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Fleet file_____________________________________________________

Leasedrive wins four-year Macmillan contract

THE Leasedrive Group has won a four-year sole-supplier contract from Macmillan Cancer Support covering around 100 vehicles on contract hire and a further 100 vehicles on long-term rental. 

The agreement also covers licence checking, accident management and short-term vehicle rental.

Roddy Graham, commercial director, at Leasedrive said: ‘Macmillan Cancer Support is the latest addition to our expanding charity sector client portfolio. 

‘We are in the process of implementing the contract hire fleet via the Run:Out module within Drive:Manager and will be providing long-term rental vehicles from our Stopgap long-term vehicle rental offer.

‘We have also been assisting Macmillan with whole life cost profiling and short-listed a selection of potential vehicle manufacturers.’

David Sharp, head of procurement for Macmillan Cancer Support, said: ‘We conducted a very extensive tender exercise when reviewing our options for a new fleet management provider. Our decision to award our contract to Leasedrive was made on the basis of value for money, the extensive experience and expertise of the Leasedrive team and how the group proposed to manage our total vehicle requirements going forward. We were also very impressed with the comprehensive online totally-integrated fleet management system, Drive:Manager.

‘Currently, we are evaluating a shortlist of suitable vehicles before finalising the company car choice for eligible drivers. As existing cars come up for replacement, eligible company car drivers will choose from a managed short-list of providers. Long-term rental vehicles will also be replaced by contract hire vehicles in the future.’

Citroën C-Zeros switch Stirling Council on to electric power 

THREE Citroën C-Zero all-electric city cars have been added to Stirling Council’s fleet as part of its drive to reduce carbon emissions, and to deliver financial and energy savings.

The C-Zeros will be used by the Council’s Environmental Services team and are ideally suited to their use in urban and suburban environments. The new cars’ day to day performance will be monitored, managed and analysed before a decision is made about the future expansion of the electric vehicle fleet.

Stirling Council Portfolio Holder with responsibility for the environment, Cllr. Jim Thomson, said: ‘The Citroën electric cars tie-in with the Scottish Government’s legislation on climate change and provide added benefits with zero emissions, while also saving the council money as they are cheaper to run than a normal petrol car - a definite win, win situation.’

The new vehicles were bought through the Stirling Community Planning Partnership (CPP), which received funding from Transport Scotland under the Scottish Government’s Electric Vehicle Procurement Scheme. Thanks to the Government grant the Council paid the equivalent price to a conventional small car.

At its Springkerse depot, Stirling Council has installed a special terminal that provides an 80% recharge in 30 minutes to power the cars. 

Model update________________________________________________

Jaguar reveals new F-Type sports car

JAGUAR has revealed that an all-new sports car, the F-Type, will join its model line-up in mid-2013.

Full F-Type technical and range details will be announced later in 2012, but the car will join Jaguar’s existing range of - the XF saloon and Sportbrake, XJ saloon and XK coupe/convertible. 

Speaking at the New York International Auto Show, Adrian Hallmark, global brand director, Jaguar Cars, said: ‘We showed the C-X16 concept in September 2011, and the reaction to it has been so positive that we’ve accelerated our development of an all-new Jaguar sports car.’

Utilising Jaguar’s knowledge of all-aluminium construction, the F-Type will launch as a convertible, and a two-seater with the focus on delivering driver reward. A range of petrol engines will be available - including a new powerplant family.

Order books open for new Plug-in Toyota Prius and…

TOYOTA will extend its Prius family of cars in July when the Plug-in variant arrives in UK showrooms.

Order books have now opened for the model, which has emissions of 49 g/km and a £27,895 price tag after taking account of the £5,000 Government grant available for electric and plug-in cars.

The Prius Plug-in is available as a single equipment grade with features available including head-up display, Toyota Touch and Go Plus with satellite navigation, voice recognition and advanced Bluetooth, rear-view camera, LED headlamps, a DAB digital tuner, eight-speaker JBL sound system, rain-sensing wipers, cruise control, 

heated front seats, 15-inch alloy wheels with wheel caps and leather steering wheel trim.

Like its sister model, it is powered by a full hybrid powertrain, but thanks to new, rechargeable lithium-ion battery technology, it can cover longer distances and reach higher speeds on electric power alone, cutting tailpipe emissions to zero. 

And unlike all-electric vehicles, once the charge in the battery is used up, the car switches to its hybrid system, so the driver need have no anxiety about journey distances.

Recharging is undertaken using a power point linked to a standard domestic or workplace supply, or an on-street charging point. 

Prius Plug-in comes with a charging cable set as standard, including five metres of cabling, that can be stored in a dedicated area beneath the boot floor. Toyota has teamed up with British Gas as its UK partner which can provide both fleet and retail customers with site surveys and install the appropriate hardware.

…new Toyota Prius+ set for summer launch

TOYOTA will continue the expansion of its hybrid model line-up with the summer 2012 launch of the Prius+, Europe’s first full hybrid seven-seat MPV.

Two versions will be available in the UK the T4 costing £26,195 on-the-road and the T Spirit (£29,495). Vehicles are available to order now with deliveries from July 9.

Standard equipment on the T4 includes electric windows all round, Toyota Touch touchscreen control, Bluetooth, rear-view camera, head-up display, Smart Entry and Start, panoramic roof and automatic air conditioning

The T Spirit features 17-inch alloys, leather upholstery Toyota Touch and Go Plus with satellite navigation, voice recognition, advanced Bluetooth and on-line connectivity, plus rain-sensing wipers and JBL audio system.

Prius+ in T4 trim produces 96 g/km, making it the only seven-seat model on the UK market to come in below the 100 g/km carbon dioxide emissions threshold for zero road tax and London congestion charge exemption; output from the T Spirit is 101 g/km. Fuel economy figures are 68.9 mpg for the T4 and 64.2 mpg for the T Spirit.

Installing the lithium-ion battery within the centre console avoids any intrusion on the space available for rear seat passengers and for load carrying. Five separate folding rear seats are provided and with all in place there is 200 litres of luggage space; with the third row stowed, the figure rises to 505 litres.

Hyundai reveals new Santa Fe SUV

THE third generation of Hyundai’s Santa Fe SUV, which was unveiled at the 2012 New York International Auto Show, will go on UK sale in the final quarter of 2012.

UK specification has yet to be confirmed, but the model boasts a new design, improved practicality and better fuel economy.

In its latest form, the D-segment SUV is re-styled inside and out, fitted with enhanced features and new technology, and powered by re-tuned engines with improved efficiency. The new model is also longer, lower and wider than its predecessor, but with the same 2,700 mm wheelbase.

Three powertrain options will be available to European buyers, including a new, super-efficient, Euro6-compliant 2.0 litre ‘R’ VGT diesel engine. Producing 150 PS, the powerplant has emissions of 155 g/km. The 2.2 litre diesel unit has been tuned for greater efficiency and has emissions of 145 g/km.

A ‘Theta II’ 2.4 litre GDI engine will offer European customers a petrol alternative pumping out 193 PS and emissions of 197 g/km.

To ensure the newcomer is best suited to the tastes of European drivers, extensive development work has been completed for the European-specification model. This includes modifications to the steering, suspension and brakes, as well as changes to the car’s set-up to aid to high-speed stability and towing ability.

Frugal Ford Focus 1.0 litre engine delivers lower fuel costs

FORD says it is tackling soaring fuel prices with an economical new engine that helps motorists pay less per mile for petrol than they did four years ago.

Despite a 34% increase in fuel prices in the past four years, the Ford Focus with the new 100 PS 1.0 litre EcoBoost petrol engine - available from £16,245 on-the-road - delivers lower fuel costs than the 2008 Focus 100 PS 1.6 litre petrol equivalent.

In January 2008, with petrol at 104.3p per litre, owners of the 100 PS 1.6 litre Focus five-door paid an average of 11.2p per mile in fuel costs. Fast forward to today, with unleaded prices at 140p per litre, and the 1.0 litre Focus five-door costs 10.8p per mile in petrol - 0.4p per mile less.

The Focus 100 PS 1.0 litre EcoBoost engine achieves 58.8 mpg on the combined fuel cycle compared with 42.2 mpg on the 2008 model, while delivering the same power and more torque.

‘The Ford Focus 1.0 litre EcoBoost engine changes the economics of family motoring, delivering exceptional fuel economy from a petrol engine. It’s a time machine which takes you back to the days of lower fuel costs, without compromising power or driveability,’ claimed Andy Barratt, Ford Britain sales director.

‘Family budgets are under real pressure, and record petrol prices are the last thing that motorists need. When feeding the family or even posting a letter costs so much more, anything which helps to fight the rising cost of fuel is very welcome.’

Ford’s new EcoBoost petrol engine uses the latest technology - including advanced turbocharging and direct injection - to deliver the performance of a traditional 1.6 litre engine with the fuel economy of a 1.0 litre. Emissions are 109 g/km.

In addition to the Focus, Ford’s 1.0 litre EcoBoost engine will also be offered in the C-Max and the all-new B-Max later in 2012 before being rolled out to other models.

New Mercedes GL-Class set for early 2013 launch

THE New Mercedes-Benz GL-Class will go on sale in the UK early in 2013, it has been announced.

UK specifications and pricing are still to be confirmed for the ‘executive-style’ GL, which Mercedes says will have equipment levels on a par with the S-Class.

With seven seats, the arrangement follows the familiar 2-3-2 system. Compared with the predecessor the occupants on all three rows of seats have more shoulder room, elbow room and headroom. As part of the standard specification the third seat row can be operated electrically. 

Two engine options will be available in the GL - a 3.0 litre 258 bhp six cylinder diesel engine returning 38 mpg on the combined cycle in the 350 BlueTEC 4MATIC and a  4.6 litre 408 bhp eight cylinder petrol engine returning 25 mpg in the 500 4MATIC BlueEFFICIENCY. On average the new model range undercuts the preceding model series by 19% on fuel economy.

Škoda announces UK Citigo prices

ŠKODA’S all-new Citigo, available in three-door and five-door guises, will go on sale on June 1 with prices starting from £7,630 on-the-road.

The launch of Citigo marks the brand’s debut in the fast-expanding city car segment. The model 3,563mm long and has seating for four adults with 251 litres of boot space behind, rising to a class-leading 951 litres when the rear seats are folded down (959 litres on the five-door model).

A single 1.0 litre three-cylinder petrol engine with either 60 PS or 75 PS provides the power with emissions ranging from 96 to 105 g/km, while fuel economy is up to 68.9 mpg.

Standard equipment across S, SE and Elegance trim levels includes: head/thorax airbags, height adjustable steering wheel, power steering, daytime driving lights, preparation for portable infotainment device (PID), CD player with aux input and 14-inch steel wheels.

New model underlines sporting credentials of Porsche Cayenne

A NEW addition to the Porsche Cayenne range with tuned 420 bhp V8 engine and lowered, stiffened suspension will go on sale in July.

The Cayenne GTS will make its world debut at the Beijing Auto Show on April 23 and will carry a £67,147 price tag when it goes on UK sale. The model will sit between the Cayenne S and the Cayenne Turbo in the range.

The uprated 4.8 litre V8 engine is based on the Cayenne S power unit. Power transmission is via the eight-speed Tiptronic S with integrated auto start/stop function. 

The engine and gearbox have each been tuned to deliver particularly sporting levels of responsiveness, with the consequence that the Cayenne GTS sprints from a standing start to 62 mph in 5.7 seconds, reaching 100 mph in 13.3 seconds. The top speed is 162 mph and combined cycle fuel consumption is 26.4 mpg.

The chassis settings have been modified to further raise the dynamic ability of the Cayenne. The suspension is more tautly tuned and equipped with Porsche Active Suspension Management (PASM) as standard, while the body is lowered by 24mm relative to the Cayenne S. 

Further design details include window surrounds and trims in a high-gloss black finish, prominent side skirts and wider wheel arches plus a distinctive roof spoiler with twin-wing profile. Inside the new model features an interior finished in leather and Alcantara, front sports seats with eight-way adjustment, a SportDesign steering wheel with paddle-shift, sports exhaust system and Bi-Xenon headlights.

Infiniti gives top-selling FX range a boost

INFINITI’S best-selling European model is the FX and it has now been given a makeover in a bid to further boost demand.

FS sales in Europe were up 31% in 2011 in a market sector down 7% and the updated 2012 range comes at unchanged 2011 prices, starting from £46,750 on-the-road for the FX37 GT model, and £90 more for the V6 diesel equivalent. 

Changes to the crossover model include front-end design, new colours and an exclusive new design of alloy wheel. The new front look has been achieved by reprofiling the bumper section and subtly changing the grille.

The FX range for 2012 is made up of four grades. The FX37 GT (£46,750) is powered by Infiniti’s 3.7 litre petrol V6 offering 316 bhp and the FX30d GT features a 235 bhp 3.0 litre V6 diesel (£46,840).

S versions are more overtly sporting and come with Rear Active Steering (except FX37) and continuous damping control, among other changes. The FX37 S has an on-the-road price of £48,850 and the FX30d S diesel £48,940.

Premium versions of both the GT and the S are also available and claimed to be possibly the most comprehensively equipped cars in their class. Both petrol and diesel V6s are available in Premium guise, along with the 385 bhp 5.0 litre V8 of the FX50 performance flagship, available in S Premium guise only.

Premium models, the most popular Infiniti FXs in the UK, cost: FX37 GT Premium, £51,200, FX30d GT Premium, £51,290, FX37 S Premium, £53,300, FX30d S Premium, £53,390 and FX50 S Premium, £58,250.

2012 Infiniti FX models are available at Infiniti Centres now, while pre-ordering for the pinnacle of the range, the FX Vettel Version, has now begun. Just 200 of the 420 PS V8 models will be available worldwide, with first customer deliveries due in 2013. 

Upgraded Mercedes G-Class set for autumn UK arrival

MERCEDES-Benz has upgraded the G-Class and the revised models will be available in the UK from the autumn. 

UK pricing and specification for the G-Class have still to be confirmed, although Mercedes has confirmed that the G 500 and G 65 AMG will not be available.

The instrument cluster and centre console on the off-roader have been completely redesigned and the car features the manufacturer’s COMAND Online infotainment system, including a navigation system and internet access as standard. 

New LED daytime driving lamps and new exterior mirrors bring a few discreet changes to the exterior appearance of the luxury off-roader. 

The G 350 BlueTEC long-wheelbase station wagon will be available with the V6 diesel engine and a displacement of 2987 cc. The four-valve per cylinder engine has an output of 211 bhp at 3,400 rpm and has available torque of 540 Nm. Emissions are 295 g/km and combined cycle fuel economy is 25.2 mpg. The model will feature the 7G-TRONIC PLUS automatic transmission as standard. 

New to the range is the G 63 AMG with V8 biturbo engine (544 bhp and 760 Nm of torque), which features the ECO start/stop system as standard. The 5451cc engine has emissions of 322 g/km and mpg is 20.4.

Lasers, wipers and swarms shed light on Audi’s future

ENGINEERS are applying pure Vorsprung durch Technik to push the boundaries of lighting technology for the Audi models of the future

LED matrix, OLED swarm and laser diode technologies form part of Audi development work to shape the future of Audi lighting systems 

Audi claims to lead the field in lighting innovation and its LED expertise is now being applied to headlamps in A6, A7 Sportback and A8 models 

Lasers, wipe-action indicators and speed-sensitive swarms of organic LEDs could be piercing the night sky to illuminate future Audi models and their paths if pioneering development projects by the Vorsprung durch Technik brand are given the green light. 

Audi’s automotive lighting engineers are continuing to push boundaries by developing systems that will be capable of reacting even more intelligently not only to environmental conditions but also to surrounding road users, and that will make models and their intended movements more easily visible.

The most dramatically different of these, at first glance at least, is the ‘Organic Light Emitting Diodes’ (OLED) swarm. This transforms the rear of the car into a large, continuous illuminated surface on which a large number of small points of light fluctuate like a swarm of bees or a shoal of fish. 

Movements of the red dots take their orientation from movements of the vehicle, so when a right turn is made, for example, they flow to the right, and when the car is braked they flow rapidly forwards. The faster the car is driven, the faster the dots move, helping following drivers to gauge its actions.

However, OLEDs have great potential for many other applications, as proven by the recent A2 concept. When the A2 concept is in standby-mode, the band is coloured black, but when the key-holder approaches, it lights up blue and intensifies illumination of the door handles. When the concept is in motion it shines bright orange, and pulses on the corresponding side when the indicator is activated. When braking, a red pulse of light runs along the flank as a warning for other road users.

Wipe-action indicators are said to be more noticeable than even the latest LED indicator systems. The wipe is achieved by a horizontal row of LEDs that are illuminated in successive blocks.

LED headlamps as we know them today are also set to evolve thanks to Audi matrix beam technology, which groups together numerous small individual diodes backed by lenses or reflectors to provide precisely targeted illumination without the need for a swivelling mechanism - the lights are switched on and off or dimmed to suit the situation.

Matrix beam headlights obtain the information they need from a camera, from the navigation system and from additional sensors. If the camera detects other vehicles or the lights of a built-up area ahead, the headlights fade out the appropriate sector of the high-beam headlight matrix. 

Engineers are also developing a rear fog light that uses a laser diode to project a bright, clear red line onto the road surface if visibility is moderately good. The width of the line depends on how far behind the following car is travelling - if it is 30 metres or more behind the line is approximately as wide as the car.

In fog or spray, the laser beam strikes the water droplets in the air and makes them visible; the laser rear fog light then takes the form of a large warning triangle.

Škoda dominates annual car ownership survey

ŠKODA has dominated the 2012 Auto Express ‘Driver Power’ car ownership survey with its Yeti SUV in top spot, the Superb family car second and the Octavia in fourth place.

It is the second year running that Škoda has topped the annual reader survey with this year’s rankings a reverse of last year, when the Superb came first and the Yeti second.

Steve Fowler, editor-in-chief of Auto Express, said: ‘Škoda clearly knows a thing or two about keeping its customers happy. It builds cars people love, while its dealers do all they can to please owners. Škoda’s advertising says that it’s the manufacturer of happy drivers - this year’s ‘Driver Power’ survey shows it’s right.’

New for this year’s ‘Driver Power’ survey was a technology category, asking car buyers to rate the quality of their in-car gadgets. British-built Nissans dominated the top of the tech chart with the Juke in first place and the Qashqai in fourth.

The ‘Driver Power’ survey questions motorists on all aspects of their ownership experience, including reliability, running costs and comfort. 

This year’s ‘Driver Power’ top 15 is:1. Skoda Yeti, 2. Skoda Superb, 3. Mercedes E-Class MkIV, 4. Skoda Octavia, 5. Jaguar XF, 6. Nissan Qashqai, 7. Toyota Prius, 8. Volkswagen Golf, 9. Nissan X-Trail, 10. Volvo XC60, 11. BMW 5-Series, 12. Honda CR-V, 13. Nissan Juke, 14. Mercedes E-Class MkIII, 15. Hyundai i30.

New Volkswagen Up! wins World Car of the Year crown

THE recently launched Volkswagen Up! has been named 2012 World Car of the Year with a global panel of 66 automotive journalists judging, the Up! to be number one surpassing a total of 33 other nominees.  

The Award was presented at the New York International Auto Show in New York and recognises the year’s most outstanding vehicles based on merit, value, safety, environmental impact, significance, and emotional appeal.

‘This award shows once again that in the Up! our designers and engineers have created a vehicle that has been thought through in minute detail. A vehicle that sets standards in its class for efficient use of space, safety, motoring fun and environmental compatibility,’ said Prof. Dr. Martin Winterkorn, chairman of the board of management of Volkswagen AG.

The new Volkswagen city car has won numerous accolades since its launch in late 2011, winning special praise for its combination of small footprint, big interior space and innovative City Emergency Braking system.

The Porsche 911 won the World Performance Car of the Year, the Range Rover Evoque the World Car Design of the Year and the Mercedes-Benz 250 CDI BlueEfficiency declared 2012 World Green Car.

Cobra appointed Lotus global alarm and tracking partner 

COBRA UK has been appointed as the official global vehicle security and tracking partner for Lotus Cars.

The company is developing a range of products with Lotus for fitment to the future range starting with the new Esprit.

Using its 35 years of experience of working with the world’s leading sports car brands, Cobra aims to ensure that the new range of Lotus cars will incorporate the very latest security and tracking features. Cobra is already the official supplier of parking sensors to Lotus Cars.

Manufacturer news___________________________________________

Nissan to return to mid-size sector with Sunderland-built hatchback

NISSAN is to build an all-new midsized hatchback at its Sunderland plant from 2014 with the £127 million investment creating hundreds of new job.

The new hatchback, which will be named closer to its sales launch, marks Nissan’s return to the mainstream medium segment in Europe and will play a major role in the company’s continued expansion under its ‘Nissan Power 88’ mid-term plan.


The announcement was made by Prime Minister David Cameron and Nissan chief operating officer Toshiyuki Shiga during a visit to the manufacturer’s headquarters in Yokohama.


It follows the announcement at last month’s Geneva Motor Show that Sunderland will also produce a mainstream B-segment compact car based on the Invitation concept from next year.

The new medium hatchback will create an additional 225 jobs at Nissan and 900 at component companies supplying Nissan in the UK.

Combined, both models will result in more than 3,000 new jobs being created in the UK automotive sector within the next two years - 625 at Nissan and the remainder across the supply base.

Once recruitment for both models is complete, the Sunderland Plant workforce will stand at a record 6,225 supporting an overall annual plant volume of more than half a million units.

Production capacity for the new model will be around 80,000 units triggering the need for the Sunderland plant to implement an additional shift. 

That will see both production lines operating ‘around the clock’ for the first time in the plant’s 26-year history, a move which will take manufacturing capacity beyond 550,000 units.

Shiga, said: ‘Nissan already produces more vehicles in Europe than any other Asian manufacturer and the [new] model will bring world-class quality and leading technology to our customers at the heart of the European C-segment.’


Cameron said: ‘It is fantastic news that Nissan will be building their new hatchback model in the UK and that they expect to create more than 1000 jobs at the Sunderland plant and in the supply chain across the country. It’s proof of the strength and vitality of the British manufacturing industry that leading companies like Nissan are expanding their production in the UK.’ 

More details about the new hatchback including pricing, engine line-up and equipment levels will be released closer to the car’s sales launch.


Honda UK plant back in full production

HONDA’S manufacturing operation in Swindon is back to full operations after what the Japanese company’s European chief described as a ‘very difficult year’ in 2011.

Sales and assembly were badly hit first by the devastating earthquake and tsunami in Japan, then the floods which closed Honda’s assembly operations in Thailand in October. These had knock-on effects around the globe.

Ken Keir, executive vice-president, Honda Motor Europe, told Headlineauto: ‘I would defy any corporate entity to set that as a ‘what-if’ scenario. It is only two weeks ago that Swindon get back to full-tilt production.’

Last year’s disasters saw Honda’s global production drop from 3.6 million vehicles to 2.9m while sales fell from 3.5m to 3m. Even its motorcycle division felt the effects with sales falling 9% - although the company still leads with 16m sales.

Keir said that Swindon lost 50% of its planned production last year as supplies of parts from Japan and Thailand dried up. 

‘This also had a significant effect on our tier two and three suppliers who have also had a very difficult time,’ he said.

Sales in Europe were down 20% last year and Keir admitted that not all of the problems were caused by the natural disasters. The company left itself short of new product.

He said: ‘If you look back to the time of the Lehmann Brothers collapse and the start of the economic downturn, we decided to delay the replacement of models and that has also cost us.’

There are now plans to launch new models every year over the next four years. This has started with the new Civic and the NSX sports car will arrive in three years.

Keir also said that there were plans to increase research and development in Europe - including Swindon where Honda has also invested some £1.5 billion.

‘Europe is seen as the bastion of style and quality,’ he said. ‘Honda wants its future models to have a more European feel, not just in looks and ride but in soft engineering terms such as touch, feel and smell.’

The Swindon plant is currently assembling 250,000 Civic and CR-V models annually and will soon add production of the company’s new 1.6 litre diesel engine. By increasing shifts, vehicle production can be increased to 280,000 a year.

Light commercial vehicles______________________________________

Brake goes on van sales as demand falters

NEW van sales are struggling to maintain the growth they experienced last year, according to latest data from the Society of Motor Manufacturers and Traders.

Van sales last month totalled 39,167, 11.1% down on 12 months ago (March 2011: 44,074) to leave first quarter 2012 sales 14.7% down at 61,688 units (2011: 72,341). Sales of 4x4 utility-type vans and two-2.5 tonne vans were the exceptions to the general pattern of year-on-year declines.

However, Paul Everitt, chief executive of the SMMT, said fuel prices were at the forefront of everyone’s minds, so the efficiency of new vans would be a key factor in returning the market to stability over the course of 2012.

Registrations of sub 2.0-tonne vans fell 24.5% last month to 6,698 (March 2011: 8,874) to leave 2012 volumes 28.4% lower at 10,502 (2011: 14,665); sales of 2.5-3.5-tonne vans fell 8.3% last month to 21,586 (March 2011: 23,529) to leave 2012 volumes 11.9% lower at 34,327 (2011: 38,977); and pick-up demand was 25.6% lower last month at 4,025 (March 2011: 5,409 to leave this year’s registrations 25.3% down at 6,266 (2011: 8,391).

The bright sectors of the market were the 4x4 and 2.0-2.5-tonne sectors where demand increased last month and during the first quarter. In the 2.0-2.5-tonne segment registrations last month rose 11.9% to 5,440 (March 2011: 4,863) to take year-to-date sales to 8,437 (2011: 8,240) - up 2.4% - and 4x4 demand increased 1.4% last month with sales totalling 1,418 (March 2011: 1,399) to take 2012 volumes to 2,156 (2011: 2,068) - up 4.3%.

Kwik-Fit Fleet to launch major LCV drive at CV Show

A MAJOR investment is being made by Kwik-Fit in its light commercial vehicle tyre fitting proposition and in expanding its range of mechanical services to fleets as the number of vans on the UK’s roads continues to rapidly rise.

Kwik-Fit Fleet will officially launch its improved service to light commercial vehicle fleets, small business, sole traders and the retail market at the 2012 CV Show being held at the NEC Birmingham from April 24-26.

The UK’s largest fast-fit and one-stop motoring shop company is best known in the van world as a tyre supplier but at the Show it will also be turning the spotlight on vehicle servicing and MoT work and its range of related mechanical services.

Kwik-Fit Fleet sales director Peter Lambert said: ‘The CV Show is the shop window for commercial vehicle operators particularly so it makes sense to launch our new and significantly improved service at the event.

‘The van market is continuing to expand. Kwik-Fit Fleet is the largest provider of fast-fit and related services to the UK company car market and we anticipate that the investment we are making in centres, staff and equipment to cater for the light commercial vehicle market will further increase our share of that business sector.’

More than 40% (1.6 million) of approximately four million business vehicles on the UK’s roads are calculated to be light commercial vehicles and the size of the van fleet is expected to increase further, particularly as demand for home deliveries continues to rise as a consequence of the internet shopping boom.

To meet increasing demand from fleets for a wide range of van-related products and services, Kwik-Fit Fleet, Britain’s largest fast-fit provider and a one-stop motoring shop for many fleets and contract hire and leasing companies, is investing in:

· An expanded range of tyres in centres that will cover the top 80%+ of LCVs with premium, mid and budget priced choices across each of those sizes

· New specialist light commercial vehicle equipment in its 800 UK centres - the largest network of any fast-fit provider

· Additional light commercial vehicle training for staff

· Ensuring that the vast majority of the centre network can accommodate light commercial vehicles, including the growing number of hi-roof, long wheel base models as well as car derived vehicles, while making details of those centres and their specific facilities available to customers.

Centres are now being ‘tooled up’ for the improved offering to light commercial vehicle fleets, which includes the purchase of six-tonne trolley jacks, five-tonne axle stands, wheel clocks, extensions bars and tyre cages.

Neil Kidd, UK business development manager SMR and MoT for Kwik-Fit Fleet and co-ordinating the organisation’s LCV strategy, said: ‘The developments will ensure a consistent capability of a range of service to light commercial vehicle fleets across the centre network and a transparent and consistent service to customers.

‘We will also ensure that centres are fully stocked with an expanded tyre choice and that staff have access to the very latest technical information so they have the capability to work on all types of vans.’

Kwik-Fit Fleet’s further expansion into the UK light commercial vehicle tyre repair and replacement, servicing and MoT markets, represents the latest investment in the business by owners Itochu Corporation.

Peugeot debuts new Partner and Expert vans at CV Show

VISITORS to the Peugeot stand at this month’s CV Show will witness a number of model debuts including the new Partner and Expert vans, the new electric Partner Van due for launch in 2013 and an All Terrain Vehicle (ATV) range.

The CV Show is being held at the NEC, Birmingham, April 24-26 and Phil Robson, fleet and used car director at Peugeot UK, said: ‘Peugeot is on a roll with its cohesive van range that includes the established Bipper, Partner, Expert and Boxer.  

‘With Euro5 engines, re-styled new-look identity and the new ATV capability, we have an attractive commercial proposition for customers, and we know for those that presently operate our products they enjoy great durability and value.’

The new Partner is available in two platform lengths (L1: 4.38m or L2: 4.63m), maximum loading volumes (3.7 and 4.1m3), and incorporates the e-HDi engines to retain what Peugeot says is a technology lead in the light van segment including best-in-class emissions of 123 g/km.

The Partner light van is the first vehicle in Peugeot’s LCV range to incorporate the new style codes of the marque. Until now carried by Peugeot cars, the new marque image applied to the world of LCVs sees a new front face, redesigned headlamps for a new expression, new mirrors and a new two-material Lion badge on the bonnet. 

Five latest generation Euro5 engines (including four diesel engines) are offered with the new Partner including the e-HDi micro hybrid technology (with latest generation Stop & Start System). The diesel engines are the:1.6  HDi 75 bhp with five-speed manual transmission (136 g/km), 1.6 HDi 92 bhp with five-speed manual transmission (140 g/km), 1.6 e-HDi 92 bhp with five-speed manual transmission (129 g/km) and 1.6 e-HDi 92 bhp with six-speed EGC manual transmission (123 g/km).

The L1 version reaches a capacity of 3.7m3 with the Multiflex seats folded a payload of 625 or 850 kg and a load floor length of 1.80m. For the L2 long version, this offers a volume of 4.1m3, a payload of 750 kg and a useful length of 2.05m. In both cases, the loading length combined with the 1.23m width of the wheel arches means that the vehicle can accommodate two europallets (1.20m x 0.80m). 

The rear area can be accessed by means of one or two sliding side doors and hinged rear doors (or a tailgate).  

To move on roads, work sites or tracks with poor surfaces, the Grip Control equipment improves traction. 

Due to its individual management of wheel skid, its four driving modes suited to the terrain (sand, snow, mud and ESP) which can be selected using a dial on the dashboard control panel and ‘winter’ tyres which accompany this option, the Partner increases its freedom of use. It can continue forward where a conventional two-wheel drive vehicle would normally become stuck.

In addition to the two lengths available, a crew cab version with a retractable bench seat in row two with load retainer is on sale, as is a floor cab version for coachbuilder conversions. Deliveries of the new Partner start this month.

The new Peugeot Expert also incorporates the new style codes, new equipment and a range of Euro5 engines which position it as leader in its segment as regards emissions.

The new Expert is available as a compact van as well as a combi vehicle (Tepee) and is also characterised by technological equipment not previously applied before in the segment and a six-speed automatic gearbox on the 2.0 HDi 163 bhp engine for the first time.

For the van (L1H1 version) engines/transmissions available are: 1.6 HDi 90 bhp five-speed manual (177 g/km), 2.0 HDi 128 bhp six-speed manual (168 g/km), 2.0 HDi 163 bhp six-speed manual (168 g/km) and 2.0 HDi 163 bhp six-speed automatic (189 g/km). For the Tepee (short version) engines/transmissions available are: 2.0 HDi 98 bhp six-speed manual (179 g/km),  2.0 HDi 128 bhp) six-speed manual (172 g/km),  2.0 HDi 163 bhp six-speed manual (172 g/km) and 2.0 HDi 163 bhp six-speed automatic (199 g/km). The new range also benefits from the option of Grip Control. 

Available in two lengths, the Expert Tepee can transport up to nine people. The capacity of the boot, in the long version, can reach 1,239dm3 (VDA standard) under the roof with three rows of seats on board, with space for nine passenger places.

Two lengths and two heights define the three body types of the Expert compact van: L1H1, L2H1 and L2H2. According to version, the loading volume is five, six or 7m3 and the payload is 1,000 or 1,200 kg. A van with a crew cab, equipped with a fixed bench seat in row two is also offered. Finally, to favour conversion to a four-wheel drive vehicle, a new option appears in the form of 4x4 pre-equipment and a connection unit for coachbuilders. Deliveries of the new Expert are due this month.

Virgin Atlantic flies high with new Citroën vans

CITROËN’S range of LCVs is enabling Virgin Atlantic to undertake a major replacement of its diverse fleet. 

The company has placed an order for 45 Euro5-compliant Citroën LCVs, including 22 Berlingo five-seat Crew Vans, Dispatch vans, Relay Specialist Dropsides and a Relay Specialist Luton van. In total, Virgin Atlantic will have ordered over 100 vehicles once the complete LCV fleet replacement programme has been finalised.

The five-seat Berlingo Crew Vans will be used by Virgin Atlantic’s aircraft engineers as they keep the long-haul aircraft in operational condition. The Dispatch vans are being used for longer distance travel between airports, both in the UK and mainland Europe, to collect and deliver time-critical aircraft parts and equipment.

Most of the Relay Specialist Dropsides will used by the stores teams to carry items like aircraft wheels and tyres. The Relay Specialist Luton van will be based at Heathrow. It will be used by the facilities maintenance crew to move anything from paint to furniture between airports and other company facilities.

Virgin Atlantic has a target to reduce carbon dioxide emission per passenger mile by 30% between 2007 and 2020. 

Virgin Atlantic’s logistics manager Matt Neville said: ‘When it comes to the combination of low emissions and low whole life costs you can’t beat Citroën.’

The mileages of the vehicles vary significantly. Those remaining within an airport clock up just 5,000 miles per year. At the other end of the spectrum, some take it in turns to cover a 350-mile route seven days per week.

‘Because our vehicle usage varies so greatly we have moved away from leasing to direct purchase as it enables us to replace the vans as and when needed, rather than having to stick to a particular timetable,’ said Neville.

Residual value update_________________________________________

Shortage of fleet and lease cars send values to 23-month high

A SHORTAGE of ex-fleet and lease cars into the used car market has resulted in a further rise in average monthly values.

Last month fleet and lease car values increased by £81 (1%) to £7,795 - the highest point in nearly two years beaten only by April 2010’s average of £7,871 and one of the highest average values on record, according to latest data from BCA.  

CAP performance fell by half a point to 98.32%, with the average age remaining at 41 months, but mileage dropping by around 1,500 miles to 48,695. Performance against original manufacturers’ retail price improved by nearly a point to 40.18%. Year-on-year values in the sector were ahead by £250 or 3.3%.  

Across the board, changing sector mix, rising volumes and seasonal pressures saw average used car values fall by £270 (4.3%) in March according to analysis by the auction giant.

Overall, values fell from £6,244 to £5,974, which was very much in line with seasonal pressures as March values have fallen compared to February every year since BCA began reporting in 2005 (with the exception of 2009 when used values were accelerating rapidly from the price crash the previous year).  

Overall sold volumes increased by over 14% compared to February, with lower value dealer part-exchange cars representing the majority of the increase. The change in mix towards lower value cars was largely responsible for the fall in the headline number.

Year-on-year, March 2012 was £222 (3.8%) ahead of 2011. Used cars averaged just over 97% of CAP ‘clean’ in March, while age rose from 61 months to over 63 months and mileage remained around 59,000 miles.   

BCA’s communications director Tony Gannon said: ‘Although the headline value fell, this was as a result of increased volumes in the lower-value part-exchange sector. However, as sold volumes increased quite sharply over the month - up 14% compared to February - it was noticeable that both conversion rates and values were falling weekly during March. 

‘Looking ahead, we expect volumes to rise in the short-term as seasonal de-fleets and part-exchange cars continue to filter through.’

Gannon added: ‘Even with the improved figures for quarter one being reported by the British Chambers of Commerce and the manufacturing sector, big ticket retail activity is relatively slow and this is reflected by professional buyers in the wholesale used car market.’

Gannon continued: ‘Structurally, the used car market will continue to be short of supply, but seasonal pressures will still apply. With the summer months ahead - typically quieter if previous years are to be believed - it is likely that the short-term pressure on conversions and values seen at the end of March will continue into the near future. As always, sellers must be sensitive to buyer expectations and the cyclical changes in the mix of supply and demand and make sure stock is sensibly valued to sell.’

Convertibles record 100% conversion at Lex Autolease mega sale

CONVERTIBLES were in great demand during the latest Lex Autolease mega sale at Manheim’s Bruntingthorpe auction centre with all 300 vehicles on offer sold, achieving overall values of 102% of CAP ‘clean’. 

In addition to the convertibles there were also 300 fleet units and 100 Lex Autolease Mitsubishi vehicles, 70 of which were 4x4s, going under the hammer. 

The latest mega sale attracted a record 533 buyers to the Bruntingthorpe auction, 374 were bidding online via Simulcast across the two lanes. The overall conversion rate of 88% resulted in 614 vehicles being sold on the day at a total value of more than £5 million. 

Examples of some of the ‘hot’ convertible performers included a 2009 Saab 9-3 1.9 TID Vector with 55,000 miles at 131% of CAP ‘clean’, a 2008 BMW 118i SE with 92,000 miles at 129% of CAP ‘clean’, a 2008 Mazda MX-5 1.8i with 53,500 miles at 127% of CAP ‘clean’, a 2007 Peugeot 207 1.6 Sport with 40,500 miles at 125% of CAP ‘clean’ and a 2007 Mini 1.6 Cooper with 42,000 miles at 123% of CAP ‘clean’. 

Politics and regulation_________________________________________

Government issues new advice to council to tackle pot hole misery

THE Department for Transport has told local authorities to prevent pot holed roads from occurring rather than trying to carry out repairs.

The ‘prevention is better than cure’ message comes in new advice given to local authorities across England on how to tackle the problem of potholes on their roads following the publication of a review commissioned by Local Transport Minister Norman Baker.

The ‘Pothole Review’ - part of the coalition Government’s £6 million Highways Maintenance Efficiency Programme - looks at how best to fix potholes once they have formed but also how to prevent them from appearing in the first place. The recommendations for central Government, local highway authorities and the highways sector fall into three main themes:

· Prevention is better than cure - intervening at the right time will reduce the amount of potholes forming and prevent bigger problems later.

· Right first time - do it once and get it right, rather than face continuous bills.

· Clarity for the public - local highway authorities need to communicate to the public what is being done and how it is being done. 

Local Transport Minister Norman Baker said: ‘We all know the misery that potholes can cause to highway users and local communities and the recent series of harsh winters has only served to intensify the situation.

‘We’ve given £3 billion to councils for road maintenance over the next four years but money can only go so far and the old adage rings true: prevention is indeed better than cure. 

‘I would urge all those involved with highways maintenance, including councillors, chief executives, local highway practitioners, those in the utility sector and contractors to adopt the approaches set out in this report, not only to make real cost savings but also to provide a high quality service that both the road user and local residents deserve.’

The Review investigates the issue of potholes from an engineering perspective plus explores the wider issues around potholes, including public expectations, the impact of long term maintenance strategies, decision making arrangements, the processes of reporting, prioritising and repairing, guidance and wider operational arrangements within local highways authorities.

Responding to the report, Institute of Advanced Motorists’ chief executive and member of the pothole review committee Simon Best said: ‘With a new four-year budget, councils should be able to plan their maintenance to prevent potholes occurring rather than playing catch-up with Britain’s crumbling roads. Simple solutions such as more joint working, councils sharing resources and better managed utility road works will save money and make our roads safer.

‘But £3bn over four years is less than a quarter of what councils need to get the roads back into shape. £3bn equates to around £20 per driver a year, a small amount in comparison to the money spent on car taxes and duties.’

Dealer news__________________________________________________

SsangYong extends dealer network
SSANGYONG Motor UK, the new importer of Korean SsangYong cars, has added a further seven locations to its dealer map.  

It brings the network strength to 51 - 40 sales and service dealerships and 11 service centres. The new appointments are in Wickwar, South Gloucestershire; Bishops Stortford; Bury, Lancashire; Bristol; Virginia Water; Hexham and Dronfield.

Paul Williams, CEO of SsangYong Motor UK, said: ‘We have worked tirelessly over the past eight months to re-establish SsangYong in the UK. While trading conditions are testing, franchised dealers have been very keen to talk to us and we expect to announce a number of further appointments in the coming weeks.

‘The company is continuing to look for dealers to take on the franchise in a number of open points across England, Scotland and Wales. These include: Aberdeen, Borders, Newcastle, Teesside, Leeds, Bradford, Nottingham, Greater Manchester, Liverpool, Coventry, Watford, Leicester, Reading, Exeter, Southampton, London/South East, Mid and North Wales.’

General motor industry news___________________________________
Corporate new car sales fall as private demand accelerates

CORPORATE new car sales surprisingly fell in March as retail buyers were responsible for new 12-plate registration increasing 1.8% to 372,835 units (March 2011: 366,101).

March is typically the largest month for new car registrations, averaging 18% of the full year’s volume.

March’s 372,835 units bettered industry forecasts for the month by some 20,000 units or almost 6% and the outturn would represent 19.4% of the Society of Motor Manufacturers and Traders’ full year forecast of 1.92 million units (set in January).

But, while private registrations showed one of the best monthly increases in the past two years, up 7.4% last month to 189,487 (March 2011: 176,443), fleet sales fell 0.5% to 165,576 (March 2011: 166,357) and business sector sales dropped 23.7% to 17,772 (March 2011: 23,301).

However, the growth in registrations in March was on top of a weak 2011 performance and registrations in the month remain some 17% off the 2007, pre-recession, market total.

Nevertheless, registrations have risen in four of the past eight months, although the underlying market trend is more about stability than growth. The 12-month running total has been around 1.95 million units since June 2011.

First quarter volumes rose 0.9% in 2012, to 563,556 units (2011: 558,336) on the back of the better than expected March figures, according to the SMMT.

Once again, it is the recovery in retail sales that has led new car demand with sector sales up 5.8% to 265,175 (2011: 250,602). Meanwhile, fleet sales year-on-year are 0.7% down at 273,368 (2011: 275,369) with business sector volume down 22.7% at 25,013 (2011: 32,365).

SMMT chief executive Paul Everitt said: ‘The important March new car market performed above expectations, boosted by the third consecutive month of retail growth. Domestic demand for new cars is showing signs of recovery with private buyers increasingly returning to take advantage of a wide range of excellent products and, this month, the new 12-plate.’

The SMMT says that new car demand is being driven by the potential for cost savings with fuel-sipping, low-emission models particularly in demand highlighted by increasing sales of diesel (up 4.1% in March and 4.7% in 2012) and alternatively fuelled models (up 1.8% in March and 5.6% in 2012), while registrations of petrol-engined cars are falling (down 0.3% in March and 2.9% in 2012).

The Ford Fiesta was the best-selling model in both March and over the first three months of 2012 with Ford also retaining its number one spot last month and in the year-to-date.

People on the move____________________________________________

Philpott returns to UK and Ireland with top job

PAUL Philpott, currently chief operating officer of Kia Motors Europe in Frankfurt is returning to become president and chief executive officer of Kia Motors UK and Ireland - the first time a non-Korean has been appointed to such a role at any Kia subsidiary in Europe.

Philpott (45) was managing director of Kia Motors (UK) Limited from 2007 until he moved to Frankfurt in 2009 and will return to the Weybridge base from the start of July this year. 

The move comes as part of Kia’s plan to strengthen its global representation and management in individual markets as part of its plan for the further development of its global activities.

Announcing the move, Brandon Yea, president of Kia Motors Europe, said: ‘The Kia brand is now Europe’s fastest growing thanks to Paul Philpott and he knows very well that we are determined to strengthen local management at all our subsidiary companies in order to become a truly global automotive organisation.

‘This promotion is putting an individual with specific local expertise into a role that we have previously filled from headquarters in Korea - as we have developed our operations around the world. Now is the right time - in our best performing market in Europe - to change our strategic focus and I cannot think of anyone better than Paul to take on this duty.’

Philpott said: ‘With Michael Cole (managing director) and everyone at Weybridge I look forward to putting Kia right into the top rank of premium volume manufacturers in the UK and helping to ensure our dealers and customers will have an ever-improving experience with Kia.’

Kia Motors has a long-term aim of selling 100,000 vehicles per year in the UK. 

Philpott joined Ford Motor Company in 1988. After nine years in Ford’s UK sales and marketing division, he moved to Toyota as general manager, marketing. He was appointed marketing director in 1999 and in 2003 became commercial director with responsibility for all of Toyota’s commercial operations in the UK - sales, marketing, aftersales and logistics before moving to Kia.

Nohara appointed executive director and co-ordinator at Toyota (GB)

TOYOTA (GB) has appointed Masanori Nohara as executive director and co-ordinator reporting to Jon Williams, president and managing director. 

He has already taken up the post having enjoyed a successful career with Toyota spanning 25 years, including senior positions in Japan and Europe with Toyota Motor Corporation, Toyota Motor Manufacturing Europe and Toyota Motor Europe.

Immediately prior to moving to the UK, Nohara was a project general manager with Toyota Motor Europe, based in Nagoya, Japan. 

Toyota (GB) recently said goodbye to another Japanese colleague, Naoya Taniguchi, who served as company chairman from 2009. He has taken up a new senior position with Toyofuji Shipping, a TMC subsidiary business.

New appointment ‘de-risks’ software implementation for lease firms 

VEHICLE Leasing systems house DRIVE Software Solutions, the company responsible for the DRIVE system in use in major leasing companies around the globe, has appointed Rob Johnson as its new TestDRIVE product manager. 

The new role will entail developing the TestDRIVE sales and marketing approach whilst promoting the product both externally and internally.

Johnson, who currently has responsibility for application demonstration and sales support, will report to the DRIVE’s sales and marketing director Simon West-Oliver with a direct reporting line to the firm’s professional services director Paul Garvin.

TestDRIVE has been under development since 2009 and Johnson’s appointment means it will become the chosen implementation route for new business opportunities, lowering the project risk and providing a more transparent and manageable implementation for customers, says the company.

TestDRIVE will provide a cut down DRIVE implementation covering gap analysis, data migration, interface identification and partial application configuration. It will, says DRIVE, culminate in a more accurate project plan, clear client relationship engagement and ultimately de-risk both the project and the DRIVE Software Solutions exposure.

Johnson said: ‘TestDRIVE is a really exciting development for leasing companies looking at overhauling their systems. For the first time, they have a practical way to prove software benefits and identify any gaps in their thinking ahead of an implementation.’
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NEW car sales data from the Society of Motor Manufacturers and Traders coupled with the monthly analysis of the car auction scene by BCA makes interesting reading. Surprisingly, reveals the SMMT, corporates bought fewer new cars in the registration plate change month of March this year than they did in March 2011. Following the demise of the wrong-headed scrappage scheme, fleet sales have been the mainstay of the new car market, but perhaps no more as they remain below Q1 volumes for last year in what was a weak market. Meanwhile, BCA says a continuing shortage of ex-fleet and lease cars at auction has driven up average values to a 23-month high and to a near record level. With manufacturers and dealers desperate to drive sales, flexibility in fleet replacement cycles is key for businesses to simultaneously take advantage of a potential residual value bonanza. The opportunity for volume related discounts coupled with second hand values almost certainly higher than those ‘booked’ is too good to miss.
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