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Fleet file_____________________________________________________

Mazda opens new CPM-managed corporate support centre

MAZDA UK is anticipating an increase in fleet sales following the opening of a new dedicated Corporate Support Centre.
Thame-based CPM, a global leader in providing integrated sales strategies, will provide a range of fleet management-focussed services to Mazda including: B2B prospecting and database management, test drive booking, marketing and communication with existing customers and sales support to Mazda's existing team of field-based fleet sales managers.

CPM won a competitive tender to manage inbound and outbound telephone and e-mail communications with existing and prospective customers and make appointments for Mazda’s corporate sales team with potential customers.

CPM has been appointed on an initial three-year contract and will also be working on behalf of Mazda’s retail and aftersales divisions.
Mazda UK head of fleet Steve Tomlinson said: ‘We anticipate that CPM’s innovative approach to helping organisations inside and outside the automotive sector will deliver significant opportunities for our corporate sales managers.

‘We are looking forward to a long-term partnership as CPM has an excellent track record in insight and planning in relation to B2B sales. Their ideas, expertise and innovation is market-leading and we anticipate that will deliver Mazda a significant return reflected by sustainable corporate sales growth.’

Last year Mazda UK sold more than 31,000 vehicles in the UK with fleet demand accounting for approximately 20% of registrations.

The appointment of CPM coincides with the UK arrival of the all-new Mazda CX-5 compact crossover SUV, which is powered by breakthrough SKYACTIV technology that promises fuel bill savings and both corporate and company car driver tax bill benefits as a result of fuel sipping engines and low carbon dioxide emissions, whilst delivering unrivalled performance.

CPM commercial board director Phil Roberts said: ‘Mazda has a number of exciting products and with the introduction of SKYACTIV technology, it will secure a firm standing in the fleet market. 

‘As a key strategic partner for CPM, we are excited to begin our journey as the all-new CX-5 comes to the UK to join an established stable of products that includes the Mazda3, Mazda6 and the iconic MX-5 with further SKYACTIV models in the pipeline.

‘Our knowledge of the ‘fleet managers world’ and how the role of the decision maker and the user chooser is evolving, will support Mazda with making further inroads into the fleet market. 

‘The CPM fleet team will be at the core of appointment generation, however they will ensure every contact compliments each and every touch point of the fleet journey.’

A team of four people from CPM will be dedicated to customer relationship management at the Mazda Fleet Support Centre, which can be contacted on 0845 402 5525 or by email info@mazda-fleet.co.uk
Michelin calls on fleets to rate tyre dealer experiences

FLEET managers are being asked to encourage employees to share their experiences of tyre dealers on a new Michelin website as part of a drive to improve consumer power.

Michelin’s Tyre Dealer Review website - http://marketing.michelin.co.uk/tyre-dealer-reviews/ - allows motorists to post details of service and price, and rate their overall experience out of five stars, to help others make an informed decision about the tyre fitting service they use.

It is hoped the service will help raise standards across the industry by making tyre fitters more accountable, as well as minimising downtime for fleets.

Michelin national fleet sales manager Dave Crinson said: ‘These days more and more people look for reviews online before they buy a product, book a holiday or use a service. We all want to be confident that we’re getting the best value or that we’re dealing with professionals.

‘At Michelin it’s our duty to develop the best performing tyres for our customers, but we also believe we have a responsibility to the industry to ensure drivers enjoy a good experience when they have tyres fitted.

‘For fleets it’s particularly important because a good tyre fitting service can minimise downtime and maximise efficiency.

‘If drivers share their experiences - good or bad - on the Tyre Dealer Review website, fleet managers will be able to make an informed decision about the tyre fitters they want to use to ensure their drivers are given a quality service.’
The Tyre Dealer Review website is available to all motorists, buying any brand of tyres and includes a dealer search facility by name or postcode.

Crinson added: ‘Whether you use a fast-fit chain like ATS Euromaster or Kwik Fit, one of our Michelin Certified Centres or an independent garage we encourage all drivers to share their experiences.

‘As well as giving confidence to drivers, the Tyre Dealer Review website offers well-deserved recognition for dealers who consistently provide excellent service.’
Telematics breakthrough drives forward FSG’s RiskMaster

FLEET Support Group’s multi-award winning web-enabled driver, vehicle and journey occupational road risk management solution is being taken to a new level with the embracing of advanced technological developments from parent company ARI (Automotive Resources International).

The revolutionary step forward will see RiskMaster customers being able to reduce fleet operating costs and further improve driver, vehicle and journey safety through the integration of telematics technology within the programme. 

The industry-leading technology development will debut on the Fleet Support Group (FSG) stand (G23) at Safety & Health Expo 2012, the UK and Europe’s largest health and safety event, which runs at the NEC, Birmingham, from Tuesday (May 15) to next Thursday (May 17).

ARI (Automotive Resources International), which acquired Fleet Support Group (FSG) last year, is already at the cutting edge of telematics provision in the United States and is now exporting its expertise in customised integration to UK fleets.

The key benefit of this unique approach is that telematics data is directly linked to a company’s overall fleet management system, providing fleet decision-makers with a single point for information analysis.

Telematics is starting to revolutionise the way in which companies run their vehicles and employees drive them with investment in technology a proven cost reduction mechanism.

RiskMaster, which has an employee ‘Permit to Drive’ as its focal point, is already used by some of the UK’s best known organisations including: Balfour Beatty Utility Solutions, Michelin, Molson Coors Brewing Company, RWE npower and WHSmith.
FSG Chairman Geoffrey Bray said: ‘Cost management is the agenda-topping issue for all organisations whether operating in the public, private or voluntary sectors. However, it can only be achieved by managing drivers, vehicles and journeys effectively and efficiently. 

‘Companies and public sector organisations that are not proactively managing these three areas are leaving themselves open to legal action in the event of a crash, and are costing themselves money they can ill-afford in the prevailing economic climate. As a result, a rapidly growing number of companies have discovered the benefits of RiskMaster.

‘The technology breakthrough with ARI means that by marrying information obtained via RiskMaster with data obtained via telematics our customers can change driving cultures and thus drive down costs.’

He added: ‘By integrating telematics reporting with RiskMaster data and delivering information in a dashboard reporting format there is no where a driver or vehicle can hide. All areas that impact on cost can be identified and that gives us significant capability to help customers.’

In the UK, FSG’s occupational road risk management solution, RiskMaster, which is already used by a wide range of customers, will be the hub for telematics data received directly from individual vehicles. 

Toyota and Lexus launch free company car tax guide

TOYOTA and Lexus Fleet Services has launched a new ‘Company Car Tax Guide’, which is available free of charge in the form of specially tailored applications for Apple and Android smart phones, tablets, and PCs from www.toyotalexusfleetservices.co.uk, the Apple App Store and Google Play.

The guide provides a comprehensive explanation of how business cars and vans are treated for tax in the UK, allowing users to calculate benefit-in-kind tax and National Insurance contributions over a three-year period. 
It is said to be the first time such a guide has been developed by a car manufacturer in the UK.

Ewan Shepherd, general manager, Toyota and Lexus Fleet Services, said: ‘The launch of the ‘Company Car Tax Guide’ is another step in our strategy of offering an all-round, added value service for company car users and fleet operators. This interactive application is easy to use and really takes the headache out of potentially timely tax calculations.’
New Ford Galaxy deal further reduces Addison Lee fleet emissions

THE Ford Galaxy is set to become a more familiar sight on the streets of London following a new agreement with Europe’s largest minicab firm, Addison Lee.

For the first time, Addison Lee has agreed a two-year contract with a manufacturer, rather than a 12-month deal, meaning up to 3,000 Galaxy models will join the fleet during the contract period. 
Its 3,500-strong fleet of premium minicabs is largely Ford-badged with the UK market leader now supplying around 50 vehicles per week.

Addison Lee managing director Liam Griffin said: ‘With more than 3,000 of our Ford Galaxy vehicles on the streets of London, the Addison Lee fleet is a familiar sight in the capital. The Galaxy has become synonymous with Addison Lee and representative of our professional service, so we are delighted to partner with Ford for another two years.’

A major draw to the Galaxy for Addison Lee is its fuel economy and low emissions. Griffin said: ‘Ford’s commitment to producing cleaner, more efficient engines has also contributed towards Addison Lee reducing emissions across our entire fleet by 10% last year.’

Fleet Safety Forum runs eco-driving seminar

THE Fleet Safety Forum, a division of road safety charity Brake, is running a seminar for fleet managers on eco-driving. 
The event will help companies reduce fuel costs and emissions, whilst reducing their road risk through safer driving.

The seminar, sponsored by GreenRoad Technologies and entitled ‘Eco-driving: planning and implementing effective procedures’, takes place on Tuesday (May 15) in Leeds.

Attendance costs £80+VAT for Brake subscribers, or £90+VAT for non-subscribers. For further information, visit www.fleetsafetyforum.org. To book a place, book online via www.fleetsafetyforum.org/events, or contact Brake on 01484 559909 or admin@brake.org.uk
Model update________________________________________________

All-new Mazda CX-5 delivers financial savings for fleets and drivers
STRONG residual values and competitive wholelife costs have been predicted for Mazda’s all-new CX‑5 compact crossover SUV featuring breakthrough SKYACTIV technology that will deliver major fuel savings and emission reductions for fleets.
The model, which goes on UK sale on May 18, also promises company car drivers’ tax bill benefits due to low emission engines that are claimed to deliver unrivalled performance.

On-the-road prices for the 18-strong range start from £21,395 for the 2.0 litre SE-L SKYACTIV-G 165 PS petrol and rise to £28,795 for the flagship 2.2 litre SKYACTIV-D 175 PS diesel Sport NAV Auto all-wheel drive (AWD).

The two-wheel drive (2WD) petrol engine range gives drivers a choice of SE-L, SE-L Nav, Sport and Sport Nav trim levels. Emitting 139 g/km and returning 47.1 mpg on the combined cycle no competitor models can match such figures given the available power.

Diesel engine performance - 2.2-litre powerplants with a choice of SKYACTIV 150 PS or 175 PS engines with 2WD or all-wheel drive (AWD), manual and automatic transmissions and four equipment levels (SE-L, SE-L Nav, Sport and Sport Nav) - is similarly unmatched in terms of both emissions (from 119 g/km) and fuel economy (from 61.4 mpg on the combined cycle).

For company car drivers it all adds up to benefit-in-kind tax savings versus rival models alongside Class 1A National Insurance savings for businesses, as well as operating cost bonuses.

Data from future residual value experts at CAP reveals the soon to launch CX-5 will retain an average 36-39% of its value across the petrol and diesel range at the benchmark three years/60,000 miles.

The CX-5 marks the debut of Mazda’s SKYACTIV technology which promises major total cost of ownership savings for fleet operators and significant financial benefits for company car drivers over rival models.
Forecasted residual values for the petrol engine range lead the way against rival marques, according to CAP data. 
For example, the entry-level SKYACTIV-G 2.0 litre petrol 165 PS engine delivering 47.1 mpg and emissions of 139 g/km has a forecasted residual value of 39% in SE-L trim beating competitors including the Honda CR-V, Nissan Qashqai, Volkswagen Tiguan and Toyota RAV4 and equal to the Audi Q3.

With a P11D value of £21,220, the model depreciates by £13,050, which is less than many competitor models including the equivalent and more expensive Audi Q3 and Volkswagen Tiguan.

Diesel models are expected to account for up to 75% of corporate CX-5 sales, particularly due to class-leading emissions (from 119 g/km) and combined cycle fuel economy (from 61.4 mpg).

CAP predicts that the entry-level SKYACTIV-D 2.2 litre diesel 150 PS two-wheel drive (2WD) SE-L (P11D value £22,940) will have a three-year/60,000 mile residual value of 37% , which is similar to the more expensive BMW X1 model and beats many rivals including the Nissan Qashqai, Toyota RAV4, Kia Sportage, Hyundai ix35, Honda CR-V and Ford Kuga.

Over the benchmark period the model depreciates by £14,340 which is less than many models including the significantly more expensive BMW X1 and Audi Q3 rivals.

Jeff Knight, editor of CAP future residual value guide Monitor, said: ‘Crucial for a car to be a success in the used car market are low emissions, excellent fuel economy and high specification - with the CX-5 diesel delivering up to 17 mpg better than some of its rivals - which includes dual zone climate control, Bluetooth® and iPod connectivity, the CX-5 is expected to be very popular.

‘The CX-5 therefore has many key advantages versus the competition and whether choosing a petrol or diesel model, those benefits are available in a vehicle that performs well on the road.’

Meanwhile, whole life cost figures from leading provider KWIKcarcost reveal that the entry-level SKYACTIV-G 2.0-litre 165 PS SE-L petrol engine model will cost 49.48p per mile to run over three years/60,000 miles.

That is better than a wide range of rival models including the Volkswagen Tiguan, Nissan Qashqai, Audi Q3, Kia Sportage, Honda CR-V, Toyota RAV4 and Ford Kuga.

Similar data for the entry-level SKYACTIV-D 2.2-litre petrol 150 PS SE-L also highlights that the model makes significant financial sense for budget-conscious fleet decision-makers. KWIKcarcost calculates the model will cost 48.47p per mile to run over the benchmark period putting it ahead of rivals including the BMW X1, Hyundai ix35, Ford Kuga, Toyota RAV4 and Honda CR-V.

Mark Jowsey, director manufacturer liaison at KWIKcarcost, said: ‘Mazda has taken time to develop SKYACTIV technologies with the key benefit that it is focused neither solely on diesel nor simply on engines. SKYACTIV embraces light-weight technologies and reduced weight also allows the CX-5 to offer more space than many direct competitors.’

Company car tax for drivers choosing the entry-level 2WD SKYACTIV-G 2.0 litre SE-L (P11D value £21,220) will be £764 (20% taxpayer)/£1,528 (40% taxpayer) in 2012/13 rising to £806/£1,613 in 2013/14 due to emissions being 139g/km. Among rival marques only the Nissan Qashqai matches the CX-5 on emissions but performance is 117 PS from a 1.6 litre engine.

Meanwhile, company car tax for drivers choosing the entry-level 2WD SKYACTIV-D 2.2 litre 150 PS diesel SE-L (P11D value £22,940) or the AWD alternative (P11D value £24,520) will also benefit from unbeatable value in terms of emissions versus performance.

Benefit-in-kind tax bills on the respective models in 2012/13 are £780/£1,560 rising in 2013/14 to £826/£1,652 on the 2WD option for 20%/40% taxpayers with bills being £1,030/£2,060 in 2012/13 rising to £1,079/£2,158 in 2013/14 for 20%/40% taxpayers opting for the AWD variant.
Once again emissions of 119 g/km and combined cycle fuel economy of up to 61.4 mpg are unmatched by rivals given the available performance (150 PS). Although emissions are matched by both the Nissan Qashqai and Skoda Yeti, engine power is significantly below that of the CX-5.
Mazda UK head of fleet Steve Tomlinson added: ‘The CX-5 will shake-up the burgeoning compact SUV crossover segment. The revolutionary SKYACTIV technology delivers major fuel economy and emission advantages versus competitors across both petrol and diesel variants. Coupled with low levels of depreciation, the CX-5 should be on every fleet operator’s choice list as it makes financial sense.’

New diesel-only engine range powers revised BMW X1

THE new BMW X1 featuring revised exterior styling combined with a subtlety evolved cabin and powered by an all-new diesel range of engines will go on sale from July.

The line-up changes - with on-the-road prices starting at £24,660 for the X1 sDrive18d and topping out with the X1 xDrive25d from £31,860 - also see new Sport and xLine models joining the traditional SE and M Sport trim levels.

Every rear-wheel drive X1 now has emissions below 130 g/km, and with the option of a new eight-speed automatic gearbox combined with BMW’s award-winning EfficientDynamics technologies.
The new X1 features a range of diesel engines all based on the latest 1,995cc, all-aluminium BMW four-cylinder unit featuring common-rail direct fuel injection and BMW’s TwinPower Turbo technology. 
For the variants wearing the 18d badge, the four-cylinder diesel delivers 143 bhp and  peak torque of 320 Nm delivered between 1,750 and 2,750rpm. In sDrive form that equates to a sub-10 second 0-62 mph time of 9.6 seconds and a top speed of 125 mph. Performance is combined with a fuel consumption figure of 56.5 mpg and emissions of 128 g/km. 
The four-wheel drive xDrive model shares identical engine outputs with its rear-wheel drive relation, reaching 62 mph from rest in 9.9 seconds and reaching a top speed of 121 mph. It returns 51.4 mpg on the combined cycle while emissions are 143 g/km.

The 20d TwinPower diesel engine is also available in both sDrive and xDrive variants, and produces 184 bhp with 380 Nm of torque available from 1,750-2,750 rpm. This allows the sDrive model to reach 62 mph in 7.8 seconds, before travelling on to a top speed of 136 mph. The sDrive20d achieves 57.6 mpg with emissions of 143 g/km. 
The xDrive20d also features an identical engine output to the sDrive20d and completes the 0-62 mph sprint in 8.1 seconds, with a top speed of 133 mph and fuel consumption of up to 52.3 mpg with emissions of 143 g/km.

The sDrive20d EfficientDynamics is only available in rear-wheel drive form with a manual gearbox, and features a 2.0 litre diesel engine with 163 bhp and 380 Nm of torque. The model achieves a combined fuel consumption figure of 62.8 mpg and emits 119 g/km. The model reaches 62 mph from rest in 8.3 seconds and goes on to a top speed of 133 mph.

The new BMW X1 has a new flagship model in the form of the xDrive25d, which is only available in four-wheel drive. Producing 218 bhp, 0-62 mph takes 6.8 seconds and the top speed is 142 mph. Combined cycle fuel consumption is 51.4 mpg and emissions are 145 g/km.

All new BMW X1 models feature as standard a six-speed manual gearbox, but a new eight-speed automatic transmission with Steptronic is available on every variant apart from the sDrive EfficientDynamics model.

The range starts with the SE trim, which includes items such as 17-inch light-alloy wheels, two-zone automatic air conditioning and a multi-function sport leather steering wheel. However, the new X1 in SE specification now also features as standard Bluetooth, USB audio interface and black roof rails. There is no increase in pricing for SE models.

The new Sport specification sits above the SE models. The other new trim level is the xLine specification, designed to accentuate the premium but versatile feel of the new X1. The M Sport trim line is the pinnacle of X1 specification.

Audi takes ‘light touch’ to a new level with next A3

THE next Audi A3, which launches in September, will be almost as light as the original model from 1996, despite packing significantly more safety and luxury features.

Audi sees weight-saving as one of its ‘core competences’ and a vital part of its emissions-reducing programme.

‘With this model we have broken through the weight spiral while adding to safety and equipment,’ Dr Olaf Kohler, who is responsible for the car'’ lightweight engineering told Headlineauto.

The weight reduction is as much 80 kilos on at least one model, even though the exterior dimensions of the new A3 are roughly the same as those of the current, second-generation car.

To achieve this, Audi has examined every single component to see if weight could be trimmed. The new A3 has a ‘multi-material body’, including lightweight steels and an aluminium bonnet and bumper supports, which saves 18 kilos.

There is a new aluminium front sub frame which saves six kilos, and lighter sound-deadening materials in the cabin. The seats, air conditioning system, wiring and plastics are lighter than those in the current car and the metal screws, which hold parts of the interior trim together, have been replaced by plastic rivets.

The next generation A3 is the first car to be built on the Volkswagen Group’s new modular transverse platform, which will eventually underscore every Volkswagen from the Polo to the Passat, Audi’s A1 and A3 family and almost every Skoda and SEAT. 
But the biggest single saving is the 21-kilo reduction achieved by the new 1.4 litre TFSI petrol engine, which will be the entry-level power unit at launch. There will also be new 1.8 TFSI and 2.0 litre TDI turbodiesel units. Carbon dioxide emissions are down to 120 g/km for the petrol engines and 99 g/km for the diesel. In time, 1.2 litre petrol, 1.6 litre diesel, high-performance S and electric models will be added.
Audi has been pioneering lightweight body technology since 1994, when it launched the A8 built around its ASF (aluminium space-frame) architecture, 40% lighter than a conventional steel body. 

New Porsche Boxster enters showrooms

THE all-new Porsche Boxster has entered UK showrooms priced from £37,589 on-the-road for the standard model and from £45,384 for the Boxster S.

The new mid-engine, convertible Boxster arrives with an all-new lightweight body, new flat-six engines with direct petrol injection, a completely revised chassis and evolutionary styling.

Up to 35kg lower weight, a 60mm longer wheelbase, widened track on the front and rear axles, and larger wheels and tyres are said to significantly enhance the performance of the new car by notably increasing its stability and agility. The benefits include 15% greater fuel efficiency.
The standard Boxster is powered by a 265 bhp 2.7 litre engine - 10 bhp more than its larger capacity 2.9 litre predecessor. Technically, it is now based on the 3.4 litre engine of the Boxster S. The 3.4 litre delivers 315 bhp, 5 bhp more than before. Both models feature a manual six-speed gearbox as standard, with the seven-speed dual-clutch Porsche Doppelkupplungsgetriebe (PDK) available as an option.

When fitted with the PDK transmission and Sport Chrono Package option, the 2.7 litre Boxster sprints from 0- 62 mph in 5.5 sec, the Boxster S in 4.8 seconds. Combined cycle fuel consumption for the Boxster with PDK is 36.7 mpg, and emissions are 180 g/km. The Boxster S with PDK returns 35.3 mpg and 188 g/km.

The Boxster features an Alcantara interior, 18-inch alloy wheels, auto stop/start and Sports mode, remote control hood operation, audio CD with seven-inch colour touch-screen control, a universal audio interface offering MP3 connectivity and a three-year warranty. The Boxster S adds 19-inch alloy wheels, partial leather interior and Bi-Xenon headlights in addition to the 3.4 litre engine.

Vauxhall’s new ‘urban car’ to be called Adam

THIS is the first official picture of Vauxhall’s new ‘urban car’, which is to be badged Adam having previously been known by its code name of Junior.

Few official details are available. However, the new model, which will be a four-seat three-door hatchback, will be formerly unveiled at September’s Paris Motor Show.

The model is expected to be a rival to a number of small cars including the Peugeot 107 and Fiat 500. It will also take-on the Mini, notably in the way that Adam can be personalised by drivers.

Reports suggest that Adam will go on sale in the autumn with on-the-road prices starting at around £10,000.

Manufacturer news___________________________________________

Losses at Vauxhall/Opel undermine General Motors

LOSSES of $300 million in the first quarter of 2012 at Vauxhall/Opel undermined General Motors’ performance in the first three months of the year.

General Motors reported first quarter revenue of $37.8 billion (2011: $36.2bn) with net income of $1bn down from $3.2bn a year ago.

‘The U.S. economic recovery, record demand for GM vehicles in China and the global growth of the Chevrolet brand helped deliver solid earnings for General Motors,’ said Dan Akerson, chairman and CEO. ‘New products are starting to make a difference in South America, but Europe remains a work in progress.  We’ll continue to work on both revenue and cost opportunities until we have brought GM to competitive levels of profitability.’

The performance of GM Europe with a quarter one loss of $300m compares with break-even results in the first quarter of 2011.
  

With the strengthening United States economy helping release pent-up demand, General Motors now expects that full-year 2012 US light vehicle sales will be in the 14-14.5m range. Previously, the company expected sales to fall between 13.5-14 million units.

Light commercial vehicles______________________________________

Van sales continue 2012 decline

VAN demand continued a downward trend in April with registrations 19.8% lower than 2011, according to data from the Society of Motor Manufacturers and Traders (SMMT). 
Van registrations totalled 14,508 last month (April 2011: 18,081) and with four consecutive monthly declines from January to April, total sector registrations at 76,196 units were 15.7% down on the same period in 2011 (90,422).

Paul Everitt, chief executive of the SMMT, said: ‘The relative strength of the 2011 van market continued to dent 2012 performance with the ‘up to 3.5t’ market dropping 19.8% in the month. Last month’s CV Show saw the launch of a host of new sophisticated and efficient vehicles that will be important to the sector’s performance through the rest of 2012 and beyond.’
Across the various van market segments the only exception to the downward trend in 2012 is the 4x4 utility sector, which has seen volumes total 2,485 this year, 3.1% up on last year’s 2,410. However, sector registrations fell 3.8% last month to 329 (April 2011: 342).

Elsewhere, sales of sub 2.0 tonne vans last month fell 27.1% to 2,404 (April 2011: 3,298) to leave 2012 volumes down 28.2% at 12,906 (2011: 17,963); registrations of 2.0-2.5 tonne vans fell 22.6% last month to 1,820 (April 2011: 2,351) to leave 2012 volumes down 3.2% at 10,257 (2011: 10,591); sales of 2.5-3.5 tonne vans fell 15.8% last month to 8,746 (April 2011: 10,392) to leave 2012 volumes 12.8% lower at 43,073 (2011: 49,369); and registrations of pick-up commercials fell 28.8% last month to 1,209 (April 2011: 1,698) to leave 2012 volumes 25.9% lower at 7,475 (2011: 10,089).
Isuzu sees ‘encouraging’ interest in all-new pick-up 

ISUZU has reported more than 250 ‘expressions of interest’ - a third of which were from fleet operators - at the recent CV Show for its all-new D-Max.

The vehicles, with prices ranging from £14,499 to £21,499 (CVOTR), premiered at the event held over three days at the NEC, Birmingham.

The new pick-up, which is powered by a 163 PS 2.5 litre twin-turbo common-rail diesel engine, is available in three bodystyles: single cab, extended cab (with rear-hinged side access panels) and double cab, and four specification levels.  Combined cycle fuel economy is 38.2 mpg and emissions are 194 g/km.

William Brown, general manager of Isuzu UK, said: ‘The CV Show is one of the most important dates in the industry’s calendar. With trades people from across the UK descending on the NEC in Birmingham, it’s imperative to get a positive reaction and our new Isuzu D-Max was very well received. To record more than 250 expressions of interest ahead of the June launch - a third of which were from fleet operators - is hugely encouraging.

‘That figure represents more than 10% of our 2011 sales. It once again shows that Isuzu understands the needs of buyers in this segment, and that the D-Max is a thoughtfully-conceived package combining both rugged ability and an exceptionally refined interior.’

Flowrite goes with reliable Mercedes-Benz Vito 

 

VEHICLE reliability is crucial to Flowrite Services, which offers customers a four-hour emergency response time, which is why the air conditioning and refrigeration specialist has chosen the Mercedes-Benz Vito.

The Maidstone-based company took its first 20 long-bodied Vito 113CDIs from Mercedes-Benz Commercial Vehicle Dealer of the Year Sparshatts of Kent, at the end of last year. 

 

They’ve proved so fuel-efficient and been such an instant hit with its field engineers that Flowrite has just returned for another 20. As a result, Mercedes-Benz can now lay claim to the lion’s share of the operator’s fleet.

 

Flowrite Services installs and maintains air conditioning and refrigeration systems for the leisure, commercial and retail industries. The company also has a satellite office in Lichfield, Staffordshire, but its 70 engineers are strategically located nationwide.

 

The new Vito fleet is the subject of a two-year lease arrangement with Sparshatts, which includes tyre support; each van will typically clock-up 35,000 miles per year, with maintenance being undertaken by the most conveniently located Mercedes-Benz dealer.

 

Launched last year, the Euro5-compliant Vito 113CDI is powered by a state-of-the art 2.1 litre, four-cylinder diesel engine producing 136 bhp and 310 Nm of torque.

Managing director Andy Moore said: ‘We’re very happy with our new Mercedes-Benz vans, not least because we’re achieving a 10% improvement in fuel efficiency, which represents a very worthwhile saving indeed.
‘We’re very proud of our ‘first-time fix’ track record. Clearly, when you’re offering a four-hour emergency response time, you can’t afford to have your vehicles laid up at the side of the motorway, or out of action in a workshop for days on end.

 

‘We like the fact that unlike our previous supplier’s agents, Mercedes-Benz dealers are commercial vehicle specialists and open round-the-clock. This means we can get our vans serviced overnight, which suits us perfectly because it means they’re always ready for work when we need them.’

Residual value update_________________________________________

Increased supply takes edge off used car prices

INCREASED supply of used cars has taken the edge off used car prices in the trade, according to used car valuation experts CAP.

At the heart of the change in market conditions has been the influx of part-exchange cars into franchise dealers due to the March plate change. With those dealers now focused on retailing their part-exchanges, competition to acquire stock in the open market has reduced and this has led to a slight weakening of values.

Despite the increase in supply, CAP believes the medium term stability of the used car market is not threatened.

A CAP spokesman said: ‘A year ago the increase in volume was much more of a cause for concern because it was largely driven by dealer self-registrations. This was due to severe weakness in the new car market and it meant a sudden and large influx of late plate cars into the market.

‘This time more of the March new car sales represented genuine business and the fact that there are around 15,000 fewer 0-12 month old cars advertised for sale at present than a year ago is evidence for that.

‘The dynamic in the trade market has clearly shifted from that of a few weeks ago when franchise and independent dealers were competing hard for every quality used car and consequently finding it difficult to maintain satisfactory profit per unit. 
‘Now the heat is off we are hearing reports that margins are improving for many. Although franchise dealers have not completely given up buying in the open market most had finally managed to fill all their longstanding forecourt spaces by the 3rd week in April.

‘Franchise dealers are also readjusting their used car profiles to focus back onto younger cars, which has led to something of a glut of five to seven-year-old cars, offering much more choice in the marketplace for independents.’

Meanwhile, car supermarkets are reported to be ‘very active’ in the trade market and some are being quite aggressive in their pursuit of the best cars for retail. 
The spokesman added: ‘Despite the general increase in volume, the fact that the majority of dealers tell us that their retail business is ranging from satisfactory to strong means we believe the medium term stability of market prices is not a major concern.’
Politics and regulation_________________________________________

Drug-drivers to face jail under new law

DRUG driving is to become an offence punishable by up to six months in jail, under Government plans for new legislation contained in the Queen’s Speech yesterday (Wednesday, May 9).

The proposed drug-driving law is to be included in the Government’s Crime and Courts Bill.

Driving under the influence of drugs is currently not an offence, unless police can prove the substances impaired the driver’s judgement or that another law was broken.

The new law will effectively bring drug-driving into line with drink-driving and make it an automatic offence to have levels of certain drugs in the bloodstream.

Following a long-running campaign for a change in the law, police officers will be issued with hand-held devices - similar to breathalysers - to test the level of drugs in the body at the roadside by the end of the year.

The penalty for the new offence will be a maximum of six months jail, a fine of up to £5,000 and an automatic driving ban of at least 12 months, which is similar to the current punishment for drink-drivers.

Road Safety Minister Mike Penning said: ‘Drug drivers are a deadly menace - they must be stopped and that is exactly what I intend to do.

‘The new offence sends out a clear message that if you drive whilst under the influence of drugs you will not get away with it. This measure will help to rid our roads of the irresponsible minority who risk the lives of innocent motorists and pedestrians.’

An independent review of drink and drug driving law in 2010 recommended that a new specified limit offence should be developed. The exact drugs covered by the offence and the specified limits for each will be determined following advice from an expert panel and a public consultation. 

The plan to introduce the legislation in the new session of Parliament was announced within days of the IAM (Institute of Advanced Motorists) revealing that one in 10 young male drivers had driven under the influence of cannabis.

 
Around 750,000 people have driven under the influence of cannabis and 370,000 have driven under the influence of class A drugs, claimed the organisation.

Despite the Government’s intention to equip police forces with roadside drugalysers, the IAM says it is yet to be proven that limits can be set for illegal substances above which a driver is deemed to be unfit to drive. 

The IAM believes that the proven ability of impairment testing, currently undertaken at the roadside by police officers, should not be forgotten in any rush to provide a technological solution to the drug driving issue. 
Unless drugalysers can provide proof of impairment in situations where a cocktail of drugs and alcohol may have been taken, their main role will be as detectors of the presence of illegal substances. This may in itself be a useful function but not necessarily a road safety one, says the IAM.

IAM chief executive Simon Best said: ‘Any new equipment that will allow police to make quick and accurate decisions at the roadside or at the police station on drivers who are impaired by drugs is great. In this way traffic officers can get back out onto the frontline of roads policing, where their impact is highest.

‘But the introduction of a drugalyser type test, needs to be backed up by some measure of impairment. Without this, the test could simply catch those people who have used drugs at some point, but are not necessarily still impaired by them. 

‘Impairment as the key factor is also essential in tackling drivers who may have used over the counter or prescription drugs, which while legal, can have an equal impact on driving ability as illegal ones.’
Ellen Booth, senior campaigns officer at road safety charity Brake, said: ‘This is an incredibly important step forwards in tacking drug driving which Brake welcomes wholeheartedly. 
‘Creating a new offence as well as approving roadside drug screening devices by the end of 2012, will make an enormous difference in preventing drug-driving crashes, and also ensuring justice for families whose lives are turned upside down by selfish drug drivers.’
9,000 motorists continue to drive with 12 points on licence

ALMOST 9,000 motorists are continuing to drive despite having 12 penalty points on their licences, new figures show.
Motorists who build up 12 points or more within a three-year period are liable to be disqualified from driving under the ‘totting-up’ system. However, courts can use their discretion as to whether a driver is banned.

Blackpool, Oldham and Manchester have the highest proportion of drivers with 12 points or more, the statistics, obtained by the Co-operative Motor Group following a freedom of information request to the Driver and Vehicle Licensing Agency (DVLA), reveal.
The list of the top 10 locations with the most 12-point drivers in relation to the number of registered motorists is completed by: Rotherham, Liverpool, Peterborough, Bradford, Doncaster, Hull and Preston.

Co-operative Group managing director Tony Guest said: ‘It is concerning that motorists with so many points on their licence can legally be allowed to continue to drive.

‘We would hope that at the very least these drivers are having to undertake retraining to ensure that they do not reoffend, but we understand this is rarely the case. We would push for a standard test for drivers that reach 12 points for the safety of all road users.’
A spokesman for the DVLA told the Daily Mail (Friday, May 4): ‘The DVLA’s role is to record the information provided by the courts.

‘The courts are able to use their discretion to decide whether or not to disqualify a driver. However, the statistics are likely to include cases where drivers have served their period of disqualification and successfully re-applied for their driving licences.’ 

VRA provides support to help modernise the DVLA

 

THE Vehicle Remarketing Association (VRA) has met with the Driver and Vehicle Licensing Agency (DVLA) in what it calls a ‘high level show of support’ for the Government department in its quest for change.

 

The VRA, which has over 60 members who between them handle, sell, inspect, transport and manage more than two million used vehicles annually, is working with the DVLA to help it modernise and simplify its processes as it looks to reduce annual operating costs by £100 million.

 
The DVLA’s current proposal for changes includes in 2012/13 - enhanced front office counter licensing transactions, removing the insurance check at the point of relicensing and the centralised printing of tax discs at first registration. In 2013/14 the initiatives include: Northern Ireland technical integration creating harmonised UK-wide services, 
online personalised registration transactions, fleet licensing enhancements and the launch of V5C on-demand for fleet owners. In 2014/15 the measures include: abolition of the driver counterpart to the driving licence, introduction of driver licence checking and the removal of the driver’s address from the Driver Card.     

‘The majority of our members rely on the DVLA in some way or another in the successful day to day running of their businesses,’ explained John Davies, chairman of the VRA.

 

‘The initial meeting between both parties was very open and productive and we are now aware of the scale and nature of changes that the DVLA is considering.

 

‘Our members have pledged to work with the DVLA to help redesign and develop its processes and systems to ensure they support the future needs of the remarketing industry and its customers.’
 

Topics of conversation during the recent meeting included overhauling the current cherished transfer system, relicensing, the printing of tax discs for new cars by dealers, the entire V5 process surrounding the sale of a vehicle and the swift replacement of lost V5s. 

 

The DVLA discussed proposals to realign the Northern Ireland vehicle licensing services with existing GB services and it talked about how enhanced processes will be used to modernise DVLA operations and continue to support the motor industry in the event of the closure of DVLA regional offices.

 

An immediate benefit of the Northern Ireland changes was identified by a major rental company and VRA member which currently registers vehicles in England, ships them to Ireland and then ships them back to be sold on the mainland at the end of their life. 

 

In the future the rental company could register vehicles in Northern Ireland and dispose of them in the used market, since the information would be stored in a single system saving valuable time and money. 

 

‘The DVLA has recognised how our members can support the transformation of services at a detailed level. The DVLA has given us a place on its Motor Industry Liaison Group which has been taken up by VRA member Guy Pearce who heads up VRA’s provenance working group.

 

‘He will be our eyes and ears on the group and will call upon VRA members as and when needed to further support the DVLA. We are confident that the remarketing industry will see major benefits out of the partnership.’
 

Hugh Evans, the DVLA’s corporate affairs director who is responsible for maintaining relationships with stakeholders and partners, said: ‘We were very pleased to be able to talk to the VRA and its members and we have a huge opportunity to make changes in line with the industry’s current and future requirements.’
Dealer news__________________________________________________

General motor industry news___________________________________
New car sales hopes rise on recovery of private registrations

RISING new car private sector demand - with corporate sales just below last year’s pace - has seen the Society of Motor Manufacturers and Traders (SMMT) increase its forecast for 2012 registrations.

April’s rise in new car sales - up 3.3% to 142,322 units - with private segment sales leading the way - up 14.8% to 61,810 - means that the SMMT is now predicting that full year sales will be 1.941 million units, 0.4% up on last year’s levels. Further 2.6% growth, to 1.999 million units, is forecast for the 2013 market.

April saw the third, and largest, increase this year in new car sales with January-April volumes up 1.4% (9,796 units) to 705,878 vehicles registered (2011: 696,082). Private new car registrations in the first third of the year are up 7.3% to 326,691 (2011: 304,443).

‘A strong April new car market has raised confidence across the UK motor industry with registrations increasing 3.3%,’ said Paul Everitt, SMMT chief executive. 

‘We are seeing a steady increase in consumer confidence with growth in private demand, boosted by the arrival of a raft of new products. SMMT has increased its full year forecast to 1.95 million units, putting the market marginally ahead of 2011, indicating a period of relative stability.’

The growth in registrations comes on top of a weak 2011 performance. Total registrations to April are some 18% below the 2007, pre-recession level, but 15% above the low of 2009.
Fleet sales last month totalled 74,485, 3.4% down on a year ago (77,117) to leave 2012 volumes 1.2% down on last year at 348,383 (2011: 352,486). Meanwhile, business sector volumes fell 11.2% last month to 6,027 (2011: 6,788) to leave this year sales down 21.3% at 30,804 (2011: 39,153).

The market share for petrol cars grew in April (4.3%), although over the first four months of the year diesel and alternatively-fuelled car registrations have shown volume and market share growth, up 4.3% and 3% respectively with petrol engined sales down 1.6%.

The Ford Fiesta was the best-selling model in April and remains so over the first four months of 2012 followed by the Vauxhall Corsa and Ford Focus. Ford was the leading car manufacturer last month and retains that position for the first four months of 2012.
Auto Windscreens reaches a new standard of customer service

AUTO Windscreens has gained the ISO 9001:2008 quality management systems accreditation from the British Standards Institution (BSI).

The standard recognises companies that consistently deliver products that meet customer and regulatory requirements and which have implemented systems and procedures to continuously monitor and improve service. 

All business processes in every department at Auto Windscreens were reviewed to ensure procedures complied with the Quality Management System manual. BSI conducted a three-stage audit programme at the company’s Chesterfield head office and in its 21 fitting centres, and it took eight months to achieve the full accreditation. 

Mark Foster, Auto Windscreens’ service delivery director, said: ‘There’s no doubt we’re setting the standard for exceptional customer service in the industry. Gaining this accreditation doesn’t only help us to manage our business effectively, it also shows our customers that we believe in consistently high quality products and service, and investing in effective systems and in exceptional people.’
Photo caption: Auto Windscreens’ service delivery director Mark Foster (right), presents the certificate to Mark Oldfield, Auto Windscreens’ quality and auditing officer).

People on the move____________________________________________

SEAT appoints new national fleet and business sales manager 

SEAT UK has appointed Philip Allan as its new national fleet and business sales manager as it seeks to sustain its burgeoning popularity within the UK’s fleet sector.

Allan (49) joins the Spanish brand at the dawn of one of the most exciting periods in its history, with the latest iteration of the best-selling Ibiza supermini having just hit UK showrooms and a major offensive of new products - including the stunning Mii city car - just around the corner.

He boasts a wealth of experience in the fleet industry having served as national fleet sales manager at Nissan before moving to Renault UK where, as head of leasing, he oversaw significant growth in contract hire share.

Now, reporting directly to SEAT UK’s head of fleet, Steve Robertson, he will work to ensure the latest additions to the car maker’s line-up join the Leon hatchback, Exeo executive saloon and estate and Alhambra MPV as fleet favourites.

With direct responsibility for a dedicated nine-strong fleet and business sales team, Allan will also play a major role in SEAT’s mission to become a fleet manufacturer of choice, delivering on its commitment to improve the customer experience and build on the brand’s recent record of growth in this important market segment.

Audi to appoint new fleet sales chief

AUDI is to appoint a new head of fleet sales following the departure ‘by mutual consent’ of Iain Carmichael to pursue opportunities elsewhere.

He had been in the post for the past six years during which time Audi has seen significant fleet growth. Audi says that a replacement for Carmichael was being recruited. 
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IT’S rare that the Digest highlights in this column a new model. However, amid all the hype around electric vehicles and so-called extended-range cars, Mazda is staying loyal to the internal combustion engine. Demand for electric vehicles has fallen flat due to a range of issues. However, they essentially relate to price, total operating cost uncertainty and range anxiety. Extended range vehicles are a step removed from electric vehicles, but once again the price is high as it is with the imminent arrival of plug-in hybrids. Meanwhile, Mazda is billing its breakthrough technology, SKYACTIV, as ‘no compromise’. It debuts in the all-new CX-5 and in terms of price competes with a range of other compact SUVs. However, the model comfortably out performs rivals in terms of both MPG and emissions. SKYACTIV technology will gradually be rolled out across the Mazda model line-up. The marque is not anti alternative fuels. Indeed it is working on a range of alternatives, including hydrogen. But it believes, for now, petrol and diesel are the power of choice. Sales figures will reveal who is right. . 
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