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Fleet file_____________________________________________________

LeasePlan UK raises £582m to fund expansion
LEASEPLAN UK, the UK division of the world’s leading vehicle fleet management company, has completed a £582.1 million refinancing deal to fund projected organic growth and new vehicle leases.
Billed as a ‘milestone’, LeasePlan claims that it is the only business in the automotive leasing industry to secure such funding and says high investor interest demonstrates confidence in its business model and growth potential. 

The latest round of financing follows LeasePlan’s successful 2009 fundraising programme - the first of its kind in the UK - which raised €733m.  
At a time when many organisations are struggling to secure sufficient operational funding, the £582.1m investment was secured on the strength of  LeasePlan Corporation N.V, the global parent company, backed by LeasePlan UK’s lease assets portfolio. The substantial level of financing made available was facilitated by a secured triple-A credit rating.  

Earlier this year, LeasePlan Corporation N.V posted strong annual results, reporting a 13% net profit increase to €225m in 2011. LeasePlan UK achieved significant growth, including an 8% rise in its funded fleet, increasing its market share of all new operational leases in the UK to 9% from 7.5% in 2010. 

David Brennan, managing director, LeasePlan UK, said: ‘While many fleet leasing suppliers are having to scale back due to financial constraints, the health of LeasePlan UK means that we are in a strong position to pursue our ambitious plans for growth. 

‘This deal demonstrates great confidence in LeasePlan UK’s business from major investment companies and will enable us to continue our strategy of growing funded fleet and market share.  
‘We believe it is also a vindication of our market offer and in particular LeasePlan UK’s dedication to putting industry-leading customer service at the heart of everything we do. Now that we have a renewed and diversified funding base, we will push even harder to grow in the UK.’

David Stickland, finance director, LeasePlan UK, said: ‘Positive financial results this year and a substantially grown share of the UK leasing market put LeasePlan in a strong position to broker this significant securitisation deal. 

‘Continuing our drive for a diversified funding profile, the deal represents a milestone fundraising, which is unique to the automotive leasing industry at this time. The fact that we are in a position to securitise receivables, including residual values, shows investor confidence in our business model, a track record of success and the strong potential for future cashflow generation. 

‘Against the backdrop of a very difficult economic climate generally, this deal represents a huge vote of confidence in the way LeasePlan UK is going about its business.’

It is the first time that LeasePlan Corporation has sought sterling investor demand. LeasePlan UK operates a fleet in excess of 129,000 vehicles (34,000 commercial vehicles). The LeasePlan group operates a fleet of more than 1.3 million vehicles.

FSG customers to benefit from ‘game changing’ fleet analysis solution

SOPHISTICATED fleet operating data will be available in real-time online to Fleet Support Group (FSG) customers later this year in an industry-leading development that will further drive down running costs.

FSG is to make available to its customers an exclusive fleet analytic engine that processes data 3,600 times faster than any system on the market today. ARI (Automotive Resources International), FSG’s parent company, has rolled out the capability to more than 40 customers in North America.   

It was demonstrated to fleet decision-makers by Tony Candeloro, ARI’s director of client information systems, at the spring meeting of FSG’s advisory Car Panel, which is composed of customers. 

He said: ‘Our exclusive technology is a game-changer in the fleet business. Data is interpreted and reports are available instantly on a customer’s computer dashboard. In tests, data processing that used to take seven-and-a-half hours can be done in mere seconds.’
The powerful in-memory technology enables fleets to act on information as it happens, thus revolutionising decision-making, dramatically increasing the speed of existing processes and accessing large amounts of data in shorter periods of time.

Candeloro said: ‘Fleet managers are inundated with reports and tons of data. This ground-breaking technology puts all reports in memory and analytical reports on any aspect of the fleet are available in milliseconds.’
A number of vehicle leasing and fleet management solution providers offer online reporting, but Candeloro said: ‘No one provides fleets with reports at the speed or with the detail of analysis that we deliver. It brings about a fundamental transformation to the way organisations run their fleets.’
FSG chairman and founder Geoffrey Bray said: ‘All fleets, including our customers, want to further reduce cost. This exclusive analytic technology has capability that is totally unmatched by any other supplier.

‘Fleet operators can drill down into finite detail to examine overall costs and individual areas of expenditure by vehicle and driver and undertake their own benchmarking and trend analysis. The power and speed of the technology is incredible and our customers will benefit.’

The fleet analytic engine will power a raft of new, highly sophisticated real-time fleet data capture and reporting solutions from ARI which will be introduced to FSG customers.
 

ARI president Carl Ortell said: ‘Technology is a major differentiator for ARI. Our investment in technology has resulted in the delivery of numerous online management reporting tools to business and we will bring those solutions to the UK.’
Pendragon fined £35,000 over salary scheme

PENDRAGON, the UK’s largest car dealership group, which also owns a leading contract hire and leasing company, has fallen foul of HM Revenue and Customs (HMRC) in establishing a vehicle salary sacrifice scheme.

The business must pay more than £35,000 after failing to meet the national minimum wage for a group of 40 of its employees. The verdict follows an employment tribunal following an investigation by HMRC.

HMRC told the tribunal in Sheffield that Pendragon made deductions from workers’ pay for the use of lease cars and salary-sacrifice schemes, according to the Hucknall Dispatch (Thursday, April 12). But that resulted in pay falling below the national minimum wage.
The company was ordered to pay a total of £30,354.68 to the 40 workers to meet the underpayments. As part of the ruling, Pendragon must also pay £5,000 to HMRC.

Michelle Wyer, head of national minimum wage enforcement at HMRC, was quoted as saying: ‘We always robustly defend our decisions at employment tribunals when challenged. Our aim is to enforce the law and protect vulnerable workers.’
Pendragon declined to comment.
Take steps to limit fuel use fleet managers urged

FLEET managers should be taking proactive steps to contain spending on petrol and diesel as prices continue to hover at record levels around the 150p per litre mark, according to CFC Solutions.

The fleet software specialist says that a real impact can be made on costs by putting a few basic controls in place but that they are not in place on a surprising number of fleets.

Neville Briggs, managing director, said: ‘There remains a widespread assumption that rising fuel costs of the kind seen in recent weeks just have to be swallowed but we regularly come across fleets that do not use the most fundamental controls.

‘Fleets that do not have a fuel card and a basic fuel strategy can make real savings in a very short period of time, minimising the effect of ongoing price rises.

‘If fleets are going to think about tackling any costs against the backdrop of an economy that remains very tough, they should think about fuel.’
Briggs said that having a fuel card in use across your fleet allowed you to see exactly where money was being spent and to virtually guarantee weeding out any fraud.

He explained: ‘With a fuel card, you can steer drivers towards supermarkets or other low cost fuel outlets. Within a local area, costs can easily vary by 3-4p per litre, so it is worth making sure you are using the cheapest options.’
Briggs said that it was also important to ensure that fleets analyse the fuel consumption of drivers and vehicles using data generated by fuel card providers, usually using the tools within fleet software.

He added: ‘The difference in fuel consumption between drivers with a gentle right foot and someone who permanently wears heavy boots can be as much as 15-20%. You need to be identifying drivers who are costing you money and target them.

‘Fuel is perhaps the only area of fleet management where, if you are not doing the right things, you can turn the situation around in a matter of weeks and make a real impact on expenditure almost immediately.’
Survey reveals 59% of fleet managers overlook easy risk-saving steps

MORE than half (59%) of fleet managers overlooked how much risk exposure can be cut down simply by driving less for work, according to an annual survey of fleet managers by the Fleet Safety Forum, a division of road safety charity Brake.

Encouraging employees to take public transport and use each journey efficiently also cuts down fuel, insurance, maintenance and parking charges, according to the annual survey which compared road risk management practices among 134 organisations ranging from global to small family-run businesses. 


Young drivers are involved in a disproportionate number of crashes owing to inexperience and over-confidence. 
Almost half of companies (47%) have specific young driver policies in place but only one in three (29%) have additional or tailored risk assessments for young drivers. 
Almost half (44%) of organisations are addressing the increased risk posed by excess speed by using telematics to monitor speed and improve driver safety.

Brake recognises the progress fleet managers have made to improve safety, but says there is more that can be done. 
Jools Townsend, deputy chief executive at Brake, said: ‘Encouraging public transport and making efficient use of every journey helps minimise the amount of time spent ‘on the road’, reducing exposure to risk. This is an easy way of cutting down insurance, maintenance and fuel costs.’
The research report is free for subscribers to the Fleet Safety Forum. The first 50 non-subscriber companies to request a copy of report can do so for free, by emailing admin@brake.org.uk. Thereafter it costs £5 for non-subscribers.

Europcar says ‘business as usual’ for corporates despite Olympics

EUROPCAR has confirmed its commitment to keeping businesses moving throughout the period of the London Olympics and Paralympics, which stretches from late July into September.  
The company says it is implementing a number of initiatives to ensure its cars and commercial vehicles are available for hire from accessible locations throughout the Games, as well as making pick-up and returns for customers as easy as possible.

Businesses in the capital are going to feel the impact of the Olympic Games, with anticipated road closures and pressures on all transport creating testing conditions. 
‘Europcar has the largest car hire network in the UK and the whole team is working to ensure we can keep UK commerce moving during the Olympics and Paralympics this summer,’ said Ken McCall, managing director, Europcar Group UK.

‘We are reviewing opening times and fleet availability for all our locations likely to be affected by road closures and diversions during the Games. We will also be proactively contacting all our business customers to ensure they know how they can access our services during this time. Plus we are implementing processes to maintain our high levels of service and turn-around of vehicles.
‘It will be a tremendously exciting time for London and the surrounding areas - but we know it will also be very challenging for businesses who need to keep on the move. We are therefore putting focused resource to ensure they can continue to access our high quality car hire services.’
Hyundai wins 500-vehicle fleet deal

HYUNDAI has secured a significant fleet conquest deal with an order to supply 500 new cars to Enterprise PLC, one of the UK’s largest providers of maintenance and front-line services to the public sector and utility industries.

The company chose Hyundai as its preferred fleet supplier following an extensive evaluation process to find alternatives to help optimise its fleet efficiency.

The new fleet will comprise of a mixture of i40 and i30 models, which both boast the lowest benefit-in-kind costs in their respective classes. 
The 110 PS variant of the i30 emits 97 g/km - 18 g/km less than the outgoing model. The new i40 meanwhile delivers class-leading fuel economy from 65.7 mpg on the combined cycle, which equates to emissions from 113 g/km for a D-segment car.
Philip Preston, commercial director operations at Enterprise PLC, said: ‘We conducted an in-depth investigation into whole life costs of our fleet, looking at vehicle emissions, benefit-in-kind tax benefits and vehicle performance. Hyundai came out on top and offered the best overall package for us and our fleet operation. 
‘As a Group we are constantly striving to reduce energy consumption and emissions from our fleet and Hyundai’s current fleet products help us do that. In addition, we are also looking at a long-term fleet partner that can deliver alternative fuelled vehicles in future, and Hyundai’s ix35 FCEV is an exciting prospect for our future fleet.’

The ix35 FCEV is Hyundai’s third-generation fuel cell vehicle and showcases the brand’s development on cutting-edge alternative fuels such as hydrogen. It features a standard petrol internal combustion engine and a hydrogen fuel cell stack to provide a driving range of 360 miles between fill-ups.

Safety key as Nationwide Platforms signs ATS deal

THE UK’s leading powered access platform provider - Nationwide Platforms - has agreed a deal with ATS Euromaster, which will see the national tyre expert manage tyres on a fleet of more than 1,000 vehicles.

As part of the agreement, ATS Euromaster will monitor tyre wear and usage, carry out repairs and fit replacements across the Nationwide Platforms fleet. This includes around 160 cars, 170 vans, 120 trucks, 50 trailers and 610 specialist pieces of vehicle mounted plant.

Nationwide Platforms’ transport manager Karl Wilshaw explained that due to the nature of its business, safety was always at the forefront when appointing contractors.

He said: ‘We wanted a supplier which shares our commitment to health and safety. Nationwide Platforms is very proud to be a Royal Society for the Prevention of Accidents (ROSPA) Gold Award holder, so knowing that ATS Euromaster participates in the same scheme gave us added confidence in their abilities.

‘In addition, we needed a specialist which could provide us with 24/7 mobile coverage across our UK network and ATS Euromaster was the stand-out choice here.’
Wilshaw added: ‘Our brief was to find a supplier with the necessary tyre husbandry expertise to help us reduce our overall spend, while increasing fleet uptime and maximising safety. We’ve put ATS Euromaster to the test and are confident that through consistently high levels of tyre management, delivered on a national scale, we’ll achieve all targets.’
Cars in the Nationwide Platforms fleet will operate on a Michelin replacement tyre policy, with vans and trucks benefitting from Avon and Primewell fitments respectively.  Specialist vehicles and items of plant will operate on a mixture of tyre brands, reflecting the diverse nature of the fleet and the varying scope of the company's work.
Arval wins DuPont sole supply UK fleet deal

DUPONT, the leading global science company, has appointed Arval as its sole-supply fleet service provider for the UK for the next three years. 

In the UK, DuPont runs a fleet of around 250 vehicles which is predominantly made up of cars with a small number of LCVs. Through the deal, Arval will provide contract hire, maintenance, accident management, daily rental and minilease as well as the full range of driver services. 

The partnership was agreed after DuPont had embarked on a global fleet review which led to Arval being selected as the sole fleet provider across DuPont operating companies in the UK. This relationship will see DuPont receiving a high level of support from Arval, including sponsorship from an Arval board member. 

Model update________________________________________________

Volvo ‘DRIVes’ towards zero diesel emissions

VOLVO has taken the next step towards its ‘DRIVe Towards Zero’ strategy by making further emission cuts to its diesel engine line-up. 
From model year 2013, almost all diesel-powered versions of the S60, V60, V70 and S80 will have emissions below 120 g/km.

In combination with the engine refinements for model year 2013, Volvo has also upgraded its infotainment system, SENSUS, in-line with the all-new V40. This enables Volvo to offer new technology to its customers by being able to specify road sign information, active high beam and tunnel detection.

The new CO2 figures for manual versions of the S60, V60, V70 and S80 are:

	Model/Engine
	D2 (115 bhp) 
	D3 (136 bhp)
	D4 (163 bhp) 
	D5 (215 bhp)

	S60 
	114 g 
	114 g
	114 g
	119 g 

	V60
	119 g
	119 g
	119 g 
	120 g 

	V70
	119 g  
	119 g
	119 g 
	126 g

	S80
	119 g
	114 g 
	114 g 
	120 g

	
	
	
	
	


The D2 engine combined with automatic Powershift gearbox comes with the same fuel consumption and CO2 levels as the manual versions in the S60, V60, V70 and S80.

Peter Mertens, senior vice president research and development of Volvo Car Corporation, said: ‘The conventional diesel and petrol power trains continue to play a major role on the environmental agenda. We are continuously improving their efficiency and in the last two years Volvo has brought CO2 emissions from our diesel and petrol model ranges down by 13%.’

Meanwhile, the DRIVe symbol, which has been used to denote the lowest CO2 emitting engine in each of the models, will be re-named Drive-E and at the same time offer a more strategic approach and have a broader scope.

‘From now on the DRIVe symbol will not be used for denominating specific car models since we extend Drive-E to embrace all Volvo Car Corporation’s sustainability efforts, from production to recycling,’ said Mertens.

Additionally, Volvo has extended its diesel engine offer with a new entry-level five-cylinder, 2.0 litre turbocharged diesel in the S60, V60, V70 and S80 models.

The engine, which has an output of 136 bhp and maximum torque at 350 Nm, will be badged D3. The engine is available both with a manual and an automatic gearbox.

The current D3 (163 bhp) diesel engine will be re-named the D4 in order to make way for the new engine in the line-up for all the larger cars. 

The new diesel engine enables Volvo to now offer a D2 with 115 bhp, the D3 with 136 bhp, the D4 with 163 bhp and the D5 with 215 bhp.

Model year 2013 versions of the S60, V60, XC60, V70, XC70 and S80 are available to order this month with production starting in May.

Prices announced for technology-leading Volvo V40

VOLVO’S all-new premium five-door, five-seat hatchback, the V40, which debuted at the Geneva Motor Show last month, is available to order now with on-the-road prices starting at £19,745.

First customer deliveries of the premium hatchback segment contender are expected in September with production starting next month.

The car is the first in the world to feature a pedestrian airbag, an innovation which helps reduce the severity of pedestrian injuries in the event of an impact. The V40 is also the only model in its class to fit City Safety as standard and offer Pedestrian Detection, effective at speeds of up to 22 mph.
Volvo says that company car drivers will benefit from ‘strong’ benefit-in-kind tax figures, with the V40 D2 at £43 and £85 per month for 20% and 40% tax payers respectively. The manufacturer calculates that the V40 D2 offers the best benefit-in-kind tax figures of all the premium five-door hatchbacks, beating the BMW 116d ED (£45 and £90) and the Audi A3 1.6 TDI (£48 and £97).

The hatchback will be available in ES, SE and SE LUX trim with Bluetooth fitted as standard across the range. 
Customers have a choice of two petrol and three diesel engines. The petrol powerplants are the 150 bhp T3 and 180 bhp T4 with the diesel derivatives being the 115 bhp D2, 150 bhp D3 and 177 bhp D4.

Emissions are from, 94 g/km and the D2 version of the V40 boasts a combined cycle fuel consumption figure of 78.5 mpg. Its 1.6 litre diesel engine has 115 bhp and 285 Nm of torque and comes with a six-speed manual gearbox and start/stop function. 
Standard features on the entry level ES include City Safety technology, the world’s first pedestrian airbag, Bluetooth with music streaming, high performance audio with five-inch colour display screen, electronic climate control, 16-inch alloy wheels, dynamic stability and traction control, power windows, leather steering wheel and gear knob, and textile floor mats.

In addition, all Volvo V40 Nav models include a fully integrated satellite navigation system with voice-activated control, a seven-inch colour display screen and DVD player. As well as full European mapping, two complimentary annual map updates are also included.
Two into one challenge for Peugeot’s new 208

PEUGEOT wants its new 208 to do the job of both the 206 and 207 by recapturing a 10% share of Europe’s B segment.

For the UK, the ambition is that it should knock the Ford Fiesta off the number one slot in the segment; the 206 was the segment leader during its heyday.

Christophe Chateau, 208 product manager, says the arrival of the new model marks a ‘change of era’. The car is smaller and lighter than its two predecessors and the hope is that it will recapture the spirit of the 205.

About 50% of parts are carried over from the 207; new parts are designed to make it lighter (it weighs around 114 kg less than 207 on average) and roomier, so the seats are slimmer, for example. It is also smaller overall, 7cms shorter and 1cm lower.

UK prices for the full range have just been announced and order books are now open with deliveries starting from June. Prices will start at £9,995 for the entry-level Access.

New 1.2 and 1.0-litre three-cylinder engines arrive in June, giving Peugeot a sub-1.4-litre engine in the segment for the first time, a factor that UK product manager Mark Blundell told Headlineauto would be key to winning customers from the Fiesta and Volkswagen Polo.

Peugeot expects 208 sales to be around 265,000 this year rising to 550,000 worldwide in 2013 by which time production will have started in Brazil. Production began in France at the start of the year and was extended to Slovakia last month; additional production at Mulhouse in eastern France will be added at the end of this year.

UK sales are forecast to be 22,000 this year rising to 45,000 next year.

‘Sophisticated’ new Kia Cee’d targets Focus and Golf

KIA says that new levels of ‘sophistication’ in its next generation Cee’d model, which goes on UK sale on June 1, will mean that it competes with the likes of the Ford Focus and Volkswagen Golf at the top end of the lower medium new car market sector.

When the Cee’d was originally launched five years ago it marked a stake in the ground for the South Korean carmaker. It was the start of a model and brand revolution that moved the carmaker upwards in terms of recognition and image.
The new Cee’d faces the challenge of looking to shift Kia further through the gears, replacing what have become good cars with even better ones.

Lawrence Hamilton newly appointed marketing director at Kia UK has the challenge of helping take brand to the next level.

He said: ‘We have had some great new products in recent years which have really established the brand. We have been through the revolution and now it’s a question of evolution.

‘Getting to where we are now was a big jump, the steps from here will be smaller. We don’t just have to be good, we have to be very good and the new Cee’d is a case in point. We are adding a level of sophistication to the car so that it will compete at the top end of the segment with the Ford Focus and Volkswagen Golf.’

Hamilton added: ‘We will still have the seven-year warranty for reassurance but the new model adds a wow factor.’

Technology on top models will include Bluetooth voice recognition, park assist, flex-feel steering, heated seats and steering wheel, sat-nav, lane departure warning and, for the first time on a Kia, dual clutch automatic transmission.

Hamilton said: ‘These are great technologies and our marketing push will be centred around demonstrating them and getting customers to realise how they can help them.’

The new Cee’d line-up will feature 1.4 and 1.6 litre petrol and diesel engines. Prices are expected to range from £14,500 to around £25,000. An estate will follow in late summer while the replacement for the three-door Pro_cee’d will be unveiled at the Paris Motor Show in late September.

Emissions cut on Suzuki Alto
THE addition of Dual VVT (Variable Valve Timing) for greater flexibility and response has resulted in further reductions in carbon dioxide emissions as well as improvements to fuel economy on the Suzuki Alto.

The latest model, which is now on sale, also incorporates a new design interior colour and fabric trim, new full wheel covers for SZ and SZ3 models and dipping rear view mirror. 
Alto with manual transmission new emits 99 g/km and is therefore exempt from the London congestion charge, which brings a potential annual cost saving of £2,600 to a commuter travelling into the capital five days a week, and is £0 rated for Vehicle Excise Duty.

The optional automatic transmission equipped SZ4 model now also benefits from lower emissions with a reduction to 118 g/km from 122 g/km. 
The Alto shares the 1.0 litre three-cylinder K10B petrol unit with the European built entry-level Splash model. Combined cycle fuel consumption is 65.7 mpg.
MG6 emissions reduce and fuel economy improves

REDUCED carbon dioxide emissions and better fuel economy are the twin benefits of improved MG6 production methods, which have also triggered lower on-the-road prices for GT and Magnette models.

Many of the production advances have been made at MG Motor UK’s factory in Birmingham where final assembly and quality sign-off of the MG6 range is carried out. The cars are designed and engineered by 300 professionals at two centres of excellence at the MG Birmingham site.   

The latest 2012 model year cars see emission figures drop from 184 g/km to 174 g/km which reduces the Vehicle Excise Duty (VED) by one band. That saves £50 on the first year’s road tax and £20 a year after that. 

Fuel economy improves with the urban cycle increasing from 26.1 mpg to 27.7 mpg (+1.6 mpg). The extra urban cycle increases from 45.2 mpg to 48.7 mpg (+3.5 mpg) while the combined figure increases from 35.6 mpg to 37.7 mpg (+2.1 mpg).    

The improved VED figures mean that the recommended-on-the-road prices for all MG6 models are reduced by £40. Entry to the MG6 range now starts from £15,455 for an MG6 GT fastback in S model trim.
On-the-road prices for MG6 GT models in SE trim are reduced from £16,995 to £16,955 and the TSE trim model comes down from £18,995 to £18,955 due to the changes. The price of the flagship MG6 Magnette model is reduced from £19,995 to £19,955.

Prices announced for new Mini Roadster

PRICES for the Mini Roadster, which will become the sixth model in the Mini line-up following the launch of the Coupé, have been announced.
Selling alongside the Hatch, Convertible, Clubman, Countryman and Coupé, the Roadster will arrive in UK showrooms next spring.
The two-seater features a semi-automatic soft-top roof with a stowage area behind the driver and passenger seats amounting to 240 litres.

The four-model Roadster line-up comprises the 122 bhp Cooper with emissions of 133 g/km and combined cycle fuel economy of 49.6 mpg (£18,020 on-the-road), 184 bhp Cooper S 139 g/km/47.1 mpg (£20,905), 143 bhp Cooper SD 118 g/km/62.8 mpg (£21,360) and 211 bhp John Cooper Works 169 g/km/38.7 mpg (£24,860). Full details of standard and optional equipment on each will be released nearer the launch. 
The package will include sports seats fitted as standard in the Cooper S Roadster, Cooper SD Roadster and John Cooper Works Roadster as well as speed-sensitive steering assistance, electrically adjustable and heated exterior mirrors, rear Park Distance Control, air conditioning and an audio system with MP3-compatible CD player, DAB radio and AUX IN connection. Safety features include front and head-thorax airbags, an extremely rigid windscreen frame and polished stainless steel roll-over bars for outstanding occupant protection.

Mercedes reveals price for M-Class flagship model

THE new Mercedes-Benz ML 63 AMG will be available in the UK from £82,995 on-the-road, the manufacturer has confirmed.  
The model, the exclusive flag-bearer for the new M-Class line-up, is powered by a 5.5 litre bi-turbo direct-injection V8 engine delivering 525 bhp and 700 Nm of torque - or 557 bhp and 760 Nm with the optional AMG Performance Package (£6,165). In standard specification power is sufficient to accelerate it from 0-62 mph in 4.8 seconds, a time which puts it on a par with many high-performance sports cars.
Engineering advances mean that the ML 63 AMG is almost 40% more economical and emits nearly 30% less carbon dioxide than the previous model. 
The AMG Speedshift Plus 7-G Tronic seven-speed automatic transmission, featuring a ‘controlled efficiency’ driving mode and ECO start/stop function, contributes towards combined economy of 23.9 mpg, with emissions pared down to 276 g/km.  

Modifications to ensure that the chassis of the ML 63 AMG is more than a match for the performance include AMG sports suspension and high-performance brakes with internally ventilated and perforated discs, Direct Steer and 20-inch five-spoke alloy wheels. 
Chevrolet introduces new 1.7 diesel engine to Cruze line-up

CHEVROLET will introduce an additional engine variant to its Cruze model line-up next month and hopes that it will spur fleet growth.

A 1.7 VCDi engine returning 72.4 mpg and with emissions of 117 g/km will go on sale in three trim levels - LS, LT and LTZ - priced from £16,725 on-the-road.

The five-door model develops 130 PS and 300 Nm of torque. It accelerates from 0-60 mph in 9.4 seconds and has a top speed of 124 mph.
Chevrolet UK managing director Mark Terry said: ‘The new 1.7 VCDi gives Chevrolet a real opportunity to compete in the core area of the five-door hatchback market, where tax implications, fuel economy and CO2 emissions are critical. 
‘Already a hit with private buyers, this new engine gives Cruze a much broader appeal to fleets and really helps underline our commitment to growth in this key business area. 
‘With the five-door now established in the market and a Station Wagon imminent, the Cruze range keeps getting better and better.’

A Station Wagon variant of the 1.7 VCDi model will appear later in 2012, giving the car increased appeal to fleet and retail customers, says Chevrolet.
Two-seater electric Renault Twizy enters UK showrooms

THE electric two-seat Renault Twizy has entered UK showrooms with a price tag of £6,690 and battery hire from £45 per month based on 4,500 per miles per year and a three-year contract.

The model, which is available in three trim levels, Urban, Colour and Technic, is available through Renault’s 22-strong network of Z.E. Expert dealerships. The Twizy is powered by a (17 bhp) motor with a limited top speed of around 50 mph.

It is the third of the French manufacturer’s groundbreaking electric vehicle range to hit the UK market and undoubtedly the most striking.

The Twizy is 2.34 metres long by 1.24 metres wide and is designed for a driver and one passenger to sit in tandem. 
The compact is charged using a standard three-pin plug. Full charge takes three and a half hours, costing around £1 (depending on energy supplier and tariff), giving a range of around 60 miles.

Both occupants are protected by a deformable structure, while the outboard position of the four wheels and the lateral beams located either side of the chassis provide protection on either side.

Its safety retention systems include a driver’s airbag, a three-point seatbelt and with additional strap for the driver, and a three-point safety belt at the rear. Also, since Renault Twizy’s occupants are protected and held in place, they are under no requirement to wear any sort of protective gear or helmet.
The lower powered version, Twizy 45 (5 bhp), 28 mph, was not originally planned for the UK market, however, recent confirmation that a new category of European licence - AM - for 16 year olds and over, comes into effect in the UK from January 19, 2013, and Renault UK is now studying its sales potential.

Cobra forms major accessories partnership with Hyundai 

COBRA UK has announced a strategic alliance with Hyundai to supply a range of high quality reversing sensors and cruise control accessories for its fast expanding range of cars and SUVs.

All new Hyundai models will feature Cobra’s flush mounted front and rear parking sensor systems as an accessory option. The hi-tech front systems feature speed-related activation and deactivation, only activating from speeds of 5 mph when speed is decreasing, and activating from ignition up to 10 mph when driving off.

The new Hyundai i40 and new generation i30 already feature the Cobra parking sensor systems fitted at the factory. In line with Hyundai Motor’s decision globally to factory fit Cobra parking sensor systems, Hyundai is now also offering the equipment to its UK dealers and customers.

‘We have devoted a great deal of time and investment to our new generation of automotive accessories,’ said Cobra UK managing director Andrew Smith. ‘Parking sensors are becoming a must have on most modern day cars and because our range is flush mounted with the potential to be colour coded, it forms an integral part of the car.’
Manufacturer news___________________________________________

MG Motor launches UK vehicle leasing scheme

MG MOTOR has entered the UK vehicle leasing sector with a new contract hire scheme called MG Lease, which is available throughout MG Motor UK’s dealer network.

Initially MG6 GT fastback S and SE models are under the scheme. Within a few months MG6 GT TSE models and MG6 Magnettes will be added, along with used MG6 VAT qualifying cars up to a year old and with a maximum of 15,000 recorded miles.

Richard Bourton, MG Motor UK’s regional operations manager in charge of MG Lease, said: ‘There is a huge potential for the MG6 to be marketed to the ‘user chooser’ company drivers who want to be seen to be driving something different from their colleagues.

‘The distinctive MG6 will certainly stand out from the crowd in the company car park which is often dominated by Mondeo and Insignia models. I think the MG will have big appeal.’

 

A three-year 30,000 mile contract hire agreement on an MG6 GT fastback in S trim, including metallic paint, has a first payment of £734.97 + VAT and 35 monthly payments of £249.99 + VAT.  
MG Motor says the rates are supported by ALD Automotive, Europe’s second largest contract hire provider, which manages more than 900,000 vehicles worldwide.

Bourton added: ‘This is our first venture into the fleet business and all the signs are that it will be a great success, given the interest we have already seen.

‘We’ve had lots of business people asking about contract hire and now we can offer them a great deal. The MG6, with its enormous boot and spacious cabin, offers business people so much more than its competitors.’

SAIC-owned MG Motor says it sold 446 cars in the UK in the first quarter of 2012.

Light commercial vehicles______________________________________

New Ford Transit to enter one-tonne market sector

FORD will give a world debut to the all-new Transit Custom at the CV Show at the NEC, Birmingham, which opens a three-day run on Tuesday (April 24).

Ford will be presenting larger and higher payload Transits, also featuring rear-wheel-drive, later in 2012 with the Transit Custom due to go on sale in late 2012. The Transit Custom will be available in van, kombi, and double-cab-in-van model options.

Ford says the Transit Custom represents a completely new generation of one-tonne commercial vehicles from Ford, offering businesses unmatched combination of style, driver appeal and class-leading functionality.
The model is designed to significantly expand the Transit customer base with stylish and modern exterior, car-like interior and outstanding driving dynamics.

‘The Transit Custom is a completely new kind of one-tonne vehicle from Ford,’ said Jesus Alonso, director CV marketing, sales and service, Ford of Europe. ‘This is a stylish, modern van which customers will be proud to have on their driveway, while losing none of the hard-working attitude that they expect from a Transit.’

From launch, the Transit Custom will offer a choice of short wheelbase (SWB - overall length 4.97 metres) and long wheelbase (LWB - overall length 5.34 metres) versions.

In addition to offering maximum load volume which exceeds that of its closest competitors (six cubic metres SAE with full bulkhead fitted), the load area of the Transit Custom has been optimised to offer more space and more convenience than any of its rivals, says Ford.  
Key features and innovations include:

· Optimised bulkhead and loadspace design enables SWB model to carry three Euro pallets loaded to at least one metre high
· Load-through hatch in bulkhead enables loads up to three metres in length, such as pipes or ladders, to be safely carried inside the vehicle
· Class-leading width between wheelarches allows wide loads, such as 8 feet x 4 feet (2440mm x 1220mm) boards to be easily accommodated flat on the floor (or stored vertically if required)
· Class-leading height and width of sliding side load doors for ease of loading
· Deployable integrated roof rack system seamlessly integrated into the roof, and can be deployed when required.  When not in use, the cross bars can be quickly folded down, reducing drag and fuel consumption, as well as  keeping the vehicle height under two metres (with the exception of the 330 series)
· Repositioned tie-down hooks and fixing points located on the body sides, leaving the floor clear for easier loading and cleaning
· Easy clean load floor liner offers enhanced durability and simple cleaning.

To provide customers with a wide range of payload options from 600-1,400kg, Transit Custom is available with multiple GVM options.

Ford says driver comfort is significantly enhanced through a highly adjustable driving position which features increased seat travel - including 30mm more rear travel for taller drivers - and the addition of a steering column adjustable for reach and rake.
The engine line-up will include an improved version of Ford’s 2.2 litre Duratorq TDCi diesel engine. Available in 100 PS, 125 PS and 155 PS power ratings, the power unit now features Auto-Start-Stop as standard on Euro5 vehicles, delivering combined fuel consumption of 42.8 mpg and emissions of 174 g/km - a reduction of up to 8% on the equivalent current Transit.

The Transit Custom also comes with the longest service intervals in the class at two-years /30,000 miles.

New Mercedes van set for autumn reveal

THE all-new Mercedes-Benz Citan will be unveiled for the first time at the IAA Commercial Vehicle Show in Hanover in September.
Based on a panel van, the ‘urban van’ will be available in three different lengths - compact, long and extra-long
The Citan will be available with Electronic Stability Program Adaptive ESP as standard, which takes the vehicle load into consideration. It also includes ASR (Acceleration Skid Control) and drive and braking torque control.
The choice of engines includes three high-torque, turbodiesel direct-injection engines with outputs from 75 bhp to 110 bhp and a supercharged petrol engine generating 115 bhp. 
All the diesel engines have a particulate filter as standard. Five and six-speed transmissions with a joystick gearshift positioned within easy reach on the centre console transmit power to the front wheels.
The petrol-engined Citan will be available with a BlueEFFICIENCY package as standard, which is optional for the diesel versions. Amongst other features it includes Mercedes’ ECO start/stop function, battery and generator management, plus optimised low rolling resistance tyres depending on the variant which again reduce fuel consumption.

UK Chinese revolution begins with Great Wall

THE Great Wall Motor Company has become first Chinese car brand on sale in the UK with the arrival of the Steed pick-up priced from £13,998 (CVOTR).

Powered by a 2.0 litre 16v turbo diesel, it returns 34 mpg on the combined fuel cycle and emissions are 220 g/km. The model will appear at next week’s CV Show, which opens at the NEC, Birmingham, on Tuesday (April 24).

On sale through a newly-appointed nationwide network of 40 hand-picked Great Wall dealers, the Steed has a cargo bay measuring 1,380 mm x 1,460 mm x 480 mm (length, width, depth). The 1,050 kg maximum payload is also said to be very competitive - and towing capability is 2,000 kg with a ‘braked’ trailer and 750 kg unbraked. 
The entry-level Steed S (£13,998 CVOTR) comes with a host of features as standard including 16-inch alloy wheels, daytime running lights, remote central locking, a Thatcham-approved Category 1 alarm, electric front and rear windows, an Alpine CD/radio with USB/MP3 and Bluetooth connectivity, steering-wheel-mounted audio controls, air-conditioning, heated fronted seats and a full leather interior.

The range-topping Steed SE costs just £2,000 more (£15,998 CVOTR), and adds body-coloured hard-top canopy, body-coloured spoiler, chrome trim to the daytime running lights, chrome side bars, black roof rails, load bay liner, and rear parking sensors. 

Residual value update_________________________________________

Fleet auction values rise 2.5% in a month, says Manheim…
AVERAGE values for fleet cars sold at auction increased by 2.5% (£157) to £6,427 in March with strong performances for the large family segment and coupes, according to the latest analysis from Manheim Auctions. 
Large family vehicles increased in average price by 4.9% (£244) to £5,179 and coupes increased 4% (£385) to £10,023. 
Overall average wholesale values were up 2.9% (£206) to £7,236 when compared with February and up 2% (£141) when compared with the same period last year.

Other increases in March in the fleet sector included medium family cars up 2.1% (£124) to £5,909, compact executives up 2.3% (£188) to £8,502 and MPVs up 1.6% (£111) to £7,265. 
Volumes in the fleet sector remain stable for most vehicle segments except small hatchbacks which has gone from 14% in March 2011 to 17% this year. The average value of small hatchbacks has also increased it the past 12 months, up 5% (£221) to £4,647.

Daren Wiseman, valuation services general manager, Manheim Auctions, said: ‘Although fleet values performed well through March this was mainly due to the shortage of stock in the first couple of weeks of the month. Convertibles have continued to grow in demand with some outstanding values achieved, however we have noted an increase in volumes through the last weeks of the month and we expect this, combined with the Easter weekend break to begin to put pressure on pricing.’
…but NAMA reports average fall in car values

AVERAGE used car auction prices dropped 3% from £4,797 to £4,648 last month due to significant changes to the age mix of models sold, according to the monthly report from the National Association of Motor Auctions (NAMA).

An influx of part exchanges and defleets during March resulted in a rise in sales of all cars over 4.5 years old and a reduction in sales of cars less than 4.5 years old.


The average age of all cars sold peaked again last month at 79.4 months proving that the average period of car ownership continues to extend.

Mike Pilkington, NAMA committee member, said: ‘It is expected that March will be the largest selling month of the year due to the introduction of the March registration plate. 
‘Although there was a 6% increase in sales resulting in a total of 86,292 units, it is still well short of the 93,613 units sold in March 2011. However all other key performance indicators were on par with February 2012 indicating that the market remains in a relatively stable condition. We should see some weakness in prices but there is no reason at this stage to expect anything other than normal seasonal movements.’

Year-on-year, the average price of cars at auction has decreased by just £46 from £4,694 in March 2011 to £4,648 last month.

Tim Hudson, deputy chairman, said: ‘In the six month period between October 2011 and March 2012 the auction market has experienced very stable prices. However from mid-March the balance between supply and demand often changes due to a large influx of used cars as the cycle of ownership is triggered by the new March registration plate. This pattern is evident again this year. 

‘Unlike the same period in 2011, April will not suffer from the interruption of an extended holiday break that linked Easter to the Royal Wedding. This should ensure some continuity for both buyers and sellers and if retail demand remains steady the imbalance created by greater supply should be modest and not be too detrimental on prices.’ 

Fleet and lease LCV values rise but pressure mounts

AVERAGE light commercial vehicle auction values increased marginally in the fleet and lease sector but fell in the dealer part-exchange and nearly-new segments last month, according to BCA’s latest analysis.

Used LCV values fell by £45 across the board in March to £4,227, a 1% drop from the February figure and 5.7% behind the 20-month high recorded in January.

Additional activity in the fleet and dealer sectors with the new registration plate meant stock levels rose quite sharply in the wholesale markets and sold volumes rose at BCA by nearly 10% in March compared to February. That also impacted on conversion rates which fell back from the high 80 and 90% figures seen earlier in the year.

The March average figure of £4,227 was the lowest recorded since August 2011, yet despite this, performance against guide prices improved by half a point to 98.9%. Year-on-year, March 2012 was £47 ahead of the same month in 2011, equivalent to a 1.1% improvement - despite the average age and mileage rising by seven months to 57 months and over 6,000 miles to 77,800 miles in the same period.

Values in the fleet and lease LCV sector in March, increased by £33 (0.6%) compared to February. Average values remain some £300 ahead of where they were last summer, with average mileage and age remaining largely static. 

Fleet vans averaged 98.9% of CAP in March, up nearly one point compared to February. Retained value against manufacturer recommended price over 44 months and 70,000 miles was 32.73%.Year on year, March 2012 was £392 (8.5%) ahead of the same month last year.

Duncan Ward BCA’s general manager - commercial vehicles, said: ‘While overall values declined for the second month running, fleet and lease values actually improved which underlines the desirability of one-owner professionally managed vans in the used marketplace. The fleet and lease sector has seen generally higher values since September last year and there is little sign of demand easing for good quality LCVs.”
Ward added: ‘However, looking ahead, we expect volumes to rise in the short-term as corporate de-fleets filter through and this must have an effect in a supply and demand marketplace.
‘With the summer months ahead - typically quieter if previous years are to be believed - there could be some pressure on conversions and values ahead.’
Aston Barclay set to open new centre

ASTON Barclay Group has named the date which its auctioneers’ gavel will first fall at its newly acquired site in Leeds - beginning the next chapter in the company’s 27-year history.

Together with their other sites in Chelmsford, Westbury and Prees Heath, the opening of the site in Leeds positions the group as a national vehicle remarketing operation.

Friday, May 11, will mark the company’s maiden Friday Fleet Sale. The launch sale, supported by some of the biggest companies in car leasing sector including Motability, Alphabet, Leasedrive, Ogilvie Fleet and Zenith, will feature over 250 cars.

Aston Barclay Group managing Director Tim Hudson said: ‘Leeds is certainly taking shape. We will be hitting the ground running with Leeds, the Group has worked tirelessly over recent times to build on its reputation for being efficient, both for vendors and buyers, and Leeds will be no exception.

‘The final elements of the building work are due to be complete by Friday (April 20) and the team is now in place and fully trained. This is a very exciting stage of our continued development as a Group.’

Lisa Grimsley is General Manager, taking responsibility for both the Leeds and Prees Heath operations. Local girl, Amy Thrackway, who worked with Grimsley as operations manager at Prees Heath, has been appointed centre manager. 
Aston Barclay Leeds will also be holding a General Sale on a Tuesday morning, the first one of which will be on Tuesday, May 15
Photo caption: Getting ready for business… Aston Barclay Group’s operations director Barry Watts (centre) and general manager Lisa Grimley with sales and marketing Director Alan Henson at the recently refurbished and soon-to-be-opened Leeds site.

Politics and regulation_________________________________________

Company car first registrations hit record market share

THE company car market continues to be the primary driver of first registrations with almost 60% of new cars registered by the corporate sector last year - the highest annual percentage on record, according to Vehicle Licensing Statistics 2011 data published by the Department for Transport (DfT).

However, the figure is considerably smaller at 8.2% in the whole licensed car fleet, though, which indicates, says the DfT, that vehicles move quite swiftly from the company market to the private market. 

The proportion of new cars that are company-owned climbed steadily from around 47% in 2001 to 60% in 2008. During 2009 it fell sharply to 50%, and that was the main cause of the fall in the number of first registrations during the recession. 
However, the company-owned share of cars registered for the first time grew in both 2010 and 2011 and has now returned to its pre-recession level of around 60%.

The 4.4% fall in new car registrations in 2011 was entirely due to a reduction in demand in the private market with fewer than 800,000 private first registrations happening for the first time since records started in 2001, said the DfT.

At the end of 2011 there were 34.2 million vehicles licensed for use on the roads in Britain, of which 28.5m were cars. 

Between 2010 and 2011 the total number of licenced vehicles increased by 0.3%. Since the recession of 2008/9 the annual growth in licensed vehicles has only averaged 0.4%, 

lower than the 2.4% averaged between 1996 and 2007. 

Just over 2.38m vehicles were registered for the first time in Britain last year, 36,000 (1.5%) fewer than in 2010 when new registration figures will have been boosted by the Vehicle Scrappage Scheme which ran until the end of March 2010. Overall, aside from 2009 during which the economy was in recession, 2011 had the lowest total number of first registrations since 1995.

However, analysis from the Department for Business, Innovation and Skills (DIS) suggests that the 4% annual decline in new car sales in the UK in 2011 was influenced by the previous Government’s Vehicle Scrappage Scheme which ran during 2009 and 2010. Once the effects of the incentive scheme have been adjusted for, BIS estimate that the underlying trend in new car sales actually rose by 1% in 2011.

The number of newly registered cars powered by diesel has continued to rise. For the first time the proportion of cars registered for the first time that run on diesel has tipped over the 50% mark. 

Additionally, by the end of 2011 the number of hybrid electric cars climbed above the 100,000 mark for the first time and the year also saw the appearance of the first plug-in hybrid cars. In total, diesel cars now account for nearly 31% of all licensed cars, a significant increase from the 7.4% it stood at in 1994. There were also 154,000 gas, electric or hybrid electric cars in December 2011, 20,000 (15%) more than at the end of 2010. 

In total, 2,114 new ultra low emission vehicles (vehicles with tailpipe emissions below 75 g/km or vehicles with pure electric powertrains) were registered for the first time in the UK. This increased from 1,279 in 2010 and most of the increase was due to the introduction of the plug-in car grant. During 2011, 1,037 cars that were eligible for the grant were registered for the first time in the UK. 

Average emissions from all the licensed cars first registered from 2001 onwards was down by 1.5% from 2010 to an average of 163 g/km. The average emissions from cars newly registered in the year fell by over 4% from 2010 to an average figure of 138 g/km. Since 2001 the average emissions of new cars has fallen by over 21%. 

At the end of 2011, the most common car in Britain was the Ford Focus (1.4 million) followed by the Ford Fiesta (1.3 million). 

The DfT says that the general economic climate in Britain and further afield continues to impact on the number of licensed vehicles and number of vehicles registered for the first time. 
The numbers of licensed HGVs and buses and coaches tend to be more affected by the fluctuations of the economy than any other vehicle type, says the DfT. Both of those fleets have been on a downward trend for the last four years. 

In addition, there has been a shift from smaller to larger HGVs over recent years, which means that more goods can be carried on each trip and probably results in fewer vehicles being needed for deliveries.

Since 1994, the number of licensed cars in Britain has increased by 34% from 21.2m. Over the same period the number of light vans and motorcycles have increased by 52% and 72% respectively 

Within the private and light goods (PLG) taxation class (which includes private cars and light vans but excludes any vehicle that is exemption from Vehicle Excise Duty), 2011 had the lowest number of first registrations since 1993, and the 1.9 million total was 32% lower than the peak of PLG first registrations in 2003. 

However, the number of light vans registered for the first time continues to grow more swiftly than any other body type. Following the recession-related dip during 2008 and 2009 dip, over 263,000 light vans were registered in 2011, 16% higher than the 226,000 in 2010 

New calls for carmakers to produce less distracting in-car technology

DRIVERS using in-car technology such as touchscreens, integrated phones and satellite navigation devices can be distracting if used on the move, an investigation by Which? has found.

The test results have led to call for the Government to take action and provide advice to motor manufacturers to produce less distracting systems.


The consumer advice magazine tested the systems of eight of the UK’s bestselling carmakers and found many features difficult to use while driving. 
Although some car companies performed very well, other carmakers need to follow their lead and ensure their systems pose as little distraction as possible to motorists, said the organisation.


Which? asked more than 1,000 of its members, to gauge how distracting they found their in-car tech systems. While the majority said they’d rather have one of the modern in-car technology systems than not, 72% of them said the system had distracted them from driving.


The publication found that systems from premium brands, such as BMW and Mercedes were the easiest to use. They offered the best package of in-car entertainment, navigation, climate and communication features and controls. In contrast, systems from mainstream carmakers, including Peugeot and Ford, fared far worse, proving confusing and difficult to use.


Which? Car editor Richard Headland said: ‘We found that the sheer number of ways to carry out simple tasks in the cars was baffling, and crying out to be simplified.

‘We know people want systems in their car that integrate audio, phone, satnav and other functions, but it’s time for the Government to step in and provide some strong guidance to focus carmakers on creating less distracting systems.’

Which? has created an ‘in-car technology charter’ with a 10-point checklist to make in-car technology systems less distracting which it says it will discuss with the Government, road safety bodies and carmakers in the coming months.

The charter:


· Drivers shouldn’t need to look away from the road for more than two seconds at a time to operate a single device

· The fewest possible inputs should be needed to operate devices. Developing better voice-recognition systems is strongly desirable

· Key functions that need to be accessed every day need dedicated buttons (radio station/CD track selection, air circulation and heating controls), rather than being buried in on-screen menu systems

· Steering wheel controls should be placed in convenient locations on the front of the wheel

· Entering satellite navigation destinations should be disabled when moving

· Centre console displays should be placed high up, so the driver doesn’t have to glance down at them. Smaller second screens in the instrument cluster (or a head-up display) are useful for showing key journey information and ‘next turn’ navigation prompts.

· Pairing a mobile phone to the car via Bluetooth should only be permitted while stationary

· Drivers shouldn’t be able to initiate phone calls while driving, other than via voice control. Accepting a call should also be simple.

· While on the move, the car should ‘read out’ SMS messages rather than display text on a screen

· Any internet, email, social media and TV/DVD functions should only be accessible when stationary.
Commenting on the report, Neil Greig, director of policy and research at the Institute of Advanced Motorists, said: ‘We welcome this report which highlights the need for more consistent design standards for in car systems. Manufacturers must work together and be prepared to sacrifice that unique selling point or competitive advantage in new technology to help reduce confusion. 
‘Drivers changing or hiring cars also need to take time and advice to fully understand how to use their new car safely. Crash protection in cars has never been better, we must all work together to make sure in car systems don’t under mine these gains.’
Dealer news__________________________________________________

High level of staff turnover is ‘crippling dealer potential’
A STAFF turnover rate that is double the average for most sectors of industry is crippling dealer profitability.

Job Co-op Automotive says that its research shows that employee turnover in franchise dealerships is typically slightly less than 30% - compared to 15% for most UK businesses.

That level of turnover - with almost one in three staff effectively a new employee within any 12 month period - has a wide variety of consequences, said Ken Trinder, director of possibilities, at the new organisation.

He said: ‘The fact is that the vast majority of dealers expect to lose a large proportion of their staff so they don’t feel that it is worth investing properly in them in key areas such as training.

‘Then you must consider the weary treadmill of having to spend a disproportionate amount of time getting new staff up to speed and then leaking knowledge and expertise as others leave.

‘These factors play a large part in stunting dealership performance. It means that dealer staff are often poorly equipped to meet management and - more importantly - customer expectations.’
Putting in place a programme designed to identify the correct person for a job and then to retain them in the long term was one of the most important tasks facing most dealers, Trinder added.

He said: ‘Understandably, because of high staff turnover, many dealer managers have a fairly negative attitude to the whole subject of recruitment. They don’t spend time or effort on the process because they believe that staff generally don’t stick around.

‘Really, what is needed is a complete shift in attitude where a more structured approach to recruitment is adopted by dealers so that they find people who are a better fit for their job specification and then invest in them in the expectation they will stay.

‘If dealers do more to get the people element of their business right, then other pieces of the business jigsaw will start to fall into place.’
Job Co-op Automotive, set for a June launched, is designed to help employers find the highest quality staff at a fraction of the cost of traditional recruitment methods. Full details will be unveiled later.

General motor industry news___________________________________
New cars now 18% more fuel efficient than average car on the road

AVERAGE new car CO2 emissions fell 4.2% in 2011 and have fallen by more than 23% since 2000 (181 g/km on average), according to figures released by the Society of Motor Manufacturers and Traders in its 11th annual ‘New Car CO2 Report’.
The data analysing the emissions of all new cars registered in the UK show a continued trend in falling emissions and improving fuel efficiency. 
Last year the average emissions of a newly registered car was 138.1 g/km, which is equivalent to 52.5 mpg - 18% more economic than the average car on the road.
However, fleet buyers typically travel a higher average mileage than private motorists so may opt for a larger car, although to contain costs and reduce company car tax they are likely to minimise emissions. Last year average new car CO2 emissions for fleet cars were 1.7% below the private buyer average at 137.1 g/km and 139.5 g/km respectively.

Rising sales of diesel and alternatively fuelled models were key factors to the continuing emissions decline.

However, the SMMT also said that improved market share by fuel efficiency/CO2 conscious fleet buyers and lower than average emitting supermini models also contributed to the strong performance in recent years. The current challenging economic setting had further increased consumer awareness and the desire to reduce running costs and purchase lower CO2 -emitting cars.

The Report shows that in 2011, almost half of new cars (46.8%) had emissions below the 2015 European legislative target of 130 g/km. Additionally, over 65,000 vehicles were exempt from Vehicle Excise Duty (VED) with sub-100g/km cars (equivalent to about 70 mpg,) almost doubling their market share to 3.4%.

Reductions in average emissions were made across all market segments versus 2010, contributing to the significant drop over the past decade. Executive and specialist sports made the biggest reduction over the past year, falling 9.5% and 7% respectively on 2010 figures while the executive (-34.9%) and mini (-29.9%) segments recorded the biggest improvements against the 2000 levels.
Paul Everitt, SMMT chief executive, said: ‘The UK motor industry recognises its responsibilities and the industrial opportunities from the transition to ultra-low carbon vehicles. Future environmental and economic success will be determined by sustained investment in new technology, research and development, infrastructure and consumer incentives. We are seeing steady improvement in conventional technologies and the emergence of a range of alternative technologies, creating one of the most innovative periods for the global automotive industry.’

Achieving record market shares, diesel and alternatively-fuelled vehicles (AFVs) continued their rise in popularity, taking 50.6% and 1.3% of the 2011 market respectively. 
Petrol-electric hybrids accounted for 92% of all AFV volumes in 2011 with an average emissions output of 104 g/km, some 25% below the UK average. 
Though market development is in its earliest stages, electric vehicle registrations rose by 557% in 2011 to 1,098 units, aided by the introduction of new models and the Plug-In Car Grant. 

Every vehicle manufacturer has its own emissions target set by the European Union, based on the weight of the cars it sells. The individual targets combine to make the 130 g/km average set for 2015. In 2012, 65% of the fleet must comply, with the proportion increasing towards total fleet compliance in 2015. However, there is an ultimate target of 95 g/km CO2 by 2020, subject to impact assessment.

However, for the UK to meet the legislative target of an average 95 g/km CO2 by 2020, successive governments must commit to a strong long-term industrial policy that provides the certainty required by international firms to sustain investments in low carbon research and development, says the SMMT. 
Additionally, Government needs to provide consistency on taxation and maintain and expand incentives like the Plug-In Car Grant, which encourage consumers to move towards low carbon and more fuel-efficient technologies, said the organisation.

The full 2012 SMMT ‘New Car CO2 Report’ is free to download from www.smmt.co.uk/co2report
Fuel tanker drivers’ strike could be avoided as deal is drawn up

A DEAL has been drawn up aimed at resolving the fuel tanker drivers’ dispute raising hopes that strikes can be averted.

The Unite union, which represents tanker drivers, has until tomorrow (Friday, April 20) to accept the proposals or announce a strike. 

The potential deal was tabled on Friday (April 13) following six days of talks between union officials and representatives from six fuel tanker distribution firms at the offices of conciliation and arbitration service ACAS. 

The threat of a strike over safety, pay and working conditions resulted in panic buying at petrol stations earlier this month following Government warnings to the public to stockpile fuel. 

Although both sides have agreed that the details of the plan will remain confidential, Peter Harwood, ACAS chief conciliator, said: ‘Over the past fortnight the six contractors have met with the Unite trade union through the ACAS conciliation service. ACAS has been shuttling between the parties and the process has been a challenging one but we are pleased to announce that a set of proposals have been reached.

‘As you would expect the details of the proposals are confidential until the parties report back to their respective organisations. After that the details may be disclosed by the parties themselves.

‘The extension to the ballot period was agreed to enable those consultations to take place. ACAS is pleased at this development and hopes that the matter will soon be settled.’
The dispute has been brewing for more than a year but flared up last month when Unite announced that workers in five firms had voted to strike. 

· CLEAR evidence of ‘naked’ profiteering by fuel retailers has been claimed by the Road Haulage Association. Chief Executive Geoff Dunning said: ‘We have no doubt that diesel prices at the forecourt have rocketed as a result of the uncertainty caused by the threat of a tanker drivers’ strike. Retailers have doubled their profit margin on diesel over the past month. While the wholesale price of diesel has come down, none of this has been passed on to road users and if anything the price at the pump has gone up. There is no justification whatever for this excessive charging. Profit margins on diesel were already reasonable and have now doubled to around 7.4p a litre. This aggressive pricing amounts to more than the Chancellor’s hugely unwelcome duty increase due on August 1, when fuel tax goes up by 3.02p a litre. The predatory pricing by retailers is a severe blow the economy. If this goes on any longer, the RHA is considering referring forecourt pricing to the Office of Fair Trading.’
iPod listening while driving riskier than having a radio on

DRIVERS are safer listening to music on the car radio than their iPod, according to United States researchers for The Journal of the Human Factors and Ergonomics Society.

They discovered that drivers are far less distracted by searching for a favourite radio station than they are by scrolling for a song from their iPod playlist.

Around 90% of new cars have MP3 connectivity enabling drivers to play music from iPods and other portable devices in their vehicles.

But, it is claimed, the better the technology the more distracting it is for drivers as they take their eyes off the road to search for a particular piece of music.

Tuning to a different radio station is also distracting but far less so, which means it is also much less dangerous, according to the researchers who tested 50 drivers using a simulator, according to a report in The Daily Telegraph (Wednesday, April 18).

Exhaust fumes more deadly than road crashes, reveals new research

AIR pollution from exhaust fumes kills more than twice as many people as road accidents in Britain, according to new research. 

More than 5,000 people die prematurely from conditions like lung cancer and heart disease because of emissions, according to the Massachusetts Institute of Technology. 

Exhaust from aeroplanes cause a further 2,000 deaths annually while emissions from the energy and industrial sectors and pollution originating from Europe bring the overall total up to 19,000 deaths per year in Britain. 

In contrast Government figures reveal that 1,850 people were killed as a result of road accidents in 2010. 

Prof Steven Barrett, who led the study, which was reported in The Daily Telegraph (Wednesday, April 18), said: ‘It does appear to be the case that air pollution from road traffic causes more deaths per year than the number who die on the roads. 

‘But those who die from air pollution tend to die about 10 years earlier than they would otherwise, whereas people who die in road traffic accidents might be on average middle aged, so it is likely that road traffic accidents cause more loss of life years overall than air pollution.’

The researchers made their estimates by comparing models of how gases circulate in the atmosphere against health statistics and the results of clinical studies. 

People on the move____________________________________________

Hamilton moves to Kia marketing director post

KIA Motors UK has appointed Lawrence Hamilton to the role of marketing with immediate effect.

Hamilton (40) joined Kia in 2004 as general communications manager and replaces Simon Hetherington who has moved to the newly created position of dealer development director.

Hamilton’s career has focused extensively on automotive marketing communications with experience gained at Daewoo, Mazda and Mitsubishi at both UK and European level roles.

Franklin appointed business development manager for 1link Service 

PHIL Franklin has been promoted to the role of business development manager for 1link Service Network at motor industry e-commerce specialist epyx.

He joined the company in 2002 and has since held a variety of roles. In his new position, he will be responsible for sales of the e-commerce platform to existing market prospects as well as identifying new opportunities and helping with development. 

1link Service Network is the industry standard service and maintenance e-commerce platform, used by fleets totalling more than two million vehicles to manage and process transactions with 16,000 franchise dealers, independent garages and fast fits.
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This Week’s Briefing














New cars now 18% more fuel efficient than average model





Fuel tanker drivers’ strike could be off as deal is struck





Fleet and lease LCV values rise but pressure mounts





New calls for cars to feature less distracting in-car technology





MG Motor launches UK vehicle leasing scheme





Company car first registrations hit record market share





Model update: Volvo, Mini, Mercedes, Peugeot, Renault





The Editor’s View











PETROL and diesel cars will continue to dominate the UK new car market, but ultra-low carbon vehicles will be important contributors to achieving European legislative emission reduction targets, according to a new report by the Society of Motor Manufacturers and Traders. Car emission targets start to bite this year and in 2014 for vans. However, while average new car emissions have reduced by almost 25% since 2000 progress towards decarbonisation of the transport system will require step-changes in technology development and the re-fuelling infrastructure, while motorists will also need to welcome and adapt to changes. Yet, it has taken more than a decade for alternatively fuelled vehicles to register a 1.3% UK market share. The key to further progress, says the SMMT, is technology and affordability with a move away from traditional vehicle ownership towards more flexible motoring solutions also likely. But, as the Digest has already commented, the 2012 Budget decision to remove the company car tax 0% rating for electric vehicles risks market damage.
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