

‘Taking on more sales staff in this way is all part of our expansion and development plans, as we continue to take the business to another level.’
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WHEN the BMW Group launched its i Ventures company with an initial capital investment of $100 million to develop individual mobility solutions for the world’s biggest cities, it was perhaps only of passing interest to UK transport professionals. The announcement was accompanied with the launch of BMW i, a sub-brand which will bring the electric i3 and the plug-in hybrid i8 to market in 2013. BMW already has a wide range of low emission petrol and diesel cars on sale in the UK and this week the company handed over the first in a fleet of almost 4,000 vehicles that will be used in connection with the 2012 Olympic Games in London Games. BMW also revealed that through i Ventures it was investing in a UK online private parking location service. It could also bring its car sharing service to the UK. BMW Group’s 21st century view is that it is not simply a motor manufacturer, but a car-related premium mobility service provider. Sustainable mobility solutions seems to be a phrase that is no longer the sole preserve of the environmental lobby.














European leasing professionals optimistic of expansion





Electric vehicle range scepticism dismissed with fleet trial results





100 towns to get electric vehicle recharging points





Audi launches five-year warranty with SMR package





Electrical faults cause one in four vehicle breakdowns





BMW invests in UK online private parking location service





Model update: Audi, Renault, Toyota, Vauxhall, Volvo





Pendragon unveils £75m rights issue to reduce debt











PAGE  
24

