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Government stepping ‘fine line’ on tax as company car demand drops

THE Government has to walk a fine line when setting emissions-based company car tax, according to John Lewis, chief executive of the British Vehicle Rental and Leasing Association.

His comments came in the light of new figures from HM Revenue and Customs which revealed that the number of company cars on the UK’s roads had dropped to 950,000 in 2010-11 (Digest: August 2).

Lewis said: ‘The current tax is clearly having some negative environmental side effects if it is resulting in people opting to use their own, older and more polluting cars in order to do their private mileage.
‘What these benefit-in-kind figures tell us is that the company car tax regime is beginning to tax some people out of private use. More people are deciding not to take a perk car or are only using company cars for business mileage. Others are paying a personal use contribution to their employer instead of paying benefit-in-kind tax.’

However, he added that despite the figures from HM Revenue and Customs, the BVRLA was not seeing a decline in the popularity of business cars.
Lewis said: ‘You only have to look at our own BVRLA member fleet sizes, the Society of Motor Manufacturers and Traders’ figures for fleet registrations or the Government’s own forecasts to see that the number of business cars has increased over the past three years and that they will continue to increase in the years ahead as the economy pulls out of this latest recession.’
ACFO re-elects Jenner as chairman and creates new deputy’s role

JULIE Jenner has been re-elected as chairman of ACFO, the leading UK representative body for fleet decision-makers, with Damian James elected to the newly created post of deputy chairman.

ACFO has a six-strong board of directors and the duo were unanimously elected to serve in 2012/13 by their colleagues: John Pryor, car fleet and travel manager, Arcadia Group; Phil Redman, fleet manager, IBM UK, Caroline Sandall, fleet manager, Barclays Bank, and Brian Ingham, fleet manager at T W Birk & Sons who also serves as ACFO’s finance director.

Jenner, key solutions manager at GE Capital Fleet Services, has served as chairman since being first elected in 2006. She was elected to the ACFO board in 2003.

James, head of operations at Bracknell Forest Council, joined the ACFO board two years ago having been involved with the organisation for more than a decade through its South West and Wales Region.

Creation of the post of deputy chairman reflects the ever-increasing workload faced by board members as ACFO becomes more involved in fleet industry-related talks, notably with Government departments such as HM Revenue & Customs and the Driver and Vehicle Licensing Agency (DVLA).

Jenner explained: ‘ACFO board members’ work is voluntary and it has to be combined with full-time jobs.

‘The creation of the role of deputy chairman along with other board members taking on key roles and responsibilities eases the workload.

‘The fact that the board’s workload is increasing is reflective of a vibrant and forward-thinking organisation that is playing a major role in fleet-related decision-making at the highest level in Whitehall while continuing to provide fleet decision-makers with individual help and advice and a wide range of benefits.

‘ACFO is, for example, increasingly asked to provide - both formally and informally - views on a range of issues to Government ministers and officials notably connected with the practical implementation of policies and possible changes in tax and legislation. While important, it can be very time consuming in terms of gathering member views, submitting responses to questions and attending meetings.’

ACFO holds six board meetings a year in addition to four national council meetings, which are attended by regional representatives as well as directors. The chairing and preparation for the meetings will now be shared by Jenner and James. Additionally, the duo, who performed a ‘double act’ in presenting this year’s ACFO Conference and AGM, will do so again in 2013.

In addition all the directors are taking on responsibility for key ACFO and industry issues as they crop up. For example, Mr Pryor is leading on compiling ACFO’s future seminar programme and in relation to on-going dialogue with the DVLA on issues relating to proposed driver licence changes.

Jenner said: ‘Sharing the chairman’s duties and responsibilities and delegating greater responsibility for key issues to fellow board members means that the workload does not fall largely on one person.

‘The fact that we have taken this course of action is reflective of a hugely successful organisation that is continuing to recruit new members.’

Looking to the future the ACFO board is planning to launch a number of new initiatives in 2013. Initiatives currently under consideration include: a series of best practice white papers on key issues which will form part of a ‘member pack’, a comprehensive seminar programme on topical subjects, and webinars enabling members to dial-in from their office and quiz board members on a range of issues and find out the latest news and developments.

Europcar helps customers go green with 100 Toyota Yaris cars

RENTAL giant Europcar is continuing to invest in creating a sustainable fleet with the addition of 100 Toyota Yaris hybrids this year, responding to customer demand for hybrid vehicles.

With emissions from 79 g/km and combined cycle fuel economy of 80.7 mpg, Yaris hybrid offers Europcar customers access to London congestion charge-free driving, reducing their costs and carbon footprint. The new Yaris Hybrid will be available to book and collect from all Europcar locations, subject to availability.

And in a market-leading move, the vehicles will be Green Vehicle Discount (GVD) registered, in anticipation of the new, tighter London congestion charge rules due to be implemented later this year. The GDV limit looks set to be 80 g/km.

The Yaris hybrid is the first European B-segment car to offer full hybrid technology.

Ken McCall, managing director Europcar UK, said: ‘Rising fuel costs and a focus on more eco-friendly vehicles means we are seeing an increase in demand for electric and hybrid vehicles. 
‘Europcar is constantly investing in the quality of its fleet and the addition of Yaris hybrid demonstrates our commitment to greener technology that meets the needs of our customers.’

Co-operative Funeralcare chooses Michelin as first choice fit

THE UK’s leading funeral director is now fitting Michelin tyres to 80% of its vehicles because of the longevity demonstrated by the manufacturer’s extensive range of extra load tyres.

The Co-operative Funeralcare, which has a fleet of 1,500 vehicles, has more than doubled the Michelin share of business on its fleet over the last five years from 30% to 80%. 

Terry Jarvis, head of transport for The Co-operative Funeralcare, said: ‘We use a range of large, heavy vehicles that require quality, durable tyres to withstand the load.

‘Michelin provides our fleet with high performance premium tyres and has a great range of sizes in the extra load category, which we use a lot. 

‘We have certainly noticed the longevity benefits that the Michelin tyres provide and using tyres which last longer not only saves money in the long-run because we are replacing fewer tyres, but is also more eco-friendly.

‘Over the past five years we have been getting good wear out of the Michelin tyres, which is why we are now fitting the majority of our fleet with them.’

The Co-operative Funeralcare runs more than 880 funeral homes across the UK, and its fleet runs on a mix of Michelin tyres, including Energy Saver and Primacy, with sizes ranging from 15 inches to 19 inches.

Electricity firm becomes first UK customer for Toyota Prius Plug-in

TOYOTA hosted a special vehicle hand-over to one of its leading business customers when Dr Shoichiro Toyoda, Toyota Motor Corporation honorary chairman, presented the keys of a new Prius Plug-in to Electricity North West.
Toyoda was at Toyota GB’s Surrey headquarters during a visit to the UK and presented the first new Prius Plug-in to be ordered by a fleet customer. The car was accepted by Susan Stockwell, customer service director of the Warrington-based electricity distribution company.

Ewan Shepherd, general manager for Toyota/Lexus Fleet Services said: ‘Prius Plug-in Hybrid marks an important development of Toyota’s advanced, but highly practical technology for cleaner, more efficient and cost-effective transport. 
‘With its quickly rechargeable lithium-ion battery and its unmatched offering of extended, zero emissions all-electric capability with an uncompromised hybrid vehicle driving range, it delivers ‘best of both worlds’ motoring - something that will be very attractive to our customers who want to reduce their emissions and, crucially, save costs.’

Stockwell said: ‘We are working hard to ensure that our network can support electric car charging points to help the country reduce its carbon footprint, so it’s only right that we have our own plug-in vehicle. The short charging time of the Prius was certainly a big selling point for us.’

Plug-in’s official emissions are 49 g/km and combined cycle fuel consumption is 134.5 mpg.

National Windscreens prove to be the Logical choice

NATIONAL Windscreens has continued its expansion into the fleet sector with a new glass repair and replacement contract with Logical Vehicle Management.

Logical, based at Pinewood Business Park, Birmingham, claim to be the UK’s fastest growing fleet management company and directly manage over 6,500 cars and vans and indirectly support fleets that total over 15,000 vehicles for customers.

The company also offer an extensive ‘grey fleet’ service for employees who use their own vehicles for company business.

It is the sixth major new contract announced so far this year by National Windscreens following agreements with Zurich Insurance, Admiral, Chubb Insurance, Brit Insurance and Lex Autolease.

Martyn Bennett, regional director of National Windscreens, said: ‘Over the past 12 months we have seen business grow by 74% and as the UK’s largest independent vehicle glass repair and replacement service we are already ahead of our growth targets for this year.’

Ashwoods supplies first hybrid minibus in England

ASHWOODS Automotive, which claims to be the leader in hybrid light commercial vehicles, has delivered its first minibus in England.

The company has successfully transferred its award-winning hybrid technology into a 17-seat minibus on a Ford Transit chassis.

The first English customer is Bluebird Tours, which is also the Lake District’s first eco-friendly bus tour company. Based in Coniston in the Southern Lakes, Bluebird Tours is helping to promote green tourism and give visitors the chance to experience a hybrid drive vehicle.

Harry Kilgour, founder and owner of Bluebird Tours of Coniston, said: ‘It’s an uncomplicated system, doesn’t require any extra maintenance and is reducing our diesel spend and fuel use, while also lowering our greenhouse gas emissions.’
The Ashwoods Hybrid Drive was launched in 2008 and has since been up-fitted to hundreds of Ford Transit panel vans and chassis cabs. The hybrid drive technology claims to reduce fuel consumption and carbon dioxide emissions by 15-25%. 

Leasedrive directors enter triathlon for charity

THREE directors of vehicle management group Leasedrive are entering the Leonard Cheshire Disability Tri Together triathlon event on Sunday, August 19 at the Crystal Palace National Sports Centre, London. 
Sales and marketing director Paul Fleming will contest the 400m indoor swim; commercial director Roddy Graham the 15km bike race and managing director David Bird the 5km run. Each aims to raise a minimum of £1,000 in personal sponsorship for the charity.

The Leasedrive team will be competing for the Tri Together Corporate Cup and for a top spot in the company and industry league tables.

To donate to the cause visit: https://www.justgiving.com/leasedrive-tri-together
Model update________________________________________________

Mercedes expands E-Class range with hybrid model

PRICES have been announced for the most efficient Mercedes-Benz E-Class ever sold in the UK.

The E 300 BlueTEC Hybrid is capable of achieving 65.7 mpg on the combined fuel cycle and has emissions of 109 g/km. The model can accelerate from rest to 62 mph in 7.5 seconds before reaching a maximum speed of 150 mph.

The saloon is priced from £39,645 on-the-road while the estate variant starts at £41,435.

Standard equipment includes 17-inch alloy wheels - 16-inch wheels can be fitted as a no-cost option to achieve the lowest possible emissions and fuel economy figures. Also included is leather upholstery, Becker Map Pilot Navigation and LED daytime running lights.

The E 300 BlueTEC Hybrid brings together a 2,143cc, four-cylinder diesel engine developing 204 bhp and 500 Nm of torque linked to a 20 kW electric motor mounted within the 7G-Tronic Plus automatic transmission powered by a 19kW Lithium-ion battery.

UK deliveries of the new E 300 BlueTEC Hybrid are set to start in November.
Fiat expands Abarth 500 and 595 ranges with new models

TWO new model names herald the UK arrival of the new high-performance Abarth 500 and 595 ranges.

An overhaul of the original Abarth 500 line-up signifies a milestone in the development of the historic Scorpion brand. And to celebrate that history, two new versions of the sporting hatchback and convertible have been revealed: the 595 Turismo and the 595 Competizione. Both cars come as standard with a 160 bhp version of the turbocharged 1.4 T-Jet engine.

The original Abarth 500 will remain as an entry-level model, though a new colour, and extra standard equipment has been added, while the on-the-road price has been reduced. An esseesse higher performance option will continue to be available for the Abarth 500 as part of a dealer upgrade kit.

All three new versions will be available in manual form or with Abarth’s MTA (Manual Transmission Automated) semi-automatic gearbox.

The Abarth 500 costs from £13,975 and the 500C costs from £15,875. The Abarth 595 Turismo costs from £17,725 and the Abarth 595 Competizione from £18,725.

Prices and Specification revealed for new Mercedes G-Class

THE new Mercedes-Benz G-Class goes into production next month with greater power than any UK-specification model before it, more technology and a greater range of comfort and safety equipment.

Priced from £82,945 on-the-road for the G 350 BlueTEC, the new G-Class has increased levels of standard equipment including new LED daytime running lights and a reworked interior that, for the first time, is fitted with COMAND Online. 
Also fitted as standard is Parktronic, an audio and visual parking aid and new leather upholstery in conjunction with heated front and rear seats. A new design of 18-inch five-spoke alloy wheels, electric folding and heated mirrors, instrument cluster with colour display and a mighty Harman Kardon Logic 7 surround sound audio system complete the changes.
The 3.0 litre V6 engine fitted to the G 350 BlueTEC model delivers 211 bhp (a 1 bhp gain) and retains the same fuel consumption and emissions of the model it replaces - 25.2 mpg and 295 g/km respectively.

The new G 63 AMG is priced at £123,115. Its hand built, bi-turbo 5.5 litre V8 AMG engine delivers 544 bhp and 760 Nm of torque - an improvement of 37 bhp and 60 Nm over the outgoing G 55 AMG. The new V8 sees emissions reduced by 13% to 322 g/km and combined fuel consumption improved by 15% to 20.5 mpg.

Distinguishing the G 63 AMG from the rest of the G-Class range is a unique AMG radiator grille with twin chrome fins running through the black mesh grille. The changes extend to a set of AMG wheel-arch extensions finished in the vehicle colour, a bespoke AMG sports exhaust system with chromed twin tailpipes and a new 20-inch five-twin-spoke alloy wheel design in Titanium Grey high-sheen finish.

Inside, the G 63 AMG now features single-tone designo leather trim, an AMG selector lever with leather insets and an embossed AMG emblem, AMG stainless steel illuminated door sill panels complete with AMG lettering and an AMG instrument cluster with colour display. A Harman Kardon Logic 7 surround sound system and COMAND Online with Media Interface and DAB radio ensure the G 63 AMG complete in-car enhancements.

In addition, the G 63 AMG comes with the Chrome Package and Exterior Styling Package as standard (optional on the G 350 BlueTEC - £765 and £1,515 respectively).

New gearbox makes Volkswagen Up the automatic choice

VOLKSWAGEN has added a new automated manual gearbox (ASG) option to its Up city car.

Costing £595, the automatic gearbox is available on both three- and five-door Move up! and High up! models (excluding BlueMotion Technology versions).  
The new five-speed ASG gearbox is designed to improve fuel economy and lower emissions when compared with its manual counterpart. The ASG is an automated version of the five-speed manual gearbox in the Up. 

The Up with ASG is available to order now, with deliveries to customers expected to start in October. A fully electric version of the Up will join the range in late 2013.

Mazda CX-5 praised for standard fitment of life-saving technology

MAJOR European vehicle safety organisation Euro NCAP, has highlighted the all-new Mazda CX-5 - already rated as one of the best performers in its safety tests after receiving its top five-star rating for occupant and pedestrian protection - for being at the forefront of its drive to equip all models with life-saving Autonomous Emergency Braking (AEB).

The European New Car Assessment Programme organises crash-tests and provides fleets, company car drivers and private motorists with an independent assessment of the safety performance of some of the most popular cars sold in Europe.

Now the organisation has called on motor manufacturers to fit AEB as standard on all cars and says that from 2014 it will include the technology in its crash test programme star rating.

Mazda’s AEB system is called ‘Smart City Brake Support’ and CX-5 is one of the few models on sale in the UK that has the potentially life-saving technology fitted as standard across the range.

Typically available on more expensive luxury cars, real world performance data suggests AEB systems can reduce accidents by up to 27%, according to Euro NCAP.

‘Smart City Brake Support’ operates at speeds of up to 19 mph and uses a laser sensor to detect a vehicle in front of the car. If the driver fails to slow the vehicle appropriately, or to take avoiding action, the system automatically activates the brakes and reduces the engine output at the same time. That helps to avoid collisions or mitigate the damage from rear-end collisions at low speeds, which are among the most common accidents.

A Euro NCAP survey has revealed that AEB is completely unavailable on 79% of cars on sale in Europe and that 66% of manufacturers do not offer an AEB system on any of their new models.

Michiel van Ratingen, Secretary General of Euro NCAP, said: ‘A faster penetration of these technologies into new cars will make it more realistic for the European Union to reach its target to cut road deaths by 50% by 2020.

‘If all cars were fitted with AEB systems, many crashes could be mitigated or avoided altogether on European roads. The Mazda CX-5 is therefore a good example for other manufacturers to follow.’

Mazda head of fleet Steve Tomlinson said: ‘Safety and occupational road risk management is a key issue for fleet operators. Mazda is ahead of many other manufacturers in terms of making vital safety-focused technology accessible as called for by Euro NCAP.

‘Many fleets already use Euro NCAP crash test ratings in determining their fleet policy and Mazda’s decision to make ‘Smart City Brake Support’ standard on the CX-5 in the UK will, we believe, further influence fleet manager and company car driver decision-making.’

On-the-road prices for the 18-strong Mazda CX-5 range start from £21,395 for the 2.0-litre SE-L SKYACTIV-G 165ps petrol and rise to £28,995 for the flagship 2.2-litre SKYACTIV-D 175ps diesel Sport Nav Auto all-wheel drive (AWD).

Nissan unveils a new Hackney Carriage for the Capital

NISSAN has unveiled a new vision for the future of the London ‘black cab’ and its 300,000 daily users - the Nissan NV200 London Taxi.

The NV200 London Taxi promises significantly reduced emission outputs compared to current taxi models - a focus in line with the Mayor Boris Johnson’s Air Quality strategy for London.

An all-electric e-NV200 concept is also set to undergo trials in the capital.

Steve McNamara, general secretary of the Licensed Taxi Drivers’ Association, said: ‘Nissan already has a great footing in the London taxi market - the 2.7 litre diesel that featured in some of the early taxis was one of the greatest engines ever put in a cab. 
‘From what I’ve seen of the 200 London Taxi, it ticks all the right boxes. It’s important that it looks like a cab, is comfortable with good ingress and egress and is reliable. If the fuel consumption figures are as promised, it will be a big seller.’

Designed from the inside out, the NV200 London Taxi is more efficient and more environmentally considerate than current ‘black cab’ models, while promising to deliver more comfort, space and convenience for occupants. A particular focus was also placed on providing for passengers with mobility issues.
The Nissan NV200 London Taxi seats five adults - three on a rear bench with two on rear-facing, fold-down seats. The front passenger seat has been removed to create space for luggage. The taxi has sliding passenger doors, which were developed for easy open and close. 
The diesel version of the Nissan NV200 London Taxi is expected to be competitively priced below the new TX4 - the London Taxi Company’s current model - and will be available through a designated ‘specialist’ Nissan dealer.

Nissan’s NV200 is powered by a 1.5 dCi 89 HP Euro5, six-speed manual drivetrain that achieves 53.3 mpg on the combined fuel cycle meaning an almost 50% fuel saving over the most efficient TX4, with its combined cycle figure of 35.3 mpg.
Fuel costs account for around 10% of taxi driver overheads. Over the course of a year, NV200 London Taxi drivers would spend around 50% less - about £700 - on fuel than TX4 drivers.

The NV200 London Tax emits up to 138 g/km, compared with 209 g/km from the ‘greenest’ TX4 model. 
An all electric e-NV200 London Taxi is estimated to have running costs around one fifth of a conventional, diesel-powered Hackney Carriage. Discussions with all stakeholders will continue to try and make an e-NV200 a realistic proposition by increasing investment in charging infrastructure.
Subject to final testing, including a crash-test, the diesel-powered Nissan NV200 aims to receive full London Taxi certification later this year.
London Mayor Boris Johnson said: ‘Improving air quality in London is one of the most important challenges I face as Mayor. Having taken the significant step of introducing the first age limit for taxis in London, I am absolutely delighted that manufacturers are stepping up to the plate and are responding to the challenge. I look forward to when a fully competitive model comes to market.’

Manufacturer news___________________________________________

CAP partners with Volvo to launch unique car comparison tool

A UNIQUE car comparison tool has been developed by CAP exclusively for Volvo Car UK and its customers.
Called Volvo Compare, it is available via Volvo’s own website, www.volvocars.co.uk/compare. 
Users are able to compare the features and prices of the Volvo car range with all other makes and models in the market.

Volvo says it is the only manufacturer to offer such a comprehensive comparison tool and chose CAP to develop and power the comparator thanks to its unrivalled range of market data and web service capabilities.
Aimed at private motorists, company car drivers and fleet managers, Volvo Compare offers full transparency to customers by revealing every significant cost and feature aspect of up to four vehicles displayed on-screen together. 

Volvo Compare also offers a vehicle registration mark look-up facility so that any vehicle already on the road can be included in the comparisons.

A combination of 16 cost and feature attributes are compared to help their decision making process. For example company car drivers can compare benefit-in-kind tax costs, fleet car buyers can check differences in service, maintenance and repair costs and private motorists can look up fuel consumption information and Vehicle Excise Duty rates.

For users unsure of what cars to compare, a time-saving ‘auto suggest’ facility also offers intelligently chosen ‘like for like’ cars for comparison. 
Volvo Compare also emails users a full document containing their comparison data, to refer to offline and at any time. 

CAP CEO Ian Rendle said: ‘Volvo Compare is the perfect example of how CAP data and web services can be used innovatively to showcase a manufacturer’s offering and unlock the potential for real business advantage.’

Selwyn Cooper, Volvo Cars UK national corporate operations manager, said: ‘Volvo Compare is a unique tool for both private and company car drivers. Its up-to-date market leading data will prove priceless for private buyers, fleet decision makers, and even fleet drivers - ultimately helping them make an informed decision on the vehicle or vehicles that will most benefit them and their company.’

Ford in real-world testing of future car communication technologies 

FORD has contributed 20 specially-equipped S-Max models to a 120-vehicle fleet that will be used to test new technologies over thousands of miles.

Real-world testing forms part of Safe Intelligent Mobility - Testfield Germany, a four-year practical field test of the potential of intelligent communication systems to improve traffic safety and mobility

‘Car-to-car and car-to-infrastructure communications represent the next major advancements in vehicle safety,’ said Paul Mascarenas, chief technical officer and vice president, Ford Research and Innovation. 

‘Ford is committed to further real-world testing here and around the world with the goal of implementation in the foreseeable future.’

Experts believe roads could be made safer and traffic congestion reduced by using mobile communications technology to integrate vehicles with each other and with transport infrastructure. 
The technologies have previously been tested in a controlled environment but will now be tested on public roads in and around Frankfurt in real-world driving conditions.

Technologies being tested include:

· Electronic Brake Light, which delivers a message from the lead vehicle to a following vehicle if an emergency braking procedure is carried out, even if the incident occurs out-of-sight, for example around a bend in the road. Ford is leading the development and integration of the application.

· Obstacle Warning system, which enables a vehicle to inform other road users of the presence, position and type of potentially hazardous obstacles on the road.

· Traffic Sign Assistant, which remains in continuous contact with traffic management centres to access up-to-date information on variable speed limits, temporary restrictions and diversions, as well as providing details of current and approaching permanent regulations, such as fixed speed limits and right of way.

· Public Traffic Management, which provides exact traffic prognosis based on comprehensive information. This includes identifying likely traffic scenarios and their impact at the point in the journey when they are encountered rather than at the point of departure.   
· In-car internet access, which, for example, can enable the driver to reserve and pay for parking en-route.

‘The vehicles will cover thousands of kilometres in test drives and evaluations to gather valuable research data from every-day driving scenarios,’ said Christian Ress, technical expert, Ford Research and Advanced Engineering.

Suzuki Financial Services launches contract hire business

SUZUKI Financial Services has launched a new contract hire operation in partnership with its long established finance provider Black Horse.

There are currently 66,000 contract hire customers in the UK operating 1.5 million vehicles and with a growing appetite for rental products in the marketplace a dealer-based contract hire product provides an opportunity to reach new business customers, says Suzuki, particularly when around 20% are companies operating 40 or fewer vehicles. 

Suzuki Contract Hire will, says the organisation, provide definite growth opportunities with potential customers in local communities such as estate agents, solicitors and accountants being targeted.

Suzuki Financial Services general manager Gary Dixon said: ‘Black Horse created a new personal contract hire product specifically for private individuals and, with our partners at Lex Autolease, a contract hire product for business users, including fleet operators.

‘Both products offer customers - individuals or business customers - the opportunity of a fixed cost, flexible term, low-risk rental agreement, which can be easily arranged with dealers.’

GM calls second quarter results ‘solid’ but European losses mount

GENERAL Motors says its third quarter results were ‘solid’, but the company that owns Vauxhall in the UK, has more work to do to transform itself in a continuing challenging global economy.

Revenue for the April-June quarter totalled $37.6 billion (2011: $39.4bn) with net income $1bn lower at $1.5bn compared to the year ago quarter.

GM Europe, which includes Vauxhall, reported an operating loss of $361 million compared with an operating profit of $102m in the year ago quarter.

General Motors said the fall in revenue was due almost entirely to the strengthening of the dollar versus other major currencies.
‘Our results in North America, our international operations and at GM Financial were solid but we clearly have more work to do to offset the headwinds we face, especially in regions like Europe and South America,’ said chairman and CEO Dan Akerson. 
But, he added: ‘Despite the challenging environment, General Motors has now achieved 10 consecutive quarters of profitability, which is a milestone the company has not achieved in more than a decade.’
Dan Ammann, senior vice president and chief financial officer, said: ‘We’re executing an aggressive product plan around the world, and at the same time we are working systematically to simplify the business and truly leverage our scale to grow our

margins.’
Honda named as Britain’s ‘greenest’ car brand at show

VISITORS to EcoVelocity, the UK’s ‘green’ motor show, have named Honda as the automotive brand they perceive to be the ‘greenest’, ahead of Vauxhall in second place and Nissan in third. Mia Electric came fourth and Toyota in fifth place.

But Vauxhall was the brand that EcoVelocity visitors were most likely to buy within the next 12 months, according to the poll, with Toyota second and BMW in third place.

Giles Brown, EcoVelocity managing director, said: ‘The Vauxhall Ampera was certainly one of the stars of the show, it’s a vehicle that delivers a no compromise option for motorists wanting to purchase a greener and cleaner vehicle.’

EcoVelocity 2013 will take place at ExCeL in May 2013.
Light commercial vehicles______________________________________

Vans in demand from businesses as sales rise

STRONG van registrations boosted the commercial vehicle market in the usually quiet month of July, according to figures from the Society of Motor Manufacturers and Traders.

LCV volumes increased 10.2% last month to 18,913 units (July 2011: 17,162) to take this year’s registrations to 138,699, which is 7.8% below last year’s seven-month total of 150,400 and some way below pre-recession levels. However, it was the best July for van registrations since 2008 when they were above 20,000 units.

Sales of sub 2.0 tonne vans increased 26.8% last month to 3,197 (July 2011: 2,521), but they remain 17.7% below last year’s levels at 23,607 (2011: 28,689). Registrations of vans in the 2.0-2.5 tonne category in July slipped 0.5% on last year’s volumes to 2,420 (July 2011: 2,432) and are 1.8% down year-on-year at 18,478 (2011: 18,826), while registrations of vans in the 2.5-3.5 tonne sector were up 6.8% last month at 10,992 (July 2011: 10,289) but are 4.3% down on last year at 79,775 (2011: 83,229).

Meanwhile, sales of pick-up vans increased 38.9% last month to 1,929 (July 2011: 1,389) but annual sales are 16.4% down year-on-year at 13,030 (2011: 15,585). Finally, sales of 4x4 LCVs dropped 29.4% last month to 375 units (July 2011: 531) to leave this year’s volumes 16.4% down at 13,030 (2011: 15,585).

Citroën extends ‘upgrade to business class’ offer

CITROËN’S ‘Upgrade to Business Class’ package will continue to be available to qualifying customers on all new LCVs supplied by participating Citroën dealers and business centres for the foreseeable future. 
Launched earlier this year, the scheme originally ran for a limited period on any Euro5 Citroën Nemo, Berlingo, Dispatch or Relay ordered and delivered by July 31, 2012.

The no-cost ‘Upgrade to Business Class’ package includes:

· Four years/60,000 mile servicing (whichever comes first), allowing customers to have their LCVs serviced annually over this period
· Four years Citroën Assistance (provided by the AA), with Roadside Assistance, At Home Assistance, Recovery, Onward travel and European cover
· Warranty extension to four years/120,000 miles (whichever comes first).

Scott Michael, Citroën’s head of commercial vehicles and business centre programme, commented: ‘Citroën takes its responsibilities seriously in the matter of reducing the whole life costs of its LCV range. 
‘The continuation of the innovative ‘Upgrade to Business Class’ package means we can continue to provide our customers with long-term economic benefits.’

Fiat expands Tecnico versions for Ducato and Doblò Cargo

FIAT has extended the availability of its Tecnico models following the initial success of its special series Ducato Tecnico based on the Ducato 35 Van 2.3 Litre 130 MultiJet II LWB HR (L3H2) launched earlier this year.

A new Ducato Tecnico version based on the Ducato 30 Van 2.3 Litre 130 MultiJet II SWB (L1H1) is now available to order and features additional standard equipment to the donor model.

New equipment includes: air conditioning, front fog lights, Blue&Me with steering wheel controls, TomTom predisposition on the dashboard, B&M TomTom Live navigator plus cradle, Start&Stop, special wheel trims, reverse parking sensors and eco:Drive Professional software.

Ducato Tecnico versions are now available to order in all pastel colours and for an additional £100 customers can order the Ducato Tecnico in metallic paint.

On-the-road prices for the Ducato Tecnico (ex VAT) are: Ducato Van 30 L1H1 130 MultiJet II Tecnico £13,995; Ducato Van 35 L3H2 130 MultiJet II Tecnico £16,995. The promotional prices offer a saving of up to £10,900 off the basic list price.
Fiat is also extending the availability of the Tecnico version to the Doblò Cargo. There will be two versions available to order: Doblò Cargo Tecnico 1.3 MultiJet II 90 bhp (£10,495) and Doblò Cargo Maxi Tecnico 1.6 MultiJet 105 bhp (£11,995).

Doblò Cargo Tecnico versions are based on the SX version so the additional standard equipment includes: air conditioning, Blue&Me with steering wheel controls, TomTom predisposition on the dashboard, B&M TomTom Live navigator plus cradle, Start&Stop, reverse parking sensors and eco:Drive Professional software.

Doblò Cargo Tecnico versions are available to order in all pastel colours and for an additional £100 customers can order the Doblò Cargo Tecnico in metallic paint.

Doblò Cargo Tecnico versions provide customers with a saving up to £6,300 off the basic list price.

Churchesfire praises 24-hour Mercedes-Benz service 

 

THE round-the-clock servicing capability of Mercedes-Benz commercial vehicle dealers was a key factor in persuading Churchesfire to switch its van fleet to the three-pointed star.

 

Churchesfire’s head office is in Chandlers Ford, near Southampton, and the company provides a comprehensive array of fire safety solutions to customers nationwide.

 

South coast dealer Pentagon Commercials has supplied Churchesfire with 10 Long-bodied Mercedes-Benz Vito 113CDI vans.

 

Pentagon won the order in the face of competition from agents representing two rival manufacturers - unlike Mercedes-Benz dealers, which sell and maintain trucks as well as vans, neither could offer a dedicated commercial vehicle service. 

 

Churchesfire purchasing manager Paul Burville said: ‘The Vito is a quality vehicle with a high standard specification and stylish good looks. But what really swung the deal for Pentagon was its 24-hour servicing offer, which neither of the other van suppliers could match.

 

‘This is great for us, because it means all maintenance and repairs can be undertaken during the evening or overnight, so our vehicles are always available for work when we need them.’
 

The local vans are being serviced by the workshop team at Pentagon’s depot on the Nursling Industrial Estate in Southampton. Those vans based further afield are being looked after by the most conveniently located Mercedes-Benz dealers.

Residual value update_________________________________________

Ex-company cars lead value rise as stock shortage bites

THE relative shortage of used car stock is generating significantly higher values according to BCA’s latest analysis led by prices paid for ex-fleet and lease vehicles.  
July recorded a £216 (3.6%) month-on-month rise, but it is the year-on-year figure that highlights the value evolution, with July 2012 being £547 - 9.7% up at £6,180 on average - higher than the same month last year (£5,633). Average age of all cars sold last month was 62.36 months, up 4% on 12 months ago (59.97 months) with average mileage at 58,930, up 1.3% (58,150).
The trend is most clearly seen in both the fleet/lease and part-exchange sectors, which recorded 15% and 10.3% year-on-year value improvements respectively.  

Fleet and lease values reached another new high point, averaging £8,053 - up just £11 from June’s figure - but still the highest monthly value on record.  Part-exchange values posted a £75 month-on-month rise, to reach £2,949 - also the highest average value on record. Nearly-new values improved by £780, largely as a result of changing model mix in this low volume sector.

The average age for ex-company cars sold last month was 40.62 months, down 0.6% from July 2011’s 40.9 months with average mileage also down at 3.1% to 48,221 (July 2011: 49,805). In July 2011 the average value of an ex-fleet and lease cars was £7,000.

Across the board, used cars averaged 96.94% of CAP ‘clean’ in July, up by nearly a point compared to June and the CAP ‘clean’ average figure for fleet and lease cars was 97.43%..

BCA’s communications director Tony Gannon said: ‘It might seem counter-intuitive to report that used values have apparently climbed so sharply year-on-year, despite the continued challenging economic situation and relatively weak retail environment.  
‘However, supplies reaching the wholesale used car market are quite significantly down on the peak seen four to five years ago. The combination of lower new car sales and the tendency for vehicle owners to extend their replacement cycles simply means less stock is available to be sold.
‘The real shortage is of good quality, ready to retail used cars, which is leading to fierce competition and generally rising values for the best examples reaching the remarketing arena.’

He added: ‘Dealers need cars to sell and they are increasingly looking at online routes to increase their stocking options. BCA is seeing rising volumes being sold via our Bid Now, Buy Now and e-Auction channels, alongside our well-established Live Online service.  
‘This stock shortage is a long term issue and is unlikely to change until new car volumes pick up significantly and the economy improves enough to generate a bigger churn of vehicles in the marketplace.  
‘This doesn’t diminish the effect of the typical seasonal pressures, of course, and there will be the usual volume uplift in September and October that sellers should be planning for now.’
Used car prices could rise further as second hand supply remains low

USED vehicle prices may rise in September due to a shortage of vehicles in the market if demand picks up.

That’s the view of Alex Wright, managing director of Shoreham Vehicle Auctions, who says that the used market is stable, but quiet at the moment with both buyers and sellers very careful about pricing vehicles correctly and also making sure they buy vehicles they know they can sell. 
It means they are asking more questions, as buying the wrong vehicles and then not selling them quickly can have a very negative impact on a dealer’s cashflow.

 

Anything with a rarity factor is doing well, says Wright, such as 17-seat Ford Transit minibuses which are making up to £600 or £700 over book. Mercedes Sprinters are also doing well, with some selling for almost 20% above CAP.

 

Both supply and demand may be low, but if September picks up like it does historically, there will be a shortage of vehicles, he forecasted. 
‘Supply is not likely to pick up, which means prices will start to increase, putting traders and retailers in the age old dilemma of having to pay more money for vehicles, without any guarantee they are going to sell quickly,’ said Wright. 

Politics and regulation_________________________________________

Dealer news__________________________________________________

Pendragon sees profits rise on strong new and used vehicle sales

PENDRAGON, Britain’s largest vehicle retailer, saw pre-tax profits increase to £23.6 million in the first half of 2012, up from £18.2m a year ago on revenues up to £1,914.1m (2011: £1,773.2m).

Chief executive Trevor Finn said: ‘Overall the group delivered results for the first half in line with our expectations. Our new and used sectors performed particularly well over the six month period, with results across the group generally improving into the second quarter of 2012. 
‘Trading momentum in new and used is expected to continue into the second half of the year and the group’s current performance remains consistent with the board’s expectations for the full year.’

Sales of both new and used vehicles outperformed the market with demand for new vehicle sup 13.9% on a like-for-like basis and used vehicle demand up 7.5% like-for-like. The company said that it expected new car demand to continue in the second half of 2012.

Pendragon said that its contract hire and leasing business generated an operating profit of £2.9m in the first six months of 2012 down from £3.7 million in the prior period. During the six months under review its fleet size reduced to 9,400 at June 30, from 10,000 at June 2011, 2011.

46 dealers now trialling new Job Co-op Automotive for recruitment

A TOTAL of 46 dealer sites are now trialling the new Job Co-op automotive recruitment platform one month after launch.

The platform, which is designed to cut dealer recruitment costs by around 75%, is still officially in its launch phase and is scheduled to go fully live in October.

 

Derek Webb, director, said: ‘Our plan was always to have around 50 sites on the demand side of the platform and 4,000 CVs on the supply side by the end of August, so we are very much on target.

‘During this trial period, we have been ironing out minor system bugs and helping dealers to discover the best ways of using the platform. Everything has been going very well.’
The Job Co-op Automotive model is thought to be unique - dealers pay a £175 monthly fee to join the platform and, when they need to fill a role, sift through the online ‘talent pool’ with the help of a dedicated account manager to view candidate details.

The account manager then contacts the dealer’s preferred candidates, carries out an initial telephone interview based on their criteria, and arranges face-to-face interviews for dealers when appropriate. There is a 1% fee for successful placements.

If no suitable candidate can be found, Job Co-op Automotive will also pay the bill for advertising the job in order to maximise the chances of finding someone who can satisfy the dealer’s needs.

Potential candidates upload their details onto the web site for free and all employee information is anonymised so that the current employers of potential candidates are highly unlikely to identify any of their own people who are looking to leave their current position.

General motor industry news___________________________________
SMMT increases 2012 new car sales forecast

DEMAND for new cars in the first half of 2012 has led to the Society of Motor Manufacturers and Traders revising upwards its full year sales forecast.

The SMMT now expects new car registrations to total 1.97 million units this year, representing a 1.6% rise on 2011’s 1.94 million unit market.

Registrations in July, at 143,884 units, were up 9.3% on a year ago, the fifth successive monthly increase and the strongest gain since the Scrappage-boosted increase of July 2010.
SMMT chief executive Paul Everitt said that while the upward trend continued in July there would be a slight slowing down in the second half of the year.

‘International economic stability remains a concern for vehicle manufacturers and the UK market, but intense competition and new fuel efficient products are creating great opportunities for motorists,’ he said.

After the distortions from the Scrappage Incentive Scheme, a degree of pent-up demand and the availability of new products have helped lift new car volumes in 2012, according to the SMMT. The growth has come despite an unsettled economic backdrop, with disappointing GDP figures and constrained consumer and business spending.
Registrations over the first seven months of 2012 have increased more than 40,000 units year-on-year or 3.5% to 1,201,564 units (2011: 1,161,272).
Registrations in July were led by a 26.4% rise in private sales to 63,941 (July 2011: 50,578) to take this year’s volumes to 540,232, 10.5% up on last year (488,774).

Fleet registrations fell 1.6% last month to 74,275 (July 2011: 75,503) to leave this year’s sales just 0.3% down on last year at 611,452 (2011: 613,319), while business sector sales surprisingly increased 2.1% last month to 5,668 (July 2011: 5,553), but segment registrations are 15.7% down year-on-year at 49,880 (2011: 59,197).

All fuel types showed increased volumes in July, with alternatively-fuelled registrations up 45.9% in the month to 2,097 cars (July 2011: 1,425) to take 2012 volumes to 16,705, up 10.5% on last year (14,451).
Demand for petrol cars - up 13.1% - was also boosted by strong growth in the mini segment, again reflective of new model activity. The mini segment grew 93.4% in July.

The Ford Fiesta was the best-selling model in July and over the first seven months of 2012 with Ford leading the manufacturers’ table in terms of both July volumes and year-to-date sales.

New car prices continue to rise

THE average price of new cars increased in July by 0.391% or £113 from £28,860 to £28,973, according to figures compiled by DrivenData. It is the ninth time prices have increased in the last 12 months. 

The average annual price since July 2011 has increased by 2.934%, or £826 from

£28,147 to £28,973.

However, the underlying pace of inflation in car prices has slowed down over the past 12 months to 2.934%. It rose by 3.9% between July 2010 and July 2011.

People on the move____________________________________________

Fleet industry executive Hudson joins Manheim 

TIM Hudson, one of the UK’s most respected fleet industry executives, has been appointed CEO of Manheim’s remarketing and automotive services business in Australia. 

Hudson joins Manheim from Aston Barclay where he was managing director for almost two years. His global experience includes time in senior management at LeasePlan, where he was managing director for LeasePlan International. Prior to that, he was commercial and operations director for the company’s UK operation.  

The appointment follows an extensive recruitment process and an earlier move by Manheim to extend CEO UK and Europe John Bailey’s role within the automotive company to include all international operations outside the USA. 

Bailey, to whom Hudson will report, said: ‘With his knowledge of the industry and previous experience, he’s the ideal person to lead Manheim’s exciting developments in Australia.’

Manheim has nine locations throughout Australia, New Zealand and Thailand offering a total range of services including remarketing, retail and defleet, as well as an extensive vehicle salvage operation. Additionally, the company sells plant and machinery, plus a wide range of recreational vehicles, boats and marine equipment.

Venson strengthens sales focus as it drives forward expansion 

VENSON Automotive Solutions has strengthened its board and senior management with two new appointments as its looks to further expansion.

Alan McCleave, who has more than 10 years vehicle leasing industry experience, has joined as business development director, and Nuno Ferreira has taken up the newly created position of client experience improvement manager.

McCleave joins a Venson board headed by managing director Samantha Roff and comprising Simon Staton, director of client services; Carl Stephens, commercial director; Alison Bell, marketing director; and Ian Nicholson, finance director.

The post of business development director has been created by the decision to split Staton’s previously combined role of director of sales and client services.

Roff said: ‘Now with a combined funded and managed fleet of more than 11,500 vehicles, Venson has seen growth in a challenging economic climate.

‘We have a first-class client retention rate due to our ‘Customer First’ approach and we are building our customer base all the time. This is due to our partnership ethos and delivering carefully considered solutions that respond to both the customer’s operational and financial objectives.’

McCleave’s leasing industry career includes spells at Hertz Lease (which was acquired by ALD Automotive), ING Car Lease (now part of Alphabet), BT Fleet, Pendragon Contracts and Inchcape Fleet Solutions. 
Meanwhile, Ferreira’s objective as client experience improvement manager is to continue to evolve the company’s ‘Customer First’ service delivery programme. He reports to Staton.

Roff said: ‘By identifying, scoping, managing and executing various initiatives  Ferreira’s role will ensure that the business continues to meet the ever evolving and challenging demands of clients and continues to compete effectively in the marketplace.’

Prior to joining Venson, Mr Ferreira was employed at Dyno-Rod-British Gas, working as Arrow Project manager where he was responsible for identifying areas of change, developing the mitigating action needed and project managing the activities to ensure smooth delivery of the Dyno Arrow project plan in preparation for an FSA Arrow Audit. He previously spent five years managing Dyno Rod’s national Customer Service Centre and 18 months at Carphone Warehouse managing its Contact Centre. 
Sansom takes control of Audi fleet and retail sales

PAUL Sansom is the new head of sales at Audi UK with the newly created job combining, for the first time, overall control of both retail and fleet sales in order to foster more efficient and more effective working practices across the two disciplines.

He takes up the role on September 3 and the remit for the post includes succeeding head of operations Alison Jones, who earlier this year moved into a new Volkswagen Group role. Although his portfolio is expanded to take in Audi fleet sales, the departmental head will report directly to him.

A Volkswagen Group UK employee for 10 years, Sansom has already amassed plenty of experience within Audi as national sales manager, and most recently as head of aftersales and service. During his career he has also had considerable involvement in the fleet market as head of fleet sales at another premium car brand.
Commenting on the appointment, director of Audi UK Martin Sander said: ‘I will be looking to him to unify the two teams so that we can maximise synergies and ensure Audi has the best possible sales processes, systems and programmes in place to help us realise our ambition of becoming the number one premium brand in the UK.’

Audi UK delivered more than 113,000 new cars last year, and is currently the lead brand in the premium sector sales rankings with just over 75,000 deliveries so far this year and a market share of 6.2%.

AA DriveTech appoints new fleet director

SIMON Stammers has joined AA DriveTech as its new fleet director in succession Paul Holmes who left the company earlier this year to launch his own business.

Stammers has a lengthy sales and marketing career behind him working for well known brands within the information management and document archiving sector. He also has considerable experience in change management and developing third party strategic relationships.

While new to the market sector, he said: ‘I cannot see any other organisation in the UK fleet market that can challenge the strength in depth that the AA Group has. In driver education terms it really does offer a one-stop service, with AA DriveTech providing the jewel in the crown with its business driver-focussed suite of compliance, assessment and training interventions.’

The existing FleetSafe team of eight interfaces principally with UK car and van fleets but Stammers will also be looking to exploit the synergies which exist within the LGV, coach and bus sector, overseen by AA DriveTech business development director Jason Vallint.
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STATISTICS produced by organisations such as the British Vehicle Rental and Leasing Association, HM Revenue and Customs and the Society of Motor Manufacturers and Traders have always seemed to be at odds with each other in terms of proving the true number of company cars on the UK’s roads. That is not to say that any of the figures from those august organisations are wrong, it is just that they don’t seem to tally with each other. Data from the taxman show that the number of company cars on the UK’s roads dropped to an estimated 950,000 in 2010-11, that is 360,000 fewer than in 2003-04. Yet, the BVRLA says that it is not seeing a decline in the number of business cars operated by its members. Debate over the true number of company cars on the roads will continue, but there is no issue that the Government’s benefit-in-kind tax take from them is reducing - some £260 million in eight years. Ministers are desperate to raise cash, but, as the BVRLA says, tax too much and demand for traditional company cars may fall further.
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