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Manufacturers fall short in meeting leasing company demands

THE major motor manufacturers need to improve their propositions to the contract hire and leasing sector after a survey revealed that overall satisfaction levels sit below 50%.

The new survey, sponsored by Volkswagen as part of its review to better understand the needs of its leasing partners for future service initiatives, saw senior personnel questioned from 34 of the major leasing providers, with average satisfaction across eight key areas sitting at 49.4%.

Sitting in bottom place for satisfaction at just 43% was vehicle manufacturers’ fleet strategy with support terms next lowest placed at 44%.  

Satisfaction levels were highest for the brand and vehicle range provided which scored 59%, with dealer performance in second place at 55%.

Other scores were for the supply and order process (51%), the quality of the contract hire and leasing managers (49%), events and communications (48%) and contract support (46%).

The report, which also asked fleet decision makers to rank the importance of each topic, revealed a concerning trend that the areas of highest priority to the fleet sector were given the lowest satisfaction ratings.

The top four most important items to the contract hire and leasing sector were support terms (first place), brand and vehicle range (second), contract support (third) and fleet strategy (fourth), although three out of four of these achieved the lowest satisfaction scores.

Rick Yarrow, managing director of Experteye, which conducted the survey, said: ‘It is, perhaps, unsurprising to see support terms sitting as the highest priority to the contract hire companies, but second lowest in satisfaction, because everyone is always demanding better pricing. However, it will raise a few eyebrows with motor manufacturers that the leasing sector feels they are falling short with their fleet strategies, which achieved the lowest satisfaction score of all.’

He added: ‘This was an extensive survey, covering 34 major leasing companies that either lease or manage the lion’s share of the UK company vehicle fleet.

‘In most instances more than one person was surveyed within each company, in order to get a balanced opinion, and it was sponsored by Volkswagen (UK) which is undertaking a major initiative to ensure its products, services and support meet fleet sector requirements.’ 

· Volkswagen (UK) donated £1,700 to the automotive charity BEN as a thank you to the leasing companies for their participation.

BMW Group provides 3,000-vehicle fleet for London 2012

THE BMW Group is to provide more than 3,000 cars, motorcycles and bicycles for use during this summer’s London 2012 Olympic and Paralympic Games.

BMW is the official automotive partner to the Olympic and Paralympic Games with the fleet including the first medium-sized cars on the UK’s roads that meet European Union 2014 Euro6 emission regulations. 

Average carbon dioxide emissions across the fleet are 116 g/km with average fuel economy of 64.5 mpg, beating the 120 g/km target set by the Olympic Games Organising Committee.

The make-up of the fleet was revealed as LOCOG (London Organising Committee of the Olympic Games) revealed deployment plans for the low-emission, diesel, hybrid and electric cars, motorcycles and bicycles, which will play an essential role in delivering a successful Games.

Whether it be pulling boats out of the water at Weymouth, providing a mobile camera platform for the marathon, towing a horse ambulance across Greenwich Park or carrying medal winners around the Olympic Park to media interviews, the BMW and Mini fleet will perform an extremely wide range of duties during the Olympic and Paralympic Games.
Additionally, making sure the right people are in the right place at the right time, across more than 30 venues in London and beyond, is another key role of the cars, motorcycles and bicycles which constitute the fleet. 
Media will be users of the fleet, as well as judges, event organisers, Games officials and staff, ranging from medical officers, IOC photographers and crew to official rights holders and technical delegates.
Richard George, transport director, LOCOG, said: ‘From motorcycles to electric vehicles and 4x4s, the requirements of the 2012 fleet are hugely diverse. BMW and Mini have provided a variety of different cars, ideal both for city driving and long distance, to travel to Olympic and Paralympic venues around the country. 
‘It was vital that our partner in this field could deliver a one-stop shop solution and meet our sustainability targets. BMW has surpassed our requirements and we are delighted to be working with them.’

The Olympic and Paralympic fleet comprises: 160 electric BMW 1 Series ActiveE cars;

40 electric Mini E cars; 200 Mini Countryman Cooper D cars; 1,550 BMW 320d Efficient Dynamics cars; 700 BMW 520d Efficient Dynamics cars; 20 BMW 5 Series Active Hybrid cars; 17 BMW X3 xDrive 20d cars; 10 BMW X5 xDrive 30d cars; 25
R1200 RT Motorcycles; 400 BMW Streetcruiser Bicycles.
Lack of basic driving skills the cause of most vehicle damage

A LACK of basic driving skills such as parking, reversing and allowing enough room to avoid other vehicles and fixed objects are costing companies a fortune in repair bills, it is claimed.

According to Graham Hurdle, managing director of E-Training World, when analysed the types of accidents drivers are having, and the small incidents that lead to minor, but expensive, vehicle damage they are all very easily resolvable.

He said: ‘Most accidents are caused by very simple mistakes and whenever I look through a company’s accident record, and add up the enormous cost of the vehicle repairs, insurance excess, administration to handle the claim and driver downtime as a result of their vehicle being off road, I can’t help but think how amazing it is that businesses don’t do more to nip these small issues in the bud.

‘Look at any company’s accident log and most fleet managers would admit that nearly all could have been avoided. Very rarely is there an incident that everyone agrees was a genuine accident, and was going to happen irrespective of the driver’s actions.

‘The fact is that driver error is to blame for accidents - vehicles do not have them on their own. And, for the most part they are simple errors, caused by complacency and are completely needless. 

‘But year on year fleet operators continue to process their claims, spend a fortune on accidents and see their insurance bills rising, when the action they should be taking is to stop them happening in the first place.’

Hurdle argues that if businesses tell their employees that there is going to be a zero tolerance to accidents, and that every incident (however minor) will be fully investigated, it will have an immediate effect on reducing incident rates.
‘If drivers know that they are going to be interviewed, scrutinised and in some cases even charged for their lapses in concentration, complacency behind the wheel or moments of impatience leading to a knock of scrape, they will become far more careful and conscientious behind the wheel,’ he said.
NATS takes off with Zenith ‘green’ car salary sacrifice scheme

EMPLOYEES of NATS, the UK’s leading air navigation services provider, are forecasted to save money to on environmentally efficient cars following the launch of a salary sacrifice scheme supplied by Zenith. 

NATS has an established ‘acting responsibly’ brand value that puts the environment at the heart of its operation, alongside safety and efficiency. The salary sacrifice scheme is part of a wider programme to support NATS’ staff in making low emission travel choices. 

NATS’ Low Emission Car Scheme is the first salary sacrifice vehicle benefit NATS has offered its employees. 
NATS awarded the contract to Zenith, in order to enhance the reward package for employees based across the UK and support their low carbon aspirations. The package includes maintenance, insurance, road tax and roadside assistance. NATS’ employees also have the option to order a secondary car for a spouse or partner. 

The key objective for NATS was to encourage its employees to select low emission cars, so emissions on the scheme are capped at 120 g/km. As well as reducing the company’s carbon footprint, the initiative will increase the savings available to employees because the lower the carbon dioxide emissions produced by a salary sacrifice car, the lower the benefit-in-kind tax payable. 

Zenith has taken more than 100 orders in just over a month for new vehicles following launch of the scheme. Average emissions for all the cars on order are 107 g/km and more than a third have emissions under 100 g/km. The most popular models on order are the BMW 1 Series and 3 Series, followed by the new five-door Honda Civic. 

NATS’ employees have use of a Zenith in-house built driver portal and NATS is able to review the performance of the scheme at any time through Pulse, Zenith’s online fleet diagnostic tool. 

Ian Jopson, head of environment for NATS, said: ‘With our cycle to work, shuttle bus and car-share schemes we work hard in NATS to support sustainable travel options. This is a great scheme because it gives us another way to reduce environmental impacts and it can save money too. It’s a win-win.’
Commuters call for safer streets for cycling

RENEWED calls for widespread 20 mph limits and other measures to protect cyclists have been made, as two in three commuters (66%) said most roads were unfit for cycling in a survey by charity Brake and solicitors Bolt Burdon Kemp. 

The survey of 1,550 commuters revealed many would be persuaded to cycle if roads were safer. 
A third (35%) said they would switch to cycling their commute if the route was less dangerous and 46% would be persuaded to make other local journeys by bike given safer roads.

 

Nearly half said they cycle on roads already (47%), but two-thirds of these (64%) only do so occasionally. Only one in ten (10%) use their bike as their main form of transport to commute.

 

The majority of those surveyed said 20 mph limits and other safe cycling measures were needed in their area. Only a minority already have widespread 20 mph limits (15%) and other safe cycling measures like cycle paths (13%). Of those who don’t already have them, three-quarters (73%) would back widespread 20 mph limits and 83% would back measures like cycle paths being introduced in their community.

Now road safety charity Brake and Bolt Burdon Kemp are launching a Cycle for Life campaign calling for:

· Local authorities to implement widespread 20 mph limits in communities to protect cyclists and pedestrians, and more traffic-free and segregated cycle paths on commuter routes and connecting homes and community facilities;
· Government to encourage and fund more local authorities to take these steps;
· Drivers to slow down to 20 mph in communities and look out for cyclists, especially at junctions and on bends; 
· Employers to play their part in promoting safe cycling, raising awareness about safe driving to protect cyclists, and ensuring commercial vehicles have the latest blind spot devices. Organisations signing up to back the campaign will get guidance on promoting safe cycling. 

 

Individuals and organisations can back the campaign at www.brake.org.uk/cycleforlifecampaign.

 

Julie Townsend, Brake deputy chief executive, said: ‘It’s positive the Government is working to encourage cycling to improve health and reduce pollution, but it must also ensure roads are safe for cyclists. Widespread 20 mph limits and cycle paths where people live and work would encourage more people to cycle, without their lives being threatened by fast traffic.’
Farms supplies group sign up with National Mobile Windscreens

SOUTH West agricultural retailer Mole Valley Farmers has signed an exclusive partnership agreement with National Mobile Windscreens to provide vehicle glass repair and replacement services to its 30,000 members.

Mole Valley Farmers is the UK’s leading agricultural co-operatives and reported a record turnover of £328 million in the year ended 2011. The organisation’s head office is in South Molton with nine branches throughout the Southwest.
Bristol-based National Mobile Windscreens is providing a dedicated helpline for Mole Valley Farmers’ members to give direct access to round-the-clock services from branches throughout the South West.

Their on-site service caters for the specific requirements for all types of associated plant and machinery.

Photo caption: It’s a deal: (left to right) James Jackson, Mole Valley Farmers’ business manager, Mark MacKenzie, National Mobile Windscreens’ area sales executive, and Andrew Chapple, Mole Valley Farmers’ company secretary.
Model update________________________________________________

New GTI model to top Volkswagen Golf Cabrio range

THE new Volkswagen Golf GTI Cabriolet is now available to order with prices starting at £29,310 on-the-road for the manual version and rising to £30,610 for the DSG.  
The model - first deliveries will be in July - sits at the top of the Golf Cabriolet range and features a range of classic design cues. 

The radiator grille has a honeycomb structure with red edging and GTI badge, while the front bumper incorporates a deep honeycomb air dam and distinctive fog lights. Side sill extensions help give the GTI a wide stance, while a bespoke rear diffuser is framed by a chrome tailpipe on either side. Smoked LED tail lights complete the look, along with standard 18-inch ‘Monza Shadow’ alloy wheels. 

Under the four-seater’s fully automatic electrically powered roof is a bespoke GTI multifunction steering wheel wrapped in leather, as are the handbrake and gear lever gaiter, all finished with contrasting red stitching. The pedals have brushed stainless steel caps.

At the heart of the range-topping cabriolet is the same 2.0 litre turbocharged four-cylinder petrol engine found in the GTI hatchback, mated to either a standard six-speed manual gearbox or optional six-speed dual-clutch DSG gearbox and producing 210 PS.  The benchmark zero to 62 mph sprint is covered in 7.3 seconds with either transmission, while top speed is 147 mph (146 mph DSG). Combined cycle fuel consumption is 37.2 mpg (36.7 mpg DSG), with emissions of 177 g/km (180 g/km DSG). Maximum torque of 206 lbs ft (280 Nm) is available from 1,700 rpm to 5,300 rpm.

Volkswagen launches new Polo trim level

VOLKSWAGEN has added a new trim level - the R Line - to its Polo range with order books open now and first deliveries expected in July.

The Polo R Line, which builds on the specification of the Polo Match, adds on the outside, a styling pack that consists of deeper, sportier R Line front and rear bumpers, a black gloss radiator grille with R Line badging, deeper side sills and 16-inch ‘Mallory’ alloy wheels.  From the B-pillars back, the glass is dark-tinted and 65% light-absorbing, while the standard front foglights also include a static cornering function. 

Step past the brushed aluminium scuff plates with R Line logos, and inside there are sports seats with ‘Kyalami’ cloth upholstery and an R Line logo on the headrests, along with a leather-trimmed three-spoke steering wheel with R Line logo and aluminium-capped pedals, while the roof lining is finished in black cloth.

Standard equipment includes an RCD 310 radio/CD player with six speakers and multi-device interface, for plugging in an iPod or other compatible device, ‘Climatic’ semi-automatic air conditioning, a multifunction trip computer, electric windows (including in the rear on five-door models), height-adjustable front seats, a split-folding rear-seat backrest, electrically operated and heated door mirrors, illuminated vanity mirrors, front and rear reading lights, a tyre pressure monitor and, of course, remote central locking.

The R Line is available with just one engine, the existing 1.2 litre 105 PS TSI petrol unit, with a six-speed manual gearbox. Fuel consumption is 53.3 mpg on the combined cycle, and emissions are 124 g/km. Prices start at £15,195 on the road for the three-door model, rising to £15,815 for the five-door. 
Audi expands TT Coupe and Roadster range with new trim level

AUDI has expanded its TT Coupe and Roadster ranges with the addition of RS plus models.

In addition to existing TT RS models, the new models are available with manual or S tronic twin-clutch transmissions priced from £48,945 on-the-road to £52,265 - a £3,085 premium over the RS trim level. Order books open for the new models this month with 
first UK deliveries in the summer.

The step up from TT RS to TT RS plus involves tuning the 2.5 litre, five-cylinder TFSI petrol engine to extract an additional 20 PS and 15 Nm of torque compared with the ‘standard’ car. The resulting 360 PS and 465 Nm can be channelled to the quattro all-wheel-drive system through either a six-speed manual gearbox or the seven-speed S tronic twin-clutch transmission.
With the latter installed, the TT RS plus Coupe catapults from rest to 62 mph in 4.1 seconds (manual version 4.3 seconds), closely followed by the Roadster, which needs 4.2 seconds (manual version 4.4 seconds). Top speed is limited to 174 mph in all cases.

The Coupé achieves a combined economy test figure of 33.2 mpg and the Roadster 32.8 mpg in the same test. Emissions for the Coupe are 197 g/km for the S tronic (209 g/km manual version) and 199 g/km for the S tronic Roadster (212 g/km manual version).
The models sit on 19-inch five-arm ‘Rotor’ design titanium-look alloy wheels which replace the 18-inch five double spoke examples fitted to the standard car. The single frame radiator grille with its matt aluminium surround and polished anthracite diamond-pattern mesh also sets the TT RS plus apart visually, as do the carbon fibre-reinforced polymer (CFRP) door mirror housings and black oval tailpipe trims. These indicate that the TT RS plus is fitted as standard with the sports exhaust system, an option in the standard car.

Under the bonnet a carbon design package also gives the engine compartment of the TT RS plus a more exclusive look.

The ultimate TT also adds more cabin equipment, including satellite navigation, Bluetooth phone preparation and Audi Music Interface iPod connection, all of which form part of the normally optional Technology Package.
Toyota and Lexus at the heart of hybrid’s rising fortunes

TOYOTA and Lexus hybrid models account for more than 75% of UK hybrids taking to the roads over the past five years, according to data from the Society of Motor Manufacturers and Traders (SMMT).

From 2007 up to the end of the first quarter of this year, almost 100,000 hybrid vehicles have been sold in the UK. Of that number, 77,000 were Toyota or Lexus cars. In terms of hybrid’s market share, the figures have almost doubled, from 0.7% to 1.3% so far in 2012.

This year should see further impetus for even more drivers to make the switch, with four new hybrids being introduced by Toyota and Lexus, says the brands. 
Toyota is bringing hybrid technology deeper into the core of its product range with the introduction of Yaris Hybrid this summer. At other end of the size scale, the summer will also mark the debut of Prius+, the first seven-seat full hybrid in Europe. 
The development of Prius - the ‘original’ Toyota hybrid - into a self-contained family of models will further bring the introduction of Prius Plug-in, Toyota’s first commercial hybrid with a battery that can be recharged from an external power source. 
Meanwhile, hybrid’s role in the luxury market will be reinforced by the introduction of the new Lexus GS executive sports saloon. 
Jon Williams, Toyota president and managing director, said : ‘The SMMT data show how the momentum for hybrid is increasing. Motorists appreciate its environmental performance, its reliability and ease of use, plus the smooth and refined driving quality.

‘Toyota’s leadership in hybrid technology is not just about the models we have launched and the new vehicles we are bringing to market this year. It also serves as a proven, flexible technology platform for creating different power trains - all-electric, plug-in hybrid and fuel cell vehicles - with which we will be able to develop and deliver sustainable transport with minimum environmental impact.’
New Chrysler 300C prices revealed

THE new Chrysler 300C executive saloon, flagship of the manufacturer’s brand, will go on sale in the UK in June. 
The new 300C will be available in two diesel-powered versions, with on-the-road prices of £35,995 for the 300C Limited or £39,995 for the Executive trim version.
Powered by a 3.0 litre V6 diesel engine producing 236 bhp and 540 Nm of torque, specification on the range-topping four-door car includes adaptive cruise control, blind spot monitoring system, forward collision warning, keyless entry, powered rear sunshade, and heated and ventilated Nappa leather seats among its many standard features. Fuel economy is 39.8 mpg on the combined cycle with emissions of 185-191 g/km depending on wheel size.

The car is claimed to have the largest standard colour touchscreen display and the largest sunroof in its segment. Standard equipment on the entry-level Limited version includes heated front and rear seats, load levelling suspension and height control, LED daytime running lamps, electronic stability control (ESC), hill start assist, active head restraints, and curtain, side, front and rear airbags.

New Subaru sports car to enter UK showrooms

SUBARU’S new BRZ sports car will go on UK sale in the summer with two variants available (SE and SE Lux) costing £24,995 and £27,995 on-the-road respectively.
Powered by a 2.0i engine, models will be available with a choice of a six-speed manual or, for £1,500 more, a six-speed automatic with paddle shift operation. A more basic S model is anticipated for launch in 2013. 

Both the SE and SE Lux will come equipped with 17-inch alloy wheels, a torque-sensing limited slip differential and fully automatic air conditioning with dual-zone controls.
The SE and SE Lux also feature electrically-folding door mirrors with heaters; keyless Smart Entry with push-button engine start; leather-trimmed steering wheel, parking brake and gearshift lever; and a high-quality six-speaker audio system with CD, radio and iPod connectivity. In addition to those features, the SE Lux also has heated leather seats.

Manufacturer news___________________________________________

Ford hit by European losses

FORD has reported a first quarter pre-tax operating profit of $2.3 billion, a decrease of $544 million from first quarter 2011 due in part to a poor performance in Europe.

Although Ford has posted a pre-tax operating profit for 11 consecutive quarters, its European subsidiary reported a first quarter pre-tax operating loss of $149m, compared with a profit of $293m a year ago. 
The decrease, said Ford, was primarily explained by lower industry volumes, lower demand for parts and accessories, and actions to reduce dealer stocks consistent with industry levels. 
In Europe, Ford sold 372,000 units in the first quarter, down 60,000 units from a year ago. Revenue in the first quarter, which excludes sales at unconsolidated joint ventures, was $7.2bn, a decline of $1.5bn from a year ago.
Ford said it continued to expect its European business to incur a full year loss in the range of $500-$600m, with its European operation benefiting from the launch of new products in addition to the completion of stock reduction actions and continued cost reductions that would positively affect results primarily in the second half of the year.

Ford Motor Company revenue was $32.4bn in the first quarter, a decrease of about $700m from first quarter 2011. First quarter net income was $1.4bn, a decrease of $1.2bn from first quarter 2011. About half of the decrease was due, said Ford, to higher tax expense in first quarter 2012, with the balance reflecting lower operating results and increased special charges

Automotive pre-tax operating profit was $1.8bn for the first quarter, a decrease of $294m from first quarter 2011.
Honda launches second shift at UK plant

HONDA this week launched a second shift at its Swindon factory following the recruitment of 500 new members of staff.

The recruitment to Honda UK Manufacturing brings the total number of employees at the factory to 3,500, with the production volume forecast to double to 180,000 units in 2012.

The move to a two shift pattern on the second line at the plant represents a further step in Honda’s increased production activity, and coincides with growing demand for its new Civic family hatchback.

In addition to the new Civic and the Jazz, 2012 will also see the mass production launch of the new European CR-V and the introduction of a new small diesel engine, both of which will be produced at the Swindon factory.
Volvo signs up Mondial for service programme

MONDIAL Assistance UK is supporting Volvo Car UK in its quest to boost customer loyalty with a new contract to introduce Service Activated Roadside Assistance (SARA).  
Under the agreement, Volvo customers who have a full manufacturer’s scheduled service carried out at a Volvo authorised repairer, are given 12 months complimentary Volvo Assistance, operated by Mondial Assistance.  
David Baddeley, customer service director at Volvo Car UK, said: ‘Through SARA our customers are benefiting from a new level of service when they need it most, ensuring they enjoy the quality care expected from the Volvo brand.’

Volvo undertake in excess of 140,000 services per annum through its approved network, many of which will qualify for free Volvo Assistance. The package mirrors the Volvo roadside assistance package costing £99 for 12 months if purchased separately.

Lee Taylor, automotive director of Mondial Assistance UK, said: ‘The Volvo Service Promise is setting a new standard across the industry.’
Light commercial vehicles______________________________________

New ‘green’ Vauxhall Vivaro ecoFLEX enters showrooms

THE new British-built Vauxhall Vivaro ecoFLEX Euro5 panel van, with carbon dioxide emissions of 180 g/km and combined cycle fuel economy of 40.9 mpg, is in showrooms.

Based on the short wheelbase standard roof models, but with some subtle specification changes, the Vivaro ecoFLEX could save fleets more than £800 in three years versus the 198 g/km/37.6 mpg standard version based on 20,000 miles per annum calculated at £1.40 a litre for diesel on the combined cycle.

With its 90-litre fuel tank, the Vivaro ecoFLEX is capable of over 800 miles on one tank of fuel.

The benefits result from a range of ‘green’ technology features including exhaust gas circulation cooling and optimised gear ratios. There’s also improved thermal management, low rolling resistance tyres and an aerodynamic kit. The Vivaro ecoFLEX Euro5 is also available with a fixed speed limiter that yields emission levels of 174 g/km with combined fuel economy of up to 42.7 mpg.  
Also for the first time there is an ecoFLEX version of the Vivaro nine-seater Combi for those who need to carry more than two passengers.
Steve Bryant, Vauxhall’s commercial vehicle brand manager, said: ‘Fuel economy and ‘green’ credentials are top priorities for our customers looking to reduce running costs and the carbon footprint of their vehicles or fleets.’

Five van makers partner Van Excellence scheme

FIVE leading van manufacturers have become partners of Van Excellence, the award-winning accreditation scheme that encourages high standards of van operation and driving.

Fiat, Isuzu, Mercedes, Nissan and Volkswagen have pledged to work with fleet operators and the Freight Transport Association, which manages the scheme, to champion the interests of operators and drivers and develop new standards for customer service and dealership support.

Mark Cartwright, the FTA’s head of vans and light commercial vehicles said: ‘We have developed strong and supportive relationships with each of the van makers during the development of Van Excellence. Becoming a partner of the scheme allows them to demonstrate their support for van operators and their drivers and their commitment to high standards of support and service for accredited fleets in vehicle acquisition and the after sales market.
‘We remain open to welcoming other van makers as Van Excellence partners in the near future.’
Millbrook Healthcare is fighting fit with Mercedes-Benz Sprinter

 

THE reliability and performance of a single Mercedes-Benz Sprinter convinced Millbrook Healthcare to make its first significant investments in vehicles bearing the three-pointed star.

 

The Southampton-based company has purchased 25 long-bodied Sprinter 313CDIs from local dealer Pentagon Commercials - and it’s already planning to return for more before the end of the year.

 

Millbrook Healthcare works in partnership with numerous local authorities and primary care trusts. It provides a range of services including wheelchair repair and maintenance, community equipment and homecare products, continence supplies and telecare/telehealth installations, to help residents continue to live in their own homes.

 

The company operates 123 vans from a network of depots located through south and central England - its new Mercedes-Benz vehicles are based in Bedfordshire and Surrey.

 

Millbrook Healthcare acquired its first Sprinter, a Euro4 311CDI model, three years ago, and ran it alongside its established supplier’s vans for comparison purposes.

 

‘That Sprinter hasn’t missed a beat; we’ve not had a single issue,’ said contracts manager Gary Burnham. ‘What’s more, the drivers have definitely preferred it to our other vehicles, and it’s been more economical on fuel too.’
 

Having been impressed with the fuel-efficiency of its original 311CDI, Millbrook Healthcare can now look forward to even bigger savings from the Euro5 model which has superseded it. That’s because as well as being cleaner - emissions are down by 13% - the latest Sprinter 313CDI is also 15% more economical, this improvement equating to an extra 4.5 mpg.

 

Also key to the appeal of its new vans for Millbrook Healthcare was the reputation that the Mercedes-Benz Sprinter, along with its Vito stablemate, enjoys for safety. Both models’ list of standard safety features, include the Adaptive version of the ESP electronic stability system, which adjusts its settings to take account of a vehicle’s changing load status. 

 

The new vans came with three-year, unlimited mileage warranties, while Millbrook Healthcare has also signed-up to a three-year ServicePackage  covering all labour, materials and lubricants required in routine servicing at an official Mercedes-Benz workshop. 
FTA publishes new European transport guide for operators

THE Freight Transport Association has published the 17th edition of its annual European Road Transport Guide for UK-based road transport operators visiting countries in the European Union and beyond.  
Formerly known as the International Road Transport Guide, it has been re-named in order to avoid confusion with some of FTA’s newer offerings which cover a larger geographical area than FTA’s mainly European road freight interests.

The FTA European Road Transport Guide uses country profiles to equip transport managers with the information needed to avoid delays and deal effectively with roadside enforcement.

Once again the country sections have been updated and include amended information on public holidays, weekend lorry bans, toll prices and other essential facts for fleet operators in both the own account and hire and reward sectors. This year Liechtenstein and Monaco have been added to the list of countries in the guide.  
Also new in this edition are: Indicative ferry journey times, more information on the UK Border Agency’s haulier accreditation scheme, a section to assist operators in retrieving a vehicle if it is impounded by UK Border Agency officials, contacts in France for lorry ban exemption permits, and information on HM Revenue & Customs’ treatment of freight moving to the Channel Islands .


There have been numerous other detailed changes throughout the guide, notably affecting the Netherlands, Estonia and Poland, with some of the information provided by FTA members.

Copies of the guide are available online at www.shop.fta.co.uk or call 08717 111111 quoting code 4055.

Residual value update_________________________________________

CAP acquired by private equity company

CAP, a leading provider of vehicle valuation data, new vehicle information and business solutions to the automotive industry, has been acquired by a private equity company for an undisclosed sum.

Montagu Private Equity LLP (Montagu), which claims to be one of Europe’s leading private equity firms, has agreed purchase terms with CAP’s parent company Top Right Group (formerly Emap International). Headquartered in London, Montagu also has offices in Düsseldorf, Manchester, Paris, Stockholm and Warsaw.

Terms of the transaction, which is expected to close later in May, were not disclosed. However, according to a report in The Guardian (Wednesday, May 2), Top Right, sold CAP for £150-200 million. CAP was acquired by EMAP in 1994 for £20m.

The acquisition by Montagu means that both of the UK’s major vehicle valuation and automotive industry information providers are in the hands of private equity companies. CAP’s chief rival, EurotaxGlass’s, which owns Glass’s Guide in the UK, is owned by Candover Investments.

CAP is based in Leeds and was founded in 1979. The company’s data and information systems serve clients across a broad variety of automotive-related sectors. 
With the support of Montagu, management plans to continue CAP’s track record of growth through further investment in the company’s technology and continued expansion into new market segments providing data information solutions to clients in the automotive sectors.

Edward Shuckburgh, director of Montagu, said: ‘Montagu believes that CAP has significant opportunities to build on its market leading position. We are excited about working with an experienced and energetic management team, who are eager to accelerate the company’s development to the benefit of all stakeholders.’

Fleet sector used car values continue to accelerate

AVERAGE used car values in the fleet sector have continued their 2012 upward trend with a 4.4% (£285) rise last month to £6,712 with strong performances in the compact executive and coupe segments.
Manheim Remarketing’s latest analysis reveals that average prices for compact executive cars were up 7.8% (£660) to £9,162 and coupes increased 10.8% (£1,082) to £11,105. 
Average values for used fleet cars have increased by around £550 since the start of 2012 and have risen in each of the first four months of the year. Twelve months ago average values in the fleet sector stood at £6,250. 

Overall average wholesale values were up 3.7% (£265) to £7,501 when compared with March and up 6.9% (£482) when compared with the same period last year.

Other increases in April in the fleet sector included medium family up 4% (£236) to £6,145, and executives up 3.5% (£352) to £10,329. Significant falls in average values were experienced by MPVs, down 7.7% (£561) to £6,704 and 4x4s, down 11.6% (£1,433) to £10,967.

Daren Wiseman, valuation services general manager, Manheim Auctions, said: ‘Despite the anticipated increase in volumes arriving through April prices remained stable across most sectors. The sector clearly under most pressure is 4x4 with all but the most desirable examples attracting minimal interest. The pressure on 4x4 values has no doubt been compounded by the mild winter weather we have experienced.’
New Black Book Live to help traders and fleets maximise profits

CAP has launched Black Book Live, which claims to be the first fully researched independent used car valuation system to publish trade price changes as soon as they are identified.

Black Book Live solves the problem of uncertainty around changes in vehicle values between the publication dates of a ‘traditional’ monthly price guide, says the vehicle valuation experts.

CAP believes that enables Black Book Live users to be more confident in their trading decisions on a day to day basis and remove the ‘wait and see’ caution that can emerge several days before publication of a monthly guide.

It will help car retailers and traders to improve profit per unit and enable fleet disposers to fine tune de-fleet activity to potentially maximise returns, says CAP.

Black Book Live is researched by a team of expert editors, each specialising in their own vehicle sectors. 
As soon as an editor is satisfied that sufficient evidence is available to justify a price alteration, the new value will be published - together with a brief editorial commentary explaining the rationale behind the price change.
The monthly version of Black Book continues in all its current formats. However, accuracy and relevance will be enhanced for monthly Black Book customers due to a later production deadline, says CAP, which has been enabled by new database systems and more efficient processes introduced to create Black Book Live.

CAP chief editor Chris Crow said: ‘We have introduced Black Book Live because today’s market demands the most accurate and timely valuation information possible. The elephant in the room for the traditional monthly guides is that they are inevitably out of date as soon as the market moves in either direction and Black Book Live solves that problem.

‘Analysis of ‘real world’ trading conditions reveals that even where values change little on a month to month basis, the real time dynamic of the market can see variations in values of several percentage points at different stages in a given month. This can amount to several hundred pounds. Black Book Live offers genuine insight into those subtleties in a way which will enable dealers to improve their profit per unit and fleet disposers to maximise their returns.’

Skoda success at launch of new Manheim Coventry auction centre 

MANHEIM opened its new Coventry auction centre with a sale of Skoda models that resulted in an 89.4% conversion and strong values achieved with an overall performance of 104% of CAP ‘clean’.

It was the first in a series of monthly closed auctions at Coventry for Skoda UK and strong performers on the day included: a 2011 Fabia 1.2 TSI 105 SE DSG with 9,996 miles which achieved 117% CAP ‘clean’, a 2009 Superb 1.4 TSI with 109 miles at 116% CAP ‘clean’, a 2011 Yeti 1.2 TSI with 3,870 miles at 113% CAP ‘clean’ and a 2010 Octavia 2.0 TFSI VRS estate with 11,863 miles, also at 113% CAP ‘clean’.

James Leese, manufacturer sales director, Manheim Remarketing, said: ‘Our investment in Coventry is part of our long term strategy.’

Manheim Remarketing expanded its operations in response to growing demand from vendors for an additional, dedicated centre for manufacturer closed auctions. The new Midlands operation complements the sales programmes at Manheim Remarketing’s super-centre at Bruntingthorpe and at Birmingham.
Politics and regulation_________________________________________

High fuel prices put brake on UK’s economic growth

RECORD high fuel prices are holding back UK economic growth, according to the Road Haulage Association.

Britain is suffering the longest peacetime slump in a century as data from the Office for National Statistics confirmed that the economy shrank by 0.2% in the first quarter of 2012, the second consecutive fall.

Confirmation that the UK is suffering a ‘double-dip recession’, the Association’s chief executive Geoff Dunning said: ‘Of course we are disappointed at the news that the UK has returned to a state of recession.

‘However, what comes as an even greater disappointment is that this news is not unexpected. If Government would heed our advice and address the issue of fuel duty once and for all, this is a situation that could almost certainly have been avoided.

‘Users of petrol and diesel fuels are desperate to see a reduction in fuel duty. The price of a tank of fuel would reduce and the subsequent savings would be put back into the economy, giving trade the boost it so desperately needs.

‘The barrel price of oil now stands at its lowest for quite some time. In addition, exchange rates are holding up well. Despite this, forecourt prices are still too high, with the margin on diesel having risen from 3.48p per litre in March to 7.65p per litre. This is an increase of 123% or more than the August duty rise.

‘This issue that will not disappear but, approaching it in common sense way will go a long way to helping increase spending and subsequently increase GDP. We must tackle this issue head on. Only then will we see an increase in GDP in the next quarter.’

A 3p a litre rise in fuel duty is scheduled for August 1.
· THE Office of Fair Trading (OFT) does not plan to launch a market study into UK road fuel retailing. Its decision follows a meeting with RMI Petrol, the fuel division of the Retail Motor Industry Federation, which had submitted evidence from independent forecourts to the OFT in mid-February and requested that a new market study be initiated under the Enterprise Act 2002. Brian Madderson, chairman of RMI Petrol, said: ‘We had a useful discussion with the OFT to examine their findings to date and understand better their position following the submittal of our report back in February. The OFT has invited us to provide further evidence in support of our original submission. We intend to do this in conjunction with our members and interested third parties before the OFT reaches a final view in mid-June.’

Study finds it is the end of the road for council road safety

LOCAL councils in England slashed their road safety budgets by 15% (£23 million) last year compared to average spending cuts of just 6% for other council services, according to road safety charity the Institute of Advanced Motorists (IAM).

This includes cuts to services such as rehabilitation courses for motoring offenders, training and information for young drivers, safe routes to schools schemes and school crossing patrols.

The research, which is published in IAM’s new report ‘The end of the road: Local investment in road safety in England’, also shows that over half of English councils cut their spending on road safety and traffic management by more than 10%. Of the 152 councils contacted, 81 replied.

Spending on road safety saw huge variations. For example, London’s Camden Council cut road safety spending by more than 70% (£4 million), despite the fact that road casualties have increased by 10.6% there since 2006. More than 100 people were killed or seriously injured on Camden’s roads in 2010. At the same time, neighbouring Islington Council increased funding for road safety and traffic management by £134,000. 

Spending on roads also varied. Thirty councils (37%) cut spending on road maintenance by more than 10%, but generally, road maintenance fared well with an overall increase of 0.37%. For example, Northumberland Council cut road maintenance by 63% while Blackpool Council increased it by 34%.

IAM chief executive Simon Best said: ‘In difficult times, councils can be more innovative and flexible in their approach by working with the voluntary and private sectors to provide the services they can no longer afford.

‘Austerity is forcing councils to make difficult choices, but the fact that these cuts only represent the first year of savings under the coalition’s spending review is deeply worrying. 

‘Cutting road safety so hard makes no sense. The average wage of a lollipop lady is £3,000 a year while the cost of each road fatality is £1.6 million. So the returns on investment are huge. 

‘Cuts of this scale risk lives as well as the UK’s table-topping status as the best in the world for road safety. The Government needs to bring back casualty reduction targets so that councils make road safety a priority.  

‘I’m also concerned that patchy spending on maintenance will not keep pace with our crumbling roads.’

Dealer news__________________________________________________

Independent garages provide ‘outstanding value for money’
THE average national labour cost at an independent garage is slightly over £40 per hour, according to a new survey from the Retail Motor Industry Federation’s (RMI) Independent Garage Association (IGA).

The IGA Labour Rate Survey shows that independent garages continue to provide ‘outstanding value for money’ across the country, says the organisation.

The survey questioned over 2,000 IGA members. When reviewing labour costs by region:

· The lowest average labour rate was recorded in Northern Ireland at £32 per hour

· The highest average labour rate was recorded in the South and South East at £48 per hour

When reviewing labour costs by county, the five lowest prices recorded were: Carmarthenshire at £34, Herefordshire at £35, Staffordshire at £36, Leicestershire at £36
and Cumbria at £37.

When reviewing labour costs by county, the five highest prices recorded were: London at £57, Surrey at £57, Buckinghamshire at £54, Berkshire at £51, Hertfordshire at £51 and Kent at £51.

Stuart James, director of the RMI’s Independent Garage Association, said: ‘This report removes any doubt that the independent garage sector is providing consumers outstanding value for money with a high level of service provision.

‘Out of more than 2,000 garages questioned only two were charging more than £90 per hour with the vast majority charging less than £50 per hour.

‘With such reasonable rates being charged by IGA members, coupled with the ‘Trust my Garage’ reassurance scheme, consumers continue to receive a first rate, value for money service when using an IGA independent garage.’
General motor industry news___________________________________
Motorists fail to prepare for puncture repairs

MOTORISTS are ill-prepared for a puncture, with an astonishing 1.3 million (4%) of drivers admitting they don’t even know whether they have a spare wheel or not.

The study, carried out for Kwik Fit, the UK’s largest automotive repair company, among 2,027 people found that a million (3%) motorists confess to not having any provision whatsoever for a flat tyre.  
With an estimated 8.8 million (26%) drivers suffering a puncture each year, this could lead to a quarter of a million cars being stranded at the roadside in the next 12 months.

And it’s not just the rubber that’s missing in some cars - 10% (2.9 million) of drivers who do carry a spare say they don’t have the necessary tools in their car to change it over should a tyre blow.  
Meanwhile, 36% (11.6 million) have the tools but admit they don’t know how to use them when it comes to swapping over a wheel and 6% (1.8 million) are short on both fronts and have neither the equipment nor knowledge to get a new wheel on.

There also seems to be confusion as a result of car manufacturers no longer offering full size spares as standard on some vehicles.   
One in 10 motorists (3.3 million) who have a spare don’t know whether it’s a full-size spare or a low-speed space-saver, which could prove hazardous if a blowout happens on a long motorway journey.

Some manufacturers offer neither a full size spare or a space saver, instead providing drivers with a puncture repair kit. Over four million drivers (11%) have a puncture repair kit but the vast majority of them (3 million) don’t rely on the kit alone and also carry a spare, ensuring they are prepared for a double puncture.

Roger Griggs, communications director at Kwik Fit, said: ‘The recent trend amongst car manufacturers to offer space-saver spares or puncture repair kits instead of full-size spare tyres could be the cause of this confusion amongst motorists. It’s is worrying how many drivers don’t know what provision they have for a puncture, but it’s even more of a concern to see how many have absolutely nothing in their car to deal with a deflated tyre.

‘Changing a wheel is a skill that all drivers should have, and if anyone isn’t confident enough to do so they can visit their local Kwik Fit centre and the team will happily walk them through it.’

Helphire forecasts ‘no change’ in end-of-year results

STRUGGLING credit hire company Helphire says 2011/12 results are expected to be in line with its board’s expectations.

The company issued an interim management statement for the four months ending Monday, April 30 in which it said that third quarter trading conditions were
unchanged since its last market update. 

Critically, vehicle hire length continued to show a decline compared to the corresponding quarter last year. But, said Helphire: ‘Whilst recent indications are that the rate of decline may have slowed, it is too early to evaluate if the hire period has stabilised.’
People on the move____________________________________________

Dale charged with growing Nissan LCV fleet business

NISSAN has appointed a new national LCV sales manager with a brief to further expand the Japanese marque’s commercial vehicle fleet sales.

Matthew Dale joins Nissan from Lombard where he built the light commercial fleet from 500 to 23,000 vehicles in 10 years working with major fleet customers such as BSkyB, British Gas and the AA.

Dale said: ‘We are looking to become a serious player in the UK fleet market and we have already made great inroads in building an infrastructure to achieve this goal.

‘The next stage is to further build and support the LCV dealer network, refine and improve our aftersales proposition and develop our bodybuilder and converter programme following the launch of the NV400 chassis cab range at [last week’s] CV show.

‘We are building strength and reliability at every fleet touch point that matches that of our product range.’

Nissan reported a 74% increase in LCV sales in 2011 compared with 2010, making it the UK’s best performing LCV manufacturer brand. It sold 10,854 commercial vehicles, which equates to a 4.2% share of the total LCV market, and achieved 6,223 sales and a 2.8% market share in 2010.

Shaw promoted to fleet director at Europcar

JUSTIN Shaw, who has a 25-year vehicle hire industry career behind him, has been promoted by Europcar to the post of fleet director.

In his new role Shaw, who joined Europcar a decade ago, is charged with driving forward plans to enhance the company’s fleet to meet the changing needs of both 
He explained: ‘The challenge is balancing customer demand and cost expectations in the current volatile economic environment, but with the very strong relationships we have with many manufacturers we feel confident of being able to operate a market-leading fleet that offers choice and flexibility to meet the varied needs of our customers.’

Shaw was appointed Europcar’s fleet operations director in 2011. Prior to joining Europcar in 2002 he held several key roles with major rental organisations, including operations director for Budget UK and operations development manager at Europcar from 1994 to 1998.

Ball to step down as RMI MoT chairman

JOHN Ball is to step down as MoT chairman of the Retail Motor Industry Federation (RMI) in May after 18 months in the post. 

He said: ‘I have very much enjoyed my time as chairman and having played a lead role in defeating the [MoT] frequency challenge, the effort has been more than justified.

‘Regrettably I don’t have the time to continue the role, but I hope the MoT industry will continue to focus on dealing with the really big issues, the most critical in my view - fixing the MoT fee.

‘I will continue to work with the IGA (Independent Garage Association) and look forward to working with them on new projects that will strengthen the position of independent garages throughout the UK.’

Nissan appoints new aftersales director

NEWLY appointed Nissan Motor GB after sales director is Chris Marsh, who takes over the position from Robert Lujan who has been appointed managing director of Nissan Netherlands.

Marsh was previously network strategy manager responsible for the appointment and performance management of the Nissan dealer network. Most recently, he was responsible for the rollout of the electric vehicle network for the 100% electric Nissan Leaf.

Since joining Nissan in 1992, Marsh has worked in a variety of sales, after sales and marketing roles, including marketing communications manager and as a regional operations director.
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IF ‘C’ is deemed to be average then collectively motor manufacturers have scored ‘C-’ for their offering to UK contract hire and leasing firms. The verdict from bosses at 34 of the UK’s major vehicle leasing providers should send shock waves through every manufacturer. It is no surprise that ‘support terms’ were criticised - who doesn’t want more for their money - but average satisfaction levels across eight key areas was less than 50%. Most heavily criticised was car makers’ fleet strategy, which can probably be interpreted as they don’t know what they are doing. Ironically, the survey was sponsored by Volkswagen. The press release which accompanied the results was, perhaps not surprisingly, short of a comment from the German marque. Perhaps that signalled its surprise at the findings. Nevertheless, we will watch with interest what Volkswagen now delivers to the leasing sector. The survey was conducted as part of its review to ‘better understand the needs of its leasing partners’. In short, from all motor manufacturers, it sounds as though a radical shake-up is needed.
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