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£200m NIC motor mileage reclaim case goes to Court of Appeal
THE Court of Appeal is to hear an appeal into a long-running case related to National Insurance contributions paid on mileage reimbursement sums with potentially £200 million at stake.

The Upper Tribunal has granted permission for tax experts Grant Thornton UK to go to the Court of Appeal on behalf of Total People Limited, which is taking on HM Revenue and Customs.

The case relates to a National Insurance contribution refund claim based on the difference between HM Revenue & Customs’ then 40p per mile allowable tax-free mileage reimbursement  rate for own car use and the 12p per mile paid by the employer plus an additional lump sum paid to the employees for using their private cars on business.

Total People was successful with its appeal to the First-tier Tribunal in August 2010 but, in HMRC appealed that decision to the Upper Tribunal and won in August 2011 with a further amended decision issued in November 2011.
Now apprenticeships and workplace-based training supplier Total People has been granted leave to take the case to the Court of Appeal.

Grant Summers, tax partner at Grant Thornton UK, said: ‘We are pleased that the Upper Tribunal has acknowledged that this issue has wider implications. We are led to believe that the potential impact of this decision could be around £200m. It is important that there is clarity about the conditions which must be met for payments of this kind to be exempt from National Insurance contributions.’
The ultimate verdict could therefore have a wide impact on companies that have paid, or continue to pay, their employees a car allowance when they use their own cars on company business could be eligible for a ‘windfall’ repayment from the Government for overpayment of National Insurance.

Total People accounted for National Insurance contributions on the car allowance payments, but then applied for repayment as the payments were deemed not ‘earnings’ but were reimbursements covering motoring expenditure, which are not liable for National Insurance. It is believed that many companies will have paid National insurance on such reimbursements.

Claims can only be made going back six tax years. Employers that made claims which were previously blocked by HM Revenue and Customs may be able to re-open them depending on the final outcome of the case.

Fleet sales support new car demand as market faces a challenging 2012

STRONG fleet and business sales underpinned new car sales in 2011, which ended the year 4.4% down at 1.94 million units - and the challenging economic climate means volumes are predicted to be stable this year.

New car sales totalled 1,941,253 units in 2011, down from 2010’s 2,030,846, but ahead of the 1.92m forecast from the Society of Motor Manufacturers and Traders.
Fleet sales last year rose 4.7% to 1,019,126 (2010: 973,233) to take a 52.5% market share with business sector sales fractionally lower at 99,033 (2010: 99,608). Private sector sales fell 12.8% to 934,203 (2010: 1,071,575).

Registrations in December fell by 3.7% to 119,188 units and the market was down 1.8% in quarter four. Despite the 10th monthly decline in the year, volumes were again just ahead of the SMMT’s forecast.

December’s fleet sales rose 4.9% year-on-year to 67,161 (December 2010: 64,003), but business sector sales fell 13% to 6,727 (December 2010: 7,731) and private sector sales also declined 13% to 45,300 (December 2010: 52,083).

SMMT chief executive Paul Everitt said: ‘2011 proved to be a challenging year for the UK motor industry. Weak economic growth will make trading conditions tough in 2012, but record numbers of new and updated models, significantly improved fuel efficiency and exciting new technologies will help to encourage consumers into showrooms. 
‘Business and consumer confidence will be the key to a successful year, so it will be important that Government delivers on its growth strategy and helps to resolve instability in the Euro Zone.’
Although the SMMT is forecasting a broadly stable market in 2012 it is predicting a firmer recovery in 2013. However, the National Franchised Dealers’ Association is less optimistic and, in conjunction with Deloitte, is forecasting new car registrations for 2012 in the region of 1.84m, a drop in the market from 2011.

With businesses responsible for purchasing almost 60% of new vehicles sold, John Lewis, chief executive of the British Vehicle Rental and Leasing Association, said: ‘The coming year could be even tougher and we expect fleet customers to continue to dominate the new car market. 
‘Business users recognise the advantages of buying newer, safer and more fuel efficient cars, but only as long as manufacturers resist the urge to push up prices. There is a tipping point when fleets will put off purchases and just run their vehicles for longer.
‘The continued growth in sales of premium fleet brands including Audi, BMW, Mercedes and Volkswagen shows that cars with high list prices can still be a very attractive business option because of their fuel-efficiency and high residual value, which gives them a low cost of ownership.’
However, he added: ‘We are going to see some very interesting competition below the premium marques, with Korean brands in particular challenging existing fleet favourites including Vauxhall, Ford and the French carmakers with their much improved build quality, low emissions and aftercare offering.’

In 2011 diesel and alternatively fuelled cars both took record market shares over the year - 50.6% and 1.3% respectively - and average new car carbon dioxide emissions fell to a low of 138.1 g/km, down 4.2% on the 2010 level (144.2 g/km).

Diesel demand also surpassed petrol sales for the first time with 2011 volumes of 981,594 compared with petrol car sales of 934,203.

Ford was the best-selling motor manufacturer in the UK last year with registrations totalling 265,894, down 5.16% on 2010’s 280,364. Vauxhall took second spot with sales down 5.08% to 234,710 (2010: 247,265).

The Ford Fiesta was the best selling new car in 2011, with the Volkswagen Golf the best selling diesel model. 

The supermini segment remains the largest in the UK, with a market share almost unchanged on 2010 at 36.3%. The executive, luxury saloon and dual purpose segments all recorded growth in registrations in 2011.

Mercedes-Benz saw its fleet and business car sales rise 36.1% last year to 34,884 units as overall registrations increased 8.57% to 81,341 units to give a record UK market share of 4.2%, while Hyundai sold a record 63,577 units last year with fleet volumes up 53% to 28,593 units when compared with 2010’s figures.

 

Škoda UK is also celebrating a happy new year after the company recorded its highest annual new car registrations ever for the third year running - 45,061, up from 41,240 (+9.2%) in 2010 with fleet sales of 21,899, up from 16,763 in 2010 (+30%). It means 2011 is the first time Škoda UK has broken through the 2% barrier in the fleet sector, and now stands at 2.2% market share.

Strong fleet sales at SEAT (up 21% year-on-year) contributed to the Spanish marque bucking both the trend in the new car market and the nation's prevailing economic conditions in the process. 

The brand’s new car sales reached a record 36,089 last year for an all-time record volume and an all-time record market share (1.86%). SEAT’s new car market share accelerated almost 10% versus 2010 and volumes beat the previous UK best of 34,790 registrations in 2007.

· VEHICLE manufacturers may ‘force’ the new car market in 2012 through so-called self-registrations, according to Glass’s Guide’s January editorial. The used car market experts said that ‘true demand’ for new cars was ‘at least 200,000 units lower than the overall 2011 registration total’. It also suggested that new car sales in 2012 would be no better than last year. The Guide continued: ‘If we say optimistically that the true demand for new cars is to remain flat, the only question is to what extent manufacturers will choose to force the market through registration exercises. In other words, if total registrations this year are going to exceed those of 2011, there will need to be more than 200,000 self-registrations. This, of course, is not beyond the bounds of possibility especially as we have seen an escalation in these activities during 2011. This is in spite of the low value of the pound against the euro which currently stands at €116, and is supposedly too low for manufacturers to discount much below the normal terms of business.’
Leasing and rental to gain market share in tough economic climate

VEHICLE rental and leasing companies will continue to gain market share as long as businesses and consumers continue to look for cost-effective, hassle-free motoring, according to the British Vehicle Rental and Leasing Association.

Despite most economists producing a dire prognosis for the year ahead, the BVRLA has produced a ‘Fleet Optimists’ guide to 2012.

BVRLA chief executive John Lewis said: ‘With economic growth slipping across the world and austerity measures biting hard in the UK, business is not going to get any easier in 2012. However, road transport is an essential, not a luxury.’

The BVRLA expects the half-dozen new funders recruited last year to start delivering credit to the independent leasing and rental sectors during 2012.

Lewis said: ‘These funders are fully engaged with the motor finance market and should hopefully be immune to any further Eurozone-related banking crisis. They will also reduce the industry’s dependence on non-interested parties like Lloyds, who continue to cynically price themselves out of the market.’

Despite a continued drop in demand for used cars, the BVRLA expects residual values to hold up well in 2012 due to the reduced amount of stock that is coming into the remarketing system. 
The organisation predicts that the new car retail market will remain subdued, with dealers and their customers turning to high-quality six-month to four-year-old ex-rental and leasing stock. 

With growing numbers of manufacturers either returning or increasing their allocation to the rental market, this year will see a greater choice of newer, more fuel-efficient vehicles for car hire customers, says the BVRLA
‘We expect to see even more urbanites turn their back on car ownership and take a pay-as-you-go approach to motoring,’ said Lewis. ‘At the same time, we hope that more organisations will take the brave step of tackling the cost-inefficiencies and safety threat posed by their grey fleet, which would also give a boost to the rental sector.’

Demand for electric vehicles was slow last year despite the launch of the Government’s Plug-In Grant scheme. But the BVRLA believe that despite only just over 1,000 Plug-In-Car Grant eligible cars being sold, 2012 could be the year electric vehicle sales take off.

But, said the BVRLA that would only happen if manufacturers were more realistic on pricing and the Government extends the incentive grant scheme to electric vans as well, where the running cost equations are much more attractive.
More electric vehicles will be reaching showrooms in 2012 and Lewis said: ‘The new range-extender [Vauxhall] Ampera and [Chevrolet] Volt are an attractive prospect for company car fleets, as are the next generation of diesel hybrids and plug in hybrids. Depending on manufacturer allocations, up to 80% of these vehicles could end up on fleets.’

While the BVRLA says that motorists have long since given up any hope of redressing the ‘unequal tax burden’ they pay for use of Britain’s roads, there were signs that the Government was beginning to implement its simpler and fairer approach to fiscal matters. 
That, says the BVRLA, should lead to a steady and well-signposted change in company car tax carbon dioxide emission thresholds that will hopefully enable fleets to plan at least three or four years ahead.

However, Lewis concluded: ‘The Government has just started to wake up to the fact that a successful emission-based tax regime means less revenue for the Exchequer, but we will be alert to any knee-jerk efforts to make up the shortfall.’
Fleet servicing demand at Kwik-Fit set to grow following RV boost

KWIK-Fit is predicting that more fleets will use its centres for car and van servicing after a leading figure in the National Association of Motor Auctions confirmed that a franchised dealer’s service book stamp was not required to maintain optimum residual values on many vehicles.

Although an increasing number of fleets, contract hire and leasing companies and rental firms are using Kwik-Fit centres for car and van servicing - as well as MoTs when required - some operators believe that not taking vehicles to a franchise dealer could damage used values.

But, Tim Hudson, vice chairman of the National Association of Motor Auctions, and managing director of vehicle remarketing company Aston Barclay, told a break-out session on remarketing at a recent British Vehicle Rental and Leasing Association industry conference: ‘There is a threshold in most manufacturer ranges that determines whether the franchised dealer stamp is critical in eyes of the used car buyer. Those requiring a franchise stamp tend to be at the premium end of the model range.’
However, whether having vehicles serviced at a franchise dealer or through the independent sector, such as at a fast-fit organisation like Kwik-Fit, Hudson said: ‘What is essential is that company cars and vans have a documented service history 

across their fleet life to ensure top residual values are potentially achievable.’
Kwik-Fit Fleet sales director Peter Lambert, who attended the seminar and was in the audience for the break-out session, said: ‘Confirmation from an independent authority such as Tim Hudson of the National Association of Motor Auctions will give more fleets and leasing companies the confidence to have their vehicles serviced at Kwik-Fit centres in the knowledge that residual values will not be damaged.’
Kwik-Fit launched fleet vehicle servicing five years ago and demand has increased annually. In 2011 the company has seen a 35% year-on-year rise in the number of company-owned vehicles being serviced at its 673 High Street centres.

Growth in all-makes fixed price menu driven fleet vehicle servicing at Kwik-Fit has been fuelled by a number of factors including:

· Service costs are typically around 20% lower than at a franchise dealer

· Seven-day a week centre opening and longer daily opening times than franchise dealers are more convenient given the hectic schedules of company car and van drivers’ 

· Vehicle servicing can be booked within a 48-hour window unlike with many franchise dealers.

Demand has been further boosted by a fleet vehicle collection and delivery service that means employees can carry on with their work while their car or van is collected 

from and then returned to their location of choice following a service at a Kwik-Fit centre.

Lambert concluded: ‘Competitive pricing and convenience are crucial to the corporate sector and Kwik-Fit Fleet’s vehicle servicing fully meets those requirements. 

‘With the vast majority of company-owned vehicles being outside the premium sector we anticipate further growth in fleet vehicle servicing at Kwik-Fit in 2012 and beyond as a consequence of any residual value damage fears being firmly allayed.’
Expanding Ogilvie Fleet launches graduate recruitment scheme 
FAST-growing Ogilvie Fleet has launched a new graduate recruitment and training programme.

The first four graduate recruits will join the vehicle leasing, contract hire and fleet management specialist on February 1.

The graduates will further strengthen Ogilvie Fleet’s 10-strong Britain and Northern Ireland-based sales team - known as area managers - as the company looks to expand its 10,500-strong company car and van fleet.

The development comes in the wake of parent company Ogilvie Group securing a new funding stream from Barclays Corporate towards the end of last year which ensures the whole business, including the fleet division, has access to funds to achieve growth aspirations.

Ogilvie Fleet sales and marketing director Nick Hardy explained: ‘We have become frustrated in recent months in trying to recruit high quality area managers with the drive, desire and determination to succeed.

‘Although we have been inundated with applications for jobs from potential candidates, they have failed to meet our employment criteria in a number of key areas.’

As a result Ogilvie Fleet has teamed up with the UK’s leading graduate sales assessment, sales recruitment and sales training organisation Pareto Law.

During their first 12 months with Ogilvie Fleet the new graduate recruits will begin to learn about the vehicle leasing industry through a combination of:

· In-house training and development of fleet industry knowledge

· Attending dedicated sales training courses run by the agency

· Attending specialist contract hire/fleet management courses run by the British Vehicle Rental and Leasing Association.

Hardy said: ‘We have decided to ‘grow’ our own account managers as experience suggests that this is the best way of having new, client-facing staff present the image we want.

‘If the initiative with the initial four recruits proves to be a success then Ogilvie Fleet will continue to build its area manager base through graduate recruitment in the future.’

Eighteen months ago the Ogilvie Fleet board devised a strategic growth plan that focused on operating a 10,000-strong company car and van fleet within three years. That target has already been achieved and now the business is aspiring to a fleet size of around 12,000 vehicles through organic growth over the next two to four years.

Toyota and Lexus sign up to menu pricing as part of fleet strategy

TOYOTA and Lexus have signed up to use the 1link Service Network e-commerce platform to enable much increased levels of menu pricing across their franchise network as part of their new fleet strategy.

The move is designed to provide greater price transparency and enhanced service levels - and is as part of a new Fleet Charter outlining commitments in both sales and after sales which fleet customers can expect to receive from Toyota and Lexus.

The Fleet Charter was announced to fleets at a conference held in December at the National Exhibition Centre, Birmingham. At present, there are 233 locations in the Toyota and Lexus network of which 90 are Business Centres specialising in fleet.

Ewan Shepherd, general manager of fleet and remarketing at Toyota and Lexus, said: ‘Delivering a great after sales experience to fleet customers is key to Toyota and Lexus and our new Fleet Charter is designed to ensure that we are providing pricing and service levels that meet and exceed customer expectations.

‘Using 1link e-commerce technology for menu pricing is an important element of this, providing the means for us to take complete control over service and maintenance content. 

‘Our strategy is to offer maximum capped labour and oil rates with a guaranteed parts discount and maximum MoT charge out. It is all about being as transparent with fleets as possible.’
Signing up to menu pricing with Toyota and Lexus does not place restrictions on fleets which may conflict with existing agreements.

Gary Gibson, head of customer services at epyx, the company behind 1link, said: ‘Using our technology to take control of menu pricing in this way is a proven way in which epyx can help manufacturers to increase the attractiveness of their franchise networks to fleet customers.’
Leasedrive to furnish Harveys with solus contract hire

LEASEDRIVE has won a five-year agreement to supply around 140 contract hire vehicles to Harveys, the UK’s largest furniture specialist, on a sole supply basis.
Harveys is wholly owned by the Steinhoff UK retail group which also owns Cargo, Reid Furniture and the largest UK bed retailing business through its Bensons for Beds, Sleepmasters and Bed Shed chains.

Roddy Graham, commercial director at Leasedrive, said: ‘An existing customer of our rental management division, we were doubly delighted to win the tender process for Harveys’ contract hire business and are already capturing extra business from within the group.

‘Previously, Harveys had adopted a multi-supplier approach involving nine suppliers including brokers. However, on the retirement of its fleet manager, Harveys undertook a review and opted for a solus supply outsourced agreement which we secured against stiff competition.

‘Harveys was impressed with not only our online totally-integrated fleet management system, Drive:Manager, but also our willingness to offer a bespoke service solution.  This includes a dedicated helpdesk and an individually designed website offering self-help and fleet policy acknowledgement.

‘We have assisted Harveys with a vehicle manufacturer review to improve company car driver choice and provide a better quality service as part of an eligible employee’s total reward package. We have also provided financial modelling to determine the optimum financial funding route and are providing a duty of care service for cash allowance drivers.’
ATS and Michelin secure major Arval deal

ATS Euromaster and Michelin have jointly secured a major deal by renewing their contract with full service leasing specialist Arval.

The fast-fit company will fit Michelin tyres across Arval’s growing fleet of 58,000 maintained contract hire cars and vans for the next three years.

Arval operations director Angela Montacute said: ‘ATS Euromaster and Michelin are excellent partners for our business because they share our focus on service and quality.

‘By meeting the highest safety standards, providing a fuel efficient solution and delivering excellent whole life costs, Michelin tyres provide benefits to our customers.

‘Three years ago, we awarded ATS Euromaster the tyre contract for our maintained fleet, and since then have received positive feedback from customers regarding their fast response times and personal service, as well as the flexibility to fit tyres at their centres or at homes and workplaces at no extra cost.

‘Our customers recognise and appreciate our commitment to quality by providing premium replacement tyres, and the convenience that they can have those tyres fitted at a time and location to suit them.’
ATS Euromaster and Michelin's business relationship with Arval began many years ago, however in 2008, they were jointly appointed as suppliers for the maintained fleet. The latest three-year contract includes the continuation of the highest levels of customer service, together with detailed management information for Arval.

· ATS Euromaster has renewed a three-year deal with Hitachi Capital Vehicle Solutions to supply Michelin replacement tyres across a fleet of more than 51,000 cars, light commercial vehicles and trucks. The agreement, extending a partnership between the companies that began in 1991, will also see ATS Euromaster provide a range of fast-fit services including batteries, brakes, exhausts, oil and shock absorbers, as well as MoTs, fault diagnostics and air conditioning re-gassing. The contract also allows Hitachi Capital’s car customers to request routine tyre safety inspections, carried out on-site by a professional ATS Euromaster fleet inspector.
ACFO’s Leigh honoured for 25 years service as he stands down 

TONY Leigh, one of the longest-serving officers of ACFO, is to be made an honorary life member of the fleet organisation following his decision to step down after more than 25 years service.

Leigh, who has been involved with the fleet operators’ group since the mid-1980s, is a former chairman of ACFO and since 1996 has served as its company secretary.

Leigh, who joined ACFO’s London East Region in the mid-1980s and co-founded the East Anglia Region through his then job at Schering Agro-Chemicals, said: ‘I believe now is the right time to step down and to let younger fleet decision-makers become more involved with ACFO.

‘In more than a quarter of a century of involvement with ACFO I have seen the organisation change and grow so that it now deservedly is the premier organisation for fleet operators. I wish the organisation every success in the future.’
He served as a board director from 1993 to 2006 and although retiring from ACFO, continues in his job as head of car fleet services at PricewaterhouseCoopers with the organisation continuing as a member of the fleet group.

Julie Jenner, who took over from Mr Leigh as ACFO chairman in 2006, said: ‘Tony has been a tremendous servant to ACFO for more than a quarter of a century. His in-depth fleet knowledge and experience has been hugely beneficial to ACFO as a whole and many members.’
She added: ‘We will recognise Tony’s ACFO service and the work he has undertaken on behalf of the organisation by conferring on him honorary life membership at the 2012 AGM.’
Meanwhile, the ACFO board is currently considering the appointment of a new company secretary, and will announce its intentions early in the New Year. 

Leigh served as an officer of the East Anglia region with spells as both chairman and secretary from 1988 and became a member of ACFO’s National Council. He was one of the first new directors to be appointed shortly after the change from the ‘old’ ‘Association of Car Fleet Operators’ to ACFO Limited, in 1993. In 1995 he was elected chairman and held that role until 2006.

Northgate wins One Vision Housing Contract

FLEXIBLE vehicle hire and fleet solutions specialist Northgate Vehicle Hire has won a three-year contract with One Vision Housing (OVH), a Merseyside-based property services company to provide a fleet of 80-plus vehicles.

Following a competitive tender, Northgate is now providing OVH with a core fleet of up to 80 vehicles, as well as supporting this with spot rental during busier periods. 
With OVH consistently growing over the past five years, the company was in need of the support of a fleet provider that could offer flexibility and quality service, said Northgate.

Paul Broadbent, director of operations at OVH, said: ‘During the tender process we were very impressed with Northgate’s flexibility, as well as its quality of service, attractive terms and flexible rates. As a growing company we often need to increase our fleet during busier periods, as well as decrease in size at quieter times of the year and Northgate’s service allows us to do so as and when required.’
Model update________________________________________________

Volkswagen reveals prices for new CC range

THE new Volkswagen CC, which is now available to order, will cost £24,200 for the entry-level 1.8 litre TSI 160 PS, rising to £30,100 for the range-topping GT 2.0 litre TDI 170 PS DSG with BlueMotion Technology.

The new four-door CC replaces the Passat CC and offers coupé-like styling, but is updated to incorporate Volkswagen’s new design DNA.  
That is most evident at the front in the new radiator grille’s horizontal line and the reprofiled bumper, and at the rear in the completely redesigned bumper and new LED tail lights.

Standard specification includes a touchscreen satellite navigation system, DAB digital radio, iPod and Bluetooth connectivity, 2Zone climate control, 17-inch alloy wheels, bi-xenon headlights and brake energy recuperation. Safety features include a driver alert system, ESP electronic stabilisation programme and four-way adjustable front head restraints, to reduce the risk of whiplash injuries.

From launch, the UK engine range will comprise 1.8 litre TSI 160 PS or 2.0 litre TSI 210 PS petrols and a 2.0 litre TDI common rail diesel with either 140 or 170 PS. 

All models with 170 PS or more also now get a standard XDS differential, an electronic cross-axle traction control system for improved traction and handling. 
First customer deliveries for the 10-strong model range are due on April 16.  
Renault breaks down fuel economy barriers with new Mégane

RENAULT has released first details of its new Mégane, which will go on UK sale from April amid claims that it will be the most fuel-efficient car in its class thanks to the introduction of three new Stop & Start engines.

The new Mégane will be powered by an engine range that will include dCi 110, dCi 130 engines and the new TCe 115 unit. The latter is said to be the most powerful 1.2 litre petrol engine in the world and returns combined cycle fuel consumption of 53.3 mpg and emissions of 119 g/km.

The 2012 Mégane is the first Renault model to be available with the three new Stop & Start engines, which are the fruit of new-generation downsizing.

They call on Renault’s experience in F1 to form technology packages for this level of range, including Stop & Start complete with deceleration/braking energy recovery. 
The TCe 115 is the first Renault petrol engine to feature direct fuel injection and turbocharging for fuel-efficient performance. The new 1,198cc block is poised to replace the 1.6 16v and boasts both extra power (up 5 bhp to 115 bhp) and peak torque up 40 Nm to 190 Nm. 
Meanwhile, the Mégane range’s best-selling 110 1.5 dCi engine has undergone a significant metamorphosis with the introduction of technology first introduced in 2011 on the 1.6 dCi 130, not to mention record low fuel consumption which has been improved by 15% to 80.7 mpg. That is equivalent to emissions of 90g/km and makes Mégane one of its segment’s top three models in terms of energy efficiency. 
The dCi 130 1.6 litre diesel engine delivers combined cycle fuel consumption of 70.6 mpg, which is a 20% saving compared to the former 1.9 dCi 130 engine and emissions stand at 104 g/km.
For 2012, Mégane has undergone a number of small styling changes to freshen up the model’s original lines. Meanwhile, the cabin comes with new interior trims, including a two-tone leather pack available in a choice of two finishes in the UK. 
Like Renault Scénic and Grand Scénic, Mégane 2012 can be ordered with the Visio System, which comprises a camera fixed to the windscreen behind the rear view mirror. It improves night-time vision and helps maintain driver vigilance.

Ford reveals new Mondeo set for 2013 UK debut

FORD unveiled its all-new Fusion car at this week’s North American International Auto Show in Detroit, which will be the new version of the Mondeo.

The new Mondeo (pictured) is due in Europe in the first quarter of 2013 and will be the first car from the blue oval to offer petrol, diesel, hybrid and plug-in hybrid powertrains.

The Fusion, which takes styling cues from the Ford Fiesta and Ford Focus, signals the next evolution in Ford’s global design language for midsize cars and smaller.

Inside, the new Fusion offers a sporty, driver-oriented environment with next-generation seating that brings expanded functionality. A higher centre console supports the driver-centric theme and yields clever storage for items a driver wants to keep handy.

Additional passenger space was designed-in by moving the instrument panel toward the windshield. 
Vauxhall enters fresh sector with all-new small SUV

VAUXHALL has released the first pictures of its new small SUV, which will take the company into new market territory when it’s unveiled at this year’s Geneva Motor Show in March.

Called the Mokka, the new 4.28 metre model will enter the growing sub-compact SUV B-segment. It will be available at Vauxhall dealerships towards the end of 2012.

Vauxhall chairman and managing director Duncan Aldred said: ‘The Mokka takes its design cues from larger SUVs and integrates them into a compact, yet modern form. We are growing a compelling and diverse range of products that appeal both to retail and fleet customers, and the Mokka will complement this perfectly.’

Mokka power is provided by a choice of three engines, all equipped with Start/Stop technology. The petrol offer comprises a 115 PS, 1.6 litre naturally-aspirated engine or a 140 PS 1.4 litre Turbo with 200 Nm of torque. The diesel is a 130 PS 1.7 CDTI turbo with 300 Nm of torque. Both the 1.4 Turbo and the 1.7 CDTI can be combined either with six-speed manual or six-speed automatic transmissions and all-wheel drive is an option.
Standard on most models are 18-inch alloy wheels and the Mokka has up to 1,372 litres of load space and 19 storage locations.
Other standard features that across all models include: Electronic Stability Control (ESC), Traction Control (TC) as well as Hill Start Assist (HAS) and Hill Descent Control (HDC) systems.

Kia targets business drivers with all-new Optima

THE all new Kia Optima will go on UK sale from February 1 with on-the-road prices starting at £19,595 for the entry-level Optima ‘1' and rising to £25,995 for the Optima ‘3’ auto.

Aimed squarely at the business market, the Optima is only available with diesel power, but there is a choice of six-speed manual or automatic transmissions and four trim levels.

The model arrives in the UK on the back of international success with it becoming Korea’s top-selling car within a month of going on sale - the first Kia ever to reach that position - and is in such demand in the United States that the manufacturer has had to build in Georgia to keep pace.  
The arrival of the Optima means that for the first time Kia has what it says is a ‘seriously competitive’ car in all the key sectors for the UK’s fleet and leasing industry - Picanto, Rio, cee'd and now Optima. Three of those cars are all-new models introduced within the last eight months.
Prior to the arrival of the Optima, Kia’s corporate sales increased 145% between 2010 and 2011, for a market share which improved from 1.58% to 2.42%. With the introduction of the Optima, further progress is confidently expected by the Korean marque.

Power for the upper medium sector car comes from a new 134 bhp version of Kia’s 1.7 litre CRDi power unit. The manual can achieve 57.6 mpg, with emissions of 128 g/km, while the figures for the automatic are 47.1 mpg and 158 g/km. Maximum power is developed at 4,000 rpm with peak torque of 325 Nm (239lb ft) from 2,000-2,500 rpm.

Kia says that the powerplant develops similar power and torque to the 2.0 litre units in European and Japanese rivals, but from a smaller capacity. Acceleration from 0-60 mph takes 10.2 seconds in manual versions and 11.5 seconds with automatic transmission, while the respective top speeds are 125 mph and 122 mph.
All manual versions feature Kia’s EcoDynamics fuel-saving, emissions-reducing measures, including Intelligent Stop & Go and aerodynamic drag-reducing measures, while automatics have an Active ECO button which alters the operation of the engine’s electronic control unit and the compressor on the climate control system, bringing potential fuel savings of around 9%.

The entry-level Optima has Kia’s familiar three-cylinder instrumentation, while all other versions have a premium Supervision cluster with a 3.5-inch thin-film transistor (TFT) full-colour information screen flanked by a tachometer on one side and a speedometer on the other. The information screen can be programmed with the driver’s preferred menus and images.

The Optima is 45mm longer (4,845mm) and 25mm wider (1,830mm) than Kia's previous D-segment saloon, and there is a 75mm increase in wheelbase (2,795mm).  
The boot capacity has been enlarged to 505 litres.

All versions have Electronic Stability Control (ESC) linked to Vehicle Stability Management (VSM), and an Emergency Stop Signalling system (ESS) is also fitted.  
The Optima will be sold in the UK with Kia’s familiar 1, 2 and 3 trim grades, but the mid-range 2 versions offer buyers the options of ‘Luxe’ or ‘Tech’ variants.  
Standard features include alloy wheels, air conditioning, LED daytime running lamps, leather steering wheel, Bluetooth with voice recognition and music streaming, steering wheel-mounted audio controls, all-round electric windows and electric folding mirrors as well as cruise control and a speed limiter.

Toyota to enter B-segment with Yaris Hybrid

TOYOTA will become the first manufacturer to enter the European B-segment with a full hybrid model when the Yaris Hybrid goes on UK sale in early summer.

The model, the first official pictures were released this week, will make its world debut at the Geneva Motor Show in March.

Yaris Hybrid follows the launch of Auris Hybrid in 2010 as the second core Toyota model to feature full hybrid technology, introducing the powertrain to the largest volume segment in the European market.

As the new flagship of the Yaris range, it shares the same new-design ‘face’ of Toyota as its conventionally powered sister models, but places priority on aerodynamic efficiency.

Toyota has downsized its Hybrid Synergy Drive for Yaris, combining a new 1.5 litre petrol engine with a more compact electric motor, transaxle, inverter and battery pack. The result is a system that is 20% lighter than that used in Auris Hybrid.

Thanks to all the key HSD components being reduced in size, and the location of the fuel tank and hybrid battery under the rear seat, Yaris Hybrid offers the same occupant space and 286-litre luggage capacity as conventional petrol and diesel Yaris models.

The 98 bhp powertrain will, says Toyota, deliver a segment-leading balance of performance and carbon dioxide emissions. Drivers will also be able to make use of drive modes that create zero NOx, particulate and carbon dioxide tailpipe emissions.

Automatic air conditioning and e-CVT automatic transmission are fitted as standard.

Vauxhall opens Ampera order books

VAUXHALL has opened its order books for the Ampera E-REV (extended range electric vehicle), and announced full specification and pricing, along with details of its 23-strong dealer network and a Vauxhall HQ-based customer liaison for every owner.

Offered in three trim levels, with the entry model available to order from May, the first Amperas will arrive in showrooms on May 1, 2012.  
Starting at £29,995 (inclusive of the £5,000 Government plug-in car grant) the entry model Ampera comes with standard features that include DAB radio, seven-inch touch-screen control monitor, cruise control and alloy wheels.

Adding a standard leather interior, with heated front seats and front/rear parking sensors with a rear-view camera, the Positiv model sits in the middle of the Ampera range at £32,250 (inclusive of the £5,000 Government plug-in car grant). 

Topping the line-up is the Electron, which comes as standard with a state-of-the-art infotainment unit, and costs £33,995 (inclusive of the £5,000 Government plug-in car grant) and, like the Positiv, can be ordered immediately.
Backed by Vauxhall’s Lifetime Warranty and an eight-year 100,000 mile battery warranty, the majority of Ampera owners will have, says the brand, a specialist dealer within a one-hour drive of their home.

Ampera dealers will, says Vauxhall, be committed to a new level of personalised care. 
The new Ampera customer experience gives owners the benefit of two Ampera specialists - in both sales and aftersales - at each Ampera retailer. Ampera retailers will also offer a free collection and delivery service for all scheduled service, warranty and repair work.

Vauxhall is launching a new service known as ‘MyAmpera’, which offers owners the telephone number and email address of their own personal Ampera agent, based at Vauxhall’s head office.

Vauxhall chairman and managing director Duncan Aldred said: ‘We’re breaking completely fresh ground with the Ampera. The technology is obviously unique in a production car, but it’s the level of personalised customer support we’re offering that will be just as important to owners.’

Kia previews all-new cee’d ahead of Geneva show debut

KIA has unveiled the first image of its all-new cee’d ahead of the car’s world debut at the 2012 Geneva Motor Show in March. 

New cee’d, says Kia, combines styling typically found on a sporty coupé with the space and functionality of a five-door hatch.

The C-segment entry will be available across Europe from the second quarter of 2012 with UK deliveries expected to start from June.

Revised low emission engines spearhead new Peugeot 208 line-up

THE new Peugeot 208 will go on UK sale in June powered by a range of petrol and diesel engines including an all new three-cylinder petrol units and the latest generation of Stop & Start System (e-HDi) diesel engines. 

The new 208 achieves average carbon dioxide emissions of 34 g/km lower than the 207, which it replaces, led by a 1.0 litre three-cylinder powerplant with emissions of 99 g/km and a 1.4 litre diesel engine emitting 87 g/km.

Available in both three-and five-door guises, the 208 diesel engine line-up comprises:

· 1.4 HDi 68 bhp, 160 Nm powerplant emitting 98 g/km and returning 74.3 mpg mated to a five-speed manual gearbox

· 1.4 e-HDi 68 bhp, 160 Nm powerplant emitting 87 g/km and returning 83.1 mpg mated to a five-speed EGC gearbox 

· 1.6 e-HDi 92 bhp, 230 Nm Stop & Start powerplant emitting 98 g/km and returning 74.3 mpg mated to a five-speed manual gearbox or a six-speed EGC transmission

· 1.6 e-HDi 115 bhp, 285 Nm, Stop & Start powerplant emitting 99 g/km and returning 74.3 mpg mated to a six-speed manual gearbox.

The 208 petrol engine range comprises:

· 1.0 VTi 68 bhp, 95 Nm, emitting 99 g/km and returning 65.7 mpg mated to a five-speed manual gearbox

· 1.2 VTi 82 bhp,118 Nm, emitting 104 g/km and returning 62.8 mpg mated to a five-speed manual gearbox

·  1.4 VTi 95 bhp, 136 Nm emitting 129 g/km and returning 50.4 mpg mated to a five-speed manual gearbox

· 1.6 VTi 120 bhp, 160 Nm emitting 134 g/km and returning 48.7 mpg and mated to a five-speed manual gearbox

· 1.6 THP 156 bhp, 240/260 Nm emitting 135 g/km and returning 48.7 mpg mated to a six-speed manual gearbox.

The engine range will be further extended in the summer when new 1.0 and 1.2 litre three-cylinder, 1.4 litre e-HDi and 1.6 litre THP engines will be launched.

Using new lightweight, recyclable technology, the new 208 also benefits from increased occupant space when compared with the 207, with more room in the rear seats (+5cm at the knees) and a more boot space (+15 dm3 in volume).

The 208 design includes a ‘floating’ grille, ‘boomerang’ rear lamps and the quarter panel of the three-door version reminiscent of one of its older siblings from days gone by.

Internally, an elevated instrument panel gives information at a glance and there is a large touch screen - models chosen by 80% of customers are expected to contain the feature - allowing access to various functions including: radio, Bluetooth hands-free kit or music files via a USB connection or audio streaming.
Upgraded Mazda3 delivers lower fleet and company car bills

FLEET operators and company car drivers will benefit from financial savings when the upgraded Mazda3 goes on UK sale shortly.

The upgraded range features 16 standard models with a choice of two petrol and two diesel engines (three power outputs) and for the first time the line-up includes a Mazda3 1.6 Sport diesel, which the manufacturer believes will find favour with fleet operators and company car drivers alike.

Carbon dioxide emissions have been cut by up to 3.5% depending on model, which, alongside improvements in fuel consumption, mean reduced petrol and diesel bills and savings in benefit-in-kind (BIK) tax for company car drivers.  For businesses it also means lower Vehicle Excise Duty and National Insurance payments.

The 1.6 Sport diesel and 1.6 Sport Nav diesel cost respectively £19,095 and £19,945 on the road and have been given a 30% residual value at three years/60,000 miles by CAP forecasting experts (December 2011). The models have emissions of 115g/km, combined cycle fuel economy of 65.7 mpg and a specification that includes a Bose audio system, heated sports seats, 17-inch alloy wheels and side skirts.

The emissions figure means that the new models fall within the lowest company car BIK bracket for diesel models (13%) in 2011/12.
Meanwhile, the upgraded £20,095 Mazda3 2.2 Sport Diesel (150 PS) and the £21,195 2.2 Sport Nav Diesel (185 PS) each drop a company car BIK tax bracket after Mazda engineering development work.

The 150 PS model now emits 139 g/km - reduced from 144 g/km - putting the model into the 20% tax bracket in 2011/12, while the 185 PS model also benefits from a 5 g/km emissions drop to 144 g/km putting it in the 21% tax bracket in 2011/12.

Virtually the entire upgraded range also benefits from fuel economy improvements with the Mazda3 2.2 Sport Diesel (150 PS) receiving a 2 mpg boost to record a combined cycle figure of 54.3 mpg and the 185 PS derivative getting a 1.9 mpg improvement to 52.3 mpg.

The MPG benefits for the 105 PS 1.6 litre petrol engine range add up to a £25.92 per year saving based on travelling 12,000 miles a year and fuel costing 135p per litre, while drivers of the 151 PS 2.0 litre petrol engine model will see identical cash savings based on similar mileage and pump prices.
Drivers of the upgraded 1.6 litre diesel range will save £26.88 per year based on travelling 12,000 miles a year and fuel costing 140p per litre, while those with the 2.2 litre 150 PS and 185 PS models will benefit from financial savings of £53.76 per year.

On the road prices for the upgraded Mazda3 range start at £14,995 for the entry-level 1.6 S and top out at £23,395 for the flagship 2.3 MPS. The range offers a choice of six trim levels - S, TS, TS2, TS2 Nav, Sport and Sport Nav - as well as from launch the special edition 1.6 Tamura and 1.6D Tamura.

The upgraded Mazda3 range has more muscular visual appeal with a new front end design, a revised rear bumper and new twist-spoke alloy wheel designs. Inside, there are new materials and colours, improved ease-of-use for the driver and a quieter cabin.

Mazda fleet and remarketing director Steve Jelliss said: ‘The Mazda3 has more potential in the fleet sector and the upgrade will further boost demand.

‘Improvements in emissions as well as fuel economy on most models have been coupled with the addition of a new 1.6 Sport Diesel model.  This, alongside Mazda’s established core fleet strengths of excellent vehicle reliability, strong residual values and fun-to-drive characteristics, means Mazda3’s corporate appeal has been strengthened even further.’
Peugeot 107 and Citroën C1 get new look for 2012

PEUGEOT and Citroën give a new look to their smallest cars - the 107 and C1 respectively - for 2012.

The new C1 made its world debut at this week’s Brussels Motor Show and will go on UK sale from April.

However, the 107 will enter showrooms next month and like its stablemate features improved fuel economy, lower carbon dioxide emissions and enhanced equipment with an upgraded interior.

Costing from £7,995 for the three-door 107 Access, the restyled 107 features a deeper lower front panel with a housing for the front fog lights, LED daytime running lights and a redesigned front bumper.

As part of the restyle of the 107 range, there are three trim levels on offer which are in line with the naming strategy of other Peugeot range models (Access, Active and Allure). 
Within the trim levels, features such as Peugeot Connect Bluetooth and USB and LED Daytime running lights are available for the first time on the 107 range.

In addition to the new equipment available, the restyled range also offers better equipment across the range with air conditioning now standard on Active level versions, alloy wheels and rev counter, Peugeot Connect Bluetooth and USB standard on Allure level versions.

The entry level 1.0 litre 68 bhp engine in both model ranges delivers emissions of 99 g/km and combined cycle fuel economy of 65.7 mpg. Both ranges feature three and five-door models.

Citroën has yet to confirm final UK specifications and pricing details for the C1, but like the 107 new features include LED daytime running lights, a CD audio system with Citroën’s integrated Connecting Box (Bluetooth® system with USB socket) and an electronic gearbox system with steering-mounted paddles.
Toyota’s city car gets ‘significant’ revisions

THE new Toyota Aygo made its world debut at this week’s Brussels Motor Show and will go on UK sale in March.

Specifications, prices and further details of the UK model range will be announced nearer the on-sale date.

However, Toyota has said that the range will feature a revised 1.0 litre engine delivering carbon dioxide emissions of 99 g/km and combined cycle fuel economy of 65.7 mpg.
In the first significant revisions since Aygo broke on to the scene in 2005, Toyota’s city car gains a new front-end design, new interior trims and new equipment features. 
Echoing some of the features that characterise new Yaris, there is a greater emphasis on the lower section of the car, to express a more planted, purposeful stance. This can be seen in the wider front bumper, with integrated foglights at each corner and a large trapezoidal air intake. 
The upper front grille has been rendered more slender, while the new bonnet design contributes more to Aygo’s overall road presence. The re-style has added 15mm to Aygo’s length; other dimensions - including the tight 4.73m turning circle - are unchanged.

Models also feature dark-tinted rear privacy glass for both three and five-door versions, new 14-inch wheelcap designs and a new dark grey finish for the upper and lower dashboard sections, giving the cabin a more integrated appearance.
Mercedes gears up to launch new SL

MERCEDES-Benz has unveiled first details of its new SL which, for the first time, has been produced almost entirely from aluminium and weighs up to 140 kgs less than its predecessor. 
UK pricing and specification of the model, which features an all-aluminium bodyshell, have yet to be released.

Nevertheless, power comes from a range of new BlueDIRECT engines which are more powerful yet at the same time up to 29% more economical than the engines in the outgoing generation. 
The new V8 in the SL 500 develops 435 bhp from its displacement of 4663 cc and thus around 12% more than its predecessor despite some 0.8 litres less displacement. The fuel consumption has been improved by up to 22%. At the same time, the torque has increased from 530 Nm to 700 Nm - a gain of 32%. 
Although the displacement remains the same at 3499 cc, the new V6 engine in the new SL 350 develops 306 bhp and delivers 370 Nm of torque. It returns 41.5 mpg, making it almost 30% more economical than its predecessor. 
Both engine variants come with a standard-fit ECO start/stop function. The 7G-TRONIC PLUS automatic transmission, which has been optimised in relation to fuel consumption and comfort, also contributes to the improved fuel consumption. 
Other new features include the Frontbass system, which turns the luxury sports car into a concert hall regardless of whether the top is open or closed, and the adaptive windscreen wipe/wash system Magic Vision Control, which it supplies water from the wiper blade as required and depending on the direction of wipe.
Compared with its predecessor, the new generation of the SL is much longer 4612 mm (+50 mm) and wider 1877 mm (+57 mm), providing more room for more comfort in the interior, too. Shoulder room (+37 mm) and elbow room (+28 mm) have been increased, exceeding the dimensions normally found in the vehicle class, says Mercedes. 
Volvo unveils new plug-in petrol electric technology

A VOLVO XC60 Plug-in Hybrid Concept - a blend of petrol and electric power - will be unveiled at the North American International Auto Show in Detroit later this month.

At the touch of a button, the driver decides how the available power from the combination of the high-performance petrol engine and the electric motor is to be utilised. 

Volvo claims that no other manufacturer has succeeded in delivering fuel economy and electrical range on a similar level in a capable, spacious performance car with 350 bhp on tap.

The technology could reach showrooms within the next two years, but Volvo is remaining tight-lipped as to which model will be the first to benefit.

The concept model has carbon dioxide emissions of 53 g/km, which translates into fuel economy of over 100 mpg. The car has a total operating range of up to 600 miles.
Drivers choose the driving mode via three buttons on the instrument panel - Pure, Hybrid or Power. 

In Pure mode the car is powered solely by its electric motor as much as possible. The range is 28 miles. 

Hybrid mode is the standard setting whenever the car is started with the petrol engine and electric motor operating in tandem. In Power mode, the technology is optimised to create maximum possible power. 
The petrol engine with 280 bhp and 380 Nm (280 lb ft.) is combined with the electric motor with 70 bhp and 200 Nm (148 lb ft.). The electric motor’s instant torque delivery contributes to the car’s acceleration from 0 to 60 mph in 5.8 seconds.
Seven models contest Car of the Year 2012 title

SEVEN new cars available now or before year’s end in five or more European markets have been short listed for the 2012 Car of the Year title.

The nominated seven are: the Citroen DS5, Fiat Panda, Ford Focus, Vauxhall Ampera/Chevrolet Volt, Range Rover Evoque, Toyota Yaris and Volkswagen Up.

The winner will be revealed at the Geneva Motor Show on March 5.

Manufacturer news___________________________________________

Volvo prepares to end technical tie-up with Ford

THE technical tie-up between Volvo and former owner Ford will have dissolved completely by 2017-18 and the Swedes will be doing everything in-house, according to chief executive Stefan Jacoby.

Volvo is currently developing a new platform under the name SPA (Scaleable Product Architecture), capable of underpinning 70 to 80% of all the company’s future cars, and is also developing new powertrains under the VEA (Volvo Environmental Architecture) programme.

The first fruits of that work will be seen at the March Geneva Motor Show how when Volvo will reveal a single car to replace today’s Ford-based S40 saloon and V50 estate. 
‘The sweet spot in this segment is a hatchback, so there will no longer be a small estate,’ Jacoby told Headline Auto at this week’s North American International Auto Show in Detroit. ‘It will be an all-new V40 which in normal times we will produce at the rate of 90,000 a year.

‘We will focus on four-cylinder engines with a capacity of 2.0 litres, diesel and petrol, with different outputs ranging from 150 to 300-plus horsepower.’

It will also remain Volvo’s smallest car, alongside the C30, for the forseeable future with Jacoby ruling out any intention of Volvo following Audi into the supermini market.

He said: ‘The C-segment (compact family cars) is the limit for us for the time being. We have set the priority of replacing our existing portfolio and will look later at entering a new segment, but whether that is the A-segment (superminis) is questionable.’

Jacoby sees Volvo as a company that should be strong in the SUV market, and admits he would like to see a model below the current XC60. 
‘Ideally we would have something smaller than the XC60 and there are a couple of segments it makes sense to go into, but we have to be careful about getting into too many niches,’ he said.

Jacoby also believes that within five years almost every Volvo will feature some form of electrification, from stop-start systems to full hybrid power. 
The company will launch the V60 diesel-electric plug-in hybrid in Europe later this year, and at the Detroit show displayed an XC60 with petrol-electric power. 

UK’s biggest carmaker sets new all-time production record

NISSAN’S Sunderland plant produced more vehicles in 2011 than any UK car factory has produced in a year.

The plant made a total of 480,485 vehicles, dwarfing the 2010 total of 423,262 vehicles, which itself was the first time any UK car plant had ever made more than 400,000 cars in one year.

Demand for the Nissan Qashqai and Nissan Juke meant the plant exceeded that previous record on November 16. November itself was a record month for the plant with 46,606 vehicles made - the highest monthly total in the plant’s history.
Nissan’s leadership in the Crossover market was demonstrated by the production totals of its top-selling models Qashqai (244,298), Qashqai+2 (56,979) and Juke (132,606). In addition the plant made 46,602 units of the award-winning Nissan Note.

This new record reflects the first full calendar year in which there has been 24-hour production of the Qashqai and Qashqai+2 and was also the first full year of Juke production, which included the addition of a 4X4 Juke and the limited edition Juke Kuro.

The number of jobs at Nissan Sunderland Plant also reached an all-time high with 5,462 people directly employed on site.

This year also promises much with the Sunderland plant set to launch Nissan’s first lithium-ion battery production facility outside Japan and preparing for the start of Nissan Leaf production in 2013.
Paul Everitt, chief executive of the Society of Motor Manufacturers and Traders, said Nissan’s production record demonstrated the strength of UK automotive manufacturing, which continued to buck the economic trend, outperforming 2010 by an anticipated 6%.

He said: ‘2011 saw the UK attract a remarkable level of investment with global vehicle manufacturers committing in excess of £4 billion to plants and facilities securing future model production and employment. Despite the uncertainty within the Euro-zone, there is real confidence in the future of UK manufacturing and it will make an increasing contribution to exports, economic growth and employment in the coming years.’
Renault gears up for UK arrival of new budge brand

RENAULT’S budget arm, Dacia, will launch in the UK in 12 months time with two and possibly three models.

Dacia has already decided to bring its Duster crossover and Sandero supermini into the UK and they could be joined by the Lodgy MPV, which will make its world debut at the Geneva Motor Show in March.
However, a decision on commercialisation of Lodgy in right-hand drive for the UK market is still to be finalised. 
Fiat Chrysler urges action to end European factory closure fears

MOTOR manufacturers need to export more and get greater productivity out of their European plants or factories will have to close, according to Fiat Chrysler chief executive Sergio Marchionne.

Speaking at the North American International Auto Show in Detroit he said: ‘Too many cars are being built in Europe and car companies need to export more and invade other countries, including the United States. If they continue to produce for Europe only the only way forward is to reduce capacity and plants then become inefficient. If we don’t export more then we will have to close plants.’

Marchionne pointed to what happened to the motor industry in the US which has had to cut back dramatically since 2008 when sales dropped off a cliff.

‘The US has been through the pain of laying people off and closing facilities but now it is rebuilding. In North America people want to work. We have recently taken on 1,100 people in Detroit to add a third shift at one of our Chrysler plants and we were applauded by the unions.

‘If I tried to do the same in Europe I would be in negotiations with the unions for about 16 years. We need to make more from what we have because then you can make money.’
Light commercial vehicles______________________________________

Renewed business confidence boosts van sales

VAN sales have seen consistent growth throughout 2011 with the Society of Motor Manufacturers and Traders saying the 16.7% increase was fuelled by renewed business confidence.

Van registrations last year totalled 260,153 (2010: 222,915) and last month increased 7.8% year-on-year to 18,415 (December 2010: 17,086).

SMMT chief executive Paul Everitt said: ‘The van market has enjoyed a consistent trend of growth throughout 2011, albeit from a very low base. Renewed business confidence fuelled the month-on-month rises, while innovative developments in vehicle design and technologies provided solid business reasons for companies to upgrade their vehicles in 2011.’

Sales of sub 2.0 tonne vans increased 2.7% last year to 45,566 (2010: 44,359) although December volumes were down 4.3% at 2,936 (December 2010: 3,067).

Registrations of vans in the 2.0-2.5 tonne sector increased 23.2% last year to 33,900 (2010: 27,520) and 14.6% in December to 2,396 (December 2010: 2,091) and demand for vans in the 2.5-3.5 tonne segment accelerated 17.2% last year to 147,840 units (2010: 126,197) and 13.1% last month to 10,919 units (December 2010: 9,654).

Demand for pick-up vans increased 34.1% last year to 26,169 units (2010: 19,508) although December sales were down 2.5% year-on-year at 1,708 units (December 2010: 1,751).

Finally, sales of 4x4 vans increased 25.3% last year to 6,678 units (2010: 5,331) with volumes last month down 12.8% to 456 units (December 2010: 523).

Ford continues to dominate the UK van market with a near 27% market share and sales last year of 70,226 - up more than 18% on 2010.
The British Vehicle Rental and Leasing Association predicts rising demand for contract hire and rental customers will continue to bolster light commercial vehicle registrations, which will be boosted by even more growth in the courier and home delivery sector.
Sue Robinson, director of the RMI National Franchised Dealers Association, added: ‘With more and more consumers’ choosing to buy goods over the internet, the need for small delivery vans has increased. Supermarkets have also doubled their fleet size to accommodate the growth in internet shopping.

‘The introduction of the London Low Emission Zone which enforces punitive fees on older vans operating inside the M25, has [also] led to many people up-grading their vans.’
Nissan unveils electric NV200 small van

THE Nissan e-NV200 made its world debut in concept form at this week’s North American International Auto Show in Detroit and heralded the imminent launch of a production version.

Based on the NV200 multi-usage vehicle, the NV200 shares its major drivetrain components with the electric Nissan Leaf thus giving it a similar 100-mile driving range. Payload and cargo space will offer the same level as the current NV200.  
The production version would be targeted mainly at businesses, but also at private users or families.

In addition to the global debut of the Nissan e-NV200 Concept, evaluations of prototype NV200-based electric vehicles are currently being conducted to provide real-world feedback from delivery and other companies in various global markets.  
The initial trial was conducted in summer 2011 by the Japan Post Service, which used a single prototype for delivery and collection duties in Yokohama. Additional testing began in London last month in conjunction with FedEx.  
Feedback will help Nissan tailor future battery-powered light commercial vehicles to better fulfil exact customer requirements.
Residual value update_________________________________________

Buyers turn to high mileage, high damage vans to meet LEZ rules

USED van buyers in the London area looking to meet the capital’s new Low Emission Zone regulations, which were introduced earlier this month, are not behaving as the market thought they would.

Instead of buying four to six year old ex-fleet vans in good condition, they are purchasing 56-plate and younger vans with high mileage or in poor condition, claims Shoreham Vehicle Auctions.

Any vehicle that is cheap and that enables them to adhere to the new standards that apply to Euro4 vehicles registered after October 1, 2006 is being bought, says the company.

The result has been a major increase in residuals of high mileage vans in poor condition to such an extent that some have appreciated in value by as much as 50% in just the last few months.

That leaves used van traders and franchised dealers who have stocked up on four to six year old vans in anticipation of the change in regulations rethinking their strategy by introducing lower price vehicles to their forecourts.
While those used van retailers already stocking sub three-year, low price product in the London area are enjoying an upturn in business.
‘We have seen buyers at Shoreham competing to buy low price post October 1-registered vans with damage and or high mileage, which has in turn increased prices quite dramatically. A 56-plate Transit Connect or Vauxhall Combo that would have been worth £1,000 five months ago is now selling for £1,500,’ explained Alex Wright, Shoreham Vehicle Auction’s managing director.
‘These buyers coming out of a nine to15-year-old vans are small businesses which aren’t high mileage users and which can’t or don’t want to get finance. The result is them turning their attention to the cheapest vehicle possible to avoid being penalised which is a complete U-turn in their buying patterns predicted by the industry.’

Manheim reports ‘strong start to 2012’ at auction

VEHICLE auction giant Manheim has reported ‘an unexpectedly strong start to 2012’ following a fall of just 0.6% in average wholesale used car values last year.
Manheim says large numbers of buyers are turning out both in the auction halls and online resulting in lively bidding and high prices being achieved. 
The strong start follows the usual seasonal slow-down in the lead up to the Christmas and New Year holiday period and suggests that demand for used cars during the first few months of the year is expected to be robust.

The first sale of the year at Manheim Auctions, Bristol, on behalf of Hitachi Capital resulted in a conversion rate of 89% and average values achieved of 101% CAP ‘clean’. Sample prices included a 2008 Audi A4 2.0 TFSI achieving 132% CAP ‘clean’, a 2008 Mercedes-Benz C180K Sport achieving 129% CAP ‘clean’, a 2008 Mazda3 achieving 125% CAP ‘clean’, a 2007 Ford Focus 1.6 TDCi achieving 115% CAP ‘clean’ and a 2007 Peugeot 207 1.4 SE achieving 114% CAP ‘clean’.

Meanwhile, despite continuing economic uncertainty throughout most of 2011 Manheim’s latest market analysis for cars reports that average wholesale used car values fell by just 0.6% (£41) to £6,528 during the year. 
During the same period average age increased by four months to 55 months and average mileage increased by 1,831 to 55,436 miles. 
In the fleet sector average values fell by 4.8% (£280) to £5,561 in 2011, average age increased by three months to 51 months and mileage increased by 3,519 to 62,200 miles. 
Dealer part exchange average values increased during 2011 by 4.3% (£96) to £2,321 with average age up by three months to 99 months and mileage up by 1,816 to 76,170 miles.

Car values up to record level in thin trading, says BCA
INCREASED demand over a shortened trading period with reduced volumes in December saw average values improve by £250 (up 4%) to record levels compared to November, according to BCA’s latest report.  

Average car values rose to £6,451, the highest figure on record since BCA began reporting in 2005. Some of that was down to model mix, but the increase also reflected the very competitive trading environment seen in December. Average values have risen by over 8% in the past two months. 

The bulk of the increase was felt in the fleet/lease sector where values improved by £270 (3.6%) to £7,658 - the highest monthly average figure since January 2011. 

While values fell in the part-exchange sector from November’s record breaking figure, demand for budget vehicles remains exceptionally strong, says BCA. Values rose for nearly-new models by just over £1,000 to reach £19,963, a result of model mix in a very low volume sector and a number of special sales events staged during the month.  

Year-on-year, December 2011 was a substantial £546 (9.2%) ahead of the same month in 2010, when heavy snowfall was a critical factor and conditions proved logistically challenging for buyers and sellers alike.

BCA’s communications director Tony Gannon said: ‘December provided another relatively strong performance in the used car market, as professional buyers competed strongly for stock. However, it is worth factoring in the much reduced trading period and reduced headline volume - down by some 37% - which means model mix has a bigger role to play in average values during December than at any other time of the year.
‘Otherwise, the overall picture remains very similar to recent months, with a good balance between supply and demand.’
Fleet values improved for the second month running and reached £7,658 - the second highest average value in 2011. CAP performance improved marginally to 96.48% and year-on-year values were ahead by £423 or 5.8%.  

The part-exchange sector saw average values stutter from November’s record breaking performance, falling by £53 (1.8%) to £2,824. Despite this, December’s average value was the third highest on record in the sector and it is also notable that average mileage rose by over 1,000, which will have impacted on value. Year-on-year figures are ahead by £119 (4.4%). Performance against CAP ‘clean’ fell by a point to 91.6%.

Average values in the nearly-new sector rose from £18,957 to reach £19,963, an increase of £1,006 or 5.3%. Model mix is largely responsible for the changes in the sector as volumes are so low. Performance against CAP ‘clean’ fell by three-quarters of a point to 100.6%. 

Aston Barclays buys new Leeds site

ASTON Barclay has completed the purchase of a new car auction site, fulfilling its ambitions of becoming a national operation.
The multi-million pound investment by Aston Barclay Group will see the redevelopment of the former four-and-a-half-acre site previously occupied by Motor Auctions Leeds.

The acquisition of the Hillidge Road site, south of Leeds and close to the M621, further strengthens Aston Barclay’s position in the market place and will complement its centres in Chelmsford, Essex, Westbury in Wiltshire and Prees Heath, Shropshire.

Initially, Aston Barclay will stage two sales a week, disposing of up to 300 cars and LCVs.

Tim Hudson, Aston Barclay’s managing director, said: ‘The acquisition of the Hillidge Road site in Leeds is strategically important to Aston Barclay Group as it completes our national footprint. We have commissioned an extensive refurbishment programme that will enable us to open for business in early April.’
BCA focuses on Bridgwater in south west

BCA has confirmed that it is transferring business from its centres in Newport and Tewkesbury to the supercentre at Bridgwater just off junction 23 of the M5.

The 20-acre Bridgwater centre serves an active catchment area in the M5 corridor and into the south west of the UK and will benefit from a significant boost to business as a result, says BCA.  
That in turn will create opportunities for local and regional customers to capitalise on the increased market activity generated, says the auction giant.  
The facility has two auction halls and undercover viewing for 600 vehicles and like all BCA centres it offers Live Online for all sales.

A number of key staff have relocated from the Newport and Tewkesbury operations, and both facilities have been mothballed.

The Bridgwater sales programme has been expanded to four sale days each week with a new sale being added every Monday featuring budget priced vehicles from franchised dealers and national police authorities. Tuesdays will feature regular sales on behalf of BMW (UK) and Wednesdays will show case over 400 entries from the south west regions leading franchised dealer groups and a regular stand alone sale for Citroen UK.

The programme will be completed on Thursdays with up to 200 late model cars from Motability,  Europe’s largest fleet organisation. 

Politics and regulation_________________________________________

Fuel tax ‘unfair’ and should be reformed Chancellor told

FUEL tax unfairly penalises businesses, working families, low income earners, rural communities and many other poorer sectors of society and should be reformed, according to RMI Petrol.

It has written to Chancellor of the Exchequer George Osborne with a ‘briefing paper’ urging reform of fuel tax ahead of the deferred duty increase on August 1. 
As detailed in the November 2011 Autumn Statement, this will be 3.02p per litre plus 20% VAT making a total increase of 4p per litre at the pumps. 
Whilst Government has little control over global demand and pricing of crude oil nor of the vital exchange rate between sterling and the US dollar, it does control tax, says the organisation.

Whilst all taxes are unpopular, it is suggested that fuel tax now tops the list because as the Chancellor said in his Autumn Statement: ‘lt [fuel] is not a luxury for most people - it is a necessity’.

By openly recognising this fact, Government must also recognise that it is a deeply flawed tax as being not directly related to income or wealth, it becomes as ‘consumption’ tax, says RMI Petrol.

Additionally, fuel crime is escalating, retailers are shutting up shop, commercial businesses are closing, unemployment increasing and the economy stalling - examples are provided in the RMI Petrol ‘briefing paper’ which relate directly to the negative impact of high fuel prices.

Fuel volumes have collapsed again in 2011, which with already tight margins for the independent forecourt operators, will lead to further site closures. 
Palmer & Harvey detailed in its ‘Forecourt Report 2011’ published last quarter, the UK is fast becoming a nation of fuel deserts not just in rural areas but in urban areas too. Thus motorists will have to drive further and pay more just to fill their vehicles.

Brian Madderson, chairman of RMI Petrol, said: ‘It must be time for change and new thinking on fuel tax to provide a much needed boost to our society and to the economy. The consequences of continuing to hit the motorist and consumer with this unfair tax are now clear to all.’
Minister calls ‘satnav summit’ to help motorists find their way

TRANSPORT Minister Norman Baker is to host the Government’s first ‘Satnav Summit’ to thrash out solutions to end the misery caused when lorry and car drivers follow out of date directions from their satellite navigation devices.

The Minister wants highway authorities, mapping providers and satnav manufacturers to work more closely to ensure everything possible is done to make sure the ‘right vehicles are on the right roads’.

At present, it can take months for map updates to make their way from local councils to satnavs. As a result, thousands of drivers follow out-of-date maps, and local residents end up with inappropriate traffic on their doorsteps. 
Furthermore, some motorists do not update their satnav maps, either because they forget or are not aware they can do, which makes the problem even more serious.
The summit will take place in early March, a month before local authorities gain important new powers to decide how their roads appear on maps - helping them to better direct traffic. 

Baker said: ‘Out of date directions mean misdirected traffic - a scourge of local communities. It is vital highway authorities, mapping companies and satnav manufacturers work more closely together to provide drivers with accurate, up-to-date information on traffic restrictions such as narrow roads or low bridges.

‘This will help prevent huge lorries from being sent down inappropriate roads and ensure motorists are given the best possible directions.

‘The summit is timely because from April we are allowing local authorities to reclassify roads - ensuring A roads are placed where they want traffic to run and lowering the category of road in places they want traffic to avoid - rather than having to come to Whitehall for approval. These powers will help councils make sure that drivers are using suitable routes.’

The summit will be attended by the Association of Directors of Environment, Economy, Planning and Transportation (ADEPT) - which represents councils in transport - and ITS (UK) which promotes intelligent transport technology and whose membership includes satnav companies. 

The Department for Transport says that it is essential that there are clear lines of communication which allow councils to quickly get road classification information to satnav companies so route calculation software can be updated. 
IAM director of policy and research Neil Greig said: ‘While we welcome the ‘Satnav Summit’, high quality and consistent signposting will always be the best way to ensure that drivers get the information they require when and where they need it most. Local authorities and Government must ensure adequate funding for traditional signposting remains a top priority even in the digital age.’

Lighter evenings set to reduce road casualties

MINISTERS are reported to have agreed to support new measures to move Britain closer to adopting continental time, which could result in fewer road casualties.

They have agreed to support measures drawn up by Conservative MP Rebecca Harris, which proposes a study on the impact of the change, according to the Daily Telegraph (January 3, 2012).

In the UK at present, clocks follow Greenwich Mean Time (GMT) from October to March and British Summer Time (BST), which is GMT plus one hour from March to October. 

However, the change would see the adoption of a system called Single/Double Summer Time (SDST), which would put the clocks one hour ahead of GMT in winter and two hours ahead of GMT in summer. 
The Royal Society for the Prevention of Accidents says that the move would reduce the number of people killed on the UK’s roads by around 80 per year with the number of serious injuries reducing by around 212 per year. 
The MP’s Private Members Bill is due to come before the House of Commons later this month and, given the Government’s support, is expected to proceed.

The original version of the Bill, which was opposed by the Government, would have triggered an automatic trial of SDST if a study found that the benefits outweighed the disadvantages.

But following negotiations with ministers the revised version has put in additional safeguards before any trial takes place. 
Under the amended Bill, any changes would then have to be supported by both Houses of Parliament, should the independent study support pushing the clocks forward. 

The devolved Governments in Cardiff, Belfast and Edinburgh would also have to be persuaded to back the change. Until now putting the clocks forward has been opposed in Scotland and Northern Ireland. 

The proposals have been backed by Robert Gifford, executive director of the Parliamentary Advisory Council for Transport Safety. He said: ‘Lighter evenings in winter will lead to fewer road deaths and injuries. This is because more people are killed and injured in the evening in winter than in the morning and because the human eye finds it harder to detect movement as it grows darker.’
New law aims to tackle menace of drug-driving

DRIVING under the influence of drugs could soon be banned following the announcement of Government plans to investigate how any new drug-driving law would work.

The Department for Transport is establishing an expert panel to consider the technical aspects of a new offence around driving with an illegal drug in the body, then report their findings to ministers.

Currently it is only an offence to drive while impaired by drugs, meaning police must prove impairment in order to prosecute.

Road Safety Minister Mike Penning said: ‘Britain has some of the safest roads in the world but we know how important it is to tackle the menace of drug-driving.
‘That is why we are putting together a panel of experts to give us advice on the technical aspects of introducing a new offence of driving with an illegal drug in your body. The panel will look at how such an offence could be defined as well as considering whether it is possible to set levels for the impairing effects of specific drugs.’

The panel’s terms of reference are under development and are likely to be finalised when the panel has been fully assembled and starts work. This is expected to be in the spring.

The group’s remit is to provide scientific, evidence-based technical advice and not to provide policy or legal advice.

The establishment of the panel comes with road safety charity Brake and Direct Line Car Insurance calling for the Government to push through proposals on tackling drug-driving.

A survey by Brake and Direct Line reveals one in nine young drivers (11%) has driven on illegal drugs in the past year and that 3% of young drivers (age 17-24) said they got behind the wheel after taking drugs once a month or more. 
The two organisations want to see a new law making it an offence to drive while on illegal drugs, to rectify the current loophole.
Ellen Booth, Brake senior campaigns officer, said: ‘The risks of driving on drugs are huge, and the consequences devastating - yet a huge proportion of young drivers are taking this appalling gamble with their own and others’ lives. 
‘We need all drivers to pledge to never mix drugs and driving, and we need the government to follow through with its commitment to tackle this problem. For too long the law on drug driving has been totally inadequate. We need a ban on driving with illegal drugs in your system, and we need roadside drugalysers.’

The Government’s framework for road safety, published in May last year, promised to examine whether to introduce of a law by 2015. However, Brake argues progress is needed now to introduce roadside drugalysers. 
80 mph motorway speed limit risks rise in road deaths

ANY potential economic benefits from increasing the motorway speed limit from 70 mph to 80 mph will be outweighed by an increase in road casualties and obesity and asthma rates, it is claimed.

The British Medical Journal has highlighted research from the London School of Hygiene and Tropical Medicine, which criticises the Government’s proposals, which could be implemented by 2013.

By increasing the motorway speed limit, the Government aims to achieve ‘hundreds of millions of pounds of benefits for the economy,’ and it dismisses concerns about health consequences, claiming that advances in car safety have resulted in deaths on British roads falling by more than 75% in the past 55 years and that almost half of all drivers break the current limit anyway.

The researchers’ main concern is that an increase in speed limits in the United States in 1995 resulted in a 16.6% increase in deaths due to vehicle crashes.

The researchers also identified other health-related reasons for keeping the current 70 mph limit, including the increase of emissions, air pollution and a potential rise in obesity due to more people taking advantage of shorter car journeys.
Dealer news__________________________________________________

Mitsubishi charges up dealer network for 2012

MITSUBISHI Motors says that all its UK franchised dealers are to become fully functioning Mitsubishi Electric Vehicle Centres starting from this month. 
By the end of March, the approved dealerships will have two fully trained electric vehicle sales personnel as well as aftersales technicians. 
The move comes as Mitsubishi Motors looks forward to the arrival of its first plug-in hybrid technologies that are due to arrive in the UK within the next 18 months.
Mitsubishi Motors was the first manufacturer in the world to mass produce an electric vehicle and Lance Bradley, the company’s UK managing director, has reiterated its intentions to continue to promote and establish the electric vehicle and plug-in hybrid technology in the UK market place.

   

He said: ‘The pure electric vehicle i-MiEV has now been a reality for the last year with lots more new plug-in hybrid technology and vehicles to come to the UK soon. Our dealer network will provide excellent service and be able to offer the best advice to our retail and fleet customers.

‘Staff will undertake an extensive training programme so that there is a very clear understanding of the demands and requirements of electric vehicles for consumers, as well as an awareness of the wider industry issues relating to the electric vehicle marketplace.  
‘Their after-sales departments will also comply with compulsory manufacturer training and require specialist tools to enable the service and maintenance of electric vehicles.’
All Mitsubishi Electric Vehicle Centres will have Mitsubishi i-MiEV demonstrator vehicles.

Mitsubishi’s decision makes it the largest electric vehicle dealer network in the UK providing sales and after-sales coverage.
Renault unveils first wave of electric vehicle dealers

RENAULT has named the first wave of 21 franchise dealers who are electric vehicle specialists following the launch of the first of its four-strong zero emission model range.

The Kangoo Van Z.E. has gone on UK sale and the 21 electric vehicle sites, branded Z.E. Expert, are now live and ready to offer the full range of sales and after-sales services for Renault’s electric vehicle customers, with each one having benefited from a comprehensive sales staff training, site upgrade and infrastructure programme.

Each dealership will be able to handle potential electric vehicle customer questions, as well as offer advice on making the most of the benefits of running one, including the environmental and financial factors to take into account. 
Trained Z.E. sales specialists, a minimum of two per showroom, will also be on hand to guide interested private and business customers through funding and charging options, as well as battery hire plans to allay any potential concerns over powertrain replacement costs and performance. All Z.E. Expert sites also have a Kangoo Van Z.E. demonstrator.

On the service side, workshop staff at each site - a service manager and two technicians - have undergone specialist training so that they can address the demands of the new technology. 
The dealerships have also purchased specialist ramps and equipment to deal with the service and maintenance of its electric vehicles, which attract no benefit-in-kind taxation and 100% capital write-down allowance in the first year, as well as being London congestion charge and Vehicle Excise Duty exempt.

Additionally, Z.E Expert dealers have invested in three new Chargemaster charging points with UK preferred partner, British Gas - one each for the workshop, demonstrator area and car park. The charging point in the car park will be accessible for all customers to use. 
In 2012 Renault will launch its three electric cars - the Twizy city car in March; the four-door, five-seat Fluence Z.E., which will be available in the UK mid-year; and the Zoe hatchback, which will become the marque’s electric vehicle flagship, will launch in the autumn.

The 21 Z.E. Renault dealers are: Renault Manchester, Renault Birmingham, Renault Liverpool, Renault Leicester, Renault Cardiff, Renault London West, Renault Enfield, Renault Croydon, Ness Inverness, The Co-operative Bradford, Seward Portsmouth, Donnelly and Taggart, Londonderry, Charles Hurst Belfast, Vospers Plymouth, Motorline Maidstone, Benfield Newcastle, Bristol Street Exeter, Westover Poole, Marshall Milton Keynes, Smiths Peterborough and Toomey Basildon.

Geely launches UK dealer recruitment programme

CHINESE motor manufacturer Geely will start selling new cars in the UK later this year and has now started to build a dealer network.

Geely Auto UK is initially looking to appoint between 30 and 40 dealers to provide sales and service facilities in the UK, including Northern Ireland with more appointed in 2013 as the brand grows and more new models arrive.
The first models, the Emgrand EC7 family segment four-door saloon and five-door hatchback, go on sale in the UK at the end of this year priced from around £10,000.

Matthew Cheyne, market development director, said: ‘We want dealers to apply for our franchise who want to be partners with us, who want a say in how we set up our dealer network, who want to shape their future and the success of Geely in the UK together with us.
‘We are starting with a clean sheet for the manufacturer and dealer relationship so we are open to new ideas from the people on the front line of retail sales and service. There will be no extravagant sales targets and no forced selling from us to our dealers. We want dealers to be profitable and have freedom to run their own businesses.
‘The dealers we appoint will already have a record of excellent customer service both in the showroom and the service department. If they have that, they will already have a good reputation for customer retention.’

He added: ‘The dealers we appoint will generally be small independently owned businesses that are on first name terms with their customers and traditionally give excellent customer service. Customers who trust their local dealer and have a good relationship with them will generally happily switch to another brand of car especially if it offers good quality, really good value for money and a long warranty.’

· IM Group has appointed 30 dealers to represent Chinese franchise Great Wall ready for the March plate change, AM Magazine has reported on its website (January 6, 2012). A spokesman from UK importers IM Group said the network would grow to 40 dealers by the end of Q1. The brand will launch with the Steed pick-up, the only confirmed model in the brand’s UK line-up. Great Wall will be revealing more information about its plans to launch in the UK at the end of February.
Volvo launches new service promise initiative at dealers
VOLVO has launched a new car servicing programme, Service Promise, which the manufacturer claims provides an unbeatable combination of quality, value-for-money and reassurance.

Targeted at retail customers the benefits, which are available on any age of vehicle and apply in relation to all full services carried out at a Volvo authorised repairer, are said to elevate the existing service already offered by dealers.

At no additional charge, Volvo Service Promise, sees:

· Customers offered onward transport to minimise disruption to their day. This could be the normal courtesy car offering, or a taxi voucher, a train ticket, a lift or the use of a courtesy bike.
· A complimentary one year/unlimited mileage Volvo Assistance package. This package mirrors the normal roadside assistance programme, alone worth from £99 if purchased separately.
· During the booking in, update and handover stage, customers will, whenever possible, liaise with the same member of staff, giving a personal level of service designed around their needs. 
· The vehicle will undergo a 29-point inspection with any items found being highlighted to the customer.

· The vehicle will receive a software update to ensure it is running at optimum performance with the latest upgrades from Volvo.
· The exterior of the vehicle will be washed and the inside vacuumed.

Jardine Group appoints Manheim and adopts Seller Advance

THE Jardine Motors Group has jointly appointed Manheim to implement its remarketing strategy in 2012 and has also adopted Seller Advance, the company’s valuation service. 

The new Jardine Motors Group weekly sales programme will offer up to 50 vehicles at Leeds, and began yesterday (Wednesday, January 11) and continues today (Thursday, January 12) at Colchester. 
Jardine Motors Group represents 24 franchises at over 75 franchise locations, employs approximately 3,000 staff and operates under the following names: Lancaster, Scotthall, Wayside, Appleyard, Minories, Abridge and Clover Leaf Cars.

Neil Hodson, dealer sales director, Manheim Remarketing said: ‘The Jardine Motors Group’s appointment of Manheim Remarketing is a further endorsement of our ability to provide an all encompassing remarketing service while its adoption of Seller Advance sends a clear message that the benefits of our award-winning valuation and automatic push to auction service is of real benefit to dealerships looking to manage and quickly release the cash tied up in their higher mileage and overage stock.’
General motor industry news___________________________________
Fuel prices escalating towards record levels

THE price of a litre of diesel is rocketing towards new record highs and the price of a litre of unleaded petrol is also rising.

During the festive period the cost of diesel increased by nearly 4.5p per litre and unleaded petrol by as much as 5p per litre with 20% VAT to be added.

RMI Petrol fear that average UK prices for diesel, currently close to 141p per litre, will soon push past a peak of 143p per litre and hit new record levels - perhaps even breaching 145p per litre in the next few weeks. 
The organisation also says that the price of unleaded petrol could also overtake its record high of 137.4p per litre at some point this year. Unleaded petrol cost an average 132.3p a litre at the end of last week. 

The increases have been so rapid, says RMI petrol, that fuel retailers have had scant time to react over the holidays and few have made any significant increase yet to their pump prices. 
However, RMI Petrol warned this week that pump prices would have to move upwards quickly in order to protect the already wafer thin margins which have caused the independent retailers such financial stress through 2011.

Movements in the value of the Pound were not significant against the United States Dollar over the recent holiday period - the cost of crude oil is priced in Dollars - but the following market drivers caused prices to suddenly shoot up, says RMI Petrol:

· Growing tension between Iran and the western world over their nuclear intentions with the European Union trying to force an embargo on crude oil supplies and Iran responding by threatening to blockade the Straits of Hormuz through which 30 to 40% of the world’s oil supply is shipped.

· Worries over European Union refinery activity and specifically diesel capacity after Petroplus Holdings were forced to shut down three out of five plants due to banks freezing $1 billion of the company’s loans, cutting crude oil supplies.
· Also Repsol, Spain’s largest oil company, has halted production this week at its Petronor refinery near Bilbao because of weakening profit margins.
· Cash flow strains from high pricing forced companies to balance their end of year positions and cut stocks to very low levels.

RMI Petrol chairman Brian Madderson said: ‘This is a very worrying development but not entirely unexpected. I wrote to the Chancellor on January 2 highlighting the serious supply issues ahead and enclosing a report ‘The case for reform of fuel taxation’ as it is the Government’s only direct control over rocketing fuel prices which are undermining society and our economic recovery.’

Motoring bills to rise if Government scraps annual MoT
GOVERNMENT claims that reducing MoT frequency will reduce the financial burden on motorists have been questioned by a report which shows that proposals to scrap annual testing will hit both motorists and the UK economy hard.

The report by Pro-MOTe - ‘A cost too far’ - includes research that estimates that the average motorist would be more than £57 worse off under a less frequent MoT system than they are today.

It also shows that the overall cost to the UK in increased costs of road deaths, injuries and damage, as well as 40,000 lost jobs and reduced tax revenues, would be £1.44 billion if the Government presses ahead with a proposal to introduce a less frequent MoT.
The research by the organisation, which is campaigning against plans to reduce MoT frequency and is supported by a wide cross section of organisations including the AA, Kwik-Fit, Halfords, RAC, insurers and road safety groups, compares costs of the existing 3-1-1 MoT system (where cars over three years are tested every year) with the 4-2-2 system more commonly used elsewhere in Europe (where cars over four years old are tested every two years). 
It estimates that under 4-2-2, the average motorist would incur annual savings of £24.44 a year made up of: £20 a year in saved MoT fees, £3.30 a year in saved personal time, and £1.14 a year in saved fuel costs as a result of fewer visits to a MoT station

But the average motorist would incur annual increases of £81.81 under 4-2-2, made up of: £30.59 in additional repair costs, £46.05 in additional insurance premiums and £5.17 in additional fuel costs.

The research was carried out using data from the Department for Transport, the Treasury, and motor industry sources. 
Pro-MOTe co-ordinator Bill Duffy said: ‘This research shows that scrapping annual MoT testing would not only be dangerous but prove very expensive too, to both drivers and taxpayers alike.

‘The Government has suggested that reducing the number of safety tests would reduce the financial burden on motorists. Yet the truth is exactly the opposite. Moving to two-yearly tests would mean extra repair costs, extra insurance premiums and extra fuel costs for already hard-pressed motorists.

‘And the cost to the UK economy in lost jobs and higher costs arising from the additional accidents that we would see due to less frequent testing would be significant. Reducing the frequency of MoTs is a cost too far. It is time for the Government to scrap this dangerous, expensive and unwanted plan.’
In-car connectivity to drive vehicle demand

INTERNET connectivity and built-in vehicle technologies such as navigation with live traffic update, voice recognition and access to smartphones through steering wheel controls and the dashboard are to play an increasing role in vehicle buying decisions.

The majority (59%) of 200 global car executives say the most successful investment strategy in the future for motor manufacturers worldwide is corporate partnerships such as joint ventures (JVs) and/or strategic alliances, and over a third (34%) of the executives intend to collaborate with technology and IT companies to access new technology and products. 
The growing importance of connectivity ‘on the go’ for consumers in their vehicles is underlined in business adviser KPMG’s 13th Global Automotive Executive Survey.   

 

Over a third (34%) of car executives expect that consumers’ purchasing decisions over the next five years will be driven by whether the car they purchase has internet connectivity and a range of built-in technologies. The importance of such features is almost on par with car safety (37%) and environmental friendliness (40%) says the report.  

 

Consequently, the executives acknowledge a need for alliances and co-developments with partners from other industries including battery manufacturers, telecommunications and IT companies to produce advance software for the car of the future.  

 

John Leech, head of automotive at KPMG, said: ‘Global car executives believe that as consumers become accustomed to instant access at home and in the office, customers will expect the same services when on the move in their vehicles. 
‘In the future, connectivity will not simply be a ‘nice to have’ feature but an intrinsic part of a vehicle.’

Leech added: ‘Car companies are already working with technology giants. For instance, the recent collaboration among Toyota and Intel to develop the next generation of built-in infotainment systems was announced at the end of last year. Data from Intel found that the connected car is the third-fastest growing technological device, following smartphones and tablets - for a car maker that offers huge potential to gain market share in this space. 

‘In addition, the 2012 Audi A7 has built-in 3G wireless and Audi intends to extend it to other new models as they become available. So, the connected car concept is well and truly here - hence, car players will be racing to develop key strategic partnerships with global technology players over the next five years.’

Furthermore, over a third (32%) of car executives expect original equipment manufacturers (OEMs) to control the revenue streams linked to the built-in connectivity  and a quarter (25%) expect IT and technology industries such as Google, Apple, Microsoft and LG to control the revenue streams by 2025. 

 

Leech concluded: ‘The majority of current infotainment systems are provided by OEMs through built-in devices and proprietary software. Therefore, in order to stay in control, the auto industry has to open itself up to technologies and services offered by the technology industry.’ 

 

Other key findings include: 

· Over half (53%) of car executives expect hybrid fuel, over the next five years, to attract the most auto industry investment - however 61% expect optimisation of internal combustion engines (ICEs) will still offer greater efficiency and carbon dioxide emissions reduction 
· Two-thirds of executives don’t expect electric vehicles to exceed 15% of annual global sales within the next 15 years.

 
TTC gains Investors in Excellence award

DRIVER training specialists, The TTC Group is officially an ‘excellent business’ - after being recognised with the Investors in Excellence award.

The company educates thousands of UK drivers each year - including fleet drivers - to help reduce road deaths and injuries with some courses run in a joint initiative with police and local government. 

Established in the early 1990s, the firm claims to be the UK’s leading provider of driver retraining.

The Investors in Excellence standard - an internationally recognised mark of quality and success – covers all aspects in the organisation, showing employees, clients and the business world that a company is committed to excellence. 
‘At the TTC Group, we are committed to providing the best education courses to contribute to a reduction in the numbers of people who die every year on our roads as a result of a vehicle crash,’ said TTC Group manager Des Morrison.

‘It is tough to meet the demands of the I of E standard and we are all very proud to have achieved the award. It shows our long standing commitment to improving driving standards through driver education.’

TTC Automotive, part of the TTC Group, runs specialist training courses for industry especially for owners of fleet cars and vehicles with the aim of reducing business costs for companies by cutting road crashes through improved road safety skills for employees. TTC Automotive also put HGV and other professional drivers through courses to meet the Certificate of Professional Competence (CPC) legal requirements.

People on the move____________________________________________

Duo earn New Year Honours

DAVID Reid, the former chairman of Kwik-Fit Group, was knighted in the Queen’s New Year Honours with Trevor Mann, Nissan’s senior vice president for manufacturing, purchasing and supply chain management in Europe, awarded a CBE.
Reid, who was chairman of the fast-fit giant until earlier this year, received his knighthood for services to business and to charity.

On January 1 this year, Reid became chairman of Intertek Group, the world’s largest consumer goods testing company. Reid stepped down from his role as chairman of Tesco in November having joined the board of the retailer in 1985.

Meanwhile, Mann’s honour was made in recognition of his services to business in north east England.

He joined Nissan Sunderland Plant in 1985 as a team leader, ahead of the start of Bluebird production. In 2010 the factory became the first UK car plant ever to make more than 400,000 vehicles in one year. 

Mann (50) now oversees the manufacturing, purchasing and supply chain functions not only at Sunderland but also at Nissan’s factories in Spain, Russia and in South Africa.

Payne promoted to sales director’s role at Renault

THE shake-up at Renault UK continues with the appointment of Darren Payne as its new sales director with immediate effect. 
Formerly director for fleet and commercial vehicle operations, Payne, who joined Renault UK’s board of directors in October 2009, will now head up a sales department combining the previously separate commercial operations (sales network and franchising operations) and fleet and commercial vehicle operations departments. 
The newly merged operation would, said Renault, ensure a consistent strategy across all of the marque’s sales channels, which is set to become even more important with Z.E. (zero emission) and Dacia activity in the months ahead.

The move follows Renault’s late last year decision to restructure its UK business with the axing of a number of models and a reduction in the size of its dealer network in a bid to create a more profitable business.

Payne said: ‘I’m delighted to be taking on such an exciting challenge. With new versions of Twingo, Megane and Scenic all arriving in the next few months, together with the eagerly-awaited Twizy, Fluence Z.E. and Zoe models, and the expected deluge of enquiries for our Dacia brand in the lead-up to its January 2013 launch, it’s going to be a very busy year.’

Stuart returns to strengthen Volkswagen fleet team

ANDY Stuart has been appointed planning and strategy manager for Volkswagen Fleet Services in succession to Trevor Phillips who has taken on a new position within the Škoda brand of the Volkswagen Group.

Stuart (36) joined the Volkswagen Group in 1998 as a graduate trainee. He has held a number of roles and returns to the Volkswagen Fleet Services team, having previously worked as a regional fleet manager for the north of England. He has also been a regional brand manager, focussing on sales and aftersales business within the Volkswagen Retailer network. More recently, his role of brand relationship manager has been focused on delivering improvements in customer experience.

Sharp shooter Scanlan takes director post at Continental

CONTINENTAL Tyre Group has appointed Phil Scanlan to the position of passenger (tyre) sales director with overall responsibility for profitable sales and account management of independent, regional, national and wholesale accounts in the UK and ROI. 
Scanlan takes over from Angus Smith who left the company after 10 years in the position. Smith has joined Micheldever Tyre as commercial director.

Scanlan has been with Continental for over 25 years in varied positions including regional sales manager, national accounts sales manager, car fleet sales manager, and European key account manager.

Scanlon is the current Olympic shooting team leader for the London 2012 Olympic Games, and a previous Commonwealth Games medallist and British Champion rifle shooter.

Drive appoints Leakey as development director

DRIVE Software Solutions, the UK-based supplier of vehicle leasing systems, has appointed Alan Leakey as development director.

He has a 30-year background building and leading successful complex IT developments, particularly around international banking and finance systems. He has worked at senior project and development manager level for companies including BIS Banking Systems, MISYS IBS, Cerner, GE Healthcare, Maersk Line, and Barclays Wealth.

New team and expanded sale capacity at BCA Measham

BCA has made two key appointments in the specialist commercial vehicle sales sector - Dominic Burr has been appointed auction manager of BCA Measham Commercials and Charles Sheffield takes up a new role as group senior commercial auctioneer.  
The company has also announced it will be expanding the commercial vehicle remarketing facilities at Measham with the opening of an additional auction hall later in the spring.  

Burr joined BCA in 2002, as a trainee manager at Measham Commercials. He was promoted to operations and marketing support manager for LCVs in 2004 and subsequently became LCV manager, first at BCA Birmingham and then at BCA Blackbushe in 2008. Most recently he was sales manager at BCA Bedford.

In his new position at Measham Commercials, Burr will be responsible for the day-to-day running of the branch, improving customer service and focusing on new business development.

Sheffield brings a wealth of commercial vehicles experience to his new role gained at BCA over a 30-year period.  
Duncan Ward, general manager for BCA Commercial Vehicles, said: ‘Dominic and Charles are key players in the team, bringing an unrivalled in-depth knowledge of the commercial market. They both will play a vital role in growing the business and building on BCA Measham’s success in this market.’
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This Week’s Briefing











IN the late 1990s the Competition Commission investigated, following an Office of Fair Trading reference, new car supply in the UK. One of the lines of inquiry related to the so-called pre-registration of cars by dealers, which had not been sold, to meet sales targets and earn bonuses. One of the inquiry’s subsequent recommendations was that suppliers (manufacturers) should be prevented from making agreements which caused dealers to pre-register cars and should publish information about the supply of cars which they themselves have pre-registered. Subsequently, the Society of Motor Manufacturers and Traders started to publish monthly data that suggested the level of so-called self-registrations was minute. Now, the spectre of self-registrations has raised its head again with Glass’s Guide suggesting that 2011 new car sales figures may have been ‘falsely’ inflated by about 200,000 units. If, the 2012 market is to remain, at best stable, then a similar number of cars could be ‘falsely registered’ this year thus impacting not only the new car market, but also the used car sector. New car sales are a significant barometer of the overall health of the UK economy - therefore honesty is required.











The Editor’s View














Fuel prices escalating towards record levels





Fleets support new car demand as market faces 2012 challenge





Motoring bills to rise if annual MoT is scrapped





Leasing/rental to gain market share in tough economic climate





Fuel tax ‘unfair’ and should be reformed Chancellor told





Manheim reports ‘strong start to 2012’ at auction





Renewed business confidence boosts van sales





Buyers turn to high mileage high damage vans to meet LEZ rules





Model update: Citroen, Kia, Mazda, Peugeot, Renault
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