
                                                                        Issue no.473                                                                                      This week’s news for company executives                           May 24, 2012   
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Unite urges public fleets to buy British-built vehicles

PUBLIC organisations have been urged to buy British-built vehicles to support UK automotive and components manufacturing.

The call comes from Unite, Britain’s largest trades union, as part of a 10-point plan to build on the recent successes in the UK automotive industry, which includes the announcement that Vauxhall is to build the new Astra at its Ellesmere Port plant.

The demand also comes in the wake of a Freedom of Information request by the union that found that despite there being a wide choice of high quality vehicle manufacturers in the UK 72% of vehicles procured by police authorities were manufactured overseas.
Merseyside Police procured 11.5% of their vehicles from UK-based manufacturers but with only 8% of the total from Vauxhall despite the Astra being built in its area.

The information also revealed that West Midlands Police procured 30% of their vehicles from UK-based manufacturers but only 2% of the total from Jaguar Land Rover, which produces vehicles in its locality.

Additionally, Wiltshire police procured only 2% of their vehicles from UK-based manufacturers.

Unite believes, according to its report ‘Driving Growth’, that a key element of boosting vehicle manufacturing in the UK must include a positive procurement policy encouraged by central Government. 
The public sector spends around £220 billion each year on procurement and Unite national officer Roger Maddison said: ‘The Government could boost demand at a stroke by introducing a procurement strategy to support UK motor manufacturing. 
‘It is outrageous that 72% of police vehicles are built outside the UK. This would never happen in Germany or France. Public bodies in the UK should use their buying power to support UK manufacturing.

‘An interventionist Government could do so much to support jobs and skills in manufacturing. It is time for the Government to listen to our demands because Unite understands manufacturing and the measures needed to support it.’

The research also highlighted that there was no coherent procurement policy to buy vehicles manufactured within the UK. 
The report noted: ‘Unite doubts that the Italian police will ever be buying police cars from Vauxhall yet the police force in Wales bought their vehicles from Audi.’

Major car manufacturers with UK production facilities are: Aston Martin, Bentley, Mini, Honda, Jaguar Land Rover, Nissan, Rolls Royce, Toyota and Vauxhall. Major commercial vehicle manufacturers with UK production facilities are: Ford, Land Rover and Vauxhall. Additionally, there are a number of smaller car and commercial vehicle manufacturers.

Unite national officer Tony Murphy added: ‘The automotive industry employs 700,000 people, a superb workforce - making cars, world class buses and coaches, commercial vehicles and components - it is hugely important in re-balancing the economy.

‘The UK needs to build on the current success of the automotive industry, learn lessons and apply them to other manufacturing sectors which are struggling because of a Government which does not do enough. We need a strategic investment bank for manufacturing and the Government has created untold problems by scrapping regional development funds.

‘We also need a skilled apprenticeship system, such as they have in Germany which gives young people transferable skills for the future and to avoid skills shortages in the future.’

· The report, ‘Driving Growth’ can be accessed at http://www.unitetheunion.org/sectors/vehicle_building_and_automotiv.aspx
Kwik-Fit invests to facilitate growth through quality customer service

KWIK-Fit is established as the UK’s largest fast-fit company and by 2020 it is striving to become the number one globally with ‘the highest quality’ the key driver to achieving that goal.

That is parent company Itochu Corporation’s vision for the Kwik-Fit Group following its acquisition of the business last year.

Kwik-Fit’s strategy is for each of its centres to be ‘number one’ in its locality - and not necessarily as a consequence of having the most centres - with customer satisfaction driving that aspiration.

Kwik-Fit has already embarked on a major investment strategy that will - alongside further improvements in customer service - underpin corporate sector growth.

The multi-million pound strategy that is underway sees investment in centre refurbishment and expansion of Kwik-Fit Fleet’s share of the light commercial vehicle market and will continue with:

· Network growth to more than 800 UK centres handling fleet business

· Expansion of Kwik-Fit Mobile including longer operating hours

Kwik-Fit Fleet sales director Peter Lambert said: ‘Itochu Corporation has already been involved in the UK automotive sector for almost two decades and the company is investing for the long-term.

‘That investment strategy, coupled with further improvements in customer service allied to the convenience of motorists, including company car and van drivers, using Kwik-Fit services will further increase our market share.’

The announcement came as Kwik-Fit Fleet marks 25 years of serving the fleet industry.

Launched on the strength of Kwik-Fit Group holding a handful of trade accounts in 1987, Kwik-Fit Fleet has grown from a £2.4 million business to a £200 million+ trading division, but the plans are aimed at increasing its share of the vehicle leasing, outright purchase and rental fleet sectors.

Kwik-Fit Fleet customers will be able to use the 130 Stapleton’s Tyre Services centres in the UK that Itochu already owns following the completion of IT system enhancements during the second quarter of 2013. 
This will effectively increase the size of Britain’s largest independent fast-fit business to more than 800 high street locations.
Lambert said: ‘We are busy behind the scenes ensuring that all the Stapleton’s Tyre Services centres have the IT capability to access fleet accounts. Once that is achieved company car and van drivers will benefit from the added convenience of being able to use more locations across the UK.’

A major investment is being made by Kwik-Fit in its light commercial vehicle tyre fitting proposition and in expanding its range of mechanical services to fleets as the number of vans on the UK’s roads continues to rapidly rise.

To meet increasing demand from fleets for a wide range of van-related products and services, Kwik-Fit Fleet is investing in:

· An expanded range of tyres in centres that will cover the top 80%+ of vans with premium, mid and budget priced choices across each of those sizes

· New specialist light commercial vehicle equipment in its 800 UK centres - the largest network of any fast-fit provider

· Additional light commercial vehicle training for staff

· Ensuring that the vast majority of the centre network can accommodate light commercial vehicles, including the growing number of hi-roof, long wheel base models as well as car derived vehicles, while making details of those centres and their specific facilities available to customers.

Centres are starting to be ‘tooled up’ for the improved offering to light commercial vehicle fleets, which includes the purchase of six-tonne trolley jacks, five-tonne axle stands, wheel clocks, extensions bars and tyre cages.

Finally, Kwik-Fit Mobile is set to expand with its launch into the retail sector - and there will be added benefits for fleets.

A number of significant initiatives are in the Kwik-Fit Mobile pipeline and chief among them is the move into offering retail customers the option of a ‘we come to you’ mobile tyre repair and replacement service.

Kwik-Fit Mobile was launched almost a decade ago and its fleet of more than 200 vehicles continues to be increasingly used by corporate customers to improve business efficiency. 

Now a similar service is to be promoted to retail customers and as demand rises then the number of vehicles in the Kwik-Fit Mobile fleet will increase thus also making the service even more accessible to fleet customers.

Meanwhile, Kwik-Fit is considering extending the operating hours of Kwik-Fit Mobile from 8.30am-5.30pm by 90 minutes to 7pm

Additionally, further developments to the Kwik-Fit Mobile IT platform to optimise customer response times will mean, once operational, the company will have the opportunity to offer two-hour time windows.

Company car drivers call for better roads and a third want tolls

COMPANY car drivers want to see more money going into improving roads according to the 24th annual ‘RAC Report on Motoring’.

It reveals that 85% of company car drivers do not think taxes are sufficiently reinvested in local roads. The report also highlights that one third (33%) would support more toll roads to ease rising congestion. 

The report into UK motoring behaviour and attitudes reveals frustrations at travel delays are a key concern for company car drivers who want solutions to the issues they face on the roads. Over 70% of respondents said congestion was getting worse and three quarters (73%) want targeted improvements to local roads to relieve bottlenecks.

The report also shows that business drivers aren’t afraid to put their foot down and see speeding as a lesser crime than their private motoring counterparts. 

Nearly nine in ten (87%) company car drivers admit to speeding on motorways, compared with less than two thirds (61%) of private motorists. It is no surprise then that business drivers are also more likely to favour no penalty for minor speeding offences - 38% of company car drivers are against speeding fines, versus 29% of private motorists - reveals the study.

In addition, nearly three-quarters of company car drivers support different speed limits on similar classes of roads, reflecting the desire of business drivers to get where they need to go, fast.

David Bizley, RAC technical director, said: ‘We recognise that company car drivers are under huge pressure to complete each journey as quickly and efficiently as possible, so the importance of maintaining roads to a high standard and speed restrictions are all key issues for those who drive for business.

‘However, it is worrying that such a high number of company car drivers are breaking speed limits and view this as somehow less serious than other motoring offences. Good business must not come at the expense of road safety.’

Despite flouting speed limits, company car drivers are the least likely of all motorist groups polled by the RAC to take drugs and drive. The requirement by many employers that their drivers have a clean licence may explain why just 1% of company drivers say they have driven under the influence of drugs - 4% lower than the average figure across all motoring groups.

The report also shows that the rising cost of motoring is shown to affect company car drivers less than other motorists, however they are still feeling the pinch. Nearly half (48%) say they will have to cut down on the amount they drive if fuel prices continue to increase and have admitted to changing their driving style to conserve fuel (49%).

As a result of these findings, the RAC is calling on Government to scrap the planned 4p a litre rise in fuel duty in August at a time when drivers are being hit by record fuel prices and are struggling to cope with the impact of high motoring costs.

Contractor’s fleet goes 100% Ford

MORE than 130 Ford vehicles have been added to the fleet of building and maintenance services contractor, Mountjoy. 

The addition of these vehicles means that Mountjoy’s ‘workhorse fleet’ of 176 vehicles is now sourced 100% from the Ford stable.

Mountjoy, which has bases in Portsmouth, Southampton, Woking and Newport on the Isle of Wight, has taken delivery of 119 short wheelbase Ford Transit vans that were built at Ford’s plant in Southampton, as well as three Ford Transit tippers and 13 Ford Fiesta Vans.

The bulk of the order is made up of 80 short wheelbase Transit ECOnetic 280 vans equipped with Dagenham-built 2.2 litre TDCi 100 PS engines, complete with Ford’s auto start-stop system and speed limiter. 

Each van has been equipped with racking and interior lining, as well as a roof rack, enabling Mountjoy staff to carry out reactive maintenance duties for the firm’s clients, which include Portsmouth City Council, Southern Housing Group, University of Southampton and Isle of Wight Council.

Dave Redman, Mountjoy’s managing director, said: ‘We have always been conscious of our mixed fleet, some of which was ageing. A recent contract win gave us the opportunity to re-evaluate our needs, but also to up our game by reducing our impact on the local environment. 

‘We were not only looking for a good deal - we needed a fleet that suited the way our maintenance teams work, which had lower carbon emissions and was more fuel efficient. Ford came back with an ideal solution for us.’

Tesco.com wins top at-work driving safety award for fourth time

TESCO.COM has lifted the Royal Society for the Prevention of Accidents’ top Managing Occupational Road Risk (MORR) award for the fourth year in a row.
The home delivery division of the UK’s biggest retailer was presented with the MORR Trophy at the Hilton Birmingham Metropole Hotel.
It is the third year that Allianz Insurance has sponsored the annual award, which is presented to the organisation demonstrating the most effective and cohesive MORR programme, supported by historical performance data.
The MORR Trophy is presented as part of the RoSPA Occupational Health and Safety Awards, which are sponsored by NEBOSH (the National Examination Board in Occupational Safety and Health). Organisations entering the MORR category are also required to submit an entry into the general occupational health and safety awards scheme.
Colas Limited was highly commended in the MORR category and DHL - Homebase Octavian Park was commended.

Kevin Clinton, RoSPA’s head of road safety, said: ‘The judges were extremely impressed with Tesco.com’s comprehensive and proactive approach to managing occupational road risk, which is firmly embedded throughout the company’s organisation and operations. 
‘What is even more impressive is that they are not resting on their laurels. Having already created an excellent MORR system, they have worked hard to improve it even further, for example, by developing their own van driver training programme.

‘It is this type of best practice that is so useful in encouraging all organisations with staff who drive for work to take action to reduce the risk for their staff when they are driving and for all other road users.’

As well as lifting the MORR Trophy each year from 2009-2012, Tesco.com, which is based in Welwyn Garden City, also won the prestigious award in 2007.
Lex joins forces with Hertz to deliver Speedy van solution

LEX Autolease has partnered with Hertz to provide a replacement vehicle programme for Speedy Services, the UK’s leading provider of equipment rental and support services. 
The deal provides exclusive access to 18 short term rental Ford Transit 350 LWB dropside vans, purpose built to meet its duty of care requirements.  

 

The programme, developed by the UK’s largest fleet leasing company, will see the vehicles altered to conform to the exact specifications required by Speedy Services and delivered to its busiest depots and superstores across the UK.

 

Ian Leonard, Speedy’s fleet director, said: ‘This unique substitute vehicle arrangement means that we have ready-made, identical replacement vehicles, designed to our specifications. This guarantees that our fleet is consistently on the road, keeping business ticking over and the wellbeing of our drivers is taken care of cost efficiently.’
 

Scottish authorities turn to the Nissan Leaf to reduce emissions

FOUR local authorities in Scotland are now using the electric Nissan Leaf to reduce their carbon emissions and improve air quality.

Transport Scotland has offered a grant for the public sector across the country to meet the initial cost of purchasing electric vehicles, leading to the four Scottish authorities investing in a total of 12 Leafs. The authorities are NHS Tayside, Dundee City Council (four Nissan Leafs), Perth & Kinross Council (four Nissan Leafs) and Dumfries and Galloway Council (two Nissan Leafs).

NHS Tayside will be running two Leafs for its health professionals. Sustainability champion and chairman of NHS Tayside Sandy Watson said: ‘Last year NHS Tayside spent over half a million pounds on fuel for its fleet of vehicles and money we save on fuel will could go towards other healthcare priorities.

‘The timely delivery of these two new electric vehicles will help towards reducing NHS Tayside’s emissions as they create less pollution than petrol or diesel powered cars, and are an environmentally-friendly alternative, as well as being cost-effective.’

Volkswagen Fleet Services launches new website

VOLKSWAGEN Fleet Services has launched a new website which is designed to save fleet managers time and money when creating company car policies.
A series of customer focus groups were held in 2011, at which it was made clear that a fleet manager’s role is becoming increasingly complex. 

With fleet work now impacting on HR, asset management and operations departments, it means that those responsible for company cars are actively looking for guidance and information to help them manage what is likely to be their second most expensive asset after staff.
The findings also demonstrated that no two fleets were the same; however the key requirements of a website were that the content added value, that it was useful and relevant, and that it contained the right tools to help fleet managers’ day-to-day tasks easier.
One of the new areas featured on the site is ‘calculators and tools’ which offers a benefit-in-kind tax and P11D tax calculator, residual values comparison tool and a BlueMotion whole life cost calculator, coupled with a function allowing Volkswagen models to be evaluated alongside benchmark competitors.
The website has been completely redesigned, and adopts the strapline of Volkswagen’s new fleet advertising campaign, ‘We’re with you all the way’, portraying Volkswagen as the manufacturer which can make your fleet life easier.  
Rob Taylor, fleet marketing manager for Volkswagen Fleet Services, said: ‘The content and functionality are the results of research with our key fleet customers, and have been designed in response to their open and honest feedback.  Fleet managers have an increasingly demanding role, and we hope this will make their lives a little easier.’
The new website is accessible at www.volkswagen.co.uk/fleet 
BMW ‘cleans up’ in 2012 Fleet World Honours 

BMW was the ‘big winner’ at this year’s Fleet World Honours scooping five awards including that for Fleet Manufacturer of the Year and Best New Car with the 3 Series.

The 3 Series was also named Best Upper Medium Car with the BMW 1 Series winning the Best Lower Medium Car prize and the BMW 5 Series the Best Executive Car Award.

Other winners were: Fleet World Editor’s Awards - Design of the Year, Kia; Safety Award, Volvo; Environment Award, Renault; Innovation Award, Ford 1.0 Ecoboost; 
Technology Award, Vauxhall Ampera; Internet Award, Zenith; Fleet Management Service Award, ALD Automotive; Fleet Driver Service Award, Toyota; Editor’s Award, Mazda SKYACTIV; Road Test Editor’s Award, Citroën DS range; Most Improved Fleet Manufacturer, Toyota.

Fleet World Car Awards: Best City Car, Volkswagen up!; Best Small Car, Audi A1; 
Best Estate Car, Skoda Superb; Best SUV/Crossover, Range Rover Evoque; Best MPV, Vauxhall Zafira Tourer; Best Luxury Car, Mercedes-Benz CLS.

Van Fleet World Editor’s Awards: Safety Award, Mercedes-Benz; Environment Award, Nissan eNV200; Innovation Award, ATS Euromaster; Technology Award, Tracker; Internet Award, Quartix; Security Award, Citroën; Fleet Management Service Award, Arval; Editor’s Award, Renault Kangoo Z.E; Van Manufacturer of the Year, Volkswagen.

Van Fleet World Awards: Best New Van, Vauxhall Combo; Best Light Van, Fiat Fiorino/Peugeot Bipper/Citroen Nemo; Best Small Van, Volkswagen Caddy; Best Medium Van, Volkswagen Transporter; Best Large Van, Ford Transit; Best Pick-Up, Ford Ranger; Best Light Truck, Iveco Daily.

Fleet Manager Awards: Fleet Environment Award, Hyndburn Borough Council/Morrison Utility Services; Fleet Safety Award, Langleys Solicitors/Enterprise plc; Fleet Management Award, Simply Health/Guide Dogs for the Blind.
Zipcar and Vauxhall charge up electric vehicle sharing pilot in London

ZIPCAR, the world’s leading car sharing network, has forged a partnership with Vauxhall that sees the all-new electric Ampera join its fleet of self-service, pay as you go vehicles for the next six months.

It’s the first time in the UK that a car sharing club has offered access to an Extended-Range Electric Vehicle (E-REV), and Zipcar members can now reserve the Ampera online or using their smart phones, just as they would any other of the 1,700 cars across London.

Mark Walker, general manager of Zipcar UK said: ‘We believe that this pilot marks a step change in the evolution of electric vehicles in London and represents a major advance for London and Londoners. For the first time in an electric vehicle, members need not worry about range or recharging.
‘To make this pilot possible - specifically the provision of dedicated charging points - we will be partnering with five London Boroughs: Camden, Croydon, Islington, Wandsworth and Westminster. For a number of years, we have worked closely with these Boroughs to develop the uptake of car sharing in London and their continued commitment to advancing the concept of car sharing is crucial for making London an even better place to live and work.’

European Car of the Year for 2012, the Ampera is a full-performance and full-speed Extended-Range Electric Vehicle, which can travel free of tailpipe emissions for up to 50 miles, after which it shifts to a petrol generator that produces electricity to keep it going an additional 310 miles on a full tank of petrol. 

As many trips taken by Zipcar members are less than 35 miles, it is anticipated that a large number of journeys will use electric power only.

In the UK, Zipcar operates in London, Bristol, Cambridge and Oxford. In London, there are more than1,700 vehicles available for use.

Leasedrive aims for £10,000 in ‘big’ bike ride

THE Leasedrive Group, the UK’s largest independent privately-owned vehicle management group, is entering a team of 17 riders in a 400-mile, four-day, four-country, ‘Big Four Charity Bike Ride’ between its headquarters at the TRL proving ground in Wokingham, through France and Belgium, to Luxembourg in aid of four charities. 
The team, led by group head of IT, Paul Newman, aims to raise a minimum of £10,000 for Leonard Cheshire Disability, Macmillan Cancer Support, Marie Curie Cancer Care and Mencap.

Roddy Graham, commercial director, said: ‘After two previous major charity rides - the 250-mile 2008 London to Paris ride and the 270-mile 2010 Wokingham to Le Mans ride - this 400-mile ride in just four days represents a daunting challenge for all 17 riders, especially as the final day is through the Ardennes mountains in southern Belgium.

‘In 2008, Leasedrive raised £16,472 for Marie Curie Cancer Care and in 2010 raised £14,652 for Marie Curie Cancer Care and the RNLI.’
The Leasedrive team will start from the group’s headquarters in Wokingham on Thursday June 21 and will ride 110 miles to Folkestone before catching a late afternoon Eurotunnel train to Calais. Day two will cover 99 miles between Calais and Roubaix, destination of the classic ‘hell of the North’ Paris-Roubaix race. Day three is 93 miles from Roubaix to Givet and the last day a really gruelling 80 miles from Givet through the Ardennes mountains to the capital city of Luxembourg. The last day includes seven category five or higher climbs.

Online donations to the Leasedrive ‘Big Four Charity Bike Ride’ can be made by visiting one of the following fundraising websites: http://www.justgiving.com/bigfour-leonardcheshire, http://www.justgiving.com/bigfour-macmillan, http://www.justgiving.com/bigfour-mariecurie or http://www.justgiving.com/bigfour-mencap. Alternatively, please send a cheque made payable to ‘Leonard Cheshire Disability’; ‘Macmillan Cancer Support’; ‘Marie Curie Cancer Care’; or ‘Mencap’ to ride organiser Paul Newman, group head of IT, Leasedrive, Crowthorne House, Nine Mile Ride, Wokingham, Berkshire RG40 3GA.

Model update________________________________________________

Upgrades and new trim level for Lexus RX 450h
THE Lexus RX 450h luxury SUV has been given a makeover and a new F Sport grade has been introduced with sportier styling details and a sharper dynamic performance.

Equipment levels have also been improved across the board as part of the refresh, with LED daytime running lights for the SE model, DVD player and DAB digital tuner for the Luxury version and head-up display for range-topping Premier models. Additionally, Selectable Sport drive mode has been added to the full hybrid drive system.

On sale now, on-the-road prices start from £44,495 for the SE, with the Luxury model costing £48,495, the new F Sport £51,995 and the Premier £55,495.

The styling changes are led by the spindle-shaped grille that is a new trademark element in new Lexus design, as also seen on the soon-to-be-launched new GS saloon and the LF-LC concept coupe. 
In the cabin small tweaks have been made to trim details and the shape and functionality of some of the controls.

Style-wise the F Sport stands out with a deeper, more vertical front bumper and a dedicated mesh treatment for the upper and lower grilles, which together make the new spindle grille shape an even stronger feature.

There are also dark-finish 19-inch alloy wheels and F Sport badging on the exterior, while in the cabin the model’s sporting character is reflected in aluminium-effect sports pedals and trim inserts, F Sport smooth leather upholstery and scuff plates with the Lexus logo in black. There is also a black roof lining and a bespoke steering wheel with a stitched leather trim.
Saloon to be added to new Audi A3 range for first time

THE new Audi A3 line-up is to include a saloon for the first time and it could be available in the UK.

Although the four-door model will be primarily aimed at markets like Russia, where hatchbacks are as welcome as a fox in a chicken coop, the saloon is under consideration for the UK, according to Headlineauto.

There will also be a wider range of suspension options. While entry-level SE models all have the standard set-up, mid-grade Sport versions will be available with two different ride heights and levels of firmness, and the sportiest S line package introduces a third variation.

The new A3 goes on sale in the UK in September, initially as a three-door hatchback with a choice of 1.4 and 1.8 litre petrol engines and a 2.0 litre turbodiesel. The three trim grades form a range which starts at £19,205 on-the-road and stretches to £26,560.

A 1.6 litre turbodiesel will be added before the end of the year, along with a four-wheel-drive quattro option with some engines. With carbon dioxide emissions from 99 g/km, the small diesel is expected to be a hot favourite for tax-conscious company car users.

Further expansion of the range will take place next spring when the five-door Sportback becomes available along with a fifth engine option. This will be a more powerful 1.4 litre petrol unit which shuts down two cylinders when cruising to save fuel. With emissions of 106 g/km it will be on a par with the 2.0 litre turbodiesel.

Later on, a 1.2 litre petrol engine will be slotted in at the base of the range and Audi will introduce its first electric A3, the plug-in hybrid e-tron. 
Pedestrian safety to the fore as car manufacturers get five stars

FOUR more models have achieved the top five-star rating in European New Car Assessment crash tests.

In the latest set of Euro NCAP results, the BMW 3 Series, Hyundai i30, Mazda CX-5 and Peugeot 208 all notched the top score with the safety organisation saying that the results proved that motor manufacturers were rising to the challenge of improving pedestrian protection where thresholds have been significantly increased this year.

The 3 Series achieved what Euro NCAP called ‘a commendable’ 78% in pedestrian protection. The organisation said that it was ‘a good result for a compact executive car with no active bonnet’. 

The 208 scored 61% for pedestrian protection, only just clearing the 2012 five-star threshold of 60%, while the CX-5 scored 64% and the i30 67%. 

In both side impact tests - the side barrier and the pole test - the CX-5 scored maximum points, the only car of the latest release to do so. By contrast, the i30 showed weak protection of the chest in the side pole test, although its score for child occupant protection was the highest in the latest round of tests.

The CX-5 and the 3 Series, offers an Autonomous Emergency Braking System (AEBs). Such systems act independently of the driver to stop the car, or to reduce its speed, if a collision is imminent. 

Dr Michiel van Ratingen, secretary general of Euro NCAP said: ‘If all cars were fitted with AEB systems, many crashes could be mitigated or avoided altogether on European roads. The CX-5, which has AEB fitted largely as standard equipment in Europe, is therefore a good example for other manufacturers to follow as Euro NCAP intends to assess AEB in future testing procedures.’

Additionally, Audi has received an Euro NCAP Advanced reward for its ‘pre sense front plus’ technology, the second such reward given to the German car maker. The Audi ‘pre sense front plus’ technology is available on the Audi A6, which achieved five stars in 2011. 

With two long range radars positioned at the front of the car, Audi pre sense front plus is designed to help avoid or mitigate accidents into the rear of cars ahead. The system, available as an option throughout the European Union, can detect vehicles ahead which the car is likely to hit unless action is taken by the driver.

Mazda and Fiat co-operate on MX-5 replacement

MAZDA and Fiat have signed a non-binding memorandum of understanding that will see them jointly develop and manufacture a new roadster.

As well as carrying the Mazda badge, the new roadster will also be marketed by Fiat Group’s Alfa Romeo brand and will be based on Mazda’s next-generation MX-5 rear-wheel-drive architecture.

The study calls for both Mazda and Fiat to develop two differentiated, distinctly styled, iconic and brand-specific light weight, roadsters featuring rear-wheel drive. The Mazda and Alfa Romeo variants will also each be powered by specific proprietary engines unique to each brand.

The project assumption is that both vehicles will be manufactured at Mazda’s Hiroshima plant in Japan with production for Alfa Romeo envisaged starting in 2015.

The Mazda MX-5 is the best-selling roadster of all time and the development marks Fiat Group’s aim to grow Alfa Romeo into a ‘truly global brand’.

Fiat CEO Sergio Marchionne said: ‘We will be co-operating with the recognised leader in compact rear-drive vehicle architectures in order to deliver an exciting and stylish roadster in the Alfa Romeo tradition.’

Mazda and Fiat have also agreed to discuss further opportunities for co-operation in Europe.

Second generation all-new Kia Cee’d enters UK showrooms

THE all-new second generation Kia Cee’d goes on sale in the UK on June 1 with prices starting at £14,395 on-the-road for the 1.4 six-speed manual in ‘1’ specification and topping out at £23,795 for the 1.6 GDI six-speed DCT in ‘4 Tech’ trim.

The 16-model new Cee’d range is available with a state-of-the-art direct-injection petrol engine for the first time and is the first Kia in the world to offer a dual-clutch automated manual transmission.  
Kia told Headlineauto that it was confident of selling 10,000 five-door Cee’ds in a full year - more than 50% up on the 6,000 achieved by the outgoing model in 2009, when the market was boosted by the scrappage scheme. Stronger fleet business is expected to account for much of the increase.
Although only a little longer than the previous model (up 50mm to 4,310mm), the new Cee’d has different proportions which give it a sportier stance and a more upmarket appearance.  
It is narrower and lower (down 10mm each to 1,780mm and 1,470mm respectively) and sits closer to the ground, while the cabin has been shifted forwards to allow a more rakish roofline without impinging on the original car’s passenger or luggage space.  
The second-generation Cee’d raises the benchmark for fuel-efficiency in its class, with average fuel consumption reductions of 4% and emissions from 97 g/km for the 1.6 litre diesel model.  
Four engines are available at launch - 1.4 89 bhp and 1.6 126 bhp diesel units and 1.4 98 bhp 1.6 133 bhp petrol powerplants. The 1.6 litre petrol engine features efficiency-enhancing direct fuel injection and already powers the Kia Sportage. It is the only Cee’d available with the new dual-clutch gearbox developed in-house by Kia.
All 1.6 litre manual versions of the Cee’d are equipped with ISG (Intelligent Stop & Go), Kia’s engine stop/start system which is a major contributor to the efficiency improvements of the new range.  The 1.6 litre diesel with ISG has a combined cycle potential fuel economy of more than 76 mpg, with emissions from 97 g/km, depending on the wheel and tyre combination. 
The 1.6 litre diesel is available with a conventional six-speed automatic gearbox in place of the standard six-speed manual. Emissions of the 1.6 CRDi automatic are 145 g/km.

The 1.4 litre petrol version is capable of more than 47 mpg, with emissions from 139 g/km. The 1.4 diesel manages almost 69 mpg, with emissions down to 109 g/km.
The new Cee’d is available in five trim grades - named ‘1’, ‘2’, ‘3’ and ‘4’ with the option of a ‘4 Tech’ version of Cee’d ‘4’. All feature electrically adjustable heated door mirrors, tilt and telescopic steering wheel adjustment and a height-adjustable driver’s seat, air conditioning, steering wheel-mounted controls, front electric windows, projection headlights, daytime running lights, remote central locking, a cooled glovebox, a flat-folding 60:40 split rear seat, ambient front lighting, an iPod-compatible audio system with radio and CD player, USB port and Bluetooth connectivity, ESP and VSM, HAC (Hill-start Assist Control), six airbags and speed-sensitive auto door locking.

Kia says that SW and Pro_Cee’d versions will follow from Q4 2012.
Skoda aims big with new Citigo small car

SKODA is optimistic that although it has set a target of selling 8,000 Citigos a year, it will break through the 10,000 barrier with its version of the Volkswagen Up!

The target is part of Skoda’s plan to increase UK sales to 80,000 a year by 2015 from 45,000 last year, product marketing manager Chris Horrell told Headlineauto. Skoda globally plans to lift sales to 1.5 million units by then.

‘If Hyundai is selling 20,000 i10s, selling 8,000 Citigos should be a walk in the park,’ according to Horrell.
The Citigo, launched as a three-door, marks the debut of a new black-and-chrome winged Skoda logo. The new logo is part of a brand makeover that will also be seen in showrooms over the next few years. 
The Citigo also sees a new grille although the cut-out beneath the badge will be more pronounced on subsequent models. 
First of these is the new Rapid at the end of this year; this is the car that was shown at motor shows as the MissionL concept. A new Octavia is launched next year and in 2014 a new Fabia and Roomster arrive.

Citigo also marks the arrival of GreenTech models with start-stop which Skoda says lowers fuel consumption by 9%. GreenTech models also get brake energy recuperation and low rolling resistance tyres.

The environmentally friendly features combine to give the 60 PS version of the 1.0 litre Citigo emissions of 96 g/km and the 75 PS version, 98 g/km. For non-GreenTech models those figures are 103 and 105 g/km.

Prices for the Citigo range start from £7,630 for the S trim 60 PS three-door rising to £10,065 for the 75 PS Elegance with automatic transmission.

Manufacturer news___________________________________________

Vauxhall UK plant saved: New Astra to be built at Ellesmere Port

VAUXHALL’S Ellesmere Port plant has been saved from the threat of closure with parent company General Motors confirming it will build the next generation Astra.

The manufacturer will invest £125 million into the facility to upgrade the factory to the latest manufacturing standards and prepare for production of the new model. The company also expects to create about 700 new jobs as the factory moves to a three-shift system. 

Ellesmere Port will be the lead plant of only two in Europe building the new model.
The decision follows the conclusion of a ground-breaking new labour agreement which has been approved by the Vauxhall workforce. The agreement comes into force in 2013 and runs through the life of the next-generation Astra, into the early 2020s. 
The agreement enables increased flexibility at the factory and the reduction of fixed costs which, in turn, means significantly improved competitiveness - a crucial facet in the Vauxhall plant being retained by General Motors, despite widely reported concerns that it could be axed, as it seeks to return its European operating unit to profitability. 
As a consequence, the Ellesmere Port plant will become one of the most competitive plants in the Vauxhall/Opel manufacturing network.

Assembly of the new compact car is scheduled to start in 2015. Operating on three-shifts, the plant is expected to run profitably at full capacity utilisation. The plan agrees a minimum of 160,000 vehicles to be produced each year.  
Vauxhall will also raise the local supply content for the Astra to be built in Ellesmere Port to at least 25% which will create further employment locally and in the UK overall and further increase the plant’s competitiveness.
Vauxhall chairman and managing director Duncan Aldred said: ‘This is great news for the Ellesmere Port plant, our employees, the local community, our suppliers, the Vauxhall brand and the UK. 
‘We have been able to develop a responsible labour agreement that secures the plant’s future. This is assisted by the Government‘s industrial strategy; increasing its focus on the manufacturing sector and creating ideal ground for companies to build up long term investments.

‘With Ellesmere Port’s proven build quality and a new agreement that ensures excellent cost competitiveness, this facility will provide additional employment and, as the lead plant for the next-generation Astra, will be one of the cornerstones of our European manufacturing footprint.’

Light commercial vehicles______________________________________

New Isuzu pick-up leads sector with five-year/120,000-mile warranty

ISUZU’S all-new D-Max pick-up, for which customer deliveries begin in early July, will be covered by a unique-in-class five-year/120,000-mile warranty.

With more than 7,500 expressions of interest already received for the D-Max before it arrives on UK roads, Isuzu is anticipating a bumper year for sales of its new pick-up.
The new Isuzu D-Max’s five-year/120,000-mile warranty comprises a standard 36-month/60,000-mile manufacturer’s warranty and an extended warranty provided by the importer, Isuzu UK, for up to a total of 60 months or 120,000 miles, whichever comes sooner.
The extended parts and labour warranty covers any defects in powertrain components or workmanship. That includes engine, transmission and driveline components and major ancillaries such as the air conditioning compressor and power steering pump.

‘Warranty cover for five years or 120,000 miles gives buyers of the new Isuzu D-Max peace of mind for longer than any other pick-up in the UK,’ said William Brown, general manager for Isuzu UK. ‘Isuzu has become renowned for producing rugged, durable pick-ups, and we’re now demonstrating our absolute confidence in the toughness of our new product.’

The new D-Max will be available with four specification levels and three cab configurations - extended cab, single cab and double cab. Prices range from £14,499 (CVOTR) for the single cab 4x2 derivative, rising to £21,499 (CVOTR) for the range-topping ‘Utah’ specification double cab automatic.
The new pick-up is powered by a 163 PS 2.5 litre twin-turbo common rail diesel engine, available with newly-developed six-speed manual or five-speed automatic transmissions. The vehicle has a three-tonne (braked) towing capacity and a payload capacity of over 1,000 kg.
Vauxhall expands new Combo range

VAUXHALL has widened its commercial vehicle offering with the launch of new Combo models powered by a 1.4 petrol engine.
The new 95 PS Euro5-compliant Combo unit will be available in L1H1 and L2H1 body types. The engine also features Start/Stop technology achieving emissions of 163 g/km and 40.3 mpg on the combined fuel cycle on the short wheelbase model.

Vauxhall’s Corsavan range also sees the addition of a new engine option, a 1.2 petrol unit also with Start/Stop. The new Corsavan engine boasts emissions of 119 g/km, a saving of 5 g/km over the standard 1.2 engine, and 55.4 mpg on the combined fuel cycle.

‘The inclusion of new petrol engines to the new Combo and Corsavan ranges is in response to increased customer demand,’ said Steve Bryant, brand manager, Vauxhall Commercial Vehicles. ‘Certain Vauxhall customers want the option of a petrol engine especially with respect to both current fuel prices and the operator’s specific working environment.’

More companies sign up to Van Excellence programme

CIVIL engineering businesses Morrison Utilities and Amey have successfully achieved accreditation under the Van Excellence scheme.  
They join the 25 other operators that have successfully demonstrated that their fleet management and compliance systems can meet the standards of the Freight Transport Association’s Code of Van Excellence, the voluntary code of practice for van fleet operators.

Vehicle and fleet management service provider LeasePlan has also joined Van Excellence as a partner of the scheme. Partners promote the Code of Van Excellence amongst their customers and encourage its standards to be adopted and followed throughout the light commercial vehicle sector. LeasePlan has been established for more than 30 years and has 34,000 vehicles under management.

Mark Cartwright, the FTA’s head of vans and light commercial vehicles, said: ‘These major developments signal continued strong support and interest in the goals and mission of Van Excellence as a way of promoting high standards of operation in the van sector.  The challenging operating conditions in the utilities sector have not deterred nor prevented Morrison Utilities and Amey from achieving the standards of operators in other sectors.’

There are now 27 accredited operators, with a further 80 having expressed interest or undergoing accreditation to the scheme. The total number of vehicles operated is 137,500.
ATS wins £4m Fraikin tyre contract

FLEET management and contract hire specialist Fraikin has awarded one of the industry’s largest commercial vehicle tyre contracts of 2012 to ATS Euromaster - a three-year deal to service the tyres across more than 6,000 vans, trucks, trailers and items of plant.

The agreement, worth approximately £4 million over three years further extends a six-year partnership, will see ATS Euromaster fitting Pirelli and Bandvulc replacement tyres on trucks and Avon fitments on light commercial vehicles.

ATS Euromaster is also sharing detailed tyre management information with Fraikin, enabling the two companies to ensure the policy continues to deliver optimum performance and value.  
The data includes monthly reports measuring brand policy adherence, remaining tread depth levels at removal, percentage of truck tyres being regrooved and response times for emergency roadside assistance. Daily damage reports also help ATS Euromaster and Fraikin to identify tyre trends and work with customers to implement solutions to ensure longer tyre life.

Peter Backhouse, chief executive officer of Fraikin, said: ‘We’ve signed an unprecedented level of new business within the last 18 months based upon our proven ability to help customers manage their fleets more efficiently. It’s what we work hard to achieve every day; we need supplier partners that appreciate our needs and can support our objectives.

‘In the current climate proficient tyre management has never been more important, given steep tyre price rises seen across Europe over the last two years. ATS Euromaster’s ability to help us extract the maximum performance from every tyre they service was critical to their reappointment.’

Fraikin customers benefit from access to two-fold tyre support. Vehicles operating close to a Fraikin owned workshop have their tyres serviced and replaced directly by Fraikin technicians. Out-based vehicles, those maintained by Fraikin-approved service partners, utilise the ATS Euromaster network.

Residual value update_________________________________________

Values, age and mileage all rise in used car market

USED car values are rising - but so is the age and mileage of vehicles going under the hammer particularly in the fleet sector, according to data for the first quarter of 2011 from BCA.

The average value of a used car in the first quarter of 2012 was £6,114 - the highest ever recorded in the first quarter since BCA began monthly reporting in 2005.  

Year on year, Q1 2012 was ahead by £215 (3.6%) and significantly ahead of the average values being recorded in the pre-recessionary period.  

Values increased in all three sectors monitored. Fleet and lease values increased steadily during the first quarter of 2012, reflecting the structural shortage of supply affecting the market. The part-exchange sector established record monthly and quarterly average values in Q1 20112, and nearly-new values improved year-on-year.  

BCA’s Tony Gannon said: “There is little doubt the ‘value’ element of the market has recovered despite the on-going economic issues. However, the supply side of the market equation should not be ignored. There have been well reported constraints on supply of the best, retail quality cars and - in a competitive remarketing environment - this is undoubtedly contributing to the general rise in values.”
While values are generally increasing in the used market, the average age and mileage of used cars is also increasing. 

That is particularly noticeable in the fleet and lease market, where mileage has been rising since Q3 2010 (with the exception of Q4 2011, where model mix may have had a role to play) and reached an all-time high in the most recent quarter (49,817 miles).  
The average fleet and lease car had covered nearly 3,000 more miles when sold in Q1 2012 compared to Q3 2010 and a 1,000 more miles, year-on-year. Those figures, says BCA, are consistent with vehicles staying ‘on fleet’ longer and arriving in the wholesale sector having been ‘worked harder’.

The average age of used vehicles is also rising and passed 61 months in Q1 2012 - the second highest figure on record. Fleet and lease cars averaged over 41 months for the first time in Q1, which suggests a slightly older profile of fleet cars is reaching the wholesale market. The same is generally true of the part exchange sector, where average age reached a new peak of 89.44 months.
BCA wins new three-year Arval contract

BRITISH Car Auctions - Europe’s largest vehicle remarketing group - has secured  a major boost with the announcement of a three-year remarketing contract with Arval UK, the vehicle leasing and fleet management company.

BCA will sell both cars and LCVs for Arval at three locations - Blackbushe and Edinburgh (cars) and Measham (commercial vehicles) - with all vehicles offered via Live Online.
BCA’s announcement follows confirmation from rival Manheim last week (Digest: May 17) that it had extended its relationship with Arval for the remarketing of its vehicles for a further three years. 

BCA will conduct customer collections and end-of-term inspections on Arval vehicles and will also provide back office services for Arval’s trade platform, Arval Motor Trade.

Nick Saunders, head of remarketing at Arval, said: ‘BCA has a large pool of buyers and that is critical for success when dealing with the volumes of stock we sell. We look forward to BCA generating the buyer support that leads to consistently strong residual values.’
BCA Peterborough wins Inchcape ‘outstanding achievement’ award

THE remarketing team at BCA Peterborough is the first recipient of a new quarterly Outstanding Achievement Award from Inchcape Retail.  
The award is presented to the remarketing centre or team that goes the extra mile to deliver value and performance to Inchcape Retail.
The BCA Peterborough team won the inaugural award for achieving the highest percentage of vehicles sold to internet bidders in a Live Online sale recorded to date for Inchcape.
Inchcape’s UK director of used cars Cliff Deller, and group auction manager Andy Wollweber presented the trophy to BCA Peterborough manager Andy McDonald and national account manager Maria Brewin.
Deller said: ‘BCA’s Live Online platform provides access to an even wider pool of buyers and that is critical for success when dealing with the large volumes of stock we sell. The BCA Peterborough team must be congratulated for breaking the record in terms of their online sales for Inchcape, underlining the growing importance of internet channels in the wholesale used vehicle sector.’

Inchcape Retail sales take place every Monday at BCA Peterborough, with the full sales programme including BCA Blackbushe on a Monday, Wednesday and Friday, BCA Belle Vue, Manchester (Tuesday and Friday), Tuesday at BCA Measham and Thursday at BCA Brighouse. Van sales take place at BCA Belle Vue (Wednesday) and BCA Birmingham (Friday).

Politics and regulation_________________________________________

Coalition of charities fight ‘costly and dangerous’ 80 mph limit

A COALITION of high-profile road safety and environmental organisations has launched a campaign protesting at the Government’s plans to increase speed limits on motorways to 80 mph.
The ‘No to 80’ coalition is highlighting the huge costs to society of the proposal, which it predicts will exceed £1 billion annually in economic terms, mean more families needlessly suffering from motorway crashes and casualties, millions of tonnes more carbon pumped into the atmosphere each year and further damage to tranquillity in the countryside.

The coalition, coordinated by road safety charity Brake, also comprises: The Campaign for Better Transport, Campaign to Protect Rural England, Greenpeace, Roadpeace, Road Victims Trust and 10:10. 
They are appealing to the Government to ditch its ‘inhumane’ proposal for 80 mph limits and instead set out how it will deliver social, environmental and economic benefits associated with improved safety and speed management on those roads. The coalition has written to Transport Secretary Justine Greening to request a meeting reviewing the evidence against 80 mph limits.
Members of the public and other organisations are being urged to sign up to the campaign at http://noto80.wordpress.com/ or on Facebook.
The coalition says that an 80 mph motorway speed limit is predicted by experts to result in more road deaths and serious injuries. One academic estimated it would lead to 25 extra deaths and 100 more serious injuries each year. It is also expected to mean 2.2 million more tonnes of carbon emissions each year.

The ‘No to 80’ coalition estimates the combined economic cost to the public of 80 mph limits to be £1 billion annually. The figure includes: £62.4 million costs from road casualties, including costs to health and emergency services and human costs, £180.4m in carbon costs and £766.6m in fuel costs.
Conversely, it argues, the potential benefits to society and the economy of 80 mph limits are questionable. Aside from oil companies, businesses don’t stand to benefit, lorries won’t go faster because they are speed limited and for car and van drivers and 80 mph limits are unlikely to make a significant difference to journey times on the congested road network. In fact, says the organisations, uneven traffic flow and increased crashes could cause more hold-ups.
Julie Townsend, Brake deputy chief executive, said: ‘The ‘No to 80’ campaign calls on the Government to listen to the overwhelming evidence that raising motorway limits is dangerous, costly and damaging.’

Dartford Crossing charges to rise

INCREASES in Dartford Crossing charges have been announced by the Department for Transport with one rise scheduled for October and another in October 2014.

The increases were revealed a
s the Department announced what it called ‘plans to tackle congestion and deliver future improvements’ at the Dartford-Thurrock Crossing.

From October, cash charges for car users will increase by 50p, with proportionate increases for other vehicles (see table below). The Crossing will remain free for motorcyclists, and discounts for local residents and drivers who pay in advance will continue. 
The change to the charges will help deliver a package of extensive improvements, according to Roads Minister Mike Penning. 
The Minister also re-affirmed the Government’s commitment to introduce free-flow charging to tackle congestion and improve journey times at the Crossing. 
He also confirmed that work continues on analysing the options for a new Lower Thames crossing, following the commitment made in the Government’s Autumn Statement.

The Minister said that the Department for Transport would carry out a full review of the Local Residents’ Discount Scheme to consider how it could be improved and take-up increased.

Funding from the charge increase will help to pay for free-flow electronic charging - a vital time-saving device that will benefit the millions of motorists that use the Crossing every year, said Penning.

He added: ‘The Dartford-Thurrock River Crossing is a vital piece of transport infrastructure that has brought huge economic benefits to the country. But currently it can’t meet the growing demands of drivers so we need to plan properly for the longer term. 
‘That’s why we’ve given a commitment not only to introduce free-flow charging by the autumn 2014 but also to build a new crossing in the Lower Thames area.’

	Dartford Crossing Day Charges (6am-10pm)

Note: no charges apply 10pm-6am

	
	Current
	Change

	
	
	2012

(October)
	2014

(October)

	Motorbikes
	Free
	Free
	Free

	Cash charge
	
	
	

	Cars
	£1.50
	£2.00
	£2.50

	2 Axle Goods
	£2.00
	£2.50
	£3.00

	Multi Axle Goods
	£3.70
	£5.00
	£6.00

	
	
	
	

	Dart-Tag charge
	
	
	

	Cars
	£1.00
	£1.33
	£1.67

	2 Axle Goods
	£1.75
	£2.19
	£2.63

	Multi Axle Goods
	£3.20
	£4.33
	£5.19


Classic vehicles to be MoT exempt

CLASSIC vehicles are to be exempted from the MoT test, Roads Minister Mike Penning has announced.

Following a public consultation which showed high levels of support for the proposals, vehicles manufactured before 1960 will be exempted from the MoT test from November 18, 2012.
Justifying the exemption, the Department for Transport said that classic and historic vehicles were often very well maintained by their owners and have a much lower accident and MoT failure rate than newer vehicles.

Penning said: ‘Owners of classic vehicles will still be legally required to ensure that they are safe and in a proper condition to be on the road but scrapping the MoT test for these vehicles will save motorists money.’
Dealer news__________________________________________________

Pay-per-view channel for car dealers goes live

A PAY-per-view channel for car dealership staff has gone live in the UK with backers claiming it is the first of its kind.
Symco TV is available on the internet at www.symco.tv and is designed to help professionals in the industry improve their selling skills.  

There are more than 50 instructional videos on the site with tips and ideas for car sales executives, sales managers, service advisers and service managers. More are being added on a daily basis.

Dealerships and groups across the UK and Ireland already use them to train their staff in customer-handling techniques, and now they are available on a ‘pay per view’ basis worldwide.

‘Modern dealerships are run very lean. They have to be,’ according to Simon Bowkett, managing director of Symco Training, the company behind the initiative. ‘But that means it can be difficult getting your people out for the training they need to move forward. 

‘The beauty of Symco TV is you can train the right person, at the right time, without removing them from their desk. It is short, sweet and to the point - five to ten-minute videos in the areas you need to improve. Whether it is car sales, GAP, paint and fabric protection, service plans or tyres, it is at your fingertips when you need it.’
Users buy credits from the Symco TV website, which allows them to access the videos.  One credit costs £5, and there are discounts for bulk purchases. Dealership groups for example can buy up to 500 credits for £2,000.  

Each video is priced at one or two credits. Staff can watch the ones selected as often as they want, from any location, within 24 hours of purchasing.  As a special promotion for a limited period, users can get free credits by registering on the website.
General motor industry news___________________________________
Drivers risk engine damage with failure to check oil

THREE out of four drivers don’t know how to check the oil in their car, according to new research from Mobil 1. 
More worryingly still, says the company, almost half of the 1,000+ drivers questioned were oblivious as to why oil was even used in their vehicle’s engines.

The research also found 94% of motorists were unaware that using the correct oil could significantly prolong the life of their engine, as well as potentially improve fuel economy. 
All of which means, says Mobil 1, that at a time when British car owners are feeling the pinch like never before, they could be driving blindly towards expensive engine problems in the future.

‘It’s clear from this research that drivers are largely unaware of the benefits of using synthetic motor oil - and in some cases people don’t even have a basic understanding of  the fundamental role played by engine lubrication,’ said Dan McGoldrick, field marketing advisor UK, Nordic and Benelux for ExxonMobil Lubricants and Specialities, makers of Mobil 1. 

‘Using the right oil for your engine can potentially improve fuel economy, reduce engine wear and save lots of expense in the long run.’

People on the move____________________________________________

New faces from across industry strengthen BVRLA

THE British Vehicle Rental and Leasing Association has seen an influx of new talent from across the industry take up positions within the organisation.

The hugely experienced group of senior executives joined the association at its AGM and at an important time as it helps fight the industry’s corner on a number of key issues, including rising insurance costs, Government red tape and the recent tax attack launched on business cars.

Peter Cakebread, managing director of Marshall Leasing, has agreed to take the position of vice-chairman of the association and will take over as BVRLA chairman when Neil Cunningham steps down in May 2013.

The BVRLA chairman is responsible for leading the BVRLA Committee of Management - in effect its board of directors - which has seen four new members added: Richard Schooling, chief executive of Alphabet; Bart Beckers, managing director of Arval; Kaye Ceille, managing director of Avis Budget UK; and Andrew Morley, sales and marketing director of Prohire, joins in his role as chairman of the BVRLA Commercial Vehicle Committee.

Making way for the new quartet are former BVRLA chairman and vice-chair Kevin McNally, of LeasePlan, and Ian Tilbrook, of Alphabet, formerly ING Car Lease. Additionally, former Avis managing director Kevin Bradshaw and Elliot Lennick, of MAN Financial Services, stepped down last year.

Elsewhere, the BVRLA’s member committees have new vice-chairs. These are:

Commercial Vehicle Committee - Victoria Hudson, managing director of Eurohire Vehicle Rentals; Rental Committee - Ian Feast, operations director of Avis Budget UK;

Leasing and Fleet Management Committee - Keith Allen, managing director of ALD Automotive; Leasing Broker Committee - Paul Huxford, managing director of PHVC.
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The Editor’s View











THE UK motor industry is riding on the crest of a wave following the latest announcement that a global vehicle manufacturer is ‘backing Britain’. General Motors, parent company of Vauxhall, has confirmed that the next generation Astra will be built at Ellesmere Port guaranteeing employment at the factory until the early 2020s. The news follows a string of investment announcements in the UK by the likes of Honda, Jaguar Land Rover and Nissan in recent weeks. Now, Britain’s biggest trade union has called on organisations - specifically the public sector but there is no reason that the same cannot apply to the private sector - to buy British-built cars and vans. Unite’s research found that 72% of vehicles procured by police authorities alone were manufactured overseas. Describing the figure as a ‘shocking statistic’, Unite claimed that 70% of all vehicles procured by local authorities and Government offices were produced outside of the UK. Manufacturing is core to the UK’s economy and given the condition of that economy buying vehicles built in Britain is a good way to help the recovery. 
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