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Budget changes put focus on Ogilvie’s ‘True Cost’ comparison tool

THE operating cost effectiveness of company cars is being masked for many businesses because they are failing to take account of all relevant data when choosing which models to introduce to their fleet, according to Ogilvie Fleet.

That’s why the fast-growing, award-winning independent contract hire and leasing company believes its unique Ogilvie True Cost, which takes the established principle of whole life costs as its base and then adds in crucial additional financial elements, provides customers with a far more accurate representation of the actual costs associated with vehicle operation.

Whole life cost calculations from contract hire and leasing companies are often based on a just an effective rental (with or without maintenance) plus the cost of fuel. 

But Ogilvie True Cost also includes the critical cost associated with employer Class 1A National Insurance contributions and subtracts a corporation tax saving before adding back in to the calculation any applicable lease rental disallowance.

And, with the Government pledging in the recent spring Budget to further reduce corporation tax rates from 24% in 2012/13 (down from 26% in 2011/12) to 23% in 2013/14 and simultaneously lower the emissions threshold at which the lease rental restriction applies from 160 g/km to 130 g/km in 2013/14, business-related taxes are set to play an increasingly critical role in company car selection criteria, says Ogilvie Fleet.

Ogilvie Fleet sales and marketing director Nick Hardy said: ‘Ogilvie True Cost is a far more accurate representation of the actual costs associated with the operation of a vehicle and allows a far more precise comparison to be made between different models.
‘We highlight Ogilvie True Cost on every individual vehicle quotation we produce. As more of the correct data is used to calculate the Ogilvie True Cost figure, a far clearer cost of ownership is shown, resulting in a far more accurate, and often lower, representation of the net cost of contract hire. 

‘Ogilvie True Cost could, correctly therefore show a lower, more accurate cost than a 

traditional whole life cost analysis and allows a fleet manager to make a far more accurate comparison between real vehicle costs.’

Example 1: BMW 118d SE five-door (118 g/km) P11D value £21,975 3 years/75,000 miles contract with full maintenance monthly cost

NEW Ogilvie True Cost
Traditional Whole life cost
Total effective rental


£439.91


£439.91

Cost of fuel (£1.21/litre plus VAT)
+£181.90


+£181.90

Employer’s NIC


+£42.96


n/a

Gross true cost



=£664.77


=£621.81

Corporation tax saving (24%)

-£159.55


n/a

Lease rental disallowance

+£00.00


n/a

Actual monthly cost


£505.22


£621.81
Example 2: Honda Accord 2.2i-DTEC EX four-door auto (162 g/km) P11D value £28,915 3 years/75,000 miles contract with full maintenance monthly cost
NEW Ogilvie True Cost
Traditional Whole life cost
Total effective rental


£572.60


£572.60

Cost of fuel (£1.21/litre plus VAT)
+£249.12


+£249.12

Employer’s NIC


+£86.46


n/a

Gross true cost



=£908.18


=£821.72

Corporation tax saving (24%)

-£217.96


n/a

Lease rental disallowance

+£15.59


n/a

Actual monthly cost


£705.81


£821.72
Hardy said: ‘As can be seen the Ogilvie True Cost calculation reveals the actual monthly cost to be significantly lower than the monthly cost using a more traditional whole life cost calculation basis. 

‘Many fleet decision-makers and drivers use monthly rental rates to compare and select vehicles but unless all applicable figures are included the real world financial picture is distorted. We believe that Ogilvie True Cost delivers a win-win benefit for both businesses and their drivers and enables the right vehicle choices to be made.’ 

Driver training becoming more targeted as demands shift up a gear 

COMPANIES operating vehicle fleets are becoming more discerning, targeted and sophisticated with their driver training as the range of options on the market grows.

According to Jonathan Mosley, director of sales and marketing at E-Training World, gone are the days when every driver would be ‘plonked’ on a half day course, with companies now mixing online training with in-vehicle tuition, and addressing specific issues rather than opting for a ‘sheep dip’ approach.

He said: ‘If a company used to have a poor accident record, many would simply place all drivers through an in-vehicle course. However that happens far less often nowadays.

‘Most businesses use an initial online risk assessment to draw up a profile of each driver, so that they can determine their strengths and weaknesses. In many cases this is then compared to accident records and fuel usage to decide what training is required, if any, and what form of training is most appropriate.

‘With such an extensive array of online courses available as well as the traditional on-road defensive driver training, fleet managers can select a menu of training interventions that will be pertinent to each driver - whether that’s speed awareness, manoeuvring, use of mobile phones or whatever the issue is that is causing accidents and costs to rise.

‘All drivers are different and this results in a far more sophisticated approach, as well as channelling investment into the right areas.’
Volkswagen launches new emissions guide to aid company car selection

VOLKSWAGEN Fleet Services has launched a new carbon dioxide emissions price list, designed to make it simple and quick for a fleet manager or driver to find a car that suits their needs.

Volkswagen’s first fleet price guide based on emissions was launched in 2009, detailing all the cars in the company’s range with a carbon dioxide output of under 160 g/km. It included information on P11D values and corresponding benefit-in-kind tax implications thus becoming a tool for fleet managers designing choice lists based on emissions, as well as drivers keen to select an appropriate vehicle for their requirements and budget. It was later supplemented by a sub-120 g/km version. 

The new sub-140 g/km price list details all the cars with emissions of 140 g/km and below, including TSI and TDI diesel engines, along with the company’s range of vehicles with BlueMotion and BlueMotion Technologies modifications.

Volkswagen Fleet Services’ communications manager Tracey Rossetti said: ‘We had a very positive response to the first emissions guide we published and so have decided to develop it further and introduce the new version with sub-140 g/km vehicles.

‘Although all our fleet price lists contain this information, we believe this makes people’s lives and vehicle selections easier - as the information is contained in one easy to use guide - and that’s important to busy fleet managers and drivers.’

To download an electronic version of the new price guides, go to www.volkswagen.co.uk/fleet. Printed copies are available by calling the Fleet Business Centre on 0800 38 989 38. 

Business drivers look to cut fuel consumption

FLEET drivers are looking for efficient solutions to reduce their overall fuel spend, according to a survey of 1,000 business drivers that highlights changing attitudes towards consumption due to record UK pump prices.

The ALD Automotive survey reveals that:

· 50% of business drivers shop around for the cheapest fuel available 
· 65% drive slower and more smoothly in an effort to save fuel 
· 20% drive fewer miles 

And of a further 500 UK business drivers surveyed, 87% would approve of on-board technology that could help reduce their fuel bill 

The survey was carried out with petrol and diesel pump prices at or close to record levels.

The results highlight not only a shift in driver behaviour to improve fuel consumption, but more significantly, the growing acceptance of onboard telematics technology to assist business drivers in achieving related targets, as well as global satisfaction from improved vehicle safety as a result of the advance servicing notifications available to drivers, according to the leasing and fleet management company. 
Managing director Keith Allen said: ‘We have noticed a significant increase in interest from businesses and drivers who want to reduce their fuel consumption. It’s no surprise that drivers are taking additional steps to save fuel, whether it be through shopping around for the cheapest price, or changing their driving behaviour. What is encouraging is that telematics is being embraced by drivers who recognise the role technology can play in helping reduce fuel consumption.’
Lex Autolease switches Siemens UK fleet to electric vehicles

THE UK’s largest fleet leasing company, Lex Autolease, has delivered five Nissan Leaf electric cars to global engineering and technology giant Siemens. 
The initiative is part of Siemens’ overall corporate approach to sustainability, which includes the introduction of low carbon transport.

 

The first electric vehicles on its UK fleet will be used in Lincoln by employees making trips between the company’s sites and the University of Lincoln Engineering Hub. Siemens has also installed its own recharging points at its main gas turbine manufacturing facility in Lincoln.

 

Mark Bonnor-Moris, head of electromobility UK and Ireland, said: ‘For Siemens, having a wide range of vehicle types is important. We look forward to working with vehicle manufacturers and to increasing the number and range of electric vehicles in our fleet. 

 

‘In Lincoln we’re moving people between our sites and using the Nissan Leaf means we can travel through the city with zero emissions. With our position in the renewable energy market, it’s a given that we would be investing in products adopting complementary technology. Our advanced designs for electric vehicle charge points mean we can charge these cars on our own premises as an integral part of our overall energy management strategy.’
 

John Webb, principle consultant at Lex Autolease, said: ‘Interest in the Leaf is high given that it is one of the few genuine company car electric vehicles currently available.’

Siemens is now exploring future options with Lincoln City Council to roll out electric vehicle charge points across the area. The project is part of a much wider portfolio and engagement by Siemens in electric vehicle schemes and initiatives globally. 

Siemens provides advanced electric vehicle infrastructure equipment and service solutions and is engaged in a number of major European projects with other leading brands, such as Volvo and BMW, as well as establishing its own fleet of over 100 electric vehicles in Germany at its locations in Erlangen, Munich and Berlin. 

House builder applies whole life costs to car choice with Zenith

HOUSE builder Croudace Homes has switched its company car supplier to Zenith in a bid to reduce internal administration, improve vehicle choice for drivers and reduce total fleet spend. 

The new scheme, operated by Zenith, offers Croudace Homes’ company car drivers a wide choice of vehicle manufacturers. 
Zenith conducted a whole life cost analysis to enable them to advise Croudace Homes on the vehicle choice lists. This led to revised choice lists with more efficient vehicles and a higher standard specification. 
The aim was to provide an improved benefit for their company car drivers, at no additional cost to Croudace Homes. In fact, using whole life cost methodology has led to financial savings for the company, as it has enabled the selection of more tax, fuel and cost efficient vehicles. 

Zenith is providing funding for all new car orders and fleet management for 110 existing legacy vehicles. 

Zenith has also created an online web platform for Croudace Homes’ drivers to order new vehicles.


Sarah Keel, Croudace Homes’ group HR Manager, said: ‘We set out to reduce internal administration and total fleet spend, whilst improving the car benefit available to our employee base. Having had previous dealings with Zenith, we knew they could deliver to our requirements.’

Chilling temperature statistics highlight importance of winter tyres 
THE UK seemed to have a relatively mild winter, but detailed weather analysis has shown that temperatures dropped below seven degrees Celsius during prime commuting hours on 147 separate days between October 1, 2011 and March 31, 2012.

The statistics, which have been provided by the Met Office, cover temperatures in 10 major UK cities from 7am till 9am and 4pm till 6pm.

The information comes as ATS Euromaster has announced an initial order for more than £10 million worth of car and van cold weather tyre stocks for winter 2012/2013. 
Cold weather tyres offer greatly improved grip, handling, cornering and reduced braking distances when the temperature drops below seven degrees Celsius.

Peter Fairlie, group sales director at ATS Euromaster, said: ‘Although we didn’t see a great deal of snow during this period, these statistics highlight that cold weather tyres are still a valuable safety feature worth having, even during a mild UK winter.’
Of the 10 cities studied, Newcastle upon Tyne recorded the highest number of days where temperatures dropped below the seven degree Celsius threshold with 129. Leeds had the second highest number with 122, just ahead of Aberdeen and Glasgow, which registered 118 days and 117 days respectively.

Liverpool was the city with the fewest days below seven degrees Celsius at 78, with London just behind: registering 80 days. Other cities analysed included Cardiff, Edinburgh, Belfast and Birmingham.

The month with the highest average number of days recorded below seven degrees Celsius during primary commuting times was January 2012, with more than 25 days. December 2011 was the second highest with 24 days, while October was the lowest with an average of just six days below the threshold.

Corresponding data from winter 2010/11 highlights the harsher winter experienced in the UK. Temperatures dropped below seven degrees Celsius during prime commuting hours on 169 separate days, meaning the UK only experienced 13 days over the six month period where cold weather tyres wouldn’t have delivered benefits in at least one region of the UK during commuting hours.

Modern rubber compound technology and advances in tread pattern design mean that today’s cold weather tyres deliver considerably shorter stopping distances for cars and vans on both wet and dry roads at low temperatures, in addition to their impressive traction credentials on snow, slush and ice. They also ensure increased longevity compared with summer tyres during winter motoring; conditions which would normally see tyre life reduced by up to 20%.

Mercedes-Benz launches new chauffeur website

MERCEDES-Benz UK has launched its first chauffeur website - www.mercedes-benz.co.uk/chauffeur - as part of a new campaign with support and specific offers, designed for the professional driver market.

The new dedicated chauffeur section, which sits within the Mercedes-Benz Fleet site is designed to be an easy-to-use tool to highlight useful information on vehicle and finance offers, service packages, accessories and a photo service option that enables chauffeur companies to source high quality images of Mercedes-Benz models for their websites and brochures.

Mercedes-Benz has also launched a special offer on a three-year S-Class S 350 BlueTEC L model contract hire rate of £639 for chauffeur firms (six months’ advance rental plus 35 further payments). The package also includes complimentary products and services including a welcome pack, TRACKER vehicle recovery unit, and enhanced mobility support, highlighting the Mercedes-Benz’ commitment to the market.

Nick Andrews, head of fleet at Mercedes-Benz, said: ‘This new website highlights our commitment to make Mercedes Benz UK much easier to deal with for the chauffeur market. We are working hard to create dedicated offers and give focused support to the professional drivers, all of which have been designed with our customers’ business in mind.’
Model update________________________________________________

Prices announced for all-new Peugeot 208

THE all-new Peugeot 208 will go on UK sale on June 28 with on-the-road prices starting at £9,995 for the three-door 1.0 VTi 68 bhp Access rising to £18,495 for the limited edition three-door 1.6 VTi 120 bhp Ice Velvet derivative.

Available in three- and five-door guise, the former is available in a choice of six trim levels - Access, Access+, Active, Allure, Feline and Ice Velvet - and the five-door is available in a choice of five trim levels - Access, Access+, Active, Allure and Feline.

There is a wide choice of engines with the entry-level 1.0 litre 68 bhp three-cylinder powerplant having carbon dioxide emissions of 99 g/km. All diesel engines have emissions below 99 g/km with the e-HDi 1.4 litre 70 bhp diesel powerplant emitting 87 g/km. Eight engines are available in total across the 208 range - five petrol and three diesel.

Audi launches four new high performance ‘S’ models

AUDI has unveiled details of four new high-performance S models all benefiting from a new eight-cylinder bi-turbo engine delivering up to 520 PS and up to 29 mpg. 
Order books for the all-new S6 saloon (£53,995 on-the-road), S6 Avant (£56,050), S7 Sportback (£61,995) and S8 (£77,900) open next month ahead of first deliveries in July.
The new bi-turbo V8 replaces the naturally aspirated V10 FSI engine in the all-new S6, S6 Avant and S8 models, and in the process improves economy by up to 25%.

In the S6 and S6 Avant the new 4.0 litre, twin-turbo V8 delivers 420 PS and 550 Nm of torque from 1,400 to 5,300 rpm, enough to catapult the S6 from 0 to 62 mph in 4.6 seconds and the S6 Avant in 4.7 seconds, and to spur them on to an electronically governed top speed of 155 mph. 
The 4.0 TFSI brings Audi’s downsizing strategy to the high-performance class. Compared to the 5.2 litre V10, it offers stronger performance while improving fuel consumption to an average 29.4 mpg in the S6 and 29.1 mpg in the S6 Avant.
In the S7 Sportback the new 4.0 litre TFSI with its 420 PS and 550 Nm of torque powers the five-door coupe from 0 to 62 mph in 4.7 seconds, and on to a limited top speed of 155 mph. Fuel economy on the combined cycle is 29.4 mpg.
The S8 is the new head of the Audi S model. The 4.0 litre TFSI in the S8 generates 520 PS and delivers a constant 650 Nm of torque to the crankshaft between 1,700 and 5,500 rpm. The result is the sprint from 0-62 mph in 4.2 seconds, and top speed is electronically capped at 155 mph. Combined cycle fuel economy is 28 mpg and emissions are 235 g/km. The 5.2 litre V10 in the previous S8 posted 21.4 mpg in the equivalent test. 
Order books set to open for revised Audi Q5

THE latest incarnation of Audi’s mid-size SUV, the Q5, will be available for order in late May with first deliveries expected in October.

The revised model - on-the-road prices will start at about £33,400 - combines subtle styling enhancements with significant efficiency gains and equipment upgrades.

Four engines will be available in the UK at launch - 2.0 TDI with 177 PS and 380 Nm, 3.0 TDI with 245 PS and 580 Nm, 2.0 TFSI with 225 PS and 350 Nm and 3.0 TFSI with 272 PS and 400 Nm - all either heavily revised or new to Q5 with efficiency gains of up to 15%.

All the engines combine direct fuel injection with forced induction, and a start-stop system is standard in all versions. 
The 2.0 TDI is the entry point to the diesel range, and delivers 47.1 mpg on the combined cycle. 
The 3.0 TDI V6 diesel has been completely redesigned and now combines the potential for up to 44.1 mpg according to the combined cycle test (previously 37.6 mpg) with a torque increase of 80 Nm over its predecessor. Equipped as standard with the seven-speed S tronic twin-clutch transmission, it powers the Q5 from 0-62 mph in 6.5 seconds on the way to a top speed of 140 mph.

After launch the petrol engine line-up will feature the new 1.8 litre TFSI unit which already powers the latest A4 and A5 ranges, and employs the same innovations as the new 2.0 litre, four-cylinder engine. The new 2.0 TFSI returns 37.2 mpg on the combined cycle.

The supercharged 3.0 litre TFSI engine is also new to the Q5, and replaces the naturally aspirated 3.2 litre FSI. The model completes the 0-62 mph sprint in 5.9 seconds, has a  top speed of 145 mph and combined fuel economy is 33.2 mpg.
The four-cylinder engines are linked to a manual six-speed transmission as standard. The seven-speed S tronic twin-clutch transmission is standard for the 3.0 TDI quattro and optional for the 2.0 TDI quattro, while the eight-speed tiptronic automatic is standard for the 3.0 TFSI quattro and optional for the 2.0 TFSI quattro.

Three specification levels will be available in the UK - SE, S line and S line plus. All include alloy wheels varying in size from 18 inches to 20 inches, leather upholstery, electronic climate control, the Driver's Information System with efficiency function and the new rest recommendation feature, the Multi Media Interface linked to a 6.5-inch colour monitor, rear acoustic parking, light and rain sensors, a hill descent assist function and split/folding rear seats.
Hyundai reveals pricing for revised i20

THE new Hyundai i20 goes on UK sale on May 7 with on-the-road prices starting at £9,995 for the three-door 1.2 petrol Classic and topping out at £14,295 for the five-door 90 PS 1.4 CRDi Style.

The supermini model has been refreshed both inside and out and features a new 1.1 litre diesel engine with emissions of 84 g/km.

Hyundai’s designers have given the car an exterior makeover that features new wheel designs plus a hexagonal front grille. Further design changes to the front end include new rounded front wings while the reshaped bonnet and headlights continue the theme along with new fog light clusters and daytime running lights. Moving to the rear, the i20 gets a redesigned rear bumper and taillights.

Inside, the i20 now features with soft-touch plastics, a revised and classier centre consol along with updated seat trims.
The new i20 is available in three main trim levels beginning with Classic, moving up to Active and followed by Style. Standard specification includes remote central locking, six air bags, air conditioning, ESP and, for the first time on i20, vehicle stability management.

Tony Whitehorn, president and CEO Hyundai Motor UK, said: ‘The i20 range will feature the cleanest internal combustion diesel engine in terms of emissions with the 1.1 litre unit emitting just 84 g/km. This showcases Hyundai’s considerable efforts in optimising existing technologies to reduce fuel consumption and emissions from its range of cars.’

Hyundai has improved the 1.2 litre petrol engine, which is now cleaner, more efficient and more powerful than the model it replaces. Maximum output is now 85 PS (79 PS for the outgoing variant) while improvements in fuel consumption from 55.4 mpg to 57.7 mpg on the combined cycle, plus emissions reductions from 119 g/km to 114 g/km are claimed to make the 1.2 petrol engine one of the most efficient around.

Furthermore, the 1.2 litre petrol i20 is now available in Style trim and for an additional £750 above the Active trim. 
Headlining i20’s eco-credentials is the Blue variant, which is powered by Hyundai’s 1.1 litre three-cylinder diesel engine that combined with Intelligent Stop and Go and low rolling resistance tyres emits 84g/km. Coupled with low emissions, the i20 Blue is capable of returning 88.3 mpg on the combined fuel cycle. Also available is a 1.4 petrol engine and a 1.4 diesel powerplant.
‘Ultimate’ Jaguar XF debuts new 3.0 litre engine

JAGUAR has unveiled the XJ Ultimate, which will be the first of the manufacturer’s models to be available with a new 3.0 litre V6 supercharged petrol engine.

The XJ Ultimate can also be specified with Jaguar’s existing 5.0 litre V8 supercharged petrol engine, and its 3.0 litre V6 turbocharged diesel. All powertrains drive through eight-speed transmissions

The new 3.0 litre V6 supercharged petrol engine will be introduced to the range for the 2013 model year. The engine will produce 340 PS and 450 Nm in the Ultimate. It is said to offer similar performance to the naturally-aspirated version of that engine (which is not available in the XJ Ultimate), but with the emissions and fuel economy advantages of a V6. The engine will be offered in tandem with Jaguar’s Intelligent Stop-Start system.
The 5.0 litre V8 petrol engine in supercharged form develops 510 PS and 625 Nm of torque in the Ultimate, while the diesel V6 returns fuel consumption figures of 40.1 mpg on the combined fuel cycle.

The XJ Ultimate is claimed to focus on two Jaguar hallmarks - innovation and luxury, thus extending the model’s emotive appeal.

Based exclusively on the long-wheelbase XJ, the interior changes applied to the Ultimate focus on the rear accommodation, extending the car’s limousine remit to provide a fully-appointed luxury business class experience claiming to feature the appointments of a private jet in a package to suit a wide range of requirements.
A full-length, leather-trimmed centre console separates the two individually tailored rear seats which feature power adjustment, ventilation, massage and lumbar functions. 
A table, machined from solid aluminium with piano-black and chrome detailing, rises up from the centre console at the touch of a button to provide a working area, its role supplemented by the provision of two third-generation iPads with wireless keyboards that are housed in bespoke leather-trimmed docks in the rear of the front seats.
Switching the focus from business to pleasure is the bespoke champagne chiller mounted between the two rear seats. This cools the bottle to what experts agree is the perfect temperature before ‘presenting’ it forwards when the chiller is opened. Two specially commissioned champagne flutes reside in a purpose made cabinet beneath the centre table.

A full rear seat package with twin headrest screens and wireless headphones completes the experience in combination with a new 20-speaker surround sound in-car entertainment system developed by British audio experts Meridian.
To underline its purpose in ensuring that passengers remain cosseted at all times, the XJ Ultimate features revisions to the suspension to optimise rear ride comfort.

The exterior detailing of the XJ Ultimate offers discreet clues to the model’s figurehead status with sculpted lower air intakes chromed to match the grille, polished stainless steel oval exhaust pipe finishers, unique dual-surfaced alloy wheels and subtle ‘Ultimate’ badging.
New Škoda compact hatch to be called Rapid

THE new Škoda compact hatch will be called the Rapid, the brand announced at this week’s Beijing Motor Show.

Due to arrive in the UK in late 2012, the Rapid will sit between the Fabia and Octavia in Škoda’s model range.

‘As part of its growth strategy, Škoda has initiated the largest model offensive in its corporate history and will bring a new vehicle to market every six months on average in the years ahead,’ CEO Winfried Vahland said at the brand’s press conference in Beijing. 

‘The Rapid is our next new model. It has a central importance for our growth and will provide us with a strong tailwind on international markets.’

Ford reveals all-new Kuga

THE all-new Ford Kuga will go on sale in the UK at the end of 2012 with the manufacturer’s designers having employed trend spotting on a global scale to ensure the vehicle meets the needs of customers - wherever they are in the world.
Ford says its experts identified the varied and often conflicting worldwide tastes to deliver cross-continental appeal for the company’s first global compact SUV. 
This included reconciling the popularity of larger vehicles in North America with a European preference for more compact cars, and accommodating the popularity of lighter interior materials in Asia with a tendency for European buyers to go for darker shades.

It also meant employing colour, design and spatial solutions to create the finished product as well as ensuring a degree of market-specific customisation. The inspiration for trim and colour palettes came from sources as diverse as climbing shoes, make-up, jewellery and furnishings.
All-new Ford Kuga will launch with a global colour called ginger ale, a subtle green hue.

The all-new Kuga introduces a number of technologies including a hands-free automatic tailgate, which can be opened and closed by kicking a foot under the rear bumper. Ford’s voice-activated in-car connectivity system SYNC also will be available on Kuga. 
The model also features boot-space with an increased capacity of 82 litres, while the rear seats fold flat at the touch of a button. 

MG prepares to launch more models

THE famous MG brand stalled in 2004 and it has struggled to get re-started, but a stream of new models are in the pipeline, according to design chief Tony Williams.
While little has been seen from MG under Chinese ownership to date, Williams promises that is changing.

‘There has never been so much investment in MG.’ he told Headlineauto at the Beijing Motor Show in China. ‘The brand is central to the global ambitions of the parent company.’

There will be one new model coming next year to join the current MG6. This will most likely be the B-segment MG3 although the company has just launched the C-segment MG5 in China. Also in the line-up is a crossover based on the MG3.

Williams heads up the design for MG and its sister brand Roewe. Both are owned by China’s SAIC which bought the intellectual property rights to the old Rover 75 and later acquired MG.

While Roewe is the domestic brand for China, MG will ultimately lead the export charge for SAIC. The MG6 is already on sale in the UK - and being assembled at the Rover plant in Longbridge. 
The Roewe line-up has progressed somewhat from the original Rover 75-based model. It now comprises 350, 550, 750 and the large 950 limousine.

Mercedes reaches summit with G-Class AMG

THE new Mercedes-Benz G-Class arrives in the UK later this year and in the autumn the high-performance G 63 AMG will enter showrooms.

Powered by a 5.5 litre 544 bhp unit, it returns 13.8 mpg on the combined fuel cycle, has emissions of 322 g/km and a top speed of 130 mph.

Chevrolet targets rural drivers with electric range extender Volt

MOST electric cars are being targeted at drivers who live in towns and cities because of their limited range on a full charge, but Chevrolet is taking a completely different approach with its all-new Volt.

Chevrolet UK managing director Mark Terry believes the Volt opens up electric mobility to buyers in rural communities because it has a range-extender in the form of a 1.4 litre petrol engine which acts as a generator when the charge in the battery is exhausted.

As a result it can cover up to 50 miles on battery power and more than 300 miles on electricity generated by the petrol engine.
‘In rural areas petrol is more expensive than in cities, fuel stations are further apart and people have to travel longer distances to shopping centres or places of entertainment, but everybody has electricity at home,’ Terry told Headlineauto. ‘The Volt allows people to cut their running costs by using electricity to drive the car, safe in the knowledge that they have the range-extender as back-up.’

However, vehicle supply is an issue for Chevrolet in the UK. Terry said: ‘Our problem at the moment is supply. The first boat to dock had 24 cars on board and the second had 11, which is way short of what we asked for, but every country in the world is clamouring for more cars than the factory can supply.’
Manufacturer news___________________________________________

GM to reveal Vauxhall’s fate in the summer

THE future of UK-based Vauxhall will be known in the summer when General Motors says it will make public details of its plans for its ailing European operation, which also includes Opel on the continent.

General Motors’ chief executive Dan Akerson was quoted in the Financial Times (Tuesday, April 24) as saying that the company was in talks with all the multinational constituents and added: ‘We hope within the next couple of months to speak more specifically about details of the plan going forward.’

General Motors’ European business lost $747 million last year because of flagging industry-wide car sales and intense price competition. The carmaker has hinted that it may need to cut jobs or close plants - with Vauxhall’s Ellesmere Port plant potentially at risk - in order to restore it to profitability.

Akerson told Headlineauto: ‘It’s going to be some time before we make money in Europe when you look at the macro economics of the region.’

He would not be drawn on any possible plant closures which could affect Opel or Vauxhall operations, but added that he was concerned about over capacity in Europe. 

‘We have to match production to demand and that clearly does not happen in Europe. There is also a very poor export model so everyone is relying in sales within the region,’ said Akerson.

Back in the United States, matters look much brighter for General Motors as it has started making money again following is release from bankruptcy. 
Akerson said: ‘We are a much leaner operation now and we certainly got caught out by the economic downturn. There was certainly too much arrogance in Detroit, among all the car makers. We were not as adaptable as we should have been and it’s a lesson learned.’
Volkswagen Group makes 30% emissions cut pledge

THE Volkswagen Group is aiming to increase further the environmental compatibility of its vehicles, with a target to reduce the carbon dioxide emissions of its European fleet by 30% by 2015, compared to 2006.  
For 2015 the Group is aiming to have its fleet emissions below the key threshold of 120 g/km.
The promise is revealed in the Group’s newly published ‘Sustainability Report’, which gives an overview of the company’s product portfolio and its environmental credentials. Currently the Group offers 155 models which emit less than 120 g/km with 28 below the 100 g/km threshold. 
The Group says that each new model generation of its vehicles is designed to be, on average, 10 to 15% more efficient than the previous model generation.

Citroen UK to share Peugeot’s Coventry headquarters

CITROEN UK is to leave its Slough headquarters later this year to join sister brand Peugeot UK at Coventry in a move designed to improve cost efficiencies.

The move is likely to begin in September with Citroen’s UK staff currently undergoing a period of consultation, according to Motortrader.com.
A Citroen spokesman told the website: ‘A series of redundancies had already been announced at both Citroen and Peugeot as part of a PSA reorganisation. However, as a result of this move we hope there will not be any compulsory redundancies.’

Earlier this year Marc Lechantre was appointed by PSA Peugeot Citroen to oversee the British operation above the Peugeot and Citroen UK managing directors, and had the remit of identifying efficiencies.

Over the last decade in the UK Citroen’s share of the new car market has fallen from 5.2% to 3.5% while Peugeot’s has dropped from 8.4% to 4.9%.

When Peugeot’s £25 million Coventry headquarters was built in 2008 it was initially intended to house Citroen alongside. Both brands already share a training academy and parts service back office.

Citroen has confirmed the dealership occupying the ground floor of its current base on Slough’s Bath Road would remain and be expanded. The showroom opened in 2008 and is operated by Citroen Retail. Some of the vacated office space will be used for regional training. Citroen’s links with Slough stretch back to 1926 when it opened a factory in the town.

Light commercial vehicles______________________________________

Logistics moves to the Olympics starting blocks with FTA guide

A GUIDE for businesses making and managing deliveries in London and other Olympic Games venues during the summer has been published by the Freight Transport Association (FTA).

The FTA Support Guide to the London 2012 Olympic (July 27-August 12) and Paralympic Games(August 29-September 9) is packed with maps, diagrams and details of the expected restrictions that will be in force, not just at the venues but across London over most of the summer period.

The organisation has also announced further details of its Freight Solutions for the London 2012 Games event taking place on May 16 in central London. 
Natalie Chapman, head of policy for London at FTA and leading the Association’s London 2012 campaigning and information programme said: ‘The Olympic torch relay sets off on May 19 and marks the first of a series of events that will have an impact on local roads and access to town and city centres.  
‘It is vital that commercial vehicle operators intending to deliver into London and other Games venues over the next three and half months understand the restrictions and disruption that will be caused by the Games and plan around it.

‘We are still waiting for Transport for London to release the final details of the restrictions next month but there is enough information available now for most businesses to start making serious plans and managing their deliveries and supply chains around the road closures, loading and unloading restrictions and other route changes that we know will apply.’

The FTA Support Guide also includes model guidance for staff and drivers that can be used by employers to advise on attendance at work and unauthorised absence during the Games period; volunteering as an Olympics support worker and instructing drivers on additional precautions to be taken at a time of heightened security.  
Advice is also included on scheduling drivers’ time, arranging night-time deliveries and on the information to carry that the police and enforcement agencies may expect to see.

Chapman continued: ‘London’s roads are the most heavily regulated in the country with the London Lorry Control Scheme limiting routes at night-time and weekends and the Low Emission Zone effectively dictating the age of vehicles that can operate in Greater London.  
‘Add to that the Congestion Charge Zone and the all the normal parking and loading restrictions that will continue to  apply and London will be a delivery minefield ready to trigger fines, penalty charge notices and ultimately licence revocation for the unwary and unprepared.’

Meanwhile, at the Freight Solutions for the London 2012 Games event keynote updating sessions will be provided by Peter Hendy, Transport Commissioner for London, Sarah Bell, Traffic Commissioner with special responsibility for the Olympics and from the Olympic Delivery Authority (ODA). The rest of the day will be devoted to parallel sessions covering the specific issues arising in key supply chains, including food and drink, waste, and home deliveries, among others.

Throughout the day one-to-one Freight Surgeries with FTA experts and other solution providers will be available to individual delegates to discuss and hopefully solve specific issues arising in their business. The Surgeries will cover routeing and delivery restrictions, variations to O Licences, drivers’ scheduling and night-time deliveries.

FTA members also now have access to a dedicated London 2012 advisor in FTA’s Member Advice Centre.
New Fiat Punto Van makes UK debut

ORDER books for the all-new Fiat Punto Van, which replaces the Grande Punto Van in the Fiat Professional line-up, open at the end of April.

The new Punto Van made its UK debut at this year’s Commercial Vehicle Show, which ends its three-day run at the NEC, Birmingham, today (Thursday, April 26).

The Van has a load capacity of 1.0 m3 and a payload of 520 kg. External styling changes include fully colour-coded front and rear bumpers. 
The new model combines the style of both the Grande Punto and Punto Evo cars, so the Van’s interior features new sportier seat fabrics and on the SX version there is a new dashboard with soft touch materials and an elegant design.
Standard equipment on all versions includes ESP (Electronic Stability Programme), BAS (Brake Assistance System), remote central locking, electric front windows, electrically adjustable and heated body coloured mirrors, trip computer, driver and passenger airbags, radio/CD/MP3 player, electric power steering, height and reach-adjustable steering wheel and a height-adjustable driver’s seat.

Punto Van will be available with one diesel engine, the 1.3 MultiJet II diesel, in three levels of power -75 bhp, 85 bhp and 95 bhp. Start&Stop is standard equipment on the 85 bhp and 95 bhp versions.

The new range starts with the entry level 75 bhp version at £10,990.00 (exc. VAT and on-the-road costs).
For an additional £500, the 85 bhp version is available, with 10 bhp more and Start&Stop, having a combined fuel consumption of 80.7 MPG and emissions of 90 g/km.

The SX trim level is available in combination with the 95 bhp engine, adding a further £500 to the 85 bhp version but providing 10 bhp more, manual air conditioning and a driver’s knee airbag.

LeasePlan to slash LCV off-road time with UPtime

LEASEPLAN has launched a new product to help minimise off-road time for light commercial vehicles (LCV). 
The new offer, UPtime, allows fleet managers to maximise the efficiency of their LCV fleets by continuously tracking maintenance and repair requirements.  
Using in-vehicle telematics, the UPtime solution transmits performance updates to LeasePlan’s dedicated LCV team every 24 hours. All routine MoTs and repairs are then automatically co-ordinated through the LeasePlan service network.
The UPtime solution also maintains electronic copies of MoT documents and all service, maintenance and repair work carried out, to ensure each vehicle is fully compliant with existing legislation.

A three-month trial with 20 customer vehicles shows that UPtime can generate more than 60% in client cost savings, primarily stemming from an overall reduction in vehicle downtime.

UPtime is a key element of LeasePlan’s overall strategy to grow its commercial vehicle fleet by more than 50%, by 2015. 
Mark Lovett, head of commercial vehicles at LeasePlan, said: ‘We’ve listened to fleet managers who tell us vehicle downtime is the biggest challenge faced by LCV fleets. 
‘We have designed a specific solution to address this issue while driving down costs and reducing the administrative load associated with this type of vehicle. Our goal is to significantly reduce downtime for fleets.’
Sainsbury’s achieves Van Excellence accreditation

SUPERMARKET giant Sainsbury’s has successfully achieved accreditation to the Van Excellence scheme, managed by the Freight Transport Association.

The award marks the satisfactory attainment of the demanding standards of the Van Excellence Code, agreed by a governance group of leading van fleet operators.

Sainsbury’s is the first supermarket to achieve the standards and has become the 25th business to receive Van Excellence accreditation since the scheme was launched in 2010. Over 100 van fleets have now registered with Van Excellence, operating between them over 100,000 vehicles.

Sainsbury’s is the UK’s second largest online grocery retailer, delivering over 165,000 orders a week worth over £750 million per annum. It has a fleet of 1,400 vans operated by over 4,000 drivers. 

Mark Cartwright, the FTA’s head of vans and light commercial vehicles, said: ‘Achievement of this standard has been a significant investment in hard work and commitment by the company and we congratulate Sainsbury’s on their successful accreditation. We look forward to working with them and the members of the Van Excellence Governance Group to maintain and develop the reputation of van operations with the public and the Government.

‘There are over 70 other businesses at various stages of applying for accreditation and we expect to be announcing other successful awards in the near future.’
FTA Van Excellence scheme offers GreenRoad discount

THE Freight Transport Association is offering its members an exclusive 10% discount on GreenRoad technology, enabling fleets to achieve a faster return on investment with enhanced safety and reduced fuel consumption. 

GreenRoad, which specialises in driver performance and safety management, analyses a wide range of vehicle manoeuvres, for example speeding, braking, acceleration, lane-handling and turning.

It is claimed that a typical GreenRoad customer sees up to a 10% reduction in fuel consumption and emissions as well as a 50% reduction in collision costs. Further benefits include reduced vehicle wear and tear and reduced insurance premiums.
Van Excellence is an industry-led initiative to raise standards and improve the image of the UK’s van sector and includes a tough accreditation system and a strict code of practice, and is backed by many household names. Van Excellence is a standard set by van operators for use by van operators, sharing and formalising working practices already used by leading companies in the sector.

Mark Cartwright, the FTA’s head of vans and light commercial vehicles, said: ‘GreenRoad’s support continues to play an important contribution in reaching our goals. Its offer of a reduced cost service to our members will only serve to encourage additional improvements to the high operating standards of our members’ fleets, whilst reducing their operating costs.’

Aidan Rowsome, general manager of GreenRoad, said: ‘We trust that the support we are now offering through both the workshops and service discount will help fleet managers to work with their drivers to improve performance and achieve additional savings in accident costs, fuel, insurance and wear-and-tear.’

Van Excellence was launched in April 2010 and now has 110 registered operators running in excess of 135,000 vans. 

Cobra launches speed limiter campaign with special fleet offer

COBRA has launched a new campaign to highlight the benefits of speed limiters with a special offer for fleet customers.

The initiative was unveiled at this week’s CV Show at the NEC Birmingham and sees 

Cobra’s speed limiter available at the special offer price of £249 (+VAT) saving customers at least £50. 

The offer includes fitting and, says Cobra, will help fleets maximise fuel economy and safeguard staff. The offer is restricted to light van fleets operating 25+ vehicles. Orders must be received by 5pm on July 31, 2012. 

A recent independent test by Fleet Van magazine using a Volkswagen Transporter Sportline fitted with a Cobra speed limiter set at 56 mph achieved a 37% reduction in fuel use; a figure that would dramatically reduce running costs over a typical three or four-year period, as well as reducing emissions and extending engine life, says Cobra.

Additionally, protecting a driver when they are using a vehicle on company business is paramount to any modern day company’s health and safety and duty of care strategy, and a speed limiter, said the company, goes some way to helping reduce a driver’s speed and thus their chances of being involved in an accident.

The speed limiter, which is Euro 5 and Euro 4 engine compatible for both petrol and diesel vehicles, comes with Plug and Play installation and a two-year parts warranty. The product is also OEM approved.
FTA launches driver licence checking service

THE Freight Transport Association launched a driver licence checking service for members at this week’s CV Show at the NEC, Birmingham.

Launched in association with the Licence Bureau, the FTA says the service means that the labour-intensive job can be managed on behalf of customers. 
Health and safety legislation requires companies to have a robust procedure for checking the licences of everyone driving their vehicles, whether HGVs, buses, coaches, vans or company cars. Crucially, revoked, disqualified, provisional and expired licences cannot always be identified when checked internally, particularly if drivers have duplicate licences.

The FTA says that the Licence Bureau’s experience shows that companies using its services can achieve a high level of driver compliance within the first three to six weeks of enrolment in the scheme.
 
Customers will have 24/7 access to online driver reports through a dedicated website, enabling managers to produce their own tailor-made reports. Licence Bureau also provides customers with same-day alerts for high risk drivers.


Dealer news__________________________________________________

Audi takes the pressure out of a set of new tyres

AUDI dealers have launched a new user-friendly online tyre quotation tool designed to simplify the process of tyre sourcing, pricing and fitting at centres.

The manufacturer claims that its all-in tyre fitting prices were on average 4% cheaper than the leading online tyre supplier during March.

As an example, a Goodyear 225/45 R17 tyre for a 17-inch A3 alloy wheel would cost £152 including fitting if purchased from the leading online tyre supplier, and £134.70 including fitting if sourced from an Audi centre.

The online tyre quotation, which can be found at www.audi.co.uk/tyres, enables customers to obtain a fully fitted cost for replacement tyres. They are able to search using their specific registration, the model name or the tyre size required. Results can then be sorted based on the tyre manufacturer, the price or the wheel size.
Once a tyre or set of tyres is selected, a quote is generated that is valid for 15 days, and can be presented to any Audi centre or Audi authorised repairer. The quoted price includes VAT, fitting, new valves, balancing and environmentally considerate disposal of the outgoing tyres.
General motor industry news___________________________________
Fuel prices continue to rise - but a respite looms, says AA

PETROL forecourt prices have reach an all-time high with diesel prices just short of the record - but there is some hope of a respite on the way, according to the AA.

The price of a litre of unleaded has increased 4p in the past month from an average 138.5p to a new high of 142.5p. Diesel prices have risen by 2.4p from 145.5p to 147.9p.

Petrol prices have risen by 10.23p a litre and diesel by 7.32p a litre, since the beginning of this year.
The AA has blamed speculators for pushing up oil prices and said the Government should do more to tackle the problem.
AA president Edmund King said: ‘Panic buying in March forced some cash strapped families to spend far more on fuel than their budgets could bear. Filling up a 50-litre tank costs more than some families spend on food each week. This panic buying masked a more persistent threat further up the fuel chain.’

However, the AA said that a fall in the price of oil from $126 to $118 a barrel since the beginning of April, offered some hope of lower prices for a while.

· FUEL tanker drivers belonging to the Unite union have been given until May 21 to decide whether to accept a revised deal. Talks to solve the long-running fuel tanker drivers’ dispute, which is over a number of issues including health and safety, continued at the Arbitration Conciliation and Advisory Service (ACAS) on Monday (April 23). Late on Tuesday (April 24) it was announced that a possible deal had been struck after 12 hours of talks between the union and officials from distribution companies. A meeting of drivers’ representatives is expected to be held in the next few days, probably followed by a ballot of union members.

Pothole plague puts drivers at risk of damaged windscreens

THE current pothole plague means more vehicles on the road with damaged or defective windscreens, according to Bristol-based National Mobile Windscreens.

The company’s sales and marketing director Martyn Bennett said: ‘Our safety surveys of major vehicle fleets show that more than one in five drivers are using vehicles with damaged or defective windscreens, and this will only increase as the state of our roads continue to deteriorate.

‘This figure could be higher for private motorists who may be finding it difficult to keep pace with the rising cost of motoring, or the smaller fleet operators struggling to stay competitive.

‘Many of the defects we find require immediate attention, while many other can lead to a glass failure if repairs or replacement are delayed much longer.

‘Our advice to drivers is to get damaged windscreens repaired as soon as possible when it is convenient rather than wait until it becomes a last minute emergency.’
National Mobile Windscreens says damaged or defective windscreens can fail at any time, particularly in areas with poorly maintained roads, and a stone chip can lead to an MoT failure if it is in a critical part of the windscreen.

Stone chip repairs can be completed in half an hour, and windscreen replacement is often covered by insurance, depending on the terms and conditions of the policy.
EcoVelocity low carbon motor show gears up for London
THE 2012 EcoVelocity low carbon motor show takes place at London’s ExCeL arena from May 5-13.

The latest eco cars from Vauxhall, Peugeot, Mia, Honda, Nissan, Citroën and Chevrolet will be available for test driving at the event. 

Also exhibiting at the show will be the event sponsors EDF energy, The Charging Point, Source London, Rolec, Zero Carbon World, Schneider Electric, Zip Car the car sharing company and Michelin. Each exhibitor will be able to demonstrate to visitors how they can help them make changes and that will make their lives more sustainable.

Giles Brown, organiser of EcoVelocity, said: ‘Visitors to EcoVelocity this year will be able to test drive numerous vehicles on the 3.5-mile test route in and around ExCeL.  Test drives when taken in isolation can be time consuming, our unique offering and facility will allow visitors to take almost back to back test drives, giving motorists the opportunity to make direct comparisons and work out which vehicle best fits their requirements.’
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THE 2012 Olympic Games hosted by Britain will open in 92 days (July 27-August 12) with the Paralympic Games following (August 29-September 9). Although London is the focus for much of the sporting action numerous other locations across the length and breadth of the UK host events. Add in to the mix the influx of officials, media, coaches and spectators from overseas etc. and the UK’s travelling population will massively increase. A vast amount of travel advice is now available to businesses with the Freight Transport Association publishing a new guide this week and Transport for London, Network Rail and other organisations publishing rail ‘hotspot’ information. One thing is clear: It will not be business as usual. The scale of the Games means planning is essential. By making a plan now, time is available to put in place any infrastructure or policy changes required, carry out a test of the plan and communicate it effectively to staff, suppliers, customers and others about the changes being  implemented,
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