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Fleet file_____________________________________________________

80% of large firms fail to restrict private vehicle use

MORE than 80% of UK businesses employing over 1,000 staff have no restrictions in place regarding the age of private vehicles employees use for business purposes, according to the latest ALD Automotive/YouGov survey of UK financial directors.

The leasing and fleet management company estimates that there are four million employees using private vehicles for work.

Consequently, says ALD Automotive, businesses need to ensure that they have an effective strategy for the management of the so-called ‘grey fleet’ with particular focus on three key fleet policy areas: financial efficiency, health and safety and environmental sustainability.

ALD Automotive works with businesses to help manage the ‘grey fleet’ via its CARRS - car allowance road risk solution. 
Keith Allen, managing director of ALD Automotive (UK) said: ‘This survey shows that, despite the high profile given to corporate manslaughter legislation, the ‘grey fleet’ is still a big issue in the UK. 
‘Whilst some businesses already adopt a policy of only allowing employees to use daily rental vehicles for ad hoc business travel, for others it’s important that formal guidelines for the ‘grey fleet’ are incorporated into the fleet policy to reduce such risk.’
Fleet Logistics acquired by German vehicle management company

EUROPEAN fleet management company Fleet Logistics has been acquired by German-based TÜV SÜD Auto Service a year after the two companies launched a strategic partnership.

Fleet Logistics will now work in partnership with FleetCompany, the TÜV SÜD subsidiary operating in Germany, to support over 100,000 vehicles throughout Europe. As a result the company claims that it becomes the leading independent supplier of fleet services in this region. 
The strategic investment, says TÜV SÜD, continues the group’s growth path in the vehicle fleet business with the target of international market leadership. Plans provide for doubling the vehicle inventory in the next three years.

Fleet Logistics looks after 65,000 vehicles at present, while the TÜV SÜD subsidiary FleetCompany has around 35,000 vehicles on contract in Germany. 
Chairman of the management board of the new TÜV SÜD company will be Rainer Laber. He will be responsible for overall fleet business at TÜV SÜD. 
He plans to increase the number of managed vehicles significantly over the coming years, while also developing new markets at the same time. 

‘The acquisition provides us with a firm foundation, immediately giving us the capability of looking after the European fleets of international companies. Together with our clients, we will grow in their high-volume markets - including those outside Europe,’ said Laber.
New Advisory Fuel Rates published by HMRC

HM Revenue and Customs has announced that Advisory Fuel Rates for petrol and diesel cars for the September 1-November 30 quarter are unchanged, while rates for LPG cars have been cut.

Under HMRC rules, for one month from the date of change, employers may use either the previous or new current rates, as they choose.

Advisory Fuel Rates apply where employers reimburse employees for business travel in their company cars, or require employees to repay the cost of fuel used for private travel. They provide a range of rates based on engine size and fuel type, and when used, are deemed to be tax-free.

The new rates with the rates for the three months June 1-August 31in brackets are:

· Petrol 
1400cc or less 15p (15p) 
1401cc to 2000cc 18p (18p)
Over 2000cc 26p (26p)

· Diesel
1600cc or less 12p (12p)
1601cc to 2000cc 15p (15p)
Over 2000cc 18p (18p)

· LPG
1400cc or less 10p (11p)
1401cc to 2000cc 12p (13p)
Over 2000cc 17p (19p)

Petrol hybrid cars are treated as petrol cars for this purpose. 

LeasePlan looks forward with ‘confidence’ with €123m first half profit

LEASEPLAN says that it is looking forward with confidence after announcing 2012 first half profits of €123 million 

The world’s leading fleet and vehicle management company said that in the face of economic, political and regulatory changes and challenges across the world and in particular the eurozone, it continued to perform well and absorb the unpredictable effects of the global market.

Profits slipped €13m from the same period in 2011 due to the one-off special income element of €30m and one-off post employment benefits that were included in the first half of 2011. When viewed against those items LeasePlan’s profit level for 2012 remained consistent with the previous year’s first half results. 
The company said in its financial statement: ‘Even though we could not qualify this any longer as ‘returning to pre-crisis performance’ as stated in previous reports, we can fairly say that LeasePlan’s results have over the past years proven to be rather ‘crisis-proof’.’

The statement added: ‘Compared to the first half of 2011 it is also fair to say that many economies in which we operate have far worse prospects than a year ago.’

During the six months under review, LeasePlan experienced a reduction in the number of vehicles on its books, from 1,328,000 vehicles as of December 2011 to 1,327,000 vehicles as of June 2012. The reduction of 1,000 vehicles compared to a growth in the first half of 2011 of 3,000 vehicles was primarily due to the recession occurring in several countries in which LeasePlan operates.

Total operating and net finance income decreased in the first half of 2012 compared to the same period in 2011 by €12m (-2%) to €165.6m due, said the company, to the additional one-off €30m reported in the 2011 first-half results. 
LeasePlan said it experienced strong performance in net interest income, which increased by €16m to €179.4m primarily due to an increased volume of the lease portfolio, which in turn was caused by an increased value of the average lease contract.
The results of vehicles sold continued to show a mixed picture with some European countries experiencing material losses on the resale value of terminated leases whereas in other countries the results were more positive. Overall, results of vehicles sold turned into a positive contribution of €10m from the previous year’s negative figure of €3m. 
Looking forward, the company said: ‘Despite the unpredictable nature of the external operating environment, we remain confident in the strength of our continued business performance in the majority of countries in which we operate. 
‘We intend to continue to take caution regarding the ongoing volatile behaviour of the financial markets that is affecting certain countries and in particular their respective governments. These situations threaten to undermine economic growth in these countries, and LeasePlan continues to monitor developments accordingly. 
‘Overall, we do expect to achieve a positive result in the second half of 2012, although not necessarily at the same level as the first half of the year. We remain confident in our funding diversification strategy and the scale of our business model. In addition, we believe that our people will continue to put their energy into serving our clients and finding solutions for them globally.’
Vehicle refurbishment firm collapses into administration

VEHICLE refurbishment company Radium Automotive, which previously traded as JohnsonVellen and Jet Total Vehicle Solutions, has gone into administration.

Administrators have been forced to make the majority of the Stratford-upon-Avon-based company’s 167-strong workforce redundant.

Administrators Andy McGill and Mark Orton from accountancy firm KPMG have been appointed as a result of significant cashflow problems within the business.

McGill said: ‘The business invested heavily in recent years, acquiring its new 35-acre leasehold site in Long Marston.

‘However, the failure of a key customer earlier this year, plus ongoing economic pressures in the sector, have resulted in a material decline in turnover levels and ongoing order book.

‘As a result, the business became unviable and regrettably we have had no alternative but to close it down with immediate effect and implement an orderly wind down strategy.’

Welsh police authorities back in Vauxhalls

VAUXHALL has strengthened its position as the largest vehicle supplier to the UK’s police forces with a successful tender submission for the Welsh Police.

The deal provides the Welsh Police Authorities with vehicles until 2014, with the option to extend the contract to 2015.

The contract win now means that 41 (or 80%) of the 52 UK Police Authorities are using low and intermediate performance vehicles from Vauxhall.

‘Vauxhall provides fit for purpose high quality products at a competitive price,’ said Ray Forsey, the South Wales Police Authorities’ fleet manager. ‘North Wales Police will also be working closely with Vauxhall’s Special Vehicles to provide a specific containment cell in the Astra Sports Tourer so that the Welsh Police Authority can fully utilise their vehicles.’

  

As the largest supplier to the police authorities, Vauxhall will supply around 9,000 new vehicles over the next four years.

‘A key factor in our success has been our approach to the supply chain,’ said Dick Ellam, Vauxhall special vehicles manager.  ‘The only element we outsource is the delivery of the vehicle to the customer - everything else is done in-house under our control. We are therefore able to make savings for the police fleets in the time it takes to bring their vehicles into service.’

Vauxhalls will now be supplied to North Wales Police, Dyfed Powys Police, South Wales Police, and Gwent Police.

Part of the deal also includes Vauxhall providing Movano Police Protected Support Units (PSUs). South Wales and Dyfed Powys Police are the first two authorities in Wales and the UK to order full turnkey vehicles from a vehicle manufacturer.

The options specified for the PSUs include ballistic windscreen, radiator protector, rough road package, deployable windscreen protection, tyron run flat tyre bands, and a double cell.

ATS Euromaster wins Government procurement service agreement

ATS Euromaster has been awarded supplier status to public sector organisations across the UK, as part of a multi-brand tyre supply deal on the Government Procurement Service framework agreement RM955.
After completing a comprehensive tender process, for the next four years ATS Euromaster is able to supply a full range of car, van, 4x4, truck and agricultural tyres, from premium to budget fitments, to every public sector organisation across the UK, including the nation’s fire engines, ambulances, prison vehicles and local authorities.

The framework has a number of suppliers in each lot, meaning public sector organisations will be able to choose from approved suppliers for their tyre requirements.

‘We believe that ATS Euromaster offers the taxpayer the best value for money in tyre supply to keep crucial public sector vehicles on the move,’ said Peter Fairlie, group sales director at ATS Euromaster. ‘In an era of austerity we’re particularly proud to have been appointed to this framework agreement.’

Prior to this new framework agreement, ATS Euromaster was a nominated service partner on the original pan-government tyre sourcing initiative which was first established by the NHS Purchasing and Supply Agency (and later led by the Office of Government Commerce. That was set-up in 2007 and was available to all public sector organisations across the UK.

Fleet managers offered speed help in run-up to Road Safety Week

FLEET managers are being encouraged to register now to take part in the UK’s flagship road safety event Road Safety Week (November 19-25) and to receive a free Fleet Safety Forum guidance report on speed sponsored by Mix Telematics.

Road Safety Week, coordinated annually by road safety charity Brake, involves thousands of organisations, communities and schools taking action to promote road safety. 
Businesses can register now to get a free e-action pack with downloadable posters, a Fleet Safety Forum guidance report on speed, and ideas on getting involved in the Week at www.roadsafetyweek.org.uk.
Brake’s theme for Road Safety Week 2012 is ‘Slower speeds = happy people’. Brake says it will be highlighting the importance of people being able to walk and cycle as a sustainable transport choice and for their health and enjoyment, and appealing to drivers to slow down to 20 mph in communities for more pedestrian and cyclist-friendly streets.

The speed report examines speeding behaviour among at-work drivers, plus working practices, training and technology that can be used to tackle speeding and driving too fast for conditions. 
Brake deputy chief executive Julie Townsend said: ‘Road Safety Week is an opportunity for fleet operators to show real leadership on promoting safe road use, to help foster a safe driving culture internally, and promote road safety among customers, contacts and the wider community. 
‘Brake’s focus in Road Safety Week this year is on persuading drivers to slow down to protect people on foot and bicycle, and organisations can play an instrumental role in working with us to get this vital, life-saving message out there.’

She added: ‘Road crashes are not accidents; they are man-made, preventable, violent events that devastate lives. Brake does not use the term accidents because it undermines work to reduce road risk and causes insult to families whose lives have been torn apart by road death or injury.’

Leasedrive publishes new fuel management guide

LEASEDRIVE Group has produced an ‘Essential Guide to Fuel Management’ looking at one of the most significant costs to businesses which it says could soon overtake depreciation as the single biggest cost of running a company car fleet.

Roddy Graham, commercial director at Leasedrive, said: ‘Over the past five years, fuel prices have risen by an average of over 50%. While they may be down a little from their peak earlier in the year, fuel prices at the pumps remain at historically high levels and, according to most authoritative sources, are set to rise further.

‘While the cheapest mile is the mile never driven, there are sensible measures that all responsible organisations can take to reduce their total fuel bill and achieve significant savings.

‘Effective management of fuel costs begins with measurement. And as mandatory greenhouse gas reporting is phased in, starting in 2013 for FTSE quoted companies, accurately recording business mileage will become essential for all organisations.’
The essential guide looks at how to measure the cost of fuel, proper fuel expense management, ways of reducing fuel usage and tips on influencing the driver.

Free copies of the ‘Essential Guide to Fuel Management’ are available to download at: http://www.leasedrive.com/pages/essential-guide-fuelmanagement.aspx
Specsavers drive home the facts on at-work driving

SPECSAVERS Corporate Eyecare has introduced new materials to assist fleet managers in driving home the facts about the risks and requirements of occupational driving.

To capture the interest of employees, a new light-hearted resource is available in the form of an actual-size number plate with a 20.5 metre length of ribbon attached. Instructions are included so that employees are able to check for themselves whether they would pass this basic legal requirement for driver eyesight. 

Suzanne Randall, corporate account manager at Specsavers Corporate Eyecare, said: ‘The ribbon and number plate is a physical reminder of just how rudimentary the minimum requirements are for driver eyesight. According to the road safety charity, Brake, one in six drivers would fail an eye test so this could prove a valuable exercise.’
Accompanying materials are also available displaying the facts about the risks faced by at-work drivers, explaining where responsibility lies and setting out the various eyecare options for drivers and their employers. 

Randall continued: ‘HGV and bus drivers face much more stringent tests of health and eyesight because of the extra risk posed. Those who drive their own car or a company car for meetings or deliveries are also at increased risk. In fact, the Occupational Road Safety Alliance states that company car drivers have 50% more accidents than domestic road users. But it is still up to the conscience of the individual employer as to whether to implement more prudent checks.’ 

 

Accidents, says Specsavers, are costly to businesses and organisations not just in terms of the human toll but also in higher insurance premiums, repairs, long-term sick pay, legal costs and driver downtime. Putting a driver eyecare policy in place may, therefore, actually reduce costs as well as improving the safety and wellbeing of employees.

For a free copy of the driving for work materials call 0115 933 0800 or email uk.corporateeyecare@specsavers.com 
Mazda launches new wave of fleet communication channels

MAZDA is embracing sophisticated web-based and cutting-edge smartphone technology to increase communication with fleet decision-makers and company car drivers.

Leading the way is a ‘made for smartphone’ fleet website - Mazda’s fleet-specific mobile phone website which has just gone live - that has been ‘right-sized’ to make access and usage efficient and straight-forward. 
Mazda believes it is one of the first fleet-specific mobile phone websites to be launched by a motor manufacturer.

In addition, Mazda is further expanding its communications with fleet customers - both fleet decision-makers and company car drivers - as well as prospects by:

· Utilising LinkedIn, the world’s largest professional network on the internet with more than nine million members in the UK.

· Sponsoring the Fleet Academy - a web-based forum where fleet professionals can share news, views and opinions with others in the fleet industry.

Michael Stewart, manager fleet and used car marketing at Mazda UK, said: ‘Technology and methods of communication are changing rapidly and the fleet-dedicated initiatives we are introducing enable two-way interaction with existing customers and prospects at times convenient to them and while they are on the move.’

Stewart explained: ‘Few if any motor manufacturers have a dedicated fleet site that has been specifically designed for smartphone use. Most sites are not designed for mobile phone use and many use incompatible technology.

‘We already use electronic methods of communication such as e-mail to interact with our corporate customers and in turn they use similar ways to contact Mazda. As many of the messages communicated are accessed via a smartphone, we felt it was vital to provide our customers with a dedicated mobile site designed to make interacting with Mazda even easier.’

The site contains up-to-date details on the comprehensive Mazda range including images and video footage, a section on new models such as the recently launched Mazda CX-5 compact crossover SUV featuring breakthrough SKYACTIV technology, special vehicle offers, information on Mazda Contract Hire and details on how to contact the Mazda Corporate Support Centre and the marque’s franchise dealer network. The site can be accessed on a smartphone via www.mazda.co.uk and then pressing the ‘fleet’ tab.

Meanwhile, Mazda has already embraced social media via Facebook, Twitter and YouTube, but the new LinkedIn site is its first foray into the expanding communication channel beloved of businessmen and women.

The new LinkedIn site also went live recently and has two facets:

· A Mazda fleet profile section highlighting its complete model range and new launches.
· Two forum sections with one targeted at employees with fleet responsibility in small and medium sized companies and another at full time fleet professionals. Information will be available on Mazda and its model range and key industry issues and topics such as: tax, legislation, fuel pricing, telematics, service maintenance and repair costs and vehicle funding.

Stewart added: ‘We want to encourage debate, questions and dialogue from the fleet community and specifically fleet managers as well as employees in SMEs with fleet responsibility.

‘The site will showcase Mazda product but will also aim to be informative and engage those in the business community that want to know more about Mazda as well as fleet and company car issues.’

The LinkedIn site - accessible at www.linkedin.com/company/mazda-fleet or by searching ‘Mazda Fleet’ on LinkedIn - will also share some of the news and opinions highlighted on the Fleet Academy, a website (www.fleetacademy.co.uk) launched by trade publication Fleet World in association with Mazda.

Henry Colbeck expands GreenRoad to company car fleet

THE UK’s largest independent supplier to fish and chip shops, Henry Colbeck, has expanded its use of driver performance and safety management system GreenRoad to its fleet of 20 company cars. 
The firm is aiming to replicate its recent success cutting accidents and costs across its delivery fleet.

 

Henry Colbeck first went live with GreenRoad in February 2011 across its fleet of 27 delivery trucks including two 7.5 tonne vans and 24 HGVs between 18 and 26 tonnes. It soon achieved a 45% cut in insurance claims compared to the previous 12 months.

 

Henry Colbeck agreed to a profit share partnership with its fleet insurer to pay for the first year costs of deploying GreenRoad. The return on investment benefits from using GreenRoad were further enhanced with a fuel consumption reduction of nearly 5% and a drop in vehicle hire costs due to fewer vehicles being off-the-road for repairs. 
Based on its reduced commercial vehicle wear-and-tear, Henry Colbeck is now renegotiating maintenance contracts.

 

‘We first came across GreenRoad when I read an article in the Sunday Times. What appealed was how GreenRoad helps us understand and change driver behaviour to reduce risk and cut fuel,’ said Paul Holliday, financial director at Henry Colbeck.

 

‘The result is that our team of drivers are now more cautious when behind the wheel and better at anticipating events without impacting on their ability to hit delivery time slots. Each HGV driver had undergone SAFED and IAM training, yet with GreenRoad the instant feedback translates in to an ongoing performance improvement. We are now looking forward to further savings as our sales team uses GreenRoad in its company cars.’
 

GreenRoad provides a proactive approach to smarter and safer driving. It gives drivers instant feedback on driving performance using a red-amber-green LED display on the dashboard. Through its online portal, GreenRoad provides drivers and fleet managers with real-time, comprehensive feedback, online reporting, analysis and coaching on their abilities, manoeuvres and patterns. As a result, GreenRoad positively impacts both conscious and unconscious driving behaviour - the key to creating more fuel-efficient and safer drivers.

 

A family business, Henry Colbeck delivers frozen and ambient products throughout the North East of England, Cumbria and as far as the Shetland Isles and the Orkneys. The company has it headquarters in Gateshead and a second distribution base in Coatbridge, Scotland. 

Leasedrive wins Selecta four-year outsourcing deal

LEASEDRIVE has won a four-year contract to provide a fully outsourced fleet management service to Selecta UK & Ireland, the leading vending operator, covering over 700 cars and vans.

Paul Fleming, sales and marketing director at Leasedrive, said: ‘Selecta has moved from a multi-provider, price-driven model to a service-partnership model. This sees us delivering a total supply chain management service covering contract hire, service, maintenance and repair, accident management and short-term rental.’
Wayne Millward, fleet manager, Selecta UK & Ireland, said: ‘Leasedrive has helped streamline our fleet to work better for us by reducing our costs and improving our efficiencies.

‘We have been very impressed with Leasedrive’s flexible and dedicated partnership approach to fleet management outsourcing. The company’s speed of response to our requests has been impressive, together with its ‘can do’ attitude.’
NHS Trust staff enjoy new cars thanks to Automotive Leasing scheme

BERKSHIRE Healthcare NHS Foundation Trust has taken delivery of the first three vehicles procured under a salary sacrifice scheme, provided by Automotive Leasing, the specialist public sector division of fleet management company LeasePlan, in a sole-supply partnership with Derwent Shared Services.

Automotive Leasing’s ‘SalaryPlan’ scheme allows eligible full-time NHS employees to gain access to a new company car at an affordable price by giving up part of their salary. With continuing squeezes on public sector pay and resources, the arrangement allows the Trust to offer a tax efficient incentive to its staff, says Automotive Leasing.
NHS staff participating in the scheme can expect to save between £60 and £100 a month compared to buying a new car in the retail market, as well as gaining access to Automotive Leasing’s network of support services and vehicle maintenance benefits. 
Using Automotive Leasing’s intuitive online portal, employees who wish to access the scheme can calculate costs and choose from over 5,000 vehicles. Over a dozen orders have been placed so far, with many more expected. 

Tim Meadows, brand director, Automotive Leasing said: ‘At a time when public sector pay is carefully scrutinised, we are seeing a number of organisations like Berkshire looking for attractive and cost-effective incentives for their employees. Salary sacrifice schemes like ‘SalaryPlan’ are a great solution, giving employees access to a new vehicle, without a prohibitive associated cost. 

‘The first few orders have been confirmed and after strong initial interest we are looking forward to delivering more vehicles under this innovative and beneficial scheme.’

A spokesman from Berkshire NHS Trust, said: “We wanted to go with a scheme that was flexible and designed to meet the motoring needs of our staff, offering them an exceptional benefit at a relatively low cost with hassle free motoring. We are very keen to ensure that all of our staff benefit from this scheme and as a Trust we are able to make significant cost savings too.
  

Emma Forster, fleet manager, Derwent, said: ‘As a preferred supplier for fleet management services to NHS Trusts across the country, Derwent Shared Services has come together with Automotive Leasing to form a unique partnership enabling both existing clients of ours and new customers to take advantage of the ‘SalaryPlan’ scheme.’ 
· Photo caption: Berkshire Healthcare NHS Foundations Trust employees receive the first of the vehicles delivered under the scheme 

Model update________________________________________________

New technologies feature in next generation Ford Fiesta

FORD unveiled the next generation of the best-selling Ford Fiesta at a special ‘Go Further’ product event in Amsterdam yesterday (Wednesday, September 5) hosted by president and CEO Alan Mulally and attended by 2,500 dealers. 

New Fiesta is said to deliver an advanced package of technologies including voice-activated in-car connectivity system Ford SYNC, Active City Stop and the European debut of MyKey. It will also be equipped with Ford’s 1.0 litre EcoBoost petrol engine to deliver expected best-in-class fuel economy.

‘Fiesta has been one of the world’s best-loved small cars across five decades, and the sporty appeal of the last generation Fiesta inspired real passion among global compact car customers, contributing to its status as the world’s most successful small car,’ said Martin Smith, Ford of Europe executive design director. 

‘We had to keep that vital part of Fiesta’s make-up - but we also wanted to give it a more sophisticated look.’

New Fiesta features design cues inspired by the latest Ford global design language and concept vehicles.

The Fiesta’s face is dominated by a trapezoidal front grille, bracketed by laser-cut headlamps with daytime running lamps that use LED technology, and features a power-dome bonnet design. 
Active City Stop is a system designed to help drivers avoid low speed collisions; Ford SYNC in-car connectivity system enables drivers to voice-activate phone calls and music selection from devices connected via Bluetooth or USB and includes Emergency Assistance, which directly connects the vehicle occupants to local emergency services operators after an accident, in the correct language for the region; and MyKey enables parents in particular to encourage safer driving and limit their teenager’s exposure to risk at the wheel. 
The new generation Fiesta’s engine line-up will include Ford’s 1.0 litre EcoBoost petrol engine, which is the 2012 International Engine of the Year and is expected to deliver best-in-class fuel economy.

Ford will reveal more details about the new European Fiesta range at the Paris Motor Show later this month.

Seventh generation Volkswagen Golf breaks cover

THE all-new Volkswagen Golf has been unveiled in Berlin, 36 years after the original model and ahead of the car’s October on-sale date, with the first UK deliveries expected in January 2013.

Volkswagen promises that the seventh generation Golf builds on the success of its predecessors, of which over 29 million have been sold, bringing new levels of comfort, practicality, safety and efficiency to the class. 

Although offering more room for passengers and having more advanced technological features than ever before, new production techniques contribute to the Mk VII Golf being up to 100 kg lighter than the car it replaces, helping to make it up to 23% more efficient than before. 
Additionally, says Volkswagen, new Golf is also safer than ever, thanks not just to a stronger body structure (which is also 23 kg lighter) but also to a raft of standard and optional passive and active safety systems.
New Golf is built on the so-called MQB (Modularer Querbaukasten) platform or Modular Transverse Matrix. It standardises many vehicle component parameters across brands and vehicle classes, and allows access to new powertrains and technologies, including innovations in the areas of safety and infotainment, which until now were reserved for vehicles in higher segments. 

At 4,255 mm long, the new Golf is 56 mm longer than its predecessor, with a 59 mm longer wheelbase of 2,637 mm. The front wheels are 43 mm further forward, helping to generate more interior space, while the Golf is also 13 mm wider, at 1,799 mm, and 28 mm lower, at 1,452 mm.  
Inside, rear legroom is improved by 15 mm, and the front seats have been moved 20 mm further back, benefitting taller drivers.  Front shoulder room is improved by 31 mm to 1,420 mm (at the rear it is 30 mm wider) and elbow room by 22 mm to 1,469 mm (20 mm wider at the rear).  Additionally, the boot is 30 litres larger, at 380 litres.

In the cockpit, the centre console is now angled more towards the driver, giving them easier, more ergonomic and direct access to auxiliary controls, including the new generation of touchscreen infotainment systems that is available on the Golf. 
All Golf models now have touchscreen systems as standard, starting in the UK with a 5.8-inch colour display system, and rising to the range-topping satellite navigation system with eight-inch colour display.  It operates with finger gestures that will be familiar to smartphone users.  Features include DAB digital radio, auxiliary inputs (including USB), Bluetooth telephone preparation and access to vehicle trip information.

Standard on all new Golf models is a multi-collision brake system. It automatically brakes the vehicle after a collision, to reduce kinetic energy significantly and thus minimise the chance of a second impact. 

Also standard is the PreCrash system that made its debut on the Touareg.  If it detects the possibility of an accident, it pre-tensions seatbelts and closes the windows and sunroof, leaving just a small gap, to ensure the best possible protection from the airbags.

Other electronic aids include Adaptive Cruise Control (standard in the UK from SE models upwards), which uses radar sensors to maintain a set distance from the vehicle in front; Front Assist, which can bring the vehicle to a complete stop and operates at speeds of up to 150 km/h (approx. 93 mph); and City Emergency Braking, which operates at up to 30 km/h (approx. 19 mph), and can reduce or prevent the chance of accidents occurring.  
Additionally, a Driver Alert System, as introduced on the Passat, monitors the driver’s inputs, to detect any signs of tiredness; while a camera-operated Lane Assist system can help keep the car in a specific lane, providing countersteering assistance where necessary.  
For the first time, the Golf is also available with driver profile selection, which allows the driver to choose from four modes - Eco, Sport, Normal and Individual; with a DSG gearbox a fifth option - Comfort - is also offered.  
Each of the modes alters the throttle mapping and engine management (among other parameters) to the chosen style, so in Eco mode, for example, the engine management, air conditioning and ancillary systems are controlled to achieve maximum fuel consumption. 

Powering the Golf is a new range of petrol and diesel engines, all of which incorporate Stop/Start and battery regeneration systems.  
At launch, the petrol engines are a 1.2 litre TSI 85 PS unit 57.6 mpg and 113 g/km, and a 1.4 litre TSI 140 PS unit with Active Cylinder Technology, which can deactivate two of the cylinders, and achieves up to 58.9 mpg and 112 g/km.  The launch diesel engines are a 1.6 litre unit with 105 PS, which returns 74.3 mpg and 99 g/km, and a 2.0 litre 150 PS unit which returns 468.9 mpg and 106 g/km. 

However, Volkswagen will be quick to add further models to the new Golf line-up, according to Headlineauto.

A replacement for the iconic Golf GTI will be available in April 2013 - just three months after the UK arrival of the mainstream three- and five-door models.

With the UK such an important hot hatch market it will be one of the first to get the new GTI, which is likely to make its public debut at either the Detroit or Geneva motor shows early next year.

Further petrol and diesel engines are also in the offing, and Volkswagen has promised to add electric and plug-in hybrid powertrains to the new car, which is built in such a way that it is ready to accept alternative drive systems without modification.

Further details on the new Golf will be revealed at the Paris Motor Show later this month.
Vauxhall lifts the lid on first mid-size convertible since 1930s

VAUXHALL has released the first official details of its all-new mid-size convertible - its first such model for more than 70 years.

Called Cascada, the model is 4.7 metres in length - more than 70mm longer than Audi’s A5 Convertible - with a full-size fabric roof. The roof can be opened or closed at the touch of a button at speeds of up to 30 mph.

While Vauxhall has offered open-topped models in the compact class, and has also commissioned open-topped versions of the Cavalier to be built by outside manufacturers, the Cascada is the first mid-size convertible that it has built and designed in-house since before the last war.

One of the last large, convertible-bodied cars Vauxhall built was the OE-type 30-98, which could be specified with the company’s own Velox body. The 30-98 was the UK’s first catalogued 100 mph car, and a competitor for Bentley’s 3.0 litre models in its day.

Cascada, a Spanish word meaning waterfall, is the third new name to be introduced by Vauxhall this year, following Mokka and Adam, and each model is expected to be incremental to the company’s current line-up.

Vauxhall chairman and managing director Duncan Aldred said: Cascada, along with Adam and Mokka, will bring a fresh and exciting dimension to our product line-up for customers. This year is genuinely a new chapter in Vauxhall’s long history.’
While the Cascada won’t be shown at this month’s Paris Motor Show where Adam will take centre-stage, more information will follow, ahead of the car going on sale in early 2013.
BMW launches new engines for 1 and 3 Series models

BMW is introducing a host of new engines across its 1 Series and 3 Series ranges from November. 
The new entry point to the 1 Series range will be the 114d, while the first petrol EfficientDynamics model and three new engines for the 3 Series Touring will also be offered.

The new BMW 114d Sports Hatch will be powered by a 1.6 litre version of the four-cylinder diesel engine with TwinPower Turbo technology. Delivering 95 bhp and peak torque of 235 Nm, the car accelerates from zero to 62 mph in 12.2 seconds, going onto a top speed of 115 mph. Fuel consumption is 65.7 mpg on the combined cycle and emissions are 112 g/km.

The new 114d is fitted as standard with a suite of BMW EfficientDynamics technologies and also comes with ECO PRO mode as standard helping to maintain a fuel-efficient driving style.

The BMW 114d is available to order now on both the three-door and five-door variants, with production commencing from November. Pricing will be confirmed at a later date.

From November the BMW 3 Series saloon will be available with its most efficient petrol engine to date, the 320i EfficientDynamics. 
The model is powered by a 1.6 litre TwinPower Turbo petrol engine, which generates 170 bhp and 250 Nm of torque and delivers 53.3 mpg and has emissions of 124 g/km. The car completes the 0-62 mph spring in 7.6 seconds and is fitted with a suite of EfficientDynamics technologies.
As well as the 320i EfficientDynamics, the new 3 Series saloon now has a new entry point into ownership with the introduction of the 316i. 
Powered by a 1.6 litre four-cylinder petrol engine with TwinPower Turbo technology, the 316i produces emissions of 134 g/km whilst returning 47.9 mpg. Maximum power is 136 bhp with maximum torque of 220 Nm. 
Fitted as standard with a six-speed manual gearbox, the new 316i saloon accelerates from zero to 62 mph in 8.9 seconds, and on to a top speed of 127 mph. 

The 316i saloon costs from £22,850 on-the-road for the 316i ES, while the 320d EfficientDynamics saloon costs from £25,730 and both will be on available from November.

Following the launch of the 3 Series Touring later this month three additional engines will be available, the 320i, 318d and 316d, increasing the range to two petrol and four diesel engines. 

The 2.0 litre petrol engine driving the new 320i Touring generates 184 bhp and 270 Nm torque using TwinPower Turbo technology, pushing the car from zero to 62 mph in 7.5 seconds and onto a top speed of 145 mph. Emissions are 152 g/km and fuel consumption 60 mpg on the combined cycle, or 145 g/km and 45.6 mpg when fitted with the optional eight-speed automatic transmission.

Both the 318d Touring and 316d Touring use a 2.0 litre four-cylinder diesel engine with TwinPower Turbo technology. In the new 318d Touring, the engine produces maximum torque of 320 Nm and 143 bhp, while in the 316d Touring it gives 116 bhp and 260 Nm torque. 

The 318d Touring has a top speed of 130 mph, accelerating from zero to 62 mph in 9.2 seconds while the 316d Touring accelerates in 11.2 seconds from a standing start to 62 mph and reaches a top speed of 124 mph. Both the 316d and 318d Touring models emitting 123 g/km whilst returning 60.1 mpg on the combined cycle.

Both the 316d and 318d Touring will be available from November, priced from £26,180 for the 316d ES Touring and £28,280 for the 318d SE Touring.

Additionally, a new generation of BMW Professional Navigation systems, available from launch in the 3 Series Touring, will now also be available in the 3 Series Saloon from November. 
The BMW Professional Media Package is priced from £1,995 and also includes full black panel display, BMW Assist, enhanced Bluetooth telephone functionality with Telematics and USB Audio Interface. 
All-new Mazda6 Estate to debut at Paris Show

MAZDA will give a world premiere to its all-new Mazda6 estate on Thursday, September 27 at the Paris Motor Show. 
The new Mazda6 saloon, currently on show for the first time at the Moscow Motor Show, will also be exhibited in Paris, alongside the estate. 
Both models displayed in France will feature Mazda’s new SKYACTIV-D 2.2 clean diesel engine. Sales of the all-new Mazda6 will begin in Europe later this year.

The SKYACTIV-D 2.2 diesel engine will be available in either standard power or high power versions. Both engine types comply with Euro6 emissions standards. 
Additionally, the new Mazda6 - the flagship model for the new generation Mazda range - will also be available with the SKYACTIV-G 2.0 petrol engine. The range of SKYACTIV technologies debuted in the Mazda CX-5 launched earlier this year.
Peugeot 208 GTi gets the green light

PEUGEOT is to extend its recently launched 208 range with the spring 2013 launch of the 208 GTi thus recreating the values of the iconic 205 GTi.

The three-door 208 GTi features a track widened by 10mm at the front and 20mm at the rear and bodywork components which enhance the overall effect, with wheels that hug the arches and with body sills and wing extensions that enhance its visual appearance.

The 208 GTi will be powered by a 1.6 litre THP 200 bhp petrol engine mated to a manual six-speed gearbox. With maximum torque of 275 Nm, the 208 GTi completes the 0 to 62 mph sprint in less than seven seconds. Emissions are 145 g/km.

Infiniti targets company directors with M35h Business Edition

INFINITI has launched a special business version of the world’s first performance hybrid saloon.

The new Infiniti M35h Business Edition claims to meet all requirements whether the drive is for business or for pleasure. The manufacturer says that the model offers efficient, tax-friendly hybrid power during the working week combined with breathtaking performance and trademark Infiniti driving appeal to make private motoring memorable.

The model costs £42,020 on-the-road, has emissions of 159 g/km from its 3.5 litre V6 hybrid drivetrain, fuel economy of 40.9 mpg on the combined cycle and completes the 0-62 mph sprint in 5.5 seconds. Offering power of 364 PS - including from the 68 PS electric motor - the engine is mated to a seven-speed gearbox.

Specification on the M35h Business Edition includes bi-xenon adaptive front-lighting system (AFS), rear-view camera, parking sensors, tyre pressure monitoring system (TPMS), heated and ventilated front seats, semi-aniline leather seat trim, Forest Air climate control, HDD Music Box and voice-recognition navigation, Bluetooth and USB connector.

‘For the first time we have been able to create the perfect business Infiniti in the performance luxury class,’ said Infiniti regional director Tony Lewis. ‘The M35h Business Edition is the complete package for company drivers and will build on the fleet success we have already had with the M35h in GT Premium trim.

‘Whether for the sales director on 30,000 miles a year or the chairman on one third that mileage, the M35h Business Edition ticks all the boxes. Never has business driving been so exciting or personal motoring so pleasurable.’

The M35h Business Edition is based on the M35h GT model announced earlier in 2012.

The M35h Business Edition is available to business customers for £399 per month. The business lease is for 10,000 miles a year and requires a first-month advance rental of 20% (£8,540) followed by 35 monthly payments of £399 with a final rental of £16,026 (all figures inclusive of VAT). At the end of the contract the car can continue to be used for an annual rental of £50 plus VAT. 

Fiat Panda 4x4 to get world debut at Paris Motor Show

THE new Fiat Panda 4x4 - the only four-wheel drive model in the A segment - will make its debut at the forthcoming international Paris Motor Show.

The successor to a bestseller which first appeared almost 30 years ago, the five-door Panda is 368 centimetres long, 167 centimetres wide and 160 centimetres high. The wheelbase is 230 centimetres and it has a front and rear track of 141 and 140 centimetres respectively.

The Panda 4x4 is equipped with a torque-on-demand transmission system with two differentials and an electronically controlled coupling. It is a permanent four-wheel drive system.

The Panda 4x4 features an ESC (Electronic Stability Control) system with an ELD (Electronic Locking Differential) function as standard. This system provides additional assistance while driving and setting-off uphill on slippery terrain (snow, ice, mud etc.). 
Two engine versions of the Panda 4x4 will become available, both with Start&Stop: the new 85 bhp 0.9 TwinAir Turbo and the 75 bhp 1.3 MultiJet II diesel. 
Compared with the 1.2 Fire of the previous generation, the TwinAir Turbo has 40% more torque. In combination with a special six-speed gearbox with low-range first gear, it ensures better uphill starts, flexibility and pick-up. A similar improvement is found on the MultiJet II engine.

The new car’s rear suspension is lighter than its predecessor which, says Fiat, provides better ride and acoustic comfort, with the same off-road performance as before.
Standard equipment includes: ESC with ELD, manual climate control system, CD/MP3 radio, 15-inch burnished alloy rims, 175/65 R15 M+S tyres, electric rear view mirrors, central locking system with remote control and rear head restraints. 
Also debuting in Paris will be two new Panda models: the Trekking and Natural Power versions. 
The first provides the link between 4x2 and 4x4 versions; combining off-road looks with front-wheel drive by implementing Traction+ technology. It is a traction control system, which improves handling on slippery terrain.

The new Panda Natural Power is equipped with a dual fuel (methane and petrol) 80 bhp 0.9 TwinAir Turbo engine which, Fiat says, promises excellent fuel consumption, low emissions and optimum performance values.

Citroën raises the roof on DS3 Cabriolet

CITROËN will give a world debut to the DS3 Cabriolet at the Paris Motor Show later this month with the model due in showrooms in early 2013.

The latest addition in the DS line, the DS3 Cabrio will be available with three soft-top roof styles - black, Infinite blue and a DS Monogrammed design. The model will also feature an innovative 3D rear light signature and original tailgate opening action.

The DS3 Cabrio also offers drivers an electrically operated roof up to motorway speeds, the only adult five-seater in the class and the largest boot in the class at 245 litres.

At 3.95m long, 1.71m wide and 1.46 m high, DS3 Cabrio unusually for the segment, offers the same cabin space as the hatchback and retains the 60/40 split-folding rear bench.

With a focus on efficiency and minimising kerb weight, DS3 Cabrio is 25kgs heavier than the hatchback - most convertibles are around 100 kgs more than their hatchback versions.

Ford Focus becomes best-selling single car nameplate in 2012

THE Ford Focus is the world’s best-selling single car nameplate in 2012, having outsold every other model of car in the first six months of the year.

Focus became the best-selling single car nameplate in the world, based on global data from IHS Automotive. 
According to IHS Automotive, the Ford Focus sold 489,616 units in the first half of this year. The nearest competitor, the Toyota Corolla, sold 462,187.

The Focus has also played a key role in delivering a major Ford milestone this week as a model produced at Rayong, Thailand, became the 350 millionth vehicle the company has produced in its history. That’s equivalent to producing one vehicle every 10 seconds for 109 years; and, if placed end to end, would stretch to the moon and back - twice.

Manufacturer news___________________________________________

Low emissions, high power: new Index reveals drivers’ conundrum 

MOTORISTS want to be at the wheel of powerful but low carbon dioxide emitting cars so Clean Green Cars has published an ‘Index of Efficiency’ for every major manufacturer - defined as manufacturers selling 10,000 units in the first seven months of this year - which measures how much CO2  is generated for every unit of brake horsepower (bhp) produced
The more efficient the engine, the lower the amount of CO2 that will be emitted for each unit of power, but some engines emit half the CO2 for the same amount of power, says Clean Green Cars.

Its new Index shows some large variances in achievement with BMW clearly ahead of all other major manufacturers, reflecting its Efficient Dynamics programme. 

However, all the premium brands do relatively well, because their larger, more expensive models can justify more sophisticated (and generally diesel) engines.

Amongst mainstream manufacturers and makers of smaller cars, Mini, Toyota and Volkswagen do well. Mini benefits from its BMW-sourced engines, Toyota does well partly because of hybrids and Volkswagen’s TSI petrol engines are particularly efficient, says Clean Green Cars.

The manufacturers at the wrong end of the table tend to have small cars using some old-fashioned petrol engines, says the organisation. 
For example the 1.1 litre eight valve engine still used in Peugeot and Citroen models, has a CO2 per bhp figure of 2.25.

That highlights, says the organisation, the fact that buyers need to check carefully which engine to go for, even within the same model range. 
For example, the Volkswagen Polo 1.2 TSI has 103 bhp and 124 g/km of CO2 - that is a CO2 per bhp figure of 1.20, but the Polo 1.2 S has 60 bhp and 128 g/km of CO2 - that is a CO2 per bhp figure of 2.13. That means a TSI buyer is getting over 70% more power for no more petrol use or CO2 emissions.
	 
	2012 YTD July
	2012 YTD July
	CO2

	 
	average CO2 g/km
	average bhp
	per bhp

	 
	 
	 
	 

	BMW
	137.91
	185.91
	0.74

	Mercedes
	148.82
	184.78
	0.81

	Audi
	134.77
	162.01
	0.83

	Land Rover
	196.06
	219.44
	0.89

	Volvo
	145.01
	157.56
	0.92

	Mini
	128.33
	124.70
	1.03

	Toyota
	117.05
	104.03
	1.13

	Volkswagen
	128.34
	113.16
	1.13

	Mazda
	139.17
	119.25
	1.17

	Seat
	123.02
	105.00
	1.17

	Honda
	137.00
	116.75
	1.17

	Vauxhall
	133.81
	113.29
	1.18

	Hyundai
	129.67
	108.35
	1.20

	Ford
	128.73
	107.50
	1.20

	Nissan
	137.20
	114.33
	1.20

	Skoda
	129.70
	107.74
	1.20

	Kia
	127.93
	105.52
	1.21

	Citroen
	119.66
	95.66
	1.25

	Peugeot
	123.47
	97.58
	1.27

	Renault
	129.09
	101.62
	1.27

	Chevrolet
	146.03
	114.84
	1.27

	Suzuki
	123.63
	92.87
	1.33

	Fiat
	113.12
	73.97
	1.53


Vauxhall to shut Ellesmere Port and Luton factories for week
VAUXHALL is stopping production for a week at its Ellesmere Port and Luton plants because of falling car sales across Europe, the BBC has reported.

In a statement, the company said the move would ‘avoid building up stock’.

John Fetherston, of union Unite, said: ‘Workers are not shocked, they know it is related to the downturn in Europe. Other car-makers are also affected.’

Workers at the plants will continue to be paid during the shutdown, which starts on September 24.

Light commercial vehicles______________________________________

New Mercedes Citan set to redefine urban van delivery sector 

MERCEDES-Benz has completed its LCV line-up with the new Citan, which, claims the German marque, redefines the urban van delivery sector.

The Citan is powered by a choice of four engines offering the lowest fuel consumption in class and low maintenance costs like no other city van. Load space of the Citan is up to 3.8 m³ with a maximum payload of 800 kg. 
The standard consumption of the Citan BlueEFFICIENCY is 65.7 mpg with Mercedes claiming that no other urban delivery van with a combustion engine consumes less fuel or produces fewer emissions (range emissions are from 112 g/km to130 g/km). 
The 1.5 litre turbodiesel direct-injection engine is available in three different output levels - Citan 108 CDI (75 bhp and torque of 180 Nm), Citan 109 CDI (90 bhp/200 Nm) and Citan 111 CDI (110 bhp/240 Nm). The range is completed by a 1.2 litre turbocharged petrol engine which powers the Citan 112 (114 bhp/190 Nm).

For the two lower-output diesel engine variants 90/110 bhp, power transmission is handled by a five-speed manual transmission. The petrol engine and the high-power diesel both use a six-speed manual transmission.
The BlueEFFICIENCY package comes as standard for the petrol engine and is also optionally available for the diesel engines. It reduces fuel consumption values by up to 5.5 mpg to 65.7 mpg.
Fleet operators can also further increase the Citan’s efficiency by means of a limit speed set at the factory. Furthermore, cruise control in combination with a speed limiter is also available.

The Citan 108 CDI and 109 CDI are available now; the Citan 111 CDI and Citan 112 variants will round off the range in the summer of next year. Maintenance intervals are up to 25,000 miles or two years.

The Citan is delivered as standard with 185/70 R 14 (Citan Compact) or 195/65 R 15 (Long, Extra long) tyres. 
The new Citan features extensive safety equipment. A key feature - standard for all models - is the electronic stability program adaptive ESP that takes the vehicle’s load into account. Standard equipment also includes a range of passive safety systems. 
Standard equipment for all versions of the Citan includes daytime running lamps and additional convex fields in both exterior mirrors - which are important when driving, particularly for delivery vans. The activation of hazard warning lamps after a critical braking situation is also standard.
The Citan range is available in three lengths and three model variants. The basis for the comprehensive range is the panel van in three lengths from 3.94 m (Citan Compact) to 4.32 m (Long) to 4.71 m (Extra Long).

The load compartment of the panel van measures 1.36 m, 1.75 m or 2.13 m long (Citan Compact, Long, Extra Long). The corresponding volumes are 2.4 m³, 3.1 m³ or 3.8 m³. Depending on the length and weight variant, the payload is about 500 kg (Citan Compact), 650 kg (Long) or 800 kg (Extra Long).

The load compartment can be accessed from the side through one or two sliding doors. 
Alternatively, Mercedes‑Benz supplies the Citan panel van in the Compact and Long versions with a tailgate. 
The variable five-seater Citan Dualiner is aimed when employees, materials or even both must be transported. The Citan Dualiner is based on the Extra Long variant and thus has a large load compartment of 2.4 m³ even with the maximum seating. 
The Citan Traveliner is the third basic version. It is a five-seater with a folding rear bench seat and is based on the Long variant. The standard version includes a sliding door on the right-hand side or, alternatively, doors on both sides are optionally available. 
Vauxhall Movanos pass the ‘screen’ test

VAUXHALL has secured a fleet order for 24 Movano vans from National Windscreens, the UK's largest independent vehicle glass replacement company. 
The vans will be used for the company’s nationwide windscreen repair and replacement service.

Six of the 24 Movanos in L1 H1 FWD 2.3 CDTi (100 PS) manual specification have already been supplied by Vauxhall retailer Drive Central Bristol and are on the road, serving customers around the country. Another six vans will be delivered, along with six Vauxhall Astra 1.7 CDTi Active models.

The Movanos include optional rear parking sensors and have been supplied in white before being racked out internally and feature the new National Windscreens livery following the company’s recent rebrand.

‘We are delighted with the Vauxhall Movanos already on our fleet,’ said Phil Lomas, director of National Windscreens. ‘After an in-depth comparison exercise for our fleet vans, it was clear that the Movanos offered incredibly good whole life costs and provide a flexible and very usable load space suitable for our bespoke requirements. In addition, driver visibility is excellent, which makes low speed manoeuvres much easier.

‘The reliability of the Movano is very impressive and reduces vehicle downtime, which is costly for a business like ours.’
ePower Trucks unveils new electric company van
LOW cost electric commercial vehicle supplier ePower Trucks has unveiled a new mini van.

The Mia U is a compact panel van, designed for urban transport and delivery applications. 
At 1.64m and 3.19m long, it has a range of up to 100km (62 miles) - even when fully laden - and a top speed of 100km/h (62 mph). With 1,500 litres of cargo volume, the payload is 365 kgs.

The manufacturer claims that a full battery recharge can be completed in three-five hours at a cost of less than £1 per full charge or 1p per km. The van qualifies for the maximum £8,000 Government ‘Plug-in Van Grant’ and costs £16,999 + VAT inclusive of grant aid.
Jerry Hanss, managing director of ePower Trucks, said: ‘The range, payload, price and running costs of the Mia U combine to make it a really attractive electric van for tradesmen, contractors and delivery companies.’
The Mia has a single central seat in the cab and slide doors for easy access/egress. Standard features include ABS brakes, driver airbag, LED brake and indicator lights and a battery power indicator.
Residual value update_________________________________________

Online disposals expert questions auction grading system

PLANS to introduce a standardised, specific grading system for vehicle condition at auction are likely to lead to more, not less, confusion in the market, according to one of the UK’s most experienced online auction bosses.

Roger Woodward, managing director of CD Auction Group, says his company operated a specific grading system when it first went into online auctions more than 15 year ago; but dropped the idea after it led to disputes over interpretation.

CD Auction Group now uses high quality digital images and a detailed condition report to describe the car, light commercial vehicle or plant item that is being offered for sale.

Woodward’s comments come after the physical auction houses revealed plans to introduce a common grading system across National Association of Motor Auctions (NAMA) members, which excludes pure online auctions so CD Auction Group is not a member. The grading system will be A to E or one to five and is scheduled for introduction this autumn.

Woodward said: ‘It’s easy to assume that a specific grading system makes the vehicle condition clearer for buyers and vendors, but our many years’ experience of online trading has proved it’s not like that. 

‘Even with sophisticated software to back it up, one man’s ‘condition three’ can be another man’s ‘condition five’ and that means unhappy buyers and sellers. Forcing vehicles into specific categories can also reduce prices achieved because there’s a natural tendency to downgrade if the true extent of any damage is not obvious.’
CD Auction Group dropped its numerical grading system (from one to nine and based on the BVRLA condition guidelines) in 2008 after recognising that it was not achieving its original purpose, even though it was supported by high quality pictures. The company now gives a full description of any condition-related items and photographs of specific damage items.

‘We tell the story of the car,’ said Woodward. ‘If there’s a scratch, we show you the scratch and let you make up your own mind. Buyers like it because they can set their own value and vendors like it because it doesn’t pigeon-hole their cars.

‘Online trading is all about giving vendors and buyers confidence with transparent systems that are secure yet simple and easy to use.’
Politics and regulation_________________________________________

OFT launches probe into UK fuel pump prices

THE Office of Fair Trading (OFT) is to investigate UK petrol and diesel pump prices amid protests from business and consumers at the high price of fuel.

The OFT yesterday (Wednesday, September 5) issued what it termed ‘a call for information’ on the £32 billion UK petrol and diesel sector.

The probe comes amid a rise in petrol prices rose of 38% between June 2007 and June 2012, and a 43% rise in diesel prices over the same period.

In light of continuing public concern about pump prices, the OFT says it wants to identify whether or not there are competition problems that it can tackle in the sector. 
It is inviting the industry, motoring groups and consumer bodies to submit information.

The OFT says it will explore a number of claims about how the road fuels sector in the UK is functioning, including:

· Whether reductions in the price of crude oil are being reflected in falling pump prices
· Whether supermarkets’ and major oil companies’ practices may be making it more difficult for independent retailers to compete with them 
· Whether there is a lack of competition between fuel retailers in some remote communities in the UK, and 
· Whether concerns about price co-ordination and the structure of road fuels markets identified by other national competition authorities are relevant in the UK.

Claire Hart, director in the OFT’s services, infrastructure and public markets group, said: ‘We are keenly aware of continuing widespread concern about the pump price of petrol and diesel and we have heard a number of different claims about how the market is operating.

‘We have therefore decided to take a broad based look at this sector, to provide an opportunity for people to share their concerns and evidence with us. This will help us determine whether claims about competition problems are well-founded and whether any further action is warranted.’

The Petrol Retailers’ Association (PRA) has long called for an investigation and welcomed the OFT’s call for information.

Chairman Brian Madderson said: ‘The OFT’s decision to look into petrol and diesel prices is a significant step forward for the PRA’s campaign for a market study into anti-competitive pricing in the UK fuel market.  

‘It has been 14 years since the last OFT investigation into the fuel sector and much has changed in the market since then.

‘RMI Petrol submitted a detailed report to the OFT earlier this year, asking for a ‘Market Study’ under the terms of the Enterprise Act 2002. The report provided evidence of alleged anti-competitive pricing across the UK based on evidence gathered from their members.

‘We highlighted potential flaws in price referencing systems as one of the fuel price mechanisms needing proper investigation. Businesses, motorists and independent retailers all need much greater price transparency and we call on the Government to support the request for the OFT study.

‘The time has come to be proactive in the search for further evidence to test claims of anti-competitive pricing in the UK’s fuel market. It is imperative that independent fuel retailers respond to the call and submit evidence of unfair pricing and competition issues.’
MP Robert Halfon, who has been working with the PRA on the issue, has secured an MPs debate next week, to put even greater pressure on the OFT and the Government. 

Halfon said: ‘There is strong evidence that the oil price is being rigged. Britain is being taken for a very expensive ride. We need an urgent investigation by the Government.’
The OFT will be gathering information over the next six weeks, and plans to publish its findings in January 2013.

New Transport Secretary appointed in Cabinet reshuffle

PRIME Minister David Cameron has appointed former House of Commons Chief Whip Patrick McLoughlin to the post of Transport Secretary in this week’s Cabinet reshuffle.

Justine Greening has been moved to the lower profile cabinet job at international development after less than a year in the Transport Secretary’s role. She has reportedly been demoted for her opposition to expansion at Heathrow Airport.

McLoughlin, a former miner and MP for Derbyshire Dales, was a transport minister in both Lady Thatcher’s and Sir John Major’s governments. He becomes the coalition Government’s fourth Transport Secretary in a little over two years.

Meanwhile, former Transport Minister Theresa Villiers has been promoted to Northern Ireland Secretary and been replaced by former Health Minister Simon Burns, MP for Chelmsford.

PRA urges Government to follow France in cutting fuel prices

FUEL retailers have urged the UK Government to follow the lead of France and cut pump prices

The RMI Petrol Retailers’ Association (PRA), which represents independent forecourts across the UK, urges, says the French Government and the major oil companies have agreed to cut fuel prices by up to €6 cents per litre for three months to help drivers hit by a recent increase in prices.

Brian Madderson, PRA chairman, said: ‘The move by the French Government is to be applauded. They have reacted quickly knowing that any further increases would impact negatively on their economy. It is imperative that the UK Government follow their lead in the fight to restore our economy and bring us back out of recession. 

‘The PRA in association with the Taxpayers’ Alliance recently launched a major campaign to highlight the burden that excessive fuel taxes are placing on motorists and retailers alike. 
‘The campaign has seen fuel tax stands displayed at forecourts across the country showing the true cost of taxes as 60% of the pump price of petrol and diesel. The aim of campaign is to put pressure on the Chancellor to cut fuel duty by 5p per litre over five years or at the very least to freeze fuel duty for the rest of this Parliament.’

Dealer news__________________________________________________

Dealers concerned about manufacturer imposed standards

FRANCHISE dealers are concerned about the standards imposed on their dealerships by their manufacturer with vehicle sales low when compared with pre-recession levels, according to the National Franchise Dealer Association’s 2012 Dealer Attitude Survey.

Investment levels continue to rise even though market conditions and dealer profits have remained difficult, according to the results of the summer 2012 survey. 

However, the survey also shows that there has been a small rise in the overall value of the franchise to dealers.

When asked how satisfied they are with their profit return by representing their brand, the all dealer average increased from 2.7 to 2.9. 


Land Rover, BMW, Kia, Mercedes and Toyota were recorded as the top five franchises
with the least valued franchises by respondents being Honda, SEAT, Mitsubishi, Renault and Alfa Romeo. 

However, the trend towards diminishing dealer/manufacturer relationships, highlighted in the winter 2011-2012 Dealer Attitude Survey, continues:


When questioned about their ability to do business with their manufacturer on a day-to-day basis, 64% of networks reduced or maintained their rating since the last survey. However, when questioned about the partnership they have with their manufacturer, 57% of dealers reduced their rating and 64% scored below the average mark. 

Although profits and profitability ratings have improved slightly in this survey, dealers remain concerned about the standards imposed on their dealerships.


When rating the partnership they have with their manufacturer, 45% of networks improved their score. When asked about the future profitability of their business the all dealer average improved from 3.0 to 3.2. But when questioned about the dealer standard their manufacturer sets them, only 36% of networks improved their rating and the majority of respondents gave a score below the average point.
Sue Robinson, director of the NFDA, said: ‘Manufacturers are still demanding high investment levels from dealers even through vehicle sales are low in comparison to sales pre-recession. 
‘This is coupled with changes to European Union legislation that will allow manufacturers to exert greater control and demands on dealers and their facilities.  

‘Manufacturers continue to take an aggressive stance when setting targets. Manufacturers have used the reported rise in registration figures during 2012 as an opportunity to increase targets. Many dealers feel they have little ability to negotiate with manufacturers on targets.’
Luxury car sales surge at HR Owen

LUXURY motor retailer HR Owen has seen first half pre-tax profits surge 23.5% to £2.1 million (2011: £1.7m) on turnover up 37.9% to £128.4m (£2011: £93.1m).

Chief executive Joe Doyle said: ‘These results represent an excellent start to the year, with a particularly pleasing performance for new car sales and profitability. The key

elements of our strategy are producing positive results and we are continuing to make significant investments to ensure that the business has a strong foundation for future growth.’

Like-for-like new car volumes increased by 10% compared to the first half of 2011 with results boosted by strong deliveries in the Group’s Ferrari and Lamborghini divisions.

General motor industry news___________________________________
VED - the hidden stealth tax impacting on residual values

VEHICLE Excise Duty has been branded the new ‘stealth tax’ making the pricing of used high emission cars the equivalent of a high wire balancing act to make them sufficiently attractive to outweigh the road tax handicap, it is claimed.

When the Government introduced the current VED charging system for cars emitting over 225 g/km and registered before March 23, 2006 were fixed to band K. Cars emitting over 225g/km and registered from that date were put into one of two higher priced bands (L or M). 

There are now six year old cars in these higher bands that have suffered the ravages of six years of depreciation for which the trade values now represent a high - and growing - proportion of annual VED, according to EurotaxGlass’s. 
What makes this situation even more acute, says the used car experts, is the fact that high emitting cars are also fuel inefficient, which in turn makes them less desirable, resulting in a further diminution in price. 

The tables below record those models registered on a 06 plate, or later, where the current VED would account for more than 20% of the trade value at standard mileage. 

Table 1 - Band M 

	MANUFACTURER
	DESCRIPTION
	Trade value
	VED band/£
	Trade as % of VED 

	Kia
	Sedona 2.5 MPV 5d V6 L
	1715
	M/475
	28%

	MG
	ZT 2.5 + 180 Sal 4d Sports auto f/lift
	1715
	M/475
	28%

	Alfa Romeo
	166 3.2 Sal 4d V6 24v Lusso
	1820
	M/475
	26%

	MG
	ZT 2.5 180 Sal 4d + Sports SE auto
	1845
	M/475
	26%

	Alfa Romeo
	166 3.0 Sal 4d V6 24v Sportronic Lusso auto
	1885
	M/475
	25%

	Jeep
	Cherokee 3.7 V6 Stn/wag 5d Limited auto
	2040
	M/475
	23%

	Mazda
	RX-8 1.3 (190bhp) Cpe 4d
	2060
	M/475
	23%

	MG
	ZT-T 2.5 Est 5d +180 Sports SE auto
	2150
	M/475
	22%

	Mazda
	RX-8 1.3 (228bhp) Coupe 4d
	2240
	M/475
	21%

	MG
	ZT-T 2.5 + 180 Sports Est 5d auto F/lift
	2280
	M/475
	21%




Table 2 - Band L 

	MANUFACTURER 
	DESCRIPTION
	Trade value
	VED band/£
	Trade as % of VED 

	MG
	ZS 2.5 180 Sal 4d F/lift
	1105
	L/460
	42%

	MG
	ZS 2.5 180 H/b 5d F/lift
	1065
	L/460
	43%

	Chevrolet
	Tacuma 2.0 MPV 5d CDX auto
	1115
	L/460
	41%

	Chrysler
	PT Cruiser 2.4 (141bhp) Touring H/b 5d auto F/lift
	1280
	L/460
	36%

	Chrysler
	PT Cruiser 2.4 (141bhp) H/b 5d Sunset Boul auto
	1530
	L/460
	30%

	Mitsubishi
	Shogun Pinin 2.0 Stn/wag 5d Equippe
	1575
	L/460
	29%

	Chrysler
	PT Cruiser 2.4 (141) Route 66 H/b 5d auto
	1590
	L/460
	29%

	Chrysler
	PT Cruiser 2.4 (141bhp) Limited H/b 5d auto F/lift
	1595
	L/460
	29%

	Renault
	Laguna 3.0 (210bhp) V6 24v H/b 5d Initiale auto
	1595
	L/460
	29%

	Fiat
	Stilo 2.4 H/b 3d Arbarth
	1605
	L/460
	29%



EurotaxGlass’s said in the September editorial of Glass’s Guide: ‘Of course, these are just the most conspicuous offenders. We would suggest that, when setting stand-in values or auction reserve prices, careful consideration is given to any car where the current VED is equal, or greater than, 10% of the current guide value. 

‘An increasing number of these high emitting cars have been offered to dealers in part-exchange because their owners have recognised that their motoring costs have become excessive. 
‘The challenge for dealers is to recognise that these part-exchanges, whilst not attractive to them for resale, are also not attractive to other dealers for exactly the same reason. This is not to say that these cars are unsaleable, it is just that they need to be priced low enough to outweigh the handicap of attracting the high VED.’ 

The publication added: ‘The market reality for most of these cars is that they will continue to lose money faster than the market norm. This situation is accentuated when fuel prices hit a new peak and the media seize the opportunity to relay stories of financial hardship being suffered by motorists.’ 

The Treasury is now consulting with motoring groups on possible VED reforms, while motor manufacturers are under European regulatory pressure to further cut carbon emissions.

As a result, EurotaxGlass’s concludes: ‘All this leads us to the conclusion that VED rates will continue at the rate of inflation - as an absolute minimum - in the coming years, with disproportionate increases being applied to the highest polluters. So when placing the value on any used car be mindful of the VED implications - which could reasonably be referred to as the stealth tax.’

Time to bring pre-registrations ‘out from the cold’, says CAP

PRE-registrations are a lifeline for hard-pressed dealers as well as a benefit for consumers and it is time to bring them out from the cold, according to Philip Nothard of used car pricing experts CAP.

On the eve of the introduction of the September registration plate change, Nothard’s call for transparency over pre-registrations follows an investigation at CAP that suggests up to one in every three recently reported new car sales has typically been registered by dealers themselves.

His research revealed the financial significance of the practice to many large dealer groups in particular, to whom vehicle manufacturers pay large bonuses for registering ‘packs’ of new cars to meet volume targets.
These so-called ‘pack cars’ are generally sold as nearly-new or ex-demonstrators and offer savings to consumers of anywhere up to 40% on the list price of a new car.

For dealers, the practice of ‘tactical registrations’ can be extremely lucrative. Nothard cited the examples of one dealer group offered £500,000 to put more discounted cars on the road this summer, another manufacturer subsidising discounts on new of up to 40% in return for self-registering cars and a dealer group that reported an increase in new cars registered which masked an underlying 6% fall in actual new car sales. He also identified 80,000 tactical registrations by just two dealers in July.

CAP says its research is bound by confidentiality, which means not naming the dealers or manufacturers in question but Nothard argues that it is now time for transparency and to acknowledge the benefits to businesses and consumers that pre-registration brings.

He said: ‘The pressure on dealers to register new cars, regardless of whether or not there are immediate customers for them, is not universally popular. In fact 70% of dealers we polled said the main ‘winners’ are the manufacturers. But the rest say they could not survive in the current retail environment without that kind of support.

‘There are also some risks associated with increasing supply in this way because it can devalue used cars in general, which can be costly for everyone exposed to heavier depreciation.

‘But there are some very significant benefits too and strong arguments can be made in support of pre-registration.

‘When you consider how many manufacturer and supplier jobs depend on new car production, who would seriously argue that a better option is to lay off hundreds or even thousands of workers and take away the opportunity for a consumer to afford a new car just to keep the registration figures ‘clean’?

‘One dealer described the current situation to me as ‘hiding behind bushes and continually looking over your shoulder whilst registering pre-reg cars for customers, so they can benefit from a discount, and we can make some money’.

‘My own view is that this is an already open secret and there is no longer any purpose served by not reporting accurate and honest statistics. The industry can mount strong arguments that not pre-registering cars would hurt many people far more than doing so. It is time for everyone to acknowledge reality.’
Hertz buys Dollar Thrifty in $2.3bn deal

THE long-running saga over United States-based vehicle rental company Dollar Thrifty has ended with its acquisition by rival Hertz in a $2.3 billion deal.

The combination of Hertz and Dollar Thrifty will create a global, multi-brand rental car leader offering customers a full range of rental options through its strong premium and value brands. The boards of directors of both companies have unanimously approved the transaction. 
Hertz initially looked to buy Dollar Thrifty but subsequently had its offer trumped by rival Avis. There then followed protracted behind the scenes negotiations which has ended with the agreed deal.
Hertz chairman and chief executive officer Mark P. Frissora said: ‘We are pleased to have finally reached an agreement with Dollar Thrifty after a lengthy - but worthwhile - pursuit. We have always believed that a combination with Dollar Thrifty is the best strategic option for both companies. 
‘The transaction provides Hertz instant scale with two new, well-established brands with airport concession infrastructure in the mid-tier value segment. We’ll be a stronger global competitive player with a full range of rental options not only in the US but in Europe and other markets given Dollar Thrifty’s strong international presence.’

Scott Thompson, president, CEO and chairman of the board of Dollar Thrifty, said: ‘Hertz has made a compelling offer to our stockholders that reflects the strength of our business and our team. Hertz is the logical partner for us with the resources to expand our value focused leisure brands in key car rental markets around the world. 

‘After three years of merger-related activity and speculation, I am pleased that we have reached a win-win transaction for both Hertz and Dollar Thrifty.’

Hertz says it anticipates at least $160 million of annual cost synergies from the transaction, with additional sales growth opportunities.

Hertz is the largest worldwide airport general use car rental brand, operating from approximately 8,650 corporate and licensee locations in approximately 150 countries in North America, Europe, Latin America, Asia, Australia, Africa, the Middle East and New Zealand.

Dollar and Thrifty have approximately 280 corporate locations in the United States and Canada, with approximately 5,900 employees located mainly in North America. In addition to its corporate operations, the Company maintains global service capabilities through an expansive franchise network of approximately 1,300 franchise locations in 82 countries.
The acquisition means that three companies - Hertz, Avis and Enterprise Holdings, owner of the Alamo, National and Enterprise brands - now control 95% of the US car hire market.
Pod Point launches national electric car recharging network

POD Point, which claims to be the UK’s leading electric vehicle charging company, has launched what it says is the country’s first nationwide Pay As You Go network for electric vehicle charging.  
The POD Point Pay As You Go (PP PAYG) network is free to join, has no monthly fee and requires a refundable £10 balance for account activation. 

The PP PAYG network will use SMS text to access charging points, and stop and start charging cycles, providing electric and hybrid vehicle drivers with the first nationwide, card-less charging network.

The PP PAYG network is based on the Oyster PAYG model introduced by Transport for London with no monthly charge. 

POD Point chief executive Erik Fairbairn: ‘The case for nationwide PAYG is strong.  Most electric or hybrid vehicle owners use public charge points occasionally, in areas they don’t visit every day - yet existing charging schemes are either regional, or charge a high monthly fee regardless of use. 

‘The PP PAYG network will deliver a nationwide charging network that makes economic sense for electric and hybrid vehicle owners to join - and charge point owners will benefit from increased use of their charging facilities.’

 

The PP PAYG network promises to have over 750 charge bays by the end of the year, making it the largest UK public charge network.  
By the end of 2012 charging points belonging to Plugged in Places regions such as Source East and Plugged-in-Midlands networks will also be accessible via PP PAYG network.  
From 2013 all newly installed POD Point charge points will be on the network, increasing the number of charging points to over 4,000 by 2014. 

Driver registration (either online or by phone) involves providing credit card and mobile phone details and loading a refundable balance of £10 onto the account. Drivers can charge their cars within minutes of registration. Billing will be to the credit card provided on registration, and drivers will be able to monitor their account through a secure online portal provided by the POD Point network.
 

Many public charge points are currently free to use, but still require registration prior to use. A large number of charge points will remain free to use under the new PAYG scheme, but with the added benefit of being able to charge without a membership card or pre-registering days before. Details of the hourly tariff of each charge point will be displayed on an online live availability map at www.pod-point.com/payg.
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The Editor’s View











EUROTAXGLASS’S - the vehicle information and used car experts - has published an interesting set of data that led to the organisation claiming that Vehicle Excise Duty (VED) was a ‘stealth tax’. The basis for its claim was that rising VED meant that the cost of the annual road fund tax represented a significantly higher - and increasing - percentage of a used high-emission vehicle’s value. Although EurotaxGlass’s was cautious enough to say that such vehicles were not ‘unsaleable’ - perhaps for fear of offending motor manufacturers - that was the gist of its calculations. The Government is currently looking at reforming VED and motor manufacturers are under European regulatory pressure to significantly cut emission levels. What the used value of higher emission vehicles will be in the future - and those that are sold new may now be joining fleets - remains unknown. But if annual VED - or its replacement - accounts for 30% or 40% or more of a car’s second hand value one wonders what the future holds for such high polluters.
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