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Fleet file_____________________________________________________

Company cars in decline, according to official figures

THE number of company cars on Britain’s roads has dropped below one million, according to latest data from HM Revenue & Customs.

Official figures reveal that in 2010-11 benefit-in-kind tax was paid on an estimated 950,000 company cars. 

The latest data shows that the number of company cars on the UK’s roads has been declining year-on-year. In 2004-05 there were 1.2 million company cars on the roads, but that figure has gradually declined and dropped below one million to 970,000 in 2009-10.

The data also reveals that the number of employees in receipt of company paid for fuel, which is used privately has also declined. However, given the Government’s benefit-in-kind tax policy in relation to so-called ‘free’ fuel it is perhaps surprising that the figure remains so high.

The data reveals that in 2010-11 there were 240,000 employees paying benefit-in-kind tax on fuel, down from 270,000 in 2009-10 and reduced from 410,000 in 2004-05.

In relation to light commercial vehicles, just 60,000 employees paid benefit-in-kind tax on their van in 2010-11 with 40,000 employee paying benefit-in-kind tax on company funded fuel used privately.

Those figures compare with 300,000 employees paying benefit-in-kind tax on their van in 2004-05. The number of employees paying benefit-in-kind tax on company funded fuel used privately has remained at 40,000 in recent years, according to the data. 
Fleets tighten up car choice lists to control costs

A GENERAL tightening up of company car choice lists has taken place since the start of 2011, according to the latest quarterly Company Car Trends research from GE Capital’s Fleet Services division.

The report, which questioned some 250 fleet decision makers, shows that an increasing number of fleets are using stricter criteria when it comes to deciding which models will be offered to employees - with the central thrust being on controlling costs and delivering value.

When asked which criteria were being used to set employee car choice, the answers were:                      

                                                            Now                             First quarter of 2011

Carbon dioxide emissions limit          70%                             52%

Fitness for purpose                              59%                             40%

Maximum monthly rental                    58%                             40%

Safety features                                     21%                             19%

Maximum engine capacity                  18%                             8%

Gary Killeen, fleet services commercial leader for GE Capital UK, said: ‘There has been a lot of interest among fleets in re-examining and tightening up their company car choice lists over the last year or longer with employers using them as a direct means of meeting their key fleet objectives.

‘At the heart of this, and very much as a result of the on-going economic conditions, is a desire to reduce expenditure. This is seen in the increased interest in lower emissions, maximum monthly rentals and maximum engine capacity. These will help to reduce acquisition and running costs although, of course, there is also the advantage that most will reduce your carbon footprint.

‘The wider inclusion of factors such as fitness for purpose and safety features also underline an ongoing trend that we have been tracking for some time - an accent on the company car as a safe and productive business travel tool as opposed to the  more perk-orientated, pre-recession thinking.’
Killeen said that he expected to see fleets increasingly use their choice lists as a proactive means to further reduce costs and increase the productivity of their company cars as work tools.

He explained: ‘If you apply the current legislative and taxation framework to the spread of models available to fleets and drivers today, you can see that offering the right car choices will have a greater effect on meeting your fleet objectives than perhaps at any previous time.
‘For example, within the lower medium sector, it is possible to find ostensibly similar vehicles at the same price level but one might have a CO2 output 50% higher than its competitor. That vehicle will cost much more for the employer and driver to operate.
‘For this reason, we expect to see fleets paying increasing attention to their choice lists and to revisit and revise them more often.’
Business drivers approve of telematics to help conserve fuel

ALMOST 90% of business drivers would approve of having telematics installed in their vehicle, if it could help them to conserve fuel and reduce their annual fuel bill, according to a survey by ALD Automotive.

With increasing demands placed on businesses to control their fleet costs, reduce risk and cut emissions, the vehicle leasing and fleet management company has a telematics device, ProFleet2, in its product portfolio.

With driver consent, authorised parties such as a fleet manager can then remotely access the data and advise the driver on how best to improve their driving style. The changes, if implemented, can have a positive impact on driver behaviour, fuel consumption and help reduce costs.

Keith Allen, managing director of ALD Automotive UK, said: ‘Over the past seven years, telematics technology has evolved hugely, delivering a wide range of functionality that can help businesses to better manage the costs and risk associated with their fleet.

‘At the same time business drivers have also become far more positive about the use of telematics, recognising the benefits it can deliver to themselves as well as their employers.’

The survey quizzed 500 business drivers.
Fleets should show zero tolerance to drink and drug drivers

ROAD safety charity Brake has called for fleets to show zero tolerance to drink and drug driving as results of the police summer crackdown are released

Data from the Association of Chief Police Officers’ summer enforcement campaign shows 5.8% (4,857) of the 83,224 drivers breathalysed in June tested positive, refused or failed a breath test: only a marginal drop from last year.
Additionally, 284 field impairment tests were conducted by police officers to test for drug-driving with 22.18% (63) resulting in an arrest.

A survey by Brake also shows nearly six in 10 fleets (57%) still do not test drivers for alcohol and an even greater proportion (63%) do not test for illegal drugs. 
The figures are revealed in ‘Measuring the Risk’, sponsored by Licence Bureau, Brake’s report on its annual survey of fleets, with responses on road risk management from 134 organisations, which is to be published in August.  

Drink and drug driving poses a huge threat on the road, says Brake, with 17% of drivers killed on the road in the UK having traces of illegal drugs in their system. Drivers who have drunk even a small amount of alcohol are at least three times more likely to crash.

To support fleet and road safety professionals to tackle the issue of drink and drug driving, and help them adopt a zero tolerance approach, Brake is running a one day ‘Zero tolerance’ seminar, sponsored by Dtec International, in Birmingham on Tuesday, September 25 on tackling drink and drug-driving.

Julie Townsend, deputy chief executive at Brake, said: ‘Drink and drug-driving continue to be a menace on our roads, leading to catastrophic crashes every day. 
‘It is crucial fleet professionals understand the risks and best practice in tackling these, and are taking all possible steps to eradicate drink and drug driving within their workforce.’

ACPO lead on roads policing, Deputy Chief Constable Suzette Davenport said: ‘Although there has been a reduction in 2012, this reduction is not big enough. There were still almost 5,000 drivers found to be driving under the influence who have not got the message. 

‘Through our annual Christmas and summer campaigns we have consistently warned the public that drink and drug driving can kill. It can also lead to a lengthy driving ban and possible loss of jobs and livelihoods with some even facing imprisonment. 

‘We are disappointed that there is still a group of people who are not listening or ignoring the consequences and continuing to drink or take drugs and drive.’

She added: ‘We know that drink and drugs impair judgement, reduce concentration and delay reaction speed and this is clearly leading to collisions that put people’s lives at risk.’
Seminar attendance costs £96 for Brake subscribers and £116 for non-subscribers. To book places contact Brake on admin@brake.org.uk or  +44 (0)1484 559909.

Corporate registrations accelerate Volvo sales

VOLVO Car UK’s corporate registrations, including leasing, have increased by 32% year to date, and the company believes that demand will increase further following the recent launch of its new Business Sales Academy and the all-new V40. 
Volvo’s dealer-based corporate and leasing registrations rose from 5,327 (January - June 2011) to 7,013 (January - June 2012). 

With 70% of V40 sales predicted to be sold through corporate channels in a full year, every dealer and member of the sales staff have attended a week long launch of the premium hatchback at Rockingham. 
Volvo launched its Business Sales Academy to further help dealers build relationships with customers and increase sales. The Academy will also help dealers support corporate customers’ in all areas of sales and aftersales - a need highlighted in research Volvo conducted in 2011.
To date more than 300 Volvo staff have attended and successfully completed the Academy’s Business Sales Consultant course.

Selwyn Cooper, Volvo Car UK’s national corporate operations manager, said: ‘We are committed to providing our customers with relevant and accurate advice as they search for vehicles that will compliment their business and contribute to company savings as well as providing their drivers with cars they are happy to drive. 
‘Our Business Sales Academy launched this year and has already seen some impressive results and customer feedback has been very positive.’

Volvo last year focussed on putting all business centre staff through its tax training programme. The manufacturer says it is committed to supporting its dealers, further equipping them with the highest level of expertise, specialist knowledge and understanding they require to assist corporate customers in making informed decisions in their purchasing process. Marketing is likely to form stage three of the Academy’s training content for this autumn.

New company vehicle emissions drop to all-time low, says ALD

 

AVERAGE carbon dioxide emissions of new company cars delivered this year by ALD Automotive have dropped to 127 g/km while hitting an all time low of 123 g/km in June. That figure compares with an average figure of 138 g/km during the first half of last year and 166 g/km in 2003.

The research also found that environmentally-friendly cars were being adopted by employers in record numbers and employees were travelling fewer miles as part of a continuing focus on the reduction of vehicle operating costs.

In April benefit-in-kind levels were revised and set at 10% for cars with emissions up to 100 g/km, 11% for cars from 100-104 g/km and thereafter rising in 1% increments for every additional 5 g/km (up to 225 g/km and 35%.

In addition, the environmental performance of fleets is coming under greater scrutiny, as businesses will be forced to report their greenhouse gas emissions. From 2013, as part of their annual reports, companies will be obliged to include emissions data for their entire organisation, including both cars and vans.

 

The UK is the first country to make it a compulsory requirement, initially affecting 1,000 businesses listed on the main market of the London Stock Exchange from April 2013. A review of the new regulations will take place in 2015, when ministers will discuss the potential extension to all large companies from 2016.

 

Keith Allen, UK managing director at ALD Automotive, said: ‘It is evident from the analysis that UK businesses are really taking notice when it comes to reducing their emissions and mileage. 

‘As vehicle taxation and carbon emissions are so entwined, it is vital that employers and staff stay one step ahead of changes in legislation. With new legislation being implemented next April this will affect many large businesses. 

‘By having to disclose figures for the amount of emissions they expel, it’s imperative that businesses take the necessary steps to reduce their carbon footprint.’

BVRLA launches new guide to vehicle funding


THE British Vehicle Rental and Leasing Association has published its new ‘Guide to Vehicle Funding’.

 

Produced in association with Peugeot and Deloitte, the business advisory firm, the digital publication has been produced to help business decision-makers choose the most appropriate way of financing their vehicles.

 

Incorporating all the tax changes made in this year’s Budget, the guide helps readers compare the key features and accounting treatments of different funding methods including contract hire, finance lease, contract purchase, hire or lease purchase and outright purchase.

 

‘Credit is not as easy to find as it used to be, but locating independent information about different funding methods is almost as great a challenge,’ said BVRLA chief executive, John Lewis.

 

‘With companies focusing so hard now on the whole life cost and tax-efficiency of their fleets, it is more important than ever to choose the right type of vehicle finance.’
 

Dan Rees, senior manager in Deloitte Car Consulting, added: ‘Vehicle funding is an essential fleet decision. Various changes to tax rules have meant that there can be a big difference between the least and most expensive options, which is accentuated by the financial position of the acquiring company and the type of vehicle.

 

‘We recommend checking the financial comparison between buying or leasing a fleet car, particularly if this hasn’t been reviewed for some years. It is also important to ensure that the right cars are being acquired. Some vehicles have a better after-tax whole life cost than others, so it is always worth looking beyond the price to the total financial impact on the business taking into account hidden tax costs. This publication will provide help and guidance to industry professionals.’

 

The guide can be accessed on the BVRLA website at: www.bvrla.co.uk/Article/Detail.

Fleet technology helps businesses overcome customer complaints 

BUSINESSES can overcome customer complaints by utilising fleet management technology, according to research from TomTom.

The telematics to traffic information specialist claims 81% of firms operating a vehicle fleet are regularly forced to deal with false or mistaken customer complaints. 

Of all complaints faced by fleet operators, 40% of respondents claimed those related to late deliveries or late arrival at a job cropped up most frequently. Invoice queries (31%) and missed appointments (15%) also proved to be common grievances. 

‘Clearly, the efficient handling of customer complaints is a key concern for any business but it is concerning to see such a high proportion of fleet operators are being forced to regularly deal with erroneous disputes,’ said Giles Margerison, director UK and Ireland TomTom Business Solutions. 

‘In such situations, the onus of proof often falls on the business and the visibility gained from a fleet management system allows companies to check the validity of these claims and provide customers with the necessary evidence. 

‘Fleet management technology allows firms to prove exactly when their employees arrived and departed a job, automatically generate accurate invoices and better manage workflow and job dispatch.’

A further 42% of firms have encountered false claims, such as bogus motor insurance claims, against their drivers while out on the road, according to the research. 

‘By monitoring driver behaviour and logging specific driving events, such as speeding or harsh steering and braking, fleet management technology can provide crucial evidence in the case of incidents on the road,’ added Margerison. 

‘The associated improvements in driving style can help to reduce the number of motoring claims encountered by a fleet operator. In turn, businesses can benefit from an improved risk profile and reduced insurance premiums.’

An example of how the technology has been applied to benefit customers is customer Telent Rail, according to TomTom. By implementing TomTom’s systems, Telent has reduced the time taken to allocate jobs by 80%, from 75 minutes to 15 minutes, exceeding strict customer service level agreements and boosting customer satisfaction levels. 

Titan Travel takes delivery of 500th Volkswagen Caravelle

THE Volkswagen Caravelle people carrier has proved so popular and reliable for Titan Travel, the escorted tour and cruise holiday company, that it has used them for the last 12 years, and has now taken delivery of its 500th model.

Its current fleet of 140 Caravelles, all individually numbered, are used for the Titan VIP Home Departure Service which takes customers directly from their home to their departure point, and home again upon their return.  
The vehicles typically cover 50,000 miles a year each, making the total annual mileage of Titan’s fleet around seven million miles. The vehicles are all silver and replaced every three years at around 150,000 miles, while this year Titan expects to increase its fleet to 200 Caravelles.
‘We use the Caravelle exclusively because they provide our clients with the best possible levels of comfort and space, as well as being a stylish and reliable vehicle,’ said Dan Whitehouse, Titan’s marketing director.

Alastair Hemmings, national fleet manager, Volkswagen Commercial Vehicles, said: ‘The Titan fleet is a great testament to the image, durability and affordable quality of the Caravelle.’
Kerry Foods Direct to Store signs up for GreenRoad 

 

KERRY Foods Direct to Store has chosen driver performance and safety management company GreenRoad to make its nationwide fleet of 3.5 tonne temperature-controlled vans safer and more fuel economical. 

GreenRoad is being deployed across its fleet of 330 vehicles driven by 450 drivers across 26 sales centres. This follows a trial at the company’s Shepton Mallet depot since September 2011 that has resulted in crashes being cut to zero and has helped cut costs of vehicle damage and repairs. At the same time, Kerry Foods cut its fuel bill by 9% as all 16 drivers became safer, greener drivers.

‘We chose GreenRoad because it offers the latest in technology innovation as well as engaging with the driver and providing constant coaching in the cab,’ said Andrew Redstone, operations director, Kerry Foods Direct to Store. ‘We believe it is appropriate that GreenRoad gives the drivers responsibility for their driving performance. This way they remain in control of their destiny.’

He continued: ‘We now have access to information about how our drivers are performing enabling us to pinpoint areas that need improvement.’

GreenRoad provides a proactive approach to smarter and safer driving. As driving decisions are responsible for 90% of all accidents and up to 33% of fuel spend, the most effective way to reduce risk and improve efficiency is by focusing on driver decision-making, says the company. 

GreenRoad provides instant feedback on driving performance on the dashboard using a red-amber-green LED display. Through its online portal, GreenRoad provides drivers and fleet managers with real-time, comprehensive feedback, online reporting, analysis and coaching on their abilities, manoeuvres and patterns. As a result, GreenRoad says its technology positively impacts both conscious and unconscious driving behaviour, which it says is the key to creating more fuel-efficient and safer drivers.

National Windscreens wins new Northgate contract

NATIONAL Windscreens has secured another two-year contract with Northgate Vehicle Hire. 
Northgate is a major supplier of light commercial vehicle rental and associated fleet solutions and has worked with National Windscreens for more than 10 years.

Ben Fawcett, senior buyer for Northgate Vehicle Hire, said: ‘Northgate operates a fleet of over 52,000 vehicles across the UK, with customers ranging from sole traders and SMEs to large national companies. We need to know that any issues with windscreens will be dealt with swiftly and effectively, at all times of the day or night, wherever the vehicle may be. 
‘National Windscreens has a proven track record with Northgate and following a competitive tendering exercise, we had no issues in extending the existing vehicle glass repair and replacement contract.’

· NATIONAL Windscreens has achieved a three-year extension to its ISO9001:2008 accreditation for the purchase, supply, installation, repair and stock holding of automotive glazing products.

Nissan hits the right Note with National Grid engineering trainees

NISSAN is supplying 51 Note n-tec+ models to National Grid for use on its Construction Entry Engineering Programme (CEEP) training scheme. 
The first 17 cars have been handed over to National Grid’s trainees, while the remaining 34 will be delivered later this year.

The group of employees is seen as National Grid’s engineering talent of the future which, says the company, is why they have been given a range topping Nissan Note to drive around in on a daily basis.

The 1.5 dCi Note n-tec+ model return 67.3mpg and will cover on average 10,000 miles per annum around the UK, as the trainees mix on-the-job experience with formal technical and leadership training.

Each vehicle comes with automatic air conditioning, sat nav and rear parking sensors as standard and emissions of 110 g/km, supporting National Grid’s overall aim of reducing its carbon footprint.
The Nissan Note was put through a rigorous tender process and was chosen, as it offers a competitive price and a high level of specification compared to its close rivals, said the company.

David Morse, fleet operations manager at National Grid, said: ‘Nissan was able to meet all our tender requirements. It was important we offered our CEEP trainees a smart, safe and well equipped car as part of their overall employment conditions.’

Lex Autolease man complete 14 peaks challenge in aid of BEN

LEX Autolease’s Dave Prole has conquered 14 of the highest peaks in England in a challenge to raise money for the automotive industry charity, BEN.

So far £714 has been raised for BEN but he is still aiming for a £1,250 target. Go to http://www.justgiving.com/Dave-Prole0 to donate
The challenge was to run 20 miles over 14 of the highest mountains in England, including Scafell Pike the highest mountain in England standing at 978 metres and Helvellyn being the second highest at 950m.  
The route was split into two legs as the mountains are contained within two ranges and this was linked by a 12-mile bike ride. The total route was completed in eight hours 45 minutes.

Dave Prole, senior manager at Lex Autolease said: ‘I had been planning this challenge for some time as it combines my new hobby of running with my passion for cycling, and all through a part of the country I love, the Lake District.’

Model update________________________________________________

Lexus reveals new LS flagship range 

LEXUS has unveiled its new LS model range, comprising the LS 460, LS 600h and, for the first time in its history, an F Sport version of its flagship model.

The marque says the new LS displays greater refinement and an evolution of the advanced technologies and superior quality that have been integral to each generation of the vehicle since the original model was launched in 1989.

The most obvious changes are to the exterior styling, where the new LS adopts the distinctive Lexus spindle front grille design, but the development of the model goes much deeper to include improved driving dynamics, better sound insulation and more sophisticated and effective preventive safety systems.

In all more than 3,000 changes have been made to the current LS, including three world-firsts and 15 ‘Lexus-first’ features and technologies.  
In a first for Lexus, all lights - headlights, rear lamps and fog lights - are available with LED technology.

The new LS gains a Lexus first in the form of its Drive Mode Select, offering five switchable driving modes: Eco, Comfort, Normal, Sport S and Sport S+. They provide adjustment of vehicle systems to help deliver the driver’s preferred balance of economy, comfort, performance and handling characteristics. The technology replaces a number of vehicle systems that were previously operated independently.

The new F Sport grade sees a lowering of the ride height by 10mm and Brembo six-piston calliper front brakes and paddle shift controls added.

The rear-wheel drive LS 460 F Sport model further benefits from the addition of a Torsen limited slip differential.
Comprehensive improvements on the LS range have been made to engine, road and wind noise sound insulation, and, in a Lexus-first, new hollow chamber noise reduction wheels can be fitted, which cut the amount of noise experienced in the cabin.

The seats have been further improved and, in a world first, the front and rear seat climate control and the steering wheel rim heater can be automatically co-ordinated and incorporated in the new Lexus Climate Concierge system, which uses an array of up to 13 sensors around the cabin to deliver prompt and precise heating and cooling, across four cabin zones.

The interior is lit by the world’s first Advanced Illumination System with new soft white interior lamps and dynamic instrument panel lighting that moves and changes in intensity in line with vehicle start-up and switch-off.

The new LS 460 and LS 600h will go on sale in the UK later this year, with further details of performance, specification and pricing to be announced.

Mercedes upgrades C-Class with trim and engine changes

MERCEDES-Benz has revealed a series of upgrades to the 2013 C-Class range including an all-new trim structure for saloon and estate ranges and a new engine delivering savings in company car benefit-in-kind tax.

The enhancements, says Mercedes, help to lower running costs and can reduce benefit-in-kind tax for business drivers by up to 4%, giving the C-Class an even greater competitive advantage over premium compact rivals. 
In addition, the revisions have immediately had a positive impact on C-Class residual values, with CAP announcing a 5% (£450) increase in values for the entry-level trim grade.

Executive SE is the new entry point to the revised range for the C 180 BlueEFFICIENCY, C 200 CDI BlueEFFICIENCY and C 220 CDI BlueEFFICIENCY saloon and estate, which includes a sports grille, new 16-inch alloy wheels, Artico upholstery and LED daytime running lights at a price increase of £35 over the previous SE grade.

A new Luxury Package is available for Executive SE models to replace the former Elegance trim option. Carrying a £2,000 premium, it includes the three louver grille with bonnet-mounted star, 17-inch alloy wheels with a seven twin-spoke design, automatically dimming rear view mirror and folding exterior door mirrors, chrome trim on the side, rear and shoulder line, a storage package and brown Ash wood trim with a matt finish.

The Sport trim makes way in the 2013 C-Class for two new variants - AMG Sport and AMG Sport Plus. 
The AMG Sport saloon and estate cost £960 less than the previous Sport models, and feature 17-inch AMG wheels and halogen headlights.

In addition, there is a tax saving on the new AMG Sport, thanks to a reduction in emissions over the previous model. 
For example, the previous C 220 CDI Sport saloon with manual transmission offered 133 g/km and benefit-in-kind tax in 2012/13 of 20%, giving a total benefit-in-kind tax over 36 months of £7,865, based on an income tax bracket of 40%.

By comparison, the new C 220 CDI BlueEFFICIENCY AMG Sport Saloon with manual transmission gives 123 g/km and benefit-in-kind tax in 2012/13 of 18%. Therefore the total benefit-in-kind tax over 36 months is £6,897, giving a total saving of £968.

The AMG Sport Plus, priced £1,000 above AMG Sport and £35 over the previous Sport line, includes 18-inch bi-colour AMG alloys, bi-Xenon front lights with Intelligent Light System and Adaptive High Beam Assist, AMG sports seats, Black Artico/Dinamica upholstery with contrast red stitching, red seat belts, AMG floor mats with red edging and silver gearshift paddles (automatic transmission only).

In the C-Class Coupé, the pricing and specification of the AMG Sport are unchanged, but an AMG Sport Plus version is now available for an additional £1,000. 
The list of trim additions includes 18-inch bi-colour AMG alloys, an AMG boot lip spoiler in body colour, AMG sports seats, Black Artico/Dynamica upholstery with the contrast red stitching on the seats and door panels, red seat belts, AMG floor mats with red edging and silver gearshift paddles (automatic transmission only).
A £530 AMG Handling Package is offered on the C-Class Coupé to uprate the steering, engine, exhaust and transmission response, as well as introducing unique styling touches. The Dynamic Handling Package continues to be available on selected saloon and estate models.

The C 180 BlueEFFICIENCY is powered by a new 1.6 litre direct-injection turbocharged petrol engine and is accompanied by electric power steering to further bolster economy.

With an output of 154 bhp at 5,000 rpm, the new engine is almost as powerful as its predecessor while developing an identical 250 Nm of torque across a wider rev range - 1,250 to 4,000 rpm.

The C 180 BlueEFFICIENCY saloon returns 47.9 mpg and 138 g/km, the C 180 BlueEFFICIENCY estate returns 47.9 mpg and 139 g/km and the C 180 BlueEFFICIENCY Coupé returns 44.1 mpg and 149 g/km.
While the 3.5-litre V6 petrol engine is no longer offered in the C-Class saloon and estate, it is still available in the C-Class Coupé. 
In addition, the C 63 AMG performance models remain unaffected by the 2013 model year revisions. 
On-the-road prices start at £25,915 for the saloon, £27,115 for the estate and £30,090 for the Coupé ranges. 

Audi revises R8 range

AUDI has launched a revised R8 range incorporating faster S tronic twin-clutch sports transmission and a new lighter and more powerful 550 PS V10 plus model, which heads the line-up.

The new look R8 V8 and V10 Coupé and Spyder models adopt S tronic twin-clutch transmission as part of comprehensive programme of 2013 model year revisions 

Additionally, all-LED headlights and rear indicators with sweeping function are now standard across the range.

On-the-road prices range from £91,575 for the 4.2 FSI (V8) manual Coupe to £127,575 for the 5.2 FSI (V10 plus) S tronic Coupe. Order books open this month with first customer deliveries due in early 2013.

The totally new seven-speed S tronic transmission replaces the R tronic automated manual option in the latest R8 range, and is available as an alternative to the six-speed manual gearbox, which continues to be offered for all versions in the UK. 
The integration of the new seven-speed S tronic transmission has not only reduced emissions by up to 22 g/km, but in V8 and V10 Coupé and V10 Spyder versions it has also improved the acceleration time from rest to 62 mph by three-tenths of a second compared with R tronic-equipped equivalents. 
The 4.2 litre V8 FSI engine produces 430 PS at 7,900 rpm, and peak torque of 430 Nm between 4,500 and 6,000 rpm. The unit powers the R8 Coupé with S tronic transmission from rest to 62 mph in 4.3 seconds and on to a top speed of 186 mph (with manual transmission: 4.6 seconds and 187 mph). The R8 V8 Spyder in manual and S tronic forms takes care of the sprint in 4.5 and 4.8 seconds respectively, and in both cases can reach a top speed of 186 mph. According to the combined cycle fuel test the V8 Coupé with new S tronic transmission can return up to 22.8 mpg.

The V10 engine provides 530 Nm of torque at 6,500 rpm, and peak power of 525 PS available at 8,000 rpm. With S tronic transmission the V10 Coupé can accelerate from zero to 62 mph in 3.6 seconds and reach a top speed of 195 mph. With manual transmission the values are 3.9 seconds and 196 mph. The R8 V10 Spyder with S tronic completes the standard sprint in 3.8 seconds and has a top speed of 193 mph (with manual transmission: 4.1 seconds and 194 mph). Combined cycle fuel economy in the V10 Coupé with S tronic stands at 21.6 mpg. 

The new flagship of the range is the Audi R8 V10 plus. Developing 550 PS and maximum torque of 540 Nm at 6,500 rpm, the coupé-only version catapults from rest to 62 mph in 3.5 seconds and achieves a top speed of 197 mph when linked to S tronic transmission, Combined cycle fuel economy is 21.9 mpg. With manual transmission, the acceleration time lengthens slightly to 3.8 seconds, top speed also increases to 198 mph and combined fuel economy tops out at 19 mpg

In the UK, V8 versions of the 2013 model year R8 will feature 19-inch five-arm double-spoke wheels with 235/35 tyres at the front and 295/30 tyres at the rear. Standard V10 models will be equipped with 19-inch ten-spoke Y design wheels with tyres of the same specification. The R8 V10 plus will differentiate itself further through an exclusive 19-inch five-arm double-spoke wheel design. 
Vauxhall bolsters Astra range with hot new BiTurbo models

VAUXHALL has added two more high performance 2.0 diesels with 195 PS and 400 Nm torque to its Astra range.  
The British-built Astra BiTurbo five-door Hatch and Sports Tourer - which becomes the most powerful estate in its class - offer performance, high levels of practicality and frugality, claims Vauxhall.

Both models have a top speed in excess of 135 mph and can achieve 0-60 mph in under eight seconds. Emissions are 134 g/km and fuel economy on the combined cycle is 55.4 mpg. Both models also benefit from Start/Stop technology.

Built at Vauxhall’s Ellesmere Port plant in Cheshire, the new derivatives benefit from the recent styling refresh that can be found across the Astra range.  
Available to order now, with first deliveries expected late 2012, prices start from £24,095 for the Hatch and from £25,110 for the Sports Tourer.

Volkswagen expands Beetle range with two new models
VOLKSWAGEN has expanded its Beetle range with the addition of two new models powered by a 2.0 litre 140 PS TDI turbodiesel engine and a 2.0 litre 200 PS TSI turbocharged petrol engine. 
The latter propels the car from 0-62 mph in 7.5 seconds and on to 139 mph, while the TDI takes 9.5 seconds and can reach 123 mph. Mated to a six-speed manual engine, the diesel delivers combined cycle fuel economy of 57.6 mpg and has emissions of 129 g/km, while the new petrol models has equivalent figures of 38.2 mpg and 192 g/km. There is also the option of a six-speed DSG gearbox on both models. 
The TDI comes in either mid-level Design or top-line Sport trim. The 2.0 litre TSI 200 PS model is available in Sport or special-edition Turbo Black and Turbo Silver specification, complete with ‘Turbo’ decals in either silver or black along the side, door mirrors in silver or black, the door rubbing strip in body colour (rather than black, as it is on standard Sport models), and 19-inch Tornado alloys.
 

Design trim comes with 17-inch alloy wheels in a choice of two styles, Bluetooth telephone preparation, an RCD 510 DAB CD/radio with MDI multi-device interface (for connecting an iPod or similar), front fog lights, rear Isofix preparation, an alarm, manual air conditioning, multifunction leather-wrapped steering wheel and body-coloured door and dashboard panels.
The range-topping Sport specification adds 18-inch alloys in a choice of styles, tinted glass, cruise control, sports seats, parking sensors, gloss black door mirrors (silver or black on ‘Turbo’ special editions), gloss black dashboard and door panel and 2Zone electronic climate control.
The 2.0 litre TSI 200 PS Sport model uniquely comes with certain specification highlights over and above all other models. These include: four-link rear suspension, twin chromed exhaust pipes, red brake calipers and a body-coloured rear diffuser.
On-the-road prices for the 2.0 litre TDI 140 PS start at £20,085 (Design trim) and £22,295 for the 2.0 TSI 200 PS (Sport trim). 

New SEAT Exeo Ecomotive to boost record ‘green’ sales

ORDER books have opened for the SEAT Exeo Ecomotive, the manufacturer’s latest low-emission car, with half-year sales showing record low-emission technology take-up across all models

Over four in 10 SEATs (41.3%) sold in 2012 are expected to feature Ecomotive Technology and that performance will be helped by the new Exeo Ecomotive which boasts 62.8 mpg and emissions of 117 g/km.

That’s a slight increase (1.2%) compared to the proportion of cars with Ecomotive Technology sold across all of 2011.
The Exeo Ecomotive is powered by a 2.0 litre TDI common rail diesel engine mated to a six-speed manual gearbox with the option of 120 PS and 143 PS. Despite the power difference, both have the same MPG and emissions figures.

The addition of start/stop engine technology, an Energy Recovery system, Goodyear low rolling resistance tyres and lowered suspension help make the Ecomotive the cleanest, most fuel efficient Exeo ever, says SEAT. 
The 143 PS Ecomotive is available with the full range of Exeo trim levels, comprising S, SE, SE Tech, Sport, and Sport Tech. The 120 PS Exeo Ecomotive S becomes the most cost effective model in the range, with a starting price of £20,040 on-the-road. 
Mercedes brings S-Class style to GL SUV

MERCEDES-Benz says that it is bringing S-Class premium standards to the new GL-Class, its SUV model.

There will be three models on offer at the launch of the seven-seater: the GL 350 BlueTEC 4MATIC with a V6 diesel engine, the V8 petrol engine GL 500 4MATIC BlueEFFICIENCY and the new GL 63 AMG with its V8 Biturbo petrol engine.

Both the BlueTEC engine for the GL 350 BlueTEC 4MATIC and the GL 500 4MATIC BlueEFFICIENCY, with its supercharged direct injection BlueDIRECT petrol engine, are said to give extremely efficient and outstanding performance. 
The fuel consumption of the 258 bhp GL 350 BlueTEC 4MATIC is 38.1 mpg, which is a 20% improvement over its predecessor, and at the same time it undercuts the future Euro6 emission standards (192 g/km). 
The fuel consumption of the 435 bhp strong petrol engine GL 500 4MATIC BlueEFFICIENCY has been improved by 18% (24.9 mpg) and emissions are 262 g/km. 
With the change of models the GL range is being enriched by an AMG version for the very first time. 
In the high-performance SUV GL 63 AMG, the AMG 5.5 litre V8 Biturbo engine provides a top performance of 557 bhp and maximum torque of 760 Nm. The GL 63 AMG accelerates from zero to 62 mph in 4.9 seconds; it has a top speed of 155 mph (limited electronically). Fuel economy is 22.9 mpg and emissions are 288 g/km.

UK specification and pricing has yet to be announced.
Manufacturer news___________________________________________

Honda scales back Swindon production 

HONDA is scaling back production at its Swindon plant due to falling sales across Europe.

The company said a third of the 3,500 employees at the South Marston site would work a four-day week from September. 

A spokesman told the BBC on Thursday (July 26) that staff would not lose out because they were employed on flexible contracts that guaranteed they would be paid for a 37-hour week.

He said that the production of the new CR-V from September, and a new 1.6 litre diesel engine by the end of the year, meant that Honda was still forecasting a production volume in the UK of almost double the 2011 figure.

Light commercial vehicles______________________________________

Citroën launches value for money packs on Enterprise van range

CITROËN is boosting its existing, stand-alone Nemo, Berlingo, Dispatch and Relay Enterprise model ranges with the launch this month of optional Enterprise Packs. 
The new Enterprise Packs are available on Berlingo LX, Berlingo XTR+, Dispatch and Relay panels vans.

Priced from £600 + VAT, Enterprise Packs include rear parking sensors, Connecting Box (Bluetooth® & USB port) and air conditioning. 
The manufacturer says that the Enterprise Packs can save customers up to £420 + VAT compared with specifying the individual options. The pack prices also reflect the price differential between the existing stand-alone Enterprise models and the model on which they are based.

Berlingo LX/Berlingo XTR+ Enterprise Packs (available August) are priced at £600 + VAT and include: rear parking sensors, connecting Box (Bluetooth®/USB port) and air conditioning.

Dispatch Enterprise Packs (available October) are priced at £880 + VAT and include: rear parking sensors, connecting Box (Bluetooth®/USB port), air conditioning, full steel bulkhead and electrically adjustable and heated door mirrors.

Relay Enterprise Packs (available September) are priced at £900 + VAT and include: rear parking sensors, connecting Box (Bluetooth®/USB port), air conditioning (including an air conditioned glove box) and full steel bulkhead.
Ford starts production of all-new Custom models
PRODUCTION of the all-new Ford Transit and Tourneo Custom, engineered at the Ford Dunton Technical Centre in the UK, is now underway in Kocaeli, Turkey

The launch of the all-new Transit and Tourneo, powered by engines produced at Ford Dagenham in the UK, marks, says Ford, a new era for the manufacturer’s global commercial vehicles.

The arrival of the Transit Custom van and Tourneo Custom people mover (Digest: July 26) marks the first step in a complete transformation of Ford’s global commercial vehicle range by the end of 2013.

‘The Transit Custom is a completely new kind of one-tonne vehicle from Ford,’ said Stephen Odell, chairman and chief executive, Ford of Europe. ‘This is a stylish, modern van that customers will be proud to have on their driveway, with the hard-working attitude that they expect from a Transit.

‘The Tourneo Custom is a fantastic-looking people mover - inside and out. It offers outstanding day-to-day, real world practicality as well as being great to drive.’

The new Transit Custom sits between the smaller Transit Connect and the larger Transit van in Ford’s commercial vehicle line-up; and is also offered as an eight- or nine-seat people-mover, the Tourneo Custom.

Both models are powered by 100 PS, 125 PS or 155 PS versions of Ford’s latest 2.2 litre Duratorq diesel engine. They offer class-leading fuel consumption of 43.5 mpg for the Tourneo Custom and 42.8 mpg for the Transit Custom.

The Transit Custom and Tourneo Custom will go on sale later this year.

FTA announce Transport Manager seminar dates

THE Freight Transport Association has announced dates and venues for its autumn series of Transport Manager seminars.

The events will be on the road throughout the UK from September to November, keeping delegates up to speed with the latest legislation and enforcement changes.

A prominent feature of the seminars this year is a key address by the local Traffic Commissioner at each venue.

Speaking ahead of the event the senior traffic commissioner Beverley Bell said: ‘Traffic Commissioners are pleased to have the opportunity to address transport managers directly through the forthcoming FTA seminars.

‘Last year, European Union regulations gave Traffic Commissioners the power to take action and ensure that people in this position are fully accountable to their professional responsibilities.

‘Commissioners welcome every opportunity to advise transport managers about meeting the good repute requirements and to explain how we are committed to ensure there is a level playing field for the profession.’

In addition, the FTA’s experts will be on hand to provide updates on the latest transport legislation and vehicle engineering developments. Key sessions at the seminars also include: safety in logistics, utilising the Operator Compliance Risk Score (OCRS) for driver performance management, the compliance enforcement and annual test experience, employment legislation developments and Million Pound Drop - an interactive session on compliance issues.

Venues and dates are: September 12, Chatham;  September 19, Durham; September 26, Warrington; October 3, Leeds; October 10, Belfast; October 17, Cambridge; October 24, Chepstow; October 31, Dunblane; November 7, Sheffield; November 14, Birmingham; November 21, Yeovil; November 28, Ascot.

The price for FTA members booking is £325 plus VAT for the first delegate and £275 plus VAT for subsequent delegates; the cost for non-members is £385 plus VAT for the first delegate and £345 plus VAT for subsequent delegates. To book a place, call the FTA Member Service Centre on 08717 11 22 22 or go to: www.fta.co.uk/keepuptospeed
Residual value update_________________________________________

Politics and regulation_________________________________________

Government urged to make crash barriers safer

THE Institute of Advanced Motorists has called on the Government to redesign crash barriers to make them more motorcycle-friendly. 
While crash barriers have saved the lives of thousands of drivers, hitting a crash barrier is a factor in 8-16% of rider deaths.

When they hit a crash barrier, riders are 15 times more likely to be killed than car occupants. In a crash, barrier support posts can worsen injuries by five times, says the IAM.
Most UK crash barriers are designed to protect car drivers and passengers when a car hits a barrier; it will redirect a car away from a hazard and slow it down over a short distance. The car, seat belts and air bags help to minimise injury. For motorcyclists, hitting a crash barrier can mean serious injury or even death as the rider’s body takes the full impact.

Writing in the summer issue of the IAM members’ magazine, Advanced Driving, IAM chairman Alistair Cheyne said: ‘Roads in general and crash barriers in particular are largely designed with four or more wheels in mind. The needs of more vulnerable motorcyclists must become a priority.

‘Britain leads the world on road safety, but lags behind on this issue. Existing standards and guidelines for road infrastructure - and barriers in particular - must be changed so they take proper account of motorcyclists.’ 

Dealer news__________________________________________________

Inchcape delivers ‘robust’ first half performance

INTERNATIONAL automotive distributor and retailer Inchcape has reported sales up 6% to £3.1 billion and pre-tax profits up 5.8% to £134.2 million for the six months to June 30.

Group chief executive André Lacroix said it was a ‘robust performance’ with strong growth in the premium and luxury segments in the UK. He added: ‘We believe Inchcape is engineered for growth and we expect the group to deliver a robust performance in 2012.’

In the UK, the company saw total revenues increase 2.9% to £1,081,900 million compared with the first half of last year driven by a string of strong new product launches including: the Audi A1 Sportback, Audi Q3, BMW 3 Series and 6 Series GT, Mercedes-Benz B-Class, Lexus GS, the Mini Roadster, the new Porsche Boxster and 911, the Toyota Yaris Hybrid and the Volkswagen Beetle, Passat Coupe and Up.

The retail division’s trading profit in the first half increased 4.3% to £33.6m.

Inchcape Fleet Solutions, the group’s leasing and fleet management business, reported a ‘very strong’ first half with trading profit up 9.7% to £3.4m on sales of through strong cost controls and tight gross margin management enabling a record return on sales of 19.3%, up 1.7 percentage points year on year. The increase came despite revenues flat-lining at £17.6m.
Caffyns reports new car sales rise but outlook is cautious
RETAILER Caffyns, which has nine car franchises on 14 sites in the south east of England, says it has continued to trade profitably in the April-June quarter with new car sales up 8.5% on a like for like basis against the same quarter last year.
However, chairman Brian Birkenhead told the company’s annual meeting that strong consumer offers on new cars from many of Caffyns’ brands led to an 8.2% drop in used

car unit sales for the quarter on a like for like basis.
But, overall new and used unit sales over the quarter were the same as last year, like for like.

Birkenhead, who retired following the AGM, added: ‘The macro economic climate remains challenging and therefore we remain cautious about the outlook.’

Caffyns new chairman is Richard Wright.
General motor industry news___________________________________
CAP clarifies position over ‘unlucky’ ‘13’ registration plate

SUPERSTITIOUS motorists will have to live with the ’13’ on their number plate if they want a new car next March - or pay for a personal registration to replace it according to CAP, the used car pricing experts.
Despite rumours that drivers could choose to retain the ‘62’ plate after March 1 the DVLA has confirmed to CAP that every new vehicle will automatically carry a ‘13’ plate. The only escape is to choose a private plate at a cost of at least £250, says CAP’s Martin Ward.
The issue also raises questions about reluctance among superstitious people to purchase used cars in future which carry the ‘13’ plate.

Ward said: ‘Believe it or not the trade has been rife with talk about this issue recently but it seems the rumours that superstitious drivers will be allowed to opt out of ‘unlucky 13’ on their car was based more on hope than fact - as our contacts at the DVLA have confirmed.

‘While it is easy to poke fun at common superstitions it is a fact that many people really are nervous about many of them and will go out of their way to avoid walking under ladders or insist on throwing salt over their shoulder if they spill some.

‘Even if the driver isn’t bothered what numbers are on their car, some superstitious family members might object.’

CAP says it has received numerous enquiries about the potential impact of Triskaidekaphobia fear of the number 13 - on demand for 13 plate cars and the impact on their depreciation. However, without hard data on the number of truly superstitious people and insight into how seriously they really take the issue it remains a matter of conjecture, says CAP.

Ward added: ‘It’s not often we say this at CAP but we have no idea whether the used values of 13 plate cars will be affected or not, although it does seem unlikely.

‘Suffice to say the prospect of a nervous ‘13’ plate driver seeing a lone Magpie through the windscreen on Friday 13th doesn’t bear thinking about and our best advice is to make sure you don’t drive a March 2013 car under any ladders.’
People on the move____________________________________________

Customer relationship appointment for All Fleet Services

VICKIE King has joined All Fleet Services, the contact centre solutions provider to the fleet and automotive industry, as customer relationship manager.  
Reporting directly to managing director Dave Scobie, she has been appointed to provide best in class customer service supported by a dedicated account management team and to ensure clients derive maximum benefit from All Fleet Services’ comprehensive range of added-value products and services.

Previously a customer internal account manager for six years at Alphabet/BMW Financial Services, King worked as part of a team of nine handling all customer enquiries and issues relating to corporate and business partnership lease vehicles, managing major accounts of up to 4,000 vehicles, and assisting with new business tenders.  
Previously, King was account retention adviser at Rhode & Schwarz, advising the client base on ISO 9000 calibrations. She also spent three years at Holiday Autos as a sales team leader.

Fleet software firm appoints MacDonald to lead Australian growth

INTERNATIONAL vehicle leasing systems house, Drive Software Solutions, the UK-based company responsible for the DRIVE system in use in major leasing companies around the globe, has appointed Nigel MacDonald as country manager for its fast growing Australian operation, DRIVE Australia.

MacDonald has a 30-year background in delivering international IT systems into large public sector organisations, international enterprises and the automotive industry, having worked for Kalamazoo Business Systems, Groupe Bull, FCS Computers, Sheridan Systems and Sodexo. Most recently MacDonald was CEO of healthcare technology systems house HET Software PTY based in Chatswood, Sydney NSW.
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The Editor’s View











THE British economy - just like the global economy - has been either in recession or teetering on the brink for about four years. Therefore, it seems strange that fleet decision-makers, according to a new survey, should only just be tightening up company car choice lists to cut expenditure. The study from GE Capital’s Fleet Services division suggests that carbon dioxide emissions, maximum monthly lease rates and maximum engine capacity are three of the key criteria used to set employee car choice. Those issues come as no surprise. However, what is a surprise is that some fleets admit that they were not as robust as they might have been in the past in setting company car choice lists. The ‘slackness’ in creating some choice lists possibly reflects the role HR departments have historically played in setting company car policies. But with the economy expected to remain challenging for years to come, it is a fair bet that vehicle choice lists will not be as flexible as they are even today. Driving down cost is key for business and that means tightening choice lists more regularly.
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