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Fleet file_____________________________________________________

New fleet reporting technology could end multi-supply arrangements 

MULTI-supplier fleet arrangements could be history as organisations recognise the industry-leading sophistication of Fleet Support Group’s new real-time online reporting tool.

Many organisations have historically used a number of suppliers to meet their fleet requirements - from fleet maintenance to daily rental and accident management to vehicle breakdown and recovery.

However, FSG, which has 55,000 vehicles on its books and since late last year has been owned by ARI (Automotive Resources International), believes the roll-out to customers of an exclusive fleet analytic engine that processes data 3,600 times faster than any system on the market today is a ‘game changer’.

FSG provides a comprehensive range of fleet services and is holding discussions with customers who are just seeing the operating cost benefits from using the tool.

Data is interpreted and reports are available instantly on a customer’s computer dashboard. In tests, data processing that used to take seven-and-a-half hours can be done in mere seconds.

The powerful in-memory technology enables fleets, says FSG, to act on information as it happens, thus revolutionising decision-making, dramatically increasing the speed of existing processes and accessing large amounts of data in shorter periods of time.

For many businesses, claims FSG, obtaining data such as accident and maintenance costs, from suppliers and inputting it into their fleet management system can be a challenge. Additionally, using different suppliers for a range of services can result in data incompatibility.

More than 40 ARI customers in North America are already using the technology and it has now been rolled out to six FSG clients with more set to benefit over the coming months.

FSG customers using the reporting tool are fleet management clients, but do use other companies for some other fleet-related products.

However, FSG chairman Geoffrey Bray said: ‘Customers are only just starting to discover the power of the tool, but they can already see huge benefits as they are able to access information that was not possible before. We are already in discussions with those organisations about delivering a wider range of products and services to them because they can see the data reporting and management advantages.’

Bray continued: ‘Fleet managers do not want to trawl through reams of management reports from different suppliers when there is a solution available that gives them data compatibility across their fleet from a single supplier.

‘The ground-breaking technology we are introducing puts all reports in memory and analytical reports on any aspect of the fleet are available in milliseconds. Additionally, the comprehensiveness of the information means that we are changing the depth as well as the speed at which fleet managers can compile their own reports. 

‘Management reporting, in many instances, is long-winded. But we now have a tool with such phenomenal capability that it makes absolute sense to have all fleet data from a single secure source.

‘Fleet managers want data integration. We are integrating vehicle and driver management information in a way and at a speed not seen before and to gain maximum benefit sole supply for a range of fleet services is the future.’

In the future ARI is planning to further enhance its reporting technology to enable customers to benchmark total cost of ownership data against other fleets and across different industry sectors.

Tony Candeloro, ARI’s director of client information systems, said: ‘The range of fleet, driver and journey information available to fleet managers is already a game-changer and we will continue to drive forward with technology to aid performance management.’

Employers must put the brake on young driver crashes

EMPLOYERS that allow young people to drive on work-related journeys must implement tougher policies and procedures than those typically associated with older drivers to help cut crashes involving motorists aged under 25 years old.

Fleet software and risk management specialist Jaama, which includes an industry-leading Electronic Driver Services (EDS) module within its product portfolio that delivers a driver and vehicle audit trail and embraces an online driver licence check with the Driver and Vehicle Licensing Agency database, says organisations should:

· Set a minimum age at which employees are allowed to drive both a company-provided vehicle or their own vehicle on business trips

· Set a minimum time period between an employee, particularly a young person, passing their driving test and driving on company business
· Stipulate that young drivers’ licences should be checked more frequently than those of older drivers
· Limit by performance the type of cars young employees are allowed to drive on business journeys.
· Test young drivers’ skills behind the wheel with a familiarisation drive under the watchful eye of the fleet manager prior to being allowed to driver alone on work-related journeys.
Road crashes are the major cause of death and injury among 15-24-year-old in Britain, according to a new report from the AA. The motoring organisation data for its ‘Young Drivers at Risk’ report also reveals that:

· 23% of 18-24 year olds had crashed within six months of passing their test

· One third of 18-24 year olds had been involved in an accident when driving

· 28% had crashed by the time they were 21 years of age

· First crashes were most likely to happen in the day time - only 13% happen at night.

Edmund King, director of the AA Charitable Trust, said when launching the report: ‘It’s no secret that new and young drivers are disproportionately represented in road crashes and we need to work together to stem this tide of carnage.’

Martin Evans, Jaama’s sales and operations director, says employers have a critical role to play in cutting young driver death and injury on the roads. 

He said: ‘The driver of any car can potentially become a killer. However, all the research shows that young drivers are most at risk. 

‘Employers can try and limit those risks by, for example, not allowing young and newly qualified drivers to take to the wheel of vehicles above a prescribed brake horsepower (bhp) and also ensuring they are familiar with the vehicle. 

‘We would also recommend a minimum age policy and a minimum time period between an employee passing their driving test and being allowed to drive for work. It is clear from the research that age and inexperience is a lethal combination in terms of road safety.’
Evans added: ‘Additionally, as part of corporate duty of care policies and procedures, fleet decision-makers should ensure staff skill levels are of a sufficient calibre to drive what will probably be a totally unfamiliar car.

‘And, even if young drivers are allowed to drive their own car on business, employers should still be satisfied that the employee has the required skills. Passing the driving test is only the first step on the road to a driving career.’
Not only are new drivers more likely to crash, but also they are allowed fewer penalty points before losing their licence. If a driver acquires six or more penalty points within the first two years of passing their first test, their licence is revoked. They must then obtain a provisional licence, drive as a learner and pass the theory and practical driving tests again. 


Evans said: ‘This underlines the importance of organisations regularly checking the validity of licences held by young drivers.’
Midlands fleet managers urged to attend road safety events

ROAD safety charity Brake is helping organisations in the Midlands to tackle dangerous driving with two events for fleet managers and health and safety personnel.

On Thursday, September 20, Brake is holding a training course in Birmingham which enables managers and community campaigners to deliver road safety messages for company drivers through the Brake Pledge. Five days later in the same city, Brake is hosting a Zero Tolerance seminar which will help organisations tackle drink and drug driving.

The Zero Tolerance seminar takes place just two months after West Midlands police released figures which showed a year on year increase of 18% in incidents of drink driving in the region. The event, sponsored by Dtec International, will be led by academics and practitioners and will examine why zero tolerance policies are vital for at-work drivers, and discuss best practice in devising and implementing them. 

Seminar attendees will hear from a range of expert speakers including Stephen Collier, managing director of Blue Knight Learning, Roger Singer, director of DDE+ and Jenny Wynn, director of TTC Group. 

Topics covered will include current best practice in drug and alcohol testing in the workplace, the importance of communicating drink and drug policies and the latest developments in drink drive rehabilitation.

Drink and drug driving will also be one of the issues addressed at the Pledge training course on September 20.

Brake’s Pledge campaign aims to combat the carnage on the roads by appealing to people who drive for work to do so with the utmost care and attention, protecting themselves and other road users.

Course attendees are shown how to run discussion-based workshops on six core principles of safe driving, which ask people to pledge to drive:

· Slow - within speed limits

· Sober - free from alcohol or drugs

· Sharp - not tired, ill or with poor eyesight

· Silent - phone off and out of reach

· Secure - belted up in a safe vehicle

· Sustainable - only when you have to

Further details on both events are available by telephoning Brake on 01484 559909 or email admin@brake.org.uk.

Model update________________________________________________

Jaguar F-Type to debut in Paris

THE F-Type, Jaguar’s all-new aluminium two-seater sports car, will make its global debut in production form at the Paris Motor Show on September 27.

The unveiling of the car signals the return of Jaguar to the sports car market, a market it originally helped to create.

The F-Type will be launched as a convertible with a choice of three petrol engines: 340 PS and 380 PS versions of Jaguar’s all-new 3.0 litre supercharged V6, and a new derivative of its existing supercharged 5.0 litre V8. All will drive the rear wheels through an eight-speed transmission and will be equipped with Stop/Start technology.

All-new Range Rover promises to be ‘the most refined SUV ever’

LAND Rover says that its all-new Range Rover is the most capable and most luxurious model it has yet produced.  

Lighter, stronger and with new levels of refinement, Land Rover claims the new Range Rover reinforces its position as the world’s finest luxury SUV.

The fourth generation of the unique Range Rover line, the all-new model has been developed from the ground up.

John Edwards, Land Rover global brand director, said: ‘The new Range Rover preserves the essential, unique character of the vehicle - that special blend of luxury, performance and unmatched all-terrain capability.  

However, its clean sheet design and revolutionary lightweight construction have enabled us to transform the experience for luxury vehicle customers, with a step change in comfort, refinement and handling.’

Amongst the industry-leading innovations in the new model is a ground-breaking next-generation version of Land Rover’s Terrain Response® system, which analyses the current driving conditions and automatically selects the most suitable vehicle settings for the terrain.

The new Ranger Rover offers the choice of a supercharged V8 petrol engine and TDV6 and SDV8 diesel engines.

Designed and engineered at Land Rover’s development centres in the UK, the new Range Rover will be produced in a new, state-of-the-art manufacturing facility at Solihull.

Available to order from next month with customer deliveries scheduled to start from early 2013, the all-new Range Rover will be a truly global car, available in over 160 markets worldwide. Full technical specification and pricing will be released in early September.

New Volvo models are ‘the business’ for company car drivers

VOLVO has launched Business Edition models in the S60, V60 and V70 line-ups with features aimed specifically at company car drivers.

With a higher level of specification than the outgoing ES and ES Nav variants, which the Business Editions replace, the models have been designed to make choosing the best company car as straightforward as possible, says the manufacturer. 

In addition to the ES specification, the new Business Edition variant adds: Integrated satellite navigation system, high performance multimedia audio system, Bluetooth and rear park assist.

The Business Editions also boast a reduced price tag of as much as £3,000 compared to the ES which will automatically reduce a driver’s annual benefit-in-kind tax liability.

Available to order now, Volvo developed the Business Editions following extensive feedback from its dealer network, corporate sales clients and residual value setters.

The S60 Business Edition on-the-road price starts from £19,995 for the T3 version and from £21,195 for the comparative model in the V60 line-up; both represent a £3,000 reduction compared to the outgoing ES versions. The V70 D2 Powershift Business Edition starts from £24,995 on-the-road, representing a £2,925 reduction on the ES model.

Volvo national corporate operations manager Selwyn Cooper said: ‘The business community is vitally important to us at Volvo, particularly as we have seen an increase of nearly a third (32%) of business users funding a Volvo through our contract hire and leasing facilities in the first six months of this year. 

‘In order to better represent their needs, we are launching our new Business Editions in the S60, V60 and V70 line-up to make it easier for company car drivers to identify the right model for them. 

‘The Business Editions replace our ES and ES Nav versions but add more equipment for a lower price tag which will be even more appealing to motorists who are continually looking at ways to reduce costs without compromising luxury and comfort.’

Volvo says that residual value setters CAP and KeeResources have received the new models positively and the manufacturer expects to see a higher residual value compared to the outgoing ES model which will be reflected strongly in the monthly rentals. 

Fiat brings 1970s style to 500 range

FIAT has gone back in time to create a new model within its 500 range - the Colour Therapy.

Positioned between the 500 Pop and Lounge specifications, the new Colour Therapy range is designed to bring back the spirit of the 1970s with a collection of vibrant colours and retro white detailing.

Available in both hatchback and convertible versions, and with 900cc TwinAir and 1.2 litre petrol engines, the cars come in five special paint colours: New Age Cream, Countrypolitan Yellow, Pasodoble Red, Volare Blue, and Tech House Grey.

The mid-range Colour Therapy gets air conditioning, special paint, white mirror covers, white wheel covers, a ‘poolball’ design gear knob and specific key cover as standard. It costs £800 more than the entry-level Pop, but adds more than £1,000 worth of extra equipment, says Fiat.

The Fiat 500 Colour Therapy range starts at £10,760 on the road for the 1.2 Colour Therapy, rising to £14,510 for the 500C 900cc Colour Therapy TwinAir.

World premiere for Chevrolet Trax at Paris Motor Show

THE all-new Chevrolet Trax will make its world premiere at the Paris Motor Show, which opens its doors on September 27.

Representing Chevrolet’s first entry to the fast growing small SUV segment, Trax will become the marque’s second SUV sitting alongside the Captiva.

Measuring 4,248 mm in length, and featuring a width of 1,776 mm and a wheelbase of 2,555 mm, Chevrolet’s new small SUV will be available with a choice of three fuel engines and on-demand AWD system

The European engine line-up for the five-seater will include a 1.4 litre turbocharged petrol unit, a 1.6 litre petrol engine as well as a 1.7 litre turbo-diesel engine. 

The 1.4 litre turbo petrol engine is mated to a six-speed manual transmission, cranks out 140 bhp and produces maximum torque of 200 Nm. The AWD system is available on variants that come with the 1.4 litre turbo petrol or the 1.7 litre diesel engine.

The 1.7 litre diesel engine will deliver 130 bhp and maximum torque of 300 Nm. All powertrains with manual transmission come with Start/Stop functionality. Both the 1.7 litre diesel and the 1.4 litre turbo petrol engine, which will be available in late 2013, will also be offered with a six-speed automatic transmission.

Trax features include a 358-litre boot, a 60/40 split rear seat and upper trim levels will be equipped with Chevrolet MyLink as standard. It is an infotainment system that aggregates content from smartphones onto a seven-inch, high resolution, full colour touch-screen display. 

Trax will also feature an array of standard passive and active safety systems including six airbags, Electronic Stability Control, Hill Start Assist, Traction Control, ABS brakes with Electronic Brake Distribution. Trailer Stability Assist and Hill Descent Control (HDC).

Manufacturer news___________________________________________

JLR boosts manufacturing with first-time move to three shifts

JAGUAR Land Rover has introduced a third shift at its thriving Halewood plant, which manufactures the Freelander 2 and Range Rover Evoque models. 

The plant will now operate around the clock production to cope with rising global demand for its new Evoque model.

The move will take production at Halewood to 24 hours for the first time in its history and, says the company, demonstrates the global appeal of the new Range Rover Evoque, with nearly 88,000 vehicles sold in more than 170 markets.

Des Thurlby, HR director at JLR said: ‘With 4,500 employees, JLR Halewood has trebled its workforce in just three years - and the size of the workforce is now the highest it has been for 20 years. As well as creating new jobs, our on-going global success means we continue to have a positive economic impact in the North West and throughout the UK supply chain.’

The news follows JLR’s announcement earlier in the year to create over 1,000 new jobs at Halewood, raising skills levels with the recruitment of production operators, supervisors and engineers. 

The boost in activity at the plant is set to create significant opportunities in the UK automotive supply chain, opening up thousands more jobs in the local economy.

Toyota GB shrinks carbon footprint to achieve Trust Standard

TOYOTA GB’s commitment to reducing the environmental impact of its business has been recognised with recertification to the Carbon Trust Standard, against even tougher criteria due to the additional emission sources required upon recertification.

Toyota GB first gained the official seal of quality for its work to reduce carbon emissions two years ago. According to the Carbon Trust’s own methodology for assessing performance, it has since achieved a further 10% cut in its carbon footprint.

The Carbon Trust’s quality assessment includes corporate policies, long-term strategies, target setting, and management of carbon issues in business operations, products and communications. 

The assessment criteria to achieve recertification to the Carbon Trust Standard extends to include additional emission sources including, gas and electricity consumption at all Toyota GB sites (including its head office, training facilities and import centre),  the impact of business mileage and travel, and ‘fugitive emissions’, such as leaks from air conditioning systems.

Thomas Rosselle, Toyota GB’s manager CSR and external affairs, said: ‘Our efforts do not stop here. We have a strategy in place to make our carbon footprint even smaller through reduced and intelligent use of energy and natural resources, together with the further reduction of waste and increased awareness among all our people about how they can contribute to a cleaner and more environmentally responsible business.’

Around 650 UK businesses and public sector bodies have achieved the Carbon Trust Standard to-date, with Toyota one of seven from the automotive sector.

Volvo helps drivers combat hay fever

VOLVO is helping hay fever sufferers reduce their symptoms whilst in a car by fitting all of its models with either an air quality system (AQS) or pollen filter, as standard.

Volvos fitted with an air quality system use an interior air quality sensor which monitors the levels of particles in the incoming air. It can automatically close a car’s air intake without any input from the driver before levels inside the car become unhealthy, such as when toxic carbon monoxide is detected from the vehicle in front.

Combined with pollen filters fitted in the ventilation system, Volvo says it ensures a driver and its passengers are protected from harmful pollen and air pollution finding their way into the cabin.

NHS Direct has reported a 20% annual rise in calls from hay fever sufferers and the National Pollen Research Unit predicts hay fever being a problem well into August, signalling bad news for the estimated eight-10 million people in the UK that suffer from the medical condition. 

Light commercial vehicles______________________________________

LeasePlan becomes latest partner of Van Excellence

LEASEPLAN, the UK division of the world’s largest vehicle fleet management company, has become the latest organisation to join the Freight Transport Association’s 

Van Excellence programme.

The scheme, will be promoted by LeasePlan amongst its customers and encourage its standards to be adopted and followed throughout the light commercial vehicle sector. 

The Freight Transport Association scheme was launched in 2010 to promote high standards of van operation and driving by accrediting operators against an industry code of good practice. LeasePlan joins the ranks of leading van providers, including Ford, Mercedes, Volkswagen and Nissan, as a partner in the scheme. 

Accredited operators are those who have successfully demonstrated that their fleet management and compliance systems can meet the demanding standards of the Code of Van Excellence, the voluntary code of practice for van fleet operators. 

Mark Lovett, LeasePlan’s head of commercial vehicles, said: ‘We are delighted to realise this opportunity to partner with Van Excellence. Their own high standards mirror our commitment to providing the best possible quality for our customers. Acceptance as a partner represents recognition of the ongoing hard work that has been put in by the LCV team.’ 

Meanwhile, the Freight Transport Association is offering two new training courses for van operators, the Certificate of Excellence for Van Operators and the Certificate of Excellence for Passenger Van Operators.  

The courses are based on the guidelines contained in the Van Excellence Code, which was written with advice and support from many of the UK’s best van fleets and represents the basis for the safe and legal operation of vans and light commercial vehicles.

One course is for individuals managing or supervising freight van fleets, and the other for those managing or supervising passenger van fleets, and both are aimed at raising standards across van operations.

Mark Cartwright, head of vans and LCVs at the Association, said: ‘Any organisation operating vehicles as part of its business activity must ensure the safety of drivers and the public, as failure to do so can have serious consequences.  

‘These courses will provide van operators with a wealth of best practice guidance for operating safely, legally and efficiently and are designed to help raise standards across van operations.’

The courses cover areas such as vehicle maintenance systems, vehicle administration, driver licensing, securing of loads, speed limits/limiters, towing equipment and driver identification, behaviour and competence.

All delegates will undertake an assessment at the end of the course, and on successful completion will be issued with an FTA Certificate of Excellence, valid for a period of three years.

Peak launches new driving courses for LGV drivers

BUSINESS driver training specialist Peak Performance has introduced some new courses, aimed at professional LGV drivers needing to complete their mandatory Driver Certificate of Professional Competence [Driver CPC] qualifications and those who ride motorcycles in the workplace.
Peak Performance has been delivering Driver CPC courses to its existing fleet clients for more than 12 months and has been assessing feedback and refining course content accordingly. 

The company says it is now ready to extend its reach in this sector and the 10 three-and-a-half-hour Driver CPC workshop-based courses accredited by JAUPT [Joint Approvals Unit for Periodic Training] are available throughout the UK at competitive rates.

For business bikers, the five-hour Advanced Rider Training course can be conducted on a one to one or two to one basis and commences with an introductory briefing followed by a practical on-road assessment. 

Following a review of the assessment, individual objectives are set for the coaching that follows, which, using a bike to bike intercom system, will take into account varying types of road and concentrate on raising riders' awareness of road risk.

Following completion of the course riders will receive a detailed report on their progress during the day, a DVD recording of the riding elements of the course and also the ability to download a certificate of course attendance.

Telematics helps not-for-profit organisation cut fleet costs

BLUE Sky Development & Regeneration, an award-winning not-for-profit grounds maintenance company providing employment for ex-offenders, has selected Tracker Fleet to drive down its fleet and fuel costs. 

For an organisation like Blue Sky, controlling costs is essential and Tracker’s telematics capabilities are delivering the ultimate in fleet tracking and security, says the business.

Blue Sky Development & Regeneration was established by the charity Groundwork Thames Valley. 

‘Tracker Fleet is bringing us fuel savings of £400 per month, as well as reducing our annual insurance premiums by as much as £50 per van. These savings are invaluable for a not-for-profit company like ours,’ said Steve Finn, of Blue Sky Development & Regeneration. 

‘Tracker’s telematics also helps us improve the efficiency across our workforce, helping us meet our duty of care by monitoring driving times and staff safely.

‘Tracker’s telematics has become an integral part of our fleet management, providing detailed information on speeding, driver hours, mileage and journey times. All this helps us make real savings and look after our drivers.’

Tracker Fleet Management reports real time information about the usage of vehicles, such as engine running hours, and allows Blue Sky to set its own key performance indicators. 

Residual value update_________________________________________

Strong market for car de-fleeting with average selling prices up

THE average selling price for de-fleeted vehicles is up more than 12% on 12 months ago although month-on-month figures show a slight decline, according to the latest data from auction giant Manheim. 

That is despite an increase in both average age and mileage of vehicles, at three months and 162 miles respectively. 

The average price for ex-fleet vehicles sold last month was £6,620, up from £5,905 in July last year, but fractionally down on June 2012’s average figure of £6,699.

Looking at the figures for July in more detail, the average selling price of ex-company cars rose for half of the 10 vehicle segments considered, most notably for 4x4 vehicles, which lifted more than 16% despite a rise in average age and mileage. That, said Manheim, could potentially be down to an increase in the volume of large 4x4s in the basket. 

Compact executive models also saw an increase of almost 6% despite a rise in average mileage. 

In contrast, Mini MPV vehicles saw the largest fall at just over 11%, although that followed a rise of 10% in June so was less dramatic than it first seemed and was reflective of a significant average mileage increase of more than 10,000 miles. 

Year-on-year, nine of the ten segments showed an increase in value, with only the mini MPV lagging behind.

Daren Wiseman, valuation services manager at Manheim Auctions, said: ‘Although the market for de-fleeting is facing the inevitable effects of the summer, things have not been as gloomy as first predicted. 

‘The positive sentiment of the Jubilee, Euro Championships and Olympic Games seems to have echoed through the used car market, with volumes recovering and values looking far healthier than this time last year. 

‘While there is still a deal of uncertainty in the marketplace, the fleet sector is looking more buoyant than we might have expected six months ago. It will be interesting to see how the latter portion of 2012 compares with the first half, as the first half of 2012 has looked far more positive for fleet managers looking to dispose of stock than the latter part of 2011, with percentage of new price retained also higher than the last six months of the previous year.’

Used LCV value rise further as stock shortages bite

AVERAGE used LCV values improved by £58 last month to reach £4,229, equivalent to a 1.4% increase over June (£4,171), according to latest data from auction giant BCA.

Over the month, average age fell to just under 57 months, while average mileage rose by nearly 3,000 to 79,400. There were value increases in the fleet and lease and nearly-new sectors, while performance against CAP average improved by two points to 97.7%. 

Year-on-year, July was ahead by £99 (2.3%) compared to the same month in 2011, despite the average age climbing by over four months (up 8.8%) and average mileage increasing by 10,700 (up 15.6%). Performance against CAP slipped by three-quarters of a point, year-on-year.

Duncan Ward BCA’s general manager - commercial vehicles, said: ‘July was a stronger month for average LCV values than June, but buyer confidence remains fairly fragile and there is a reluctance to buy vehicles in poor condition because of the investment required to get these vehicles ready for retail. Trade buyers are looking for a quick turnaround and often buying to order, rather than speculating on vehicles.

‘However, values remain relatively high because there is a real shortage of good quality, ready to retail used vans, which is leading to fierce competition and generally rising values for the best examples reaching the remarketing arena. This stock shortage is a long term issue and is unlikely to change while new van volumes languish well below pre-recession levels and the wider economic conditions remain so challenging.

‘There is also little good news in the economy for the sole traders and small businesses who typically buy used LCVs. If business confidence is low, replacing the company van may become a very low priority and that will inevitably hit demand in the wider used market.’

Ward added: ‘We have been advising our sellers for some time to review their remarketing activity to ensure their vans are presented in the most saleable condition to meet the demand that is there. This message increases in importance over the coming weeks as there will be the usual volume uplift in September and October that sellers should be planning for now.’

Monthly values in the fleet and lease LCV sector improved from £4,965 in June to £5,029 in July, which compares with £4,683 in July 2011. Performance against CAP climbed by two points to 99.8% and retained value against manufacturer recommended price over 44 months and 72,000 miles was 31.96%, marginally up on the June figure.

The year-on-year figures again highlight the longer term value growth across the fleet and lease sector. July 2012 was £416 (9%) ahead of the same month last year - despite the average van being two months older (44.5 months) and 9,000 miles higher (71,787) this year.

Politics and regulation_________________________________________

Dealer news__________________________________________________

Lookers optimistic as its reports record performance

LOOKERS, one of the UK’s largest dealership groups, has reported a record performance in the first half of 2012 with the company confident that it will continue to expand.

Revenue increased 3.1% to £1.03 billions (2011: £1bn) in the six months to June 30 with pre-tax profits up 9.4% to £23.3 million (2011: £21.3m). Adjusted pre-tax profits increased to £24.1m (2011: £22.6m), a 6.6% increase.

Chief executive Peter Jones said: ‘We are pleased to deliver another strong trading performance with the results for the first six months of 2012, which represents a record performance for the group.  

‘Our motor division produced an excellent result, notwithstanding the relatively weak new car market, and the parts division delivered a resilient performance in challenging market conditions. 

‘Operational cashflow for the period was particularly positive, resulting in a strengthened balance sheet. This gives us confidence that we can continue to grow the business and be in a strong position to pursue strategic growth opportunities as and when they arise.’

During the period under review Lookers saw its new car sales from 120 franchise dealerships outstrip the market. In the first six months of 2012, the UK new car market increased by 2.7%, with total registrations of 1.06 million units. Against that background, Lookers’ motor division delivered another strong performance with new retail cars increasing by 11%, which was 2.3% ahead of the market which benefited from growth of 8.7%. 

Total industry sales in the corporate sector reduced by 1.7% in the period and Lookers volumes in the sector reduced by 7.5% compared to the prior year. That is because the company says it is adopting a selective approach to avoid very low margin fleet business. The approach resulted in higher profits from fleet sales despite the company selling fewer cars. 

In the first six months of this year, the motor division increased profit before tax by 14.1%, to £21.1m, a record for the business, compared to £18.5m last year.

Lookers says that it has also continued to grow its used car volumes, which increased by 11.1%, against the market trend. Aftersales turnover remained consistent with the prior year, despite continued pressure in the sector of the market. 

General motor industry news___________________________________
SMMT forecast September new car sales to be about 330,000 units

ABOUT 330,000 new cars are forecasted to be registered in September with the introduction of the ‘62-plate’ change, according to the Society of Motor Manufacturers and Traders (SMMT).

It calculates that motorists will spend around £4.95 billion on new cars in September, which will account for around 17% of 2012’s new car registrations.

September is the second biggest month for dealers across the UK, with the other plate-change month of March traditionally the busiest. 

‘September is a significant month for the UK motor industry and the wider economy. A strong month for new vehicle registrations will help put both on the right track,’ said Paul Everitt, SMMT chief executive. 

Fuel pump accuracy questioned as drivers benefit

AN AA dip check of a handful of petrol stations found some pumps giving up to 4.4% more fuel than shown on the pump - effectively a 6p-a-litre gift to drivers.

However, high pump prices have fuelled driver’s rip-off suspicions and led to complaints to Trading Standards across the country.

Meanwhile, problems with a European Union move to harmonise fuel measuring on forecourts mean that some pumps have been supplying more fuel than the counter indicates. 

Last November, a major supermarket announced that stemming a £500,000-a-year loss from over-dispensed fuel was being hindered by difficulties in meeting new regulations.

Trading Standards have this year tested fuel pumps across the country in response to driver complaints, but a rule requiring a pump to be reset even if it dispenses significantly more fuel than shown on the display means that some motorists’ moans have backfired.

Trading Standards officers have reported discrepancies at four of 38 sites in Cumbria and 11 of 216 nozzles in Derby. In Newport, just two of 353 nozzles failed - one of them giving more fuel than indicated. In North Lanarkshire, petrol station operators called in Trading Standards last month to help reassure customers that they were getting their money’s worth from the pumps.

A European Union ruling that will eventually force retailers to upgrade forecourt equipment to meet the new Measuring Instruments Directive, coming into force by the end of October 2016, has created an incompatibility problem for forecourts with a mix of ageing and newer pumps, says the AA.

In November, retailers complained of having to put up with older pumps over-dispensing fuel until they could be replaced completely. Meanwhile, with drivers ever-wary of being ripped off at the pump, the chance of a visit from Trading Standards grows.

Following concern from members, the AA carried out preliminary tests at a handful of fuel stations to see if there were grounds for a more comprehensive survey. Not only did all the pumps dispense at least the right amount, but most gave even more

AA president Edmund King said: ‘Following concern from members, the AA carried out preliminary tests at a handful of fuel stations to see if there were grounds for a more comprehensive survey. Not only did all the pumps dispense at least the right amount, but most gave even more.

‘Some drivers have been benefitting from a lucky dip at the pumps, getting more fuel than they pay for. 

‘However, crippling pump prices have produced desperation among poorer drivers, particularly those trying to get by on £10, £20 or £30 weekly fuel spends that their family budgets can barely afford. Petrol this week averaged 134.17p a litre - two years ago, it was 116.6p. Inevitably, some motorists are watching their gauges like hawks and complaining to Trading Standards.

‘Trading Standards warn that some drivers compare the fuel volume showing at the pump with what they can read off their in-car instruments, although the latter are designed purely as a guide. Consequently, there is an irony that some drivers who complain may be acting against their own interests.’

UK holds back car sharing company Zipcar

NEW initiatives are to be launched by car sharing network company Zipcar in a bid to increase membership, particularly in the UK.

The world’s leading car sharing network has reported second quarter revenue up 15% to $70.8 million compared to $61.6m in the prior year period. Earning before interest, tax, depreciation and amortisation was $3.4m compared with $2.3m in the prior year period.

During the three months to June 30, 2012, total car sharing membership grew 21% from the prior year period to over 731,000 at quarter end.

Scott Griffith, chairman and CEO, said: ‘We generated solid double digit revenue growth in the second quarter and grew total membership by 21% year on year. We also launched our Zipvan service into new markets and extended our geographic reach in both North America and Europe. 

‘Despite these gains, we brought in fewer members than we had anticipated, and we faced economic challenges in our UK business. Moving forward, we are taking actions to maximize returns on our marketing spend, and we will be rolling out initiatives to accelerate adoption and expand our service offerings.’

For the full year 2012, revenue is now expected in the range of $272m-$278m. 

B2B low carbon show to attract fleet chiefs to Millbrook

THE UK’s largest annual B2B low carbon vehicle event for manufacturers, technology providers and fleet operators - Cenex’s LCV2012 - takes place on September 5 and 6 at the Millbrook Proving Ground in Bedfordshire.

LCV2012 is the fifth annual B2B low carbon vehicle event, returning to Millbrook for the fourth time.  

Last year, LCV2011 attracted more than 2,300 delegates from the low carbon vehicle sector (up 32% on 2010) and 110 exhibitors, including high-profile vehicle manufacturers such as Jaguar Land Rover, Ford, Nissan and General Motors, as well as a host of technology and infrastructure suppliers.

LCV2012 is held in partnership with the Department for Business, Innovation and Skills, the Technology Strategy Board, UK Trade and Investment, the Society of Motor Manufacturers and Traders, Automotive Council and the Office for Low Emissions Vehicles.

People on the move____________________________________________

Howick appointed to Leasedrive board

JOE Howick, rental management director at the rental management division of the Leasedrive Group, the UK’s largest independent privately-owned vehicle management group, has been appointed to the executive board.

Leasedrive commercial director Roddy Graham said: ‘Joe has been with Leasedrive for over 16 years and during that time has played a pivotal role in driving the sales growth of our rental management business. In the last year, since his promotion to the role of rental management director, he has risen to further challenges by implementing new processes and controls to streamline operational efficiencies.

‘Our rental management division represents a very significant part of our business and, accordingly, we are absolutely delighted to recognise Joe’s effort and contribution to this area of the business with this important appointment.’

Between 2003 and 2011, Howick (42), a former full-time golfer and assistant golf professional, held the position of sales director at the rental management division. Before that he was national sales manager, having joined Countrywide, then part of Leasedrive, as a regional sales manager in 1996 from Convinflow, where he was sales director.  Earlier, he was sales manager with Wyatt & Sons, formerly Prudential Property Services, for over six years.

Hummel quits Honda for Glass’s

HONDA (UK) fleet chief Ed Hummel is leaving his post to join Glass’s as UK sales director.

Hummel joined Honda 18 months ago and has led his team to successfully re-establish Honda in the fleet market. Year to date Honda has seen fleet sales increase 16%, while ‘true’ fleet sales excluding Motability and major daily rental business have increased 34% year on year.

His final departure date is currently under discussion and his successor will be announced in due course.
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This Week’s Briefing














Employers must put the brake on young driver crashes





Strong market for car de-fleeting with average selling prices up





Used LCV value rise further as stock shortages bite





SMMT forecast September new car sales to be 330,000 units





Lookers optimistic as its reports record performance





JLR boosts manufacturing with first-time move to three shifts





Model update: Chevrolet, Fiat Jaguar, Range Rover, Volvo








The Editor’s View











AROUND 330,000 ‘62-plate’ new cars are expected to be registered next month with motorists spending in the region of £4.95 billion. Taken at face value that number of registrations, as forecasted by the Society of Motor Manufacturers and Traders, appears to be good news. However, despite the media headlines over the vibrancy of the UK motor industry - led by Jaguar Land Rover switching to 24-hour manufacturing at its Halewood plant for the first time in its 50 year history - the forecast hides a none too rosy outlook. The 1999-2006 average figure for September new car sales was 414,699, according to the SMMT. Since then September registrations have been as follows: 2007, 424,290; 2008, 330,192; 2009, 367,929 (fuelled by the scrappage incentive scheme), 2010, 335,246; and 2011, 332,476. September is the second biggest month for dealers across the UK accounting for almost a fifth of the year’s trade. However, it looks like that despite the hype - and the feel good effect from the Olympic Games - next month’s new car sales may be the lowest in recent years.
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