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Fleet file_____________________________________________________

Whole life costs save companies money and extend employee car choice 

WHOLE life cost (WLC) analysis demonstrates that they should drive fleet policies to save money and add value by widening employee car choice, according to KeeResources, a leading provider of automotive data to vehicle manufacturers, retailers and the fleet industry.

Mark Fretwell, sales and marketing director at KeeResources, said: ‘The analysis we perform for clients clearly demonstrates time and again that whole life costs are not only the way forward for companies serious about saving money on their fleet costs but actually enhance the total reward package offered by widening vehicle choice to cars that would otherwise fall outside company car entitlement limits.

‘Clients that adopt a WLC approach are regularly telling us that they not only save money per car on a monthly basis but are able to offer their company car drivers an improved  choice of better vehicles. The enhanced choice is seen as an additional benefit of working for the employer and assists greatly with staff retention.

‘As we all know, the company car is one of the most valuable, high profile and emotive employee benefits and a change to fleet policy based on WLC proves highly motivational.’
As an illustration, a company car fleet may operate a grade based on a P11D value of £18,000 and carbon dioxide emissions of 135 g/km, with mandatory equipment including air conditioning and Bluetooth. This grade allows a choice of 882 vehicles, with over half requiring the addition of optional equipment in order to meet the fleet policy criteria.

Given the natural tendency for employees to maximise the benefit of their company car, it is likely that the 100 models with P11D values between £17,000 and £18,000 would prove most popular, exposing the business to whole life costs ranging from £630 to £858 a month, with a mean average of £719.

By changing fleet policy from being P11D-based to WLC-based the fleet can gain greater control of these costs and offer employees an improved choice, according to KeeResources.

A vehicle choice list based on an upper WLC limit of £719 delivers 69 models with P11D values in excess of £17,000 and the same emissions maximum of 135 g/km. 
The list includes models such as the 99 g/km 2013 model year BMW 116 five-door 1.6d Efficient Dynamics, having a P11D value of £20,830 yet a WLC of only £699 a month based on a three-year, 60,000-mile operating cycle.

Significant improvements in employee choice are delivered alongside improved cost control for the fleet, with the BMW costing £5,724 less to run over the full operating cycle than the most costly vehicle available under the old scheme, calculates KeeResources.

A relevant white paper on ‘Vehicle Whole Life Costs: Best Practice for Fleet Managers’ is available for free download at http://kwikcarcost.com/downloads/?action=signup
ATS reduces lost time accidents by 58% in five years

ATS Euromaster has reduced lost time accidents by 58% in the past five years, from 100 such accidents in 2007 to 42 in 2011. 
Furthermore the company is on course for a more substantial reduction in 2012, with only 12 lost time accidents for the first six months of the year.

The company attributes the reduction to the success of its on-going ‘Safe by Choice’ programme, designed to make safety a personal choice for every member of staff.

‘We have the largest mobile tyre fitting force in our industry, meaning many technicians operate away from the confines of a service centre in some of the most dangerous environments in the transport sector,’ said Stan Rudowski, group head of health, safety and technical services at ATS Euromaster. 

‘They provide assistance to customers on motorways, construction sites, farms, as well as in hauliers’ yards, at airports and in busy car parks.

‘Such situations, in our opinion, should be the preserve of professionals; customers need the reassurance that contractors working on their sites have been extensively trained and are using suitably equipped vehicles.’

As part of the ‘Safe by Choice’ programme ATS Euromaster recently announced enhanced service, maintenance and repair training for its car and van technicians in partnership with the Institute of the Motor Industry.

ATS Euromaster was also the first national tyre service provider to be accredited by both SAFEContractor and the Contractors Health and Safety Scheme (CHAS).

The tyre specialist also won bronze and silver occupational health and safety awards from the Royal Society for the Prevention of Accidents in 2010 and 2011, and is targeting a gold award in 2013. 

GreenRoad adds GPS Fleet Tracking to aid driver management

DRIVER performance management company GreenRoad is to offer GPS Insight’s fleet tracking system.

GreenRoad will integrate the GPS Insight solution and offer it to customers as GreenRoad Advanced Tracking. 

 

Jim Heeger, chief executive of GreenRoad, said: ‘GreenRoad delivers the best drivers on the road - safe, fuel-efficient and green. As we’ve collected feedback about what more we can offer, we’ve consistently heard requests for integrated, advanced GPS tracking. 
‘The comprehensiveness, flexibility, and effectiveness of the GPS Insight service are truly impressive. Now, with the GPS Insight partnership, we can offer the tools to also create the most efficient fleets on the road. It is a powerful combination.’
 

Robert Donat, CEO of GPS Insight, said: ‘GPS tracking is a natural complement to the GreenRoad driver performance management offering. With the combination of these two capabilities, fleet operators will have all they need to optimise fleet efficiencies and maximise driver productivity.’
            

The integrated solution, GreenRoad Advanced Tracking, will be available in the UK, U.S. and Canada by the end of the year. 

GreenRoad unveils autumn tour dates

 

FLEET managers are being invited to attend a series of industry events being attended by driver performance and safety management company GreenRoad.

The GreenRoad 2012 Experience is a day designed to show fleet leaders how to transform their driving culture, cut driver risk and reduce fuel consumption.

Taking place at Rockingham Motor Speedway in Northamptonshire on Tuesday, October 30, GreenRoad will provide a sneak preview of upcoming driver safety technologies, attendees will also have the opportunity to drive on the wet grip area, which simulates a range of weather conditions. The event will include presentations from industry leaders, competitions and networking opportunities.

 

The day will be hosted by Adrian Walsh, director of RoadSafe and Driving for Better Business. As well as a number of GreenRoad customer case studies, speakers confirmed include Martin Faulkner and Bill Bailey who will examine the Ministry of Defence’s unique experiences with in-vehicle technologies across a diverse fleet; specialist health and safety lawyer, Mike Appleby of Housemans; and GreenRoad CEO, Jim Heeger.


The event will include a number of roundtable discussions, break-out sessions and Q&A opportunities where attendees will be invited to debate best practices on a variety of topics from legislation to driver incentive programmes as well as providing feedback to GreenRoad on its service and product development plans.
 

GreenRoad will also be exhibiting at the Fleet Van Summit, on Tuesday (September 18) at Millbrook Proving Ground, Bedfordshire. GreenRoad consultants Brian Draper and Andy Cozens, will be demonstrating how to deliver cost savings and efficiencies in van fleets. All pre-booked appointments will be entered into a prize draw for a £50 Amazon voucher.

For the second year running, GreenRoad will be sponsoring the best practice stream on accident prevention at the Fleet News Congress on Tuesday, October 16 at the Heritage Motor Centre in Gaydon, Warwickshire. Cozens will be speaking alongside a key industry leader and GreenRoad customer about how to maximise driver performance.  

 

Finally, the third in the series of TFL FORS workshops sponsored by GreenRoad will be held on October 3. Focusing on work-related road safety, the guest speaker will be Ray Jervis, senior driver trainer (UK and Ireland) at Iron Mountain.

To book a place at any of the events contact daisy.seymour@greenroad.com.

Model update________________________________________________

Ford unveils major growth offensive with new cars and vans

FORD has unveiled an aggressive product acceleration in Europe leveraging the company’s ‘One Ford’ global portfolio and targeting opportunities for growth in the large car, SUV and commercial vehicle segments.
Ford introduced a series of new passenger cars, commercial vehicles and new technologies at a special event in Amsterdam attended by 2,500 Ford dealers, employees and media.
The company also confirmed that several additional vehicles from its global portfolio will come to Europe in the near term - including the American icon, the Ford Mustang.
Ford president and CEO Alan Mulally said: ‘Even with the near-term business environment, Europe presents a significant opportunity for profitable growth. 
‘We are accelerating the introduction of our new products in Europe, leveraging our ‘One Ford’ plan - with a full family of vehicles offering the very best quality, fuel efficiency, safety, smart design and value - just like we did when we transformed our business in North America.’

Ford of Europe’s product offensive includes:

· The new Fiesta - Europe’s best-selling small car - redesigned throughout and including the range-topping Fiesta ST performance car.  The new Fiesta goes on sale this year with the Fiesta ST coming in 2013 (Digest: September 6).

· New Mondeo (see story below).

· Expansion in the growing European SUV segment, starting with the all-new Kuga later this year; followed by the EcoSport small SUV within 18 months (see story below); and later, Edge, a larger, more premium utility vehicle that has been launched in other regions.  
· A complete redesign of its commercial vehicle range over the next two years, including new Transit, Transit Custom, Transit Connect and Transit Courier – plus a family of new Tourneo people carriers (see story below).

· The launch of the Ford Mustang.

· An acceleration of the rollout of new technologies including EcoBoost engines, SYNC in-car connectivity, inflatable rear seat belts, MyKey and other driver assist technologies 

‘The European market holds potential for profitable growth that’s clouded at the moment by the economic crisis,’ said Stephen Odell, Ford of Europe chairman and CEO. 

‘The total European car and CV market, including Russia, is expected to grow 20% in the next five years to 23 million vehicles. While others are backing off or cutting product investments, we at Ford are accelerating the introduction of new products, leveraging our ‘One Ford’ global strengths.

  

SUV sales are expected to increase by 34% in Europe over the next five years and Ford expects to sell more than one million SUVs in Europe in the next six years with SUVs accounting for one in ten of all Fords sold in the region by 2016. 

It starts with the all-new Kuga on sale later this year, followed by the all-new EcoSport, a global small SUV, which will go on sale within 18 months and finally, the Edge - a larger, more premium crossover -will come to Europe.

Meanwhile commercial vehicle sales in Europe are forecast to grow by more than 30% to nearly four million a year by 2017, with the small CV segment growing by more than 70%. 

In response, Ford is harnessing its global platform strategy and completely redesigning its entire commercial vehicle line-up for Europe over the next two years.
Ford anticipates annual sales of 500,000 commercial vehicles per year by 2016, which would increase its share of the European CV market to more than 13% from 9.3% today.

‘With the all-new ‘One Ford’ commercial vehicle line-up, Ford will have the most comprehensive and most up-to-date line-up of CVs in Europe. No brand will offer wider coverage of the light and medium commercial vehicle segments than Ford,’ said Barb Samardzich, vice president, product development, Ford of Europe.

Ford will also expand the availability of EcoBoost petrol engine technology, low emission ECOnetic technologies, vehicle electrification and driver assistance features. Developments will include:

· Ford’s first ever zero emission passenger car for Europe, Focus Electric, will go on sale early next year
· The Ford C-Max Energi, Ford’s first plug-in hybrid electric vehicle
· SYNC, Ford’s in-car connectivity system being rolled out to European vehicles such as B-Max, Focus, C-Max, C-Max Grand, Fiesta and Transit Custom. By 2015, there will be more than 3.5 million SYNC-enabled vehicles on the roads of Europe
· SYNC with MyFord Touch will debut on Focus Electric and be rolled out to vehicles including Mondeo; system understands up to 10,000 voice commands and includes an eight-inch colour touchscreen
· Emergency Assistance, Ford system that directly connects vehicle occupants to local emergency services operators after an accident, will be rolled out to vehicles including Fiesta, Mondeo and EcoSport after debuting in B-Max.
New Ford Mondeo to feature fuel-sipping 1.0 litre petrol engine

FORD’S new generation Mondeo will be the next European model to be equipped with the manufacturer’s award-winning 1.0 litre EcoBoost petrol engine, making it the largest-ever Ford vehicle to be fitted with such a small displacement engine.

The engine can already be found powering Ford’s Fiesta, Focus, B-Max and C-Max models.

What Ford calls the ‘game-changing’ version of the next-generation Mondeo is expected to deliver best-in-class fuel economy and carbon dioxide emissions of less than 130 g/km but with the power and refinement of a considerably larger engine. 

The plans were revealed as part of Ford’s aggressive new product rollout strategy for Europe detailed at a special “Go Further” event in Amsterdam.

Ford’s 1.0 litre EcoBoost, the 2012 International Engine of the Year’, is said to be the most power-dense production engine the company has ever produced. With an engine block small enough to sit on a piece of A4 paper, it produces 125 PS and 170 Nm of torque - and up to 200 Nm in ‘overboost’ mode - delivered from 1,450 rpm.

Rolf Deges, Mondeo assistant chief programme engineer, said: ‘Both ingenuity and affordability are part of our ‘Go Further’ brand promise, and we believe that having been the first to produce a compact engine capable of meeting the expectations of CD-segment customers, we can now establish a new benchmark for engine downsizing within this competitive sector.’

New Mondeo will be available as a five-door and estate - uniquely developed for Europe - as well as a four-door that will also be offered as segment-first petrol Hybrid Electric Vehicle (HEV).
‘This is the most premium Mondeo we’ve ever built,’ said Barb Samardzich, vice president, product development, Ford of Europe. ‘It raises the bar in its segment in terms of style, technology and quality.’

Featuring a sports coupe-style low roofline, the estate will be available with a retractable panoramic glass roof.

New Mondeo will be the first Ford to feature headlamps with LED high-beam, low-beam and signal lighting. Quicker to illuminate, more durable and more energy-efficient than traditional filament bulb headlamps, the all-new Mondeo’s LED headlamps turn with the steering and adapt beam projection to vehicle speed - providing a greater depth of illumination at high speeds and a wider field of vision at slower speeds.

The interior is claimed to offer unprecedented levels of ergonomics and comfort, with superior craftsmanship throughout the driver-focused cockpit. Soft-touch materials, premium finishes and equipment contribute to the most premium Mondeo experience ever.

The four-door Mondeo HEV will be Ford’s first hybrid passenger car for Europe, and combines a specially-developed 2.0 litre petrol engine with a 35kW lithium-ion battery. 

Additionally, for the first time on Mondeo, a diesel all-wheel drive variant will be offered, delivering superior traction, performance and handling.

Mondeo will also offer segment-first SYNC with MyFord Touch a voice-activated in-car connectivity system that delivers an eight-inch colour touchscreen and the ability to act as a WiFi hotspot for up to five devices.

All new Mondeo also delivers the European debut of Ford’s rear inflatable seatbelts. They are designed to reduce head, neck and chest injuries for rear-seat passengers. In the event of an accident the belt rapidly expands to disperse crash forces across a body area five times greater than that achieved by a conventional seatbelt. 

Ford expands SUV range with new EcoSport

FORD is to expand its SUV line-up with the launch of the compact EcoSport within the next 18 months to meet the needs of the expanding European SUV market.

EcoSport is based on Ford’s global B-segment platform and combines small car practicality with the flexibility, spaciousness, agility and style of an SUV.

Viewed as taking Ford’s small car choice to three vehicles with the B-Max and new Fiesta, EcoSport was initially launched in the South American market.

Ford says that new EcoSport will meet the increasing demand for small SUVs in Europe, which Ford expects to double over the next five years.

EcoSport features a large front grille; slim, detailed headlights; and cladding on the side sills and bumpers. It will be equipped with Ford SYNC in-car connectivity system, enabling owners to voice-activate phone calls and select music from devices connected via Bluetooth or USB.

Ford SYNC includes Emergency Assistance, which directly connects the vehicle occupants to local emergency services operators after an accident, in the correct language for the region.

EcoSport will also offer a comprehensive package of driver assistance technologies including anti-lock brake system, Electronic Stability Program, and Hill Launch Assist.

Ford unveils all-new Tourneo Connect

A NEW people mover range of vehicles under the Tourneo brand has been unveiled by Ford.

The new line-up will be spearheaded by the all-new Tourneo Connect which joins the larger Tourneo Custom model in the revitalised line-up.

‘Ford’s Tourneo line-up is undergoing a radical transformation, led by the stylish new Tourneo Connect and with more exciting product to come,’ said Barb Samardzich, vice president product development, Ford of Europe.

‘These are good-looking, versatile and well-equipped vehicles that families, professional drivers and those looking for space to stow bikes, and even fishing equipment, will choose for their practical virtues and enjoy for their do-it-all spirit and attractive design.’

Available in a choice of two models - the five-seat Tourneo Connect and the seven-seat Grand Tourneo Connect - the new vehicle is claimed to offer outstanding practicality for active families or professional chauffeurs, with sliding rear doors, highly-flexible seating and a host of smart stowage areas.

Tourneo Connect is targeting best-in-class fuel economy by offering a choice of downsized diesel and petrol engines and Ford ECOnetic Technologies features.

The all-new Tourneo Connect is scheduled to go on sale in Europe in 2013. The new eight/nine-seat Tourneo Custom people mover is on sale now.

New Range Rover the ‘ultimate in SUV luxury’

ORDER books have opened for the all-new Range Rover which goes on sale with prices starting at £71,295 on-the-road and first deliveries due in late 2012.

The fourth generation of the Range Rover (see JLR invests £370m in new Range Rover development story below) is being billed as ‘the ultimate luxury SUV’ and the range will include the world’s first fully capable hybrid SUV in 2013.

The world’s first SUV with a lightweight all-aluminium body, the new Range Rover takes the capabilities of the marque’s flagship to a new level, with even greater luxury and refinement, enhanced performance and handling on all terrains, and significant advances in sustainability, says the manufacturer.

Land Rover says the model represents the first output from an unprecedented investment in premium vehicle technologies.

John Edwards, Land Rover global brand director, said: ‘The new Range Rover preserves the essential, unique character of the vehicle - that special blend of luxury, performance and unmatched all-terrain capability.  
‘However, its clean sheet design and revolutionary lightweight construction have enabled us to transform the experience for luxury vehicle customers, with a step change in comfort, refinement and handling.’
Designed and engineered at Land Rover’s development centres in the UK, the new Range Rover is almost five metres long and has a smoother and more streamline profile - the most aerodynamic Range Rover ever - than the outgoing model.
To enable customers to create their perfect bespoke vehicle, the new Range Rover can be extensively tailored with a staggering 18,000 potential options.

Amongst the industry-leading innovations is a ground-breaking next-generation version of Land Rover’s Terrain Response system, which analyses the current driving conditions and automatically selects the most suitable vehicle settings.

An all-new state-of-the-art lightweight suspension architecture delivers class-leading wheel travel, providing exceptional wheel articulation and composure to deal with the toughest conditions.

Customers have a choice of a petrol 510 PS LR-V8 Supercharged and two diesel (3.0 litre 258 PS TDV6 and 4.4 litre 339 PS SDV8) engines, all of which are paired with an eight-speed automatic transmission.

Combined with weight savings throughout the chassis and driveline, the lightweight structure contributes to a model-for-model weight saving of up to 350 kgs compared to the outgoing vehicle.

The weight saving helps the 510 PS LR-V8 Supercharged model to accelerate from 0-60 mph in 5.1 seconds, a reduction of 0.8 seconds over the outgoing model. At the same time, fuel consumption is cut by 9%.

The lighter structure has also made it possible to introduce the 3.0 litre TDV6 engine into the model line. With performance just as strong as the previous 4.4 litre TDV8 Range Rover, the smaller engine takes the total weight saving up to 420 kgs, and delivers a 22% reduction in fuel consumption and emissions, achieving figures of 37.7 mpg and 196 g/km.

The new Range Rover’s environmental credentials will be further enhanced by the introduction of a diesel hybrid model later in 2013 with targeted emissions of 169 g/km. The hybrid will use a 50kw lithium ion battery working with the 3.0 litre TDV6 engine.

Standard features include keyless entry, soft door close with power latching, power upper and lower tailgates, cooler compartments, electrically deployable towbar, exclusive surround sound music systems with audiophile-quality sound, full digital instrument cluster and a central eight-inch touch-screen with Dual-View functionality.

Pricing starts from £71,295 for the Vogue 3.0 TDV6 rising to £98,395 for the Autobiography 5.0 Supercharged.

Toyota unveil new Auris, Auris Tourer and Verso models

TOYOTA will reveal its full new line-up for the family/compact car market with new Auris, Auris Tourer and Verso models at the Paris Motor Show later this month.

The new Auris hatchback and Auris Tourer estate will both be available from launch with full hybrid technology, delivering best-in-class efficiency, while the new Verso compact MPV further extends Toyota’s C-segment product offensive.

The new Auris is built exclusively in Britain at Toyota’s Burnaston factory. It is said to have a more individual design, a higher quality interior, better driving dynamics and increased efficiency across its powertrain line-up than the outgoing model.

From launch the model will be available with petrol, diesel and full hybrid power. In the UK, the sales mix for hybrid is expected to approach 40%. The revised Hybrid Synergy Drive system in new Auris Hybrid is claimed to deliver class-leading efficiency, with power to emissions ratio of more than 1.5 bhp for each g/km.

Meanwhile, Toyota adds an estate car body style to the Auris range for the first time with the introduction of the new Auris Tourer. 
It will be the first model in its class to offer the choice of full hybrid power, as well as petrol and diesel engines, and it will give Toyota representation in part of the market that currently accounts for around 25% of core European compact/C-segment car sales.

The Tourer’s styling follows similar cues to its hatchback sister model, but without compromising loadspace.


The third element in Toyota’s new C-segment strategy is new Verso, a significantly revised version of the compact people carrier that showcases the company’s European design and engineering capabilities. 
The interior has been upgraded, and among the powertrains the 2.0 D-4D diesel engine has been re-engineered to give stronger performance with lower emissions. Verso’s driving dynamics and NVH levels have also been improved.
Volvo to expand V40 range with new R-Design

VOLVO is to expand its V40 line-up with the Paris Motor Show unveiling later this month of the R-Design
UK on-the-road prices will be announced in early October with dealers being able to take orders immediately. Customer deliveries are expected to start during January 2013.

The unique R-Design front features a silk-metal framed high-gloss grille with re-profiled front bumper and day running lights. 
The sporty stance of the car is further enhanced with an ironstone rear diffuser, silk-metal finished details and twin exhaust tailpipes. The five-spoke diamond-cut wheels (standard with 17-inch or can be upgraded to 18-inch) complete the look. 
The interior also gains from unique features such as the embossed R-Design leather/T-Tec upholstery, TFT instrument display, sports steering wheel, sports pedals and unique aluminium inlays.

Drivers can also upgrade to the R-Design Lux which adds additional features, such as embossed full leather-faced upholstery, active bending xenon headlights with headlight cleaning system, rain sensor, cruise control, keyless start and rear theatre lighting.

R-Design can be combined with all engines available for the all-new V40, from the D2 diesel with 115 bhp and emissions at 94 g/km, to the high-performance T5 petrol turbo with 254 bhp.

Volvo Car Corporation expects that around 10% of all V40 worldwide buyers will choose the R-Design version, while in the UK, that figure is expected to rise to 25%.

Kia targets fleets with diesel-only Cee’d Sportswagon as it enters UK

THE all new Kia Cee’d Sportswagon has gone on UK sale with on-the-road prices for the seven-model line-up starting at £16,895 for the 1.4 CRDi six-speed manual ISG in ‘1’ trim and rising to £24,795 for the 1.6 CRDi six-speed manual ISG in ‘4 Tech’ trim.
The second-generation mid-sized estate car, which is being targeted at business users, joins the Kia Cee’d hatchback three months after its arrival and replaces the Cee’d SW.

Kia says that the Cee’d SW has been one of its leading models in the fleet market, and this year it is outselling the hatchback among business users. With more ‘daring styling’ and advanced technology features, the Cee’d Sportswagon is expected to have more widespread appeal among user-choosers.
In the UK, due to its fleet focus, the Cee’d Sportswagon is only available with a range of turbodiesel engines. With their high torque outputs and low operating and running costs, they are ideally suited to the heavy loads and high mileages often inflicted on estate cars by business operators, says KIa.

The entry-level 89 bhp 1.4 CRDi engine develops 220 Nm of torque from1,500 rpm, while the 126 bhp 1.6 CRDi raises the torque output to 260 Nm from 1,900rpmi 
Both transmissions, including the automatic offered with the 1.6 litre engine, are six-speed units, while manual-gearbox models are fitted with Kia’s Intelligent Stop & Go (ISG) fuel-saving, emissions-reducing engine stop/start technology. 

As a result the 1.4 litre Cee’d Sportswagon is capable of 67.3 mpg and has emissions of 109 g/km. Manual 1.6 litre versions have emissions of 116 g/km and official combined cycle fuel economy of 64.2 mpg. 
At just over 4.5 metres long the Cee’d Sportswagon is more compact than its major European rivals, and 15mm longer than the Cee’d SW. Luggage capacity is 528 litres up to the load cover with all seats upright and 1,642 litres up to the roof with the 60:40 split rear seats folded flat.

Every version of the Cee’d Sportswagon has an under-floor storage compartment and side load areas, a retractable luggage cover, load-securing net hooks, a boot light and a 12-volt boot-mounted power socket.

Higher-specification models also have sliding aluminium luggage area rails and straps plus a high-level luggage barrier net to secure objects and prevent them from falling into the passenger compartment. Roof rails are standard on every model so that extra cargo can be carried outside the car. 

Standard active and passive safety equipment includes Electronic Stability Control (ESC), Vehicle Stability Management (VSM), Hill-start Assist Control (HAC), six airbags, Emergency Stop Signalling (ESS), which causes the rear brake lamps to flash in an emergency stop to alert following drivers. Depending on model, static and active cornering lights, a colour reversing camera, a Parallel Park Assist System (PPAS) which automatically steers the car into kerbside spaces and a Lane Departure Warning System are also available.

The Cee’d Sportswagon is available in four trim grades - named ‘1’, ‘2’, ‘3’ and ‘4’ in the now-customary Kia UK fashion - with the option of a ‘4 Tech’ version of the cee’d Sportswagon ‘4’.

Standard equipment includes: luggage area under-floor tray and side tray, a retractable and removable load cover, a boot light and a rear 12-volt power socket and roof rails. Also standard are electrically adjustable heated door mirrors, tilt and telescopic steering wheel adjustment and a height-adjustable driver’s seat, air conditioning, steering wheel-mounted controls, front electric windows with auto up and down function, daytime running lights, remote central locking, cooled glovebox, flat-folding 60:40 split rear seats, ambient front lighting, an iPod-compatible audio system with radio and CD player, USB port and Bluetooth connectivity, ESC and VSM, HAC (Hill-start Assist Control), six airbags, speed-sensitive auto door locking and alloy wheels on all 1.6-litre versions.

Peugeot extends 208 range with new XY

PEUGEOT is further extending its 208 range with the addition of the XY, which was shown as a concept at the spring Geneva Motor Show.

With an accent on luxury and themed colours, XY is claimed to be a luxuriously appointed model and will be available in a new colour for the marque, purple.

The XY body is punctuated with chromed details, subtle touches of Purple on the Peugeot logos and the central wheel caps. The mirror casings, the fog lamp trims, the window trims and the rear skirt bead are dressed in bright chrome. On the quarter panel trim and the centre pillar, touches of gloss black complete the image

Particularly striking and visible both by day and night is the light signature which is refined by new halogen headlamps, equipped with a latest generation light guide. 

With a ‘light, bright’ appearance, the passenger compartment is said to be a reflection of the exterior. The materials and appearance are ‘tied’ together with purple overstitching. 
The 208 XY engine choice includes three 1.6-litre diesel e-HDi powerplants and two 1.6 petrol units.

New Audi RS 5 Cabriolet to be revealed at Paris show

AUDI will unveil the new RS 5 Cabriolet at the Paris Motor Show later this month with UK ordering slated for opening late this year and first deliveries expected in spring 2013.

Powered by a 4.2 FSI engine with 450 PS, the model completes the zero to 62 mph sprint in 4.9 seconds and has combined cycle fuel economy of 25.9 mpg.

Claimed to be the most exhilarating RS convertible to date - the new model shares it V8 engine with the RS 4 Avant and has permanent quattro all-wheel-drive. 
The lightweight ‘acoustic hood’ of the RS 5 Cabriolet is said to offer a degree of sound absorption that runs its fixed head counterpart remarkably close, and at the press of a button opens and closes fully automatically in 15 seconds and 17 seconds respectively  at speeds of up to 31 mph.

When open, it hardly affects the size of the spacious luggage compartment - requiring 60 litres of its 380-litre total volume. 
The split rear seatbacks can be folded down individually, and a through-load facility from the boot to the rear seating area maximises versatility. 
The body benefits from the same subtle revisions that brought the RS 5 Coupe into line with new generation A5 models earlier this year. 
Styling updates include a slight revision to the single frame grille design, sharper and more pronounced bonnet contours, new ‘solid band’ wraparound LED daytime running lights and LED rear lights, new look front and rear bumpers and 19-inch wheels in a new ’10-spoke’ design. 
Inside, the cabin also features the latest RS 5 detail enhancements, including a new flat-bottomed RS three-spoke steering wheel, along with the new generation Coupe’s equipment upgrade, which brings Bluetooth mobile phone preparation, cruise control, satellite navigation and Audi Music Interface iPod connection to the standard equipment list.

Cabriolet-specific standard features include automatic front seatbelt feeders, a wind deflector, the lighting package including LED interior lights and a rollover protection system incorporating aluminium plates which deploy upwards behind the rear head restraints. 
UK-specific pricing has yet to be confirmed and will be announced nearer to the start of customer ordering later this year.

World premiere of Mitsubishi plug-in hybrid at Paris show

MITSUBISHI will give a global debut to the Outlander Plug-in Hybrid Electric Vehicle (PHEV) at the 2012 Paris Motor Show, which opens on September 27.

The Outlander PHEV uses the Plug-in Hybrid EV System powertrain developed by Mitsubishi and derived from its line-up of all-electric models.
Outlander PHEV is the world’s first plug-in hybrid SUV and offers: the environmental performance of an electric vehicle, the cruising range of a conventional internal combustion engine vehicle, and the on- and off-road performance of an SUV. 
Mitsubishi is due to bring Outlander PHEV to market first in Japan early in 2013 and then in other markets, including Europe.

The new Outlander PHEV is based on the new Outlander which first debuted in Russia in July and is to be introduced in other European markets starting from September. 
Targeting the mid-size category and above, which require extended cruising range, the Outlander PHEV has forecasted combined cycle fuel economy in excess of 61 km/litre, and a cruising range in excess of 880 km, which is on a par with a conventional ICE-powered car.

Alongside the Outlander PHEV, Mitsubishi will also be displaying the new European version of its global compact car, which makes its debut. It is slated to launch in Europe in February next year.

The European version of the compact car delivers emissions of 92 g/km from its 1.0 litre three-cylinder engine with five-speed manual transmission.
Peugeot cuts emissions on 3008 Hybrid4

PEUGEOT has cut emissions on the 3008 HYbrid4, the first full hybrid diesel-electric crossover in the world.

The model is now available with emissions reduced to 91 g/km from the HDi 163 bhp diesel powering the front wheels and a 37 bhp electric motor powering the rear wheels. The combined units deliver 200 bhp in a four-wheel drive car with Auto, Sport and ZEV modes.

The emissions reduction comes from Peugeot engineers aspects in the technology that introduce further optimisation.

New management software for the engines, including a number of improvements, has been developed. The changes, which optimise the phases of energy recovery and the management of the batteries, allowed new savings to be made in emissions and fuel consumption with the benefits most marked in an urban driving environment.
The 3008 HYbrid4 is now type-approved on the combined cycle at 91 g/km and the potential for 80.7 mpg for the version fitted with very low rolling resistance Energy Saving 16-inch tyres. The models fitted with other tyre sizes (16-inch M+S (‘Mud & Snow’), 17-inch or 18-inch) also see their emissions reduced to 99 g/km.
Special edition Mazda models available to fleets for the first time

STANDARD contract hire support terms are available to leasing companies on special edition models, including the new Venture Edition models, available across the Mazda2, Mazda3 and Mazda5 ranges, and two special edition Mazda MX-5 ‘Kuro’ models for the first time.

Mazda head of fleet Steve Tomlinson says he is confident the new Venture Editions and Kuro models will appeal to fleet decision-makers and company car drivers and will further increase fleet demand.
Tomlinson said: ‘Historically special edition Mazda models have been excluded from our standard support terms to contract hire and leasing companies and subsequently have had less appeal to fleets.

‘However, as we continue to move from fifth to sixth generation Mazda models with the launch of the all-new Mazda6 following the recent arrival of the Mazda CX-5, we decided that our support term agreements would now include special edition models.

‘That means contract hire and leasing companies benefiting from those agreements will be able to provide an immediate quote to fleet customers. As a result of the added specification, such as Sanyo TomTom satellite navigation with integrated Bluetooth which has fleet appeal, the Venture Edition models deliver increased value for fleet customers so we expect an increase in corporate interest in the new range.’

All Venture models come equipped with a 5.8-inch Sanyo TomTom satellite navigation system with integrated Bluetooth, gunmetal alloy wheels and front fog lights.

The Mazda2 Venture costs from £12,995 on-the-road and is based on the 84 PS 1.3 litre MZR five-door Tamura with emissions of 115g/km and combined cycle fuel economy of 56.5mpg.

The Mazda3 Venture is available from £17,495 on-the-road and comes with a choice of 105 PS 1.6 litre MZR petrol (emissions of 144 g/km and combined cycle fuel economy of 44.8 mpg) or 115 PS 1.6 litre diesel (emissions of 115 g/km and combined cycle fuel economy of 65.7 mpg) engines.

The Mazda5 Venture is available from £19,995 on-the-road and comes with a choice of either a 150 PS 2.0 litre MZR petrol (emissions of 159 g/km and combined cycle fuel economy of 40.9 mpg) or 115 PS1.6 litre diesel engine (emissions of 138 g/km and combined cycle fuel economy of 54.3 mpg).

The Mazda ‘MX-5 Kuro’ models - Kuro means Black in Japanese - are based on the MX-5 SE and Sport Tech models. The Kuro is available as a 126 PS 1.8i soft-top (£18,495 on-the-road) and a 160 PS 2.0i Roadster Coupe (£21,995 on-the-road) with additional specification highlights over the donor car that offer a more sports focused exterior and sophisticated leather interior fittings.

New V8 Porsche Cayenne diesel to become ‘torque’ of the town

PORSCHE is extending its Cayenne range with the launch of a new V8 twin-turbo 4.2 litre diesel offering 382 bhp and 850 Nm of torque, the most pulling power of any of the models in the line-up.

Compelling combination of power and efficiency; 0-62mph in 5.7sec, 34.0mpg, 218 g/km CO2

On sale in January 2013 and priced from £58,243 in the UK, the new Cayenne S Diesel completes the 0-62 mph sprint in 5.7 seconds, has combined cycle fuel economy of 34 mpg and emissions of 218 g/km.

Aiding efficiency and comfort is the auto start/stop function; the world’s only V8 diesel SUV to offer the feature.
Externally, the new model displays the typical visual features of the eight-cylinder petrol Cayenne S. The brake system, for example, has been optimised to handle the car’s power output, and it is identified by its silver brake callipers. The black front intake grilles emphasise the open air inlets. The ‘diesel’ badges on the front wings hint at the engine under the bonnet, and the model badge at the rear identifies it as a Cayenne S.

Standard equipment includes Porsche Traction Management (PTM) all-wheel drive, leather interior, dual-zone automatic climate control, front and rear parking sensors, cruise control, audio system with seven-inch touch-screen, eight-way powered front seat adjustment, front and rear electric windows, 18-inch alloy wheels, a 100-litre fuel tank and a three-year warranty.
New performance model headlines changes to Peugeot RCZ range

PEUGEOT is making a number of changes to its RCZ Sports Coupé range including the introduction of a performance model - the most powerful production model in Peugeot’s history.

The 1.6 litre THP 260 bhp version with enhanced performance will be previewed as the ‘RCZ R Concept’ at the 2012 Paris Motor Show later this month. 

A specific power output of more than 160 bhp per litre is among the highest in the world for a production vehicle, and emissions will be approximately 155 g/km.
The new RCZ range will go on sale during the first quarter of 2013 and will feature a completely new front face including new headlamps.

The interior has evolved to enhance features in detail, in particular: the gear lever surround which is now lacquered black, and on GT models the door trim pads are trimmed with leather inserts, and two aluminium inserts adorn the dashboard/centre console.

The new RCZ will be fitted as standard, with an acoustic windscreen and a Visibility Pack consisting of automatic wipers, automatic headlamps, electrochromatic interior mirror, guide-me-home lighting and approach lighting on unlocking.

Manufacturer news___________________________________________

JLR invests £370m in new Range Rover development

JAGUAR Land Rover has invested £370 million to upgrade its UK manufacturing facilities and increase productivity as it prepares to launch the all-new Range Rover in 170 countries around the world.

Inaugural sales of the fourth-generation Range Rover begin this month following a three-year engineering project, supporting 1,000 jobs in design, product development and manufacturing at Jaguar Land Rover.

Dr. Ralf Speth, Jaguar Land Rover CEO, said: ‘This outstanding new Range Rover symbolises our commitment to investing in Britain and exporting around the world, delivering class-leading performance, agility, quality and luxury in a model that enjoys iconic status in almost every market. 
‘Through a £370m investment in our manufacturing facilities we have been able to build the world’s first SUV with lightweight all-aluminium construction, a car that is 20% lighter, with fuel consumption and carbon dioxide emissions reduced by 22%.’

As part of the £370m investment package, Jaguar Land Rover has installed a new aluminium body shop for the latest Range Rover at the company’s Solihull plant, along with upgrades to paint-applications technologies, trim assembly, warehousing and Jaguar Land Rover’s first customer handover centre.

The Range Rover forms part of a new model offensive by Jaguar Land Rover, which will launch shortly the Jaguar XF Sportbrake and the new Jaguar F-Type sports car.

‘Jaguar Land Rover is firing on all cylinders, generating export revenues of close to £8 billion a year as we meet demand for a model-range that justifies continued expansion in our UK facilities and elsewhere,’ added Speth.

Customers will begin taking delivery of the new vehicles in early 2013, some 40 years after the first Range Rover was unveiled.

Additionally, the company is spending in excess of £1.3bn with suppliers around the world, with £800m of that in the UK alone, supporting an estimated total of 190,000 jobs in the UK supply chain.

As part of its recent expansion, Jaguar Land Rover has:

· Opened a new state-of-the-art manufacturing facility at Solihull
· Begun work on a £355 million engine factory near Wolverhampton

· Moved to 24-hour production at Halewood on Merseyside to meet demand for the Range Rover Evoque

· Created 1,100 new jobs at Jaguar’s Castle Bromwich plant

· Launched Land Rover assembly in India; and
· Signed a joint venture agreement with the aim of launching manufacturing in China, subject to regulation approval.

In August, demand for vehicles helped lift pre-tax profits by 32% to £333m for the first quarter of the current fiscal year, with more than 85,000 cars sold in the three months to June 30.

John Edwards, Land Rover global brand director, said: ‘Land Rover is a brand with momentum, we have ambitious plans for our future and we are broadening our footprint.’


Full technical specification and pricing of the new Range Rover will be released ahead of the Paris Motor Show later this month.
Honda continues £267m investment plan at Swindon plant

PRODUCTION of the new Honda CR-V has started at the manufacturer’s Swindon factory and it signals the continuation of a £267 million investment programme into new models and engines at the plant.

It is the single biggest investment into Honda‘s UK manufacturing base in over a decade and supports the new Civic, production of which started in December last year, the new CR-V and the new 1.6 litre diesel engine for the Civic due in December.

A total of 500 new staff - or Associates as they are known - have been recruited and trained this year to build the new cars and engine, taking the total workforce to 3,500.

By the end of the year, production at the Swindon plant is forecast to have doubled on last year’s figure, up to 183,000 units. Honda aims to increase that figure to 250,000 units per year, within three years.

A total of 60% of the production at the plant is for export with the factory producing cars and engines for over 60 countries around the world, including Europe, Middle East, Africa and Australia.

Business Secretary Vince Cable, who visited the Honda site last Thursday (September 6), said: ‘This multi-million pound investment by Honda in its 20th year of car production in the UK is great news for Swindon and the automotive sector. 
‘Having created a host of new jobs, the investment supports the Government’s ambition to encourage new investment and exports as a route to renewed growth and a more balanced economy.’

Light commercial vehicles______________________________________

London congestion charge inequality lands van fleet with £3,000 bill

LOW emission van operator Plantire is calling for light commercial vehicles to be included within the London congestion charge Greener Vehicle Discount scheme.

Cars which have carbon dioxide emissions of 100 g/km or less and meet the Euro5 standard for air quality qualify for a 100% discount on the £10 per day London congestion charge. However, light commercial vehicles under 3,500 kg gross vehicle weight (category N1) are not eligible for the Greener Vehicle Discount.

That, says Vauxhall Commercial Vehicles customer Plantire, does not provide the same incentive for firms choosing to operate low emission vans in the capital as it does for cars.

Vauxhall’s Corsavan 1.3 CDTi ecoFLEX with Start/Stop technology achieves emissions of 89 g/km, exactly the same as the equivalent five-door Corsa, but unlike its passenger car variant, its operators must pay the £10 per day congestion charge.

Plantire, a hoist hire firm based near Heathrow, runs two Corsavans as service vehicles and makes an average of around six journeys per week into the congestion charge zone. It says it is effectively being penalised for running a low emission van in London to the tune of around £3,000 per year.

John Tocher, Plantire’s general manager, said: ‘Although we knew when we ordered the Corsavans that they were not exempt, we felt sure that Transport for London would change the exemption. 
‘It makes sense that if cars with emissions under 100 g/km CO2 are exempt, vans emitting less than 100 g/km CO2 shouldn’t have to pay the congestion charge either.’

He continued: ‘We chose the Vauxhall Corsavan ecoFLEX because of its low running costs and to reduce our carbon footprint. We love that it has clever green technology like Start/Stop and although we have noticed fuel cost savings, having to pay the congestion charge is almost negating these savings and seems grossly unfair.’
Despite the exclusion of vans from Transport for London’s green transport initiative, the capital’s Mayor, Boris Johnson, has expressed emphatic support for light commercial vehicles in the capital, stating previously: ‘Vans are the lifeblood of this city. This noble bunch is mostly small business owners and independent traders who are focused on grafting hard to support their families and build a better future.’

The Corsavan 1.3 CDTi ecoFLEX with Start/Stop is Vauxhall’s most efficient commercial vehicle ever, achieving 83.1 mpg on the combined cycle.

Richard Collier, Vauxhall’s national commercial vehicle sales manager said: ‘Ultimately we would love all our Corsavan ecoFLEX customers to get the same congestion charge exemption enjoyed by our Corsa ecoFLEX customers, both of which boast sub-100 g/km CO2 emissions.’
Weak van sales put focus on demand rising in 2013

VAN registrations were even weaker than expected last month as businesses possibly held off taking delivery of new models until this month’s launch of the new ‘62’ plate or possibly into 2013.

Data from the Society of Motor Manufacturers and Traders (SMMT) reveals that just 9,308 new vans were registered in August - a notoriously weak month for registrations - down from 10,640 in August last year.

It means that in the first eight months of 2012 van sales are 8.1% down on last year at 148,007 (2011: 161,040).

However, sales were perhaps weaker than expected leading to the SMMT to declare that it hoped that business confidence would improve thus triggering a van market recovery in 2013.

Registrations of medium and heavy vans both fell last month along with sales of 4x4s. Sales of vans in the 2-2.5 tonne sector fell 36.4% to 1,169 (August 2011: 1,837) to leave year-to-date volumes 4.9% down at 19,647 (2011: 20,663); sales of 2.5-3.5 tonne vans fell 12.2% last month to 5,449 (August 2011: 6,424) to leave year-to-date volumes 5.1% down at 85,224 (2011: 89,763) and demand for 4x4s fell 42.4% to 99 (August 2011: 172) to leave this year’s registrations 5.4% down at 3,908 (2011: 4,133).

However, demand for sub 2.0 tonne vans increased 17.3% last month with sales totalling 1,640 (August 2011: 1,398) but volumes are 16.1% down in 2012 at 25,247 (2011: 30,087); and pick-up sales also increased last month (up 17.6%) to 951 (August 2011: 809), but registrations are 14.7% down for the year at 13,981 (2011: 16,394).

Ford reveals all-new global Transit and Transit Connect

FORD has revealed a new generation of Transit and Transit Connect commercial vehicles.

The introduction of the new generation Transit and Transit Connect models is a major step in Ford’s commitment to completely redesign its entire commercial vehicle line-up for Europe by the end of 2013.

The all-new Ford Transit replaces the heavier two-tonne Transit derivatives in Europe and other worldwide markets. 
Ford says the new models will offer a comprehensive range of body styles and derivatives, with multiple wheelbases, roof heights and new chassis cowl versions.

For Europe, a full range of Transit bodystyles and derivatives, offering front-wheel drive, rear-wheel drive and all-wheel drive, will be powered by the latest 2.2 litre Duratorq TDCi diesel.

The all-new Transit Connect will deliver new standards for the sub-one-tonne segment for load-carrying ability, cost of ownership and dependability, says Ford.

Available in a choice of short and long wheelbase versions, the new Transit Connect will offer European customers the most flexible and functional loadbox in the segment, with a host of features to enhance everyday productivity, said the manufacturer.

In Europe, deliveries of the all-new Transit and Transit Connect are due to start by the end of 2013.

Peugeot and Citroën charge in with new electric vans
PEUGEOT and sister company Citroën are to expand their van ranges with the launch of electric versions of the Partner and Berlingo, which both debuted at this month’s Hanover Motor Show.

Shown as the Prologue, the 100% electric Partner LCV will go on sale in the second quarter of 2013.

The new Partner, restyled in spring 2012, will be further extended with the launch of a new model with emissions of 118 g/km in November 2012.
The new Partner Electric is equipped with an electric drive train fitted under the bonnet and operates on two high-energy lithium-ion battery packs with a capacity of 22.5kW/h. 
Fitted to the under body of the vehicle, either side of the rear axle, they are said to preserve Partner’s road handling behaviour as well as the useable dimensions of the load space. Partner Electric also has an electric motor offering 67bhp and torque of 200 Nm.

To make it suitable for all types of daily use, Partner Electric benefits from two charging modes for its battery: a normal charge (up to 16A) in six to nine hours and a fast charge (up to 125A) allowing recovery of 80% of the capacity of the batteries in 30 minutes. The normal charging flap is located on the right hand front wing of the vehicle, while the fast charge socket takes the place of the fuel filler flap on the left hand rear wing.
The van has a range 105 miles, which Peugeot claims places Partner Electric as the new benchmark in the electric small van segment.
Available in two lengths (L1: 4.38m and L2: 4.63m), the Partner Electric offers the largest load volumes in the small van segment. The load volume of up to 3.3m3 for L1 with a load length of 1.80m and 3,7m3 for L2 with a load length of 2.05m, for a payload of up to 685kg, are the best in its category.

With its Multi-flex bench seat that can accommodate three people at the front, the arrangement allows the load volume to be increased to 400 litres. The load capacity is then lifted to 3.7m3 for L1 with a load length of 3m and to 4.1m3 for L2 with a load length of 3.25m.
Fewer details of the Citroën Berlingo are available, but it will have a load volume of up to 4.1 m3 and a payload capacity of 675 kg. 

Fiat adds new model to Doblò line-up

FIAT has expanded its Doblò Cargo van range with the introduction of the XL version featuring a long wheelbase and high roof to give a load volume of 5.0 m3 and a payload of 1,000 kgs.

Billed as new proposition previously unavailable in the segment, the model is available 
powered by a choice of three Euro5 turbodiesel engines: 1.6 MultiJet 105 bhp, 1.6 MultiJet 90 bhp MTA and 2.0 MultiJet 135 bhp. Combi versions will be available with the 2.0 MultiJet 135 bhp only.

The new XL version will sit between the purpose built van and small panel van segments and is likely to attract customers from the latter, says Fiat, as it offers the same load capacity and payload (one tonne) but at a lower price.

The Doblò XL will be available in Cargo N1, Combi N1 and M1 versions and as with the existing Doblò Cargo and Combi range, the Doblò XL will be available in two trim levels. In addition, Combi M1 versions will have side airbags and ESP as standard equipment.

The Doblò XL is available to order now with pricing starting at £15,765.00 (basic) for the Doblò XL Cargo Base 1.6 MultiJet 16v Diesel 105, rising to £19,045.00 (basic) for the Doblò XL Combi SX M12.0 MultiJet 16v Diesel.    

Manheim joins FTA’s Van Excellence Scheme

MANHEIM has become the first vehicle remarketing company to join the Freight Transport Association’s Van Excellence Scheme as a partner. 

James Davis, director of commercial vehicles, Manheim Remarketing, said: ‘When I first heard about the scheme, I was incredibly excited about the increased professionalism and credibility it brought to our industry. 
‘Manheim has been auctioning commercial vehicles in Britain since 1921 and is the world’s largest vehicle remarketing organisation. 
‘We now have a new platform to work collaboratively and strategically in support of the UK’s van owners and operators on this scheme. My CV team alone has over 100 years of collective CV remarketing experience. We’re all looking forward to contributing this knowledge, our energy and passion to further drive our industry forward.’

Mark Cartwright, head of vans and light commercials, Freight Transport Association, said: ‘Manheim is a great addition to the ranks as it has an enormous passion for the van and LCV market and has been supportive of Van Excellence from its launch.’
The Van Excellence Scheme is an industry initiative originally launched in 2010. It is a code that defines demanding but achievable standards for van operation. The scheme recognises and celebrates industry leading standards of operator compliance and represents the interests of the industry.

AA DriveTech boosts CPC Training with British Red Cross

AA DriveTech and the British Red Cross have teamed up to provide both essential driving and life learning skills that qualify for the mandatory Driver Certificate of Professional Competence [Driver CPC] training required by truck, bus and coach drivers.

‘AA DriveTech’s aim is to eliminate road death and serious injury by managing the risk out of road operations,’ said Jason Vallint, AA DriveTech’s business development director. 

‘To be able to offer first aid skills through one of the very best recognised global brands fits very well into our Driver CPC course offering, as we continue to develop a comprehensive course portfolio. This course is particularly applicable to passenger carrying vehicle operations operating both at home and abroad.’

The seven hour long, workshop-based course can accommodate up to 10 people and can be delivered at client premises throughout the UK. Weekend delivery is also possible and open courses may be made available at a later stage, subject to demand.

‘Professional drivers need professional skills,’ Angela Morrison, national training manager of the British Red Cross. ‘They are often lone workers and tend to be the first on scene in road incidents where they could potentially provide emergency assistance to other road users. But they may not have the basic knowledge, confidence and capability to administer simple life-saving interventions.

‘Providing drivers with essential first aid skills to complement their existing knowledge can help them save a life.’

Residual value update_________________________________________

Fleet and lease car values rise to record level as supply issues dominate

ON-going supply issues continue to dominate the used car sector, according to auction giant BCA, which recorded a slight drop in overall values last month although a rise in the fleet and lease sector to a new record level.

Across the board used cars averaged £6,158 in August, down £22 compared to July, according to BCA.  
The small reverse was largely as a result of a change in model mix, as lower value part-exchange cars represented a slightly bigger percentage in August than the previous month, said BCA. 
However, the year-on-year figure suggests continued value evolution with August 2012 being £270 or 4.5% ahead of the same month last year (£5,888), despite cars being on average older (62.65 months) and higher mileage (59,258 miles).

Within the individual product sectors, on-going supply issues meant values continued to rise.  
Average fleet and lease car values improved by £101 compared to July to reach a new record monthly value of £8,154. Year-on-year, the fleet and lease sector recorded a significant 12.9% uplift (August 2011: £7,222), which means year-on-year comparisons have recorded double digit improvements for three months consecutively.

CAP performance at 97.59% improved compared to July, with average age (40.81 months) and mileage (48,346 miles) relatively static. Performance against original MRP (Manufacturers Retail Price) improved marginally to 40.81% across the fleet and lease sector.

Meanwhile, average part-exchange values increased by just £2 compared to July, but this also established a new high point of £2,951 and year-on-year figures are well ahead.  Nearly-new values also posted a small improvement to £19,370. 

BCA communications director Tony Gannon said: ‘August provided another welcome result for vendors, but the short term prospects suggest that volumes will rise from mid-September onwards.  
‘This traditionally exerts some pressure on average values and conversion rates and that could be even more pronounced this year thanks to the continuing uncertainty surrounding the economy and the pressure on consumer disposable income.  

‘Demand is patchy and even though prices have remained relatively strong throughout the summer months, this is largely as a result of the constrained supply leading to very competitive bidding.’
He added: ‘While the best quality stock - the condition 1 and 2 cars - will continue to attract a lot of buyer attention and achieve strong prices, it is the poorer presented vehicles that might begin to struggle. If the market conditions tighten then these vehicles will need to be competitively priced if they are to be sold.’
Seasonal factors see LCV prices stutter, but annual values still rising

AVERAGE used LCV values fell by £154 (3.6%) to £4,075 in August compared to July, although year-on-year figures remained ahead.  
Average age of vehicles going under the hammer increased by a month to more than 58 months while average mileage fell to 78,000.  
While values increased in the dealer part-exchange sector, they fell for fleet and lease and nearly-new vehicles.  Performance against CAP average improved over the month by more than a point to 99%. 

Year-on-year, August 2012 was marginally ahead of the same month in 2011 by just £19, although average age (58.31 months) and average mileage (78,167) increased by 7.5% and 5.9% respectively. Performance against CAP slipped by over four points year-on-year to 99.04%.

Monthly values in the fleet and lease LCV sector fell back to £4,844 in August from £5,029 in July.  It is the lowest value recorded for a year, highlighting that seasonal pressures still have a part to play and performance against CAP dropped by a point to 98.6%.   
Retained value against Manufacturer Recommended Price was static at 30.58%, although average age (45.24 months) rose slightly. August 2012 was £193 (4.1%) ahead of the same month last year - despite the average van being both older and higher mileage (71,659) this year.

Duncan Ward BCA’s general manager - commercial vehicles, said: ‘August is typically a weaker month for demand and that factor combined with a slight change in mix as more lower value part-exchange vans were sold saw values fall, month-on-month.
‘However, little has changed in the wider marketplace. Buyer confidence remains fairly fragile and trade buyers are looking for a quick turnaround and often buying to order, rather than speculating on vehicles. This results in the very best retail vehicles often making exceptional money, while vans in poor condition may struggle for attention.’
He added: ‘The market remains short of good quality, ready to retail used vans, and this is set to continue for some time to come.’  
Writing in BCA’s recently published ‘2012 Used Car Market Report’, Professor Peter Cooke said there was a potential shortfall of some 375,000 first-time used LCVs in the marketplace, as a result of the low new LCV volumes since the onset of the recession in 2008.  
The effects was already being felt but would hit hardest in 2013 and 2014, he said, when replacement volumes reaching the used market from the fleet and lease sector would be exceptionally low.
VRA conference to encourage focus on new technologies

THE Vehicle Remarketing Association (VRA) is running a Technology Showcase and Conference on October 30 sponsored by 1Link, to highlight the new technologies that will transform the industry over the coming decade.

It will be held at the Kassam Stadium Oxford and gives 150 attendees the chance to listen, debate and discuss how technology will impact the B2B and B2C sectors.

Five key speakers will bring a number of subjects to life including how 4G will increase the communication power of mobile phones, the ongoing development of mobile business applications including Apps and how personal driver data information can be compromised by the data storage power of your average company car.
The 10am-4pm event will also feature futurist Josef Hargrave who will take a more strategic view on how remarketing companies should consider the use of technologies going forward to update and change their operating environments.

Ten companies are launching new remarketing technologies for the very first time including epyx , BCA, Manheim, Trader Media Group, Vodafone, CAP, SMA, Autosonshow and Autoclenz.

Tickets can be purchased by non members via www.vehicle-remarketing.co.uk for £75, while full members receive their first ticket free and associate members benefit from a reduced price of £45.

The speaker line-up will see:

· Vodafone outline the impact 4G will have on the power of mobile phones for both B2B and B2C sectors when it hits the UK in 2013
· Technology guru Jamie Mutton talk about the ongoing development of mobile applications, including Apps in  the automotive remarketing and retail sectors
· Futurist Josef Hargrave from ArupForesight Innovation & Incubation look into his crystal ball on how the remarketing industry can think more strategically about its future operating
· David Tomes from Auto Intelligence look at the growing problem of personal data being left

Additionally, a panel session will discuss how technology will help drive improvements and efficiencies within the industry

‘The remarketing industry is entrenched in the use of technology both on a B2B and B2C level. Our event helps us understand how technology will add value to our industry in the next decade and how it will transform the way companies work in the future,’ explained John Davies, chairman of the VRA.

Politics and regulation_________________________________________

OFT fuel review a distraction from the key issue of high tax

THE Office of Fair Trading’s probe into UK fuel prices is a distraction from the main issue of the Government helping the transport sector by reducing its tax take from the pumps, according to The Fuelcard company.

The company’s marketing director Jakes de Kock said following the OFT’s announcement that it was to investigate excessive fuel price claims (Digest: September 6), that The Fuelcard Company welcomed the report into fuel prices.

 

However, he added: ‘It’s interesting to note that this review will not cover any aspect of fuel tax which in real terms makes up over 60% of the final price of fuel, compared to which the retailer margin is minimal. 
‘Through fuel cards, our customers have access to wholesale fuel prices and yet fuel still accounts for up to 30% of a fleet’s total operating cost. With pump prices continuing to rise, the transport sector will surely crumble if support is not provided.

 

‘Campaigners, such as FairFuelUK, have worked tirelessly to lobby to reduce fuel duty and, while all support in reducing the overall price of fuel is welcome, perhaps this review is really distracting us from the bigger issue of how the Government should be helping the transport sector through reduced taxation.

 

‘The results of the OFT report are due in January, conveniently after [Chancellor of the Exchequer George] Osborne has introduced his 3p per litre fuel tax rise. In my opinion, the OFT review is too little, too late and not focusing on ‘the bigger picture’.
Chancellor’s Autumn Statement set for December 5

CHANCELLOR of the Exchequer George Osborne will make the Government’s Autumn Statement in which he will lay out economic forecasts and policy statements on Wednesday, December 5 at 12.30pm.   

The Statement is regarded as the second most significant economic event of the parliamentary year after the Budget.
Last year, Osborne also used the occasion to announce a host of measures leading commentators to describe it as a ‘mini-Budget’.

Motorists are driven to distraction by texting and tweeting

POLICE should target more drivers who are using their mobile phones while on the move amid rising concerns that they are a major distraction to safe driving.

Drivers are using their mobile phones in cars for more than talking, according to new research from the AA. Some drivers are texting, emailing, tweeting, updating Facebook or taking photographs on the move, says the organisation.

 

A small majority (58%) say they have never used a hand-held phone in the car but of the 42% that have used a phone 60% say it distracted them from driving, according to a recent AA/Populus poll of 20,936 drivers. 
The AA says that’s worrying as it implies almost 40% think using a hand-held mobile is not distracting.

 

Three quarters of drivers (74%) see others using mobile phones on some or most journeys with one quarter (25%) seeing it on every journey, according to the research. Some 20% admit to having used a mobile phone to send a text and even 4% admit to checking emails and 2% to sending emails on the move. Finally, 2% say they have read Twitter or Facebook updates on the move and 1% have even tweeted on the move.

 

Another worrying and morbid development is the advent of ‘digital rubber neckers’ - drivers who feel the need to use their phones to film or photograph serious crashes on the motorway, says the AA. 
Last month on the M1 in Northamptonshire the police recorded 80 drivers using their phones or cameras to photograph emergency services attempting a four and a half hour rescue of a 21-year-old women driver trapped in her crashed truck. The seriously injured driver was eventually flown by air ambulance to hospital and survived the crash. 
The police have contacted most of those drivers, some of whom were company drivers, to warn them about their illegal and irresponsible behaviour but haven’t prosecuted the drivers.

 

The use of hand-held phones while driving has been illegal since 2003 yet AA/Populus figures suggest their use is still widespread. Whether talking on a hand-held phone, texting, emailing or taking a picture drivers face a £60 fine, three penalty points on their licence and increased insurance premiums. The penalties could be more severe if the actions are deemed to constitute careless or dangerous driving.

 

Edmund King, AA president, said: ‘Drivers need to concentrate on driving rather than be distracted by their digital technology. Our research shows that some drivers are now using their smart phones for more than talking on the move. It is really not smart to talk, text or tweet on the move.

‘Digital rubber neckers who photograph crashes really are morbid voyeurs who should be concentrating on the road not the victims of crashes. It beggars belief that these macabre motorists should put their lives and others at risk through their lust for twisted metal.

‘We would like to see the police target more mobile phone abusers so that the message gets out that it is not worth hanging on the telephone while driving. However, we have seen a 29% reduction in traffic police in the last decade so their resources are stretched.’ 
Dealer news__________________________________________________

General motor industry news___________________________________
Car registrations stable ahead of key ‘62’ plate change

FLEET sales fell 8.5% last month but a rise in private demand meant that overall new car registrations increased 0.1% in August to 59,443 (August 2011: 59,346).

However, with only a third of the year remaining new car sales have increased 3.3% to 1,260,997 units in the first eight months of 2012, up more than 40,000 units on last year (1,220,618), according to latest figures from the Society of Motor Manufacturers and Traders (SMMT).

Accounting for around 3% of the total market, August represents a small volume month ahead of the September plate change that typically accounts for around 17% of the year’s total.

SMMT chief executive Paul Everitt said: ‘August traditionally represents a small share of the new car market as motorists anticipate the arrival of the new 62-plate in September. The economic outlook remains challenging, but vehicle manufacturers and dealers are working hard to sustain demand and deliver great value products and services to customers.’

The SMMT said August sales, although down on the pace of growth compared with recent monthly gains, were broadly in line with expectations. The increase, although tiny, was the sixth successive month of growth and the seventh rise in the first eight months of this year.

The new ‘62’-plate is forecast by the SMMT to see more than 330,000 registrations in September, in line with the 2011 outturn.
Fleet sales last month totalled 30,156 (August 2011: 32,975) to take year-to-date volumes to 641,608, down 0.7% on last year’s eight-month total of 646,294. Business car volumes fell 4.7% to 1,715 (August 2011: 1,799) to leave 2012 registrations down 15.4% at 51,617 (2011: 60,978). Private registrations increased 12.2% last month to 27,562 (August 2011: 24,572) to take 2012 volumes to 567,772, up 10.6% (2011: 513,346).

The Ford Fiesta was the best-selling vehicle last month (2,993 units) and is the best-seller this year (70,096) with Ford topping the manufacturer sales charts in August (8,094 units) and year-to-date (176,999). 
Fuel prices rise close to record levels

UK pump prices are rising close to record levels with the average pump price of a litre of unleaded petrol reaching 139.71p, within 3p of the 142.48p record set in mid-April, and a litre of diesel costing 143.98p, compared to mid-April’s record of 147.93p.

Petrol had fallen to a summer low of 130.81p and diesel 136.12p, both on July 1, according to the AA.

Since then, the cost of a typical 50-litre tank refill has risen £4.45 and £6.29 for an 80-litre commercial van tank. 
Last week, European petrol refining margins rose to their highest level for five years, blamed on the impact of Hurricane Isaac, upcoming refinery maintenance schedules and refinery fires in North and South America.

AA president Edmund King said: ‘Once again UK drivers find themselves being dragged over a barrel, as does business and Bank of England inflation targets. Last week, government statistics showed that traffic on minor country roads fell by 5% - such was the impact of record high fuel prices on rural communities.

‘Traditionally, the price of petrol falls off at the end of summer, which makes five-year-high refining margins pushing up pump prices a particularly bitter pill to swallow. 
‘Closing Coryton and refineries on both sides of the Atlantic, supposedly because of excess production capacity, seems less justified; and why can’t planning and storage prevent maintenance schedules from driving up the price of petrol before they actually happen? Or is yet another convenient excuse for market speculators to make a killing at the expense of the consumer, business and economic recovery?’

King added: ‘MPs debate ‘effects of the oil market on the price of petrol and diesel’ today (Thursday, September 13) and a Westminster Hall debate yesterday (Wednesday) looks at the fuel price-induced tragedy in rural Britain. 
‘The Office of Fair Trading has launched an investigation, but drivers are growing weary of words - they want action. The Justine Greening [former Transport Secretary] initiative to introduce a wholesale price track this year and make fuel prices more transparent would have been big step forward, but now it’s on hold.’
New car prices continue to rise

AVERAGE new car prices increased in August by 0.548% or £159 from £28,973 to £29,132, according to DrivenData.
It is the 10th time prices have increased in the last 12 months. The average annual price since August 2011 has increased by 3.609%, or £1,015 from £28,117 to £29,132.

The underlying pace of inflation in car prices has increased over the past 12 months to 3.6%. It rose by 3.324% between August 2010 and August 2011.

People on the move____________________________________________

Nash takes on CEO job at IMI

STEVE Nash, currently after sales director of BMW, will be joining the Institute of the Motor Industry (IMI) as CEO in January 2013.
He will replace Sarah Sillars, who currently heads up the IMI and will leave at the end of the year.

Nash has been a non-executive member of the IMI Group Board in the role of president since 2009 and five years before that as chairman. He has led the IMI through periods of change and has been instrumental in its significant successes, including the IMI’s relicensing as the Sector Skills Council (SSC) for the automotive retail sector in 2009.

Nash has worked in the motor industry on both retail and manufacturing sides since graduating in 1977. He joined BMW in 1986 and has been a director of the company since 1997, including a period as group after sales director, looking after the Rover and Land Rover brands.
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Congestion charge inequality lands fleet with £3,000 bill





Car registrations stable ahead of key ‘62’ plate change





OFT fuel review a distraction from the key issue of high tax





Ford unveils major growth offensive with new cars and vans





Fleet car values rise to record level as supply issues dominate





Weak van sales put focus on demand rising in 2013





Fuel prices rise close to record levels





Seasonal factors see LCV prices stutter, but annual values rise














The Editor’s View











FLEET operator Plantire has identified an anomaly in the London Congestion Charge regime that it says needs resolving. And the company is right. Under the rules of the charge’s Greener Vehicle Discount scheme, which rewards operators of low or zero emission vehicles, cars with CO2 emissions of 100 g/km or less and that meet Euro5 air quality standards are totally exempt from the £10 per day charge. However, vans with emissions of 100 g/km or less are not. Plantire operates Vauxhall’s Corsavan 1.3 CDTi ecoFLEX with Start/Stop technology which has emissions of 89 g/km. Such emission levels are remarkably low. Over the years debate has raged about how it is difficult to exactly quantify van emissions because of huge variations in the loads they carry. But the same could be said of cars. For example, a car carrying five people and/or lots of equipment/goods will have higher emissions than a car with only the driver on board. The fleet industry should back Plantire and resolve to lobby Transport for London for change.
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