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Business confidence returning as vehicle leasing expands

EVIDENCE that confidence could be returning to UK businesses has emerged in figures from the Finance and Leasing Association.

They reveal that more than £600 million in finance was provided in May allowing businesses to purchase 42,000 new cars. 
The latest figures show that the business new car finance sector grew 26% by value and 34% by volume in May compared with May 2011.

Operating leases are the most popular product in the business new car sector, accounting for more than half of all business written. 
However the value of new business in the sector financed through hire purchase deals was up 57% up compared with the previous May. The average amount advanced per new car was £14,362.

Over the last 12 months, the business new car market grew 9% up by volume, to almost 402,000.

The data reveals that 42,134 new cars were bought on finance by businesses last month and 5,956 used cars (+41% versus May 2011).

Meanwhile, the consumer new car finance market also grew in May, now accounting for 67.4% of all private new car sales. In May, £1.4 billion was advanced to consumers, enabling more than 122,000 people to purchase a car.

Paul Harrison, head of motor finance at the Finance and Leasing Association, said: ‘The business new and used car sectors showed exceptional growth in May, reflecting the good deals available.

‘Many businesses operating vehicle fleets have turned to asset finance in recent years because it can free up other sources of finance for their day-to-day operating expenses. And because asset finance is usually secured against the vehicle, a business’s property and other assets are not at risk.’

Safety benchmarking helps fleets cut crash costs by £11m

FLEETS that are benchmarking their safety performance are significantly reducing their three-year collision rates and costs - by more than £11 million - according to new data.

The fourth Virtual Risk Manager (VRM) Fleet Safety Benchmarking Forum held in the UK focused on comparing a mix of leading and lagging indicators. 

In total, 17 fleets using VRM, representing over 170,000 drivers and 80,000 vehicles are involved in the VRM benchmarking programme. 
Those fleets have seen their three-year claim rate reduce from 45% to 42% and costs falling from £588 per vehicle per annum to £475. In total that represents over £11 million in direct cost reductions to participants.

Participants also benchmarked on a number of lead indicators, including their online RoadRISK assessment outcomes, Driver and Vehicle Licensing Agency (DVLA) electronic licence check results and DriverINDEX scores. 
Participants averaged 71% compliance on their RoadRISK assessment, 49% on DVLA licence check completions and 75% on DriverINDEX use. 
A total of 4% of participant drivers were identified as being at high or very high risk on the RoadRISK assessment, 7% on their DVLA licence checks and 12% on their DriverINDEX score, which integrates all available risk data including claims, risk assessment, telemetry, tachograph, fuel and licence checks.

As well as the data, participants also focused on a number of key process based issues, including: 

· Engaging drivers and managers to complete outstanding road safety activities.
· Using the DVLA electronic process to replace manual driver licence checks.
· Northern Ireland licence checks - via Driver and Vehicle Agency (DVA) - and other non-UK checks.
· Better and faster incident and near hit recording.
· Virtual RiskCOACH modules such as Eco Driving and Vehicle Safety Checks.
· Utilising the latest online RoadRISK assessment tools for buses, lift trucks and two-wheelers.
· Integrating external data into Virtual Risk Manager MIS.

The next face to face meeting in the UK will take place in October, with the focus on good practice processes for driver recruitment, management and development.

Michelin welcomes fast-fits comments on TPMS introduction 

MICHELIN has received mixed responses from three of the UK’s largest tyre distributors after asking for views on the introduction of Tyre Pressure Monitoring Systems (TPMS) later this year.

The tyre manufacturer wrote to ATS Euromaster, Kwik Fit and National Tyres asking how they intended to manage TPMS, following concern from members of the Michelin Fleet Panel about how the new legislation will affect vehicle maintenance costs (Digest: June 28).
All three distributors said they were running pilot schemes to ensure centres were equipped with the relevant equipment, as well as staff training programmes ahead of the introduction of the legislation in November. 
But there were mixed views on the impact TPMS would have on fleets, according to Michelin. 

ATS Euromaster said it believed the introduction of TPMS was likely to have less of an impact for fleets than consumers as the sensors had a projected lifespan of between five and seven years so servicing costs were likely to impact on second and third-life vehicle owners. 

Group sales director for ATS Euromaster Peter Fairlie, said: ‘Looking specifically at the cost implications for business fleets, we expect these to have less of an impact. The fact that fleets typically replace their cars on a three to five year lifecycle - and most TPMS sensors have a projected lifespan of five to seven years - means the largest element of the servicing cost is likely to borne by second and third-life vehicle owners, who will need to replace the sensors during this five to seven year window.’

But National Tyres said lessons from America where TPMS was introduced in 2006, showed that a four to five year estimated lifespan was more realistic.

Group managing director for National Tyres, Kevin Parker, said: ‘In theory, it was 

thought sensor valve batteries would last up to seven years. However the reality from the USA experience, where TPMS was introduced in 2006, is that many fail prematurely due to corrosion or damage, high mileage, or if repeated deflation takes place, four to five years’ life is the norm.’

Peter Lambert, fleet director for Kwik-Fit, added: ‘TPMS are an important vehicle safety aid. The fact they will become a standard feature on all new cars over the next two years means that it is essential that we are able to offer a service to customers that checks the systems are working correctly and rectify those that are not.’

Dave Crinson, head of fleet sales for Michelin, said: ‘Although the servicing and replacement of TPMS will be an additional cost, and the exact life span and cost of the systems cannot be determined yet, the added benefits in terms of safety are undeniable, as well as the improvements in fuel consumption that can be achieved when tyres are at the recommended pressure. 

‘The number of motorists who drive on under-inflated tyres is a major concern so if the new legislation helps reduce that number, in turn it will help reduce the number of accidents on the road.’

To see the full responses from all three tyre distributors go to: http://mymichelin.co.uk/michelin-fleet-panel/tyre-distributors-give-mixed-responses-on-tpms.

Itochu Corporation invests in 50 new vans for Kwik-Fit Mobile

KWIK-Fit Fleet is to replace 25% of its Mobile fleet this year with the introduction of 50 new Mercedes-Benz Sprinter 316 CDI 3.5 tonne medium wheelbase vans.

The UK’s largest fast-fit company operates a tyre repair and replacement Mobile fleet of some 200 vehicles across the UK.

The Kwik-Fit Mobile light commercial vehicle replacement programme is the latest investment decision in the business by parent company Itochu Corporation.

The first tranche of 12 vans join the Kwik-Fit Mobile fleet this month with the remaining vehicles due for delivery later in the year as current five-year/120,000 mile operating lifecycles are reached.

Kwik-Fit Mobile has opted for the Sprinter 316 CDI vans to replace 313 CDI units due to their improved fuel economy.

Kwik-Fit Mobile operations director Simon Lucas: ‘Itochu Corporation has invested significantly in Kwik-Fit since it bought the business a year ago. The decision to replace ageing vans is the latest initiative that reveals Kwik-Fit as a vibrant forward-thinking and progressive organisation.’

2012 is a significant year in the near 20-year history of Kwik-Fit Mobile as it is set to expand by launching into the retail sector - and there will be added benefits for fleets.

As demand rises from private customers for the ‘we come to you’ mobile tyre repair and replacement service then the number of vehicles in the Kwik-Fit Mobile fleet will increase thus also making the service even more accessible to corporate customers.

Meanwhile, Kwik-Fit is looking to maintain and further enhance customers’ experience of its Mobile service. The company has already established separate out-bound and in-bound call centres in Warrington and Glasgow respectively and is presently considering:

· Measures to increase the percentage of same-day jobs completed following a £600,000 investment in improved telecommunications which means speedier and more efficient call handling and a faster response by Kwik-Fit Mobile
· An extension to the operating hours of Kwik-Fit Mobile from 8.30am-5.30pm by 90 minutes to 7pm

The renewal of 50 Kwik-Fit Mobile vehicles allied to the likely expansion of the fleet later this year further increases Itochu Corporation’s investment in the business following its acquisition last summer.

Itochu Corporation has already embarked on a multi-million pound refurbishment programme across Kwik-Fit’s high street network of 676 centres. Additionally, a major investment is being made in Kwik-Fit’s light commercial vehicle tyre fitting proposition and in expanding its range of mechanical services to fleets as the number of vans on the UK’s roads continues to rapidly rise.

Peter Lambert, fleet director for Kwik-Fit, said: ‘Itochu Corporation’s investment strategy in Kwik-Fit coupled with further improvements in customer service allied to the convenience of motorists, including company car and van drivers, using Kwik-Fit services will further increase our market share.’

Fleets urged to do more to promote cycling and protect cyclists

THE Fleet Safety Forum has launched a campaign to promote safe cycling - both cycle to work schemes and adapting vehicles to protect cyclists and other vulnerable road users.

The Cycle for Life campaign, sponsored by specialist personal injury solicitors Bolt Burdon Kemp, includes new guidance for fleet managers and road safety professionals on cycle to work schemes and cyclist safety. 

The benefits of staff cycling to work were clear, said the Forum, a division of road safety charity Brake, with research showing that staff who cycle take less time off sick and are less likely to suffer from inactivity related health problems. 
Cyclists were, however, vulnerable road users, said the Forum, and with 20% of cyclist deaths involving a truck, the guidance aims to help companies to adopt best practice to manage this risk.
The Fleet Safety Forum guidance, ‘Cycle for Life: Safe and Sustainable Cycling by Employees’, provides advice on how to encourage employees to cycle to and at work and also advises companies on how to adapt their training and vehicles to protect cyclists and other vulnerable road users. 
The guide features best practice case studies on companies that have set up cycle to work schemes and showcases the latest developments in cycle-safe technology.

Roz Cumming, development manager at Brake, said: ‘Cycling carries major benefits but also major risks for fleets. This campaign aims to equip managers and drivers to capitalise on the benefits of reduced stress, improved health, lower cost and environmental impact, whilst managing the risks presented to vulnerable road users like cyclists by all vehicles, particularly trucks.’

Cheryl Abrahams, partner at Bolt Burdon Kemp, said: ‘The issue for many employers is a lack of education and awareness of cycling to work schemes and the available support to ensure that they offer the best levels of safety. 
‘Managers and employees are often reluctant to implement cycle to work schemes, as they are unaware of the training and facilities that are on offer for cycling initiatives. This campaign aims to improve road safety and limit the number of injuries and deaths on our road by changing the negative attitude and perception towards cyclists and encouraging a more proactive approach to these schemes.’

Audi counts the cost of business travel with new mileage tracker app
A NEW free-to-download Audi app is set to make business travel a little less taxing by tracking journeys via GPS and precisely calculating the business expense they generate, according to the manufacturer.

Available from iTunes, the Audi Mileage Tracker app enables business users to enter the amount normally claimed per mile or kilometre, and to apply the figure to a particular journey, which is logged in real time using GPS mapping. 
At the end of the journey the exact amount owed as a business expense is recorded, and can be transferred to a spreadsheet showing all the applicable trips taken over a given period. It can then be emailed to a home or business computer for expense claims.

 

Drivers can programme the app with journeys they take regularly and recall them from the journey log, or use the start/stop function each time they leave the office. As the exact route taken is tracked, regardless of diversions due to roadworks or congestion, the calculation provided is always absolutely accurate, says Audi. 

Alphabet wins Employer of the Year Award 

 

OUTSTANDING results from employee training and development have earned Alphabet the title of Leeds Employer of the Year.

 

Richard Schooling, chief executive of Alphabet, said: ‘Highly capable, strongly motivated staff are key to the success of our business. The Employer of the Year Award is a well-deserved tribute to the efforts of everyone involved in the training and apprenticeship programme.’
 

Lindsay Woolsey, HR and benefits advisor accepted the award on Alphabet’s behalf from actor Dominic Brunt - better known as Paddy Kirk from the ITV soap Emmerdale. The awards were organised by Leeds City Council.
 

Alphabet is now the UK’s third-largest leasing provider of fleet management and is growing rapidly, expanding its fleet by 9.2% to more than 105,000 cars, vans and trucks since the acquisition of ING Car Lease back in October. Alphabet has around 115 employees at it its offices in Leeds Valley Park and 200 in its Bracknell and Hook offices.

 

‘We are a forward-looking, forward-moving business. Developing the skills and knowledge of our staff is hugely important,’ said Schooling. ‘Our programme means that staff are motivated, engaged and can progress in the business and fulfil their potential through their willingness to learn new skills and take on new responsibilities. Alphabet and, above all, our customers benefit greatly from our investment and our people’s enthusiastic participation in the programme.’
GreenRoad launches safety information app for fleet managers

DRIVER performance and safety management specialist GreenRoad has launched a smartphone app for fleet managers giving them access to driver performance and safety information. 
The app serves as a mobile companion to the online GreenRoad Central dashboard that provides driver performance and safety management data and reports. 
The app runs on Apple iOS devices (iPhone, iPad, iPod Touch) and Android mobile and tablet devices and is available to download from app stores.

The app is a complement to the previously announced GreenRoad Central mobile app for drivers, which, the company says, has been downloaded thousands of times in the last several weeks.

The company has also announced significant upgrades to GreenRoad Central, the cloud-based hub of the GreenRoad service. 
The upgrades include smarter report functionality, new speeding reports, a ‘My Reports’ navigation capability, and vehicle-based dashboard metrics. 

Nissan wins 4x4 deal from tool company

NISSAN is providing hand and power tools company Stanley and Dewalt with 13 Navara 4x4s in an exclusive three-year deal

The branded Navaras are predicted to give the company’s retail, trade and roadshow teams a stronger presence

The black 2.5dCi diesel Navara pick-ups have been specially adapted for the tool brands and feature fitted internal racking, secure shelving and product storage space as well as space for branding, demonstration tents and merchandising materials.

Model update________________________________________________

Volvo targets Audi and BMW with new C-segment model
VOLVO has described the new V40 - on sale in the UK from Saturday (July 21) - as its most important model in 20 years.

That’s when it last had a C-segment, five-door hatchback, the 440, and was a time when it was selling more than 80,000 cars a year in the UK and had a market share of around 4%.

Today market share is under 2% and annual sales are around 36,000 so the V40 has an important role in helping to raise share back above 2%, managing director Nick Connor told Headlineauto.

He expects V40 sales volumes next year to be around 12,000 with total Volvo UK sales at around 37,000. His goal is to increase annual sales to around 50,000.

‘The V40 will be very much an end-user car,’ he said. ‘We’re not going to push the sales, there will be no daily rental and no Motability.’

At their peak, the V50 and S40 had combined sales of around 10,500. The V40 replaces both models.

Its advantage as a five-door hatchback is that it is ‘a car that doesn’t need explaining [to buyers] ... it’s an Audi A3, Volkswagen Golf, BMW 1 series competitor,’ said Connor.

Volvo says that the C segment in the UK is worth 320,000 units a year of which only 13% - or 41,000 units - are premium sales, made up of Alfa Romeo with the Giulietta, Audi and BMW. It only takes a 5% switch to Volvo to give them 10,000 sales a year.

The V40 has a choice of three diesel (1.6 and 2.0 litre) and two petrol (both 1.6 litre) engines. V40 prices start at £19,745 for the D2 115 bhp diesel in ES trim rising to £26,795 for the D4 (177 bhp) diesel in SE Lux trim.

New British-built Honda CR-V breaks cover

HONDA will launch the comprehensively redesigned fourth generation CR-V in the UK in October.

On-the-road prices, specification and further technical detail will be announced closer to the launch, but for the first time, the CR-V will be offered with a choice of both two- and four-wheel drive on the 2.0 i-VTEC model.

Under the bonnet of the CR-V, is either a 2.0 litre i-VTEC petrol engine or a 2.2 litre i-DTEC diesel engine. 
Both are a development of the engines found in the third generation CR-V but both have been comprehensively redesigned with a focus on reducing emissions. Idle-stop technology has also been introduced on all models fitted with a six-speed manual gearbox.

The power and torque outputs of the i-DTEC engine remain at 150 PS and 350 Nm respectively, but emissions fall from 171 g/km to 153 g/km, (10%) for the manual version, and from 195 g/km to 175 g/km for models equipped with the five-speed automatic transmission.

The power output of the 2.0 litre i-VTEC engine has risen from 150 PS to 155 PS, while the torque has increased by 2 Nm to 192 Nm. Despite this increase in performance, emissions have fallen from 192 g/km to 174 g/km for the manual version, and from 195 g/km to 176 g/km for the automatic.

Customers opting for the 2.0 i-VTEC two-wheel drive will see a further reduction in exhaust emissions to 170 g/km.
The introduction of a front-wheel drive CR-V responds to changing market conditions. Across Europe, two-wheel drive models now account for 51% of the petrol-engined compact-SUV market according to a survey conducted in 2011.

Also standard are Honda’s ECON mode and Eco Assist systems. When the ECON button is pressed the throttle response and air-conditioning are automatically adjusted to minimise fuel consumption. The Eco Assist system uses the car’s dashboard display to advise drivers on how their driving style is impacting fuel economy, by changing the colour of the dial edges from white to green when driving more efficiently.
Compared to the previous generation CR-V, the new model takes on a more assertive and aerodynamic stance with a bolder nose section. The length and height of the car have been reduced by 5mm and 30mm respectively compared with the current model, without reducing the interior space.

With the rear seats folded flat, the boot capacity of the CR-V has grown by 148 litres to 1,648 litres and with the seats folded up, the boot capacity is 589 litres. The load length has been increased by 140mm to 1,570mm, while the height of the load lip has been reduced by 25mm to make it easier to load heavy or awkward items. 
The boot of the CR-V is now claimed to be able to accommodate two mountain bikes or four sets of golf clubs.

The new CR-V is also the latest vehicle to employ Honda’s Advanced Driver Assist System. It incorporates Honda’s Lane Keeping Assist System (LKAS), Adaptive Cruise Control (ACC) and the Collision Mitigation Braking System (CMBS), which warns of an impending collision and even applies the brakes to minimise an impact. In an emergency stop situation, the Emergency Stop System (ESS) will automatically activate the brake and hazard warning lights (indicators). The lights will blink rapidly to warn following vehicles that the CR-V is stopping abruptly, alleviating the risk of a collision.

The new CR-V will continue to be built at Honda’s production facility in Swindon.
SEAT unveils all-new third generation Leon

SEAT has released first details of its all-new third generation Leon, which will include a sub-100 g./km TDI Ecomotive version from launch and the availability of full-LED headlamps which is a first in class.

SEAT claims that every power unit is among best-in-class for efficiency and emissions, with the highlight being the 1.6 TDI with start/stop which generates 105 PS (104 bhp) and 250 Nm (184 lb.ft) of torque. It has an average fuel consumption of 74.3 mpg and a carbon dioxide emissions figure of 99 g/km.
The new engine line-up sees powerplants from 1.2 to 2.0 litres. All engines feature direct injection and turbocharging. Compared with their respective predecessors, their fuel consumption is improved by up to 22%.
The extensively re-engineered 2.0 TDI returns 70.6 mpg in the Ecomotive version, yet develops 150 PS (148 bhp) and 320 Nm (236 lb.ft) of torque.

SEAT will rapidly expand the engine line-up. Early 2013 will see the arrival of the 1.2 TSI in two versions with 86 PS (85 bhp) and 105 PS (104 bhp); a 1.4 TSI with 122 PS (120 bhp); and at the top of the petrol range, a 1.8 TSI with 180 PS (178 bhp) and a combination of direct and manifold injection. 
The diesel line-up will be augmented by the 1.6 TDI with 90 PS (89 bhp) and a range-topping 2.0 TDI with 184 PS (181 bhp). 
Depending on the engine, transmission options range from five- and six-speed manual gearboxes or six- and seven-speed DSG dual-clutch gearboxes.
At 4.26 metres long, the new Leon is around five centimetres shorter than its predecessor, but the wheelbase is increased by almost six centimetres. 
UK trim levels have still to be confirmed.

Another all-new element of the Leon is the logo on its grille, rear and steering wheel. The Leon will be the first car to wear the company’s newly refreshed badge. The introduction of the new SEAT logo across all of the company’s visual material and locations will begin from Paris Motor Show in September.
Alfa MiTo now available with TwinAir powerplant

ALFA Romeo’s sporty supermini, the Alfa MiTo, is now available with the multi-award winning 85 bhp TwinAir engine - an 875cc twin-cylinder turbo powerplant with electro-hydraulic valve control technology that delivers combined cycle fuel economy of 67.3 mpg and emissions of 98 g/km.

The introduction of the two-cylinder TwinAir engine into the range reinforces the MiTo’s image as a high-tech, sporty, compact car offering maximum driving pleasure whilst exceeding  driver expectations, says Alfa Romeo
The manufacturer says that the MPG and emission figures make the MiTo TwinAir the cleanest and most economical model in its class. 
The 875cc TwinAir Turbo engine, mated to a close ratio six-speed gearbox, delivers a maximum of 85 bhp at 5,500 rpm and a torque of 145 Nm at 2,000 rpm. 
The new MiTo TwinAir is available in two trim levels - Sprint and Distinctive - priced at £14,150 and £15,350 respectively.

Standard specification on the Sprint trim level includes 16-inch sports alloy wheels, cruise control, front fog lights, manual climate control, Alfa D.N.A. (driving mode selector) and Alfa’s Blue&Me system with Bluetooth hands-free connectivity and USB media system.

The Distinctive trim level benefits from standard features including 17-inch sports alloy wheels, red painted Brembo brake calipers, rear parking sensors and chrome/aluminium detailing.
Manufacturer news___________________________________________

Vauxhall achieves Investors in People across all UK sites

VAUXHALL Motors has achieved the Investors in People standard across all UK sites thus demonstrating true commitment to its employees as well as a solid foundation of excellent practice across the organisation. 

Phil Millward, human resources director, Vauxhall Motors, said: ‘The award recognises our continued focus on people engagement and our objective to be a workplace of choice for all employees.’

New ‘MyMazda App’ delivers vehicle information by smartphone

MAZDA has launched its new ‘MyMazda App’ to help drivers keep a check of their vehicle’s maintenance, review its service history and request roadside assistance. 
Mazda owners, says the manufacturer, are some of the first drivers to have all the information about their vehicle and its service history available on their smartphone anywhere, at any time.

The ‘MyMazda App’ is available to customers free of charge. Linked to Mazda’s Digital Service Records (DSR) - which records all service events for Mazda vehicles on a central database – ‘MyMazda App’ allows owners to review their service history, automatically receive service reminders, request roadside assistance, check and edit their personal and vehicle details, as well as find their nearest Mazda dealership.

The ‘MyMazda App’ can be downloaded from the iTunes store or the Android playstore. 

Nissan launches new service and repair campaign

NISSAN has extended its fixed priced servicing offer to include cut-prices on common repair items, for models which have passed their third birthday.

For £109 owners of Micra, Note and Pixo are entitled to air-con treatment, one year’s pan-European roadside assistance cover and a fixed priced servicing package including a 20-point check, plus oil and filter change. An MOT is available for another £40. New offers for repairs include front brake pads from £69.95 and batteries from £64.95.
Fixed Price Servicing is available on: Micra (K11, K12) Note, Almera, Primera, Tino, X-Trail, Qashqai, Qashqai+2, Pixo, Navara and Pathfinder. All vehicles must be at least three years old (from date of first registration) to qualify.

Light commercial vehicles______________________________________

Iveco names partners for new Daily DriveAway Options programme

IVECO has announced partnerships with Ingimex and Alloy Bodies, its chosen bodybuilders for its new DriveAway Options programme.  
It sees a range of bodied 3.5 tonne new Daily chassis cabs and chassis crew cab models available to buy from the Iveco dealer network.

The first vehicles are on forecourts, with the initiative designed to enable operators to purchase a new light commercial vehicle and have it on the road almost immediately.  
The line-up includes tippers and dropsides manufactured by Telford-based Ingimex and Luton vans by Alloy Bodies in Manchester.

Iveco is focusing the DriveAway Options programme on the 3.5 tonne market initially, with a variety of Daily models available offering engine power outputs from 106 bhp to 146 bhp, and wheelbase lengths from 3,450 to 4,100 mm. The company hopes to grow the range of Iveco vehicles included in the programme over the coming months.

Martin Flach, Iveco’s product director, said: ‘We are re-introducing the DriveAway Options line-up following increasing demand from customers for a ready-bodied vehicle range, particularly in the light of impending Whole Vehicle Type Approval legislation.

‘In many cases it will allow an operator to walk into their local Iveco dealership and drive away in a bodied New Daily vehicle that same day.’

A key benefit to customers, says Iveco, will be that they will only have to deal with one point of sale (the Iveco dealer), rather than co-ordinating between two or more suppliers.  As a result, there will be significantly shorter delivery times, coupled with lower costs and higher residual values.

All Daily vehicles purchased through the DriveAway Options programme come with a comprehensive three-year unlimited mileage warranty covering both the chassis and body.
Tennants improves efficiency and customer service with telematics
TENNANTS UK has invested in telematics to improve fleet efficiencies and enhance customer service to maintain a competitive edge in a tough market climate. 
Utilising Tracker’s telematics solution has enabled the company to stay firmly in control of its vehicles, delivering the level of information needed to run a competent fleet and meet customer satisfaction.

Trading for more than 40 years, Nottingham-based Tennants UK supplies number plate systems, traffic management signs and equipment and reflective sheeting. Since employing Tracker’s telematics technology it has reduced fleet costs and improved delivery times nationwide.

Tony Beecroft, commercial director of Tennants UK, said: ‘We supply throughout the UK but the pressure is constantly on to deliver quickly to our customers irrespective of where they may be. If we weren’t prepared to meet customer expectations, our competitors were.   
‘However, before we partnered with Tracker we didn’t know where our drivers were at any given point in time and in turn, we were wasting time and money by duplicating their efforts by sending multiple drivers to neighbouring locations to make deliveries.

‘Through Tracker’s technology we can now locate our drivers within minutes, accurately despatching them to the next nearest job. 
‘It also allows us to be highly responsive to customers, extracting data as and when we need it, whether they want an up date on a delivery time or querying delivery costs on invoices.  
‘The reporting structure also enables us to monitor driver’s timesheets to make sure we are meeting duty of care, as well as obviously better manage staff pay. The investment in telematics certainly has paid off and the support we get from Tracker ensures we continually get the best out of the system.’

Stephen Doran, managing director of Tracker, said: ‘Whether you have a large fleet of vehicles or just a few, as in the case of Tennants UK, Tracker’s fleet telematics provides a viable cost-efficient solution to help businesses manage their fleet needs.’

Ford becomes latest Van Excellence partner

BRITAIN’S largest seller of light commercial vehicles, Ford, has become the latest organisation to become a Van Excellence scheme partner.

Ford joins other operators including Mercedes, Volkswagen, Nissan, Fiat and Isuzu which are all part of the accreditation scheme that encourages high standards of van operation and driving. 

Partners promote the Code of Van Excellence amongst customers and encourage its standards to be adopted and followed throughout the light commercial vehicle sector.

The scheme is managed by the Freight Transport Association and Mark Cartwright, head of vans and LCVs, said: ‘Our manufacturer partners now represent over half of the UK’s annual registrations. Their support is invaluable particularly as we develop a Van Excellence accreditation scheme for dealers.’

The FTA says the importance of Van Excellence continues to be well recognised within the industry and continues to grow. New members which have also recently joined include Carillion Construction, South Devon Healthcare Trust, Daniel Contractors and Corporation of London. 

Residual value update_________________________________________

CD Auction to handle BT Fleet affinity sales

CD Auction Group has been awarded preferred supplier status for employee and affinity sales for BT Fleet. 

The move means BT employees, former employees and other eligible buyers will be able to purchase, ex-BT Fleet vehicles using CD Auction Group’s online sales platform.

The affinity sales scheme will operate through a specific website created by CD Auction Group where eligible buyers will be able to view pre-selected vehicles for sale. 

All vehicles will come with a full service history and will be fully described with comprehensive condition reports and high quality digital photographs - allowing buyers to see the condition of the vehicle they are considering.

Once they have chosen a vehicle, eligible buyers will be able to secure it through CD Auction Group’s ‘buy it now’ function and delivery options will be available.

Zenon Witkowski, head of vehicle sales for BT Fleet said: ‘This new online affinity sales scheme will offer an improved service to our employees, former employees and their friends and families.

‘At the same time, their refurbishment and delivery facilities mean we are offering one simple online purchase point to our affinity partners.’
Under the CD Auction Group online system, the pre-selected vehicles and descriptions will be available for purchase 24/7 and potential buyers will also, by arrangement, be able to view the vehicles at CD Auction Group's premises in Corby.

BT Fleet has around 30 used vehicles available for sale on a rolling basis, with an average vehicle age of around four years. BT Fleet maintains over 60,000 vehicles comprising commercial vehicles, complex specialist vehicles and cars.
Politics and regulation_________________________________________

Stronger road safety leadership required from Government, say MPs

INCREASES in road fatalities should be a wake-up call for Government to step up and provide stronger leadership on road safety, according to MPs in a report examining the Government’s Strategic Framework for Road Safety.
Launching the report Louise Ellman, chairman of the House of Commons Transport Committee said: ‘We are very concerned that 2011 saw the first increase in road fatalities since 2003, with 1,901 people killed on the roads (Digest: July 5, 2012).  
‘It is shocking that road accidents are the main cause of death amongst young adults aged 16-24 and that so many cyclists continue to be killed or injured. In 2010 there were 283 fatalities amongst car occupants aged 16-25 and 27% of young men aged 17-19 are involved in a road collision within the first year of passing their test.  
‘If the Government is not willing to set targets, it should show more leadership. Action is required to improve road safety for young drivers, including an independent review of driver training. We welcome the attention cycling has received but there is much more to do.’

The Committee also highlighted the variability in road safety performance between local authorities 

‘The evidence we gathered suggests the principal factor in improving road safety is robust political leadership,’ said Ellman. ‘The Government’s strategy sets out to devolve decision-making on road safety to local authorities but many authorities face a shortage of funding and the loss of many skilled road safety personnel. 
‘We welcome innovative working between local authorities and, for example, health authorities. The Minister should also do more to flag up and disseminate best practice.’

The Committee wants the Government to utilise the opportunity presented by a planned update for the Strategic Framework for Road Safety in September  to reassess its road safety strategy.  
More attention, says the Committee, should be given to engineering improvements in road design and technology and the Government should account for recent increases in the number of road fatalities.  
It added that any move by the Government to increase the motorway speed limit from 70 mph to 80 mph should follow approval from MPs in the House of Commons.

 

The MPs also called for the Department for Transport to:

· Carry out an independent review of driver training to reduce the casualty rate for young drivers
· Consider encouraging HGVs to fit sensors to improve cycle safety.
· Report on motor cycle training and learn from previous mistakes in implementing changes to motor cycle testing in response to European directives 
· Highlight best practice and innovative working methods in providing 20 mph zones

· Report on new advertising campaigns for road safety, particularly on engaging with social media.
The Association of British Drivers (ABD) claimed that the reduction in road deaths in 2010 - the sharpest fall for many years - was most likely caused by months of severe winter weather at both ends of the year, leading to reduced traffic flows and drivers taking extra care. As a result, the 2011 figure was almost guaranteed to be higher.

The organisation also claimed that the falls in road deaths in recent years had been largely despite, rather than because of, Government and local authority road safety policies.

ABD Chairman Brian Gregory said: ‘Despite much furore over switching off cameras and cutting funding for 20 mph zones, it is obvious from the recent statistics that areas that have switched off or not installed cameras such as Avon and Somerset, Swindon and Durham have actually achieved very good results, while areas such as Portsmouth, which spent much of their budget on 20 mph limits, had the worst casualty increases in the country.  
‘The ABD demands a thorough appraisal of the effectiveness of all road safety measures. Giving power to local councils is all very well in theory but all too often they lack expertise and are keen on what they see as vote winning measures that appease local residents and pressure groups, rather than truly effective measures that save lives.’

IAM chief executive Simon Best said the Committee’s report highlighted the potentially lethal combination of reducing investment in road safety while scrapping casualty targets.

He added: ‘The recommendations for improving reports and sharing good practice are needed. However, we would like to see more suggestions on how to bring the worst councils up to the level of the best. It’s simply not fair that people are much more likely to die in a road accident in some areas than they are in others. The Government should be held accountable when it allows a local authority to fail on road safety.

‘MPs are also right to raise young drivers as a priority. There is still much more that we can do in terms of training young drivers to give them the experience they need to be safe. The Government could save lives and reduce insurance premiums by investing in training for young drivers beyond the L test.’
Responding to proposals to increase the motorway speed limit to 80 mph, Julie Townsend, deputy chief executive at road safety charity Brake, said: ’80 mph motorways are unlikely to help the economy, but they would mean more deaths and serious injuries on our motorways and more carbon pumped into our atmosphere. It’s the wrong message to send out to drivers, particularly at a time when casualties on roads are increasing. 80mph motorways are dangerous, costly and environmentally unfriendly.’
Private wheel clamping to be banned

WHEEL clamping without lawful authority will be banned in England and Wales from October 1, with anyone breaking the law facing criminal charges and a fine.

Once the ban comes into force, it will be illegal to clamp, tow away or immobilise a vehicle without lawful authority to do so. Anyone who breaks the law will face criminal charges and a fine if convicted.

In effect, said the Driving Standards Agency, the measure will ban most clamping and towing by anyone other than the police, local authorities, government agencies such as the Driver and Vehicle Licensing Authority (DVLA) and Vehicle and Operator Services Agency (VOSA) - plus other bodies acting in accordance with statutory or other powers, such as railway stations and airports.

Bodies with lawful authority to clamp and tow may continue to contract out the work to private companies.

DVLA and VOSA will also continue to clamp or tow vehicles which are un-roadworthy or have not had their vehicle tax paid.

Currently, the law says that individuals or businesses can clamp vehicles if they have a valid vehicle immobiliser licence from the Security Industry Authority (SIA). That will continue to apply until the ban comes into force in October.
EC adopts tougher vehicle testing rules to save lives

MORE than five people die on Europe’s roads every day in road crashes inked to technical failure, which is why the European Commission has adopted new rules to toughen up the vehicle testing regime and widen its scope.

Technical defects are responsible for 6% of all car accidents, translating into 2,000 fatalities and many more injuries yearly and 8 % of all motorcycle accidents are linked to technical defects.

The main problem, says the Commission is that there are too many vehicles with technical defects on the road. Recent studies from the UK and Germany indicate that up to 10% of cars at any point in time have a defect that would cause them to fail the tests. 
Moreover, many technical defects with serious implications for safety (such as ABS and Electronic Stability Control) are not even checked under current rules.

Existing European Union rules setting minimum standards for vehicle checks date back to 1977, with only minor updates, but, says the Commission, cars, driver behaviour and technology have developed a lot since then and vehicle checks are fundamental to road safety.
The new proposals aim to save more than 1,200 lives a year and to avoid more than 36,000 accidents linked to technical failure.

Key elements of the new proposals include:
· Compulsory European Union-wide testing for scooters and motorbikes. Motorbike and scooter riders, particularly young riders, are the highest risk group of road users.
· Increasing the frequency of periodic roadworthiness tests for old vehicles. Between five and six years, the number of serious accidents related to technical failure increases dramatically. 
· Increasing the frequency of tests for cars and vans with exceptionally high mileage. This would bring their tests in line with other high mileage vehicles such as taxis, ambulances etc.
· Improving the quality of vehicle tests by setting common minimum standards for deficiencies, equipment and inspectors.
· Making electronic safety components subject to mandatory testing.
· Clamping down on mileage fraud, with registered mileage readings.

In all cases, the proposals set common European Union-wide minimum standards for vehicle checks, with member states free to go further if appropriate.
Oil price ‘fix’ must be investigated by regulators

REGULATORS should investigate claims that global oil prices are ‘fixed’ by banks and traders thus impacting on the forecourt price of petrol and diesel.

Allegations of oil price manipulation come amid a furore over the rigging of Libor, the interest rate measure, by traders at Barclays.

Claims that oil prices were fixed came in a report from the G20, the group of finance ministers and central bank governors from 20 major countries, which warned that the market was wide open to ‘manipulation or distortion’.

It argues that those involved in oil trading had an ‘incentive’ to distort the market and were likely to try to report false prices.

A spokesman for Prime Minister David Cameron was reported in The Daily Telegraph (July 17) as saying: ‘The important thing is that we have efficient and fair markets. And if there is evidence that any market is being manipulated then that is a matter for the regulators, and those regulators should look at it very carefully.’

Brian Madderson, chairman of the RMI Petrol Retailers’ Association (PRA), which represents independent forecourts across the UK, said: ‘PRA has been concerned for some time about the lack of transparency in wholesale road fuel pricing which could be affected by any abuse of the systems used by price reporting companies. 
‘RMI Petrol submitted a detailed report to the Office of Fair Trading (OFT) earlier this year, alleging anti-competitive pricing across the UK based on evidence gathered from their members.

‘We highlighted potential flaws in price referencing systems as one of the fuel price mechanisms needing proper investigation. Businesses, motorists and independent retailers all need much greater price transparency and we on called the Government to support the request for the OFT study.

‘Disappointingly, our request for a new ‘market study’ has been provisionally turned down by the OFT. We strongly believe that such a market study is urgently needed to review and resolve many issues that impact retail road fuel prices.’
Geoff Dunning, chief executive of the Road Haulage Association, said: ‘The price of oil dictates the price we pay for all fuel types. To learn that there is a possibility of oil traders worldwide manipulating the price comes as little surprise, given the recent news that our own financial system was rigged for the benefit of the banks.

‘We find it quite baffling that the oil market, as one of the world’s key commodity sectors, is unregulated and appears to rely, to a great extent, on the honesty of the trader to return accurate data regarding their activities.   

‘The G20 revelation which has found the oil market to be wide open to ‘manipulation or distortion’ must be acted upon as a matter of urgency.  How many more financial stones must be overturned before we can see a fair financial system in which we can place our confidence?
‘This country is trying to battle its way out of recession.  If we cannot trust those who set the price for the life-blood of our industry, what hope is there for the rest of the economy?’

Quentin Willson, a motoring expert at campaign group FairFuelUK said any ‘deliberate fiddling of the figures by financial institutions and traders will have cost UK consumers millions in unnecessary expenditure’.

‘These dark and devious forces should be held to account and an investigation into oil price manipulation started immediately,’ he said.
Dealer news__________________________________________________

More than 3,000 CVs listed on job co-op automotive

MORE than 3,000 CVs have been listed on new online motor industry recruitment site job co-op automotive within a month of launch - with 4,000 expected by the end of July.

Director Derek Webb said that the response from people within the motor industry looking to advance their careers had been very positive, leading to a generally high standard of applicant.

He explained: ‘Our proposition has two elements - to massively reduce dealer recruitment costs and to substantially increase the quality of candidate available to them. The ‘talent pool’ or CV database that we are building very much reflects that latter aim.’
The job co-op automotive model is thought to be unique - dealers pay a £175 monthly fee to join the platform and, when they need to fill a role, sift through the job co-op automotive talent pool with the help of a dedicated account manager to view candidate details.

The account manager then contacts the dealer’s preferred candidates, carries out an initial telephone interview based on their criteria, and arranges face-to-face interviews when appropriate. There is then a 1% fee for successful placements.

If no suitable candidate can be found, job co-op automotive will also pay the bill for advertising the job in order to maximise the chances of finding someone who can satisfy the dealer’s needs.

Potential candidates upload their details onto the web site for free and all employee information is anonymised so that the current employers of potential candidates are highly unlikely to identify any of their own people who are looking to leave their current position.

Webb said: ‘We are getting a strong response to our proposition from dealers with a number of well-known groups committed to trialling the platform over the coming months.’
Inchcape UK completes Three Peaks challenge in aid of BEN

TEAMS from Inchcape UK have completed the Three Peaks in 24 hours Challenge to raise money for BEN, the automotive industry charity. 
Inchcape had 10 teams, representing each of its brands, a team of retail support staff and a team comprised of volunteers from across all brands that climbed as part of the CEO team. From their efforts, Inchcape has so far raised £26,523 for BEN but is still aiming for their £30,000 target.

The teams climbed Ben Nevis, the highest mountain in the UK at 1,344m. The times for the teams varied ranging from 4 hours 44 minutes to 6 hours 15 minutes. 
Scafell Pike, the highest mountain in England standing at 978m was the second peak the teams attempted to climb but during the approach to the mountain the Inchcape teams found that they would not be able to make the climb because of flooding and mountain rescue teams still getting people out of the area from the day before. 
With this in mind and the teams fighting the disappointment they travelled to the last of the climbs, Snowdon, the highest mountain in Wales at 1,085m, and completed the climb in around two hours.

An Inchcape spokeswoman said: ‘This was the first time we have run a challenge of this size, with teams being selected to represent each of our brands. In total, we had 106 volunteers from across the business that took part, either as part of the climbing teams or as logistics/drivers, who were used to ferry the teams between peaks. 
‘We were blown around, rained on and hailed on, but everyone took this in their stride as they climbed Ben Nevis and Snowdon.’

General motor industry news___________________________________
Vehicle owners could take 14 years to recoup extra cost of diesel power

IT could take up to 14 years for diesel car owners to recoup the additional costs associated with purchasing and fuelling such models in comparison with petrol-engined vehicles, according to new research by consumer champion Which?
Despite superior fuel economy and usually lower car tax, theWhich? investigation found that diesel cars were often more expensive to run than petrol cars. 
The comparison of diesel and petrol versions of six popular car models has found that petrol engines could often be the more cost effective choice for drivers covering a typical annual mileage.

Diesel engines in the popular BMW 5 Series, Ford Fiesta, Vauxhall Astra, and Volkswagen Tiguan may deliver cheaper fuel bills than their petrol counterparts initially but it takes many years before they actually save the average driver money, according to Which?.

With drivers having to pay a premium for a diesel car - typically £1,000 to £2,000 more on a new car - tests reveal that it could take up to 14 years to recoup the upfront costs in fuel savings. 
Lower pump prices for petrol and advances in petrol-engine efficiency mean that petrol cars now often provided better value for money.

Which?’s own fuel-economy tests also often fell short of the manufacturers’ claims for both diesel and petrol cars, meaning that motorists shouldn’t place their faith in official MPG figures.

Which? executive director Richard Lloyd said: ‘Fuel price rises have been hitting household budgets hard, so it’s important that consumers know they are getting value for money when they buy a car.

‘Diesel cars are known for their fuel efficiency, but with lower pump prices for petrol and a premium price tag for diesel cars, it may make more financial sense for families to go for the petrol version.’

The survey also considered reliability and found that petrol cars were generally more reliable than diesels - both in the first three years of their life, and even more so between four and eight years-old.
Which? also considered the Volkswagen Sharan and Peugeot 308 SW. The organisation calculated the annual fuel bill for each model tested based on a mileage of 10,672 (the average annual mileage in the 2012 Which? Car Survey).

Tyre convictions remain alarmingly high, says TyreSafe

THE number of motorists driving with defective tyres remains at a ‘very dangerous and worrying level’, according to TyreSafe, following figures released by the Ministry of Justice.

The statistics reveal that the number of people successfully convicted in England and Wales in 2011 at a Magistrates’ Court for driving with dangerous or defective tyres was a massive 9,639.

Worryingly, the true scale of illegal tyres is probably much higher as the figures do not take into account tyre-related matters dealt with by the police at the roadside, says TyreSafe, the not-for-profit organisation dedicated to raising awareness about the importance of correct tyre maintenance and the dangers of defective and worn tyres.

However, most alarming, says TyreSafe, was that defective tyres accounted for more than two-thirds of the ‘vehicle defects’ category which also includes items such as brakes and steering components.

‘Tyres play a vital role in road safety so these latest figures are very worrying,’ said Stuart Jackson, chairman, TyreSafe. ‘Not only is there still a high level of ignorance about tyre care, but perhaps even more alarming is that many motorists continue to drive on tyres that they know are illegal or dangerous.
‘But that is like playing Russian roulette as the tyre is the only part of the car in contact with the road and, therefore, makes them vitally important to how a car performs.’

Current UK law requires car drivers to have a minimum of 1.6mm tread depth across the central three quarters of the tyre, around its entire circumference. Drivers who fail to comply with the regulations face a fine of up to £2,500 and three penalty points for each illegal tyre.

Last year there were more than 1,200 casualties resulting from accidents caused by illegal, defective or under-inflated tyres.

Jackson added: ‘The purchase of essential safety items, such as tyres, cannot be ignored, even with the economic pinch putting a squeeze on household budgets.

‘If you drive with illegal or defective tyres then you not only risk your own life and that of your passengers and other road users, but you could also end up with a heavy fine and points on your driving licence.’
Rules of the road wrong foot holiday drivers

ALMOST three quarters (73%) of Brits have fallen foul of the rules of the road or got into difficulty when driving on holiday, according to new research from insurer Aviva.

In the month when it became law for all drivers to carry a breathalyser when driving in France, research among holidaymakers from the UK’s largest insurer shows many have experienced potentially dangerous situations on their journeys.
The statistics reveal 28% of people say they have misread or misunderstood foreign road signs and 16% admit that they have actually driven on the wrong side of the road.

And drivers are faced with different trials whether in the UK or overseas. While those driving abroad are most concerned about a lack of familiarity with the route (28%), in the UK it’s the second highest concern among motorists (16%) after volume of traffic (31%). More than one in ten drivers rank the Great British weather (12%) as a major motoring obstacle in the UK.

In addition, tiredness and boredom on the roads affect people more in the UK (10% and 11%) than abroad (6% and 2%), suggesting that the excitement of a change of scenery and location have an impact.

But as thousands of families in the UK are preparing for the great summer getaway as the school term comes to an end, it is apparent that some problems are the same whether motorists are driving at home or abroad, with 58% of holidaymakers admitting to getting lost when driving either in the UK or overseas. One in 20 people (5%) said they had had an accident while driving on holiday.

Despite the high incidence of previous mishaps, seven in ten of will use a car on holiday in the UK or Europe this summer, with 54% of people relying on a car as the main method of transport to reach their holiday destination and a further 14% using one to drive from the airport, train or boat to their accommodation.

On average, drivers estimate they will drive 250 miles to reach their destination and will be behind the wheel for five hours. Once they have arrived, motorists will cover another 125 miles of road on average, going out on day trips or driving between locations.

With cars being so central to their holiday plans, it is worrying, says Aviva, that over 70% of people were unable to predict their journey times and distances very accurately, suggesting they may not be fully prepared for their trip.
Nigel Bartram, senior motor underwriter at Aviva, said: ‘Most of us will be jumping into a car when we go off on holiday this summer and will cover hundreds of miles in pursuit of a well-earned break. However, while we might favour driving over queuing in airports, despite the high petrol costs, it is not without its hazards.

‘Driving on holiday, in the UK or abroad, often involves an unfamiliar route and long hours behind the wheel and leaves us to contend with everything from driving on the other side or the road and adverse weather conditions, to tiredness and boredom. 
‘Drivers should prepare for their journey as best they can by looking over the route and the rules of the road and make sure they have the correct insurance to cover them should anything go wrong.’
Car manufacturers should forget ‘fancy options’, reveals new research 

THE vast majority of drivers (86%) want car manufacturers to go back to basics with less emphasis on an extensive, and often expensive, options list, according to new AA research.

As manufacturers have trimmed costs, many car models now forgo once standard, practical features like two reversing lights and a temperature gauge.

However, an AA/Populus poll of 21,202 AA members shows that such basic features are more highly valued than ‘premium’ ones like heated seats or rain-sensing wipers.

While customers benefit from the savings that the manufacturers can pass on by removing some features, AA members say it’s gone too far on some models and they want practical features over frills.

Andy Smith, AA patrol of the year, said: ‘Having two reversing lights makes it easier to reverse down a dim narrow lane, for example, and a temperature gauge can help indicate when the engine is struggling say when towing or crawling up a hill in heavy traffic.’

Features drivers say they would happily do without include heated seats (71%), electric parking brake (70%), electric adjustment on seats (66%), high intensity discharge headlights (Xenon) (57%), rain-sensing wipers (56%), built-in satellite navigation (56%), cruise control (54%), engine stop-start system (53%), automatic headlights (52%), parking sensors (37%).

 
People on the move____________________________________________

Pay appointed development manager for 1link Disposal Network

RICHARD Pay is the new business development manager for epyx’s 1link Disposal Network e-commerce platform.

He joins the company having worked at online remarketing specialist Autorola from 2005 until earlier this year, firstly as key account manager and more recently as country director for the UK.

Other previous roles include business development manager at Pendragon PLC and major accounts manager at Masterlease.

At epyx, Pay will be responsible for increasing the number of vehicles that are sold by major fleets through 1link Disposal Network as well as adding to the dealer community that buys from the platform.

General Motors’ appoints interim head of European operations

GENERAL Motors Europe president and Opel/Vauxhall chief executive Karl-Friedrich Stracke has stepped down from his position to take on special assignments reporting to General Motors’ chairman and CEO Dan Akerson. 
General Motors vice chairman Steve Girsky, currently chairman of the Opel supervisory board, will serve as acting head of General Motor’s European operations as the company searches for a replacement. The supervisory board of Adam Opel AG will be convened soon to appoint an interim chairman of the management board.

Stracke (56) was president, General Motors Europe and chairman of the management board of Adam Opel, in charge of all Opel/Vauxhall operations. He led the effort to put Opel/Vauxhall on a path toward sustained profitability in the midst of a massive European economic downturn.

Stracke leaves as head of the loss-making Opel/Vauxhall division after barely a year in post. 
The Financial Times (July 13) speculated that  Stracke’s abrupt departure raised further questions over the future of General Motors’ troubled European brand, which is in the midst of its second restructuring plan in two years.

Citroën appoints new head of vans and business centre programme

CITROËN’S Scott Michael has, with immediate effect, been promoted to the position of head of commercial vehicles and business centre programme. 
Michael (32) takes up his new role, which will be based at Citroën UK’s new Coventry head office, after 18 months as commercial vehicle operations manager.

He started his employment with Citroën in 2003 as a fleet analyst. Subsequently, his Citroën career has seen him serve as an area fleet sales manager and as commercial vehicle sales manager.

Reporting to Michael in his new role are Gillian Blair, Denis Golden, Andrew Hibbs and Jeff Rodger, Citroën’s field-based team of regional business centre managers, and Chris Jones, who is responsible for the company’s LCV conversion business.
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TV and radio news bulletins and newspapers have been packed with coverage relating to the rigging of Libor - the rate of interest that banks charge to lend money to each other. Now allegations have surfaced that the price at which oil is traded on the global exchanges may also have been rigged. Although the claims came from a hugely credible source - a report from the G20, the group of finance ministers and central bank governors from 20 major countries - they have not attracted the same level of media attention. Yet just as the rigging of Libor can have a devastating impact on ‘ordinary’ people, for example through mortgage rates, so can the impact of high oil prices as they feed through to petrol and diesel forecourt prices. The Petrol Retailers’ Association has been calling for an investigation into UK fuel prices and has been met with a ‘no’ from the Office of Fair Trading. But, with widespread business and public anger at the high price of fuel, an inquiry is desperately required. The Government should take a lead and launch its own probe.
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