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Drivers believe speed cameras are a benefit

DRIVERS think speed cameras are beneficial to road safety, according to the results of the IAM’s annual speed camera survey.
Results revealed 85% of respondents said that speed cameras have helped to contribute to the fall in road deaths since 1990s.
Meanwhile, 82% of people now think it is acceptable for authorities to use speed cameras, however 45% think that raising income is still a main reason for their use.

Speed awareness courses are also popular – 72% of respondents said that speed awareness courses are a good idea.
The results for the home nations vary: speed cameras are least popular in Wales where 32% of people think their use is not acceptable.
The survey also shows that Wales has the highest rate of people caught speeding. In the past three years 27% of people were caught speeding or knew someone in the household who was caught speeding.
In contrast, cameras are most popular in Scotland where only 15% think they are unacceptable. Only 14% were caught speeding or knew someone in the household who was.
In England, 19% of people were convicted or knew someone in their household who was caught speeding in the last three years, while 20% think their use is not acceptable.
Generally, people find that speed cameras are more acceptable than five years ago. In 2007, 30% of respondents said speed cameras were not acceptable, a figure which has reduced every year to 16% this year.
IAM chief executive Simon Best said: 'Simply catching and fining drivers does not change drivers’ awareness of the hazards of excessive speed. The popularity of speed awareness courses show that the public think training is the best option.
'Speed cameras are an essential part of the policing toolkit and are becoming more and more accepted, but it’s clear that some people need reassuring about their purpose and funding.'

Six new models get five Euro NCAP stars

SIX new models have undergone Euro NCAP safety tests: the Audi A3, Ford B-MAX, Isuzu D-Max, Kia Cee’d, Renault Clio and Volvo V40. 
Euro NCAP reports how these vehicle measure up against the latest requirements and finds encouraging trends. 
With a creditable four star rating, safety on board the new Isuzu D-Max is significantly improved compared to the model tested in 2008. While the previous pickup failed to impress with a struck-through two star rating for adult occupant protection and just one star for pedestrian protection, the latest results show that Isuzu has learnt from the experience and made safety a priority for its newest model. 
Their efforts have resulted in a score of 83% for adult occupant protection and improved protection for child occupants against a tougher 2012 regime. Equally, pedestrian safety score is considerably improved although - with 51% - it did not yet reach the 60% threshold required for five stars.
With its rear sliding doors and innovative design, the Ford B-MAX has achieved five stars. Ford has done away with the middle columns on the B-MAX, known as the B-pillars, that usually separate the front and rear passenger compartments. To ensure the highest levels of protection in lateral collisions, a structure is incorporated into the doors to form a central post when the doors are shut. 
Euro NCAP found that safety was uncompromised as the B-MAX scored 92 percent for adult occupant protection. The mini MPV also comes with Active City Safety, an AEB system previously rewarded under Euro NCAP Advanced, which helps the driver achieve maximum braking effectiveness in an emergency situation.
The new Volvo V40 achieved five stars and is Euro NCAP’s all time top scorer in its segment. What particularly distinguishes the V40 from other vehicles is the world-first Pedestrian Airbag technology, fitted as standard on the entire V40 range. 
In case of a crash with a pedestrian, sensors detect the impact, release the bonnet and deploy the airbag in a split second. The pedestrian airbag lifts the bonnet and partly covers the stiff A-pillars providing greater protection for the pedestrian. In Euro NCAP’s tests, this has translated into a 88% score in pedestrian protection, the highest score yet achieved in this part of the assessment.
The list of five star achievers is closed with the latest releases of Renault Clio, Kia Cee’d and Audi A3. Compared to their respective predecessors, this latest generation of hatchbacks offers significantly improved pedestrian protection amongst other notable improvements. 
Michiel van Ratingen, Euro NCAP Secretary General, says : ‘In Europe, 14 percent of all road traffic fatalities are pedestrians. While in the last three years Euro NCAP has increased the requirements, the vehicle manufacturers have stepped up to the challenge. The scores observed today were unthinkable just a few years ago with the new V40 setting a new standard.’
Majority of fleets don’t test drivers for drink and drugs

A FLEET Safety Forum report published by Brake shows that nearly six in 10 fleets (57%) still do not test drivers for alcohol and an even greater proportion (63%) do not test for illegal drugs. These figures are included in Measuring the Risk (part 2), Brake’s report on an annual survey of subscribers to its Fleet Safety Forum. The report is sponsored by Licence Bureau, with responses on a range of road risk management issues from 134 organisations.

Brake’s report is published just a few days after the Department for Transport posted provisional figures for crashes involving drink driving during 2011. These show that deaths resulting from drink drive crashes increased by 12% from 250 in 2010 to 280 in 2011, and seriously injured casualties rose by 3% from 1,250 to 1,290.

Measuring the Risk also benchmarks companies’ approach to other causes of driver impairment such as driver tiredness, health and eyesight, with four in 10 companies not offering eyesight testing for drivers.

The survey report features expert advice on tackling driver impairment and case studies of companies who have successfully put procedures in place to mitigate the associated risks.

Fleet Safety Forum annual subscription costs £155 +VAT. Subscribe online at www.fleetsafetyforum.org or contact Brake on +44 (0)1484 559909 or forum@brake.org.uk. 
Measuring the Risk is available as a PDF to Fleet Safety Forum subscribers free of charge and the report will be sent free of charge to the first 50 non-subscriber organisations to request it. Email admin@brake.org.uk to order. Non-subscribers after this can order it for a small fee of £5.

Roslyn Cumming, development manager at Brake said: 'The DfT’s latest figures confirm what we already know about the devastating effects of drink driving. I’d urge fleet managers to get hold of this Fleet Safety Forum survey report to see how their organisation measures up, and get expert tips on how to avoid a range of risks to safe driving, including alcohol and drug use.'
Malcolm Maycock, director at Licence Bureau Ltd, added: 'Licence Bureau is pleased to be offering its clients free subscriptions to the Fleet Safety Forum, which is an excellent resource to support fleets in managing their road risk. The survey report reveals that while many fleets are taking positive steps to do so, there is still plenty more to be done.'
TyreSafe launches fleet film...

TYRESAFE has launched a new film for businesses explaining how they can significantly reduce their fuel bills and ensure safer driving by correctly maintaining the tyres on their fleet vehicles.

It is estimated that more than a third of cars on the UK’s roads have dangerously under-inflated tyres. Coupled with the fact that a million new cars are registered every year by fleets and businesses, and an alarming scenario takes shape.

However, businesses and fleet operators that implement a robust tyre maintenance policy can enjoy lower running costs and ensure their vehicles are as safe to drive as possible.

And to drive the message home, the short film available to watch at www.tyresafe.org, gives a graphic example of how the higher running costs for just one car can quickly escalate when applied to a typical larger fleet.

Stuart Jackson, chairman, TyreSafe, said: 'Businesses have a duty of care to ensure a safe working environment and this extends to the vehicles their staff use for work.

'If the prospect of a hefty fine wasn’t enough, then the chance to cut running costs must be reason to implement a tyre maintenance programme. Indeed, it’s been estimated that a car driving with tyres under-inflated by 20% will reduce its fuel economy by 3 per cent. While that might not seem a lot for one car, when it’s multiplied across a large fleet covering many miles, then that’s a lot of wasted money.'
Under-inflated tyres produce more rolling resistance which in turn means they need more energy to make them turn, hence the engine having to work harder than if inflated to the correct level.

Apart from the financial aspect, the film also shows the dangers of running with under inflated tyres and how handling can be significantly compromised, even with the air pressure reduced by just 6 psi, a typical level of under-inflation.

However, it’s not just businesses that have a legal, and moral, responsibility to fulfil as individual drivers also face punitive fines for driving with illegal tyres, so should check their tyres at least once a month and before any long journey. Drivers who fail to comply with the regulations face a fine of up to £2,500 and three penalty points for each illegal tyre.

Meanwhile, under the Health and Safety Offences Act introduced in 2009, UK courts have greater authority to prosecute businesses for committing offences such as fitting illegal tyres or faulty brakes. The maximum penalty is now £20,000.

The introduction of the Corporate Manslaughter Act in 2008 also means that businesses can no longer afford to ignore the impact of driving in relation to health and safety in the workplace.

Jackson added: 'Last year in the UK, more than 1,200 road casualties resulted from accidents where illegal, defective or under-inflated tyres were a contributory factor. But what’s really galling is that many of these accidents might have been avoided through simple tyre checks.'

... and welcomes timely partnership boost

JUST weeks before the start of this October’s tyre safety month, the campaign has received a further boost with the news that Staffordshire Safer Roads Partnership is to become an official supporter of TyreSafe. 
By supporting the not-for-profit organisation and its campaigns, residents of Staffordshire, Stoke on Trent and drivers passing through the county will receive a host of advice and information about the importance of correct tyre care and maintenance in a bid to help keep them safer on the road.

'TyreSafe is delighted to receive the support of Staffordshire Safer Roads Partnership, particularly as they play such an important role in promoting safer motoring in the region,' explained Stuart Jackson, chairman, TyreSafe. 'And the timing couldn’t be better with October’s tyre safety month fast approaching. The support of such an influential and respected road safety partner is crucial in helping to educate drivers about the need to look after their tyres properly.'
Staffordshire Safer Roads Partnership was established in 2001 with the aim of reducing road casualties and improving road safety. The partnership now includes the county’s police force, fire and rescue service and councils among others. By consulting with local communities and using data to identify and target specific problems, the organisation seeks to make its roads safer through a number of education, training and enforcement initiatives.

Cllr Mike Maryon, Staffordshire County Council’s Cabinet Member for Highways and Transport, said: 'We are very proud both of our road safety work and road safety record here in Staffordshire, but every accident is one too many. Simple steps like checking tyre pressure to make sure your vehicle is roadworthy help make every journey as safe as possible.'
During this year’s tyre safety month, the partnership will be running a number of awareness activities designed to encourage drivers to check the condition, pressure and tread depth of their tyres. Utilising many of TyreSafe’s campaign materials, the partnership will also be calling on local drivers to ‘take the 20p pledge’ – an initiative soon to be launched by TyreSafe which encourages drivers to sign up to a Facebook page committing to check their tread depth using a 20p coin.

'As we approach the wettest months of the year, it’s more important than ever that drivers make sure their tyres are safe and legal,' continued Jackson. 'By taking the pledge or even visiting your local tyre dealer for a free tyre safety check you can be safe in the knowledge that your tyres are in the best possible condition to transport you and your loved ones throughout the winter safely.'
BVRLA recall system set to go live

THE free-to-use electronic vehicle safety recall system, ReCare, established by online solutions provider Ebbon-Dacs in conjunction with the BVRLA, is set to go live next month.

The scheme was announced last September after the BVRLA appointed Oxford-based online solutions provider, Ebbon-Dacs, as technology partner to deliver a standardised, free-to-use recall system for its members, who own and operate more than 2.5m vehicles.
Almost one million vehicles were subject to a vehicle safety recall notification in the UK in 2010, leaving leasing companies with rising costs in administering and managing the range of paper and digital recall notifications they receive from motor manufacturers.
Ebbon-Dacs has been working for almost a year to develop a web-based vehicle recall system that will provide a single location for all manufacturers to list their safety recall notifications. BVRLA members or their appointed agents can then retrieve the information by inputting their own fleet data for comparison purposes.  
The new system shows all vehicles that are subject to a new safety recall notification and highlights those fleet vehicles with outstanding recalls to their fleet operator. It also has the potential to cover non-safety recalls.
This month has seen the completion of some of the final testing of the system. These have included tests to match chassis and registration data against fleet operator and manufacturer information, as well as testing the accuracy of fleet operator and manufacturer reports.
Next month will see the final reviews being carried out including final validation of reports with fleet operators and manufacturers before the system is officially ready to go live, in line with the pre-agreed schedule.
During the process, Ebbon-Dacs, supplier of the e-procurement platform, Leaselink, has met with companies across the automotive industry, including car and truck manufacturers and fleet operators from both the rental and leasing sectors, to ensure all views were heard and understood.
Steve Molyneux, head of commercial of the Leaselink International division of Ebbon-Dacs, said: ‘There has been a generally wide recognition of the benefits the project can bring and a strong desire to contribute to it from all parties we have worked with.
‘Our primary objective in introducing this new ‘standard ‘ on behalf of the BVRLA has always been to simplify the process and reduce the administrative burden fleet operators face in handling vehicle recalls.
‘We believe that in delivering this system, on time and to the pre-agreed parameters, it will lead to greater efficiency, lower costs and faster safety recall handling in future,’ he added. 
Average cars are getting older, says BCA

ACCORDING to a new report published by British Car Auctions (BCA), the UK’s leading vehicle remarketing business, the average car is older now than it was a quarter of a century ago. The average age of cars on UK roads is 7.44 years – a significant rise from 2008 when it was under seven years (6.93).  

Motorists are having to buy older cars as recessionary pressures continue to bite. The volume of 6-8 year old vehicles sold in 2011 grew by 7.4% and there are now in excess of seven million cars in this age bracket on UK roads. However, this is dwarfed by the number of cars aged nine years plus, with more than 13 million of these older vehicles on the roads with sales increasing by 7.5% last year. 

Despite this, the used car market weathered the continuing economic storm to increase in both volume and value last year according to the newly published 2012 Used Car Market Report from BCA.  However, reflecting the economic backdrop, growth was slower last year and average values remained relatively flat.  

Tim Naylor, editor of the BCA Used Car Market Report, believes a number of factors have changed the car ownership and buying patterns of UK motorists since the start of the recession:  'A slowdown in the new car market from 2008 onwards has certainly had an impact on the availability of good quality used cars for motorists to buy.

'But crucially, company fleets have been holding on to their cars for longer and changing them less frequently and this has affected the supply of cars aged up to five years old.  As a result motor dealers are buying older vehicles for their forecourts.
'The squeeze on household spending means motorists are looking at different ways of managing their travel costs. Some are deciding to choose slightly older, cheaper cars when they change their vehicle. Others are looking for more economical cars that deliver a better MPG as they try to combat rising fuel costs. We have also seen a decline in the number of multi-car households which suggests families are having to economise with their personal transport needs.'
KEY FINDINGS 

· 6-8 year old used car volumes grew by 7.4%/124,000 to 1.79 million units in 2011, representing 26.8% of the used car market

· Sales of 9 year old plus cars grew for the second year running, rising by 7.5% to 2.53 million and 37.8% of the used car market

· Used car volumes rose to 6.7 million last year from 6.6. million in 2010

· As a result of more cars being sold, the overall value of the used car market edged to a new high of £35.7 billion, although average used car selling prices remained flat at £5,236.
· Private to private used car sales increased by 7% year on year, with sales of 6-8 year old vehicles increasing the most at 15.9%
· There is a marked drop in the number of car owners who believe they will ‘certainly’ or ‘quite likely’ buy a used car in next 12 months – down 3% in 2012 to 11%

· Affordability tops motorists’ priorities when deciding which car to buy.  Price is key at 41%, followed by low mileage at 31% low mileage and make and model at 30% 

· 9 out of 10 motorists intend to replace their car with a different type of vehicle next time.  Top of the shopping list is a car with better fuel consumption followed by lower road tax, a smaller car, best purchase price and lower CO2

· Owners satisfaction with their used car rose two points to 95% in 2012

Highlighting the financial pressures of motoring, the latest research from BCA’s Used Car Market Report also identifies a focus on cost when changing vehicle. The research conducted by BMRB reveals that nine out of 10 motorists plan to choose a different type of vehicle next time they change. Top of the shopping list is a car with better fuel consumption followed by lower road tax.

Price, of course, remains the top priority for used car buyers with 41% of motorists surveyed saying this is the ‘crunch factor’ for them when deciding which car to buy.  

Low mileage comes second at 31%, followed by make and model at 30%.  However, there is a marked drop in the number of car owners who believe they will ‘certainly’ or ‘quite likely’ buy a used car in the next 12 months – down 3% in 2012 to just 11%.

But owning a car is still important for the majority of UK families.  'Similar to last year, seven out of ten families (72%) own at least one car – although this is 5% fewer than two years ago,' concluded Naylor.  

'Hatchbacks account for nearly half of all used cars purchased, at 47%. And choosing a car that will be as flexible as possible probably accounts for the increase in the share of the used car market for MPVs, now representing 10% compared to 6% last year.

'Our research illustrates that clearly the effects of the second recession in four years, rising fuel and maintenance costs and high inflation, have seriously affected car owners’ disposable incomes as well as their day to day motoring choices.'

Round two for the ‘Boot 4 BEN’

BEN, the automotive industry charity in conjunction with the British Motor Industry Heritage Trust, is hosting the second of two annual car boot sales on Sunday 23 September 2012 at Heritage Motor Centre, Banbury Road, Gaydon, Warwickshire.

The ‘Boot 4 BEN’ will not only have the usual car boot stalls but also will be joined by Auto-Jumble stalls that sell specialist automotive parts and spares, along with automotive collectables. 

The car-booting can then be rounded off with the autumn cream tea run, a scenic drive hosted by the Heritage Motor Centre of the surrounding area (55 miles), taking in the sights of the Warwickshire countryside, culminating in a cream tea served at the Junction 12 café.
The events are organised by a number of dedicated BEN volunteers. Gary Stokes, a BEN champion volunteer at Jaguar Land Rover, commented: 'The Boot 4 BEN events have improved greatly over the last few years with our decision to link them to the 'Cream Tea Run' & 'Classic Car Rallies' that were already great attractions at the Heritage Centre.  We have seen a really good boost to the numbers of attendees who're looking for a bargain.

'The Heritage Museum is a great venue for Boot 4 BEN, with the Automotive connection and a great all-weather surface. There's always loads of space, so anyone who hasn’t pre-booked a pitch (for a pitch fee discount) can turn up on the day and is still guaranteed to get in. Anyone wanting more information can contact me directly at BEN@jaguarlandrover.com, as well as via the 'BEN' or 'Heritage Motor Centre' websites.  Look forward to seeing you there.'
Anyone requiring more information about ‘Boot 4 BEN’ should visit http://www.ben.org.uk/boot4bensept
Model update________________________________________________

Freelander gets new premium feel

LAND Rover has given the Freelander 2 a premium overhaul, delivering better comfort, convenience and driving enjoyment. New derivatives, colours, exterior design features, upgraded equipment levels and continued choice of refined and economical diesel engines, all contribute to make the SUV better.

Interior equipment levels reach new heights in the Freelander 2 with a host of fresh features including three new colour ways as part of a ‘Dynamic’ derivative, new centre console, 7-inch colour touch-screen with enhanced audio systems from Meridian and optional satellite navigation. 

Passive start replaces key dock and there’s a new ‘intelligent’ electric parking brake which adjusts brake force according to the slope the vehicle is parked on. ‘Say What You See’ - a voice activation system with visual prompts, and rear view camera capability are also both new to the Freelander 2.

Exterior design details have been revamped for an integrated and co-ordinated appearance, including more contemporary lights front and rear using the latest LED technology and a new signature graphic in the front running lights. The XS model gains all-new 17-inch alloy wheels and an enhanced bodystyling pack.

'The Freelander 2’s equipment levels bring a more premium look and feel to the overall driving experience. In addition, our customers continue to benefit from our refined and economical range of diesel engines,' said John Edwards, Land Rover global brand director.

'Another step forward for the Freelander 2 where outstanding equipment levels, superb design, safety and all-terrain capability continue to set the standards in this class.' 

All these new features are underpinned by the fact that the Freelander scores 5 stars in the coveted Euro NCAP for occupant safety.

Nissan adds Elle version to Micra range
NISSAN has joined forces with the fashion magazine, Elle, to develop a special version of its popular city car, the Micra.

The Nissan Micra Elle, which goes on sale in the UK on September 1 priced from £12,000, combines stylish looks and lots of equipment.

Special features include a panoramic glass roof, chromed accents to the lower part of the grille, chrome interior door handles, 15-inch titanium grey alloy wheels, fog lamps and a roof spoiler. There are three colours available ( Shiraz Red, Alabaster White and Atlas Blue ( as well as a new seat fabric covering. The Nissan Connect integrated satellite navigation and infotainment system is available as an option. Elle badges on the tailgate and front wings, front floor mats and front door guards mark out the model.

As the Micra Elle is based on the mid-range Acenta model, it has a long list of standard equipment including automatic air conditioning, Intelligent Key for keyless entry and push button start, electrically heated and folding door mirrors, along with a speed limiter and cruise control. 

Just 500 Micra Elle models will be coming to the UK and buyers have the choice of either the 1.2-litre 80PS normally aspirated three-cylinder petrol engine or the sophisticated 1.2 direct injection supercharged (DIG-S) petrol engine, which develops 98bhp yet produces just 99g/km of CO2.
The DIG-S engine 142Nm of torque and a 0-62mph time of 11.3 seconds. It also has a maximum speed of 112mph and posts combined cycle fuel economy figures of up to 68.9mpg. Both 1.2-litre engines produce emissions low enough to qualify for Nissan's ‘Pure Drive' badge, given only to the cleanest cars in Nissan's line-up.

'This is far more than just a badge on a car,' said Geraldine Ingham, chief marketing manager for Nissan in Europe. 'There is a lot of common ground between the Micra and Elle, with both the car and the magazine appealing to very similar buyers. A hectic lifestyle means today's ultra-busy woman spends her day juggling work and leisure activities, family, friends and relationships... and she needs an ally. The Nissan Micra Elle is that ally, helping her get through the day by being a key partner for getting around the city.' 
New Lexus RX 450h promises tax savings
LEXUS is promising sophistication and refinement in the luxury SUV market with the new RX 450h, with a full hybrid system delivering tax savings. 
For company car drivers, the model’s 145g/km CO2 emissions attract a benefit-in-kind tax rating of 20%, which means over a three-year period they will be paying thousands of pounds less than those who choose an equivalent BMW X5, Range Rover Sport or other premium brand model.
Taking the new RX 450h Luxury, the three-year tax bill for a 40% tax payer is £12,173, whereas the driver of a Range Rover Sport SDV6 SE will pay £20,549 – an additional £8,376. The new RX 450h F Sport enjoys a similarly favourable tax position, too.
The new model also delivers better performance, sharper styling and even higher equipment levels than before. 
The Luxury model is newly-equipped with dark-finish 19-inch alloy wheels, a new 12-speaker audio package with DAB digital tuner and DVD player, front and rear parking sensors, an auto-dimming rear-view mirror and an HDD satellite navigation system controlled by Lexus’s Remote Touch Interface, a system that is as simple and intuitive to use as a computer mouse. 
Other features include Eco EV, Snow and Sport selectable drive modes to maximise the efficiency of the Lexus Hybrid Drive system, a powered tailgate and eight-way electrically adjustable and heated front seats with memory setting and perforated leather upholstery.
The new RX 450h F Sport is the first RX to adopt sportier styling and handling. It’s distinguished from the rest of the range with its stronger exterior styling, in particular the treatment of the new Lexus 'spindle' grille design, and its 10-spoke F Sport alloys. 
Interior features include sports pedals, aluminium-effect trim inserts and scuff plates, smooth leather upholstery, an F Sport steering wheel, head-up display and a black roof lining. It also gains LED headlamps with Lexus’s I-AFS adaptive system, turning the light beam in line with the vehicle’s steering angle.
Entry point to the range is the RX 450h SE, with the Premier model completing the line-up, introducing elements such as more luxurious semi-aniline leather, a 15-speaker Mark Levinson audio system with six-DVD changer and a side view camera.
Price offer and power upgrade for Subaru WRX

SUBARU UK has announced a price offer on its high-performance WRX STI model of £26,995. At the same time, Subaru UK has created a further engine upgrade for the STI so that customers can create a new high-performance All-Wheel Drive flagship, the WRX STI 340R.  

The new 340R power upgrade, which adds £1,599 to the price, is available alongside the 320R (with 320bhp and 450 Nm) which was first launched to market last year. Both the 340R and 320R power upgrades can be applied retroactively without affecting a car’s warranty.

The 340R power upgrade features different ECU settings to allow the 2.5-litre horizontally-opposed, four-cylinder Boxer engine to produce more power, while airflow has improved as a result of a new exhaust system, which also provides drivers with a thrilling soundtrack and the iconic Subaru burble.  

The 340R will accelerate from standstill to 60mph in just 4.7 seconds, an improvement of 0.5 seconds over the standard WRX STI.  There is also even stronger in-gear acceleration as a result of the improved torque. As with other WRX STI models, the 340R benefits from Subaru’s advanced All-Wheel Drive technology, Torsen rear differential, fully-independent front and rear suspension and four-door saloon practicality.

'The 340R power upgrade turns our most performance-oriented model into one of the most rapid and charismatic cars available in the UK,' said Darren James, managing director of Subaru UK.  'The WRX STI was already an exciting car, but improved power and torque, as well as the unmistakeable Subaru exhaust note, make the car even more tempting. In making such a generous price offer, we’ve turned the WRX into one of the best value and most accessible performance cars available in the UK.'

SEAT adds auto version to Mii line-up
The SEAT Mii now has Auto specification, which adds an automated manual gearbox. The sequential transmission is economical – so much so that the Mii Auto is 2.7mpg more fuel efficient on average than the Mii Sport, which has the same 1.0-litre 75bhp engine with a manual gearbox. CO2 emissions are slightly lower too. 

The Mii Auto boasts average fuel consumption of 62.8mpg and a 105g/km CO2 rating, compared to the manual equivalent’s 60.1mpg and 108g/km. 

Based on the manual five speed gearbox, the automated version does away with a manually operated clutch, instead utilising an electric motor linked to a pair of electromechanical actuators to handle gear changes. 

The result is a gearbox with the operation of a traditional automatic transmission, but with lightweight and compactness more akin to a manual unit; at around 30kg, the entire gearbox weighs only three kilograms more than the Mii’s five-speed manual. 

The gearbox is only available with the 75bhp engine and in SE trim, making Mii Auto a standalone model. There are currently no plans to offer it with the lower powered 60PS engine (with which it shares identical average economy and CO2 figures).

Performance is only marginally affected by the loss of a manually operated clutch, with the Mii Sport’s 13.2 second 0-62mph benchmark increased slightly to 13.9 seconds in the Mii Auto. Top speed remains at 106mph.  
Porsche unites high performance and all-wheel drive

THE new Porsche 911 Carrera 4 and 4S models unite the high performance of the new generation 911 with the dynamic benefits of the latest version of the active all-wheel drive Porsche Traction Management (PTM) system. 
While retaining the traditional rear-wheel drive emphasis of the 911, the all-wheel drive chassis of the Carrera 4 and 4S delivers increased traction, road-holding and dynamic performance over a wide variety of road surfaces and in all weather conditions.
A distinctive identifying feature of the 911 Carrera 4 and 4S remains the wider rear wheel arches: compared to the two-wheel drive 911 Carrera models, the rear wheel arches each extend further outwards by 22 mm, and house rear tyres that are ten millimetres wider. The signature red light band that connects the two taillights has also taken on a new form.
The new all-wheel drive 911 is available in four versions – the 911 Carrera 4 and 911 Carrera 4S, and as a Coupé and Cabriolet. Each model shares identical characteristics to the rear-wheel drive versions, including lightweight body design, suspension, engine choices and gearbox options; the only exceptions are modifications related to the all-wheel drive. 
The aluminium-steel composite body construction of the 911 helps deliver a weight saving of up to 65kg versus the prior model; consequently, despite the higher level of performance, the new 911 Carrera 4 models also offer up to 16 per cent lower fuel consumption.
All models have a seven-speed manual gearbox as standard, and the seven-speed Porsche Doppelkupplung (PDK) twin-clutch automatic transmission is available as an option. 
The 911 Carrera 4 features a rear-mounted 3.4-litre flat-six engine developing 350 hp (257 kW), and can sprint from 0-62mph in as little as 4.5 seconds (Cabriolet 4.7 sec) and reach a top speed of up to 177 mph (Cabriolet 175 mph), depending on specification. Fuel consumption with PDK is 32.8 mpg (203 g/km CO2) for the Coupé and 32.5 mpg (205 g/km CO2) for the Cabriolet.
The 911 Carrera 4 S is powered by a 3.8-litre flat-six engine that produces 400 hp (294 kW) and delivers acceleration from 0-62mph in 4.1 seconds (Cabriolet 4.3 seconds) and a top speed of 186 mph (Cabriolet 184 mph). Fuel consumption with PDK is 31.0mpg (215 g/km CO2) for the Coupé and 30.7 mpg (217 g/km CO2) for the Cabriolet.
Hyundai Velostar gets a turbo boost

THE turbocharged version of the Veloster 1+2 door coupe will be available in showrooms from September 24 priced at £21,995.

The Veloster Turbo SE is the first vehicle to feature Hyundai’s 1.6-litre T-GDI engine with a high-compression, twin-scroll turbocharger. To best suit European driving tastes and enhance driver enjoyment, power output has been boosted and low end torque increased.  

It develops 184bhp and 195lb ft of torque and is mated to a standard six-speed manual transmission featuring wider gear ratios. This delivers a top speed of 133 mph and acceleration from 0-62mph in 8.4 seconds.  Maximum torque is delivered between 1,500rpm and 4,500rpm and the benefit is a more engaging and responsive drive.  Firmer dampers ensure improved body control.

In spite of increased performance, the Veloster Turbo SE offers CO2 emissions of 157g/km with fuel economy of 40.9mpg on the combined cycle.

Tony Whitehorn, president and CEO, Hyundai Motor UK, said: 'The Veloster has quickly established itself as a fun car and a unique proposition.  Now the Veloster Turbo SE brings an extra helping of dynamism, excitement and emotional appeal to our refreshed model line-up.  Its overall package is genuinely strong against other competitors such as the VW Scirocco 1.4TSI and the Astra GTC 1.6i 16v VVT Turbo. 

'We believe that the performance enhancements will further increase the Veloster’s appeal for drivers who want the perfect combination of stand-out design, an engaging drive, coupled with the efficiency and practicality of a traditional hatchback.'
On the outside the Veloster Turbo SE retains the standard car’s unique 1+2 door layout but with the addition of visual enhancements designed to give the car an even more athletic and purposeful look. The front bumper, radiator grille and front fog lights are new to the Turbo. The rear also benefits from a revised bumper, which includes a new fog lamp design plus round twin exhausts and diffuser. A longer and wider rear spoiler with integrated LED brake light is included in the visual changes along with a red 'Turbo' nameplate on the bottom right of the bootlid.

The Veloster Turbo SE offers new 18-inch alloy wheel designs with chrome inserts. These are complemented by a moulded side sill, which gives it a low and sporty stance.

Three colour options will be available for the Turbo SE namely White Crystal (Solid), Phantom Black (Pearl) and another Hyundai-first a Matt Grey finish.  The Pearl and Matt Grey paints cost £445 and £525 respectively.  A tilt and slide Panoramic sunroof is available for £950.

Bentley reveals three new models
BENTLEY is presenting three new models at the 2012 Moscow International Auto Salon (MIAS). The three cars represent the fastest, the most luxurious and the sportiest models the company produces, and reinforce Bentley’s pinnacle positioning in the automotive sector.
The new Continental GT Speed making its global motorshow debut is the fastest road car the company has ever produced.  It is joined on stage by the Mulsanne Executive Interior model, which offers state-of-the-art multimedia connectivity while on the move, and the athletic new Continental GT V8, both making their Russian market premieres.
As Bentley’s new performance flagship, the Continental GT Speed coupe appeals to driving enthusiasts who place a high value on outright performance and agile handling. The GT Speed’s 205 mph (329 km/h) top speed and 0-60 mph sprint time of just 4.0 seconds put it at the very top end of automotive performance, yet the new model retains the peerless craftsmanship and contemporary luxury associated with Bentley cars.
First showcased as a concept at the 2011 Frankfurt Show, the Mulsanne Executive Interior is being presented for the first time. The car is offered in two Specifications, Theatre and iPad , for state‑of‑the‑art multimedia connectivity on the move.
Also making its debut at the MIAS is the Continental GT V8. Powered by a new 4.0 litre, twin turbocharged V8, the Continental GT coupé and its GTC convertible variant achieve exceptional standards for power-to-emissions in the high luxury sports car sector. 

The new engine delivers maximum power of 500 bhp (507 PS / 373 Kw) at 6000 rev/min and an extraordinary peak torque of 660 Nm (487 lb ft) which is available across virtually the entire rev range, providing exhilarating performance and effortless power delivery in the Bentley tradition. This translates into a 0-60 mph sprint time of 4.6 seconds for the GT coupe (0-100 km/h in 4.8 seconds) and a top speed of 188 mph (303 km/h).
New Mazda6 flagship model adds a fresh dimension
The all-new Mazda6, which celebrates its world premiere at the 2012 Moscow Motor Show, is the second of a new generation of Mazda vehicles which adopt the Japanese company’s full range of SKYACTIV technology and the ‘KODO – Soul of Motion’ design language.  
Mazda's environmental technology development is directed by its Building Block Strategy which first calls for thorough improvements in already well established automotive technologies.  
The next step builds on these improvements with the sequential introduction of electric devices designed to improve fuel economy.
The first such device was the i-stop idling stop system introduced in 2009 with the Mazda3. The second device, which makes its first appearance on new Mazda6, is i-ELOOP – Mazda's brake energy regeneration system that begins charging a capacitor the moment the driver takes his foot off the accelerator.
Electricity stored in the capacitor can then be used to power electric components throughout the car.  In freeing the engine from much of the duty of providing electricity to these components, more fuel energy goes directly to powering the car, resulting in further improvements in fuel economy.  In addition, a variety of advanced active safety technologies have been adopted for new Mazda6.
Drawing on the full potential of both SKYACTIV technology and KODO design, the new Mazda6 aims to take the 'joy of driving' to a new level. As the flagship model of a new generation of vehicles, it will build on the momentum created by the success of CX-5, and heralds a new era for the Mazda brand.  New Mazda6 will be introduced to global markets starting in late 2012.
Manufacturer news___________________________________________
Lexus wins customer satisfaction survey

LEXUS has been awarded first place in this year’s Auto Express Driver Power customer satisfaction survey. It maintains the leadership it has held every year since the survey was first carried out in 2002.

Its nearest rival was its sister brand, Toyota, which has recorded its highest score to move ahead from its fourth place result last year.

Based on the experiences and opinions of around 29,000 Auto Express readers, the survey is a 'real world' guide to achievement. Lexus was unmatched in coming top and scoring more than 90% in six out of the seven satisfaction categories; Toyota was the only manufacturer that secured a top-five rating across the board, sealing its runner-up position.

Steve Fowler, Auto Express editor, said: 'We know that increasingly it’s how you sell as much as what you sell that’s important to car buyers. Lexus and Toyota dealers continue to impress with first and second place rankings by consumers in our 2012 Driver Power Dealer survey.

'It’s all down to treating customers how they want to be treated, then going a little bit further to impress. Plenty of other brands are trying to play catch up, but they’ve still got some way to go to beat the best.'

Richard Balshaw, Lexus division director, said: 'Coming first in the Driver Power survey for the 11th year in a row reflects how our core commitment to delivering the highest levels of customer service continues to yield results. The hard work of the men and women in our Centres every day is about ensuring customers are completely satisfied and it is great to see their efforts rewarded in this way.'

Steve Settle, Toyota customer services director, added: 'When it comes to customer service, there are so many areas where you need to get it right to succeed, from the way you handle phone enquiries, to recognising how every customer will have different needs preferences. Understanding all of this and delivering the kind of friendly, professional and fair service that will secure customer satisfaction and loyalty requires time and dedication, qualities that are recognised in Toyota’s progress in this year’s Driver Power survey.'

Light commercial vehicles______________________________________

Van users warned: emissions reporting is coming
 

ANY business running vans needs to start working on its emissions strategies now, if it has not done so already, according to Steve Clarke, general manager of The Fuelcard People. 'Transport emissions may have been left out of the Carbon Reduction Commitment,' he said, 'but DEFRA will be requiring publication of emission figures from next year.'
 

The secretary of state for the environment, Caroline Spelman, made it clear that transport emissions will be included in the scheme, which forces firms to publish the figures in their annual reports. The government announcement will affect only 1,000 major listed businesses initially, but the stated intention is to consider extension of the requirement. 'We will collect evidence from the first two years,' said Spelman, 'and take a further decision from 2016 on whether the reporting requirement should be extended.'
 

Clarke said: 'Given the cross-party commitment to emissions reductions, nobody will expect this requirement not to be extended. We anticipate mandatory reporting for all companies within a decade.'
 

His authority derives in part from The Fuelcard People still being the road transport sector’s only official partner of Cool Earth. 'We developed the pioneering CO2Count service knowing that such legislation was inevitable,' he said, 'but our commitment goes beyond that. In delivering emissions monitoring, we simultaneously make an impact in threatened rainforests.'
 

The Fuelcard People makes a donation to Cool Earth, Europe’s fastest-growing environmental charity, for every CO2Count Certificate issued. These are available to its fuel card customers, alongside regular invoices, for a nominal sum and give full details of CO2, CH4 and N2O emissions fleetwide.
Residual value update_________________________________________

Average values rising in wholesale sector

THE average value of a used car in the second quarter of 2012 was £5,891 – the highest ever recorded in a second quarter according to new data released by BCA.  The BCA Quarter 2 2012 Pulse report also showed that year-on-year values were ahead by £197.  
Generally values in 2012 remain well ahead of those recorded in the previous three years and in fact since Pulse began reporting in 2005.

One notable factor in Quarter 2 was that the mix of used cars changed from Q1, with nearly new and fleet/lease volumes representing a declining proportion compared to part-exchange volumes.  The net effect of this was to make the ‘average’ car older and higher mileage.

This is clearly seen as the average mileage rose again in Q2 to reach the highest point on record.  After declining throughout 2011, the average mileage in Q2 2012 is up by nearly 2,500 miles on Q4 11 figure.

Again reflecting the changing mix of vehicles, the average age of used cars across the board also reached a new highpoint in Q2 12, rising by more than 1½ months to over 63 months.  Year-on-year, the average car is now two and a half months older than in the same period in 2011.

The average value of £5,891 for Q2 12 is the highest ever recorded by the Pulse Report in the second quarter of any year.  This is despite both average age and mileage being higher in 2012 than in previous years.  Year on year, Q2 12 is ahead by £197 (3.4%) and significantly ahead of the average values being recorded in the pre-recessionary period.  

However, the supply side of the market equation should not be ignored.  There have been well reported constraints on supply of the best, retail quality cars and – in a competitive remarketing environment - this is undoubtedly contributing to the general rise in values.

Based against the average values achieved in Q1 2005, the BCA Index tracks the quarterly market performance to give a clear view of where prices have been as well as indicating where they might go.  The Index fell from 128 last quarter to 123 - a figure on a par with much of 2010 and early 2011.  
Year on year, the figure is up by four points, reflecting the relatively poor value performance seen in Q2 last year.  

The longer view suggests values are in a fairly stable phase, although this is the result of fairly weak demand combining with somewhat poor supplies.   With the continuing fragility affecting market conditions and a backdrop of economic pressures and reduced consumer confidence, this suggests there is unlikely to be any significant value evolution in the short term.
Volvo S80 is UK's worst performing car for RVs

NEW forecasts published by CAP and Auto Express name Volvo’s S80 saloon as the UK’s worst new car for depreciation. The claim is that one bought today will be worth after three years just 19.3% of its original price: so if it costs £32,228 it will raise just £6220.
According to the study, the Citroen C5 saloon also features among the 10 worst depreciating cars, along with Vauxhall’s Insignia. 
As expected, cars from Proton, Ssangyong and Cadillac also make the list, but the Jaguar XJ is a surprise inclusion.
The Porsche 911 is the car to lose least, keeping an expected 55.3% after three years. The Mini Roadster is just behind, retaining 55%, while Audi’s A3, the Mercedes A-class and the BMW 1-series hatchback also earn a mention among the best 10 cars for 
Dealer news__________________________________________________

Jaguar comes top in What Car? dealer survey

JAGUAR has come top in the 2012 JD Power Dealer Satisfaction Survey, published by What Car?
What Car? editor-in-chief Chas Hallett said: 'The survey clearly shows that Jaguar dealers have the most friendly, helpful staff, and the best facilities and workmanship. Customer satisfaction is not just about the product, it’s about the whole package, and Jaguar is delivering.'
Second in the survey is Lexus, with Toyota third, Mercedes-Benz fourth and Honda fifth. The bottom of the table makes unhappy reading for Chevrolet and Fiat dealers, followed by Mazda, Vauxhall, Suzuki and Mini. 

'This survey shows that lots of dealers are doing a good job but some still have a lot of work to do. Car buyers are spending a lot of money and should have the confidence that they will get the same standards of service as the best retail outlets on the high street. These opinions, from people who have lived with their cars and experienced these dealers for some time show that this is not always the case,' said Hallett.

People on the move____________________________________________
New senior staff member for Northgate
NORTHGATE Vehicle Hire has welcomed a new senior staff member to its team, with the appointment of John Deacon as area sales manager for the North East.
Previously working as business development manager at the Saon Group, John Deacon brings with him a wealth of expertise and experience in sales management and staff training.
He will be responsible for driving sales in the North East, along with heading up business relations and prospects for five of Northgate’s 60 sites.
Jonathan Pearce, marketing manager at Northgate Vehicle Hire, said: 'Throughout 2012 Northgate Vehicle Hire has continued to grow from strength to strength.
'We have recorded an annual profit rise of 11%, which, in turn, has lead us to investment in both infrastructure and people. We are delighted to have welcomed John to the team and we have every confidence that his wealth of experience will assist Northgate in its growth moving forward.'

Autoglass revitalises marketing strategy with new appointment
 
AUTOGLASS, the vehicle glass repair and replacement specialist, has appointed Paul Napleton as partnerships marketing manager. 
 
Napleton has joined the sales & marketing team at Autoglass, where he will oversee business partner marketing across the fleet and lease, insurance and specialist vehicle sectors. 
 
He will be reporting in to Andre May, Autoglass’ sales & marketing director, while head of marketing Marta González Zuinaga is on maternity leave.
 
Napleton brings nearly 13 years’ experience to the role, along with a passion and in-depth knowledge of the auto and insurance industries. Previously Napleton headed up business and brand marketing at The RAC for five years. He was heavily involved in managing and delivering the brand’s strategy and acted as a consultant on numerous high-profile marketing projects including activity with fleets, partners and dealers.
 
He has also worked as a brand manager at Aviva for nearly six years, where he was responsible for the successful advertising campaigns for Aviva and Norwich Union Direct, including the ‘Quote Me Happy’ campaign.   
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The Editor’s View











One would assume that as drivers are most likely to be affected badly by them, they would be against the use of speed cameras. So it's somewhat of a surprise to see the results of an IAM survey which shows the majority see them as a benefit.


We've come a long way since GATSO cameras were first introduced – and many set on fire by angry drivers. Whether we like it or not, the majority are beginning to realise that cameras are one of life's necessary evils and in fact do a lot of good in saving lives. Those who end up with a driving ban deserve it – and may well learn from the experience. But the IAM is also right in pointing out that cameras are only one solution to reducing speed – training  lies at the heart of solving the problem and that's where fleet managers come in. Only by regular and relentless training sessions – plus the threat of the sack if a driver loses his or her licence – will the mindset of drivers be altered. And that, surely, must be what all responsible fleet managers are aiming to do, albeit in the long term. 
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