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Fleet file_____________________________________________________

Fleet chiefs fear employees driving with inadequate eyesight

FLEET managers are concerned that some of their employees may be driving when their eyesight is not good enough to do so, according to research carried out by Specsavers Corporate Eyecare.

Fleet managers from 164 companies, representing up to 414,000 public and private sector employees, responded to the survey with more than half (54%) saying they feared employees were driving with inadequate eyesight.

Additionally, less than two thirds (65%) of fleet managers were able to correctly identify that the ability to read a number plate at 20.5 metres was the only legal eyesight requirement for driving in the UK. Despite this lack of understanding, 70% fleet managers still believed that they knew the legal requirements.   

As a result, nearly a quarter (24%) believed the law demands a full eye test, a test of peripheral vision and the ability to read a number plate at a set distance. 

However, perhaps surprisingly says Specsavers, the Government is currently considering lowering the standards for drivers’ eyesight by reducing the distance for the number plate test to 17.5 metres. The majority of fleet managers (58%) opposed the Government’s plans and stated they believe that this would make the UK’s roads less safe. 

The vast majority of fleet managers (91%) think it is very important that their employees who drive in the course of their work have their eyes tested. 
Only 38% of companies, however, actually have a policy in place to test the eyesight of occupational drivers. 
Sadly, says Specsavers, the number of companies and organisations without a policy in place to ensure the eyesight and, therefore, the safety of drivers, may well be down to lack of impetus. 
Of those who do not have an eyecare policy, 70% do not know the reason why. For the remaining 30%, it is due to a mix of time constraints, cost constraints and not knowing how to implement such a policy. 

Jim Lythgow, director of strategic alliances at Specsavers Corporate Eyecare, said: ‘Far from reducing the standards for drivers’ eyesight, we are keen for the Government to implement fuller testing procedures. 
‘We believe that all drivers, particularly those who are at increased risk - employees that drive in the course of their work, so are in the car for longer - should undergo a full eye examination, including tests of acuity and visual fields, to determine that they are safe to drive.  
‘Employers would do well to learn from responsible companies that have already implemented their own policies for driver eyecare and are receiving financial rewards from insurers and a boost to the business in terms of staff appreciation.’    

Automatic car and van disposal to be key 2012 fleet technology trend
AUTOMATIC allocation of fleet cars and vans into the best motor auction disposal route for each vehicle is set to be one of the key fleet technology trends of 2012, according to epyx.

The company added a new Auction Allocation tool to its 1link Disposal Network e-commerce platform six months ago and initial adopters of the feature are reporting strong results.

Auction Allocation recommends a site from the auctions registered with the platform based on criteria chosen by the fleet manager such as recent sales performances and geographical constraints.

 

Gary Gibson, head of customer services, at epyx, said: ‘Auction Allocation is very much a development that fits into the needs of the times. This year looks set to be another tough one for fleets and being able to effectively automate disposal into motor auctions, which can be very time consuming and requires a considerable degree of expertise, represents real benefits in terms of time and effort.

‘Certainly, the prices that we are seeing from the early adopters of Auction Allocation suggest that the system is proving effective. 

‘There is a considerable groundswell under this product among fleets that use auctions and we believe that this kind of automatic disposal will be one of the key fleet technology trends of 2012.’
Gibson believes that the principles behind Auction Allocation could be developed to include other areas of disposal beyond auctions.

He said: ‘We now know that basing the allocation decision on factors such as recent results from a given disposal route as well as potential costs including geographical proximity produces good prices.

‘There is every possibility that this technology could be applied to a wider choice of disposal routes - for example, by adding used car dealers into the mix. We believe that this is very much an area in which online vehicle disposal can be developed in the coming years.’
1link Disposal Network is claimed to be epyx’s fastest growing platform with fleets rapidly recognising the advantages of selling through an online tool - whether that means online sales or managing a physical auction sale - while dealers are learning that acquiring stock online is a faster, cheaper and generally more efficient way to do business.
LeasePlan sees profits accelerate 13%

GLOBAL fleet and vehicle management company LeasePlan has reported a 13% surge in net profits to €225 million for 2011.

Net profit increased from €199m in 2010 with the total number of vehicles on the LeasePlan fleet up by 2.7% to more than 1.3m.
Vahid Daemi, chairman and CEO of LeasePlan Corporation, said: ‘LeasePlan once again delivered impressive results in an economic environment that continues to present many challenges. 
‘Despite a tough environment for growth, LeasePlan remained focused on its sustainable growth path. The number of vehicles increased by 2.7%, chiefly owing to an acquisition in Portugal and supported by autonomous growth namely in our largest markets. 
‘Thanks in particular to our ability to adapt to market conditions, we have continued to serve our clients well by providing the right products and services. This is evident in an increase globally in client satisfaction and loyalty.’

Despite the upbeat comments, LeasePlan admitted that due to the limited economic recovery and ongoing market uncertainties, it saw more contracts terminated last year than in 2010.

Daemi said: ‘The result shows a mixed picture with some countries experiencing difficulties, while in other countries the news is more positive. On average vehicles terminated were sold with a loss, with a marked deterioration in the second half of the year. 
‘On a positive note, we are able to compensate the negative trend in terminated contracts with stronger performance in other areas due to our diverse income streams.’

Europcar launches hourly hire service to aid business costs

EUROPCAR says it is giving businesses greater control over costs with the launch of car and van hire by the hour.

Claiming to be the first car hire company in the UK to launch such a service, Europcar says it gives businesses more choice and flexibility, as well as cost-savings over daily car hire.

Starting at £10 an hour for car hire and £11 an hour for van hire, a minimum of two hours hire and maximum of eight hours hire applies alongside Monday to Friday check-outs only and only Monday to Wednesday for Central London check-outs. Van hire excludes all airports

Europcar’s new Hourly Hire Service responds, said Ken McCall, managing director, Europcar UK Group, responded to the pressure on business finances. 

He said: ‘For businesses that need extra transport quickly, vehicle hire can be an incredibly flexible solution. But we know that some businesses may be put off by having to commit to the cost of a full day’s hire, which has always been the traditional way this service has been charged. 

‘With our new Hourly Hire Service we wanted to break the rules to give businesses - especially small and medium enterprises (SMEs) and sole traders - more flexibility and take away the barrier of cost. In particular our Hourly Van Hire service is the perfect solution for those quick turn-around journeys, perhaps making urgent deliveries to customers or collecting new stock or supplies.’
Jaama boosts software to aid leasing firms’ salary sacrifice schemes
JAAMA has added more functionality to its Key2 Contract Hire and Leasing system which enables leasing companies to offer car salary sacrifice schemes to their customers.

The salary sacrifice module enables lease companies to set customer specific schemes and also manage the related contracts. 

Employees are provided with access to a web quotes system to choose their preferred vehicle and the system will then calculate the expected salary deduction value. Once the quote has been approved, Key2’s efficient workflow will use the information to create the necessary order, vehicle record and contract with minimal manual intervention.

Car salary sacrifice schemes are rapidly growing in popularity with employers who want to attract and retain staff with flexible employee remuneration benefits. 

Jaama’s leasing customers’ report that not only is salary sacrifice being provided to their existing customers along with or instead of traditional leased company cars but they are also winning new customers because they have added the option to their product portfolio.

A number of mid-sized contract hire and leasing companies use the sophisticated, internet-based Key2 Contract Hire and Leasing system to manage all aspects of their business.

To assist organisations offering cutting-edge car salary sacrifice solutions to their customers, Jaama has enhanced Key 2, which now has the ability to:

· Produce a list of all cars available based upon an exact net salary sacrifice amount or value range. 
· Enable company car drivers to add a salary sacrifice vehicle for friends or family, so salary sacrifice is available as a benefit in addition to an employee having a company car.
· Clearly identify to companies what their ‘retained’ savings will be from a salary sacrifice calculation.
· Provide companies with a salary sacrifice tax make-up sheet.

Key2 takes the very latest vehicle information feeds from specialist data provider CAP thus enabling leasing companies to provide comprehensive financial quotes on any car, including options, selected by employers or their staff.

Jaama sales director Martin Evans said: ‘Leasing companies using Key2 can calculate exactly the savings available to both employers and their staff through a salary sacrifice scheme. 

‘Contract hire and leasing companies want to be able to offer salary sacrifice. However, they need the functionality to be able to provide exact financial calculations to both their customers and their customers’ employees and Key2 does exactly that.

‘Reducing administration and improving efficiencies for both themselves and their customers are among the reasons why contract hire and leasing companies choose Key2. The salary sacrifice module enhancements deliver those benefits particularly in terms of highlighting tax efficiency options for businesses and their staff.’
Leasedrive retains BAT fleet business

LEASEDRIVE has retained the business to supply contract hire and fleet management services in the UK to BAT, the world’s second largest quoted tobacco group by global market share. 
The sole-supply contract with the vehicle management company has been extended for a further three years and covers a fleet of around 350 cars leased to and owned by BAT.

Leasedrive Group commercial director, Roddy Graham said: ‘The BAT business has been in the group’s portfolio since 2004. This is the second time that we have had to undergo a very thorough and comprehensive re-tender exercise. This was co-ordinated by Agrega, a joint venture between BAT and international brewer Anheuser-Busch, to manage each partner’s requirements for common non-industry specific goods and services through volume aggregation and category expertise.

‘Of the BAT fleet, 48% of vehicles are under contract hire and 52% owned by BAT but managed by us. BAT operates a user-chooser fleet policy to maximise the attractiveness of the employee benefit and, in support, we also provide on-line driver licence checking, accident management and vehicle rental services.’
Viv Windrum, fleet manager, at BAT in the UK, said: ‘Leasedrive has consistently provided a quality service to our company car drivers, which has often been commented upon. This underlines the importance and perceived value of the company car as part of an employee’s total reward package - after all, it’s one of the most valuable, high profile and emotive employee benefits.

‘Following an extensive review process, we were happy to renew knowing that we would continue to receive the highest quality service with further added value in the future. Leasedrive continually improves the products and services it offers to us to make the employee driver experience the best available.’
Northgate wins 80-vehicle property services company deal

NORTHGATE Vehicle Hire has won a three-year contract with One Vision Housing (OVH), a Merseyside-based property services company, providing the business with a flexible fleet of 80 plus vehicles.

After a competitive tender process, Northgate is now providing OVH with a core fleet of up to 80 vehicles, as well as supporting with spot rental during busier periods. 
With OVH consistently growing over the past five years, the company was in need of the support of a fleet provider that could offer flexibility and quality service, said Northgate.

Paul Broadbent, director of operations at OVH, said: ‘During the tender process we were very impressed with Northgate’s flexibility, as well as its quality of service, attractive terms and flexible rates. As a growing company we often need to increase our fleet during busier periods, as well as decrease in size at quieter times of the year and Northgate’s service allows us to do so as and when required.’

Avis becomes fastest growing UK car rental company

RENTAL giant Avis says that it has become the fastest growing car hire company in the UK and has quadrupled its number of rental locations across the country in the last 12 months, bringing its total to 335.

 

Avis’ growing UK network now includes 29 airport locations and 306 town and city locations, including partnerships with local hotels, golf clubs, leisure centres and managed offices. In addition to these, Avis also operates 46 pick up points at rail stations across the country, providing a taxi service to the nearest rental station.

 

Anthony Ainsworth, commercial director at Avis UK, said: ‘A 300% growth of rental locations year-on-year is a massive development for Avis, and moves us a step closer to making quality car hire accessible and convenient to everyone.

 

‘As the fastest growing car rental company in the UK, we are committed to continuing to expand our UK network and hope the new locations will benefit an increasing number of customers by making quality car hire available to more people.’
Fleet technology firm launches graduate recruitment drive

DRIVE Software Solutions has created a graduate recruitment programme designed to create opportunities for people to work with the latest Oracle systems and toolsets as they are deployed in the dynamic and demanding word of fleet automotive.

The Stevenage-based company, which is dedicated to the development and delivery of software solutions for fleet, vehicle management, contract management and leasing, says it has a policy of continuous product enhancements built on its modular structure which enable the solution to meet the precise needs of individual clients.

Managing director Andrew Burns said: ‘Drive’s success is attributable to the high calibre of our staff and for the future it is essential that we recruit the very best and most talented individuals at all levels. 
‘The graduate recruitment programme is absolutely key in this strategy. The members of the senior team at DRIVE all know that our graduate programme, targeting as it does highly motivated, creative people with vision is were our future is being shaped.’
He added: ‘As part of our programme of growth we are looking for graduates to join either our technical or non-technical programmes. Successful applicants can expect to make an instant contribution - creating technology that helps us achieve our ambitious business goals.’

Model update________________________________________________

New 1.0 litre petrol engine debuts in Ford Focus

FORD’S turbocharged, direct injection 1.0 litre EcoBoost petrol engine goes on sale across the Focus range in the UK this month.  
The industry-first EcoBoost engine is claimed to deliver performance to rival a traditional 1.6 litre engine with significantly improved fuel efficiency and class-leading ultra-low carbon dioxide emissions.

The 1.0 litre, three-cylinder EcoBoost engine is available with two power levels - in the five-door Focus at 125 PS it delivers a combined fuel economy of 56.5 mpg and emissions of 114 g/km (a level unmatched by Focus competitors with similar power outputs), while the 100 PS version delivers a combined fuel economy of 58.9 mpg and outright best-in-class petrol emissions of 109 g/km. 
Though the 1.0 litre EcoBoost cylinder block can fit onto a sheet of A4 paper it delivers up to 125 PS and 170 Nm peak torque (200 Nm with overboost) between 1,400 and 4,500 rpm, giving it the highest power density of any Ford production engine to date.
Graham Hoare, European executive powertrain director based at Dunton, said: ‘This is the third addition to our acclaimed EcoBoost engine family. Joining the 1.6 litre and 2.0 litre EcoBoost engines which span 150 PS to 240 PS, this 1.0 litre EcoBoost signals a new era of downsized, super frugal engines for the sub-130 PS segment.’

In addition to the customer benefits resulting from improved fuel consumption and petrol being up to 10p per litre cheaper than diesel, the lower emissions translate into direct customer savings.  
The 100 PS and 125 PS version will both qualify for zero Vehicle Excise Duty in the first year and then £20 (100 PS) and £30 (125 PS) per annum thereafter. Compared with the current 1.6 litre 105 PS and 125 PS engines, that represents savings of £115 in year one and £95 and £85 respectively in subsequent years.

Company car drivers will see benefit-in-kind rates of 13% in 2012/2013 equating to savings on a Focus Zetec of up to £32 per month at the 40% tax level versus the current 1.6 litre 105 and 125 PS engines.
Mark Ovenden, Ford Britain managing director, said: ‘Gone are the days when the number of cylinders dictates performance. This highly efficient, technically advanced powertrain is not only great fun to drive, but it delivers fuel economy improvements and ultra-low emissions which lead to real world cost savings for our customers.’

On-the-road prices for the Focus range start from £13,995 (latest price list is effective from February 22). Models with the new 1.0 litre engine are priced £250 (on the road) above the 1.6 litre 125 PS engine and will subsequently feature in C-Max, Grand C-Max and all-new B-Max later this year.

New Ford B-Max to break cover at Geneva show

FORD president and CEO Alan Mulally will unveil the production-ready version of the all-new Ford B-Max at the 2012 Geneva Motor Show in March.

The compact multi-activity vehicle is claimed to set new standards with its unique design and best-in-class technological features. 
The model features a new approach to door construction, which has resulted in wide-open access for drivers, passengers and luggage, with the centre pillars integrated into the doors themselves. 
Ford’s new 1.0 litre EcoBoost petrol engine, with its combination of 125 PS power output and 58.9 mpg efficiency, will be available on the B-Max, as will Duratorq TDCi diesels. The B-Max goes on sale in the UK in September.
Mazda delivers ‘green’ option and cost-savings with SKYACTIV

THE all-new Mazda CX-5 will go on sale in the UK in the spring becoming the first car to be designed, engineered and built using the manufacturer’s environmentally-friendly SKYACTIV technology.

The range of SKYACTIV technologies allows Mazda to build petrol and diesel cars that are claimed to deliver class-leading fuel consumption and carbon dioxide emissions without compromising performance or handling.  
Peter Allibon, sales director for Mazda UK, said: ‘SKYACTIV allows Mazda to offer an eco solution to all customers in cars that are also fun-to-drive. By introducing SKYACTIV technology to all sixth generation Mazda vehicles, starting with CX-5, everyone can drive an environmentally-friendly car, not just those who are prepared to pay the price premium charged by other brands.’

He added: ‘Currently, we compete in about 60% of each segment we’re in - for example we have never been able to offer a diesel automatic - so we have been unable to provide a solution for certain customers’ needs. 
‘SKYACTIV technology introduces diesel automatic to the range and along with other technical advances it will enable us to get into sub-segments of different categories and will take the Mazda brand to a different level.’

CX-5 will allow Mazda to compete directly with Ford Kuga and Toyota RAV4, while offering efficiencies that rival much higher priced hybrid vehicles, says Mazda.

Allibon said: ‘BMW’s EfficientDynamics is the closest to our SKYACTIV technology but customers pay a premium for an Efficient Dynamics derivative over the standard car.

‘Owing to low emissions and a competitive price position, Mazda will deliver reduced benefit-in-kind tax bills for company car drivers. Plus residual values are expected to be strong adding to the fleet appeal for Mazda’s sixth generation of vehicles.

‘We can now present a genuine alternative to buyers without the compromise of hybrid and electric vehicles.’
BMW refreshes X6 and adds new performance model

BMW has refreshed its X6 sports activity coupe model for 2012 and simultaneously will introduce an M Performance model, the X6 M50d, as well as an X5 M Performance model.

The new X6 includes a number of exterior changes that include: a revised front end with a wider chrome frame and revised bars on the large kidney grille and fog lights and a revised rear red light cluster. 

Meanwhile the X6 M and X5 M also receive styling changes with the addition of aluminium brake callipers in blue and become the first BMW models to include adaptive LED headlights as standard. In addition, the X6 M also gains a Powerdome bonnet.

The new X6 is available from £46,725 on-the-road for an X6 xDrive30d, the X6 M is priced from £85,680 and the X5 M costs from £83,260 and they all go on sale from June 16.

Additionally, the new performance range bridges the gap between M Sport variants and the outright M high-performance models. 
The first models in the new range are the X5 M50d and the X6 M50d. Powered by a new version of a straight-six 3.0 litre TwinPower Turbo diesel engine, both vehicles offer 381 bhp and 740 Nm of torque. 
Performance sees the 0-62 mph sprint completed in 5.4 and 5.3 seconds respectively, while EfficientDynamics measures fitted as standard means combined cycle fuel economy and carbon dioxide emissions for the X5 M50d are 37.7 mpg and 199 g/km, and for the X6 M50d they are 36.7 mpg and 204 g/km.
The 2,993cc six-cylinder in-line engine is the most powerful diesel ever to come from BMW, and the first to feature three turbochargers as an extension of the company’s TwinPower Turbo technology. The engine is mated to a standard eight-speed Sport automatic gearbox.

The X5 M50d has bespoke door sill-finishers and 19-inch V-spoke light-alloy wheels, while the X6 M50d adds a Powerdome bonnet and 20-inch Double-spoke alloys. 

Model-specific BMW M identifiers appear on the door sills, boot lid, instrument cluster, engine cover and gearshift lever, while the unique interiors feature alcantara and nappa leather sport seats, anthracite headlining and brushed aluminium shadow interior trim.

The X5 M50d goes on sale on June 16 with an on-the-road price of £60,325, while the X6 M50d will be available from £62,260.

Renault confirms details of slimmed down 2012 model line-up

RENAULT’S new UK line-up will focus on seven core car and van models, plus its Z.E. electric vehicle range and the start of pre-launch activities later in 2012 for its cut-price Dacia brand

The revised line-up, which went on sale yesterday (Wednesday, February 1) and follows the late last year announcement of the cutting of a number of models to improve profitability, sees the facelifted and enhanced equipment Mégane 2012 range open for ordering (Digest: January 12).

It joins the recently revised Twingo and Scénic 2012 models, plus improved specification Clio range

Renault’s 100% electric Z.E. range grows to three with the inclusion of three-version Twizy and two-version Fluence Z.E. line-ups now available to order with the Zoe following in the autumn.

Reflecting market demands, says Renault, the range simplification programme sees every model line-up feature a maximum three trim levels, excluding Renaultsport. In reality, this means larger ranges such as Clio and Mégane become Expression+, Dynamique TomTom and GT Line TomTom

Mirroring new Twingo’s equipment level confirmed last month, new entry-level Clio Expression+ boasts air conditioning, Bluetooth and iPod/MP3 connectivity. 
Models confirmed as no longer on sale in the UK are: Modus, Kangoo car and Compact van, Wind Roadster, Laguna and Espace. Gordini models are no longer available to order and core Twingo Renaultsport 133 range is slimmed to one version

Pre-launch activities for the Dacia brand will start with the Duster SUV and the new Sandero supermini.

To back up its new-look range, Renault has launched a customer care package on all new retail and local business orders. 
Officially launched yesterday (Wednesday, February 1), the new programme, worth in the region of £900, offers all retail customers a comprehensive four year/100,000 mile warranty, four years/48,000 miles free routine servicing, four years roadside cover and four years finance (HP, lease or PCP subject to status). 
Larger business customers are eligible for the warranty and roadside cover elements free-of-charge. 
Prices for 2012 Fiat Punto revealed

ON-the-road prices for the 2012 model year Fiat Punto start at £9,990 for the Pop 1.2 8v

And extend to £15,600 for the Lounge 1.3 MultiJet version.

In UK showrooms now, the model is initially available with a choice of six Euro5 engines - and with a TwinAir version coming in April - all fitted with Start&Stop as standard.

The new Punto comes in a more simplified line-up of three main levels, similar to the Fiat 500 and forthcoming new Panda - Pop (base), Easy (mid) and Lounge (high). Added to those is a sports version based on the Easy level grade called GBT.

The big news for new Punto is the addition of two new engines an 85 bhp version of the MultiJet diesel engine and the 85 bhp TwinAir. The full list comprises: 1.2 8v petrol (69 bhp), 1.4 8v petrol (77 bhp), 1.4 16v MultiAir petrol (105 bhp and 135 bhp), TwinAir 900cc petrol (85 bhp) and 1.3 16v MultiJet diesel (75 bhp and 85 bhp).

The evolution of the Punto range includes external styling changes incorporating fully colour coded front and rear bumpers. Inside, new sportier seat fabrics and refreshed dashboard inserts identify the new car, along with a revised specification.

Standard equipment in the entry-level Pop model includes remote central locking, electric front windows, driver and passenger airbags, window airbags, radio/CD/MP3 player, electric power steering and height-adjustable driver seat.

Škoda to debut five-door version of new subcompact car at Geneva

ŠKODA will debut the new Citigo subcompact as a five-door version for the first time at the Geneva Auto Salon in March. 
The five-door version will be successively launched in European markets together with the three-door version from mid-May 2012.

The Citigo represents Škoda’s entry into the fast growing subcompact segment and is already on sale in the manufacturer’s home market, the Czech Republic. 
Powering the Citigo is a three-cylinder 1.0 litre petrol engine with the option of 60 bhp or 75 bhp. In its most efficient Green tec variant, the new Citigo achieves emissions of 96 g/km.

Subaru reveals prices for new XV crossover model

THE 11-model Subaru XV crossover range goes on sale with on-the-road prices starting at £21,295 for the 1.6i S and extend to £29,795 for the 2.0D SE Lux Premium.

The new all-wheel drive crossover vehicle has been given a top five-star safety rating ion crash tests conducted by the European New Car Assessment Programme.

Three Euro5-compliant Boxer engines are offered with the new XV: 1.6 and 2.0 litre petrol, and 2.0 litre diesel. The two petrol engines develop 114 PS and 150 PS respectively, while the 2.0 litre diesel produces 147 PS and 350 Nm. Models are available with a choice of either a five and six-speed manual or a six-speed CVT automatic (petrol only). 
Reaching 60 mph in 9.3 seconds, the 2.0 diesel XV - likely to be the best-selling variant in the UK - offers class-leading fuel economy of 50.4 mpg on the combined cycle, with emissions of 146 g/km.  
Standard specification across three trim levels includes: ABS, traction control, Subaru Vehicle Dynamics Control (SVDC), front, side, curtain and knee airbags, 17-inch alloy wheels, daytime LED running lights and automatic air conditioning as standard. 
All 2.0 litre models are fitted with roof rails and petrol-powered XV models benefit from Subaru’s new fuel-saving Auto Start Stop System as standard, boosting fuel savings in congested traffic. 
Potent V6 TDI powers Audi A6 and A7 models

THE most potent Audi V6 TDI ever to enter production is now available in A6 saloon and Avant and A7 Sportback models.

The new 313 PS Biturbo TDI engine is available in A6 models priced from £43,810 on-the-road, and from £51,645 in the A7 Sportback. 

The powerplant slots in above the single-turbo 204 PS and 245 PS versions of the 3.0 TDI that already feature in the A6 and A7 Sportback ranges.

The latest V6 has a two-stage turbocharger group that delivers a maximum boost pressure of up to 3.2 bar, helping the A6 3.0 BiTDI quattro saloon to pass the 62 mph marker in 5.1 seconds, and the A6 Avant and A7 Sportback to do the same in 5.3 seconds. An electronically limited top speed of 155 mph is common to all versions.

Like the existing TDI engines, the new star performer is backed up by technologies from the Audi modular efficiency platform, including start-stop and recuperation systems and the innovative thermal management system that quickly brings the coolant and oil up to their operating temperatures. With their help, combined economy in A6 and A7 Sportback models is on an equal footing at 44.1 mpg. 

The new BiTDI engine is available in conjunction with SE and S line specification in the A6 saloon, A6 Avant and A7 Sportback. The forthcoming A6 allroad quattro, due to open for order this month, will also offer the unit. 

Features common to all the models include satellite navigation linked to a 6.5-inch retractable colour monitor, Milano leather upholstery, the Audi drive select adaptive dynamics system controlling throttle response, transmission shift points and steering feel, the Audi parking system plus, light and rain sensors, cruise control and keyless go push-button engine ignition. 

‘Special’ seats a feature of most powerful Vauxhall Astra VXR ever

VAUXHALL’S most powerful Astra VXR ever will be unveiled at the Geneva Motor Show in March.

The fastest production Astra in Vauxhall’s history, the new VXR is based on the GTC’s platform and powered by a 2.0 litre turbocharged direct injection engine producing 280 bhp and 400Nm of torque.

Few other details of the car have emerged, but this week Vauxhall revealed that it would be fitted with special lightweight seats that were the first in the in hot hatch segment to be approved by independent back experts.
The front seats that are substantially lighter thanks to cutting-edge technology, have a lower seating position and enhanced side support to cater for increased cornering loads.

Bringing driver and front passenger lower to the Astra VXR’s centre of gravity, the new seats are mounted 17 millimetres lower than in the Astra GTC, and 40 millimetres lower than in the Astra Hatch. In addition, the new seats can be adjusted up to 18 ways, depending upon specification:

The Astra VXR’s seats are the first in its class to be certified by AGR (Action for Healthy Backs), an independent German organisation comprising leading doctors and therapists. Before they gained approval, the seats had to meet a list of 10 criteria, including checks for lordosis support, and that the seatback contours adapt precisely to the natural curvature of the spine.

Visual identifiers for the Astra VXR comprise a set of specially sculpted front and rear bumpers, side skirts, an aerodynamic roof spoiler and two exhaust tail pipes in a trapeze shape. 

Kia adds three-door model to Rio line-up

KIA has added a three-door version to its Rio range for the first time in the model’s history.

Available to order now, prices start at £9,995 on-the-road with the engine range, trim levels and external dimensions carried over from the five-door model, that went on sale in September last year.  
Model-for-model on-the-road prices are £600 lower for the three-door than the five-door.

Rio three-door is available with a choice of four engines - two petrol (1.25 83 bhp and 1.4 107 bhp) and two diesel (1.1 CRDI 74 bhp and 1.4 CRDi 89 bhp)

Trim grades are badged ‘1’, ‘1 Air’, ‘2’ and ‘3’ and standard features include: daytime running lights, body-coloured bumpers, door handles and door mirrors, speed-variable front wipers, headlamp levelling, front electric windows, 15-inch steel wheels, a height-adjustable driver’s seat, two-way steering column adjustment on the petrol model (height-adjustable only on the entry level diesel), a tachometer and trip computer, split folding rear seats, a boot light, a 12-volt power socket and an MP3-compatible RDS radio and CD player with USB and AUX ports. Bluetooth is also standard on the petrol entry model, and on all versions with other trim grades.

In terms of safety all Rio models enjoy exactly the same standard safety specification.  The package includes the potentially life-saving features of electronic stability control (ESC), electronic brake-force distribution (EBD), emergency brake assist (EBA) in addition to emergency stop signalling (ESS).

Nissan upgrades Note for 2012
NISSAN has introduced a series of specification upgrades on the Sunderland-built Note for 2012.

There is an increase in equipment and style for the Acenta model. On the outside are new ‘diamond cut’ two-tone 16-inch alloy wheels, replace the original 15-inch wheels and chrome-effect door mirror covers and front fog light surrounds have also been added.

A new seat fabric with blue stitching is used to provide a more premium interior feel, while climate control, automatic headlights and rain-sensitive wipers all now come as standard.

Moving up the range, the best-selling N-TEC has also been upgraded. In addition to the Acenta specification, the new N-TEC+ incorporates rear parking sensors. As with the N-TEC, darkened rear privacy glass and the touch screen ‘Connect’ satellite navigation system also feature.

Note on-the-road prices start at £11,200 for the Visia, with the new Acenta at £13,000 and the new N-TEC+ a further £500. The engine line-up continues with the 1.4, 1.6 petrol and 1.5dCi power units. 
The first of the new Notes will reach dealers in early February. Due to the additional equipment now fitted to Acenta and N-TEC+, the Tekna grade has been deleted from the line-up.
Smart Fortwo gets 2012 facelift

A FACELIFTED Smart Fortwo range will go on UK sale in April featuring an upgraded exterior and a fresh leather/fabric mix in the interior.
Externally the model received a larger radiator grille with integrated logo, front aprons in a new design, horizontally arranged LED daytime driving lights, muscular side skirts and modified rear aprons. 
Changes inside the car include a new, interior package in crystal grey, comprising a fresh leather/fabric combination for the seats, an imitation leather/fabric mix for the door trims and black imitation leather for the instrument panel in combination with a grey knee pad.

The five trim lines - Pure, Pulse, Passion, Brabus and Brabus Xclusive - are to be retained. Similarly, the smart fortwo will continue to be available as a coupé and cabrio version and with six engine and motor variants. 
Chevrolet Volt ‘will be in short supply’

CHEVROLET UK says it has been contacted by 2,500 people ‘who said they want to talk to us about the Volt’, managing director Mark Terry said, adding that he expects there to be more customers than cars, certainly for the foreseeable future.

‘We’re fighting for production every month and the gates are opening,’ said Terry with the Volt due to go on sale in the spring alongside sister car, the Vauxhall Ampera.

Both are electric cars with range extenders and the Volt will have different specifications and pricing than the Ampera.

Euro NCAP reveals safest cars

THE safest cars crash tested during 2011 have been named by the European New Car Assessment Programme.

Last year, Euro NCAP published the results for 53 new car models available on the European market.

Eleven cars achieved four stars whilst Euro NCAP’s poorest result was achieved by the Dacia Duster with three stars. 
To be selected the safest cars of their categories, vehicles must have achieved a top five-star rating and showed good scores in each of Euro NCAP’s four areas of assessment. 
The top achievers per category were: Small off-road 4×4 category, Audi Q3; supermini category, Chevrolet Aveo; small family car category, Ford Focus; small MPV category, Mercedes-Benz B-Class; large family car category, Volvo V60. 


The runners-up in each category were the Chevrolet Malibu, Mercedes M Class, Toyota Yaris, Lexus CT200h, Opel Zafira Tourer, Hyundai ix20 and BMW X1. 
Euro NCAP also gave special mention to the Ford Ranger, which was the only pickup tested by the organisation in 2011. The model is the safest pickup yet tested by Euro NCAP and scored highly in all areas of assessment, most notably in pedestrian protection.

In 2012, Euro NCAP is introducing stricter standards by increasing the minimum score in the pedestrian assessment from 40% to 60%, reflecting the stepwise improvements introduced by carmakers in recent years. 
While a number of carmakers have already demonstrated that cars can be engineered to pass the new limit, the increased demands will challenge others to improve the safety for vulnerable road users, says Euro NCAP. 
Manufacturer news___________________________________________

2012 emissions target out of reach - but manufacturers to escape fines

NINE motor manufacturers have achieved the European Union’s 2012 average model range emissions target of 130 g/km - but the 22 car companies that are lagging behind are unlikely to face fines.

Although more manufacturers may hit the 130 g/km average carbon emissions target this year the range of loopholes means that fines are unlikely, it is claimed.
Among the nine manufacturers that have dipped below the 130 g/km target, Fiat leads the way with average model emissions at the end of last year of 116.31 g/km. Citroen is second (121.48 g/km) and the other manufacturers are: Toyota 124.42 g/km, SEAT 126.88 g/km, Lexus 127.39 g/km, Mini 128.21 g/km, Alfa Romeo 128.97 g/km, Peugeot 128.97 g/km and Hyundai 129.98 g/km.

However, there are three loopholes that mean almost no manufacturer is actually in danger of paying a fine, according to website Clean Green Cars.

In 2012, only the lowest polluting 65% of each manufacturer’s range have to meet the target with full compliance not due until 2015. The website says that the European Union is fond of quoting the 130 g/km target, but Clean Green Cars says that is not the case.

Additionally, it says, that car manufacturers which make heavy cars have a higher target. For example Mercedes with an average car weight of 1661 kilogammes has a current target of 143 g/km, not 130 g/km.

Finally, manufacturers that sell less than 300,000 cars in the European Union do not have to meet the target. 
The only restriction for those companies is that their carbon dioxide emissions have to be 25% lower than it was in 2007 - but that, argues Clean Green Cars, is largely academic. Market forces mean that any mainstream manufacturer that was producing cars emitting more than 200 g/km of in 2007 has had to cut by more than 25% anyway.

Citroën boosts business by targeting SMEs

CITROËN’S Business Centre network is winning customers in tough financial times by helping small and medium size companies (SMEs). 
Last year, record numbers of SMEs turned to Citroën for their vehicle needs through its nationwide Business Centre network. The 90-strong specialist network saw a 40% increase in B2B sales during 2011, says the manufacturer.

In the past 12 months Citroën Business Centres have increased their car sales to the SME sector by 71.4%. The Citroën Business Centres network also increased its light commercial vehicle (LCV) sales to the SME sector by 23.3%, significantly out performing the total LCV market trend.
Martin Hamill, Citroën’s head of commercial vehicles and business sector, said: ‘Owners of smaller businesses already have enough concerns without having to spend vast amounts of time focusing on and deciphering their business transport requirements. Yet the vehicles they operate often play a crucial part in their commercial success and require careful selection.

‘The specially trained staff in Citroën’s Business Centres understand the demanding nature of SME’s transport requirements. They can advise SMEs on the most suitable vehicles and specifications for their businesses. They know about any relevant local or national regulations and restrictions, and give insights to the accounting benefits of the various funding and maintenance packages available.’

European performance dents Ford’s profitability

FORD Motor Company reported 2011 full year pre-tax operating profits of $8.8 billion, an increase of $463 million from a year ago, as strong performance in North America and Ford Credit offset challenges in other parts of the world, including Europe.

Full year 2011 net income was $20.2bn, an increase of $13.7bn, from a year ago.

Fourth quarter 2011 pre-tax operating profit was $1.1bn, a decrease of $189m from fourth quarter 2010. Ford has now posted 10 consecutive quarters of pre-tax operating profit, as the company benefited from strong volume and revenue across its global product line.

Ford reported fourth quarter net income of $13.6bn, an increase of $13.4bn, from the fourth quarter of 2010. 

In the fourth quarter, Ford’s European operations reported a pre-tax operating loss of $190m, compared with a loss of $51m a year ago. 
The decrease, said Ford was primarily explained by higher material costs, about half of which were due to higher commodity costs, and lower subsidiary profits. However, increased costs were offset partially by favourable volume and mix, structural cost improvements, and favourable net pricing. 
Wholesales in the fourth quarter were 391,000 units, down 6,000 units from a year ago. Revenue in the fourth quarter, which excludes sales at unconsolidated joint ventures, was $8.3bn, up $200m from a year ago.

For the full year, Europe reported a pre-tax operating loss of $27m, compared with a profit of $182m a year ago.

Light commercial vehicles______________________________________

CAP issues fleet warning over van Euro5 emission compliance

NEW light commercial vehicle emissions rules could spell unforeseen costs for fleet operators - sparking caution and lower residual values in the used market, it is claimed.

John Watts, of used van pricing experts CAP, says that compliance with the new Euro5 emissions legislation relies partly on the use of diesel particulate filters and that poses particular problems for owners restricting their operations to short-distance urban work.

Such filters can easily clog under the typical operating conditions faced in cities, spelling expensive repairs or replacement parts. 
This, he says, is likely to spark caution in the future used market, due to the ‘invisible’ nature of such problems - meaning trade buyers will factor in the risk of a clogged particulate filter when determining the price they will offer for a used Euro5 van.

Watts said: ‘Many diesel particulate filters require specific drive cycles in order to remain working efficiently. These filters need to reach a certain operating temperature before effectively reducing particulate emissions, but if this is not achieved they can become prone to clogging.

‘This problem will mostly emerge in low speed, short distance operating cycles, typically undertaken in large conurbations. This type of operating environment could become even more of a problem for future owners since operational radius tends to reduce in the secondary market.

‘A typical example could be a city-based self-employed used van owner who travels less than 10 miles to site from home and stays all day. A continuous operation of this nature could result in a blocked filter and a potential replacement cost.

‘Most manufacturers issue guidelines about how to prevent total blockage. This usually consists of driving the vehicle at speed for a minimum time period in order for the filter to reach operating temperature so that it can burn off the carbon particulates. The need for this is usually indicated by a dashboard warning light. If this warning is continually ignored, permanent blockage can follow with subsequent filter replacement.’ 

Watts highlighted several potential problems for the future used market:

· How will subsequent owners be made aware of the issue, especially when many vehicle handbooks are not present at the time of ownership change? 
· If problems occur, how many will take their vehicles back to the supplier, expecting them to carry out repairs under warranty? 
· Following on from that, how will the trade view vehicle values in the light of potential problems of this nature?

He said: ‘CAP’s view is that the used vehicle trade need to be aware of the potential problem and ensure that vehicle documentation is complete, especially where a filter has already been replaced. Used van buyers in turn must be aware of the need for a functioning particulate filter for Euro5 compliance and that problems may not be routinely covered under warranty.’

Volkswagen Transporter named CAP’s Used Van of the Year

THE Volkswagen Transporter T5 has been voted Used Van of the Year for 2011 by experts at vehicle information provider CAP.

A panel of judges comprising of used van market and vehicle valuation experts at CAP chose the Transporter from a shortlist of six models. Points were awarded by the judging panel based on CAP’s criteria of excellence relating to all relevant aspects of the vehicle.

The judging criteria (based on a three-year-old van at 60,000 miles) were: value retained versus cost new compared with peer group, model range coverage, options availability, perceived reliability/cost of ownership, image and brand perception and dealer network professionalism and support.

Winning vans were selected from the six main light commercial vehicle sectors before an overall winner was chosen.

Sector winners were: Best Hatchback Van, Ford Fiesta; Best Small Van, Volkswagen Caddy C20; Best Medium Van, Volkswagen Transporter T5; Best Large Van, Ford Transit 330-350; Best Lifestyle Pick-up, Toyota Hilux; Best Minibus, Ford Transit.

In choosing the Transporter T5 on the strength of its consistent performance on all of the CAP criteria, judging panel chairman John Watts, who heads the CAP commercial vehicle pricing teams, said: ‘It has a strong brand image, a very professional dealer network and extremely high retained values. It also appeals to a wide range of operators thanks to a reputation for solid build quality and reliability. This translates into trust when the T5 reaches the used market. Drivers love it and when we say the T5 ‘just feels right’ we are referring to that intangible quality that a truly great product has, which emerges when every feature is strong.’

Residual value update_________________________________________

LCV supply drain may impact businesses

DWINDLING supplies of used light commercial vehicles could impact the small business sector, according to a new BCA report by Professor Peter Cooke and the team at Buckingham University Centre for Automotive Management.

BCA’s ‘The Used LCV Market Report 2012’ report suggests the availability of cheaper good quality used LCVs will decline in the next few years, because of the double whammy of lower new van sales since the recession and large corporate fleets keeping vans in service longer before selling them.

Cooke suggests this could have a direct effect on small businesses, partnerships and sole traders, who are the biggest buyers of used LCVs and may even slow down economic recovery.   
Additionally, with small and medium-sized enterprises seen as the powerhouse for growth in the UK economy over the next few years, a lack of supply LCVs to the sector may impact on the nation’s future economic growth.

The shortage of units under five-years old could also present a real problem for the wholesale and retail LCV trade who could find it increasingly difficult to source good quality used LCV stock.  

Cooke said: ‘Small businesses as a group are the largest buyers of used vans and typically prefer vehicles up to five years old. However, availability is falling because of lower new van sales since 2008 and the trend for larger businesses to hold on to vans for longer.’
Cooke believes that will have a number of knock on implications for the LCV marketplace for several years to come. The average vehicle age will certainly increase significantly and there may be a reduction in the overall numbers of vans on the road.

He said: ‘There will be fewer ‘first time’ used vans coming to market for buyers to choose from, which will affect price and impact used LCV supplies further down the supply chain.’
The report also highlights the looming used LCV supply gap facing the industry over the next few years.

While new LCV registrations continued to recover in 2011 - reaching 260,153 for the full year, according to the Society of Motor Manufacturers and Traders  - they remain well short of the much higher volumes seen between 2004 and 2007, when annual new sales were well in excess of 300,000 units. It means around 350,000 fewer used LCVs will reach the used market over the next five years or so.

There is also a growing bulge of ageing LCV stock beginning to dominate the market.  Forecasts show that nearly half of the available LCV stock in the UK will be aged nine years and over by 2016.

Cooke said: ‘The recession-driven slump in new LCV registrations between 2008 and 2010 and the slow recovery thereafter will continue to have a big effect on the shape of the country’s LCV supply. Clearly, when new LCV sales plummet and remain low for such a prolonged period it has a powerful and lasting impact on the availability of used LCV stock.
‘Even if there is an unexpected rise in new LCV registrations it will be several years before the numbers in the critical three-five-year age group of used LCVs begin to grow significantly. Quite simply, there is a significant shortfall looming in the number of younger used LCVs destined for the used market. And, as the economy improves, demand will, at times, probably exceed supply by a considerable margin.’
That is highlighted in the report with BCA’s own figures showing average LCV values crept up in 2011, with the four highest monthly values all appearing at the end of the year.

Duncan Ward, BCA’s general manager commercial sales, said: ‘The market was noticeably stronger as the year progressed and trade buyers were having to look further afield to secure the stock they need. The inevitable result of more competition in a supply and demand market is that prices rise and this must be reflected in the values that small business users will have to pay the next time they change their work vehicles.’
Ward added: ‘The initial signs in 2012 suggest that demand for light commercials is intensifying. BCA has already established LCV sales volume and turnover records in the opening weeks of the New Year and buyers are competing very strongly for stock.’
Cooke concluded: ‘The choices for small businesses or a fledgling sole trader buying a used LCV may well become increasingly limited: buy a younger van and pay a significant premium; pay less but get an older higher mileage LCV; or defer the change completely and perhaps incur additional running and maintenance costs on an existing vehicle. None of those choices may seem very appealing when every other area of the economy is also being squeezed.’
· ‘The Used LCV Market Report 2012’, published by BCA and written by Professor Peter Cooke and the team at the Centre for Automotive Management, University of Buckingham is available as a PDF download from both the BCA - www.british-car-auctions.co.uk - and The University of Buckingham - www.buckingham.ac.uk/cam - websites.

Politics and regulation_________________________________________

Government abandons plans to change MoT frequency

THE Government has abandoned plans to reduce the frequency of the MoT amid a backlash of opposition from the motor industry and road safety groups.

Transport Secretary Justine Greening said in a written statement: ‘Maintaining vehicle road worthiness and servicing is one of the most important costs of running a car for most motorists. 
‘Having listened closely to the very many views put forward and considered the available evidence, I have decided that I am not going to carry out further work in relation to relaxing the first test date or the frequency of testing.’

Under consideration was a proposal to replace the current MOT, which is carried out when a car or light van is three years old and then annually, with a test carried out when a vehicle reaches four years old and then every other year.

Pro-MOTe, the lobby group set up last year to campaign for the maintenance of annual MOTs, immediately welcomed the statement. 

The campaign - supported by more than 30 organisations representing motoring organisations like the AA and RAC, road safety campaigners, cyclists, the garage trade and the insurance industry - argued that by moving to testing every other year would result in:

· An increase in the number of road casualties due to poorer vehicle maintenance

· Higher maintenance bills for vehicle owners 

· The loss of up to 50,000 jobs in the motor industry

Bill Duffy, coordinator of Pro-MOTe and CEO of Halford Autocentres, said: ‘Reducing the frequency of MoTs would have been dangerous, expensive and unwanted, and we welcome the Government’s sensible decision today to drop the idea. 

‘The proposal to reduce MoT frequency was opposed by organisations across the board, from industry to road safety campaigners to insurance companies and others. Their support for Pro-MOTe and its objective was a major factor in persuading Ministers that the maintenance of annual MoTs was the right way forward.

‘We look forward to working with Government on how to make the MoT test better and to ensure consumers receive the best customer service.’
The statement on retention of the MoT at its current frequency was accompanied by the Government saying that it intended to work with industry and motoring organisations to improve motorists’ confidence and experience when they have to take their car, motorcycle or other vehicle to a garage.
Greening said: ‘Motorists want reliable servicing and MoTs from garages they trust and it is in the interests of reputable garages to deliver to a high quality.’

Each year in Britain some 35 million MoTs take place at some 21,000 authorised premises. The UK car service and repair sector is worth around £9 billion per year to the British economy.

Greening said: ‘Our garages are crucial to ensuring that Britain’s roads continue to be among the safest in the world. Most are doing good work but there is room for improvement.

‘I want each motorist to be confident that a visit to the garage ends with their car repaired to a high standard by reputable mechanics rather than uncertainty about cost and the quality of service.

‘It means that responsible garages will be well placed to reap the commercial benefits of transparency. Garages where performance is not up to scratch will find themselves under pressure to do more for their customers.’

Business leaders call for road charging to cut congestion

ROAD charging should be introduced on the most congested parts of Britain’s strategic road network and in the dense urban areas linked to those roads, according to a new report by a commission put together by business group, London First, to look at the capital’s transport links to the UK and the rest of the world. 

The year-long commission considered how best to maintain and improve London’s transport links to support future economic growth.

The report, ‘London, Britain and the world: Transport links for economic growth’, examines the capital’s road, rail and air links, and the results of decades of short term thinking and instability in transport policy - increasing costs on the railways, congested roads, and what it calls ‘no credible aviation policy’.
Among the key recommendations is the development of a charging system to cut congestion on roads - particularly during peak times. 

Traffic across the UK is projected to increase by 43% by 2035 with congestion in London set to grow by 14%, says the report.  

It is forecast that congestion in England, if left unchecked, could waste an extra £11 billion worth of time every year by 2025 and increase costs to business by around £12bn a year.

Work undertaken by the Department for Transport in 2004 suggested that widespread charging, targeted on areas with high congestion, could reduce congestion to half of what it would otherwise be in 2025. Time savings and other benefits are estimated at £28bn a year, and include £25bn of GDP.

The report suggests that the public case for congestion charging would be supported by a combination of cutting other motoring charges and recycling revenues into transport spending.


Making the case for charging, the report says: ‘On the strategic road network of motorways and trunk roads linking London to other cities, demand has outstripped supply, particularly at peak. On the major roads converging on the capital, heavy congestion is common for most of the time in the morning and evening rush hours. Last year a fifth of all delays on the motorway network occurred on the M25 alone. 

‘A comprehensive and sustained strategy is needed to improve the reliability of the network. It should combine more efficient utilisation of the current network assets; a framework to provide new capacity where need is justified; and in the longer term a role for charging to ration capacity at times of peak congestion.’

In the short term, the report says that the only practical way to cut congestion and improve reliability is for the Highways Agency to manage its road assets ever more effectively. 
‘Given the value to the economy of those journeys on routes into and around major urban centres at peak, a targeted performance regime should be put in place to cut congestion on these roads,’ says the report.

In parallel, the Highways Agency should be enabled and encouraged to deliver additional capacity from existing roads through accelerating its programme of hard shoulder running. 

The report calls on the Government to identify those urban areas and sections of the strategic network with the worst congestion. It then wants ministers to work with local authorities and develop and consult on a variable charging system with the aim of cutting congestion, particularly at peak times.

Offending drivers face higher fines and increased victims’ surcharge

MOTORISTS who commit road traffic offences could see huge increases in the levy they pay to support victims of crime on top of increased fines for a range of misdemeanours.

The Department for Transport is already planning to introduce increases in fines for a range of motoring offences and now Justice Secretary Kenneth Clarke is proposing to expand the Victims Surcharge scheme which will mean a higher levy on the fines.

Last year (Digest: May 12, 2011), the Department for Transport published its ‘Strategic Framework for Road Safety’. It contained Government plans to increase fixed penalty fines in 2012 for offences related to speed, the requirement to control a vehicle (including mobile phone use), pedestrian crossings and wearing a seatbelt to between £80 and £100 from the current level of £60. 

The Victims Surcharge currently amounts to a £15 levy on top of fines with no charge on offenders who commit more serious. The scheme currently raises some £10 million with central Government spending some £66m annually on victim and witness support services.
To help meet the funding shortfall, Mr Clarke’s overhaul of the scheme would raise up to £50m from offenders to help create a speedier, more supportive system for victims of serious crime, according to a new consultation document ‘Getting it Right for Victims and Witnesses’. 

The document proposes that fines, including motoring offences, are subjected to a 10% surcharge with a £20 minimum and a £120 maximum levy.
The consultation document says: ‘We anticipate that the proposals could raise up to a maximum of £20m additional revenue per year for victims’ services once fully implemented. In addition, up to £30m per year from those motoring Fixed Penalty Notices (FPNs) proposed for increase under the Department for Transport’s ‘Strategic Framework for Road Safety’ has been earmarked by the Government for victims’ services. In total our proposals could therefore provide a further £50m per year for funding those services.’ 

The Ministry of Justice’s consultation document is accessible at:  http://www.justice.gov.uk/downloads/consultations/getting-it-right-for-victims-and-witnesses.pdf
Roads policing cuts undermines safety

THE number of traffic police carrying out life-saving enforcement catching drunk and dangerous drivers has been slashed by 11.6% in five years, according to data uncovered by road safety charity Brake. 
The cuts are six times greater than to overall police numbers (down by 1.8% since 2007) according to data from Freedom of Information requests from 52 UK police forces of which 43 supplied complete information.

Cuts to roads policing have been dramatic and widespread throughout the past decade. In 1999 there were 7,525 dedicated traffic police in England and Wales, falling to 6,511 in 2005. Brake’s research reveals the trend has continued across the UK with cuts especially severe in Wales, where traffic police numbers have fallen by 37% since 2007. 
Now Brake is calling for Government action to put a stop to the cuts, which it warns will lead to more drivers thinking they can get away with life-threatening illegal behaviour, like driving drunk, drugged, on a mobile phone or driving an unroadworthy vehicle.

International evidence shows enforcement of traffic laws is highly effective in preventing devastating deaths and injuries by deterring drivers from potentially deadly behaviour. Increasing numbers of breath tests, for example, is shown to lead to reductions in drink drive casualties.

There are five deaths and 65 serious injuries on UK roads every day. The estimated annual cost of road casualties to the British economy is £32 billion, due to the impact on those affected and the strain on health and emergency services. Many deaths and injuries result from criminal behaviour, and all from man-made and preventable circumstances. 
Despite this, roads policing is not one of the Government’s national policing priorities, which Brake believes leads forces to deprioritise this crucial work.

Brake wants the Government to make roads policing a national policing priority - sending a clear directive that greater resources should be invested in what it calls ‘this crucial area of frontline policing’, enabling an increase in roadside drink and drug testing and patrols to catch dangerous, illegal drivers.
Brake has also warned that Government proposals to introduce roadside drug testing devices to tackle the scourge of drug-driving will be a hollow gesture if roads police numbers continue to fall.

Julie Townsend, Brake’s deputy chief executive, said: ‘It is crucial the Government acts now to put a stop to these dramatic cuts in life-saving roads policing, by making this a national policing priority. This is crucial in safeguarding the public and preventing needless casualties that lead to terrible suffering, and it also makes economic sense.’

Alan Jones, chairman of the Roads Policing Group, Police Federation England and Wales, said: ‘I am not surprised at the findings announced in this report. Policing the roads should be a priority for government and Chief Constables: this is nothing less than the public expect. 
‘As police forces try to deal with a staggering 20% budget cut, their resources and capabilities are being stretched to a point where delivery of service is difficult to sustain. We all know the consequences of drivers who fail to heed the rules of the road or drive with complete disregard for others. The cost of cutting back far outweighs the benefits of investing in protecting a key front line service.’
People on the move____________________________________________

Pendragon Contracts gears up for growth

PENDRAGON Contracts has strengthened its sales team with three new appointments.

Gareth Carr and James Hopkinson have both been appointed business capture managers, covering new business in the North and South respectively and Beverley Oliver joins as customer relationship manager and will be developing existing customer relationships in the north of England.

The three new starters bring over 20 years’ automotive and fleet experience to Pendragon Contracts. 
Carr was previously at Lombard for six years working across contract hire and asset finance and prior to that he was with RBS. Hopkinson has more than 11 years’ experience working in sales management roles for Porsche and Mercedes franchises and Oliver was head of sales and customer service at Sixt Rentacar and previously head of account management at Inchcape Fleet Solutions for four years.

Meanwhile, Hewden, the national, multi-product hire specialist is extending its contract hire agreement with Pendragon with the provision of daily hire vehicles. 

 

Working in partnership with Europcar, Pendragon will supply a variety of vehicles via the web-based service ‘Carhirebooker’. Customers log onto their individual client account and order the vehicle they desire. The service is also supported by a telephone helpdesk at Pendragon Contracts to deal with specialist enquiries.

In addition, a further bespoke Hewden branded website enables Hewden’s customers with short term vehicle requirements to arrange vehicle hire incorporating a ‘damage liability waiver’ rather than using their company insurance.
Plummer joins Volkswagen as head of retail sales

IAN Plummer has been appointed head of retail operations for the Volkswagen Passenger Cars brand. He replaces Alex Smith who recently became director of Volkswagen Commercial Vehicles.

Plummer joins Volkswagen from Renault, where he has worked for the past 15 years.  During that time he has held a wide range of roles at both the company’s head office in Paris and in the UK. He was managing director of Renault Retail Group UK before becoming the director of commercial operations for Renault UK.
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THE UK light commercial vehicle market is an established barometer of business success. Sales of new LCVs fell to a 15-year low in 2009 and there is concern as to how both the new and used markets will react if the country’s economy stays close to zero growth or enters a double-dip recession. The evidence is in the shape of a new report into the LCV market, which highlights the significant impact the dwindling supply of used LCVs will have on SMEs, traditional buyers of such vehicles and, identified by the Government as the powerhouse for the country’s economic recovery. The report identifies an ‘unpalatable black hole’ looming, particularly in the number of three to five-year-old LCVs reaching the used market that could slow down economic growth. With the used LCV supply and demand equation out of line it will mean businesses that have historically bought new having to swiftly introduce revised acquisition strategies so supply difficulties and higher price problems will not arise unexpectedly and demand an instant, rather than a well thought-through decision.
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