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GE pulls out of Lombard Vehicle Management deal

TALKS between Royal Bank of Scotland (RBS) and GE Capital over the sale of the bank’s Lombard Vehicle Management subsidiary are reported to have ended.

RBS put the business up for sale earlier in the summer (Digest: June 14) as part of the 84% state-owned bank’s disposal of non-core assets and GE Capital was immediately identified as a likely bidder.

However, talks between US-based GE Capital and RBS ended after the two parties failed to agree a price for the vehicle leasing business.

GE Capital was reported as being in contention for the acquisition of ING Car Lease, which was recently bought by Alphabet, the vehicle leasing and fleet management subsidiary of BMW Group.

A spokesman for RBS has been reported by news agencies as saying that Lombard Vehicle Management remained on the market and that it was looking at new bidders. The spokesman added that television news reports that the business could be wound down were inaccurate.

He was reported as saying: ‘RBS continues to explore options for the future of its Lombard Vehicle Management business as part of the Strategic Plan announced in 2009 to return RBS to standalone financial strength.’

Financial directors in the dark over vehicle ownership costs

MORE than a third of UK financial directors are unsure of how to calculate total cost of ownership of their business vehicles, it is claimed.
An ALD Automotive/YouGov survey of 132 financial directors, controllers and chief financial officers from medium (50-249 employees) and large (250+) sized
businesses highlighted that 35% were unsure of how to calculate the total cost of ownership (TCO) of their business vehicles.

 

Worryingly, additional results from the ALD Automotive/YouGov survey revealed that over one-third (35%) of financial directors surveyed were unaware of the impact of carbon dioxide emissions on employer’s national insurance (NI) contributions and that only 15% of respondents felt they had any detailed understanding of the costs associated with the running of their company fleet.

TCO is calculated by adding VAT, National Insurance and fuel costs to the monthly lease price of the company vehicle. With significant tax changes relating to vehicle emissions taking place in 2012, it’s imperative that financial directors have a complete understanding of how to calculate their business vehicle’s TCO and review their fleet policy, in particular by continuing to reduce emissions from their business vehicles, says the vehicle leasing and fleet management company.

 

From April 2012, the benefit-in-kind emissions threshold will be reduced, meaning that the new 10% low rate band for company cars will start at 99 g/km as opposed to the current 120 g/km. Company car tax will also increase by 1% for each 5 g/km rise in emissions above the 99g/km.

 

The new charge for 120 g/km emission company cars moves from the current 10% level to 15% in 2012/13. The key impact for employers is the effect on NI contributions, which are paid on benefits-in-kind such as company cars and therefore based around the taxable list price and emission of the model, which contributes to the overall TCO figure.

Keith Allen, managing director of ALD Automotive, said: ‘Organisations need to ensure that they understand how TCO is calculated, otherwise there is a danger that if the warnings are unheeded, then businesses will suffer as a result of the tax changes relating to company vehicles next year.

‘At ALD Automotive, we are working with our clients to assist them in calculating TCO and by offering advice and recommendations to ensure that they have the most cost-effective fleet policy in place.’
16 suppliers sign up to help public bodies buy ‘greener’ vehicles

SIXTEEN organisations have signed up to a new Transport for London initiative launched to make it easier for public sector organisations to buy electric vehicles at better value rates to make city fleets greener and cleaner.
The electric vehicle procurement framework published by Transport for London, provides a list of pre-approved suppliers and manufacturers which can provide the Greater London Authority group and other public sector bodies with electric vehicles more promptly by cutting out red tape and at competitive rates, helping to save money.

The companies on the vehicle procurement are: Allied Vehicles, Ashwoods, AVID Vehicles, BMW, Citroen, Electric Motorcycles, EVF SpA, LeasePlan, Mercedes-Benz, Micro-Vett, Peugeot, Smith Electric Vehicles, Tata Motors, The Colt Car Company (Mitsubishi), Toyota and ZAP.

This follows the development of a separate procurement framework that is supplying charge points to TfL and its partners quickly and with better value for money helping to boost the delivery of the Source London network. 
That is also set to be used by public organisations in Scotland and East Anglia that have recently registered an interest to buy charge points, showing how the capital is leading the march on electric delivery across the UK. 
TfL is also working with the Clinton Foundation to encourage private organisations to go electric and there are now 20 organisations actively working with them to accelerate uptake.

Kulveer Ranger, London Mayor Boris Johnson’s environment director, said: ‘The Mayor wants to make London the electric vehicle capital of Europe and Transport for London’s vehicle framework will help achieve this by making it easier for public sector organisations to go electric. 
‘This will encourage greener, cleaner choices when the time comes to replace the vehicles being used to carry out important services for Londoners. By using this framework, public organisations can save money off a comprehensive range of electric vehicles and help with our drive to improve London's air quality.’

£1m expansion launched by National Mobile Windscreens

FAST-growing National Mobile Windscreens is nearly trebling the size of the distribution centre at its Bristol headquarters to meet the demands of its rapidly-expanding business.

The company, which is celebrating its 40th anniversary this year, has launched a massive expansion programme to keep pace with the increasing demand for its round-the-clock services from major fleet, insurance, haulage and transport  sectors.

Construction has started on the £1 million project to add another 14,000 sq ft to the existing 8,000 sq ft warehouse and work is expected to take seven months to complete.

In the meantime much of the company’s extensive stock, which supplies their branch network, has been moved to a temporary storage premises nearby to ensure continuity of supply.

Bristol-based National Mobile Windscreens is the UK’s largest independent supplier of automotive replacement glass and the largest member of National Windscreens, which has 114 branches nationwide and a fleet of 750 mobile units to provide a rapid response to emergency calls

The increased business momentum has also resulted in National Mobile Windscreens opening larger new premises at Reading and Crawley to meet future growth targets, and increasing the size of its fleet of vehicles to respond to ever increasing customer demand. 

Chairman George Douglas said: ‘The phenomenal increase in our volume of business means that additional warehouse space is now urgently required.

‘The need for this additional space is testament to the hard work, dedication and contribution by all the staff to the continued growth of our company.

‘But we are ensuring that the scale of the work does not affect the quality of the service that we provide to our customers and when completed will further enhance the speed and efficiency of our operations.’
TC cleans up with Toyota Prius

THE UK’s largest independently owned cleaning contractor has achieved significant cost-savings as a result of providing its area managers with hybrid cars.  
TC Cleaning Services runs a fleet of almost 100 vehicles, 70 of which are Toyota Prius hatchbacks, which it has used since 2007 and is now in the process of switching from second- to third-generation models.

The company, based in Walton-on-the-Hill, Surrey, employs more than 4,000 staff at some 1,200 sites across the UK, and the Toyota hybrids are used by the managers who oversee contracts with customers including blue chip companies such as Tesco, Sainsbury’s, New Look and Budgens.  
TC Cleaning Services eArea managers drive Prius T3 models, while regional managers qualify for top-of-the-range T-Spirits with leather trim.
Purchased outright, the vehicles are supplied by local business centre Motorline Toyota Gatwick and maintained by Toyota garages throughout the UK and Northern Ireland. 
The managers drove mainly Mercedes A-class cars before TC Cleaning Services initiated the switch to hybrid drive. 

‘Prius has proved cost-efficient for the company, because both our fuel and maintenance costs have decreased,’ said fleet administrator Lynne Davies. ‘Even for an expanding fleet like ours in the midst of fuel rises, the cars have held their own very nicely. It’s only in the past nine months with such steep rises in petrol prices that costs have been pushed up.’
For drivers, the change ‘made a financial difference in terms of tax, and Prius was a larger, more comfortable car’, said Davies. For those driving into London, congestion charge exemption meant another significant saving.

Prius reliability is allowing TC Cleaning Services to squeeze high mileages from the cars. 

Davies said: ‘I recently sold one of the oldest after 195,000 miles, with not an ounce of problems in that time. Two more will be sold soon at 150,000 miles, and those now on the spares fleet have all done over 110,000.’

At executive level there are also two Lexus RX 450h hybrids on the fleet, with a CT 200h under consideration as the company pushes towards an all-hybrid fleet.

Model update________________________________________________

New BMW 1 Series breaks 100 g/km emission barrier

THE all-new second generation BMW 1 Series will go on sale in the UK on September 17. 
Prices will start at £19,375 on-the-road for the 116i ES and top out at £24,700 for the 120d Urban and Sport, while the 116d EfficientDynamics (£20,195) with carbon dioxide emissions of 99 g/km will become the first production BMW to break the 100 g/km mark.

The new model is 83mm longer, 14mm wider and 30mm longer in the wheelbase than its predecessor creating a model with increased cabin dimensions and, thus, greater interior comfort.
The new 1 Series is available from launch with a choice of two, new generation, four-cylinder petrol engines and three, redesigned, four-cylinder diesel units. 
For the first time, a BMW four-cylinder petrol engine has been fitted with TwinPower Turbo technology. The new 136 bhp 1.6 litre unit is of all-alloy construction and features a twin-scroll turbocharger, a High Precision Direct Injection system, 
VALVETRONIC variable valve control and Double-VANOS variable camshaft control. In addition, the new engine features BMW’s EfficientDynamics technologies, which aims to continually increase driving enjoyment while reducing fuel consumption (49.6 mpg on the combined cycle) and emissions (132 g/km).

The 118i produces a maximum output of 170 bhp at 4,800 rpm, and a maximum torque of 250 Nm. Combined cycle fuel consumption is 47.9 mpg, and emissions are 137g/km.

Power output and fuel efficiency are all improved on the range of diesel engines. Modifications to the 2.0 litre engine include aluminium crankcases, reduced engine friction, thermodynamically optimised turbochargers with variable turbine geometry and next-generation commonrail injection.

The 120d offers an increase of 7 bhp over its predecessor, taking maximum power to 184 bhp at 4,000 rpm. Torque is also increased with an additional 30 Nm available, equalling 380 Nm between 1,750 and 2,750 rpm. Fuel economy is 62.8 mpg on the combined cycle, with emissions of 119 g/km.

The 118d has a maximum output of 143 bhp at 4,000 rpm, with peak torque of 320 Nm between 1,750 and 2,500 rpm. Fuel economy is 62.8 mpg on the combined cycle and emissions are 118 g/km.

Finally, the 116d maximum output of 116 bhp and peak torque of 260 Nm between 1,750 and 2,500 rpm. Combined cycle fuel economy is 62.8 mpg with emissions of 117 g/km. 

At a later date, the 1 Series range will be expanded with the introduction of the 116d EfficientDynamics model. The model will generate an output of 116 bhp whilst producing an average fuel consumption of 74.3 mpg, but at the same time emitting an expected 99 g/km.

BMW’s iDrive system is available as standard on cars with SE specification and above, comprising of a controller on the centre console, favourites buttons and a freestanding, high-resolution 6.5 inch flatscreen monitor. This display is used for all information, entertainment, telecommunications and navigation functions, should satellite navigation be specified.

The new 1 Series is available with either a six-speed manual transmission or a new eight-speed automatic transmission. The latter is available in Sport configuration, featuring more dynamic gear changes and shift paddles on the steering wheel.

Standard specification consists of a satin silver interior trim and Move cloth seats, with further interior trims and accent panels optional, as are Dakota leather seats or sports seats. Other additions to the standard specification of the new 1 Series include a leather steering wheel, chrome exhaust and keyless start.
Standard equipment includes auto Start-Stop, six-speed manual transmission, 16-inch light alloy wheels, four airbags, DSC+, Drive Performance Control with ECO PRO, BMW Business radio with single CD player, air-conditioning, 60:40 folding rear seats, child seat ISOFIX attachments, Move cloth upholstery and leather steering wheel.

Ford launches all-new entry-level Focus

THE entry-level for the Ford Focus range becomes the new Studio priced at £13,995 on-the-road from September and is being launched to coincide with the new ‘61’ registration plate.

The model is available as a five-door hatchback with 85 PS 1.6 litre Ti-VCT petrol engine and replaces the outgoing Focus Sport, which is now sold out.
Nigel Sharp, Ford of Britain managing director, said: ‘With the high end of the new Focus range fully established, we are now making it easier for customers to get behind the wheel at the entry level - and this new Studio model is not only affordable but it is also well equipped, attractive and economical too.’

Standard equipment on the Focus Studio includes 16-inch sports-style alloy wheels, body-coloured rear spoiler, radio/CD player, USB connectivity, air-conditioning, electrically-operated body-coloured door mirrors with integrated turn indicators, electrically-operated front windows, Ford Easy Fuel ‘capless’ refuelling, and Electronic Stability Programme (ESP) with torque vectoring control.

All-new Mazda CX-5 to premiere at Frankfurt show

MAZDA will give a world premiere to its all-new CX-5 compact crossover SUV at the 2011 Frankfurt International Motor Show on Tuesday, September 13. 
The CX-5 is the first of a new generation of Mazda products that will adopt the full range of the manufacturer’s breakthrough SKYACTIV technology and the new design theme, ‘KODO - Soul of Motion’.
The CX-5 will be progressively introduced to global markets from early 2012 and destined for the UK in March. 
Developed around the full range of SKYACTIV technology - including all-new petrol and diesel engines, manual and automatic transmissions, body and chassis - the CX-5 delivers emissions of less than 120 g/km for the 2.2 litre diesel derivative.

The engine line-up for the European specification CX-5 also includes a 2.0 litre petrol engine. Standard Power and High Power versions of the engines will be available. 
Meanwhile, KODO design themes include a prominent new frontal treatment with a bolder Mazda family face and more dynamic styling.

Joining the CX-5 on Mazda’s stand at the Show will be the upgraded Mazda3, which features lower carbon dioxide emissions, more sporty and stable driving dynamics, with an updated interior and exterior design, and higher quality levels.

New Honda Civic set for early 2012 UK launch

HONDA has revealed first details of the ninth generation Honda Civic, which will make its world debut at the Frankfurt International Motor Show in September before going on sale in the UK early next year.

Honda is promising that the new Civic hatchback will offer class-leading space for passengers and luggage and says that quality and comfort levels have improved dramatically over the outgoing model.

The new car has been designed exclusively for Europe and has been extensively tested on the region's roads. 
Honda engineers have concentrated a huge amount of time improving ride quality and handling of the Civic, and through significant changes to the suspension set-up they have enhanced both comfort and body control.

To give customers the biggest cabin and boot space in the C-sector, the Civic retains a rear torsion beam suspension system - but the latest set-up uses fluid-filled compliance bushes to improve overall ride performance and handling. It has also been strengthened to give better stability, particularly at high speeds.

Simultaneously, Honda has confirmed that the new Civic hatchback for Europe as well as the next generation CR-V will be built at its UK manufacturing plant in Swindon. Production of the Civic will start later in the year. The new CR-V will go on sale in Europe from autumn 2012.


In a further boost to Honda UK Manufacturing, weekly production will return to normal levels in early September after a period of parts supply interruption following the earthquake and tsunami in Japan earlier this year.

The plant will be the only Honda factory in the world producing the hatchback version of the new Civic.

Renault previews new Twingo ahead of world debut

RENAULT has revealed the first photo of the new Twingo, which will make its world debut at the Frankfurt International Motor Show on September 13.

New Twingo is the first mass production vehicle to be inspired by the Renault brand’s new design identity. Among the changes are its front end which includes this stylistic renewal, while on the bonnet, the Renault logo has been enlarged and centred in a more vertical position.

Range Rover Evoque named Britain’s best new car

THE Range Rover Evoque is Britain’s best new car, according to Auto Express which has crowned it Car of the Year 2011.

The publication’s expert panel selected the top buys in 18 classes of the new car market. Key criteria included fuel efficiency, driver appeal, practicality and reliability. 
The judges felt that the British-built Evoque - chosen as the Best Compact SUV - was also the most impressive new car of the past 12 months.

Graham Hope, acting editor of Auto Express, said: ‘The Range Rover Evoque truly looks set to define a desirable new sector of the market on its own. This talented machine brings a much loved premium brand within reach of a wider audience than ever before, and marks a brave departure from its maker’s traditional strengths. It’s great to see that this year’s winner was designed, engineered and built in Britain.’
With a choice of three engines, two body styles and three design themes, the entry level eD4 Pure 5-Door Range Rover Evoque starts at £27,955 and the top-of-the-range Si4 6 Speed automatic Dynamic coupé with LUX pack is available for £44,320. Offered in both five-door and coupé forms, the Evoque goes on sale next month.

In addition to honouring the 18 class champions, Auto Express handed out seven special awards, including its first-ever Green Award, in recognition of a manufacturer’s environmentally friendly efforts. This went to Volkswagen’s BlueMotion model range.

Also, GM Europe president Nick Reilly joined the Auto Express Hall of Fame. Reilly is one of the most senior Brits in the motor industry, and the honour recognised the crucial role he has played in securing the future of Vauxhall.

Other winners were: Best City Car, Hyundai i10; Best Supermini, Ford Fiesta; Best Premium Supermini, Audi A1; Best Supermini MPV, Hyundai ix20; Best Compact Family Car, Volkswagen Golf; Best Crossover, Skoda Yeti; Best Family Car, Skoda Superb; Best Compact Executive Car, BMW 3 Series; Best Executive Car, Audi A6; 
Best Luxury Car, Mercedes S-Class; Best Large SUV, Land Rover Discovery 4; Best Estate, Skoda Superb Estate; Best MPV, SEAT Alhambra; Best Hot Hatch, Volkswagen Golf GTI; Best Coupe, Peugeot RCZ; Best Convertible, BMW 3 Series Convertible; Best Roadster, Mazda MX-5; Performance Car of the Year, Ferrari 458 Italia; Design Award, Saab PhoeniX; Driver Power Award, Skoda; Special Award, Ford Focus, Driver Assistance Pack.
Manufacturer news___________________________________________

Japanese and Korean brands top most reliable car index

JAPANESE and Korean makes are still the best choice for a reliable used car, according to What Car? magazine and warranty specialist Warranty Direct.

The new figures show that cars from European brands fail most often. However, based on Warranty Direct’s 50,000 live policies on cars of between three to eight years of age, they are also typically cheaper to fix.

Honda tops the standings in the annual car reliability study for an unprecedented sixth year in a row, recording a 9% failure rate. That contrasts with Land Rover, which was ranked last in the survey of 35 manufacturers with a 55% failure rate. Alfa Romeo (46%), Renault (45%) and Saab (43%) are the next most breakdown-prone manufacturers.   

The top 10 manufacturers all come from either Japan or Korea. Second in the survey was Toyota (24%), followed by Suzuki, Lexus and Mitsubishi (all 15%), Mazda 16%, Subaru 17%, Hyundai 20%, Kia 21% and Nissan 22%. The top two European brands were Skoda and Smart in 11th and 12th respectively. 
Meanwhile, the most expensive brand to repair is sportscar maker, Porsche, at an average cost of £690, followed by Mazda and Jeep, which cost £463 and £438 respectively. In contrast, Fiat, Renault and Ford models cost the least to repair, at around £250 on average. European cars make up seven of the cheapest 10 brands to fix.

Further differences between European and Far Eastern manufacturers can be found in the problems they suffer the most. A third of faults found on European cars are down to electrical malfunctions, while owners of Japanese Subaru, Lexus and Suzuki cars report the most axle and suspension issues - accounting for nearly two in five of all their breakdowns.

Honda dominated the top of the SUV table with the HR-V and CR-V at number one and two, while Jazz and Accord both come fifth in their respective classes and Civic came third in the small hatchback category.

‘The success of Honda in this years’ reliability study is very impressive, especially as this is Honda’s sixth overall win as the UK’s most reliable car maker. Reliability is key for car buyers. The car makers at the bottom of the study have a lot of work to do to catch up with Honda,’ said What Car? editor-in-chief, Chas Hallett. 

Peugeot set to cascade Mu across the UK

PEUGEOT’S Mu hire scheme that includes renting bicycles, scooters, cars, coupé cabriolets, sports coupés, crossovers, MPVs and vans, is now moving from pilot status to a progressively wider audience at more of its franchise dealerships in the UK.
The cascade also includes the latest electric bicycles and iOn electric cars, which means that it is now possible to experience the virtues of an electric vehicle on demand and in circumstances that suit. The iOn costs £30 for a half day loan.

Mu by Peugeot was launched into the UK as a pilot in 2010, in the same year that the Peugeot brand celebrated its 200th anniversary, promoting the fact that no other producer has such a wide portfolio of choice with personal mobility vehicles.

The pilot, based at Peugeot dealerships in Chiswick, London and Temple Gate, Bristol, follows similar schemes started in France, and followed in Germany, Italy, Holland, Belgium and Spain, and has been deemed a success.  
It now goes into phase III, where in the UK a number of dealerships take on ‘Mu by Peugeot’ to enhance the rental experience. Peugeot has 250 dealerships in the UK.

BMW Group accelerates to financial and sales records

THE BMW Group has achieved sales volume, revenues and earnings records in the second quarter of 2011 and is now forecasting that group earnings and sales volumes for the year will be significantly higher than last year.
Group revenues rose by 16.5% to €17,888 million (2010: €15,348m). The second-quarter profit before financial results jumped by 66.3% to €2,856m (2010: €1,717m) and pre-tax profits to €2,704m (2010: €1,299mi). Group net profit for the quarter improved to €1,809m (2010: €834m). The number of cars sold during the three-month period from April to June 2011 increased by 18.5% to a new record of 450,608 units (2010: 380,412 units).

New sales volume, revenues and earnings records were also achieved for the first six months of 2011. 
Group revenues were 22.1% higher at €33,925m (2010: €27,791m), profit before financial results was €4,758m (2010: €2,166m) and pre-tax profit was €4,516m (2010: $1,807m). Profit after tax improved to €3,021m (2010: €1,158m). The total number of BMW, MINI and Rolls-Royce brand vehicles delivered to customers during the first six months of the year climbed by 19.7% to 833,366 units (2010: 696,026 units).

‘The first half of 2011 has been the best six-month period in the BMW Group’s history. Strong demand worldwide for BMW, Mini and Rolls-Royce brand cars, together with efficiency improvements in all areas of the company have contributed greatly to this outstanding performance,’ said Norbert Reithofer, chairman of the board of management of BMW AG.

In view of strong demand for the new BMW 5, 6 and 7 Series and for its X models (the BMW X1, X3, X5 and X6) and thanks to greatly improved cost efficiencies, the Group now expects that its full-year performance will be significantly better than originally forecast. 
However, it added that sales volume and earnings were likely to be held down during the second half of the year by changes affecting some of the Group’s high-volume models as well as by the market launch and production start-up of successor models.

Reithofer said: ‘We are aiming to achieve a record-breaking profit before tax and to increase sales volume by over 10% to a new high of more than 1.6 million vehicles. We are well on track to remain the world’s leading manufacturer of premium cars.

‘We are striving to achieve an EBIT (earnings before interest and taxes) margin of between 8% and 10% in the automotive segment which can be sustained in the year 2012 and beyond, as well as a return on capital employed of over 26%. Depending on political and economic developments, however, actual margins may end up being above or below the targeted range.’
Chinese manufacturer Geely could establish UK dealer network

TAXI manufacturer Manganese Bronze is reported to be in talks with Chinese motor manufacturer Geely about setting up a dedicated national network of dealerships in the UK to sell its own range of hatchbacks, SUVs and compact cars.

If the talks come to fruition, Geely would be the first Chinese motor manufacturer to sell its cars in the mass British market.

Manganese Bronze would run the Geely dealerships for its Chinese partner, probably starting out with a few outlets building up to a full national operation.

Geely, which owns 20% of the maker of London’s black taxis, bought Volvo last year and is keen to expand nationally, according to The Times (July 30).

Toyota named number one in global green brands report

TOYOTA is the greenest brand according to the first ever ‘Best Global Green Brands’ report published by Interbrand brand consultancy agency. 
The study takes into account publicly available information on a brand’s environmental performance coupled with the public’s perception of the brand’s environmental sustainability, or ‘green’ image, to produce the report’s ‘green performance score’.

The Interbrand report said that Toyota was a leading example of making the environment a core management priority, while also engaging in a meaningful way with audiences around the world.

Toyota’s continued commitment towards the environment was highlighted in the ‘Toyota Global Vision’, published in March, with the aim to reduce carbon emissions throughout the complete manufacturing and sales processes of its products. The company also strives to conserve natural resources through recycling, and to perform its activities in harmony with nature.
A key contributor to Toyota’s strong green performance, according to the report, is the company’s full hybrid technology. Since its launch in 1997, the Prius hybrid vehicle - now in its third generation - has contributed to the total sales of 3.2 million Toyota and Lexus hybrid vehicles worldwide.

In 2010, Toyota introduced its full hybrid technology to the compact Auris. Meanwhile, the Prius family will soon be expanded with the introduction of the seven-seater derivative, the Prius+, and the next major milestone in Toyota’s ongoing, over 40-year quest for sustainable mobility and the ultimate eco car, the Prius Plug-in Hybrid in 2012.
Other motor manufacturers ranked among the top 50 best global green brands were Volkswagen (sixth), Honda (seventh), Hyundai 11th, BMW 12th, Mercedes-Benz 16th and Ford 20th. 

New top management structure revealed for Fiat-Chrysler

THE speed of the integration of Fiat and Chrysler has increased with the Italian manufacturer announcing a major organisational restructure with effect from September 1.
 

Fiat, as reported last week (Digest: September 28), is now the majority owner of Chrysler Group.

Fiat has announced the formation of a Group Executive Council (GEC), similar to the one that managed Fiat S.p.A. until the demerger of the Fiat Industrial activities.

The GEC is the highest executive decision making body within Fiat outside of its board of directors. It will be responsible for reviewing the operating performance of the businesses, setting performance targets, making key strategic decisions and investments for the Group and sharing best practices, including the development and deployment of key human resources. 
The GEC will have four main groupings:
· Four regional operations groups for car manufacturing and sales, plus parts and service, automotive components and systems and castings. Each will be the responsibility of a chief operating officer who will drive the organisation via a regional management team.  The chief operating officer for Europe, Africa and the Middle East is Gianni Coda. 

· The second grouping is reflective of the group’s focus and emphasis on its brands. Each of the global or potentially global brands - Fiat, commercial vehicles, Alfa/Abarth/Maserati, Lancia/Chrysler, Jeep and Dodge will be represented in the GEC, and their responsibility will be to improve and develop an appropriate brand portfolio and to assist in the development of adequate commercial and marketing strategies in each of the Group’s operating regions.

· The third group is composed of industrial process leaders, who will drive consistency across the operating regions, and optimise the capital allocation choices the Group will face in the years to come.
· The final group is composed of support/corporate functions.

Sergio Marchionne, chief executive of Fiat and Chrysler, said: ‘We recognise in these leaders the future of Fiat-Chrysler as an efficient, multi-national competitor in a global automotive marketplace.’
Light commercial vehicles______________________________________

GE becomes first leasing company to win Van Excellence approval

GE CAPITAL, Fleet Services has become the first vehicle leasing company to receive the industry-leading Van Excellence accreditation.

Operated and audited by the Freight Transport Association, Van Excellence is designed to set demanding targets covering all aspects of van operations including key areas such as driver behaviour, vehicle safety and maintenance, environmental impact and risk assessment.

Introduced a little over a year ago, Van Excellence is supported by van manufacturers such as Mercedes, Ford and Nissan, and has been adopted by a number of major corporate fleets.

Eddie Parker, LCV consultant at GE Capital, Fleet Services, said that achieving Van Excellence had involved a comprehensive exercise over the course of this year, looking at the company’s operating processes in detail.

He explained: ‘We are delighted to be the first leasing company to achieve the Van Excellence standard.  This has proved a very useful exercise as we constantly re-examine our light commercial vehicle operations from top to bottom to ensure continuous improvement.  To have done this with the FTA’s expert guidance and input has been invaluable.

‘Van Excellence also gives assurance to existing and potential customers that we meet the highest industry standards when it comes to our van fleet.’
Richard White, the FTA’s van project leader, added: ‘It is very pleasing to be able to welcome GE Capital, Fleet Services to our list of accredited Van Excellence fleets.’
Residual value update_________________________________________

Fleet prices lead fall in wholesale used car values

AVERAGE wholesale used car values have fallen for the fourth successive month - with fleet prices reading the decline - and are now close to December 2010 levels, according to data from Manheim Remarketing.

In July overall average values fell by 0.8% (£52) to £6,588, just £19 above the £6,569 reported in December last year. The fleet sector fell by 3.2% (£195) to £5,905, dealer part exchange values fell by 0.9% (£21) to £2,306 while manufacturer stock values increased by 2.1% (£237) to £11,516.

Average mileage of fleet vehicles going under the hammer last month was 60,924, fractionally below June’s 61,092 miles but the second time average mileage has topped 60,000 in 12 months. Average fleet vehicle age remained unchanged at 48 months with values averaging 32% of their new price, according to Manheim.

Notable examples of decreases in average values in the fleet sector in July included medium family cars down 1.7% (£95) to £5,404, large family cars down 4.8% (£231) to £4,626, compact executive models down 2.1% (£168) to £7,816, Mini MPVs down 3.4% (£162) to £4,638 and 4x4s down 7.3% (£877) to £11,055.

Examples of increases in average values in the fleet sector in July include superminis up 3.8% (£145) to £3,907 and small hatchbacks up 4.2% (£179) to £4,455.

Mike Pilkington, managing director, Manheim Remarketing, said: ‘As predicted, pressure on values was much in evidence throughout July, the main contributing factors being a combination of weakened retail demand and the beginning of the holiday season. 
‘Although the overall pressure on values is expected to continue in the short term quality stock is in short supply. Following four successive months of decreases, average values are now just £19 higher than in December last year so there are plenty of cars at bargain prices.’
Record van sales performance at Manheim

MANHEIM Remarketing has announced record sales results for a selection of nearly new vans entered for auction by Arval and Enterprise Rent a Car, at its Gloucester and Colchester auction centres. 

During the recent Arval special sale section at Manheim Auctions, Gloucester, a selection of 21 low mileage 2010-plate Ford Transit, Connect and Fiesta vans sold with a total sale value of £215,875. 
Some the vans sold at Manheim Auctions Gloucester included:

· Ford Transit 260 85PS SWB Low Roof, 4,225 miles - sold for £10,000 (113.96% of CAP)

· Ford Fiesta 1.4 TDCI, 6,875 miles - sold for £6,875 (110.44% of CAP)

· Ford Transit 350 115PS Double Cab Tipper, 7,393 miles - sold for £14,150 (110.55% of CAP)

· Ford Transit 350 115PS Single Cab Tipper, 5,774 miles - sold for £14,000 (108.95% of CAP).

· Ford Transit Connect T200 75PS SWB Low Roof, 5,675 miles - sold for £7,750 (108.01% of CAP)
During the Enterprise Rent A Car special sale section at Manheim Auctions, Colchester, a selection of 47 2010 10-plate ex-rental vans, including Ford Transit SWB/LWB, Volkswagen Transporter, Vauxhall Vivaro and Mercedes Sprinter panel vans sold for an overall average of 109.25% of CAP. 

At both centres over 250 physical and online attendees were registered on each sale day. Due to its scarcity, buyers were fiercely competing over the ‘late low’ stock, in addition to the remaining sale entries on offer. Across all of the 2010 10-plate entry sold, Manheim Remarketing recorded an average uplift from online bidding of £250 per van entered. 

The record auction performances follow Manheim Remarketing’s prediction of a spike in demand for newer used vans, as operators react to London’s forthcoming low emission zone (LEZ) rules, which are due for implementation in January. 
The impact is expected to hit the majority of small businesses and sole traders hardest, who tend to buy older vans and run them over a longer period of time. 

James Davis, general manager, commercial vehicles, Manheim Remarketing said: ‘I have been saying for some time that the wholesale van market is robust. Here is further proof, with industry leading sales results recorded right in the middle of the traditional seasonal softening of the market. Nearly new vans have always been fantastic value when compared with the list price of a new van, especially with recent increases in list prices. Additionally operators do not have to suffer long delivery times associated with some new models.
‘It is reckoned that there are over 70,000 vans that need modifying or replacing to operate inside the LEZ come January next year. Our research shows that many LEZ operators run older vans that travel lower annual mileages within a specific radius of base. I predict a proportion of these operators will look at a nearly new used van; not only to ensure compliance for the LEZ, but to ‘future proof’ them in the face of future tightening of LEZ emission standards in 2015 and beyond.’
CD Auction to hold first ‘Top Car’ sale

ONLINE auction business CD Auction Group is to stage its first ‘Top Car’ sale featuring the very best prestige brands and vehicles. 
The new sale, which will take place on August 10, follows on from the launch of a regular, high quality late-plate auction earlier this year.

Roger Woodward, managing director of CD Auction Group, said: ‘The success of our late-plate sale shows there is an appetite to buy high quality vehicles at the right prices and both buyers and vendors are increasingly confident about trading online.

‘At the same time, we are seeing strong demand for premium ‘top car’ brands from both national and international buyers. 

‘By creating a specific sale, we are ensuring that vendors get maximum exposure for their vehicles; plus professional buyers get offered a wide range of premium stock, without having to leave their desks.’

Typical vehicles in the ‘top car’ sale include late-plate Jaguar XF and stock from brands such as Mercedes-Benz, BMW and Porsche. A full stock list will be available on the CD Auction Group website - www.cdauctiongroup.com.

Politics and regulation_________________________________________

Government urges businesses to travel differently during London 2012

TRANSPORT Minister Norman Baker has urged commuters and businesses in London to think differently about how they travel during the Olympic Games as he marked a year to go to what is likely to be one of the busiest days on the transport network.

Modelling by Games organisers predict that August 3, 2012 will see an extra three million trips made on top of the 12 million trips on public transport being made on an average London workday. 
This is due to it being the first day for track and field, and with events at larger capacity venues such as the Olympic Stadium, Horse Guards Parade and the Aquatics Centre the number of spectators are likely to peak.

Up to 800,000 spectators and 55,000 athletes, officials, organisers and members of the media will be travelling to and from the Olympic venues every day. The overall transport ambition is to reduce non-Olympics demand during the Olympics by 30%, although there will need to be larger reductions at specific railway stations and on rail lines.

In order to manage the increased number of people using the capital’s transport network, the Government wants commuters and Londoners to travel and work differently during the Games. 
For example commuters who live near work, or travel short distances within central London, are being urged to cycle or walk to work. Those who live further away are being encouraged to try different routes; stagger their journey times to avoid the busiest periods; work remotely; or use video conferencing for meetings.

Norman Baker was speaking at BT where he was shown innovative new ways for businesses and individuals to work remotely from both home and the office. He said:

‘The Games will be a once-in-a-generation test for both our transport system and our adaptability. As we edge ever closer to the Olympics, hand-in-hand with new investment must go new solutions.

‘At the Department for Transport we will be cutting our travel footprint by half during the Games, with similar initiatives across Whitehall. But all businesses need to play their part too - there’s plenty of help and advice out there so no excuse why we can’t reduce the amount we travel during the 17 days of the Games.’

The DfT is reducing staff commuting, keeping business travel to a minimum, and rearranging deliveries and collections where possible.
Stuart Hill, BT’s vice president for central Government and 2012, said: ‘BT is working with businesses and public sector bodies of all sizes to help minimise the impact of travel disruption during the Games.

‘We offer a range of communications services that will help them to boost productivity while eliminating costs. This includes our deployment of super-fast fibre broadband services, cloud-based voice and data services, secure remote working services and video conferencing. By investing in flexible working solutions such as these now, organisations can ensure they remain fit for the Games and well into the future.’

Further information is available at http://www.london2012.com/traveladviceforbusiness
HMRC clarifies VAT rules on salary sacrifice schemes

HM Revenue & Customs has clarified the VAT treatment of various goods and services - notably bicycles - to employees under salary sacrifice scheme arrangements.

The clarification briefing - http://www.hmrc.gov.uk/briefs/vat/brief2811.htm - follows a Court of Justice of the European Union (CJEU) case which heard that pharmaceutical company Astra Zeneca operated a flexible remuneration package scheme under which employees could opt to take part of their remuneration in the form of goods and/or services rather than as salary. 
The Cycle to Work Alliance said it welcomed HMRC’s VAT clarification on the cycle to work scheme, which is a Government-supported initiative bringing environmental, sustainable transport and health benefits through an increase in bicycle ownership and cycling.

To date over 400,000 people have taken advantage of the scheme, which involves over 2,220 bike retailers and 15,000 employers. 

The scheme offers participants savings on the purchase of a bicycle, which the Alliance says will typically amount to up to 43% savings even after the application of the new ruling. 

The new ruling on VAT does not mean a blanket reduction in benefit of 20%, says the Alliance. Some scheme participants such as financial service companies, and partially exempt organisations, will now get additional benefits as they will be able to recover the VAT in full and that enhances the attractiveness of the scheme for such providers.

For those already fully VAT registered the impact on savings will not apply at 20% of the purchase value of the bike as this will be offset by an increase in income tax and National Insurance contributions’ savings, which will continue to apply. 

Savings under the scheme vary according to individual tax circumstances of companies. Scheme providers including Cyclescheme, Cycles Solutions, Evans Cycles and Halfords, say they will now work with clients, and others keen to be involved in the scheme, to prepare bespoke packages to ensure companies receive the maximum saving allowances and therefore benefits for participating employees. 

Although the Astra Zeneca case concerned the correct VAT treatment of high street shopping vouchers provided to employees as one of the options of the scheme, HMRC said it was clear that the principles applied by the CJEU were not confined to vouchers, but were equally applicable to many other situations where employers offered benefits to their staff. 
The Court found that the provision of vouchers amounted to a supply of services effected for consideration. As a consequence, whilst Astra Zeneca was able to recover VAT incurred on acquiring the vouchers, output tax was due on the consideration received from its employees.

In order to allow businesses time to make the necessary adjustments, HMRC will not require output tax to be accounted for on taxable benefits provided under salary sacrifice schemes, until January 1, 2012.

In most cases the value of the benefit for VAT purposes will be the same as the amount of salary deducted or the amount foregone under a salary sacrifice arrangement. 
Under the Cycle to Work Scheme employers purchase bicycles and safety equipment and provide them to employees. Where this has been done under a salary sacrifice arrangement, the effect of the judgment is that employers must account for output tax based on the value of the salary foregone by the employee in exchange for the hire or loan of a bicycle. 

Employers can continue to recover VAT on the purchase of the bicycle and associated equipment.

Employers who have provided bicycles under deduction from salary arrangements are unaffected by the judgment as payments received from employees have always been subject to VAT and will continue to be so.

VAT remains due when a bicycle is disposed of and its value should normally be based on the price of an identical or similar item, taking into account the age and condition. 

HMRC says that it is aware that valuing bicycles has caused difficulties for Scheme operators and therefore, to reduce administration burdens, has published a table which should be used to value bicycles for direct tax purposes. It can be viewed at http://www.hmrc.gov.uk/manuals/eimanual/eim21667a.htm.
In relation to cars provided under salary sacrifice schemes most businesses are prevented from recovering VAT in full on the purchase and leasing of company motor cars. The input tax block on cars (100% on purchases and 50% on leasing) means that employers do not account for output tax when cars are made available to employees. Where VAT recovery is restricted and output VAT is not due the judgment has no direct impact, says HMRC. However, where an employer suffers no input tax restriction, output tax remains due.

Drink-driving on the rise reveals summer testing blitz

THE percentage of motorists found to be over the drink-drive limit in police breath-tests carried out during the annual summer campaign has risen compared to the same period last year. 
Statistics released by the Association of Chief Police Officers show that of 88,629 people breath tested in June, 6.1% tested positive, refused or failed a breath test, compared to 5.6% the previous year - an 8% increase in the number of people who tested positive for driving under the influence compared to the year before.
The percentage of under 25 year olds that also tested positive continued to climb this year with an increase of 15% compared to 2010 figures - and the over 25 year olds who tested positive, refused or failed a test also rose by 7%. 

The number of people who were tested for drugs increased by 30% from 259 to 337. This resulted in 122 arrests. 

ACPO lead on roads policing Chief Constable Phil Gormley said: ‘Whilst there has been a fall in the number of breath tests carried out in this year’s campaign the increase in the percentage of positive test shows that we are targeting the offending drivers more effectively. 
‘Once again, the figures clearly demonstrate that if you drink and drive you are significantly more likely to be involved in a collision and lose your licence. 
‘It is worrying that younger drivers continue to drink and drive and we will be redoubling our efforts to address this unacceptable behaviour.’

Ellen Booth, senior campaigns officer at road safety charity Brake, said: ‘These statistics show that a shocking number of drivers are wilfully taking huge risks with their lives and the lives of others. It is vitally important there is an effective deterrent to stop drivers who know the risks involved in drink driving, but decide to do it anyway.’

Dealer news__________________________________________________

Caffyns looks for new chairman as profits dip

DEALERSHIP group Caffyns has warned that while it is trading profitability it is at levels below last year.

The announcement came at the company’s AGM where chairman Brian Birkenhead revealed that he would be stepping down in 12 months’ time.

Caffyns operates nine car franchises on 19 sites in the south east of England, and has seen new car sales in the first quarter of the year to June 30 down 15.7% like for like on last year against a reported fall of 16.4% in its market of private and small business sales. 

The used car market also declined and Caffyns’ used car unit sales for the quarter were down 6.2% like for like. Moreover, the market was over-supplied following a high intake of cars from part exchanges in March. As a result, used car valuations declined and margins reduced. 

Aftersales activities were in line with budget, with high levels of retention of existing customers. 

Birkenhead said: ‘Our key strategic objectives have been to return to profitability by way of operational improvements and cost reductions, re-balancing of the franchise portfolio and growing organically and by acquisition in order to deliver enhanced shareholder value. 
‘The re-balancing has focused on the premium and premium-volume sectors and this has now largely been completed. However, economic conditions generally are not encouraging for retail businesses and we remain cautious about the outlook.’

Meanwhile, Caffyns says that it started its search for a new chairman. 

Mercedes-Benz Retail Group launches ‘green’ dealer initiative

MERCEDES-Benz Retail Group (MBRG) is reducing its carbon footprint through a new ‘Green Dealer’ initiative, designed to make its retail sites more environmentally-friendly.

The scheme has been pioneered at Mercedes-Benz Watford through a project looking at the lighting, air conditioning and building management system currently in place.

Since the ‘Green Dealer’ project was launched three months ago, Mercedes-Benz Watford has already exceeded its initial target for energy saving, and the initiative is projected at saving the site £20,000 per annum.

Mercedes-Benz Watford replaced its existing lighting with lamps that only come on when required and used accent LED lighting to highlight its display vehicles at night.
De-stratification fans have been installed to draw heat to ground level, and the energy management system has also been updated. 

Following its success at Mercedes-Benz Watford, the ‘Green Dealer’ project will now be rolled out to further sites, with similar cost savings anticipated at other locations. 

MBRG UK is a wholly owned retail subsidiary of Mercedes-Benz UK Ltd and is made up of 18 retail sites, nine used car sites and seven Smart centres across Birmingham, London and Manchester.
General motor industry news___________________________________
Recession and fuel prices cut trips by 4.3%

SOARING fuel prices and recession are forcing motorists to cut journeys, according to an analysis of Department for Transport figures by the AA.

The number of car trips have been cut by 4.3% with mileage down by 1.8% compared to two years ago. 

Earlier in the year Department for Energy and Climate Change figures showed that one billion fewer litres of petrol were bought in the first quarter of this year compared to the same period in 2008.

Current pump price rises offer little hope of respite in the near future, says the AA. This week, average UK petrol prices rose another half a penny to 136.4p a litre, while diesel prices are up three-quarters of a penny since to 140.73p. 

‘Here are yet more official figures showing how badly recession and record fuel prices are taking away people’s mobility,’ said AA president Edmund King. 

Inchcape overcomes market challenges to post 10% profits rise

INTERNATIONAL automotive group Inchcape has reported a 10.1% rise in pre-tax profits for the first six months of 2011 despite falling revenues.
Overall, the company delivered revenue of £2.9 billion in the first half of the year, which, due to the supply shortage following the earthquake in Japan and the continuation of an uneven global recovery, was down 5.3% on the previous year (£3.09m). 
However, Inchcape said that strong operational leverage driven by its unique business model and continuing cost discipline generated an operating profit in the first half of £131.8m, an increase of 6.5% from the first half of 2010. Pre-tax profits of £126.8m were up 10.1% on the previous year (2010: £115.2m).

In the first quarter of the year, new vehicle sales were better than expectations, said Inchcape, due in part to the strong performance of its premium and luxury brands in the UK.

The company said that it expected demand to remain robust but moving forward predicted some margin erosion, especially in the UK.

Chief executive André Lacroix said: ‘We have delivered a good performance in the first half of the year. Our competitive position continues to improve through our strategic commitment to superior customer service and our operational focus on our ‘top five priorities’ of growing market share, growing aftersales, improving margin, controlling working capital and selective capital expenditure investment.
‘We have taken cost actions to offset the supply impact and the group will continue to benefit from its broad geographic spread, strong portfolio of the world’s leading

brands in the premium and luxury segment as well as from its strong aftersales business which represents around 50% of group gross profit.

‘More broadly, we expect the uneven global economic recovery will continue as inflationary pressure and government austerity measures will affect consumer confidence, particularly in the UK and Europe.’ 
In the UK, Inchcape said earnings through its dealerships were 1.3% up at £1.03 bn (2010: £1.02 bn) with trading profit 13.7% ahead of last year at £32.4m (2010 £28.5m), driven by solid margin management on all value drivers.

In the used car segment, Inchcape said it enjoyed moderate growth in revenue with robust margins in the first quarter but as expected, saw a softer margin per unit in the second quarter.

In the aftersales segment, Inchcape benefited from moderate growth by increasing up-sell activities in the warranty segment and by improving service retention, aided by an expanded contact centre. Further, it improved gross margins through strong new finance and insurance products and optimal pricing.
Contract hire and fleet management business Inchcape Fleet Solutions delivered a ‘very solid’ first half result, said its parent company. 

With an improving fleet market and lower operating costs, trading profit increased by 14.8% to £3.1m compared to £2.7m in 2010 on revenues of £17.6m (2010: £19.8m).
Looking ahead at the UK market, Inchcape said: ‘We anticipate that trading conditions will be challenging in the second half with consumer confidence continuing to come under pressure. Our focus for the second half will be to continue to outperform the industry through capitalising on strong new product launches, to increase capture rate through rigorous performance management and sales training, and to maintain momentum on increasing finance and insurance penetration with new products.

‘In terms of used vehicles, we expect demand to remain resilient but for margins to decline as used car profitability normalises following the record seen in 2009 and 2010.’
Ecotricity launches electric vehicle motorway recharging network 

ELECTRIC vehicles, it is claimed, will be able to travel the length and breadth of Britain using the world’s first national charging network at motorway service stations across the country.

Every charging post will be powered with 100% green energy made at Ecotricity’s wind and solar parks across the UK, and means that electric car drivers (and motorcycle riders) will be able to drive from London to Edinburgh or Exeter completely free and with vastly reduced emissions.

Ecotricity says that the breakthrough in electric car infrastructure removes one of the main barriers for people wanting to buy electric cars - range anxiety - which currently restricts people to driving within their own city.

The first ‘top-up zone’ was installed at the end of last month at Welcome Break’s South Mimms services (at the Junction of the M1 and M25), and the first phase of the network spread across 12 motorway services will be completed by September. 
Each post will be located outside the main entrance, with two sockets that can be accessed by registering for a free swipecard. Within 18 months all 27 Welcome Break motorway services will have charging points.

Electric cars can top-up in 20 minutes using rapid recharge points (32A supply) or fully charge in two hours; while those using the slower (13A supply) will be able to recharge fully if staying overnight at motorway service hotels.

Dale Vince, founder of Ecotricity, said: ‘Until now, charging posts have all been in city centres like London, but this is where you need them the least. Statistics show that it’s not in towns and cities where electric cars need to recharge, but on longer journeys between cities - and that means motorways.

‘We’re creating the infrastructure to get Britain’s electric car revolution moving. This marks the beginning of the end for the old combustion engine. With world oil prices going through the roof, you’ll now be able to get around Britain using only the power of the wind. It costs 1p a mile in an electric vehicle, compared with 10p in a petrol car at today’s oil prices.’

Rod McKie, CEO of Welcome Break, said: ‘As hybrid and electric cars become part of everyday life, Welcome Break will have the facility to fast-charge these cars, giving electric car drivers the opportunity to travel the length and breadth of the UK.’

Electric car owners who want to register for a free swipe card can visit Ecotricity’s website at www.ecotricity.co.uk/for-the-road.
INRIX looks to buy ITIS in £37m deal

INRIX, a leading international provider of real-time traffic information and connected driving services, is hoping to acquire UK-based ITIS Holdings for approximately $60 million (£37 million).

United States-based INRIX says it has extended its offer for ITIS but, pending approval by the latter’s shareholders, hopes to close the deal late this month.
Bryan Mistele, president and CEO of INRIX, said: ‘Automakers, mobile companies and other customers are increasingly demanding global traffic and connected driving solutions.

‘ITIS is a strategic investment that expands our geographic reach, technical expertise and suite of market leading technologies to offer customers the best traffic information, more cost-effectively and in more markets.’

The proposed acquisition would grow INRIX’s geographic and market reach into eight new markets including Australia, Brazil, South Africa, Singapore and Russia and better coverage in markets like the UK and Germany providing customers with coverage across 30 countries. 
INRIX currently delivers real-time and historical traffic information for 20 countries across North America and Europe. Founded in 2005, the company is based in Kirkland, Washington with offices internationally in Germany. 

AA’s owner hints at stock exchange flotation

ACROMAS, the private equity backed company that includes the AA and BSM among its brands, could pursue a stock market flotation.

Revenues at Acromas in 2010/11 totalled £1.84 billion, up 11.4% on the previous 12 months, although underlying earnings fell 1.4% to £570.1 million as a result of record investments totalling some £300m.

Investments included the purchase of more than 800 new vehicles for the AA’s fleet, 250 engineers employed in a newly developed national vehicle glass and replacement business, the launch of the AA’s Home Emergency Response, the launch of new roadside services including Fuel Assist, Key Assist and Battery Assist and the acquisition of BSM, saving 3,000 jobs and payment of its debts.

The organisation has now completed its third year of trading and chief executive Andrew Goodsell hinted that a float could be on the cards. Although there are no imminent plans for an initial public offering it is an option.

Driving licence applicants urged to promise organ donation 

A NEW initiative has been launched by the Government to encourage organ donation by drivers.

From Monday (August 1) people will have to answer questions about organ donation before they can complete their driving licence application through the Driver and Vehicle Licensing Agency (DVLA) website.

Expanding on an existing scheme with the DVLA which has seen more than 8.5 million people sign up to the NHS Organ Donor Register, the Government now hopes to increase registration further through a number of prompter questions urging people to consider joining up.

Public Health Minister Anne Milton said: ‘Being an organ donor is a truly selfless act and a life saving gift to someone in need. Only 29% of people in the UK have registered to donate organs, when we know 90% of people in the UK have expressed interest in donating. 

‘We want to make it easier for people to sign up to the Organ Donor Register when they apply for their driving licence and encourage everyone to discuss their organ donation wishes with their loved ones. The changes to the DVLA website will do just that but you don’t have to wait. Anyone can sign up today by filling a form online at www.organdonation.nhs.uk or calling 0300 123 23 23.’

Driving licence applicants will have to tick one of three boxes to answer a question on organ donation before they can complete their application:
· Yes, I would like to register 

· I do not wish to answer this question now; or 

· I am already registered on the NHS Organ Donor Register.

Many people who currently apply for a driving licence either miss or ignore the organ donation question. The new page simply requires people to answer the question about joining the register before they can continue with their application. 

It is hoped that the change will double the percentage of people choosing to join the organ donation register when applying for a driving licence. 
Around 8,000 people in the UK are actively waiting for a transplant and around 1,000 people die each year while waiting or because they have become too ill and are removed from the list. Currently, there are around one million new registrations every year to the organ donation register and half of them come through the DVLA.

NAB the new name for RMI Bodyshop

NATIONAL Association of Bodyshops (NAB), which is part of the RMI, is the new name for RMI Bodyshop Division, the trade association for the bodyshop sector in the UK that represents vehicle repairers nationwide. 

Graham Threlfall, head of NAB, said: ‘The UK body repair industry is constantly evolving. However looking ahead it is clear that the market structure and dynamics are changing. Modern body repairers’ needs are changing both technically and commercially and repairers need more support than ever.

‘Over the past two years we have ensured that our membership services have been developed to provide a repairer with tangible solutions which reduce their costs and with such tight and eroding margins it is critical a repairer gains every commercial advantage they can get. Additionally we have been looking ahead at the challenges the sector will face both today and in the future and we are confident that we are ideally placed to represent our members. We have met with a number of members and the feedback confirms that we need some strong and robust representation that can challenge unfair practices and raise the important issues.’

NAB will ensure that our member’s views are communicated and that they are represented at all levels across Government, Europe and other trade bodies.

Threlfall concluded: ‘We have placed an enormous amount of focus into looking at the issues affecting our industry, some cannot be changed overnight but we intend to challenge them on behalf of our members. Ultimately NAB will be driven by its members and it is the members who will determine our policy agenda.’
People on the move____________________________________________

Management changes continue at Alphabet 

MANAGEMENT changes are continuing at Alphabet with the appointment of Claire Rowland, who joins from Enterprise Rent-A-Car, as head of rental while James Williamson has joined from Zurich Insurance as contract manager.

Rowland was previously head of sales for Enterprise’s fleet and rental broker channel, based at the company’s European headquarters in Egham. She held a number of management roles after joining Enterprise’s management trainee scheme in 1996. 

Williamson was previously responsible for managing Zurich’s UK fleet suppliers. His new role will focus on optimising vehicle contracts maximise value for money for both customers and Alphabet. He will support Alphabet’s account management team, reporting to head of account management Jon Burdekin.
He brings 12 years of experience of in-house fleet management to the multi-marque company car funding and management company. He joined Zurich upon graduating in 1999, when the insurance company had 3,500 company car drivers and 4,500 car-eligible staff.

Thomas to take over from Woolcock as head of Volkswagen Group

SIMON Thomas has been appointed managing director of Volkswagen Group UK with effect from September 1 in succession to Robin Woolcock (63), who is taking up a new assignment within the Group.

Thomas (51) started his career with Austin Rover Group in 1984, working in a variety of roles in sales, service and the fleet business. In 1991 he joined Nissan, where he held various posts in sales and marketing before becoming marketing director for Nissan UK in 2000. He then moved to more senior roles in sales and marketing in Canada and Europe before being appointed senior vice president, sales and marketing Europe, with Nissan in 2009.

Woolcock has been with Volkswagen Group UK for 23 years and was appointed managing director of Volkswagen Group UK in 2000. His new role has yet to be announced. 
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THE 2012 London Olympics open in less than 12 months and employers - particularly those in the south east - are being urged to review all travel operations. However, organisations nationwide may be impacted by the Games. For example, vehicle hire during the Olympics is likely to be in big demand and roadside recovery may be hit as more patrols are located to the south east; telecommunication networks in and around London are likely to be in high demand making contact with drivers and travelling employees more difficult; and staff may be in short supply as they book days off to go to the Games. This week the Government said that to manage the increased number of people using London’s transport network, it wanted commuters and Londoners to travel and work differently during the Games. There is no better time then for employers to take on board some of the messages in ACFO’s recent mobility guide - ‘From A to B: The ACFO Guide to Journey Planning’ - and develop a strategy on travel alternatives that will reduce the need for commuting and business trips in 2012 and beyond.
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