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RBS closes Lombard Vehicle Management and signs deal with ALD
LOMBARD Vehicle Management, one of the UK’s largest contract hire and fleet management companies, is to close.

Parent company Royal Bank of Scotland has made the decision after failing to find a buyer for the business, which it declared as ‘non-core’ in 2009. The decision does not impact on other Lombard businesses.

Lombard Vehicle Management currently has 58,000 cars and vans on its books and has entered into an arrangement with rival ALD Automotive to provide a white labelled outsourced service to existing customers. No new business will be written by Lombard Vehicle Management.

A spokeswoman for Lombard said that it was expected that ALD Automotive would start its outsourced management service to Lombard Vehicle Management clients in June or July. The branding for the new operation is still to be announced.
What is said will be an ‘orderly wind down’ of the Lombard Vehicle Management book is predicted to take two to three years, although the agreement with ALD Automotive lasts for five years to ensure ‘all contracts are covered off’, according to the spokeswoman.

Currently Lombard Vehicle Management is ranked as Britain’s sixth largest vehicle leasing company, although seven years ago it was fourth with a fleet of more than 116,000 vehicles.

A total of 98 staff will lose their job at Lombard Vehicle Management although Lombard is looking to redeploy some within its other businesses with compulsory redundancies kept to a minimum.

A spokesman for Royal Bank of Scotland, the largely taxpayer owned bank, said: ‘Having to cut jobs is the most difficult part of our work to rebuild RBS. The decision to close Lombard Vehicle Management was a difficult one but is a necessary step in our plan to de-risk and re-focus RBS, making the bank safer and stronger. 
‘We will do all we can to support our staff, offer redeployment opportunities wherever possible, and keep compulsory redundancies to an absolute minimum.’

Last year it was widely report that GE Capital Fleet Services were interested in buying Lombard Vehicle Management however no deal resulted. 
ALD Automotive currently has more than 73,000 vehicles on its books and is predicting that it will write about 30,000 new contracts on the back of its work managing the winding down of the Lombard book.

ALD Automotive says it is now the UK’s leading white-label provider and the latest agreement further reinforces the success of its multi-sales channel strategy. The company has seen fleet growth in excess of 20% per annum over the past two years founded on developing its core Business Services division alongside a number of strategic white-label partners, a Broker division and an established Dealer Services division. 
ALD Automotive managing director Keith Allen said: ‘We’re delighted that RBS and Lombard have chosen ALD to provide contract hire and fleet management solutions for Lombard.

‘The new proposition will have access to all the vehicle leasing business generated through RBS banking and Lombard relationships, reinforcing the success of the multi-sales channel strategy we have adopted to grow our business and driving the business further forward to become a top three player within the UK leasing industry.’

ACFO calls for administration clarity as Government cuts red tape

THE Government’s decision to slash motoring red tape looks set to benefit fleet operators in two key areas - but also raises administration issues that ministers must resolve, says fleet decision-makers’ organisation ACFO.

The Department for Transport has announced the scrapping or improvement of  a total of 142 road transport regulations following last year’s launch of the cross-Government ‘The Red Tape Challenge’ by Prime Minister David Cameron.

Among the measures to be scrapped is the regulation requiring drivers with a credit card-sized photo driving licence to hold a paper counterpart highlighting driving category exemptions and licence points. The measure, it is calculated, will save drivers up to £8 million.

Additionally, hard copies of V5C vehicle registration certificates, which highlight vehicle ownership and specific details appropriate to the individual vehicle, will only be issued to fleet operators when needed.

The Challenge was launched to reduce bureaucracy and get rid of regulations viewed as unnecessary, burdensome and overcomplicated. 

ACFO has welcomed the Department’s decision in relation to both regulations. However, chairman Julie Jenner said that before the changes were made a number of concerns highlighted by fleet operators needed clarification.

Referring to the driving licence change, which is due to take place by 2015, she said: ‘Most drivers do not carry the paper counterpart to their photo licence with them to enable employers to immediately check issues around driving compliance and infringements resulting in points.

‘However, while the removal of the regulation will reduce the amount of fraudulent activity by employees bent on trying to prove they have a clean driving licence, we need to know how information relating to points and driving class eligibility will be made available to employers responsible for ensuring occupational road risk management compliance.’
She added: ‘Directly checking individual driving licence validity and related details with the DVLA or via a third party checking agency is the only sure fire way to ensure at-work driving duty of care best practice is being followed. 

‘But for employers that continue to self-check driving licences we need to know the procedures that the Government will put in place or whether they expect revenue-raising checks to be made with the DVLA online or by telephone.’
Meanwhile, the V5C may be needed by fleet operators or their drivers on a number of occasions. For example, when driving abroad, when stopped by the police or, in the case of organisations that buy their vehicles, on defleet. However, for the majority of organisations the document sits in a file most of the time or for those that lease their vehicles is available from their supplier.

Jenner said: ‘In the event of the original V5C or a copy being required we need to be assured that there is a clear process in place for fleet operators to follow to obtain the document and a clear timeframe in which the DVLA has to provide it.’
She concluded: ‘Reducing bureaucracy is nearly always a welcome move as it almost invariably results in improvements in efficiency and thus savings in administration time and costs. However, in relation to the removal of these two regulations fleet operators need to be assured that inefficiencies will not result so more clarity from the Department is required.’

Ex-Autofocus staff could face jail over Accident Exchange fraud

SEVEN former employees of the now defunct specialist automotive sector management support company Autofocus could face jail for contempt of court and fraud charges.

In addition, Autofocus chairman Colin McLean, a well-known figure across the UK vehicle leasing industry and a former chairman of the British Vehicle Rental and Leasing Association, could also face charges.

In the latest chapter of what is reported to be possibly the largest fraud on the civil justice system, Lord Justice Moses and Mr. Justice Irwin have granted Accident Exchange permission to apply to commit seven former employees of Autofocus to prison for contempt of court. 

Former Autofocus rate surveyors Nathan John George-Broom, Elaine Carlton-Walker, Andrew Watts, David James, Laurence Gray, Keel Broom and Duncan Sadler could also face further charges of fraud if the Attorney General sees fit, according to reports carried online by Fleet News, Post Online and MoneyExpert. 
Mr. Justice Irwin also raised concerns that the former owner of Autofocus, Colin McLean, should not escape prosecution.

The proceedings will increase the intensity of exposure on some of the biggest motor insurers who were beneficiaries of the alleged ‘industrial scale’ fraudulent practices of Autofocus from 2004 until the company went into administration in 2010, it is claimed. 

The seriousness of the issues raised by Accident Exchange, which started its investigations in 2009, also prompted Lord Justice Moses and Mr. Justice Irwin to direct that the evidence uncovered by Accident Exchange be sent to the Attorney General’s office in order for them to consider whether it is appropriate to bring criminal charges for fraud. 

The long-running issue centres on claims by Accident Exchange that in some cases Autofocus’ information on car hire rates provided to insurance companies was too low. Insurers then contested the charges they were being asked to pay which in turn led to delays in payments being made to Accident Exchange, which threatened the company’s viability.

Lord Justice Moses said: ‘It seems to appear so grave at first blush that the mind boggles. We are dealing with allegations of perjury on an industrial scale. If that does not attract the Attorney General and Director of Public Prosecutions then I don’t know what will.’

The latest hearing held at the Divisional Court in London follows the judgment in the Court of Appeal in December last year of Lord Justice Aikens where evidence deployed by Autofocus in thousands of court cases on behalf of motor insurers was found to be ‘tainted’ and ‘dishonest’.
Up to 4,000 cases involving innocent motorists who were provided onward mobility by Accident Exchange, in cases where Autofocus evidence had been deployed, are now being processed for appeal. 

Commenting on the success of the application, Steve Evans, chief executive of Accident Exchange Group, was reported as saying: ‘We alerted the insurance industry to our concerns about the dishonesty at Autofocus in 2009 and we were ignored. Over three years, and at great expense, it has taken a herculean effort to identify, to prove and then to prosecute those responsible for the fraud against Accident Exchange whilst insurers turned a ‘nelsonian eye’ to the issue. 
‘As directed by the Divisional Court, we will now also be sharing the considerable amount of evidence we have amassed with the Attorney General’s office and, if required, the Director of Public Prosecutions.      

‘The challenge now is for insurers to do the right thing and balance the books from a fraud where they were, and remain still, the beneficiaries of the proceeds of crime.’

The case returns to the Court of Appeal next Thursday (February 16).

Following the Divisional Court hearing, rival accident management provider Helphire Group issued a statement, which said: ‘Helphire notes that Lord Justice Moses and Mr. Justice Irwin have granted Accident Exchange permission to pursue allegations of contempt of court against seven former employees of Autofocus and also notes the related media coverage. 

 

‘Helphire has closely followed the actions of Accident Exchange against Autofocus’ former employees and the re-opening of cases said to have been wrongly decided due to Autofocus’ inaccurate hire rates evidence.

 

‘Helphire is reviewing cases which included evidence from Autofocus and is investigating the possibility of making further recoveries from such cases.’ 

Pendragon Contracts secures new £20m funding stream

PENDRAGON Contracts, the contract hire division of Europe’s largest motor group Pendragon PLC, has secured an agency funding facility, potentially providing up to £20 million, with Barclays Corporate.

The facility will enable Pendragon Contracts to provide increased contract hire facilities to its clients which include major blue chips companies across a diverse range of industries. 

The deal is a major milestone for Barclays Corporate as it looks to increase its support for the contract hire sector. The bank already has relationships with around 60% of the independent market. 

Alex Brown, head of asset finance, Barclays Corporate said: ‘The fleet market is extremely important to us and asset finance, as a product, has a crucial role to play in the recovery of the wider UK economy.’

Neal Francis, managing director of Pendragon Contracts, said: ‘The funding facility we have secured with Barclays will enable us to obtain more competitive and long-term contracts for our clients, and expand our business services portfolio into the marketplace. This is excellent news for all our customers.’
In recent months Barclays Corporate has also announced new funding agreements with Pendragon Contracts rivals Ogilvie Fleet and Zenith.
Businesses to review fuel reclaims process this year

ALMOST two thirds (63%) of UK financial directors of larger businesses will be reviewing their fuel reclaims process associated with business mileage in 2012.

The finding in the latest ALD Automotive YouGov survey comes with businesses liable to investigation and tax bills as HM Revenue and Customs (HMRC) hardens its line on incomplete or inaccurate mileage records.

The findings in the survey of financial directors at companies employing 500-999 people suggests that companies are now taking the threat of prosecution by HMRC more seriously and are recognising that inaccurate or fraudulent business mileage claims can have a major impact on cost control and fleet budgeting, says the vehicle leasing and fleet management company. 

Keith Allen, managing director of ALD Automotive, said: ‘With HMRC cracking down on companies which aren’t able to provide auditable records it’s in the interest of every business to ensure that employees driving on work-related journeys file accurate mileage reports and appropriate online systems are put in place to manage this area.

‘Not only will it reduce the risk of the employer and employee being liable to action but experience suggests that significant savings can also be achieved in fuel cost.’

For organisations looking to mitigate their risk, it is recommended that businesses have a robust process in place and telematics is one such solution available to fleet managers. 

SEAT launches Fleet Customer Commitment aftersales initiative

SEAT is continuing its campaign to become a fleet manufacturer of choice with the launch of a comprehensive aftersales initiative - the Fleet Customer Commitment.

The programme is designed to ensure that every Fleet Service Partner in the Spanish brand’s network of UK dealers adheres to 12 fleet customer service and repair standards.

From providing clear, upfront pricing to delivering guaranteed response times and ensuring each fleet customer’s vehicle gets a free wash and vacuum each time it visits a dealer, the 12-point plan promises fleet drivers know exactly what they can expect from SEAT.

Nigel Griggs, head of aftersales at SEAT UK, said: ‘We’re serious about the high quality of service drivers can expect from our Fleet Service Partners and want them to be sure that the SEAT network is the best choice for them.

‘We are also introducing a new pricing structure to help fleet operators stay in control of maintenance budgeting. There are competitive maximum labour rates, plus we guarantee our fleet drivers won’t pay more than £7.50 for a litre of fully synthetic oil or £35 for an MoT with any of our Fleet Service Partners.’

He added: ‘We believe this comprehensive new Fleet Customer Commitment makes our customer service and support package a leader in the industry.’

New Jaama fleet seminars to focus on management essentials

JAAMA’S one-day Fleet Management Essentials seminars have been revised and updated for 2012 to reflect best practice in a number of key areas including grey fleet management, car salary sacrifice schemes and employee driving licence checking.

The seminars, hosted by the fleet management software and occupational road safety specialist, have proved extremely popular over the years with a wide cross-section of full-time professional fleet decision-makers as well as administrators and managers who have the responsibility but not necessarily the experience or specialist knowledge of running a fleet of vehicles.

More than 800 people have so far attended Jaama’s fleet seminars where they have been able to learn about best practice strategies in key operational areas, the very latest legislation and forthcoming regulatory changes, and the application of fleet strategies that will deliver cost savings.

Seminar prices have been held this year at the reduced price of £295 + VAT per delegate including all course documentation, policies (usually priced at £120), lunch and refreshments.

During each seminar delegates will receive: a sample fleet policy template, a sample driver handbook and handbook template, seminar documentation, a copy of the Health and Safety Executive’s ‘Driving  at Work: Managing Work-Related Road Safety’ publication, guidelines produced by the Royal Society for the Prevention of Accidents in relation to a number of key issues including safe journeys, mobile phone use, safer speeds, vehicle technology and drink and drug policies, driver assessment and training guidelines and a copy of ‘Managing Your Company Cars - Expert Opinion’.

Seminars start with registration at 9.30am and conclude with an open question and answer session from 4.30pm. Fleet Managements Essentials seminars will be held on: Tuesday, April 17 at Waltham Abbey Marriott Hotel; Thursday, April 19, Cedar Court Hotel, Leeds/Bradford; Tuesday, April 24, Honiley Court Hotel, Warwickshire; and Thursday, April 26, Brook Madison Hotel, Swindon.

For further details and to book a place please visit www.jaama.co.uk or contact Collette Dooley, seminar coordinator at Jaama on 0844 8484 333.

Chauffeur fleet takes delivery of Volvo 4x4s 

CHAUFFEUR company Tristar Worldwide has taken delivery of 18 Volvo XC70s and 35 XC90s to help it cope with the potential chaos that, as in previous years, has been caused on UK roads by bad weather.

Tristar recently renewed its three-year car supply deal with Volvo for 2,100 cars to service its Virgin Atlantic Airways’ Upper Class chauffeur contract.

XC is Volvo’s cross country brand, offering comfort, practicality and all wheel drive when tackling bad weather.
Dean De Beer, Tristar’s Group CEO said: ‘Volvo is well known for its excellent safety features, so we can be confident that with our new addition of XC70s and XC90s, we can tackle whatever the British weather throws at us.’

Renault delivers electric cars to UK rental firms

RENAULT has delivered its first Fluence Z.E. saloons to London’s largest eco-friendly car services, Climatecars and greentomatocars.

Each has received two of the French marque’s five-seat saloons in metallic silver a month ahead of their UK showroom launch.

The Fluence Z.E. is London’s first 100% electric private hire vehicle with a range of up to 115 miles on a single charge.

Renault has recently supplied six Kangoo Van Z.E.s to ISS Facility Services for a Transport for London contract to clean Victoria Coach Station, 44 bus stations and 64 bus stands across the capital, saving 5.3 tonnes of carbon dioxide over four years, as well as helping to reduce pollution to improve air quality.
Fluence Z.E. is the second of Renault’s four-strong Z.E. electric vehicles to reach the market.
All four Fluence Z.E. will be based in central London, with both companies ensuring their costs and electricity usage are minimised through charging via the Source London network and their own in-house charging points.

Co-founder and managing director of greentomatocars, Jonny Goldstone said: ‘We’re delighted to have taken delivery of our first fully electric vehicles and have already taken bookings for 40% of our electric vehicle capacity with orders from corporate customers for  zero emission shuttle services. We fully intend to add more zero emission vehicles to our 250-strong fleet this year.’

Nicko Williamson, founder and managing director of Climatecars, said: ‘The addition of the fully electric Fluence Z.E. to Climatecars fleet marks a crucial step towards our aim of being the world’s first zero emission car service. Climatecars electric vehicle fleet will be operating in Central London and will be priced at the same level as our normal hybrid fleet.’

Capgemini renews fleet management deal with Leasedrive

CAPGEMINI, one of the world’s foremost providers of consulting, technology and outsourcing services, has renewed its fleet management outsourcing contract with Leasedrive for another three years with the option to extend for a further two years.

Leasedrive commercial director Roddy Graham said: ‘Capgemini has been a client of ours for five years and has 1,050 current and 3,500 eligible company car drivers.

‘We continue to receive excellent feedback from our annual driver surveys and have fine-tuned driver choice even further over the past 24 months. The number of manufacturers now totals 16 and comprises Audi, BMW, Citroën, Ford, Honda, Lexus, Mercedes, Mini, Renault, Seat, Skoda, Smart, Toyota, Vauxhall, Volvo and Volkswagen.

‘In terms of greener vehicles, Capgemini is already running hybrid vehicles and is now evaluating electric vehicles to assess them for possible addition in the future.’
Ruth Makepeace, employee benefits manager at Capgemini, said: ‘Leasedrive’s positive, pro-active and supportive approach to fleet management has enabled our relationship to go from strength to strength. In addition, during the last 18 months, we have seen a 30% increase in company car scheme take up. This increase is testament to the collaborative work that has taken place between Capgemini, the driver helpdesk and our account manager.’
Capgemini is currently working with Leasedrive on achieving its sustainability targets, with resultant benefits to drivers in terms of improved fuel economy and to Capgemini in terms of a lower carbon footprint through reduced emission levels.

Mercedes rolls out its low emission champions to deliver sports stars 

THE world’s premier sporting honours event was held in London on Monday (February 6) and hundreds of superstars travelled to the event in a fleet of Mercedes-Benz vehicles.

Stars from across the sporting world attended the Laureus World Sports Awards, and Mercedes-Benz UK provided a fleet of cars and coaches which featured BlueTEC emissions-reduction technology. The technology reduces emissions, particularly nitrogen oxides, from diesel vehicles.
 

In addition to Mercedes-Benz Tourismo and Setra TopLine luxury coaches, Mercedes-Benz provided a fleet of primarily S350 BlueTEC luxury saloons to transport VIP guests to the Awards at Central Hall, Westminster.  
Additionally, Mercedes-Benz UK used the Laureus World Sports Awards as part of its ongoing trials of the Vito E-CELL Traveliner - an all-electric people carrier capable of transporting nine people in near-silence, and zero local emissions. The prototype is based on the Vito E-CELL panel van which launched in the UK at the end of 2011.
1link retail bookings increase tenfold in last 12 months

RETAIL customer bookings through epyx’s 1link Service Network e-commerce platform have increased tenfold in the last 12 months.

Through the brand partners with which epyx operates, including motor manufacturers, consumers can make service and maintenance bookings online from a directory of more than 16,000 outlets including franchise dealers, independent garages and fast fits.

Gary Gibson, head of customer services at epyx, said: ‘During its history of almost 10 years, 1link Service Network has been primarily a means for fleets to do business with service providers and that still very much accounts for a large portion of our transactions.

‘However, over the last couple of years, we have worked increasingly with several retail facing partners and motor manufacturers to provide access to 1link for retail customers. 

‘Over recent years we have seen the number of bookings grow rapidly, particularly in 2011 when we saw a tenfold increase.

‘We already operate with a number of major brands and this year is set to see more added to our portfolio.’
Gibson explained that the connectivity to outlets provided by 1link Service Network meant a fast and effective route through which retail customers could make bookings for service and maintenance.

Model update________________________________________________

New BMW 3 Series to feature 4x4 and hybrid options

THE new BMW 3 Series saloon goes on sale this month and now the German marque has confirmed an expansion of the range with the introduction towards the end of 2012 of four-wheel-drive and hybrid powertrains for the first time in the UK. 
BMW’s xDrive all-wheel-drive system has been available on the 3 Series in some markets previously, but has now been engineered for right-hand-drive cars and will be available with selected petrol and diesel engines.

The ActiveHybrid 3 will arrive at roughly the same time, and will use the powertrain recently announced for the ActiveHybrid 5. This pairs the 335i’s 306 bhp six-cylinder engine with an up to 40kW electric motor.
With the new 3 Series saloon BMW is promising ‘big steps forward in style, quality, comfort and specification for only a minimal price increase’.

The new 3 Series saloon launches with a choice of four engines - 245 bhp 328i priced from £29,060 on-the-road, 306 bhp 335i priced from £35,525 on-the-road, 184 bhp 320d priced from £28,080 on-the-road, and the 163 bhp 320d EfficientDynamics priced from £28,080 on-the-road.

Less than a month after launch, three new engines will be added. There will be 316d and 318d diesels, powered respectively by 116 bhp and 143 bhp variants of the 2.0 litre diesel engine, plus another version of the 2.0 litre turbocharged petrol engine. This will slot into the new 320i, and will be tuned to deliver 184 bhp.

By March, when additional engines have been added to the four at launch, BMW will have eight versions of the new 3 Series saloon with carbon dioxide emissions at or below 120 g/km.

An eight-speed automatic gearbox, giving a wider spread of ratios than the former six-speed unit without taking up any more space in the engine bay, is available as an alternative to the standard six-speed manual. Automatic versions of the new 3 Series saloon are also now as fuel-efficient, or more so, than their manual equivalents. 

The new saloon, many details of which were announced late last year, features a stiffer body and an all-new chassis based on a longer wheelbase (now 2,810mm, an increase of 50mm on the previous model) and wider tracks (by 37mm at the front and 47mm at the rear). The new saloon is 93mm longer than the previous model and 6mm narrower, excluding door mirrors. Luggage space has increased by 20 litres to 480 litres.   

To cater for the diversification of buyers’ specification preferences the new model range offers more trim levels than ever before - six - and a wide range of packages and individual.

BMW will again offer ES, SE and, later in 2012, M Sport versions of the 3 Series saloon, but in a bid to offer greater customer choice Sport, Modern and Luxury models, each with a distinct character and increased opportunities for individualisation, will be offered.

Standard specification across the range includes: 17-inch light alloy wheels, automatic air-conditioning, Bluetooth, BMW Professional radio with 6.5-inch colour screen and iDrive, keyless starting, USB, a multi-function leather steering wheel, cruise control and automatic boot opening.

 
Citroën’s new DS5 flagship targets premium sector

THE new Citroën DS5 is available to pre-order now, with first deliveries from the official on sale date of April 2.
On-the-road prices start at £22,400 for the e-HDi 110 Airdream EGS6 DSign and extend across 13 models to £32,200 for the Hybrid4 200 Airdream E DSport.

Fleet and business users are expected to account for about 70% of sales with the manufacturer predicting a sales mix of 85% diesel, 10% Hybrid4 and 5% petrol. The most popular models are forecast to be the HDi 160 DStyle manual and automatic versions.

The new model addition to the DS line is the new flagship model for Citroën and, says the marque, the car is an alternative to existing premium executive segment contenders.

Citroën says the new DS5 sits in a ‘unique market position’ between core ‘D’ segment models such as the Volkswagen Passat and Vauxhall Insignia, and premium executive models including the Volkswagen CC and Audi A4.


Inspired by the world of aviation, the cabin’s standout feature is the sweeping cockpit roof, which features pilot-style overhead switchgear. The large glass roof, divided into three areas, features individual electrically operated sunblinds, allowing occupants to control the amount of light entering the cabin both day and night.

At 4.53m long, 1.85m wide and 1.51m high, the five-door layout offers five full-size premium seats and a boot volume of up to 465 litres.

Technology offered on the model includes: keyless access and start, which uses Radio Frequency Identification (RFI) technology to allow drivers to unlock and start/stop DS5 whilst keeping the electronic key separate; a colour head-up display, which projects essential driving information (speed, speed limiter and cruise control settings and navigation settings) in the driver’s direct line of sight; a reversing camera that sends a colour image of the car’s rear view to the navigation display screen; a Lane Departure Warning System, which uses an integrated camera to recognise the lines on the road and warns drivers of involuntary lane departure; and smart beams that process images from the built in camera to trigger automatic activation and de-activation of the high beam lamps according to lighting and surrounding traffic conditions.

DS5 is available from launch with a choice of four Euro5 engines - THP 200, e-HDi 110, HDi 160 and the new 200 bhp diesel electric Hybrid4.

The e-HDi 110 Airdream features new-generation Stop & Start micro-hybrid technology that reduces emissions by up to 15% when driving in congested urban areas. All powerplants are mated to either manual, automatic or EGS six-speed gearboxes.

DS5 is the first Citroën fitted with Hybrid4 technology. The system delivers emissions from 99 g/km. Hybrid4 combines a 2.0HDi 160 diesel engine delivering 163 bhp with a 
37 bhp electric motor fitted on the rear axle.


Three trim levels are available - DSign, DStyle and DSport – and standard specification includes: driver’s, front passenger’s, front lateral, front and rear curtain airbags, electrically foldable door mirrors with integrated kerb side LED, front fog lights with cornering function, daytime running LEDs, keyless access and start, cruise control with speed limiter and memory settings, front and rear electric windows with ‘one-touch’ operation and anti-pinch, automatic digital air conditioning with dual-zone temperature setting, automatic rain-sensitive windscreen wipers, automatic illumination of headlamps and electrochrome rear view mirror, automatic electric parking brake and Connecting Box - Bluetooth system® with USB socket.

Audi launches ‘green’ addition to A5 model range

NEW Audi TDIe low emission, fuel-sipping engines are being added to the A5 Sportback and Coupe ranges along with a new SE Technik specification. 
The models share the latest 2.0 litre TDIe engine delivering 163 PS with carbon dioxide emissions from 115 g/km and the potential for up to 64.2 mpg. On-the-road prices for the Sportback derivative start from £27,825 and £28,775 in Coupe guise.

The Sportback also offers a 136 PS version of the unit with a very similar blend of 
attributes, and a starting price of £27,320 making it the most cost-effective TDI in the new generation A5 range.
The A5 Sportback 2.0 TDIe 136 PS can accelerate from rest to 62 mph in 9.5 seconds, reach a top speed of 132 mph where conditions allow and return up to 64.2 mpg according to the official combined cycle test, equating 117 g/km. 
The 163 PS version reduces the acceleration time to 8.7 seconds, increases the top speed to 137 mph and achieves up to 62.8 mpg with a negligible increase emissions output to 118 g/km.

In the Coupe the 163 PS engine fares better, pushing the TDIe to 62 mph in 8.4 seconds on the way to a top speed of 140 mph, raising economy to 64.2 mpg and taking emissions to 115 g/km, the lowest level in the revised range. In each case the engines are linked exclusively to six-speed manual transmission.

In addition to the new ‘e’ units the TDI range in the A5 Sportback continues to include 143 PS and 177 PS versions of the 2.0 litre engine, and the 3.0 litre V6 TDI in 204 PS and 245 PS forms, the latter linked to quattro all-wheel-drive without exception. The A5 Coupe is available with the 177 PS 2.0 litre TDI and the two V6 TDIs.

In both Sportback and Coupe models all the four-cylinder TDI engines can be combined with a new SE Technik specification seen first in the A4 saloon and Avant ranges. 
At a premium of £1,000 on top of the SE model price for the Sportback or £500 on top of the SE price for the Coupe, it adds DVD satellite navigation, Audi Music Interface (AMI) iPod connection, the Audi Parking Plus system with front and rear sensors and cruise control to the SE equipment list. 

Fiat to add new model to 500 range

FIAT has released the first official images of the 500L, the new model which will have its world preview at the Geneva Motor Show on March 6.

500L - the L stands for ‘Large’ - is the new addition to the 500 range, which, following the Abarth and Cabrio versions, furthers the brand’s strategy, with the aim of extending its offer by introducing models in a position to satisfy different types of customers.

The ‘L’ delivers MPV passenger space combined with the feel of a small SUV on the road and the restrained dimensions and efficiency of a B segment car, says Fiat.

The 500L features a five-seater single-volume structure which is 414 cm long, 178 cm wide and 166 cm high. It is a further development of the concept of ‘cab forward’ introduced by Fiat with the 600 Multipla, a precursor to the concept of the compact people carrier.

The Fiat 500L will be introduced to Europe in the last quarter of 2012, with an engine range which will initially comprise two petrol engines (TwinAir and 1.4 litre) and a turbodiesel engine (1.3 MultiJet II).

New Fiat Panda prices revealed

PRICES for the new 10-model Fiat Panda range start at £8,900 on-the-road for the Pop 1.2 8v 69 CV and top out at £12,250 for the Lounge 1.3 MULTIJET 75 CV.

Available initially with a choice of three Euro 5-specification engines: 69 bhp 1.2 litre petrol, 85 bhp 0.9 litre TwinAir, and 75 bhp 1.3 litre MultiJet 2 turbodiesel, the new Panda can be ordered in three different trim levels - Pop, Easy and Lounge.

Standard equipment in the entry level Pop includes electric windows, central locking, Dualdrive electric power steering, four airbags and body colour bumpers. 

Toyota reveals pricing for new sports coupe

THE new Toyota GT 86 will cost from £24,995 when sales start in June. That is the entry, on-the-road price for the all-new sports coupe with further pricing and specification details announced nearer the time of launch.

Unveiled at last year’s Tokyo Motor Show, the GT 86 is designed to be entirely driver-focused with its front-engine, rear-wheel drive set-up in a light, compact and nimble chassis.

The power plant is a 2.0 litre flat-four ‘boxer’ unit that delivers a maximum 197 bhp, matched to a six-speed manual or automatic transmission. Power is distributed to the rear wheels via a limited slip differential to give the best possible grip in all driving conditions.

Advance orders are now being taken for the GT 86, with many UK customers already signed up to be among the first to take ownership of the car when it arrives in the summer.

Upgrades for Citroen Berlingo Multispace and Dispatch Combi 

CITROËN’S Berlingo Multispace and Dispatch Combi have each received new styling and equipment upgrades and will go on UK sale on April 2. 
The Berlingo Multispace gains a wider, more defined grille, a new chevron badge, a new headlight arrangement and side mirrors have been updated with a more aerodynamic design, helping to reduce fuel consumption and emissions. 
The new Berlingo Multispace is available with a range of engines and gearbox options, including Citroën’s e-HDi micro-hybrid powertrain with Stop & Start and a six-speed automated manual gearbox - e-HDi 90 Airdream EGS6 versions deliver emissions of just 125 g/km.

On five-seat versions, the HDi 75 and HDi 90 models now deliver reduced emissions - 135 g/km down from 139 g/km - thanks in part to the aerodynamic upgrades. Additionally, the HDi 110 engine is upgraded to HDi 115, providing extra performance. 
In the UK, the new Berlingo Multispace is available with three core trim levels, VT, VTR and XTR. 

Like the Berlingo Multispace, the Dispatch Combi gains a new front end with a wide chromed grille featuring the brand’s updated chevron design. 
For enhanced peace of mind, Grip Control is newly available, with the driver choosing one of four modes - normal, all-terrain, snow or sand. The advanced anti-skid option optimises traction and adapts to all driving situations. 
The new Dispatch Combi also becomes available with a new six-speed automatic gearbox, which is mated to the HDi 160 engine. Six-speed manual gearboxes are also available with the HDi 95, HDi 125 and HDi 160 engines. All versions feature a dashboard-mounted gear selector.
The new Dispatch Combi is available in two trim levels in the UK, Combi and Combi SX.

Final UK specification and pricing details for new Berlingo Multispace and Dispatch Combi will be confirmed closer to the on sale date.

SEAT adds five-door variant to Mii city car range

SEAT is expanding its Mii city car line-up with the addition of a five-door model and an Ecomotive variant that will be available in both three and five-door guise.
The Mii Ecomotive has emissions of 96 g/km for the 60 PS version and 98 g/km for the 75 PS model.

The five-door Mii matches its three-door sibling blow for blow in terms of powerplants. The1.0 litre three-cylinder unit is available in two outputs - 60 PS and 75 PS.

Full details of the three- and five-door Mii’s UK model range, equipment and pricing will be announced in due course.
Manufacturer news___________________________________________

Chrysler relaunches brand in the UK with £10m advertising campaign

CHRYSLER UK is preparing to relaunch the brand in this country with a new series of advertisements.

The £10 million ‘Different Is What We Do’ campaign is led by three major television commercials, the first of which was a 60-second film during the break in Sky TV’s coverage of the Super Bowl last Sunday (February 5). Further terrestrial and digital TV advertising is planned, along with press, online, direct and electronic marketing.

The positioning of the advertising draws heavily on the nature of Chrysler’s branding, and includes the US giant’s entire UK model range: the Grand Voyager people carrier, new 300C executive saloon, Delta hatchback and Ypsilon, Chrysler’s first supermini.

‘These are exciting times for Chrysler,’ said Nigel Land, brand director, Jeep Chrysler UK. ‘The brand’s great success in the States is widely recognised, and this will help us to establish Chrysler as a main competitor in the UK car market.’
Chrysler’s model range starts at £10,695 for the Ypsilon 1.2S. Chrysler Delta starts at £16,695 for the 1.4 T-Jet 120S, while Grand Voyager’s entry price is £28,225. The new 300C will become available in the UK later this year.
Mitsubishi to close only West European plant

JAPANESE car maker Mitsubishi Motors is to end production at its only plant in Western Europe at the end of the year.

Production has fallen at Mitsubishi’s car plant at Born in the Netherlands to just 50,000 cars, as Mitsubishi’s European sales have dropped sharply, according to the BBC.

It has not yet announced plans for the site, which employs 1,500 workers making the Colt and Outlander models. Mitsubishi cars in Europe will be imported from Japan and Thailand where the company is building a new plant.

 The plant started in 1991 as a joint venture along with Volvo and the Dutch government, before being bought out by Mitsubishi in 2001.

Light commercial vehicles______________________________________

Brake goes on van sales in challenging market

NEW van sales opened 2012 on a cautious note with registrations down 16.4% year-on-year at 14,338 (January 2011: 17,154).

The sales total was well below the Society of Motor Manufacturers and Traders’ revised forecast of 17,000 registrations for the month and more than 16% down on last January’s volumes, which were up almost 50% on January 2010.

The SMMT says that if the year pans-out as expected, van registrations will be stable in very weak economic and uneasy financial settings.
Van sales in all five sectors of the market fell last month: Sub 2.0 tonne van registrations fell 26.6% to 2,473 (January 2011: 3,371), sales of 2.0-2.5 tonne vans fell 1.7% to 1,983 (January 2011: 2,018), sales of 2.5-3.5 tonne vans dropped 16.8% to 7,794 (January 2011: 9,369), sales of pick-ups fell 14.5% to 1,633 (January 2011: 1,911) and sales of 4x4s fell 6.2% to 455 (January 2011: 485).
SMMT chief executive Paul Everitt said. ‘Over the course of 2012 the SMMT expects the CV market to be steady, ending the year marginally up on 2011. Government support for business will be key to maintaining market stability. If confidence can be maintained through the year, we should see growth in 2013.’
Mercedes to expand LCV range with new compact van
CITAN is the name of the new urban delivery van from Mercedes-Benz, which will go on sale in the autumn following its world debut at the IAA Commercial Vehicles Show in Hanover in September.

The name Citan is derived from the words ‘City’ and ‘Titan’ with Mercedes saying it emphasises the vehicle’s role as a high-calibre specialist in city logistics, designed specifically for the rough and tumble of everyday working life.

The choice of drive systems will comprise a broad range of economical and low-emission diesel and petrol engines - including a BlueEFFICIENCY package. Additionally, a version powered by an electric engine is already being planned.
The controls, the interior and the quality of materials and workmanship in the new Citan are claimed to match those of the larger Mercedes Vito and Sprinter vans. ESP will be part of the standard specification for all variants.

Mercedes says that the Citan will be available in a range of guises to meet a broad range of potential commercial uses - panel van, crewbus or Mixto in various lengths and weight categories.
Peugeot to unveil new Partner Van, Partner Tepee and Expert ranges

PEUGEOT is making significant changes to its Partner Van, Partner Tepee and Expert ranges with all revised models entering UK showrooms in the spring.
The new Partner and Partner Tepee are characterised by the arrival of Euro5-compliant engines and e-HDi, including the latest generation Stop & Start System; best-in-class emissions in the Combi (Tepee) segment of 125 g/km; best-in-class emissions in the small van segment of 123 g/km; technological equipment not previously featured before in the segment and benchmark passenger space for the Partner Tepee.

The new Partner Tepee will be presented as a world premiere at the Geneva Motor Show in March and available, along with the new Partner Van from mid-March.

Meanwhile, the new Expert incorporates new equipment and a range of Euro5-compliant engines which position it as leader in its segment for lowest emissions, says Peugeot.

The new Expert, available as a Compact Van or Combi (Tepee), is characterised by: best-in-class low emissions for the Expert Tepee of 172 g/km; the 2.0 litre HDi Expert Van delivers the best power/ emissions ratio of 168 g/km; technological equipment not previously seen before in the segment; a six-speed automatic gearbox now available on the 2.0 litre HDi 163 bhp engine.
The new Expert Tepee will also be presented as a world premiere at Geneva and will be available in the UK, along with the new Peugeot Expert Van from mid-March.

Citroën refreshes Berlingo and Dispatch ranges

CITROËN’S Berlingo and Dispatch light commercial vehicle models have been refreshed for 2012 with new styling, additional equipment and improved efficiency. 
The upgrades bring the models in line with the rest of Citroën’s commercial vehicle range, which includes the Nemo and the Relay.

The current Berlingo, launched in 2008, has gained further improvements for 2012 including a more robust and expressive design, with additional functionality.

Among the styling updates, the new Berlingo gains a wider, more defined grille, a new chevron badge rising up to the headlights and a new headlight arrangement. 
The lower part of the grille can be fitted with optional static cornering lights integrated with the fog lights. The wider air intake on the front bumper gives the vehicle a more powerful stance on the road and the door mirrors gain a more aerodynamic design to help reduce fuel consumption and emissions. At the rear, the new Berlingo displays the updated Citroën brand identity. 
Inside, the existing upholstery has been replaced by Citroën’s new ‘Gazyban’ grey trim for increased comfort and a more modern look.

For greater versatility, a two-seater Extenso multi-function folding passenger seat is standard on LX and Enterprise models; for greater safety on the road, the new Berlingo is available with Grip Control to increase traction, incorporating hill-start assist. HDi; and e-HDi versions can now be specified with a fixed speed limiter.

The new Berlingo is offered with one petrol and four diesel powertrains. With improved efficiency and environmental performance, the HDi 75 now emits 133 g/km - down from 136 g/km - thanks to changes including the new aerodynamic upgrades. The HDi 90 now emits 138 g/km - down from 140 g/km.

The e-HDi 90 Airdream EGS6, which features e-HDi micro-hybrid technology with Stop & Start and a six-speed automated manual gearbox, delivers emissions of 123 g/km. 
The latest Dispatch is available in two lengths, two heights and combines expansive load space with high standards of on board comfort. The model features capacity of up to 7m3 and a load sill height of 49 cm.

Like Berlingo, the Dispatch gains a new front end featuring a wide chromed grille with a new chevron badge that extends up to the headlights. 
The model also reflects a shift upmarket in terms of equipment. Enhancing safety and convenience, the new Dispatch is available with hill-start assist and the same fixed speed limiter functionality as Berlingo, while Grip Control is available for the first time, with the driver choosing one of four modes - normal, all-terrain, snow or sand. 
Special efforts were made to reduce the model’s emissions with the addition of aerodynamic panels underneath the body and a ‘volt control’ function to optimise battery charge management by the alternator. This has seen Dispatch emissions fall to 177 g/km from 182 g/km for models powered by the HDi 90 engine and from 179 g/km to 168 g/km with the HDi 125.
Final UK specification and pricing details for the new Berlingo and Dispatch will be confirmed closer to the April 2 on sale date.

Citroën introduces new Dispatch Crew Van

CITROËN has further expanded its LCV range with the introduction of a new Euro 5 Dispatch HDi 125 six-speed manual L2H1 1200 Crew Van.

The new six-seat model, which is fully approved by Citroën UK with its full LCV two year/unlimited mileage or three year/100,000 mile warranty, joins the Berlingo five-seat Crew Van to offer a greater choice in a growing sector of the market.

Scott Michael, Citroën’s commercial vehicle operations manager, said: ‘With its combination of 1,067kg payload, six seats and a large load compartment, the Dispatch Crew Van meets most operator needs in this growing LCV market sector. Most importantly, as the Dispatch Crew Van has a payload of over 1,000kg, it is possible for VAT-registered business customers to reclaim the VAT paid on the vehicle.’

Costing £21,120, the Dispatch HDi 125 six-speed manual L2H1 1200 Crew Van has a driver’s seat and a dual front passenger seat with a second row of seats, which incorporates an integral bulkhead and a three-person second row bench with adjustable headrests and three-point inertia reel seat belts.

Fixed side windows, or optional sliding windows, are provided in the twin sliding side loading doors. The integrated moulded bulkhead has a central viewing window behind the second row bench. 
A 310mm deep x 1100mm wide aperture allows access to the space under the rear bench seat, giving a maximum floor length of 2,110mm in the rear load compartment. The load deck length in the main part of the load area, behind the rear bulkhead, is 1700mm.

With the newly launched Euro 5 HDi 125 engine the Dispatch Crew Van has a combined fuel economy figure of 41.5 mpg and emissions of 179 g/km. Weights for the model are: GVW 2,880 kg, payload 1,067 kg and kerb weight 1,813 kg.
Fiat launches improved warranty offer for business users on Doblò

BUSINESS users are set to benefit with the introduction by Fiat Professional of a three-year unlimited mileage warranty offer across its Doblò Cargo and Combi range.

The promotional offer is currently available on all new Doblò Cargos and Combis registered to business users until March 31, and provides an increased level of support and a stronger value for money proposition.
The enhanced warranty, which increases the mileage period to unlimited rather than 120,000 miles, adds to the existing three years’ AA Assurance cover which includes Roadside Assistance, Home Start, Relay, Relay Plus & European cover. All other terms and conditions remain unchanged.

‘This unlimited mileage warranty offer on Doblò Cargo further underlines the confidence that Fiat Professional has in this award-winning vehicle,’ said Sebastiano Fedrigo, director, Fiat Professional UK.

The load-carrier is available with a choice of five Euro4 and 5-specification engines, and comes in eight different versions - Cargo, Cargo Maxi, Cargo SX, Cargo Maxi SX, Combi, Combi Maxi, Platform Cab and Work.

End of the road for the Citroën Berlingo First

THE Citroën Berlingo First has reached the end of the road and has been withdrawn from the UK market.

Launched in 1996, almost 140,000 Berlingo First vans have been sold in the UK and one business where it made its mark is Mill Autoquip, a distributor of car and commercial vehicle parts, which has operated Berlingo Firsts for 10 years. 
Accountant and fleet manager Tony Watson recently placed an order for 21 vans, snapping up virtually all of the remaining Berlingo Firsts in the UK. The last Berlingo First fleet order was supplied via Citroën dealers Hawkins Motors and PC Tonkin in Cornwall.

Mill Autoquip, a member of the Parts Alliance, is one of the largest independent motor factors in the south west. Its new batch of Berlingo First vans will join a 140-strong, predominantly Citroën fleet. Each van will make up to 50 drops each day, delivering parts to customers from Mill Autoquip’s 17 depots across Cornwall, Devon and Somerset.

Watson said: ‘Our vans have to earn their keep and in three years will clock up around 100,000 miles over some pretty tough terrain. And we still have people queuing up to buy our Citroëns when we have finished with them.’

Load-wise the Berlingo First suits Mill Autoquip’s operation as it can accommodate long exhaust systems. It can also carry bulky and heavy items, which is particularly important for vehicles based at Mill Autoquip’s dedicated commercial vehicle branch in Redruth.

Watson anticipates Citroën’s Nemo van and the Euro 5 Airdream version of the latest Berlingo - both with fold-flat seats - to be ideal replacements.

Renault Truck Commercials invests £300,000 in new van fleet

RENAULT Truck Commercials, the largest dealer group in the Renault Trucks UK network, has invested £300,000 in a fleet of 22 Renault Master and Kangoo vans to enhance customer service and strengthen aftersales support. 
The new vans, which include 16 customer courtesy vehicles as well as parts, service and breakdown vans, are allocated across eleven Renault Truck Commercials dealerships in England and Wales.

The investment is part of Renault Truck Commercial’s ongoing plan to improve standards across its 11 dealerships. 

The courtesy vehicle fleet comprises of 13 Kangoos and three Masters. Additional parts delivery support will be provided by three Master vans and also a Kangoo. All the new vans are liveried in Renault Truck Commercials’ branding. 
  

Christophe Blazere, managing director, Renault Truck Commercials, said: ‘Strengthening our service and parts van fleet is key to providing a more responsive service across our dealerships, whilst investing in a professional and practical range of courtesy vans will provide customers with a vehicle whilst their own is being serviced or repaired so we ensure they keep their business moving.’

Residual value update_________________________________________

Boom in ex-fleet small cars at auction

THE volume of used superminis and small hatchbacks from the fleet sector reaching auction increased by 5% to 22% last month when compared with January 2011, according to new data from Manheim. 
At the same time the volume of used large family and compact executive vehicles fell by 5% to 29%, while the volume of medium family vehicles remained static at 29% when compared with January 2011.

Average values for superminis increased by 14.7% (£547 to £4,269) when compared with January 2011 due to a fall in average age of 10 months to 38 months and a fall in average mileage of 4,995 miles to 28,269. 
The average value of small hatchbacks increased by 8.2% (£355 to £4,685), average age remained static at 46 months and average mileage increased by 1,086 miles to 40,558. 
Average values in the fleet sector increased by just 0.5% (£33) when compared with January 2011 but by 10.7% (£596 to £6,157) compared with December. Meanwhile overall average values increased by 4.4% (£288 to £6,816) compared with December 2011 and were down by 0.4% (£31) compared with the same period last year.

Daren Wiseman, valuation services general manager, Manheim Auctions, said: ‘The growth in the volume of superminis and small hatchbacks seen at auction compared with this time last year is not unexpected. Several years ago the numbers of these vehicles adopted by fleets increased as fears about economic uncertainty became a reality and I expect volumes of these vehicle segments to strengthen in the next few years.’
Demand accelerates for used Saabs

DEMAND for used Saabs in the wholesale market is recovering despite the fact that the carmaker has gone into administration, according to online auction company CD Auction Group.

Ex-fleet Saab saloons and estates that have been sold since the start of the year have attracted brisk bidding and fetched well above their current ‘book’ values, according to Roger Woodward, CD Auction Group’s managing director.

‘Saab has always had a loyal following but many dealers were wary of buying cars for stock, especially when there was uncertainty about the future of the company,’ said Woodward. ‘Bizarrely, now it seems likely they are going out of business, the cars are achieving a rarity value. Traders are worried there won’t be many around. Any cars we do get are selling and they are achieving good money.’
Woodward said the market for used Saabs was likely to get a further boost in the next few weeks when warmer weather arrives and the ‘cabriolet season’ takes off.

‘The Saab 9-3 Cabrio is still one of the best looking four-seat soft top cars on the market and is always a popular spring-time purchase,’ he said.

Elsewhere, CD Auction Group reports the market as ‘patchy’ though trade did pick up markedly in the last couple of weeks of January.

‘Last year ended strongly but the first couple of weeks of 2012 were slow,’ admitted Woodward. ‘Having said that, dealers are prepared to bid and pay top value for some specific cars (and vans) that they want. It’s very hard to predict.

‘Certainly the first few months of the year are going to be marked by a lack of supply which is simply a factor of the falling new car market three and four years ago. That will keep values high because the right vehicles will be in demand. I think it could be May or June before they start to ease back.’
Dealers squeezed between rising values and volume reductions

RISING used car trade values will increase the squeeze on dealer profitability in February and beyond, according to the independent benchmark used car pricing guide CAP Black Book.

Healthy dealer margins will be threatened by an anticipated reduction in stock availability, increasingly forcing them to buy cars requiring more investment in refurbishing to retail standard, says CAP.

Despite slow retail sales, due to low consumer confidence, dealers are already being forced to pay higher prices for many cars in anticipation of an approaching shortage of used car stock.

This expected reduction in the number of cars available in the trade market stems from the catastrophic slowdown in new car registrations in 2009.
Black Book, which is used by 94 of Britain’s top 100 motor dealers, reports that the most successful dealers in the current market are those able to price as keenly as possible. But this price-led strategy sets the scene for possible business failures in a climate of tougher competition and rising overheads, CAP believes.

Black Book editor Mark Bulmer said: ‘After a spike in volume some major disposal sources are dramatically reducing their sale entry numbers and tell us they will continue to do so in February. Consequently, we expect to see significantly less volume as this month wears on.

‘The response to this among dealers is likely to be a reluctant acceptance that they will have to ‘buy damage’ and even purchase stock speculatively, rather than for order. 
‘We are seeing an ongoing uneasy balance of limited consumer demand with restricted supply.’
Difficult used car market means more dealers buying online, says epyx

MORE dealers are buying stock online rather than visiting traditional auctions and traders, as difficult conditions persist in the used car and van market, says epyx.

The company says that the volume of vehicle sales through specialist e-commerce platforms such as its own 1link Disposal Network and online from auctions and other sources was increasing - and looked set to continue while vehicles are in short supply.

Gary Gibson, head of customer service, at epyx, said: ‘Online sourcing means that dealers can get hold of quality used cars and vans without having to leave their premises. Even if they want to see a vehicle in the metal before buying, online sales mean that they sort the wheat from the chaff, minimising wasted journeys.

‘At a time when there is huge pressure on profitability among dealers, being able to maximise the use of time in this way is an obvious advantage, and we are seeing evidence that more and more dealers are becoming comfortable with buying online.’
BCA secures volume boost for 2012 with two new contracts
AUCTION giant BCA has announced the retention of two major volume contracts, with UKcargroup.com and Jardine Motor Group committing to sell the vast majority of their combined volume through the company for 12 month periods.

Sales director Mark Hankey said: ‘These two accounts represent a substantial volume of vehicles - well into the tens of thousands - that will be available to BCA buyer customers this year. With the continued squeeze on supplies of good quality stock generally available to the wholesale markets, this is good news.’

BCA will handle nearly all of the available stock for remarketing from UKcargroup.com, and the majority of stock from Jardine, with the balance being benchmarked through other remarketing suppliers.
Noel McKee, managing director of UKcargroup.com, said: ‘BCA is geared to delivering a consistently high level of service across our account and generate excellent returns for the widest range of stock - whatever the age, mileage or condition. We conducted stringent benchmarking exercises with a number of remarketing companies and while some suppliers may look cheaper on paper, when it comes to positive outcomes BCA are the best in class.’

Simon Everett, group operations director, Jardine Motor Group, said: ‘BCA has provided an excellent service over many years, but in view of the current economic conditions it is both timely and good business practice to test the market and benchmark results.’

Hankey added: ‘We welcome the challenge of benchmarking our performance against our competitors and have complete faith that our comprehensive remarketing package will continue to outperform the market on an end to end basis, in terms of speed, efficiency and cost against return.’

Shoreham Vehicle Auctions wins solus RSPCA contract

UK animal welfare charity, RSPCA has awarded Shoreham Vehicle Auctions a solus deal to handle all the remarketing of its ex-fleet vehicles.

Having worked with the RSPCA for over a year, the south-coast based auction house will now take care of all RSPCA’s ex-fleet vehicles. 
The company was chosen as part of a tendering process, due to its high level of personalised services and its strong track record in remarketing ex-fleet vans and cars.

With a strong buyer base of over 1,200 trade and private buyers and a previous history of selling RSPCA vehicles at 109% of CAP average, the RSPCA says it is confident that Shoreham can sell vehicles from its 740-strong fleet to the right buyer at the right price.

RSPCA’s fleet is composed of a wide variety of passenger cars and small to medium panel vans, including Citroen Berlingos and Ford Transits.

Tony Branch, RSPCA fleet manager, said, ‘From the companies tendering for our business, Shoreham has always delivered on personal service levels, as well as achieving the best prices for our ex-fleet vehicles.’
Picture caption: Alex Wright, Shoreham Vehicle Auctions managing director, and Tony Branch, RSPCA fleet manager.
General motor industry news___________________________________
Fleet sales continue to rise in stable new car market


FURTHER fleet market growth and a slight recovery in the private sector triggered a small rise in new car sales in January, according to figures from the Society of Motor Manufacturers and Traders,

The SMMT is predicting that the new car market will remain broadly stable in 2012, dipping just 1% to 1.92 million units before recovering in 2013.
And that view was illustrated by the first sales figures of the year which showed a new car market up 0.03% to 128,853 units last month.
The SMMT revised down its full year forecast of the new car market in 2012 to 1.92m units, a 1.1% drop due to the weak economic outlook which continued to make the new car market challenging. The SMMT says that the market was expected to grow to 1.98 million units in 2013.

Fleet sales rose 0.3% to 70,649 (January 2011: 70,447) with business sector sales down 22.8% at 5,244 (January 2011: 6,790) and private sales up 2.7% at 52,960 (January 2011: 51,574).

Diesel and alternatively-fuelled cars increased volumes, up 6.3% and 17.7% to 69,180 (January 2011: 65,104) and 2,119 (January 2011: 1,800) respectively.

The Ford Fiesta and the Ford Focus were the two best-selling models last month with Ford the leading manufacturer ahead of Vauxhall and Volkswagen.

SMMT chief executive Paul Everitt said: ‘The January new car market held firm, a welcome sign of stability in uncertain economic times. 

‘2012 is set to be an exciting year with record numbers of new models coming to market filled with innovative technology that will save the motorist fuel, enhance comfort and further increase levels of safety and security. However, to maintain market stability, Government must act decisively and deliver much needed confidence to businesses and consumers.’

January typically accounts for around 7% of annual registrations, ahead of the key March market, which typically represents 18% of the annual market and approximately 65% of volumes registered in quarter one.

People on the move____________________________________________

Adler returns to Vauxhall

VAUXHALL has named Paul Adler as its new fleet marketing and Motability manager, replacing Steve Catlin who has become national retail sales manager for the company.

Adler rejoins Vauxhall after two years at Saab GB and has a wealth of experience in fleet and marketing positions.

Edwards rejoins epyx as account manager 

VICTORIA Edwards has rejoined motor industry e-commerce specialist epyx as account manager across the 1link range of fleet and dealer e-commerce platforms.

She will be responsible for day-to-day contact with a wide range of 1link customers, with the accent on major leasing companies.

Edwards previously worked for epyx in a customer development role before joining Avis Rent-A-Car as a remarketing manager. She replaces Ian Dubberley, who will be taking on the role of project consultant within the epyx product development team. 
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THE continuing tough economic climate claimed perhaps its biggest fleet industry casualty this week with Royal Bank of Scotland announcing the closure of its Lombard Vehicle Management subsidiary. More than two years ago the majority taxpayer-owned bank declared the vehicle leasing and fleet management subsidiary ‘non core’. However, it failed to find a buyer for the business, although GE Capital Fleet Services was widely reported to have been interested and speculation also surrounded a number of other organisations, including the Leasedrive Group and Zenith. In recent years the Lombard fleet size has been slashed in half - from a reported peak of more than 116,000 cars and vans seven years ago to just 58,000 today. RBS’s decision means that only Lloyds, of Britain’s major banks, now has its own vehicle leasing subsidiary - Lex Autolease. However, French banks BNP Paribas and Societe Generale, which own Arval and ALD Automotive respectively of the major players, continue to see value in the UK leasing industry with the latter predicting growth to become a top three player.
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