
                                                                        Issue no.492                                                                                    This week’s news for company executives                        October 04 , 2012  

Fleet file_____________________________________________________

Contract renewal apathy will prove a false economy, says GE Capital

AN emerging trend to let company car contracts ‘slide’ past their renewal date is a false economy that will often cost more than opting for a new vehicle, according to GE Capital’s Fleet Services division.

The company says that, like most lessors in the fleet sector, it is seeing an increase in requests from customers who want to lengthen their leases informally, although stresses that it is different from the last wave of contract renewals that occurred during the credit crunch.

Gary Killeen, fleet services commercial leader for GE Capital UK, said: ‘This is dissimilar to the contract extensions that occurred during the 2008 recession. Then, companies were battening down the hatches in response to an economic storm. The ‘renewal apathy’ that we are seeing now is a milder form of caution prompted by much milder economic uncertainty.

‘However, this tendency to let a renewal slide in the belief that it will save a few pounds is often a false economy. If you do the maths, a new car is often the more cost effective choice.’

In support of its argument, GE released figures comparing the new BMW320d Efficient Dynamics saloon against its 2008 equivalent. These show that the new model is typically £150 per year cheaper for an employer and £435 per year for an employee based on a four-year/80,000 mile cycle (see chart below).
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* Assuming a fuel cost of £6.45 per gallon on a car covering 20,000 miles per year on a four-year lease.

Killeen said: ‘When customers talk to us about potential contract extensions, we conduct a comprehensive analysis to look at the optimum solution. As with the BMW 320d, we find that in many cases opting for a new car is cheaper for both employer and employee.

‘Much of this is due to the impact that new car technology is having when it comes to cutting fuel consumption and reducing emissions. This means that, across most of the company car market, opting for a carefully chosen new vehicle will be the cheaper option in many, many cases.’

Killeen added that a large part of the trend towards contract extensions appeared to come not from financial reasoning but was often based more on emotional factors.

He said: ‘It’s natural to believe that if you forego something you want you are helping minimise cost. Employers who stop replacing company cars and drivers who stay in their old car for longer feel as though they are making a sacrifice at a point in time when the economic winds feel a little chilly, whatever the underlying finances.’

ARI arrives in Britain as FSG changes its name

ARI Fleet UK is the new name for Fleet Support Group (FSG), Britain’s largest independent fleet management company with 55,000 vehicles on its books.

The name change, which became effective on Monday (October 1), comes almost 10 months after Chippenham-based FSG was acquired by United States-headquartered ARI in December last year.

In the months since acquisition, significant developments have been taking place that it is said will increasingly enable ARI Fleet UK’s client base to benefit from ARI’s long-established record of significant investment in sophisticated IT solutions to further improve vehicle, driver and journey management.

Privately-owned ARI was established in 1948 and is the fastest growing fleet management company in North America having seen the number of vehicles on its books increase to 930,000 this year from 290,000 in 2001. 

The company has more than 2,400 employees and is ranked number one for customer service in the fleet industry in North America with a track record of delivering customised fleet management solutions to drive continuous client fleet improvement with boosts to efficiencies and operational effectiveness.

A number of ARI Fleet UK’s existing fleet customers - including Home Retail Group - are already starting to benefit from the raft of hi-tech online fleet management solutions already in use in North America which will gradually be rolled out to more British customers.

Specifically, ARI is the only fleet management provider - and one of only 100 companies in the world - using leading-edge ‘in-memory’ technology to speed reporting that is 3,600 times faster than any other available data processing system. Faster, more in-depth data analysis and reporting means more effective vehicle management, accident management, driver safety, and maintenance service programmes.

Geoffrey Bray, who founded FSG 25 years ago and is the chairman of ARI Fleet UK, said: ‘It remains business as usual, although existing and new customers operating cars, vans and trucks will benefit from an even more in-depth range of fleet management services.

‘FSG has prided itself over 25 years on delivering financial savings to its customers and that will continue with ARI Fleet UK. The game-changing technology that ARI is bringing to its UK customers will deliver significant benefits in driver, vehicle and journey management resulting in major savings in terms of total cost of ownership.’

Mark Bryan, who has a 20-year career in the United States fleet industry behind him, has been appointed managing director.

He said: ‘While it is the end of one era, today marks the start of a new one with the official launch of the ARI name in the UK. ARI’s family culture means that the company has a very similar ethos and approach to FSG, so there will be continuity.

‘However, technology is a major differentiator for ARI and its significant financial resources mean that there is a considerable opportunity for our customers and prospects in the UK to embrace a raft of new solutions to aid operating cost reduction.’

ARI  clients in the UK include: Autoglass, Balfour Beatty Utility Solutions, Clancy Docwra, Michelin, NATS Ltd (formerly National Air Traffic Services Ltd.), Network Rail, Office Depot, RWE npower, Warburtons and WHSmith.

Chris Conroy, executive vice president and chief operating officer ARI Canada and managing director of global operations, said: ‘Today is a proud day for ARI as it marks the arrival of the company’s name in the established UK fleet market.

‘We believe the comprehensive range of industry-leading fleet management solutions now available to our UK clients and available to prospects will further help to expand our service capability and our geographical reach.

‘We have many North American clients where our unique ability to deliver customised solutions has provided exceptional results and that trend will continues in the UK where companies are starting to benefit from the power of our investment in technology, highly sophisticated data and analysis tools and processes.’

Customers left waiting by poor delivery service standards

COMPANIES are failing to meet expected levels of service, with factors such as traffic and a lack of fleet management information contributing to regular late arrivals and unsatisfied customers, it is claimed.

A total of 92% of British consumers have suffered tradesmen and delivery firms turning up late for appointments, independent research has revealed.

According to the TomTom-commissioned study, conducted by global research consultancy TNS, more than a quarter claim to have experienced poor punctuality on a regular basis. Furthermore, 73% of those questioned say they are frequently kept in the dark about delays.

‘Good customer service will differentiate a company from the competition in any economic climate, in a recession it can mean business survival,’ said Thomas Schmidt, managing director, TomTom Business Solutions, a division of TomTom, which claims to the world’s leading supplier of in-car  location and navigation products and services 

‘Clearly companies are failing to meet expected levels of service, with factors such as traffic and a lack of fleet management information contributing to regular late arrivals and unsatisfied customers.’

The study also revealed that 96% of British consumers are not typically given precise appointment times by delivery and service companies, with three-quarters usually being given morning or afternoon timeslots at best.

Customers have expressed their frustrations with 60% believing these four-hour timeslots are unacceptable. In fact a quarter of those interviewed said unspecified appointment times were the biggest failing of service and delivery companies.

According to the study, 78% of consumers said they would be less likely to use a company again that failed to give precise or acceptable appointment timeslots. A further third (34%) believed service standards (punctual deliveries and job attendance times) had deteriorated since the global economic downturn.

Advanced fleet management systems calculate mobile workers’ journey times, based on live and historic traffic information, enabling companies to more accurately plan job schedules. It also enables jobs to be allocated by office-based managers to the most appropriate workers - based upon quickest arrival times - not simply to those who are closest to customers.

Schmidt concluded: ‘Fleet management technology has helped thousands of businesses realise significant efficiency gains, and in some cases, meet strict service level agreement (SLA) targets.

‘By boosting service and better managing expectations by communicating reliable ETAs, companies will minimise customer frustrations, culminating in a better experience for them and a strengthening of their business reputations.’

ICFM marks 20 years with 2012 members’ conference

THE Institute of Car Fleet Management (ICFM) celebrates 20 years since its foundation next month and the theme of its annual national members’ conference will mark the fact.

Although the theme of the event will be ‘20 years of the ICFM’, the main focus will be on the future with a morning session devoted to ‘Key Trends in Urban Mobility’. The afternoon’s guest speaker will be retired motor racing commentator Murray Walker, who will also present the training awards. 

The ICFM annual national members’ conference takes place on Tuesday, November 13 at the T-Building, Mini Plant, Cowley Road, Oxford, hosted by BMW Group UK and co-sponsored by FMG.

ICFM chairman Roddy Graham said: ‘Founded in 1992, this November we celebrate 20 years of the ICFM. This year’s conference will take a look at the ‘past’, the ‘present’ and to the ‘future’, showcasing heritage, the present day and debating what might happen over the next 20 years.

‘Central to the conference will be an in-depth, ‘in-dialogue’ look at ‘Key Trends in Urban Mobility’. This session will engage and enlighten the audience on the subject of urban mobility. It will consider how the future of urban mobility will be affected by technology, government, planning, sustainability and by energy. Panellists will debate what lessons can be drawn from the past 20 years and how the next 20 years might look.’

The ‘Key Trends in Urban Mobility’ session will be facilitated by Stephen Glaister CBE, Professor of Transport and Infrastructure at the Department of Civil and Environmental Engineering, Imperial College London where he is also director of the Railway Technology Strategy Centre; a former board member of Transport for London and director of the RAC Foundation.

The session will feature an expert panel of guest speakers including Professor Allan Hutchinson, Oxford Brookes University; Dr Colin Herron, managing director, Zero Carbon Futures; Caroline Watson, transport strategy manager, Energy Saving Trust; Darren Lindsey, head of government and public affairs, Michelin PLC; and David K Martell, chief executive, Chargemaster Plc.

Graham added: ‘The ICFM has been quick to adapt its education and training programmes to the changes in the market over the past 20 years and will continue to be a ‘leading light’, connecting people and promoting excellence in car fleet management practices.”

The annual national members’ conference will commence at 10am and finish at 3pm. ICFM members will be allowed to bring one guest with them.

To register their free attendance, ICFM members should complete the online booking form at www.icfm.com or alternatively call 01462 744914. The deadline for registration is November 5.

Soil Machine Dynamics launches salary sacrifice scheme with ALD

SOIL Machine Dynamics (SMD) has appointed ALD Automotive to provide a salary exchange car scheme as part of its flexible staff benefits scheme.

The partnership will be offered to more than 300 employees at the company which has a strong heritage in sub sea engineering and is one of the world’s leading manufacturers of remote intervention equipment.

Under the terms of the scheme named by SMD ‘SMD Rewards’, all permanent staff that have worked at the company for over six months, will be able to select new car models with the latest high-specification extras.

Catherine Grout, project accountant at SMD, said the salary exchange scheme was part of the organisation’s commitment to providing employees with the best choice of vehicle at competitive rates. 

She said that being able to offer current and potential employees an attractive choice of vehicle was a significant consideration in appointing ALD Automotive as the lease company provider.

Grout said: ‘We selected ALD Automotive because of its ability to provide our employees with an online solution which makes choosing a vehicle a simple. Employees can use a comprehensive modelling package that details how much less tax and National Insurance they could expect to pay when choosing a specific vehicle.’

Keith Allen, managing director, ALD Automotive UK said: ‘For companies looking for innovative ways of recruiting, retaining and rewarding staff at no cost, ALD Automotive’s salary sacrifice scheme is the complete solution.’

Ogilvie Fleet launches unique smart phone tax tool

FAST-expanding Ogilvie Fleet has launched what is says is a unique mobile company car tax tool.

The smart phone accessible driver benefit-in-kind tax calculator has been specially developed for Ogilvie Fleet - and access is open to everyone not simply existing customers.

The vehicle leasing and fleet management company already has a wide range of driver and fleet manager tools and other information on its website - www.ogilvie-fleet.co.uk - including the tax calculator.

However, explained Ogilvie Fleet sales and marketing director Nick Hardy: ‘We believe we are the first company car provider to offer drivers the ability to calculate their own tax bills away from their PC, on the move and from any internet enabled smart phone. 

‘When designing the Web App we were specific that it needed to work across any smart phone and tablet platform. Thus it works perfectly on an iPhone and yet equally as well on an iPad, Windows Phone, Android based phone/tablet or BlackBerry.

‘Once again Ogilvie Fleet, just as the company did with last year’s launch of its industry-leading online fleet manager portal, MiFleet Showroom, is at the forefront of technological developments to make the lives of company car drivers and fleet decision-makers easier.’

Armed with company car make and model information, users can access the specially developed tax tool app from their smart phone via the Ogilvie Fleet website to discover their tax liability. For those drivers who want technical data, the Web App also provides fuel consumption, speed/acceleration data, insurance groups and VED costs.

Technology in the website recognises that access is via a smart phone and not a PC and ‘right sizes’ all the information to ensure it is easily readable.

Hardy said: ‘Websites can be accessed via smart phones but without ‘right sizing’ the information is cumbersome and difficult to read.

‘The mobile tax tool is accessible directly via the Ogilvie Fleet website without the requirement to download a different app. It also gives drivers access to a range of other information, including the latest news, and the ability to book their vehicle in for a service. For Ogilvie Fleet’s own drivers, the Web App also provides access to critical emergency information, along with the ability to dial direct to their 24 hour support services from within the app.’

He concluded: ‘We have made the tool accessible to all-comers and not just Ogilvie Fleet customers to highlight the extent of the sophisticated range of services and online reporting available from the company.’

In the future, Ogilvie Fleet anticipates making a range of other tools accessible via smart phone applications.

RoSPA and Royal Mail join forces to recognise safe driving

THE Royal Society for the Prevention of Accidents (RoSPA) has welcomed Royal Mail as the latest member of its National Safe Driving Award Scheme (NSDA).

In joining the scheme, Royal Mail has made a commitment to managing and reducing the risks faced by their fleet drivers while out on the road for work purposes, by encouraging and rewarding safe and responsible driving.

Royal Mail will pilot the scheme in Hereford and Birmingham, involving a total of 263 drivers ranging in age from 18 to 65. 

The company has recently witnessed a change in its delivery structure, which will see many of the delivery workers sharing a van as opposed to using their own cars. The number of Royal Mail vans on the road will also rise.

Up to a third of all road deaths in Britain involve somebody who was driving for work and in 2011, more than 600 road deaths were linked to vehicles being driven for work purposes.

The NSDA scheme, which was relaunched in 1999, works by companies sending in a list of all their drivers, whose driving records are then kept by the Society, which also provides the company with driving manuals and road safety publications.

Each year, if the drivers have had no blameworthy accidents or convictions, each individual driver will receive a certificate through the scheme, with rewards for both individual drivers and companies after certain lengths of accident-free driving.

Rick Wood, head of training in RoSPA’s Driver and Fleet Solutions department, said: ‘A third of all road crashes involve someone who is driving for work purposes, so it makes good business sense to manage occupational road risk.

‘Rewarding good driving is a great way of boosting staff morale and helps to change people’s attitudes to driving. For many people, driving is the most dangerous thing they do for work and the NSDA scheme is an extremely effective way of encouraging and rewarding safe and responsible driving.’

Paul Gatti, Royal Mail logistics director, said: ‘Royal Mail is committed to improving the safety of its drivers and the public. We have introduced a number of initiatives in support of this, both in respect of vehicle technology and driving behaviours. 

‘The RoSPA National Safe Driving Award scheme is a way of acknowledging and rewarding those drivers who demonstrate their equal commitment to this culture, and we look forward to seeing the continually improving results.’

ATS forecasts ‘biggest winter ever for cold weather tyres’

ATS Euromaster says fleet customers have already placed 80% more forward orders for cold weather tyres for winter 2012/13 compared to last year, with the switch to winter rubber beginning in earnest from this week.

The company expects its total cold weather tyre sales this year to increase by 60% over 2011 volumes. Last year saw the company’s winter tyre sales jump by nearly 200% compared with 2010, when ATS Euromaster launched its winter tyre offer for car and van fleets.

Peter Fairlie, Group sales director at ATS Euromaster, said: ‘Demand is strongest from the fleet sector, where businesses and public sector organisations have experienced the benefits of cold weather tyres for two winters running.

‘Every major fleet customer which asked us to fit cold weather tyres last year is maintaining that commitment this winter - some are even rolling the policy out to additional assets.  

‘This growth demonstrates that once managers and drivers have experienced the benefits of winter tyres, they don’t want to be without them.’

Model update________________________________________________

Hyundai targets fleets with hydrogen fuel cell car

PUBLIC and private sector fleets are being targeted by Hyundai with the production launch of its hydrogen ix35 Fuel Cell car.

The Korean manufacturer says cars will be available for lease by the end of 2012, as it becomes the first global automaker to begin commercial rollout of zero-emissions vehicles. It expects to have up to 1,000 ix35 Fuel Cell cars on the road by 2015.

Hyundai says it has already signed contracts with cities in Denmark and Sweden to lease the ix35 Fuel Cell to municipal fleets.

Beyond 2015, Hyundai plans limited mass production of the ix35 Fuel Cell, with a goal of 10,000 units.

‘The ix35 Fuel Cell is the pinnacle of Hyundai’s advanced engineering and our most powerful commitment to be the industry leader in eco-friendly mobility,’ said vice chairman Woong Chul Yang, head of Hyundai research and development. ‘Zero-emissions cars are no longer a dream. Our ix35 Fuel Cell vehicle is here today, and ready for commercial use.’

Indeed, the car is this week on a tour of the UK as part of a European roadshow of hydrogen vehicles along with models from Mercedes-Benz, Toyota and Honda.

Hyundai says that as a true zero-emissions vehicle, the ix35 Fuel Cell is a powerful partner for public and private fleets that want to eliminate carbon emissions.

Powered by hydrogen, a fuel cell stack converts the hydrogen into electricity, which in turn charges the Lithium Polymer battery that powers the vehicle’s electric motor. The only emission generated by the ix35 Fuel Cell is water vapour.

The ix35 Fuel Cell is the halo vehicle in Hyundai’s Blue Drive sub-brand, the badge worn by the manufacturer’s cleanest vehicles, including Sonata Hybrid, i20 Blue Drive and BlueOn, Hyundai’s battery-powered i10.

As governments around the world step up regulations to reduce carbon output and fossil fuel dependency, zero-emissions mobility solutions such as Hyundai’s ix35 Fuel Cell are expected to become a driving force of change. 

The ix35 Fuel Cell aligns with the 2009 agreement by the European Union’s G8 countries to reduce carbon emissions by 80% by 2050 and California’s Zero Emission Vehicle regulations.

It is claimed that the ix35 Fuel Cell boasts drivability and performance similar to that of the petrol ix35. The car can be filled with hydrogen in a few minutes. It accelerates from zero to 62 mph in 12.5 seconds, has a top speed of 100 mph and can travel 365miles without refuelling.

The ix35 Fuel Cell - which is based on the ix35 Hyundai’s second best-selling car in Europe - is equipped with stop/start technology, which shuts down the fuel cell stack and relies on battery power only when the vehicle is idling, minimising energy loss in city driving.

Lexus expands CT 200h range with new 87 g/km model

LEXUS has expanded its CT 200h luxury compact hatchback range with a new entry-point S grade model delivering emissions of 87 g/km.

Available to order now, priced from £21,995 on-the-road, the hybrid model range also 

adopts revised grade naming: S, SE,  Luxury, F Sport and Premier.

Equipment changes have been made with the realignment of the grade structure: Premier (replacing SE-L Premier) gains a DAB digital tuner and electric front passenger seat adjustment; F Sport likewise adds an electric passenger seat control plus Smart Entry and Start; Luxury (replacing SE-L) adds power-folding door mirrors and Smart Entry and Start and SE (replacing SE-I) benefits from power-folding door mirrors. 

All the models come with a revised front armrest with additional soft padding. The satellite navigation system that is available as an option for SE, Luxury and F Sport models and is standard on the Premier grade, now comes with a DAB digital tuner and single-disc DVD player.

The 200h SE costs £23,995, the Luxury model £25,995, the Sport £27,995 and the Premier £30,995.

Engine technology to the fore in new Renault Clio

THE all-new Renault Clio, available in five-door guise only, was unveiled at the Paris Motor Show ahead of its UK arrival later this month.

The model features a string of innovations, but it is its range of engines that promise to take the sector by storm.

Renault’s established strategy of engine downsizing with its engineers able to obtain more power from smaller engines while simultaneously delivering MPG and emissions improvements heralds the arrival of a 900cc three-cylinder petrol engine.

The 900cc engine - the TCe 90 Stop&Start delivering 65.7 mpg and 99 g/km - is one of five new engines for the Clio that also include a 1.2 TCe 120 EDC (Efficient Dual Clutch) and 1.5 dCi 90 Stop&Start offering 88.3 mpg and emissions of 83 g/km.

Two brand-new petrol engines mated to EDC transmission are due in 2013, namely the TCe 120 EDC in top-of-the-range versions and the new 1.6 Turbo Renaultsport 200 which will power the new Clio Renaultsport 200 Turbo. 

Renault says that it will gradually roll out the EDC range with a dCi 90 version.

The manufacturer says that the cutting edge 900cc petrol turbo unit completes the overhaul of the Group’s range of petrol engines by offering the best balance between driving enjoyment and impeccable fuel consumption with 90 bhp and 135 Nm of torque performance equivalent to that of a normally-aspirated 1.4 litre four cylinder.

Careful tuning and new technologies (including a Stop & Start system with energy recovery under braking) enable combined cycle fuel consumption and emissions gains of more than 20% compared with the Renault TCe 100 engine it replaces. 

Renault says that its 90 bhp 1.5 dCi 90 Stop & Start engine means that new Clio is the first B-segment car that is comparable with a hybrid vehicle. Torque is 220 Nm (up 10% compared with the dCi 90 engine used for Clio III).

The new Clio introduces a new TCe 120 engine coupled with Renault EDC dual clutch transmission, which will be available from April 2013 in the UK. It counts, says the marque, as one of the most powerful and most efficient engines in its class. 

Coupled to the EDC dual clutch transmission, the Renault 1.2 litre TCe 120 enables new Clio to achieve fuel consumption that marks a one-third improvement over the previous 1.6 litre automatic. Exact figures have still to be confirmed.

The TCe 120 EDC engine is the first Renault turbocharged petrol engine to feature direct fuel injection. It will go on to replace the 1.6 16v with automatic transmission. With peak power of 120 bhp (up 10 bhp) and maximum torque of 190 Nm (up 40 Nm) it is comparable to that of a 2.0 litre engine. 

The new Clio Renaultsport 200 Turbo will join the range in the spring of 2013 and will be powered by a new 1.6 turbocharged engine coupled with the EDC dual clutch transmission and paddle gear changes

Coupled with the EDC gearbox, the new 1.6 Turbo Renault Sport 200 engine is exclusive to new Clio Renaultsport 200 Turbo.

Away from engine technology, all versions of new Clio have a range of innovative features including an integrated sound system in the front-door speakers. 

The system, named Renault Bass Reflex, is capable of reproducing volume and a level of listening comfort equivalent to 30 litre home speakers. Additionally, the range features radios with Bluetooth connectivity.

Other new Clio features range from Hill Start Assist with nearly every engine, while cruise control with speed limiter, ESC, ASR traction control, ABS, emergency brake assist and variable-rate electric power steering are standard across the range.

For ease of use, all versions feature keyless entry (with electronic card), a height- and reach-adjustable steering wheel, electric front windows and door mirrors and ‘motorway mode’ indicators. Some versions feature automatic climate control with a charcoal pollen filter and toxicity sensor, as well as a reversing camera.

All-new Mazda6 set for New Year launch

THE all-new Mazda6 saloon and Tourer will go on sale in January 2013, priced from £19,595 to £28,045 on-the-road.

The model will be powered by Mazda’s low emission, fuel-sipping SKYACTIV 2.0 litre petrol and 2.2 litre diesel engines with the choice of six-speed manual and automatic SKYACTIV transmissions.

The entry-level model is the 2.0 litre 145 PS saloon SE. Diesel variants start at £21,795 for the 2.2 litre 150 PS Saloon SE through to £28,045 for the 2.2 litre 175 PS Tourer Sport Auto Nav.

The all-new Mazda6 - now in its third generation - is the first mass-production Mazda model to be equipped with i-ELOOP, the Japanese company’s unique brake energy regeneration system. 

i-ELOOP joins ‘i-stop’ idle-stop system and SKYACTIV powertrains, chassis and body - first introduced on the Mazda CX-5 - and is claimed to position the new Mazda6 as the benchmark for fuel economy and emissions. With fuel economy as high as 68.9 mpg and emissions as low as 108 g/km - without any sacrifice in performance - the Mazda6 is the new class leader, says the manufacturer.

Mazda’s range of SKYACTIV powertrains includes two petrol engines and two diesels paired to six-speed automatic or manual transmissions. SKYACTIV-G petrol engines include the 2.0 litre 145 PS and the 2.0 litre 165 PS both producing 210 Nm at 4,000 rpm. SKYACTIV-D diesel engines include the 2.2 litre 150 PS producing 380 Nm at 2,000 rpm and the 2.2 litre 175 PS producing 420 Nm at 2,000 rpm.


Features include, says Mazda, segment-leading space, accompanied by the latest infotainment technology, including an 11-speaker Bose surround sound audio system (available on Sport models only).

Jaguar F-Type two-seater to launch in 2013

JAGUAR will return to its heartland with the launch of the two-seater convertible F-Type sports car.

Order books have opened for the model with on-the-road prices starting from £58,500 and first UK customer deliveries slated for mid-2013.

Adrian Hallmark, global brand director, Jaguar, said: ‘Jaguar is a founder member of the sports car segment with a rich sporting bloodline stretching over 75 years, and in the F-Type we’ve reignited that flame.’

Three variants will be available at launch - F-Type, F-Type S and F-Type V8 S. Each is distinguished by the power output of its supercharged petrol engine with all engines featuring stop/start technology to maximise efficiency.

A new 3.0 litre V6, developed from Jaguar’s 5.0 litre V8, is available in either 340 PS or 380 PS variants, powering the F-Type and F-Type S respectively. 

The V6 models are joined by a newly developed member of Jaguar’s V8 engine family. Producing 495 PS and 625 Nm of torque in the F-Type V8 S model, it has a torque-to-weight ratio of 375 Nm/tonne, accelerates to 60 mph in 4.2 seconds and on to an electronically limited top speed of 186 mph with emissions of 259 g/km. 

The 380 PS V6 F-Type S covers the 0-60 mph sprint in 4.8 seconds and has an electronically limited top speed of 171 mph and emissions of 213 g/km.

The 340 PS V6 F-Type accelerates to 60 mph in 5.1 seconds and on to an electronically limited top speed of 161 mph (260km/h), while emitting 209 g/km.

The F-Type will be available for £58,500, the F-Type S for £67,500 and the F-Type V8 S for £79,950.

Honda Civic Estate to lead new range of models

HONDA is planning on a range of new models to drive forward European sales and they include an estate version of the Civic.

Few details of the car are available, however Honda says it will be shown in the form of a concept model next year.

Honda has also confirmed that it will introduce an all-new Civic Type R in addition to the launch of a new NSX.

Developed specifically for the European market and with the application of technologies developed through Honda’s participation in the World Touring Car Championships, the all-new Type R will aim to become the fastest front-wheel-drive vehicle on the Nurburgring race course. The new model is scheduled for introduction in 2015.

Honda’s new 1.6 litre i-DTEC diesel engine will be added to the recently launched European CR-V. The model will be introduced during 2013 but by the end of 2012, the 1.6 i-DTEC engine will be available on Honda’s Civic model. 

Delivering class-leading emissions of 94 g/km, the engine will enable the Civic, says Honda, to offer an exceptional balance of performance and economy. It will be the lightest engine in its class and deliver 300 Nm of torque at 1,500 rpm. 

The engine is the first from Honda’s Earth Dreams Technology series which will see Honda renew all existing engines in Europe over the next three years.

Honda is also planning to introduce a new range of hybrid technologies to cut vehicle emissions.


The manufacturer says that it will build on its hybrid expertise to introduce three new hybrid systems. Each system, it says, will possess unique characteristics. 

Firstly, Honda will further develop its lightweight and compact one-motor hybrid system with the aim of achieving number one fuel economy among all hybrid vehicles. Improvements in motor output and battery performance and a newly developed transmission will help to extend the zero emission electric driving range.

Honda is also developing a new more powerful two-motor hybrid system for mid-size vehicles.


Finally, a high output three-motor hybrid system, the Sport Hybrid SH-AWD (Super Handling All Wheel Drive) will focus on driving performance. The technology will be applied to the new NSX.


Finally, starting in 2015, Honda will launch an all-new fuel cell electric model which will showcase the technological advancements and cost reductions that it says it has accomplished since the launch of the FCX Clarity in 2008. The model will be introduced to Japan, USA and Europe.

SEAT confirms pricing for all-new Leon

ORDER books have opened for the all-new SEAT Leon, which made its world debut at the ongoing Paris Motor Show, and will cost from £15,670 on-the-road.

The entry-level model is the 105 PS 1.2 TSI S, which emits 114 g/km and has combined cycle MPG of 57.6. The range flagship is the 184 PS 2.0 TDI FR, which emits 112 g/km and has combined cycle fuel economy of 65.7 mpg and costs £22,375.

The 15-model range has a choice of S, SE and FR trim levels and powerplants are: 105 PS 1.2 TSI, 105 PS 1.6 TDI, 140 PS 1.4 TSI, 150 PS 2.0 TDI, 180 PS 1.8 TSI, 150 PS 2.0 TDI and 184 PS 2.0 TDI. 

At the greenest end of the spectrum, the Leon 1.6 TDI 105 PS with Ecomotive technology returns 74.3 mpg and 99 g/km.

Available with five- and six-speed manual gearboxes, as well as the quick-shifting seven-speed DSG twin-clutch automatic, no Leon from launch will exceed emissions of 140 g/km. In fact, every engine bar the high-performance 1.8 TSI 180 PS puts out less than 120 g/km.

Standard equipment includes air conditioning, twin halogen headlamps with electric adjustment, an mp3 compatible six-speaker CD player, integrated hands-free phone operation with Bluetooth audio streaming, and a colour touchscreen interface.

In addition, every new Leon comes with seven airbags, anti-lock braking, traction control, electronic stability control with emergency brake assist, active front head restraints, ISOFIX with Top Tether anchorage, and remote central locking. 

The Leon is also the first car in the family hatchback class to offer the illumination of full LED headlamps - a feature until now available only as an option on upper segment German premium cars. LED lamps provide a similarly powerful light to bi-xenons, but using significantly less energy. 

First deliveries of the Leon will be in March next year.

SEAT S.A. president James Muir said: ‘For the first time ever, the Leon range will expand to include a three-door and sports tourer versions. They will expand the Leon's appeal as well as its reach within the segment.’

The new Leon arrives during the busiest period of new product activity in the company’s history. SEAT’s recent product offensive has seen the introduction of its new city car, the Mii, as well as an extensively refreshed Ibiza and the launch of the fourth generation Toledo hatchback.

Order books open as prices are revealed for all-new Range Rover

ORDER books have now opened for the all-new Range Rover. Prices start at £71,295 for the Vogue 3.0 TDV6, rising to £98,395 for the Autobiography 5.0 Supercharged.

Claimed to be the ‘world’s most refined and capable SUV’, the fourth generation of the Range Rover made its global public debut at the Paris International Motor Show.

The world’s first SUV with a lightweight all-aluminium body, the new Range Rover is claimed to takes the capabilities of the marque’s flagship to a new level, with greater luxury and refinement, enhanced performance and handling on all terrains, and significant advances in sustainability.

The line-up features an Autobiography 4.4 litre SDV8, Vogue 3.0 litre TDV6 and two Autobiography models powered by the 5.0 litre LR-V8 Supercharged petrol engine. All engines are mated to an eight-speed automatic transmission.

Adding extra design and engineering context to the Range Rover story, space is also made for the special edition Range Rover CSK, a rare, two-door model from 1990 named in honour of Land Rover’s founding father Charles Spencer King.

Amongst the industry-leading innovations is a ground-breaking next-generation version of Land Rover’s Terrain Response system, which analyses the current driving conditions and automatically selects the most suitable vehicle settings.

The lighter structure has made it possible to introduce the 3.0 litre TDV6 engine into the model line. With performance just as strong as the previous 4.4 litre TDV8 Range Rover, the smaller engine takes the total weight saving up to 420 kg, and delivers a 22% reduction in fuel consumption and emissions, achieving figures of 37.7 mpg and 196 g/km.

The new Range Rover’s environmental credentials will be further enhanced by the introduction of a state-of-the-art high-efficiency diesel hybrid model later in 2013 with target emissions of 169 g/km.

New and improved features include:  keyless entry, soft door close with power latching, power upper and lower tailgates, cooler compartments, and electrically deployable towbar, surround sound music systems with audiophile-quality sound, full digital instrument cluster and central eight-inch touch-screen with dual-view functionality

Voice control and connectivity - a seamless connectivity package for mobile devices, four-zone system and Park Heater timer facility and upgraded seating with luxurious new features such as multi-mode massage, and the exclusive new Executive Class rear seating package.

Vauxhall reveals pricing for new Adam compact car

PRICES for Vauxhall’s all-new Adam car will start at £11,255 on-the-road and top out at £14,000.

Vauxhall is launching the car by making great play of buyers’ ability to personalise the ‘urban chic’ model with almost limitless trim and equipment combinations available. In fact Vauxhall has calculated there are around one million different options.

Available to order now, the three-door, four-seat A-sector Adam has three trim levels -  JAM (fashionable /colourful), GLAM (elegant/sophisticated) and SLAM (racy/sporty) - 20 different wheel designs, over a dozen interior shades, and 12 different body colours, some of which are unique to Adam. 

The Adam can be further customised with the application of option packs such as the ‘Two-Tone’ black and white pack, the flamboyant ‘Twisted’ pack and the bolder Extreme pack. The bespoke packages deliver unique combinations of colour and design to the roof, wheels, exterior mirror caps, logo bar and interior trim.

Adam’s ‘floating’ roof is also subject to customisation; it can remain the same colour as the body or, for a more contrasting effect it can be specified in one of three colours: a glossy ‘I'll be Black’, a light cream ‘White my Fire’ or a dark rich ‘Men in Brown’. Adam’s roof is also available with a fixed glazed panel.

Adam is initially offered with three petrol engines (1.2 litre 70 PS, 1.4 litre 87 PS and 1.4 litre 100 PS) all of which are available with Start/Stop technology. The most economical Adam achieves a combined cycle 56.5 mpg and emits 118g/km. 

Later in its life Adam will also be the first Vauxhall to adopt the new generation small petrol engine featuring direct injection and forced induction plus an all-new six speed gearbox.

Adam is the first car in the fashion-led A-sector to have LED daytime running lights and ‘IntelliLink’, Vauxhall’s new infotainment system, debuts in the model as does Advanced Park Assist II, which sees drivers engage the system with a button on the dashboard and it tells them when they reach a parking space large enough to accommodate the car. 

First cars will arrive in Vauxhall showrooms at the end of February next year. Prices for Adam JAM start at £11,255, moving up to £12,650 for Adam GLAM and £13,150 for Adam SLAM. 

Suzuki concept a prelude to 2013 production car

SUZUKI’S Paris Motor Show centrepiece, the S-Cross mid-sized crossover concept, is officially described as a study to showcase the design direction the company will take in future.

Scratch beneath the surface, however, and it is pretty clear that Suzuki plans to build something similar starting some time next year, according to Headlineauto.

S-Cross is built on an all-new in-house C-segment platform, and insiders are already saying they expect a production version to possibly be shown at Frankfurt Motor Show this time next year and to go into production at the company’s Hungarian plant. Though primarily aimed at Europeans, S-Cross will be a global car.

There will be a 1.6 litre Fiat sourced diesel engine option plus an unspecified petrol option, and both two- and four-wheel drive. 

There are no clues as to the name, but SX4, the badge used for a current small Suzuki crossover, is believed to be one possibility.

Suzuki is currently on a high in the UK because of the downsizing trend, with sales up 22% so far in 2012, putting the company on course for an end-of-year total of 25,000. Almost half of sales are of the Swift, with the Alto and Splash also doing well.

Honda’s sporty CR-Z hybrid gets more power

HONDA has updated the sporty CR-Z hybrid with a range of improvements focusing on style and performance.

Subtle revisions to the exterior and interior have taken place, whilst the power of both the 1.5 petrol engine and electric motor has been increased to 137 PS (from 128 PS) without comprising fuel economy (56.5 mpg) or increasing exhaust emissions (116 g/km). 

The car also features a Lithium Ion battery for the first time and a Plus Sport (S+) boost system to help drivers make the best use of the sporty performance. When the accelerator is pressed the electric boost begins, delivering increased acceleration for up to 10 seconds. A flashing gauge on the dashboard indicates when the system is active. S+ can be used in ECON, Normal or Sport modes. 
 

The revised CR-Z will go on sale in January 2013.

· THE new British built Honda CR-V, which will be landing in dealerships, this month, will cost from £21,395 on-the-road for the entry level 2.0 i-VTEC manual S grade 2WD model and rise to £30,995 for the top of the range 2.2 i-DTEC EX AWD with manual transmission. The introduction of the 2WD allows the new CR-V to enter the market with a lower entry price, thus broadening the sales potential for the model. The new CR-V is available in four trim levels S, SE, SR and EX.

Škoda announces prices for all-new Rapid hatchback

THE new Škoda Rapid hatchback goes on UK sale on November 12 with on-the-road prices starting at £12,900 for the 1.2 75 PS in entry level S trim, rising to £17,850 for the Rapid 1.6 TDI CR 105 PS in flagship Elegance grade.

The Rapid is the first Škoda production car to fully feature the brand’s new design language.

Four petrol and one diesel engine are available from launch, mated to five or six-speed manual transmissions or a seven-speed automatic DSG. 

Emissions start from 114 g/km on the 1.6 litre TDI CR 105 PS and, as a result, is expected to provide a boost to the brand’s expanding fleet sales.

The eight-model range is available in a choice of three trim levels - S, SE and Elegance.

Standard equipment includes: central locking, curtain airbags, daytime running lights, rake/reach-adjustable steering wheel, height-adjustable driver's seat and electric front windows.

Chevrolet confirms UK Trax line-up

CHEVROLET’S new small SUV, Trax, will go on UK sale with a choice of three engines (1.4 turbo and 1.6 litre petrol engines and a 1.7 litre diesel engine) and two trim levels (LS and LT) and the option of four-wheel drive.

Measuring 4,248 mm in length, and featuring a width of 1,776 mm and a wheelbase of 2,555 mm, Trax can accommodate five people. 

It will, says Chevrolet, deliver car-like handling while also enabling off-road capability when needed.

The 1.4 turbo petrol engine is mated to an AWD system and cranks out 140 bhp, producing a maximum torque of 200 Nm. The AWD system is also available on the 1.7 diesel engine.

The 1.7L diesel engine will deliver 130 bhp, maximum torque of 300 Nm and will be offered with a six-speed manual or automatic transmission. Emissions for the 1.7 diesel engine are 120 g/km. 

All powertrains with manual transmission come with Start/Stop functionality. 

Maximum load space is 1,370 litres. Standard features include: 16-inch alloy wheels (LT 18-inch), air conditioning, remote central locking, rear parking sensors, front fog lights and auto headlights together with Bluetooth compatibility.

Kia adds Picanto City derivative to ‘Originals’ range

KIA’S new three-door Picanto City is the latest model to join the marque’s ‘Originals’ collection having gone on sale this week with a £10,245 on-the-road price tag.  

‘Originals’ models stem from the idea of a fashion collection - being frequently updated with distinct styles and personalities. 

The Picanto City flaunts an exterior look, with features including signature red grille, 14-inch alloy wheels, chrome door handles, heated door mirrors and front fog lights. Metallic paint is a standard feature and the model is available in Blaze Red or Bright Silver. Specification also includes reversing sensors.  

The interior boasts premium cloth upholstery, ample storage for personal items and a leather trimmed steering wheel with audio controls. Features unique to the City include ambient LED lighting and Bluetooth.

Powered by the three-cylinder Kappa 1.0 MPI engine, with a five-speed manual gearbox, the City has emissions of 99 g/km and delivers 67.3 mpg on the combined cycle.

Comprehensive Safety features include Electronic Stability Control, Vehicle Stability Management and Hill Assist Control. The model is also fitted with Cornering Brake Control, which is a first in the Picanto range.

Jeep set to add new models

JEEP is planning to add models to the top and bottom of its line-up for Europe within the next model cycle change, incoming head of Jeep Europe Chris Ellis said at the Paris Motor Show.

Europe will get a fourth model next year when the Cherokee replacement arrives to join Grand Cherokee, Compass and Wrangler.

A premium vehicle to replace the discontinued Commander, something like that in size and premium-ness, is on the agenda as well as a smaller SUV at the other end of the range.

Ellis, in a Headlineauto admitted that in Europe, Jeep had an old-fashioned image and ‘that needs to change’. 

City Safety lowers insurance rating for all-new Volvo V40

THE all-new Volvo V40 will be given a lower insurance rating following extensive testing of the model’s City Safety technology at the industry research centre in Thatcham, Berkshire.

Thatcham’s Motor Insurance Repair Research Centre, put Volvo’s own version of Autonomous Emergency Braking (AEB), known as City Safety, fitted as standard on the V40, through its rigorous testing procedure. 

It concluded the technology was so effective at preventing low speed accidents that it should therefore be taken into consideration when deciding the insurance group. 

Depending on model, the V40 range will now be given an insurance rating two to three groups lower under the new criteria.

Following the extensive testing, the Association of British Insurers, which has authorised Thatcham to undertake all AEB testing to validate the effectiveness of individual systems, has now introduced AEB into its group rating calculations. 

It is the first time that has happened so soon after a technology’s emergence on the market and is claimed by Volvo to be testament to the industry’s confidence in the system’s potential to significantly reduce accident damage and personal injury.

Volvo’s City Safety low-speed collision avoidance system operates at speeds up to 31 mph on the V40 (currently 19 mph on other Volvo models), keeps an eye on traffic in front and automatically brakes if the driver fails to react in time when the vehicle in front slows down or stops - or if the car is approaching a stationary vehicle too fast. 

The award-winning technology was first fitted as standard to all Volvo XC60 models, when the model launched in 2008, in a world first. Volvo then decided to fit City Safety as standard to all subsequent new models.

Thatcham has highlighted AEB technology as the most significant new active safety innovation in the automotive industry today with the potential to dramatically cut the number and severity of accidents. Studies from the USA have already shown an overall crash frequency reduction of 27% in vehicles equipped with the system. 

Volvo Car Corporation’s director of governmental affairs, Anders Eugensson, said: ‘It is tremendous that our efforts are now reaping additional benefits for drivers: lower insurance ratings mean reduced premiums. 

‘Unlike our rivals, whose AEB technology is either an option or featured on models higher in the range, City Safety is standard on the V40 and, indeed, across most of the range and will be standard on all new and enhanced models. 

‘Our view is that you cannot put a price on safety and such technology should be incorporated on the entry level vehicle and not just the top-of-the-range versions or as costly options.’

The test procedures have been proposed for use by Euro NCAP (European New Car Assessment Program), and RCAR (Research Council for Automobile Repairs). 

Euro NCAP will include AEB in their assessments from 2014, which will help encourage vehicle manufacturers to fit AEB systems. 

The procedures have also been adopted by the UK Group Rating Panel for vehicles with AEB fitted as standard from trim level, as long as the system is passive (ie. is on with ignition cycle and can only be deactivated with three discrete actions of system control). Such vehicles will qualify for testing and subsequent reduction in their insurance group rating from this month. 

Mercedes considers introducing electric super car in UK

MERCEDES-Benz UK is looking into the potential of offering an electric super car in Britain.

The Mercedes-Benz SLS AMG Coupé Electric Drive goes on sale in some European markets in June next years and in German will cost €416,500.

The emission-free super sports car features advanced technology from the world of Formula 1. 

The most powerful AMG high-performance vehicle of all time has four electric motors producing a total output of 740 bhp and a maximum torque of 1,000 Nm. As a result, the gullwing model has become the world’s fastest electrically-powered series production vehicle. It accelerates from zero to 62 mph in 3.9 seconds.

Manufacturer news___________________________________________

Toyota makes it nine in a row as most valuable auto brand

TOYOTA was named the world’s most valuable automotive brand for the ninth year running in the Best Global Brands report 2012, compiled by Interbrand. 

This year’s report sees Toyota’s brand valuation improve by 9% to more than $30 billion. The brand secured 10th position across all industries, an improvement of one place over 2011.

According to Interbrand, Toyota’s success is due largely to excellent customer service, an impressive line-up of environmentally friendly products such as the Prius, and a strengthening appeal with younger customers.

In June this year, Toyota also emerged on top for the second year running as the Best Global Green Brand. Interbrand highlighted Toyota’s continued determination to maintain environmental sustainability as a top management priority as a key part to the company’s success story.

When compiling the Best Global Brands report, Interbrand use a methodology that takes into account a multitude of factors that affect how a brand connects with the consumer and adds value to the organisation.

Volkswagen to fill in the ‘missing gaps’ in range

VOLKSWAGEN is planning to plug gaps in its model line-up with a wider range of SUVs, two new engine families and electric cars.

The average emissions figure for the Volkswagen range is currently 132 g/km - just outside the 130 g/km target which the European Union insists car makers must meet by 2015. 

The next Golf BlueMotion (85 g/km) will help bring down the average further, and Volkswagen is planning a CNG-fuelled version of its smallest car, the Up (79 g/km) to add further impetus. Next year there will be a battery-electric UP, to be followed by an electric Golf.

However, electrification alone will not help Volkswagen hit future emissions targets, especially with the European Union pressing for a 95 g/km average in 2020. 

Head of research and development Dr Ulrich Hackenberg said: ‘A third will have to come from drivetrains, a third from the car and we will have to go to alternative technology for maybe 10%.’

Improvements to internal combustion engines, which will continue to dominate until at least well into the next decade, will have the most significant impact. 

Volkswagen is working on two new engine families - small three-cylinder units and four-cylinder alternatives of between 1.2 and 1.6 litres. 

There will also be a new three-cylinder diesel range, which Hackenberg says will become much more important than the current power units because they will be the starting block for the group’s next BlueMotion family of high-economy models. 

Three-cylinder engines give greater scope for savings because they create less internal friction than four-cylinder engines, he said.

Increasing use of start-stop systems, improved engine thermal dynamics, brake energy recuperation and electronic assistance for turbochargers to reduce throttle lag are all in the pipeline. So is a small, Polo-based SUV or crossover for what is one of the few growth segments in Europe at the moment. 

‘We have to increase our range of SUVs and move into different segments, and are already working on it,’ said Hackenberg. 

Renault-Nissan-Daimler expand fuel-efficient technology partnership

THE Renault-Nissan Alliance and Daimler are collaborating on two new projects to accelerate development of fuel-efficient powertrains.

The new engine project is a jointly developed four-cylinder petrol engine family co-led by Renault and Daimler. The direct-injection turbocharged engine will feature state-of-the-art technology in a compact package. It targets low emissions as well as a significant improvement in fuel economy.

The companies expect to jointly manufacture the new engines. They will debut in Daimler and Renault and Nissan vehicles in 2016.

The new transmission project will be led by Daimler, which is licensing the technology to Nissan for use in Nissan and Infiniti vehicles starting in 2016. The new transmission will feature start and stop and park and shift by wire technologies.

The new projects build on existing Franco-Japanese-German partnership. The companies are also moving forward with advanced research on fuel-cell vehicle powertrains, and they are working on a cross-supply program for battery and powertrain components of zero-emission versions of their small cars.

Light commercial vehicles______________________________________

Mitsubishi launches class-leading five-year warranty with L200

THE Mitsubishi L200 now comes with the longest warranty of any pick-up truck in the UK marketplace - five years/125,000 miles.

The pick-up market has seen phenomenal growth in the last decade and much of that can be attributed to the continued success of the L200, and its commercial models, claims Mitsubishi. 

The L200 is available with three cab configurations - single, club, and double - and Mitsubishi Motors UK managing director Lance Bradley said: ‘Warranty cover for five years or 125,000 miles gives buyers of the Mitsubishi L200 peace of mind for longer than any other pick-up in the UK.’

Van drivers at greater risk of clocking up motoring offences


VAN drivers are more than twice as likely to have racked up motoring convictions than car drivers, according to research by AA Insurance.

The comparison between car drivers and small-business owning van drivers insured through the AA also reveals van drivers are six times more likely to have been caught using a hand-held mobile phone while driving.

 

For all convictions, 15.5% of van drivers have had their driving license endorsed within the past five years, compared with 7.4% of car drivers.

 

When it comes to mobile phone convictions, there is a stark difference between van and car drivers, with 2.4% of van drivers having collected a CU80 offence - using a hand-held mobile phone or similar device while driving a motor vehicle was introduced in 2003, attracting three points and a fixed penalty of £60 - compared with 0.4% of car drivers.

 

Simon Douglas, director of AA Insurance said: ‘The significantly higher number of van drivers’ offences is astonishing but is perhaps down to the pressure to get between jobs and keep customers informed. But they’re clearly getting stung for it - not just fines and the risk of losing their license, but increased insurance premiums too.’

 

But a recent study of AA members in an AA/Populus study revealed that 42% of respondents admitted they had used a hand-held mobile device for phoning, texting or tweeting.

 

Douglas said: ‘This attracts a £60 fine and three points, the same as a nSP30 speeding offence but it could lead to a more serious conviction for careless or even dangerous driving if a police officer believes you were not in proper control of your vehicle. 

 

‘But unlike speeding, which can be recorded by roadside cameras, a mobile phone conviction usually relies on the offence being witnessed by a police officer.’

 

Douglas says insurers take a mobile phone offence much more seriously than speeding, even though the penalty is identical for both. 

 

‘Our own research shows that on average, offenders can expect their insurance premium to increase by 9.3% for a single speeding offence and 18.5% if they have been convicted of using a hand-held phone.’

 

Insurance premiums reflect motoring offences for at least three years and for repeat offenders, up to five years, costing up to four times more than the original £60 fine.

 
The South East is where van drivers are most likely to have picked up any motoring conviction with one in six (17.4%) having done so within the past five years, compared with 7.3% of car drivers in the region.

 

Van drivers in Scotland (3.4%) and Greater London (3.2%) are most likely to have been stopped by police and convicted of using a hand-held mobile device while driving, compared with 0.5% of car drivers in both regions.

 

Van drivers in the South West are least likely to have picked up any motoring conviction (14%) or for using a mobile phone (1%). 

 

Of car drivers, those in the North-West (8.2%) are most likely to have an endorsement on their license.

 

Residual value update_________________________________________

Marshall and Ridgeway in £160m remarketing deal with Manheim

TWO of the UK’s leading retail dealer groups have teamed up and agreed an exclusive remarketing deal with Manheim, which will see the remarketing giant sell over 45,000 vehicles, worth in excess of £160 million, over three years. 

Marshall Motor Group and Ridgeway Group, which between them have nearly 90 outlets representing 30 brands, together with the Marshall Leasing arm, will launch the new programme this month.

The contract was won by Manheim following a stringent tender process and will use a combination of physical and online channels to sell part-exchanges and other vehicles arising from the retail dealerships plus the off-lease vehicles. 

Manheim will operate the sales programme from its main remarketing centres in Leeds, Bristol and Colchester.

Speaking on behalf of the Marshall-Ridgeway partnership, Daksh Gupta, Marshall chief executive, said: ‘In choosing our preferred partner we needed an organisation which could handle all the specific remarketing requirements of both our businesses and also provide us with other solutions, to ensure we are well placed to meet the market challenges ahead. 

‘The scale of the sale programme we have created in this arrangement allows us to truly leverage operational and marketing efficiencies.’

All vehicles in the programme, averaging 300 vehicles each week, will be offered through Manheim’s three premier auction locations, as well as simultaneously on Simulcast, its online bidding channel.

Politics and regulation_________________________________________

New car emissions-linked charge could replace VED

VEHICLE Excise Duty (VED) should be replaced by a ‘first registration emissions charge’ linked to a car’s carbon dioxide (CO2) emissions, according to a report written for the Centre Forum think-tank by Tim Leunig, who was recently appointed a special adviser to the Government.

The proposal is designed to be revenue neutral, and to incentivise lower carbon versions of existing cars. 

Each year the Government would set an emissions ‘pivot point’ equal to the emissions of the best performing 1% of cars the previous year, measured by sales. 

The ‘first registration emissions charge’ would apply only above that level, at a rate per gram calibrated to ensure that the yield from the charge remained constant over time, thus eliminating financial pressure on the Government. 

Cars below that level would receive a subsidy, at the same rate per gram - hence the term ‘pivot point’.

Having a charge per gram, says the study, gives all manufacturers an identical incentive to cut emissions. Over time, car firms would cut CO2, both because technology was improving, and because the scheme gave them an incentive to do so, says the report. 

As a result, the threshold above which the charge would be payable would fall in future - creating a ratchet effect whereby the cost of ‘doing nothing’ increased over time.

Based on figures provided by the Society of Motor Manufacturers, the study reveals that had the scheme been introduced for 2012, it would take the form of a £50 charge per gram of CO2 over an allowance of 94 g/km. 

Cars emitting less than 94 g/km of carbon would receive a subsidy of £50 per gram below that level as 94 g/km is the ‘pivot point.. 

The highest emission car on sale, the Aston Martin one-77 would pay a charge of £23,050, while the lowest emission car available at the time of compiling the study, the Toyota Yaris, would receive a subsidy of £750. As cars become more efficient over time, more than 1% of cars would be eligible for a subsidy each year, says the report.

Using the Ford Fiesta, Britain’s best-selling car as an example, the report highlights that under the scheme the 60 bhp 1.25 petrol engined Edge model (127 g/km) would face a ‘first registration emission charge’ of £1,650 taking the price of the model to £10,734. However, the 95 bhp 1.6 diesel Edge model (87 g/km) would receive a subsidy of £350 thus reducing its price to £11,495.

The report highlights that the proposal would increase the up front cost of most

cars, but claims that it would reduce the lifetime cost of ownership.

In some cases the first registration charge would be lower than the annual VED

payment, while in other cases the change would be higher, says the report. However, broadly speaking the lowest emission cars would do better under this scheme, and the highest emissions cars would pay more.

The report says that the proposed charge should be included to calculate company car benefit-in-kind tax as it reinforces the incentive towards low emission vehicles. However, as the aim is to make the proposal revenue neutral, the report balances the charge by reducing the benefit-in-kind percentage liability for cars with average or below average emissions. As a result, the report calculates that the revenue neutrality would translate into a 3% point fall in the benefit-in-kind tax percentages for cars with emissions of 135 g/km or lower.

Taking a BMW 3 Series costing no more than £28,500 as an example and a 40% taxpayer, the report says an employee would have the choice of a 320d EfficientDynamics model (109 g/km) or a 320i Luxury model (147 g/km). 

At present, opting for the higher emission model increases the tax payable by £49 per

month. The proposal raises that to £92 a month. However, in absolute terms the benefit-in-kind tax charge also falls for the lower emission car, from £150 to £125 a month.

The report says: ‘Including the proposed ‘first registration charge’ within the benefit-in-kind income tax system on a revenue neutral basis is an effective reform. First, it creates a greater incentive for company car owners to select low emissions vehicles - and thus incentivises manufacturers of cars sold in large numbers to fleets to produce such cars. Second, it does not make it more expensive - on average - for a company car driver to own a car. Indeed, it reduces the tax liability for low emission cars. 

‘There is no reason to think that this proposal will reduce company car sales: the sales of high emission cars will fall, but the sales of low emission cars will rise. It is likely that there will be no change in the sales of cars to this sector of the economy.’

The report also acknowledges that people who buy second hand cars will be ‘clear winners’, since they will not have to pay for the annual tax disc.

The report suggests that the scheme will increase the cost of a typical new car by less than 10%, while reducing the lifetime cost of car ownership by around £2,700 as drivers choose lower emission models resulting in a typical car using 450 fewer gallons of fuel

over a 100,000 mile lifetime.

The study has been written and published following the Government’s announcement in the 2012 Budget that it would review VED. Recent falls in car emissions mean that

annual VED receipts are likely to fall by £2 billion or more over the next decade.

The report concludes: ‘We estimate that these changes, combined with small changes in consumer behaviour at the margin, will reduce new car emissions by around 20% compared with the current trajectory.

‘A rise in the price of new cars of around 8% is directly compensated for by an equivalent saving from not having to pay annual VED. The gain to consumers from lower fuel costs is therefore a net gain to the consumer.

‘This proposal is easy to implement and would be expected to work very quickly. It is hard to imagine a more painless way to reduce CO2 emissions in any sector of the economy.’

Ministers must prioritise road safety amid £35bn crash cost

NEW calls have been made for the Government to give road safety a higher priority as new figures reveal the cost to the economy of road crashes and casualties is almost £35 billion a year.

Experts say that amid public sector cutbacks, road safety has slipped down the political agenda. Yet, investing in a range of initiatives and introducing tougher laws - such as a reduced drink-drive limit - would actually trigger significant benefits, it is claimed.

The Department for Transport annual Report on Road Casualties in Great Britain 2011 reveals that the total value of prevention of all road accidents last year was estimated to be £15.6 billion (based on 2011 prices and values) taking into account medical and ambulance costs, lost output, human costs, police costs, insurance and administration and damage to property.

However, taking unreported accidents into consideration, assuming a similar average cost per accident for reported and unreported accidents, would increase the total value of prevention of road accidents to around £34.8bn, according to the Department, up £2.8bn from the previous year’s estimate.

The report confirms previously reported data that for last year reveals there were:

· 1,901 people killed in Britain’s roads, a 3% increase

· 23,122 people seriously injured, up 2%

· A total of 203,950 casualties, down 2%

Failed to look properly was again the most frequently reported contributory road crash factor and was reported in 42% of all accidents reported to the police in 2011.

The Royal Society for the Prevention of Accidents (RoSPA) wants greater collaboration with Government on road safety.

Kevin Clinton, head of road safety at RoSPA, said: ‘These figures must be taken as an opportunity to revise the way we work to make roads safer. It is a chance for road safety professionals and the new ministerial team at the Department for Transport to come together and discuss the way forward.

‘While we appreciate that the Government has tough funding decisions to make, we must now do more to arrest and reverse the number of people being killed or hurt on our roads.’

RoSPA said the Government’s proposal to increase the motorway speed limit to 80 mph should be officially dropped, and the decision not to set casualty reduction targets in the ‘Strategic Framework for Road Safety’ reversed. 

The organisation also called for the drink-drive limit to be lowered from 80mg of alcohol per 100ml of blood to 50mg - in line with the proposed changes in Scotland and Northern Ireland - and Government, the insurance industry and road safety bodies should work together to make the best use of black box technology in vehicles, especially to help young drivers and at-work drivers.

Road safety charity Brake said action was needed to tackle the rising cost paid by society for road casualties

It wants the Government and members of the public to help prevent catastrophic and costly crashes and casualties through a number of measures including the widespread introduction of 20 mph speed limits. 

Julie Townsend, Brake deputy chief executive, said: ‘We hope these statistics will spur the Government to implement progressive policies. Road deaths and serious injuries are devastating but preventable, so we must work together towards eliminating them.’

Figures in the report revealed that the provisional estimated number of people killed in drink-drive accidents increased by 30 to 280. The provisional number of killed and seriously injured because of drink-driving rose by 5% to 1,570 people.

With drink-driving accounting for more than half of the increase in road deaths, IAM director of policy and research Neil Greig said: ‘The increase in deaths and serious injuries because of drink-driving is absolutely shocking. It accounts for more than half of the increase in road deaths. In 2013, we must see a drink-driving education campaign, backed up with enforcement, to put an end to these completely unnecessary deaths.

‘With last year’s surprising increase in deaths and early indications from 2012 that a trend could be developing, the IAM urges the new road safety minister to make road safety his absolute priority. 

‘Britain has been at the top of the world road safety league, but a combination of public spending cuts and lack of central targets may be putting this in jeopardy. The 2011 figures show that saving lives on our roads can never be taken for granted and with human error still the top cause of crashes, education and training must take centre stage in the future.’

The figures also revealed that 205 people were killed or seriously injured in an accident where illegal, defective or under-inflated tyres were a contributory factor.

That’s an 8% rise on 2010’s figures and Stuart Jackson, chairman of TyreSafe, said: ‘These latest figures are very disturbing, especially given that the number of casualties in all road accidents also rose for the first time in many years. It really does reinforce the need for drivers to regularly inspect their tyres to make sure they are safe and legal.’

Competition Commission to investigate private insurance market

THE Office of Fair Trading (OFT) has referred the UK’s private motor insurance market to the Competition Commission for further investigation amid concerns that the market is not working well for motorists particularly in relation to vehicle repairs and replacement cars.

The British Vehicle Rental and Leasing Association believe the increasing cost of compulsory motor insurance is the biggest threat to the profitability and sustainability of the vehicle rental industry.

The OFT provisionally decided to refer the market to the Competition Commission in May this year after a market study gave it reasonable grounds for suspecting that there were features of the market that prevent, restrict or distort competition.

The OFT’s market study provisionally found that the insurers of drivers responsible for an accident – ‘at-fault’ drivers - appeared to have little control over the way repairs and replacement vehicles were provided to the ‘not-at-fault’ driver. 

That, said the OFT, may enable the insurers of not-at-fault drivers, and others such as insurance brokers, credit hire organisations and repairers, to engage in practices which appeared to result in the cost of replacement vehicles and vehicle repairs provided to not-at-fault drivers being higher than they might otherwise be.

OFT chief executive Clive Maxwell said: ‘Competition appears not to be working effectively in the private motor insurance market. 

‘The insurers of at-fault drivers appear to have little control over the bills they must pay, and this may be leading to higher costs for them and ultimately higher premiums for motorists.

‘Having publicly consulted on our provisional decision, we are still of the view that there is no quick fix to these problems, and that a more in-depth investigation by the Competition Commission is therefore appropriate.’

The Competition Commission has up to two years to report its findings. If it finds that features of a market are harming competition, it has powers to impose remedies to address the situation.

In calling the inquiry ‘long overdue’, BVRLA chief executive John Lewis said: ‘It is disappointing that politicians and the OFT have had to get involved to improve the competition in the sector, which could have got its own house in order.

‘We believe insurance companies should take greater control of vehicle downtime and costs to manage claims effectively. A credit hire organisation will simply provide a car for as long as one is needed to help the not-at-fault car owner. One solution could be to provide a courtesy car as standard for all policy holders.’

Nick Starling, director of general insurance at the Association of British Insurers, said:

‘The OFT found what insurers have known for years - that when a customer has a crash that is their fault, the insurer has little control over the cost of the subsequent claim. 

‘In particular, for too long insurers have faced inflated rates for credit hire cars and excessive hire periods which have led to higher insurance premiums for customers.

Regulation of all players in the market to tackle excessive costs is needed.’

The OFT’s decision was welcomed by Andrew Moody, managing director of Retail Motor Law, who said: ‘It is good news for small businesses and consumers. It is hard to escape the conclusion that some major operators are throwing their weight around, inflating prices to the detriment of smaller companies and, ultimately, increasing costs to the motoring public via higher premiums.’

Government consults on vehicle online record keeping

VEHICLE owners will be able to go online to update their records under proposals published for consultation by Roads Minister Stephen Hammond.

The red tape cutting plans will mean motorists can go online to update a range of data including change of keeper and address details, requesting a placement V5C, various registration changes and selling or part-exchanging a vehicle with the motor trade.

Hammond said: ‘The Government is committed to cutting red tape and getting rid of unnecessary, burdensome and overcomplicated regulation.

‘It is right that in this digital age motorists and the motor industry should be able to go online to tell DVLA if there have been changes to a vehicle record. These proposals will make it easier and cheaper than ever to do that.’

The consultation closes on November 12. The consultation document can be accessed at http://www.dft.gov.uk/dvla//consultations/currentconsultations.aspx.

Dealer news__________________________________________________

General motor industry news___________________________________
Drop in fuel sales triggers call for price transparency at the pumps

FUEL sales in the UK have continued their steady decline during the first half of this year, according to new Government figures.

Following a temporary lift in forecourt volumes during the first quarter, caused by panic buying during the tanker drivers’ dispute, the drop in petrol retail sales returned with a vengeance in the second quarter of 2012.

Petrol sales between January and March this year had reversed a long-term fall, up by 119.8 million litres compared to the same period in 2011. However, between April and June, they crashed 496.8m litres compared to last year’s second quarter.

It was the worst second quarter fall since the credit crunch and the first time since the turmoil of 2008 that fuel stations sold less petrol between April and June than in January to March.

Retail sales of diesel between April and June reversed a growth trend since 2009, although the size of the drop suggests readjustment in the market after the tanker drivers’ dispute.

The statistics from the Department of Energy and Climate Change show that, overall, more than two billion fewer litres of petrol and diesel were sold on forecourts in the first half of this year compared to the same period in 2008. 

Between January and June 2008, retail sales of petrol amounted to 11,025.46m litres and diesel 7,954.17m litres, a total of 18,979.63m litres. In the first half of this year, retailers sold 8,758.04m litres of petrol and 7,946.97m litres of diesel - a total of 16,705.01m litres.

AA president Edmund King said that price transparency was the way forward to ensure and show drivers that they were getting a fair deal at the pump

He said: ‘A 10.6% fall in petrol sales this past quarter is a huge drop. Whilst we welcome the fact that new cars have become more fuel efficient, this goes nowhere near to accounting for the crash in demand over the past three months and the past five years.

‘Ever-increasing prices in recent years have sent petrol sales into steady decline and the panic buying at the end of March may have brought forward sales in early April.

‘Wet weather may also have played a part. However, petrol prices slumped more than 10p a litre (from the record in mid April (142.48p) to the low-point at the end of June (131.19p)) and UK drivers began to travel further with lighter evenings, bank holidays and the Queen’s diamond jubilee celebrations.

‘A fall of 2.27 billion litres in UK fuel sales over the first six months of this year compared to the same period in 2008 has got to bring some sense of reality to the fuel market and Government.’

Helphire drives down losses in tough trading climate


ACCIDENT management and credit hire company Helphire has managed to stem its losses despite continuing challenging trading conditions as it reaped the benefits of restructuring.

For the 12 months to June 30, 2012, Helphire reported pre-tax losses of £6.25 million on earnings of £224.3m compared with a loss of £34.15m on revenue of £234.8m for the previous 12 months.

Chief executive Martin Ward said: ‘The improvements in operational delivery and the quality of business undertaken, together with the steps made to improve margins have enabled the business to strengthen its performance in challenging market conditions. In the second half, the Group’s normal trading operations returned to profit whilst significantly reducing debtor days and net debt.

‘The underlying benefits of a revised business model, a lower cost base, an efficient cash recovery function, and a recent small improvement in hire lengths, gives the board further encouragement for the future. The Group remains well-positioned as its marketplace evolves.’

Credit hire is Helphire’s main business and the number of hire cases was stable at 129,000, although across the year the average hire period fell to 16.4 days (2011: 18.7 days).

However, despite the company’s optimistic outlook, it operates in a highly competitive marketplace that is currently experiencing exceptional commercial pressures as well as legal and political scrutiny. 

That includes the impending ban on referral fees in relation to personal injury cases, which comes into effect on April 1, 2013 and the decision of the Office of Fair Trading decision to refer the workings of the car insurance industry - including the effect of credit hire on insurance premiums - to the Competition Commission.

The average number of vehicles held during the year was reduced from 7,869 to 6,866, a reduction of 12.7% in response to the decline in the number of hire days. Fleet utilisation was 78.5% (2011: 78.8%) which, given the weaker hire length experienced, was a good result for the year, said the company.

People on the move____________________________________________

McDonna joins Leasedrive as business development manager

FLEET sales professional Dave McDonna has joined the Leasedrive Group, the UK’s largest independent privately-owned vehicle management group, as business development manager.

He has more than nine years’ fleet sector experience in sales and business development. He will be based in Manchester, covering Leasedrive’s northern sales territory.

A former senior sales manager with BT Fleet, McDonna has held positions as new business development manager with Inchcape and internal account manager with Lex. He started working in the fleet sector as a branch manager with Enterprise Rent-a-Car.

Hyundai appoints new aftersales director

HYUNDAI has promoted Nick Tunnell as its new aftersales director from the post of aftersales commercial manager.

He started the job this week and replaces Graham Lightfoot who has taken up a new role at Porsche Cars GB after 11 years at Hyundai.

Tunnell will oversee all of Hyundai Motor UK’s operations in aftersales, commercial, technical, customer services, warranty and the aftersales field team.

Volvo strengthens business sales team

VOLVO has strengthened its business sales team with four new appointments. The account development managers (ADM) will report to James Shires, Volvo national corporate sales operations manager. 

The appointments, says Volvo, of Laura Dorsett, Jeanette Griggs, Jane Kelly and Alison Newman reflect its commitment to improving relations between the brand and its customers. 

The four new appointments are a mix of promotion from within the marque as well as new blood, with the employees they replace all moving on within Volvo Car UK.

Poker player Laura Dorsett joined Volvo in 1994 and worked previously as dealer payments manager in the finance team, covering many of the financial transactions between Volvo Car UK and its dealers. Dorsett replaces Kay Saunders who is now campaigns manager of business sales covering the South East of England.

Formula One fan Jeanette Griggs joins after 11 years at Renault UK as a senior area manager when she headed a team handling sales and aftersales. In her new ADM position she takes responsibility for the North East region. Griggs replaces Ian Reger who moves on to a maternity cover role as special vehicles manager.

Jane Kelly has also been at Volvo since 1994 and leaves her previous post as a senior customer relations consultant to take up the ADM role for the Midlands. Kelly replaces Gavin Moolman who moves on to a newly created position in strategic projects.

Finally, Alison Newman, took up her position as Home Counties ADM last month. Newman joins after 10 years at Hitachi Capital Vehicle Solutions as corporate account manager. She replaces David Chesterman who moves on to become a dealer performance manager for London and the South East.
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The Editor’s View











IN recent weeks there has been much talk about so-called self-registrations by franchise dealers/motor manufacturers and a shortage of sub-five year old cars reaching the used car market which is resulting in higher values for those that are available. Trends in the used car market are dictated by what happens in the new car market and, naturally, the wider economic picture. In short, the established economic laws of supply and demand dictate. While researching an article this week I had cause to check the Society of Motor Manufacturers and Traders’ new car sales figures which it reports religiously each month. In 2007 a total of 2,404,007 new cars were registered. In the four years since - 2008-2011 - during the recession a total of 1,517,135 fewer new cars have been registered. The SMMT is forecasting a new car parc of some 1.97 million sales this year. It means that almost two million fewer new cars have been sold during the current tough economic climate. With economic growth remaining in the slow lane current marketplace talk is unlikely to change in the near future.
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