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Shock rise in drink-drive death figures

THE number of fatal accidents involving drink drivers last year rose by 18%, from 220 in 2010 to 260 in 2011, according to figures published by the Department for Transport.

In the same period, the number of people killed in drink drive accidents increased by 12%, from 250 to 280. This means that 15% of all fatalities in road accidents involved drink driving.

Other findings include: 

• The total number of drink drive accidents increased by 1.5%, from 6,630 to 6,730.
• The total number of casualties involving drink driving rose by 3 per cent, from 9,700 in 2010 to 9,990 in 2011.

The rise in drink drive casualties follows a drop in 2010, when drink drive fatalities were at their lowest in 30 years.

IAM chief executive Simon Best said: 'Any rise in drink drive casualties is worrying, with 15% of all road fatalities involving a drink driver there is clearly more to be done to reduce casualties.

'The problem is many crashes occur the morning after – there needs to be more education on the effects of driving after drinking. A heavy night drinking could leave you over the limit the morning after. The message to all drivers is don’t drink and drive.'
Julie Townsend, deputy chief executive at Brake, added: 'Drink drive deaths and serious injuries cause terrible suffering and anguish and they are entirely preventable, so it’s appalling they increased last year. We want to see a zero tolerance approach to this deadly menace, from the public and the Government. We appeal to drivers to commit to never driving after drinking any amount – even one small drink – and everyone to stand up to drink driving. 

'We are calling on the Government to take decisive action on this major killer, including a zero tolerance drink drive limit, to send out a clear message that it’s none for the road, and greater priority given to traffic policing, so we have more police carrying out life-saving enforcement.'

Minimising vehicle downtime is a growing fleet concern

MINIMISING maintenance and repair downtime is a growing concern for fleets looking to maximise the productivity of their company cars and vans, according to epyx.

The company says that it is seeing increasing efforts to cut downtime through its Downtime Management module, part of the 1link Service Network e-commerce platform. 

David Wallace, sales and business development director, said: ‘A vehicle which is off the road is an unproductive vehicle and impacts directly on company productivity. A working vehicle like a delivery van or a salesperson’s car needs to be available all the time and if it is not, it means additional costs in terms of a hire vehicle or lost opportunities.

‘At a point in time when the economy is weak, we are seeing more and more fleet managers proactively trying to reduce their downtime in order to boost their fleet productivity. There appears to be an ever clearer understanding that downtime is a cost issue.’
Wallace explained that Downtime Management was being used by greater numbers of fleets and also employed more aggressively.

He said: ‘The module enables fleet managers to generate reports that monitor their downtime and also put a set of automatic reminders in place that e-mail dealers and drivers if a job is slow, with an escalation process in place when results are not achieved.

‘Managing downtime can be very time consuming and the module creates an infrastructure for minimising off-road time that is simple and effective. It is proven to both reduce the overall level of downtime and associated costs such as hire vehicles.’
1link Service Network is used by fleets totalling more than two million vehicles to buy service and maintenance from 16,000 franchise dealers, independent garages and fast-fits.
Another headache ahead for fleet managers
FLEET operators are set for a major additional administrative headache as a result of the October 1 implementation of the Protection of Freedoms Act.
The legislation covers a multitude of issues relating to the ‘restoration of British liberties’, according to the Home Office, including a ban on wheel clamping on private land. However, while the introduction of a ban on wheel clamping, which the Government estimates collectively costs drivers £55 million a year in release fees, has been welcomed by motoring organisations and other representative bodies, the new law is set to prove a potential nightmare for the fleet industry, it has been claimed.
Edmund King, president of the AA, said: 'Every time a company vehicle goes out on the road fleet operators need to know who is behind the wheel.'

That is because ultimately the registered keeper of the vehicle can be made legally liable for payment of any parking fine levied in relation to parking on private land, according to the British Parking Association (BPA). However, the legislation, according to the AA, has been drafted very quickly and Paul Watters, the motoring organisation’s head of public affairs, said: 'It is very confusing and I think the legislation will be tested in the courts.'

The Government has looked to end the so-called ‘highway robbery’ of motorists who have parked on private land and fallen victim to wheel clampers with charges of £1,000 and more not unheard of.
In announcing the legislation, which is effective in England and Wales, Home Office minister Lynne Featherstone said: 'For too long motorists have fallen victim to extortion and abuse from rogue clamping companies. I have been outraged by cases of drivers being frog-marched to cash points late at night or left stranded by rogue operators who have towed their vehicle away. Clearly this is unacceptable.
'By criminalising clamping and towing on private land this Government is committing rogue clampers to history and putting an end to intimidation and excessive charges once and for all.'
Jaama seminars to help fleets focus on management essentials

OVERWHELMING demand has resulted in four more of Jaama’s popular one-day Fleet Management Essentials seminars being scheduled for October.  
Significantly updated this year, the seminars reflect best practice in a number of key areas including grey fleet management, car salary sacrifice schemes and employee driving licence checking.

The seminars, hosted by the fleet management software and occupational road safety specialist, have proved extremely popular over the years with a wide cross-section of full-time professional fleet decision-makers as well as administrators and managers who have the responsibility but not necessarily the experience or specialist knowledge of running a fleet of vehicles.

Seminars start with registration at 9.30am and conclude with an open question and answer session from 4.30pm. Fleet Managements Essentials seminars will be held on: 

Tuesday, October 2 - DeVere Theobalds Park Hotel, Cheshunt; Wednesday, October 3 - Holiday Inn, Warrington; Tuesday, October 16 - Mercedes Benz World, Surrey; and Wednesday, October 17 - Heritage Motor Museum.
Seminar prices have once again been held at the reduced price of £295 + VAT per delegate including all course documentation, policies (usually priced at £120), lunch and refreshments.

During each seminar delegates will receive: a sample fleet policy template, a sample driver handbook and handbook template, seminar documentation, a copy of the Health and Safety Executive’s ‘Driving  at Work: Managing Work-Related Road Safety’ publication, guidelines produced by the Royal Society for the Prevention of Accidents in relation to a number of key issues including safe journeys, mobile phone use, safer speeds, vehicle technology and drink and drug policies, driver assessment and training guidelines and a copy of ‘Managing Your Company Cars - Expert Opinion’.

For further details and to book a place please visit www.jaama.co.uk or contact Collette Dooley, Seminar Coordinator at Jaama on 0844 8484 333.
BusinessCar Techies winners revealed

THE BusinessCar Fleet Technology Awards – the Techies – are back and 2012 marks their fourth annual appearance. 
Editor Paul Barker said: 'The age we live in means that technology counts for more and more when it comes to running business vehicles, which is why these awards commend the most forward-thinking gadgets and technology-led products on the market.
'The number of awards has remained the same as last year’s dozen, but there have been some alterations to the categories, namely the pair of green development awards from last year, which we have amalgamated into a single category, and the introduction of a new customer service award, which applauds the simple action of making fleet managers’ lives easier.' 

This year’s judging panel consisted of BusinessCar’s expert editorial team along with Bracknell Forest Council head of operations and ACFO deputy chairman Damian James.

Results:

Best fleet management system: Zenith Pulse

Best leasing and contract hire system: Jaama Key2

Best daily rental system: Nexus Vehicle Management IRIS

Best telematics system: TomTom Business Solutions Webfleet

Best risk management system: Jaama Key2

Best car safety system: Volvo pedestrian airbag

Best green development: Vauxhall Ampera/Chevrolet Volt

Best remarketing system: BCA Appraise, Value and Sell

Best servicing, maintenance and repair system: Epyx Price Check

Best customer service system: Mercedes-Benz My Service

Best app: Vauxhall RoadTrip

Innovation Award: Alphabet Alphacity
BRAKE calls for 20mph as the norm

BRAKE, the road safety charity, is calling for Government and local authorities to work towards 20mph being the norm in built-up areas, to help deliver a post-2012 legacy of active, healthy communities.

Earlier this week, some newspapers reported 20mph limits are ‘not working’ on the basis that casualties across all 20mph roads increased during 2010-11. Brake is pointing out that the increase does not demonstrate heightened risks in 20mph limits, but is likely to result from 20mph limits becoming much more widespread, as many city, county and borough councils implement them across built up areas. 

Academic studies have demonstrated the significant safety benefits of lowering speeds in communities, especially for people on foot and bike. 

Brake is also highlighting that danger from fast traffic poses a major barrier in people choosing walking and cycling as a healthy and sustainable mode of travel, and in families and children in particular being able to get out and about for leisure and exercise. In surveys, many people say they would walk and cycle more if it was safer, while three-quarters of people (74%) support use of 20mph limits on residential streets.
Brake deputy chief executive Julie Townsend says: '20mph is a more appropriate limit for built up areas because it gives drivers far more chance to react in an emergency and avoid hitting someone. At 30mph, your stopping distance is nearly six car lengths, compared to three at 20mph. There is a huge amount of enthusiasm at the moment for enabling people to live healthy, active lifestyles as a post-2012 legacy. 
'We know that fast traffic is a major barrier to this: many children, families and adults are prevented from walking, cycling and getting out and about because of the dangers. 20mph limits are evidenced to make walking and cycling safer, deliver a host of benefits to communities, and they are widely supported. That’s why more and more local authorities are implementing them on a widespread basis, and that’s why we want the government to enable and support more authorities to make this positive step.'
Brake is encouraging communities and groups wanting to campaign for lower speeds and safer streets for walking and cycling to register to take part in Road Safety Week (19-25 November) at www.roadsafetyweek.org.uk to receive a free action pack.
Drivers face danger as councils turn off lights

DURING this period of austerity, councils up and down the country, in an attempt to save money, are taking the decision to switch street lights off, plunging many motorists into darkness.
Some councils first started to switch street lights off back in 2007. Since then the number of authorities taking such action has grown. Out of 27 councils, 21 have now switched off some street lights after midnight or turned some off altogether. Councils are favouring turning the lights off between the hours of midnight and 5am.

Switching street lights off can compromise road safety. Drivers may struggle to see objects, hazards and other road users clearly.
According to a report from Autoglass and conducted by road safety expert Nick Gkikas, 78% of motorists think switching street lights off is dangerous.

The report then went on to highlight the risk associated to pedestrians and cyclists. With 40% of pedestrians and 64% of cyclists out during the hours of darkness there is a higher involvement of incidents with pedestrians and cyclists than during the day.

While motorists may not agree with the decision, councils seem to still see switching lights off as a viable way to save money.
Drivers therefore need to take precautions and should adjust their driving style and take extra care when driving at night. Motorists should also check that all their exterior lights are working and that the light units are not damaged or dirty.

The good news for motorists is that there is a way to improve visibility on the road through upgrading their headlight bulbs.  Headlight bulbs on cars have been developed to produce increases in light output, thought unimaginable 2-3 years ago.

Ring Automotive has been leading the innovation in car headlamp bulbs to produce the XenonUltima, the world’s first bulb to produce 120% more light on the road compared to a standard bulb.

This increased performance allows objects to be seen earlier and more clearly at a distance of 75m on a dipped beam, giving drivers time to react.
Combining 100% xenon gas and an advanced filament technology, the bulb produces an exceptional night driving experience.

The longer beam pattern enables other road users to be seen more clearly and allows motorists more time to react to potential hazards.  Better reflections from road marking and signs make for more comfortable and safer night driving.

XenonUltima bulbs are street legal and being a simple upgrade from standard bulbs, require no changes to vehicle wiring.

With street lights being switched off in the early hours, XenonUltima bulbs will help motorists to see more clearly.
Recession brings warranty opportunities

THE aging of the UK car parc caused by two recessions is creating additional demand and opportunities for warranty sales, according to RAC Warranty.

Ian Simpson, sales and marketing director at RAC Warranty, said that the rapid slowdown in new car sales that had been in effect for several years meant that the average car was getting older.

He said: 'Recent SMMT figures show that the average age of the car parc is now two months older than even just a year ago and this is a continuation of a process that has been under way for some time.

'A substantial number of motorists are driving a car that is one, two or even three years older than the equivalent they owned before the recession of 2008 and this fact makes them aware of the possibility of mechanical and electrical problems occurring.

'What this means, in turn, is that they have a naturally higher interest in safety net products that can provide cost-effective protection against unexpected bills. Dealers that have structured warranty programmes in place are seeing sales penetration continuing to rise.'
Simpson added that while the trend had flattened slightly over the last couple of years, the length and depth of cover specified by used car buyers continued to increase.

He said: 'There is ongoing interest among used car buyers in upgrading their warranties, which is something that has been happening since the credit crunch first started to bite.

As far as possible, motorists – especially those driving older cars – desire the substantial level of reassurance that a high quality, comprehensive warranty can provide.'

Communication vital in overcoming driver objections to technology

ALMOST half of UK businesses face resistance from drivers when attempting to introduce new technology to their vehicle fleet, according to TomTom research.

TomTom believes this problem could be overcome by better communication between managers and employees but 58% of those questioned admitted they do not conduct a formal consultation when changing business systems.

'In order to profit from the significant gains in efficiency and productivity offered by fleet management technology, businesses must properly manage change by involving drivers throughout the implementation process,' said Giles Margerison, TomTom Business Solutions director UK & Ireland.

'It is surprising to discover so few businesses conduct formal consultations as a matter of course, especially as they can be vital in addressing concerns and communicating the benefits available to management and staff alike. Zenith Hygiene Systems has been able to achieve yearly fuel savings of £218,000 by gaining employee buy-in for an innovative scheme designed to improve driving style using a fleet management system.'
The most frequent complaint made by drivers is that technology represents ‘big brother’, cited by 43% of businesses as their staff’s primary concern. Other common problems included trouble adapting to a change in systems (21%) and a lack of clarity surrounding the benefits offered by new technology (18%).

'The idea of telematics technology as ‘big brother’ is a hangover from the days of straightforward tracking and tracing but the reality now is different,' added Margerison. 'By partnering with the right fleet management technology provider, firms can access expert advice and consultancy to ease the transition and better communicate benefits to staff.'

Click http://youtu.be/9yKieUD4rqE for advice from Margerison on how vehicle tracking technology can benefit employees.
New mascot helps businesses save on transport costs
 
THE website www.chooseafuelcard.com has unveiled a new mascot to make it easier for businesses to pick the right fuel card and save pounds at the pump. 
 
Fuelcard Freddie is Choose a Fuel Card’s new animated star and helps walk website visitors through the largest choice of fuelcards available across the UK and Europe – making it easier for them to select the most suitable card to meet their needs from leading global fuel brands.
 
'We are very excited about our new website, which makes it easier than ever for businesses to search the biggest range of fuel cards,' said Ian Watson, founder of chooseafuelcard.com.
 
'We have had some great feedback and believe our new mascot Freddie and his easy to follow online guide will help businesses to get the best fuel card for them – and help them to stay competitive in these challenging times.'
 
The website constantly searches the most up-to-date offers available in the market for savings of up to 7p per litre. 
 
The site also hosts its own route planner with details of thousands of UK and European filling stations to help businesses plan their journeys and save time and money. 
 
Visit www.chooseafuelcard.com or www.fuelcardfreddie.co.uk
Leasedrive wins Selecta fleet deal

LEASEDRIVE, the largest independent privately-owned vehicle management group in the UK, has won a four-year contract to provide a fully outsourced fleet management service to Selecta UK & Ireland, the vending operator, covering over 700 cars and vans.

Paul Fleming, sales and marketing director at Leasedrive, said: 'Selecta has moved from a multi-provider, price-driven model to a service-partnership model. This sees us delivering a total supply chain management service covering contract hire, service, maintenance and repair, accident management and short-term rental.'

Wayne Millward, fleet manager, Selecta UK & Ireland commented: 'Leasedrive has helped streamline our fleet to work better for us by reducing our costs and improving our efficiencies.

'We have been very impressed with Leasedrive’s flexible and dedicated partnership approach to fleet management outsourcing. The company’s speed of response to our requests has been impressive, together with its ‘can do’ attitude.'

POD Point offers home charging
POD Point, the UK electric vehicle charging company, is offering free home charging units to electric and hybrid vehicle owners in East Anglia, the East and West Midlands. 
The POD Point charge point is the Solo 2, the latest ‘smart’ communicating charge point, with in-built GPRS technology that allows two-way communications between the charge point an online account, enabling electric and plug-in vehicle drivers to monitor how much energy they use, remotely lock the charge point or set charging schedules from a laptop, PC or mobile phone. 
The POD Point charge points will be installed using a grant from the Government’s Plugged-In Places scheme, and the offer is available to electric or plug-in vehicle owners in Source East and Plugged-in Midlands regions.
The fully installed charge point is worth over £1,000, can be installed in the home or workplace, and is subject to a free site survey.  
To apply, email POD Point sales@pod-point.com, or phone 0207 247 4114 with the requested installation address.  More information and the full terms and conditions are available at: http://www.pod-point.com/pip-homecharge. 
Model update________________________________________________

'Undercover agents’ help Ford to develop new B-Max

FORD has revealed how it used ‘undercover agents’ to develop its new compact MPV, the B-Max.

Stationed around shopping centres and schools, they secretly watched owners strapping in children and loading up the things they had bought. They then fed the information they had gathered to a UK-based innovation team tasked with making the B-Max the most practical small car on the market.

The solution the team came up with was a car with no central pillars between the front and rear doors, making it much easier for people to get in and out. The central pillars are integrated into the hinged front doors and sliding rear doors so that when they are closed they form a solid, safe structure.

Ford says the B-Max is more rigid than the Fiesta on which it is based, and is confident of a maximum five-star Euro-NCAP safety rating when the car is tested in November.

The B-Max replaces the Fusion in Ford’s line-up, but is not a direct substitute, insists the company’s UK managing director, Mark Ovenden.

He told Headlineauto: ‘The B-Max is an excellent example of how we can react to the changing needs of customers. It’s a more emotionally engaging car than the Fusion. I will admit that the Fusion could have been better in terms of style, but it had a 1% market share, and most of our competitors would die for volumes like that. 
‘The wow factor with the B-Max is the door system. But it is also stylish, economical, luxurious and technologically advanced. People are making lifestyle choices to trade down to smaller cars and the B-Max is at the premium end of the small car sector.’

The B-Max comes with a choice of three petrol engines and two diesel power plants. The petrol engine line-up is led by the 2012 International Engine of the Year the 1.0 litre Ford EcoBoost available in 100 PS and 120 PS versions with the latter equipped with auto start/stop and achieving class-leading emissions of 114 g/km. There are also 1.4 litre 90 PS and 1.6 litre 105 PS engines.

The diesel engine line-up features a 1.5 litre TDCi 75 PS powerplant and a 1.6 litre TDCi 95 PS unit with the latter delivering best-in-class emissions of 104 g/km.

The B-Max is also the first mainstream European Ford to offer Sync, the company’s voice-activated connectivity system which automatically summons help from the emergency services after an accident or breakdown. It also offers an automatic emergency braking system to prevent low-speed nose-to-tail collisions in traffic.

The B-Max goes on sale in October with on-the-road entry level prices starting at £12,995 for the Studio trim model. The mid-range Zetec versions, which are expected to account for six out of 10 sales, start at £15,600 and the top-of-the-range Titanium specification starts from £17,595.
Paris show debut for new Toyota Auris

TOYOTA will unveil the new Auris at the Paris motor show in September, a car that will deliver improved dynamics, more distinctive styling and higher equipment levels, while also being cheaper to run.
New Auris is the latest model to reflect Toyota’s determination to engineer cars that are more appealing and dynamically engaging to drive, while building on its reputation for quality, durability and reliability.
As well as presenting a more confident exterior design and a higher quality interior, new Auris also benefits from improvements to driving dynamics and efficiency enhancements to its powertrain line-up, including the full hybrid system that powers the flagship Auris Hybrid model.
The car’s exterior and interior are all new and it has the distinction of sitting lower than any other mainstream C-segment model. The overall height is 55mm less than the current model and a lower front end design helps deliver better aerodynamic performance with a Cd0.28 drag coefficient, supporting better handling stability and lower fuel consumption.
New Auris adopts the new face of Toyota in the design of its grille and the sharp-edged appearance of its headlights and LED daytime running lights.
In profile there is another dramatic styling change with the extension of the side glazing into three panels. The effect will be rendered even more eye-catching in some versions with a piano black finish for the B-pillars and a dynamic treatment of the C-pillars above a stronger and more pronounced chrome-trimmed rising belt line.
At the rear new Auris has a wider opening tailgate, with an interplay of convex and concave surfaces, a wrap-around combination lamp design and new bumper profile, strengthening the car’s broad stance.
The new interior is more spacious and comfortable, and introduces Skyview, one of the largest panoramic roofs in the segment. Toyota has paid special attention to the sensory quality of the cabin and worked in detail to achieve a greater sense of visual unity through consistency of lighting, colours, finishes, and even the font used for the graphics.
Attention has also been paid to weight management, with greater use of high tensile steel, particularly in the upper part of the body structure. This contributes to a 10% increase in body stiffness and an overall vehicle weight saving of up to 40kg (according to version), while also helping to lower the car’s centre of gravity.

Toyota was the first manufacturer to offer a choice of three powertrains in the C-segment and this continues with the new model. Efficiency and dynamic improvements have been made to the Hybrid Synergy Drive system, which will be offered in Auris Hybrid. 
Within the UK the new model will also feature 1.4-litre diesel and 1.33 and 1.6-litre petrol engines. Europe-wide Toyota expects an even one-third share of sales for each powertrain type – full hybrid, diesel and petrol –reflecting how hybrid has matured to become a mainstream rather than a niche choice.
New Auris has been designed for Europe and will be built exclusively at Toyota’s Burnaston factory in the UK, alongside Avensis, supported by investment that demonstrates the company’s commitment to its European operations.
The new model will be given its European premiere on September 27 at the Paris motor show, with petrol, diesel and full hybrid versions on display. Details of UK sales introduction, specifications and prices will be announced at a later date.
BMW launches new X3 model
BMW is offering a more accessible way into X3 ownership with the first rear-wheel-drive model in the range, the new BMW X3 sDrive18d.  Powered by a 143bhp, 2.0-litre diesel engine, and available with either a six-speed manual or eight-speed automatic gearbox, the new model teams effortless performance with better than ever emissions and fuel consumption.
Thanks to an extensive suite of EfficientDynamics technologies, the new BMW X3 sDrive18d emits 135g/km of CO2, and has a combined fuel consumption of 55.4mpg, making it the cleanest and most fuel-efficient model in the X3 range. These figures allow the sDrive18d to occupy VED Band E, with a Benefit in Kind (BIK) taxation rate of only 21%. This fuel economy doesn’t impact on performance with the 2.0-litre diesel engine developing 143hp, with a peak torque of 360Nm between 1,750 and 2,500 rpm, resulting in the BMW X3 sDrive18d accelerating from zero to 62mph in 9.9 seconds on its way to a top speed of 121mph.
At £28,580 OTR for the SE model, the X3 sDrive18d is £2,890 less than the xDrive20d. With the exception of Hill Descent Control, reserved for four-wheel-drive models, the sDrive18d matches the standard equipment on the xDrive20d in every respect. SE models feature Auto Start-Stop, Drive Performance Control, 17-inch alloy wheels, Nevada Leather upholstery and BMW iDrive with a 6.5-inch colour screen. M Sport models feature a host of sporty additions such as 18-inch alloy wheels, M aerodynamic bodystyling, Sport seats and Sport suspension, amongst other items.
SsangYong Korando Sports gets set for UK launch
SSANGYONG Motor UK will introduce the new Korando Sports utility pick-up in the autumn.
The Korando Sports is powered by the latest e-XDi active diesel engine. The new 2.0 litre powerplant provides maximum power of 155 PS and peak torque of 360 Nm delivered between 1,500 rpm and 2,800 rpm.

There are two models in the range - the SX and the EX - with the latter’s specification including leather upholstery with seat warmers, powered driver’s seat, 18-inch alloy wheels, heated, electrically adjustable and power folding door mirrors, and rear parking sensors. A six-speed automatic transmission with cruise control is also available as an option.

A flat rear deck provides a 2.04 cubic metre load area complete with load deck liner and anchor points.   
As with all models in the SsangYong range, the new Korando Sports is covered by a best-in-class five-year limitless mileage warranty.

The price of the Korando Sports and final specification will be announced at its UK launch in October.
Infiniti aims new model at fleet market
INFINITI is launching a special limited edition of its M35h hybrid executive saloon, aimed at the fleet market.
The business edition is effectively a GT grade car with free connectivity (Infiniti’s navigation system) and will be available from September to December this year, priced at £42,020 on-the-road (the same as the GT).
Tony Lewis, sales director for Northern Europe, said: 'It has 55 premium standard features which will give it an advantage over competitors. It has a £6,500 advantage over some competitors on specification and we’re hoping that will drive some significant interest.'

The M35 hybrid launched last year and was ;a breakthrough product; in the fleet market for Infiniti, according to Lewis.
'It was very well received,' he said. 'It’s the fastest accelerating full hybrid in the world but still only emits 159g/km.'

Merc adds shooting brake to CLS range

AT its launch in 2004, the original Mercedes-Benz CLS mixed coupé style with four-door practicality. Eight years on, the second-generation CLS continues to define its kind. 
With the introduction of the CLS Shooting Brake Mercedes-Benz is once again creating a new sector. Combining five seats and a large load space yet retaining its styling, the CLS Shooting Brake is now available to order, priced from £49,360 OTR.
The equipment list includes visible exhaust pipes; Becker MAP PILOT (CLS 250 CDI BlueEFFICIENCY Shooting Brake) or COMAND Online multimedia system (CLS 350 CDI BlueEFFICIENCY Shooting Brake and CLS 63 AMG Shooting Brake) and DAB, leather upholstery, Parktronic front and rear, metallic paint; Bi-Xenon headlights and 18in alloy wheels. 

For a £2,995 increase, the CLS Shooting Brake AMG Sport offers LED headlights with Intelligent Light System and Adaptive Highbeam Assist, AMG bodystyling, sports suspension and brakes, sports steering wheel and pedals and 19in AMG alloy wheels. From October production, the Coupé version of the CLS will now also feature the AMG Sport replacing the Sport line.

The CLS Shooting Brake also includes additional standard specification over the CLS Coupé, such as the Easy-Pack Quickfold rear seat adjustment, Easy-Pack load compartment cover and rear air suspension, helping to ensure optimum road holding at all times. In addition to the five seats, the CLS Shooting Brake also features a cargo space measuring up to 1,550 litres. 

The CLS Shooting Brake is available with three different engine variants – two diesel engines and one petrol engine. Features common to all engines include the 7G-TRONIC PLUS automatic transmission, as well as the ECO start/stop function. 
The CLS 250 CDI BlueEFFICIENCY Shooting Brake produces 204bhp, with a combined fuel consumption of 53.3 mpg and CO2 emissions of 139 g/km. The CLS 350 CDI BlueEFFICIENCY Shooting Brake generates 265bhp, combined fuel consumption of 47.1 mpg, and 161 g/km CO2. The CLS 63 AMG Shooting Brake emits 235 g/km CO2 and offers 28 mpg. 
Bentley releases new flagship specification
BENTLEY has released full technical details of its new 205 mph all-wheel drive performance flagship ahead of its official international show debut at the Moscow Motor Show on August 29. The new Continental GT Speed is the fastest road-car Bentley has ever produced and orders are being taken now, with deliveries scheduled to start in October 2012.
Powered by Bentley’s 6-litre twin-turbo W12 engine, the GT Speed develops 616bhp at 6,000 rev/min – up 50PS versus the standard Continental GT – with 590 lb/ft of torque available from 2,000 to 5,000 rpm. 
Coupled with a new ZF eight-speed close-ratio automatic transmission and engine management software, the GT Speed despatches the zero-to-sixty sprint in 4.0 seconds (0-100 km/h in 4.2s), reaching 100 mph from a standing start in 9.0 seconds. 
There is also an enhanced chassis with up-rated springs, anti-roll bars and bushes, a lowered ride height (by 10mm front and rear) together with re-tuning of the electronically controlled damping and steering systems.
Subtle signature design cues distinguish the GT Speed from its stable-mates, including 21-inch, ten-spoke alloy wheels, dark-tint matrix to the radiator shell and lower bumper grilles and ‘rifled’ exhaust tailpipes. 
Inside the handcrafted cabin, the Speed models are specified exclusively with the Mulliner Driving Specification, featuring quilted, perforated leather and bright metal detailing plus a broader choice of optional technical finishes. This now includes the exclusive-to-Speed dark tint aluminium as well as carbon fibre. 
Manufacturer news___________________________________________

Ford says fleet sales boosted by best-ever vehicle range

FORD’S UK fleet business is reaping the benefits of the company’s best-ever vehicle range, as car sales accelerate, claims the manufacturer.  
Ford is leading the UK fleet car market with a 15.9% share in the first seven months of 2012; up from 15.4% for the same period in 2011. 

Ford’s total fleet vehicle sales - comprising 95,752 cars and 32,654 vans - make up 62% of Ford’s total vehicle sales.  
The Ford Dagenham-built 1.6 litre TDCi engine is the UK’s most popular engine choice for fleet managers and accounts for 25% of Ford fleet car sales for the year to date.

The Ford C-Max has seen the largest growth in Ford’s fleet car sales with a 22% increase for the year to date, compared with 2011. The Ford Galaxy is close behind with a 20% rise. Further fleet sales increases have been recorded by the Ford Fiesta, Focus and Mondeo with sales up 7%, 3% and 3%, respectively, for the year to date, compared with 2011. The new Ford B-Max is now on sale and is expected to record over 6,000 fleet sales in its first full year.

Kevin Griffin, Ford of Britain fleet director, said: ‘Ford sells its vehicles across all sectors of the UK fleet markets and I am delighted that the company has seen an increase in total fleet sales, in 2012.  
‘The combination of Ford’s best-ever vehicle range, latest fuel-efficient diesel and EcoBoost petrol engines, improving residual values and the power of the UK’s largest dealer network has seen Ford’s fleet business go from strength-to-strength.

‘We are seeing growing interest around the 1.0 litre EcoBoost petrol engine, with 40% of Ford Focus 1.0 litre EcoBoost sales going to fleet buyers, despite the fleet market being diesel-led,’ he continued.

Ford continues to lead the UK commercial vehicle fleet market with a 26.7% share, 13 percentage points ahead of its closest competitor.  
The Ford Transit tops UK commercial vehicle fleet sales with 27,006 registrations for the year to date and it remains Ford’s third best-selling vehicle in Britain.
Rolls-Royce makes buying used cars easier

ROLLS-Royce Motor Cars has launched a new resource called Provenance Pre-owned Stock Locator. The move allows would-be Rolls-Royce clients to search for Provenance cars using an iPad, computer or smart phone. Only the finest examples of pre-owned Rolls-Royce models make the Provenance grade. There is a 24-month warranty and all cars are supplied through the Rolls-Royce global dealer network.

Provenance pre-owned stock locator is available from the home page of www.rolls-roycemotorcars.com and can also be found on local dealer websites. Benefits include easy-to-navigate search filters, as well as features that allow prospects to make direct car-by-car comparisons.  

A client can choose to search for cars within a specific country, then filter down into model, age, mileage, budget or colour. Using its ‘My Provenance’ feature they can also sign-up for alerts and be notified via email and SMS when search criteria have been met. They may simply browse all available vehicles, or those that are ‘coming soon’ to the programme.

'Rolls-Royce clients are busy people who rightly demand uncompromising quality and excellence as standard,' said CEO Torsten Müller-Ötvös. 'And, whether they seek a new or pre-owned Rolls-Royce, they also expect every aspect of the buying experience to be effortless. With the Provenance programme, complemented by our new pre-owned stock locator, we can offer examples of the finest pre-owned Rolls-Royce motor cars and present them effortlessly to potential clients.'

Suzuki joins contract hire market

SUZUKI has launched a new contract hire service in conjunction with finance provider Black Horse. The Japanese firm, which specialises in small cars and 4x4s and isn’t renowned for its presence in the fleet market, is targeting small business with the service, specifically those running 40 or fewer vehicles. 

Suzuki’s financial services general manager, Gary Dixon, said: 'Black Horse created, with our partners at Lex Autolease, a contract hire product for business users. The products offer customers the opportunity of a fixed cost, flexible term, low-risk rental agreement, which can be easily arranged with dealers.'
Light commercial vehicles______________________________________

Swansea Council deploys largest hybrid van fleet in Wales

SWANSEA Council is investing in greener light commercial vehicles and creating the largest fleet of hybrid vans in Wales.

The Council is rolling out 35 Ashwoods Hybrid Transit vehicles across the city, to be used by services including corporate building, parks, library services and refuse collection.

The authority estimates that, over their working life, the Ashwoods’ vehicles will save it approximately £75,000 in fuel costs and reduce its carbon emissions by around 220 tonnes.

Cllr June Burtonshaw, Cabinet Member for Place in Swansea Council, said: ‘The Council has a large number of vehicles operating in the city on a daily basis.

‘It’s really important that we do what we can to not only reduce fuel costs but also to lessen their impact on our local environment.

‘The introduction of this new fleet of vehicles will give us the opportunity to save money and improve our green credentials.’

Mark Roberts, managing director of Ashwoods Automotive, said: ‘Swansea is leading the way in the adoption of low carbon commercial vehicles in Wales.

‘With 35 Ashwoods Hybrid Transits in its fleet, Swansea will significantly lower greenhouse gas emissions and reduce its fuel consumption.’

Swansea purchased the vehicles through the Department for Transport’s Low Carbon Vehicle Procurement Programme. The initiative aims to help public sector bodies in England and Wales to procure and assess 500 Ashwoods Hybrid LCVs. The Department provides a grant of £3,430 per vehicle.

LPG delivers the goods for eco-friendly courier firm

LEEDS-based Grasshopper Couriers claims to be making other courier firms ‘green’ with envy following the introduction of vehicles running on LPG to deliver environmental benefits as well as fuel cost savings.

Dave Sedgwick, a director at Grasshopper Couriers, said: ‘We estimate that about a third of our customers use us because of our eco-friendly approach, but while we’re doing our bit to help the planet it’s also a sensible way of doing business.’

Sedgwick also says that the feedback from the company’s drivers is very positive. He said: ‘When your job involves sitting behind the wheel, then how the vehicles performs is critical. LPG vans are more than capable of handling whatever is thrown at them, whether it’s in the stop-start environment of city driving, or travelling long distances on the motorway. And with LPG being widely available, including at many motorway service stations, there’s no need to make a detour to fill up.’

The company’s vehicles include Ford Transit Connects, with dual fuel systems fitted by Ford at the time of manufacture. 
Paul Oxford, business development manager, Autogas, said: ‘LPG appeals to businesses for many reasons. Some find the potential fuel cost savings very attractive while for others, like Grasshopper Couriers, it’s the environmental angle that stands out.

‘For businesses wanting to cut down on their vehicle running costs then it makes perfect sense to choose LPG and to start enjoying the cheaper fuel as soon as possible.’

Kier team gears up for driver training

MORE than 220 employees at Kier Group in North Tyneside and East Durham are gearing up for a crash course in driving safety. 

Kier operates 169 vans on the north-east roads, with 253 hours of driving logged every day. 

The course is being run in line with the company’s national directive to ensure all Kier vans are being loaded, driven and unloaded both safely and legally. The course, carried out over the next 12 months, will see employees gain NVQ Level 2 in Driving Goods Vehicles.

Operatives will be assessed in manoeuvring vehicles in restricted spaces, driving in a fuel efficient manner and safe loading/unloading procedures. 

The course also aims to enforce Kier’s wider commitment to its corporate responsibility by reducing the carbon footprint of vehicles and ensuring drivers show courtesy to other road users.

Kier regional director, Mike Furze, said: ‘Kier has a very visible presence on the roads of the north-east and it’s important that we and the public know our drivers have been suitably trained in addition to all the license, insurance and maintenance checks we do to keep everyone safe. 

’This training is an opportunity for more than 220 driving employees to achieve a nationally recognised qualification for driving company vehicles and undertaking tasks that most will have been doing day in day out for many years. 
‘The safety and well-being of our employees are of the utmost importance and I am proud so many members of the team have taken up this opportunity to learn new skills and develop safer working practices, which will benefit not only them but also the environment and the local community.’

Improvements ahead for Renault Master

A COUPLE of years on from launch, Renault has announced a raft of improvements for its Master van range, including enhanced fuel economy, lower emissions and greater equipment.

The launch of New Master in 2010 saw the introduction of an engine (M9T) developed especially for Renault’s largest van. This 2.3 dCi powerplant, which is made in Cléon, France, comes in a choice of three power outputs (100bhp, 125bhp and 150bhp) and its fuel consumption has been improved this year by up to 3.8 mpg (SL/SM dCi 125 Quickshift6 Euro 5 versions), with the core-selling dCi 125 up by 3.3 mpg (SL/SM versions). CO2 emissions now start at 194 g/km, and are down by an average of 16g/km (24 g/km in the case of dCi 125 Quickshift6 Euro 5 versions of SL28 and SL33).

To achieve these savings, Renault’s engineers focused on the following areas:

- Thermal management: an improved water circuit for even faster starting
- New oil and power steering pumps
- Low fuel-consumption tyres
- New gearbox lubricant.

For enhanced cabin comfort, a selection of new, easier-to-use and better-equipped radios are now available. Bluetooth and USB connectivity are now standard features across the range, while flagship Sport versions come with a CD player and MP3 playback, as well as a separate display.

Optional air suspension is also now available for the vast majority of the front-wheel drive range (panel vans, Chassis Cab, Chassis Double Cab, Platform Cab) at £2,000 excluding VAT, irrespective of engine, with the exception of the 2.8-tonne GVW version. The fitment of air suspension confers several benefits:

· Maintain a constant ride-height irrespective of load and correct differences behind the left- and right-hand sides of the vehicle
· Permit the vehicle’s ground clearance or rear clearance angle to be raised momentarily
· Drop the rear suspension to achieve a lower rear sill height (450mm)
· Manually adjust the deck height at the rear by +70mm or -60mm.

A new option also appears for twin-wheel rear-wheel drive Chassis Cabs in the form of 3.5 tonne towing capacity, priced at £350 excluding VAT. This represents an additional towing capacity of 500kg over the current Master, taking GTW from 6.5 to 7 tonnes.

Dealer news__________________________________________________

Franchised dealers see increased profitability
THE average UK franchised dealer strengthened profitability in the first half of the year, according to ASE Global.
It said there has been a strong start to the year in financial terms, with the average dealership reporting a profit of £80,000. June alone saw the average dealer make £12,000 profit.
The source of the improvement has been vehicle sales. A significant amount of quarter end bonus money contributed to the result, said ASE.
It said overhead absorption remained a concern, with the reduction in technician numbers impacting on overall gross profit, although productivity and service gross profit look healthy.
Looking forward, ASE said it remained to see whether the significant volume of pre-registered vehicles in the market will prove a huge drain on used vehicle profitability.

It is this, and dealers' ability to hit new car targets while liquidating the nearly new cars, that remains ASE's number one concern for profitability.
Mike Jones of ASE said: 'While the numbers are comparatively strong, it certainly doesn't feel that way talking to retailers, many of which are reporting trading as difficult as they have seen it.
'This just further emphasises the flexibility of the UK dealers in adjusting their business model to fit the changing market and ensure they keep their head above water.'
People on the move____________________________________________
New role for Nikki Rooke
NIKKI Rooke, new head of public affairs, events and sponsorship, has joined Volvo Car UK just as it celebrates the successes of its Team Volvo sailors and commences deliveries of the all-new V40.  Nikki joins Volvo Car UK from the SMMT as Duncan Forrester moves to his new role within Volvo Car Corporation.
'I'm delighted to have joined Volvo Car UK at such an important time in its history, with the all-new V40 set for success in the segment and orders for 2012 already looking strong.  Not only that but the V60 D6, with its world-first plug-in diesel hybrid technology, will be starting production at the end of the year.  I look forward to continuing the good work already started and ensuring the success continues,' said Rooke.
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Minimising vehicle downtime is a growing fleet concern


BusinessCar Techies winners revealed


BRAKE calls for 20mph as the norm


Communication vital in overcoming driver objections to technology
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The Editor’s View











The dangers of driving while under the influence of alcohol are many and well-documented. Yet despite the gallant efforts of all the various road safety organisations over the years, it appears that the message is STILL not getting through, as figures from the DfT show (see story below). Problems occur not only immediately after drinking but also the morning after. Safety organisation BRAKE is calling for a greater focus by the Government on bringing these figures down – and we would add that fleet managers across the UK can make a valuable contribution to help cut the carnage too. All fleet drivers should be made aware of the dangers – both in a company driver handbook and also by regularly emailing drivers with advice and legal updates etc. Drivers should also be threatened with dismissal if caught over the limit. These simple steps won't cost fleet managers a great deal of time or money but even if one single life is saved then they are worth taking. Only through a concerted effort by all concerned will improvements be made.
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