
                                                                        Issue no.493                                                                                    This week’s news for company executives                        October 11 , 2012  

Fleet file_____________________________________________________

AA DriveTech expands driver training with Peak Performance deal

AA DriveTech, the post-test driver training arm of the AA, has acquired Chesterfield-based driver training specialists Peak Performance for an undisclosed sum.

The company will continue to trade as a separate legal entity and trading operation within the AA business and the Peak Performance management team will remain unchanged. 
James Sutherland, Peak Performance’s owner and CEO, will continue work with the business and oversee the continued development of the brand in the marketplace.

AA DriveTech managing director Jim Kirkwood said: ‘This acquisition is part of our strategy to position AA DriveTech as the UK’s clear leader in driver education and road safety services. 
‘Alongside our purchase of Intelligent Data Systems in 2011 and our ever closer links with the AA Driving School, we can deliver services through a lifetime of driving, from teaching learners to drive, assessing drivers at time of interview and recruitment while driving for work, plus various education schemes for drivers who commit a road traffic offence. We believe we are unique in offering this integrated approach.

‘With Peak Performance joining the family, we will not only strengthen our position within the UK fleet driver training and risk management market, but will also have a more visible presence within the northern half of the country. The customer service philosophies of AA DriveTech and Peak Performance are well matched so this will translate into unrivalled client support.’

James Sutherland the founder of Peak Performance added: ‘Peak Performance and the AA have been at the forefront of driver safety education for many years. Becoming part of the AA family of companies will deliver real benefits to both the business and our customers alike.  
‘We will have access to additional resources and investment which will underpin our growth strategy, assist with product development and allow us to expand our services into new markets. 

‘However, I am keen to stress that it will be very much ‘business as usual’ going forward and our customers will continue to be supported by the committed and experienced personnel they are familiar with.’

IAM buys Professional Driver Services

ROAD safety charity the IAM has bought driver training company Professional Driver Services (PDS) for an undisclosed sum.

PDS will continue to operate from its offices in the Vale of Glamorgan, delivering driver retraining courses and administration services as well as training for the commercial sector.

A new company, IAM Driver Retraining Academy Limited, also based from PDS’s offices, has been created to focus on the driver retraining market, delivering courses on behalf of the police and local authorities, building upon PDS’s performance in the market.

IAM chief executive Simon Best said: ‘Offering training to drivers and riders that clearly need it most is a perfect fit with our charitable objectives. We have combined the expertise of an existing provider in driver retraining delivery and administration with the IAM’s experience in delivering post licence driver training in both the retail and corporate sectors.’

Stephen Davies, PDS director said: ‘With the combined expertise and knowledge of PDS and the IAM, we have an opportunity to bring about significant changes to the landscape of road safety for all road users.’

Lex joins forces with POD Point to provide total EV package

 

LEX Autolease, the UK’s largest fleet leasing company, has joined forces with POD Point to help customers get the best out of their electric vehicles (EV).

The EV charge point offering with POD Point, one of the UK’s leading electric vehicle charging companies, costs £500, including VAT, for a standard installation of a ‘Solo’ charging system. POD Point is offering the system at an exclusive rate for Lex customers.

 

The package provides POD Point’s leading, EV manufacturer approved, ‘Solo’ charge system, which is said to be ideal for domestic installations and single charging in workplace car parks. 
It includes both the supply and the complete installation of the charging unit; free online accounts for customers to monitor their fleet’s electrical usage, emissions and automatic employee expenses upload providing charge usage information.

 

Also available is the ‘Twin Charge’ post, designed for multiple charging in either car parks or offices (pricing is subject to site survey and installation type).   

 

Chris Chandler, principal consultant at Lex Autolease, said: ‘With the fleet industry becoming increasingly open to adopting cleaner technology vehicles, we have seen a rise in the number of our customers that are committing to plug-in EVs, Range Extender EVs and plug-in hybrids.

 

‘Through our strong relationship with POD Point, we were able to provide our customers with a highly cost competitive deal, providing excellent value for money, which we are confident will make it easier for our customers to go electric.’
 

POD Point’s Rob Walden said: ‘Lex Autolease’s pedigree in the fleet industry is unrivalled and this made the decision to partner with them extremely easy. The exclusive arrangement will provide its customers with a high quality service, which includes advice and guidance as well as the supply and installation of the appropriate charging unit at home or the office. Importantly, this is our most competitively priced package available today.’
Kwik-Fit Fleet launches enhanced 2012-13 winter tyre programme

KWIK-Fit Fleet has enhanced its company car and van winter tyre programme and is urging organisations considering switching from standard tyres to place orders as soon as possible.

The fast-fit giant launched its winter tyre programme in 2010-11 and since then has seen corporate demand for winter tyres increase - notably from light commercial vehicle operators and businesses where it is critical for car and van drivers to be mobile irrespective of whether conditions. Additionally, there is significant demand from company directors and senior managers.

However, while Kwik-Fit Fleet currently has plentiful supply of winter tyres across a wide range of makes and sizes, manufacturer supply is finite with production for the 2012-13 winter now complete.

Fleet decision-makers or drivers can order tyres by emailing wintertyres@kwik-fit.com or calling the winter tyre hotline 0330 123 1567 Monday to Friday 8.30am-5.30pm.

If fleet managers order winter tyres their organisation’s drivers will receive an SMS message to ask them to call the winter tyre hotline.

Kwik-Fit Fleet will confirm driver and vehicle details, exact tyre requirements, preferred centre to be used for fitment and approval for ‘hotel’ storage of standard tyres. Drivers will be offered an appointment for the tyre switchover within three to five working days at their chosen centre.

Peter Lambert, fleet director, Kwik-Fit, said: ‘We have enhanced our winter tyre service to make it much slicker for drivers to be able to have their tyres swapped at a time and location that is convenient to them.

‘Since launching our specialist winter tyre programme we have built up a record of the quantity, make and size of tyres required by customers which enables a more appropriate stock mix.’

In some European countries the fitment of winter tyres is mandatory, while in countries where fitment is not compulsory demand is high.

Lambert said: ‘The UK is relatively new to the concept of winter tyres but is closing the gap with the rest of Europe, particularly among fleets where any vehicle downtime hampers business efficiency and effectiveness.

‘Although snow has yet to fall in 2012-13, best practice advice is to switch to winter tyres now. When the harsher weather does arrive it is then too late to make the transition and winter tyre supplies may be under pressure.

‘In 2010-11 there was a shortage of tyres globally but as demand has increased so manufacturers have raised production levels. But factories have now produced their 2012-13 supplies and once sold no more will be available. However, presently Kwik-Fit has plentiful supplies in a wide range of makes and sizes.’

As in previous years, Kwik-Fit Fleet is offering a ‘hotel’ facility that sees it remove, pack, label and store each company car and van’s summer tyres in its National Distribution Centre for £10 per tyre per seasonal change. 

In the spring, Kwik-Fit Fleet will send an SMS reminder to drivers asking them to call the winter tyre line to arrange the refitting of their standard tyres at a convenient date and time. They will also confirm with customers if storage is required for the removed winter tyres. 

Brake urges fleet managers to engage staff at all levels in fleet safety

ROAD safety charity Brake is urging fleet managers to engage staff at all levels of their organisation in improving fleet safety.  

The organisation has published new guidance entitled ‘The Business Case for Fleet Safety’, which advises fleet managers on persuading board members and company directors to support and invest in fleet safety initiatives.

Targeting the grass roots is also vital, and Brake’s one day ‘Pledge’ courses aim to equip fleet managers to deliver effective and persuasive road safety training and ongoing campaigns to their drivers.

The guidance, which is sponsored by FMG Support, contains advice on how to communicate the financial, reputational, and legal benefits of improving fleet safety to senior level staff.  
It also contains step-by-step instructions on how to convince boards of directors of the importance of fleet safety, and provides facts and figures on road safety for fleet organisations.
Brake ‘Pledge’ courses, sponsored by Colas, take place at various locations throughout the UK. Managers are provided with the tools to engage drivers in road safety and to teach them how to reduce their exposure to road risk, and are trained in how to use those tools effectively. Delegates also get a year’s free subscription to the Fleet Safety Forum, 
Brake’s not-for-profit subscription service for fleet managers, supporting them in managing occupational road risk through regular events, a fortnightly e-bulletin and other advice and guidance on various fleet safety topics.
The guidance and attendance at a ‘Pledge’ course are both free to Fleet Safety Forum subscribers. Non-subscriber delegate places on ‘Pledge’ courses are £75 +VAT.

Roslyn Cumming, development manager at Brake, said: ‘Investing in fleet safety is a no-brainer for fleet companies. As well as saving lives and preventing injuries, making your fleets and drivers safer can save money and protect your reputation. Organisations that have senior level support for their fleet safety initiatives reap the greatest rewards. I’d urge all fleet managers to read this guidance and attend a ‘Pledge’ course, to ensure you’re engaging everyone you need to be in improving safety.’
Paul Holmes, strategic account director - risk at FMG Support, said: ‘The investment of time and money in relation to good fleet manager and driver road safety education does have a proven track record in making positive returns to a business. Financial benefits can be attributed to a reduction of the number of incidents, reduction in fuel costs, reduction in maintenance, reduction in vehicle and people down time. The contents of this guidance and of the ‘Pledge’ course will assist organisations in realising the benefits of a sound investment in driver and fleet manager road safety education.’
Ford Fiesta leads the way in MPG Marathon

FORD’S super frugal Fiesta ECOnetic has proved that smarter driving can dramatically reduce the cost of running a family car.

Competing in the 2012 ALD Automotive/Shell FuelSave MPG Marathon, the Fiesta ECOnetic 1.6 TDCi clocked up 108.78 mpg over a 370-mile route involving real-world driving in challenging weather conditions.

The Fiesta was coaxed round the course by former rally stars Andy Dawson and Andrew Marriott, both of whom would normally be more at home blasting at high speed through the forests of Wales, than competing in the UK’s premier economy driving event.
Now in its 12th year, the MPG Marathon saw competitors push for the best economy over two days, including A and B roads and motorway driving. Day one took drivers into South Wales, while day two circumnavigated the Cotswolds and South Midlands.

Dawson and Marriott’s performance was remarkable for a number of reasons, though they were not the first team to break the magic 100 mpg barrier on the day. 
A few minutes earlier, three-times former winner Mick Linford brought home his Kia Rio 1.1 CRDi eco in what appeared to be an unassailable 102.21 mpg - the first time in the history of the event that a vehicle had achieved over 100 mpg. They took second spot behind the Fiesta.

But try though they may, the AA fuel marshals couldn’t squeeze more than 3.4 gallons of Shell FuelSave diesel into Dawson’s Fiesta, sealing a remarkable win for the Ford-backed team.

The MPG Marathon - organised by Fleet World magazine - is designed to be a real world test that demonstrates the benefits to the motorist’s back pocket of employing simple, smarter driving techniques. 
Third place with 93.4 mpg went to a Peugeot 208 e-HDi driven by motoring journalist Chris Russon and Peugeot PR manager Kevin Jones.

Alongside the competition for the best outright MPG, the MPG Marathon also challenges drivers to improve on the official fuel consumption figures issued for their vehicle. And this year’s winners proved - along with virtually every other vehicle taking part in the event - that the manufacturers’ combined cycle figures need not be a barrier.

Winners of the Percentage Improvement Award were Ian Murray and Mark Armstrong-Read who got 84.7 mpg from their Citroen C1 1.0 VTR, an improvement of 28.92% over the published figure of 65.7 mpg. Both drivers work for Derbyshire NHS Trust and were put forward for the event by the Energy Saving Trust (EST) after their participation in EST’s Smarter Driving programme.

Second place in the percentage improvement trial went to the Fiesta ECOnetic with an uplift of 27.07%, while third place went to the Peugeot 208 of Russon and Jones. Only two of the 20 cars competing in the event failed to beat the manufacturer’s official combined cycle MPG figure.

Commercial vehicle manufacturers have a lot to gain from the MPG Marathon and none more so than Vauxhall whose Vivaro ecoFLEX 2.0 CDTi covered the 370-mile course on less than six gallons of Shell FuelSave diesel. 
The van - driven by Vans A2Z publisher Neil McIntee and motorsport pro Andrew Duerden - beat the combined figure of 40.9 mpg by 59.31% to underline the potential cost savings to businesses that can be achieved.

Second in the LCV section with a 39.84% improvement was the Renault Trafic of Van Fleet World contributor Dan Gilkes and former Devon and Cornwall police officer Malcolm Curnow. The Ford Transit Custom of Owen Wood and Richard Powell gained third with a 37.01% increase.
Best MPG overall in the LCV section was secured for the third time in four years by the Citroen Nemo HDi of Fleet Van editor John Kendall, and Paul Nieuwenhuis with a budget-beating 77.51 mpg.

With safety high on the motoring agenda there were also two Tracker Safety Awards - one for cars and one for vans ​- to be presented to the drivers whose vehicles incurred the fewest incidents of harsh acceleration, cornering and braking.

Driving style was measured by Tracker’s in-vehicle telematics unit and the car winners were Diesel Car editor Ian Robertson driving with Craig Morrow in a Peugeot 208 e-HDi. In a Fiat Doblo 1.3 Multijet van were BT fleet manager Dave Edwards and his colleague Rob Williams, whose smooth driving style won them the van safety award.

Event organiser Ross Durkin said: ‘This year’s MPG Marathon will be remembered for the two teams who beat the elusive 100 mpg barrier - both superb performances.

‘But the real value of the MPG Marathon is that it highlights the fuel - and hence emissions - savings that can be achieved by any driver of any vehicle. The average improvement over combined cycle figures achieved by the 27 vehicles in this year’s event was a whisker under 16% - impressive by anyone’s standards.’

Medical Services takes delivery of new Fiat Doblò fleet

MEDICAL Services Ltd (MSL) has taken delivery of 66 new Fiat Doblò Combi wheelchair accessible vehicles.

The vehicles, all Euro 5 Doblò Combi Maxi (long wheelbase L2H1) N1 Active 1.6 MultiJet 16v diesel 105 versions, are being supplied through Fiat Professional dealer, HTC Van centre, Croydon. They have been converted to MSL’s specification by Lateral Design Concepts Ltd of Keighley.

All vehicles feature the distinctive MSL livery, have been converted to a single wheelchair accessible vehicle with bi-fold access ramp. Base vehicle options fitted include the passenger airbag. 
Lateral worked closely with MSL to produce a vehicle tailored to their exact requirements. The resulting ‘MediWav’ conversion is now part of Lateral’s ‘Compact PTS’ model range.
The vehicles will be used to transport wheelchair using or walking patients to hospital appointments.
‘Our fleet strategy has a growing green emphasis, which means that where suitable green options are available we are increasingly adopting them,’ said Joe Sheehan, managing director, MSL.

‘All of the new Doblò Combi Maxi wheelchair accessible vehicles come with the latest Euro5 engine which gives greater fuel economy and lower carbon emissions. This forms part of our ISO14001 environmental standard strategy for reducing carbon emissions and demonstrates that we are trying to reduce our impact on the environment where we can.’

MSL is the largest independent provider of patient transport solutions to the NHS and private healthcare organisations across England and Wales; with over 500 registered ambulances and 800 staff members completing tens of thousands of patient journeys each week, from 25 ambulance stations.

Brake calls on fleets to reduce risks posed by their young drivers

ROAD safety charity Brake is calling on fleet managers to acknowledge and manage the risks posed by employing people under the age of 25 as professional drivers.

One in eight drivers is 25 or younger, but young drivers are involved in one in four crashes resulting in a fatal or serious injury.
As a result, says Brake, employing drivers under the age of 25 comes with specific risks which every fleet should be aware of and actively manage.

Now, Brake is offering fleet professionals the opportunity to hear from academic experts and experienced practitioners on the risks associated with employing young drivers and how to manage them. 
Through its Fleet Safety Forum, the charity is running a seminar – ‘Young drivers at work: risks and solutions’ - on December 6 in Nottingham.

Speakers will explain why young drivers are a particularly high-risk group compared to other at-work drivers, and how fleet managers can prevent young driver crashes. A best practice case study will show how one company has successfully introduced measures to mitigate the risks associated with young drivers.

The seminar will include presentations from experienced academics and fleet professionals, including: Stephen Stradling, Professor Emeritus at Edinburgh Napier University and Scott Pendry, policy adviser for the Association of British Insurers.
Further information and to book a place contact Brake on admin@brake.org.uk or 01484 559909. Delegate places at the seminar cost £80 +VAT for Fleet Safety Forum subscribers, and £90 +VAT for non-subscribers.

Alliance expands flexi lease rental fleet with low emission Peugeots

ALLIANCE Asset Management is adding up to 100 Peugeot vehicles to its flexi lease daily rental fleet including fuel-efficient diesel-electric hybrid models to help clients cut their carbon footprint and benefit from its many virtues.

The Cambridgeshire-based fleet services provider plans to add the cars to its fleet progressively through the final months of 2012 and into 2013.

Alliance Asset Management has already expanded its ‘eco’ flexi lease daily rental fleet with an initial delivery of 35 low emission Peugeot 308 1.6 e-HDi 92 bhp five-door models with emissions of 110 g/km and combined cycle fuel economy of 67.3 mpg.
As well as adding further low emission 308 models to the fleet, the company is also in discussions about adding Peugeot’s range of diesel hybrids.

Peugeot’s diesel-electric HYbrid4 twins a 2.0 litre HDi 163 bhp diesel engine to propel the front wheels and a 37 bhp electric motor to power the rear wheels and is available in the 3008 Hybrid4 Crossover, the 508 RXH and 508 Saloon HYbrid4.

Alliance Asset Management’s Vincent St Claire said: ‘Businesses are very aware of their environmental responsibilities and, as a result, their focus is on utilising low emission vehicles.

‘Businesses can actively reduce their impact on the environment through our ‘eco’ fleet of diesel vehicles and the planned introduction of the diesel hybrids means they can do so without the compromises normally associated with some low emission vehicle.’

The company is adding the hybrid diesel models to its fleet to meet anticipated customer demand. St Claire said: ‘Many of our customers are environmentally-focused and require rental vehicles for high-mileage motorway journeys whilst also ensuring their drivers benefit from lower benefit-in-kind taxation.

‘They are attracted to hybrid models, but the performance and fuel economy offered from the range of petrol-electric engines is not hugely attractive when clocking up significant motorway mileage.

‘We believe the answer is the Peugeot’s diesel-electric hybrid that offers environmental-friendliness with fuel-efficiency and performance.’

The 3008 HYbrid4 Crossover delivers combined cycle fuel economy of up to 80.7 mpg and emissions of 91 g/km. In the recently launched 508 Saloon HYbrid4 combined cycle fuel economy is 78.5 mpg with emissions of 95 g/km and in the 508 RXH equivalent figures are 68.9 mpg and 107 g/km.

Alliance Asset Management’s order also includes a number of other models from the Peugeot range including the 107 and RCZ Sports Coupe.

BT Fleet sign two-year contract extension with National Grid

BT Fleet has successfully negotiated a two-year extension of its existing contract with National Grid, which lasts until March 2014.

The new contract marks the continuation of a five-year relationship with National Grid, which has commissioned BT Fleet for the ongoing delivery of fleet management and vehicle build services.

BT Fleet will continue to deliver National Grid’s fleet management for more than 5,100 commercial vehicles and wheeled plants, as well as build vehicles to National Grid’s specifications using base vehicles sourced by National Grid, direct from manufacturer.

Dave Bowen, BT Fleet managing director, said: ‘With so many homes and businesses relying on National Grid for their power, a major part of the contract has always been to minimise downtime and keep its vehicles and engineers on the road and fully operational. 
‘We have incorporated a ‘continuous improvement programme’, devised in collaboration with National Grid and believe that this and our fleet experience played a huge part in the successful negotiation of this most recent contract extension with National Grid.’

Mike Dowling, National Grid fleet officer, said: ‘BT Fleet has shown tremendous technical expertise, plus a determination to continually improve financially and operationally, resulting in an extended contract period.’
Model update________________________________________________

Volkswagen reveals prices for all-new Golf

ORDER books for the all-new Volkswagen Golf will open next Thursday (October 18) with first deliveries due in January.
On-the-road prices start at £16,330 for the 1.2 TSI S three-door - lower than those of its predecessor - and top out at £24,625 for the 2.0 TDI GT five-door with DSG transmission.

From launch, the Golf will be available in the UK in three trim levels: S, SE and GT (the GTI and BlueMotion models will join the line-up in 2013).  Four petrol engines and two diesel engines will be available to order. 

The petrol engine range starts with a four-cylinder 1.2 litre TSI unit producing 85 PS, rising via a 1.2 litre TSI 105 PS and a 1.4 litre TSI 122 PS motor to the all-new 1.4 litre TSI 140 PS engine with Active Cylinder Technology. That helps to create an engine capable of 60.1 mpg on the combined cycle and 110 g/km (when fitted with a seven-speed DSG gearbox).

The two diesel engines at launch are a 1.6 litre TDI 105 PS and a new 2.0 litre TDI 150 PS unit.  
All new Golf models - both diesel and petrol - come with a Stop/Start system as standard, along with battery regeneration.
Gearboxes are a mixture of five and six-speed manuals, and six and seven-speed DSG units, depending on the engines’ power and torque outputs.

All Golf models come with seven airbags, including a driver’s knee airbag, five three-point seatbelts, ABS with ESP, XDS electronic differential lock and Isofix preparation for two rear child seats.  
The entry-level Composition Media system includes a 5.8-inch colour touchscreen, DAB digital radio, a CD player, MDI interface (for connecting iPod or MP3 player), Bluetooth telephone preparation and audio streaming and eight speakers. Also standard is ‘Climatic’ semi-automatic air conditioning, among a host of other features.

Moving up from S to SE trim brings standard ADC Automatic Distance Control with Front Assist and City Emergency Braking, a Driver Alert System, PreCrash preventative occupant protection, Driver Profile Selection (with four modes and five on DSG-equipped cars), rain-sensitive wipers, an automatically dimming rear-view mirror and dusk sensor (automatic driving lights).  
From the outside, the GT model can be recognised by its 17-inch ‘Dijon’ alloy wheels, front fog lights and air intakes with chrome surrounds, ‘Cherry Red’ rear light clusters, and heat-insulating dark-tinted rear glass. Inside there are gloss black decorative inserts, Alcantara and cloth sports seats, LED reading lights, ambient lighting in the doors and centre console, electrically foldable door mirrors with puddle lights, and front and rear parking sensors with visual display. As standard the GT comes with the Discover Navigation media system.

Renault prices revealed for all-new five-door Clio

THE all-new Renault Clio will cost from £10,595 on-the-road for the 1.2 16v 75 Expression and top out at £16,095 for the flagship dCi 90 Stop & Start Dynamique S MediaNav.

The initial 13-strong fourth-generation model range is available with a choice of four trim levels - Expressions, Expression +, Dynamique MediaNav and Dynamique S MediaNav.

Unveiled at the recent Paris Motor Show, the new Clio with its coupé-profile is wider, longer (inc. wheelbase) and lower, yet lighter (on average 100 kg less) than the previous model.

Prices for the five-door only new Clio are between current three and five-door models with, for example, new Expression+ costing £230 less than today with more equipment

The core seller is forecast to be the Dynamique MediaNav with a fifth trim level, GT Line with Renault’s TCe 120 EDC (Efficient Dual Clutch) engine to follow in 2013 and the Clio Renaultsport 200 Turbo in the summer.
Standard equipment includes: driver/passenger/side and curtain airbags, Bass Reflex speaker system, electric front windows and door mirrors, Bluetooth radio with USB port and jack socket, ESC (Electronic Stability Control) and ETC (Electronic Traction Control), folding front passenger seat, Hill Start Assist, keyless entry and ignition, seven-inch touchscreen MediaNav infotainment system with integrated navigation (Dynamique MediaNav and above)

Two new engines debut in the Clio - the 0.9 TCe 90 and 1.5 dCi 90 - plus ‘ECO’ variants of both. The ECO variant of the latter provides class-leading 88.3 mpg and emissions of 83 g/km, while the TCe 90 in ECO guise offers 65.7 mpg and has emissions of 99 g/km.

Stop & Start is standard on the TCe 90 and dCi 90 and the driver activated ECO mode to improve fuel economy by between 10-15% is standard on Dynamique MediaNav and above.

Meanwhile, the 1.2 16v 75 has been extensively modified, resulting in a 2.7 mpg fuel economy improvement, as well as an 8 g/km reduction in emissions.
The heavily upgraded 1.5-litre dCi now gains 20 Nm greater torque (220 Nm available from 1,750 rpm). The standard version now boasts combined fuel economy of 83.1 mpg (up by 12.5 mpg) and emissions of 90 g/km (down 16 g/km), while the ECO version delivers a class-leading 88.3 mpg and ultra-low emissions of 83 g/km.

UK ordering for new Clio opens on November 1 with the car’s showroom launch on February 1, 2013.

Upgraded high performance MPS model heads new Mazda3 line-up

MAZDA has revised its lower medium sector ‘3’ line-up which is led by an enhanced version of the 155 mph MPS ‘super hatch’.

Costing £23,995 on-the-road, the upgraded Mazda3 MPS retains the previous model’s responsive handling and performance, and highlights the exterior design by sporting new gunmetal finish for the 18-inch alloy wheels, whilst the inner roof spoiler (beneath the unique MPS wing), door mirror housings and lower rear bumper trim are finished in a sleek Black Mica finish.

Powered by a 2.3 litre MZR DISI Turbo petrol engine, the MPS generates maximum power of 260 PS and 380 Nm of torque at 3,000 rpm) and drives the front wheels via a six-speed manual transmission.
As well as upgrading the Mazda3 MPS, Mazda is rationalising and re-naming its new line-up of seven Mazda3 models on sale from this month.

Two special edition models (Tamura and Venture) now join the permanent range. The 1.6 litre MZR petrol Tamura and Venture models benefit from fine-tuning which improves fuel economy by 1.4% and cuts emissions by 2%.

The revised range now starts with three Tamura models priced from £15,995 to £17,495. Standard equipment includes 17-inch alloy wheels, sports styling kit, front fog lights, electric windows, six-speaker audio system, dual zone climate control air-conditioning, front, side and curtain airbags and a Thatcham Cat 1 alarm.

Two Venture models with 1.6 litre MZR petrol or diesel engines cost from £17,495 and £18,995, feature additional kit such as light gunmetal alloys wheels, a unique rear spoiler, privacy glass, 5.8-inch Sanyo TomTom navigation, Bluetooth hands-free, automatic lights and wipers, cruise control and heated front sports seats.
The regular Mazda3 range is topped by a single 185 PS 2.2 litre MZR-CD diesel powered Sport Nav (costing £20,995).

New Volkswagen Tiguan R-Line returns to range

VOLKSWAGEN has added a new trim level to its Tiguan line-up, the R-Line, which adds a number of unique and sporty styling touches inside and out.

In the first generation, the R-Line was one of the most popular Tiguan models, accounting for nearly 20% of total sales. Renewed for the latest model, the R-Line is now expected to be the choice of a quarter of Tiguan customers. 

The new Tiguan R-Line is based on the SE trim level, and adds bi-xenon headlights, 18-inch ‘Mallory’ alloy wheels, painted in Sterling Silver with black wheelarch extensions, body-coloured unique front and rear ‘R’ design bumpers and rear spoiler, an R-Line logo on the front grille and aluminium front door sills with R-Line logo.  
Inside, the theme continues with front sport seats and two-tone upholstery, R-Line logo on the front head restraints, leather multifunction steering wheel with aluminium inlay and R-Line logo and stainless steel pedals.

The R-Line is available with the Tiguan’s three most powerful engines. These are the 2.0 litre TSI with 210 PS and 4MOTION four-wheel drive, plus Volkswagen’s 2.0 litre common rail TDI engine with either 140 or 170 PS and 4MOTION.  
All R-Line models come with a standard six-speed manual gearbox. Carbon dioxide emissions for all models are under 200 g/km: the petrol model emits 199 g/km, while the diesels are at 150 and 158 g/km for the 140 and 170 PS respectively.

On the road prices start at £28,020 for the R-Line 140 PS. There is a £680 premium for the 170 PS diesel, with the petrol model costing £28,435.
Nissan X-Trail boosted with n-tec+ trim

A NEW trim level has joined the X-Trail range, bringing sporty looks and a raft of standard equipment to Nissan’s 4x4.

The new n-tec+ grade sits between the Acenta and flagship Tekna models, standing out from with 18-inch alloy wheels, a chrome finish to the front fog lamps and side bars with side steps.

On the inside the X-Trail n-tec+ range of standard equipment includes Nissan Connect with a five-inch touchscreen satellite navigation system that also packs Bluetooth connectivity for hands-free telephone calls and music streaming, Around View Monitor 360 degree parking system, an electric tilt and slide panoramic sunroof, plus Intelligent key for keyless entry and start. That’s in addition to climate control, cruise control, automatic headlights, rain-sensing wipers and rear privacy glass.

Under the bonnet is a 173 PS 2.0 litre dCi turbodiesel engine, which has 360 Nm of torque and is capable of towing 2,200 kg. 
The X-Trail n-tec+ is on sale now and costs £27,790. 
Citroën cuts emissions on hybrid diesels

CITROËN’S flagship DS5 is now more efficient and environmentally considerate than ever. 
All three Hybrid4 200 Airdream EGS6 models in the DS5 range have received technical updates to deliver carbon dioxide emissions from 91 g/km with improved fuel economy.

New management software has been developed for the full-hybrid diesel powertrain with a number of technical improvements to optimise DS5’s efficiency. Key enhancements include improved energy recovery when decelerating and braking, and a new battery management system.

On sale now, the newly re-homologated DS5 Hybrid4 drivetrain reduces the official emissions for the DSign model from 99 g/km to 91 g/km. DStyle and DSport versions see their emissions reduce from 107 g/km to 102 g/km.

As previously announced in July, 17-inch ‘Houston’ alloy wheels are available as a no-cost option on Hybrid4 DStyle and DSport versions. The smaller diameter alloy wheels reduce the cars’ emissions from 102 g/km to 91 g/km - the same as the entry-level DSign.

Beetle Cabriolet prepares to make world debut at LA Auto Show

THE new Volkswagen Beetle Cabriolet will break cover at the Los Angeles Motor Show on November 28 and is due to go on UK sale in spring 2013.  
Prices and specification details will be announced closer to launch, but the model features a soft-top that opens and closes entirely automatically (on all models) within around 10 seconds, including on the move.
The four-seater has a 225 litre boot that includes a fold-down symmetrically split rear bench seat which allows bigger items to be transported when the roof is closed.

The new Beetle Cabriolet will be available with seven engines. The entry-level engine is a 1.2 litre TSI with 105 PS. Straight after launch, the BlueMotion Technology version of that petrol engine will also be available. The other petrol options are the 1.4 litre TSI and the 2.0 litre version, producing 160 and 200 PS respectively.  
Diesel engines comprise a 1.6 litre TDI with 105 PS (also available as a BlueMotion Technology version) and a 2.0 litre TDI with 140 PS.
Prices announced for all-new Volvo V40 R-Design and Cross Country

THE all-new Volvo V40 R-Design and Volvo V40 Cross Country will cost from £22,295 and £22,595 respectively, it has been announced.

The V40 R-Design has taken cues from its R-Design stable mates in the rest of the range, with a re-profiled front bumper and rear diffuser, five-spoke 17-inch Ixion wheels, silver matt door mirrors, unique R-Design embossed nubuck upholstery, sports floor mats, sports steering wheel and pedals. 
In addition, as standard, the V40 R-Design benefits from a TFT crystal display screen with unique blue colouring, illuminated gear-knob, unique R-Design aluminium trim and vertical LED day-running lights.

Those wanting the ultimate in sports luxury can upgrade to the R-Design Lux, complementing the standard specification with active bending xenon headlights with cleaning system, rain sensor, leather-faced R-Design embossed seats, cruise control, keyless start and rear theatre lighting.

Prices start from £22,295 for the D2 R-Design, benefiting from class leading emissions of 94 g/km, up to the T5 Geartronic R-Design Lux Nav, available from £31,390.

The V40 Cross Country is Volvo’s answer to those customers that want a small five-door hatchback but with a more ‘off-road’ and rugged look. 
As standard, the Cross Country SE is offered with autofolding door mirrors with ground lights and black mirror covers, 16-inch alloy wheels, rain sensor, textile/T-Tec upholstery, tread plates and silver roof rails.

The Cross Country can be further enhanced by specifying the Cross Country Lux version. That includes the specification of the SE, plus leather-faced upholstery, active bending xenon headlights, 17-inch alloy wheels, LED day-running lights, rear reading and theatre lighting.

The V40 Cross Country is available from £22,595 for the D2 Cross Country SE, up to the T5 Geartronic Cross Country Lux Nav with All-Wheel Drive, from £33,875.

Both models are available to order now and first customer deliveries will start to take place in January 2013.

SEAT confirms pricing for new Toledo

PRICES for the all-new eight model SEAT Toledo range will start at £12,495 on-the-road for the 1.2 12v E rising to £17,840 for the 1.6 TDI CR Ecomotive SE.

Available to order now with first deliveries expected from December 1, SEAT says that the Toledo’s compact exterior dimensions and low price are both comparable to the supermini segment, but that the car boasts a luggage capacity (550 litres) that even the majority of large family cars cannot match. 
‘The combination of price and packaging that the Toledo offers is second to none,’ said SEAT UK product manager Simon Bradley of the model which is available in three trim levels. ‘Very few cars, if any, offer the same combination of space, flexibility, affordability, value and style as the new Toledo.

‘We’ve positioned the range so that it offers something for everyone, with the entry-level E model providing exceptional value in terms of the space on offer for the price, while the SE specification car is loaded with useful equipment.’

Both the 1.6 TDI 105 PS diesel and the 1.2 TSI 105 PS petrol versions feature Ecomotive Technology. That includes a Start/Stop engine system, which preserves fuel by cutting power when the car is at a standstill and in neutral, and an Energy Recovery system to capture brake energy otherwise lost as heat, storing it to help power the car’s electrical systems.
Standard equipment on the entry-level model includes 15-inch steel wheels, black door handles and wing mirrors, front electric windows,MP3 CD player with AUX-in, four speakers, Electronic Stability Control (ESC), driver and front passenger airbag, passenger airbag disconnect, front side and curtain airbags, front seatbelt reminders and ISOFIX points with Top Tether.
Kia introduced revised Sorento

AN extensively revised Kia Sorento is now available to order with first customer deliveries due in December.

Powered by a 2.2 litre 194 bhp engine, the seven-model Sorento range costs from £26,495 on-the-road for the KX-1 six-speed manual seven-seater topping out at £35,095 for the KX-3 six-speed auto seven-seater
Kia says that the revisions are far more than the usual mid-term upgrade, as it is a front-to-rear and top-to-bottom re-engineering of the car which improves safety, comfort, luxury and driving dynamics while lowering fuel consumption, emissions and running costs. 
In a simplified range, new Sorento achieves class-leading fuel economy and emissions of 47.9 mpg and 155 g/km (manual) - improvements of 5.7 mpg and 22 g/km over the outgoing model.

The new platform which underpins Sorento has improved space for passengers in rows two and three without any increase in the car’s overall footprint or wheelbase. In the middle row there is an extra 30 mm of knee room and for occupants of the two rearmost seats an extra 9 mm of knee space.

All occupants benefit from more luxurious surroundings, with notable improvements in the soft-touch materials used to trim the cabin and higher levels of equipment for all four trim grades - KX-1, KX-2, KX-2 Sat-Nav and KX-3. 
Additional equipment to be found as standard on all versions of new Sorento including body-coloured bumpers, chrome exterior door handles, aero blade-type front wipers, projection headlamps with cornering lights, electrically folding, adjustable and heated door mirrors, chrome interior garnish, rear air ventilation, LED daytime running lamps, cruise control, extendable sun visors with illuminated vanity mirrors and a ticket pocket, reversing sensors, high-performance dampers and MDPS steering.
SsangYong reveals prices and spec for new Korando Sports Pick-up

BRITAIN’S only pick-up with a five-year limitless mileage warranty, SsangYong’s Korando Sports, will cost from £18,295 on-the-road (including VAT).

Powered by a new 2.0 litre 155 PS e-XDi diesel engine returning 37.7 mpg on the combined cycle with peak torque of 360 Nm, two trim levels are available both with four-wheel drive on demand. It has the towing capability to haul up to 2.3 tonnes.

The SX (£18,295) is equipped with 16-inch alloy wheels, tinted glass, air conditioning, leather covered steering wheel, remote central locking, Kenwood MP3 CD and RDS radio with a USB and auxiliary port and Bluetooth connectivity.

The EX (£19,995/auto £21,245) features leather upholstery with heated front seats, powered driver’s seat, heated, electrically adjustable and power folding door mirrors and rear parking sensors. A six-speed automatic transmission with cruise control is available as an option.
VAT registered businesses can recover the VAT from the purchase of an LCV used for business purposes. Korando Sports is registered as an LCV and VAT may be recoverable depending upon the circumstances of the business concerned.

Kia announces plans for an all-electric Soul

KIA has revealed that its first commercially available all-electric car will be based on the next-generation Soul and will go on sale in 2014.

Kia currently makes an electric version of the Ray - a subcompact car for the Korean domestic market - but only in very small numbers for use by government agencies as part of a real-world test fleet.

The battery-powered Soul will be a regular production model for sale around the world, however, and Kia UK leaders are now lobbying to make sure that it is also built with right-hand drive.

By next spring, says Headlineauto, the current Soul will be Kia’s oldest model and the company will have replaced every other car on its European fleet in just over two years. 
Toyota recalls 7.4m vehicles worldwide: 138,000 in the UK

TOYOTA is recalling 7.4 million vehicles worldwide, of which 138,000 are in the UK, due to an electric window problem.

Globally the issue affects the Toyota Yaris, RAV4, Auris and Corolla - although the manufacturer says that the Corolla is not affected in the UK - with the company saying that the uneven application of grease during the assembly process had caused the problem with some electric window switches.

It is reported to be the single largest vehicle manufacturer recall since Ford called back 7.9 million vehicles in 1996.

A statement on Toyota’s UK website said: ‘It has come to our attention that on certain RAV4, Auris and Yaris models built between September 2006 and December 2008 the possibility exists that the Power Window Master Switch (PWMS), located in the driver’s door, may over time begin to feel uneven or notchy when it is operated. 
‘Continued operation in this condition may cause the switch to stick or become inoperable. The switch is not designed to be lubricated with commercially available lubricants. Application of these lubricants could lead to overheating and/or melting of the switch assembly.’
There has been one reported case of the incident in Britain, the company said, but added that no accidents, injuries or deaths had been reported as a result of the problem.
All affected owners will be contacted by Toyota GB within the next six weeks and asked to make an appointment to take their car to their nearest Toyota centre for checks and, if required, remedial work to be carried out.

 

The development comes after a string of defects with the company’s vehicles over the last few years - almost 16 million cars have been recalled by Toyota since late 2009.

Honda recalls 77,000 UK CR-Vs due to fire risk

HONDA is recalling about 77,000 second generation CR-V models in the UK due to a fault that could lead to the driver’s door catching fire.

The models, built between 2002 and 2006, has been prompted after it was discovered that, in extreme circumstances, it was possible for liquid to get into the master switch for the electric windows in the driver’s door; this could then lead to overheating, which could in turn lead to the door itself catching fire.

Honda said that there had only been one instance of it happening in the UK, but that it had not led to a fire.

Honda is currently working with the DVLA and VOSA (Vehicle and Operator Services Agency) to obtain details of the vehicles’ current owners.

They will be invited to take their car to a Honda dealer for work to remedy the problem, which will be carried out free of charge. In the meantime, any owners of a car that they think might be affected are advised to get in touch with their local Honda dealer as soon as possible.

Manufacturer news___________________________________________

Carbon fibre technology could boost vehicle MPG, says Ford

FORD has unveiled a prototype carbon fibre bonnet that it says could help lower fuel consumption.

The carbon fibre reinforced plastic Ford Focus bonnet displayed at the Composites Europe event in Dusseldorf, is constructed from the super-strong material more usually associated with hand built racing vehicles or high-performance super cars. The prototype bonnet is 50% lighter than a standard steel part. 
‘Reducing a vehicle’s weight can deliver major benefits for fuel consumption, but a process for fast and affordable production of carbon fibre automotive parts in large numbers has never been available,’ said Inga Wehmeyer, advanced materials and processes research engineer, Ford European Research Centre. ‘By partnering with materials experts through the Hightech.NRW (North Rhine-Westphalia) research project, Ford is working to develop a solution that supports cost efficient manufacturing of carbon fibre components.’

The involvement of the Ford European Research Centre in the Hightech.NRW research project follows Ford’s partnership with Dow Automotive Systems; a collaboration announced earlier this year that will investigate new materials, design processes and manufacturing techniques.  
Dow Automotive Systems and Ford will focus on establishing an economical source of automotive-grade carbon fibre, as well as high-volume manufacturing methods.

Carbon fibre offers a very high strength-to-weight ratio. It is up to five times as strong as steel, twice as stiff, and one-third the weight. Advanced materials such as carbon fibre are key to Ford’s plans to reduce the weight of its cars by up to 340kg by the end of the decade.

‘There are two ways to reduce energy use in vehicles: improving the conversion efficiency of fuels to motion and reducing the amount of work that powertrains need to do,’ said Paul Mascarenas, Ford chief technical officer and vice president, research and innovation. 

‘Ford is tackling the conversion problem primarily through downsizing engines with EcoBoost and electrification while weight reduction and improved aerodynamics help to reduce the workload.’

The prototype Ford Focus bonnet is said to have performed well in pedestrian protection head-impact tests.

However, the manufacturer says that the techniques that have been refined and developed for the prototype Focus bonnet will not be seen in production in the near future but could be transferred to higher volume applications at a later date.

Light commercial vehicles______________________________________

Van sales get boost from registration plate change

THE registration plate change last month provided enough of a boost to stabilise van demand in a challenging economic climate, according to the Society of Motor Manufacturers and Traders.

Van sales increased 1.1 last month to 39,060 (September 2011: 38,644) to take 2012 volumes to 187,067, 6.3% down on last year’s nine-month total (199,684).

Registration of sub-2.0 tonne vans and pick-ups increased year-on-year in September, but the other three segments of the market fell. All sectors of the light commercial vehicle market were down compared with 2011 volumes after nine months.

Sales of sub 2.0 tonne vans totalled 7,023 last month, up 8.8% on September 2011 (6,456), while pick-up sales rose 17.2% to 4,704 (September 2011: 4,015).

Demand for 2.0-2.5 tonne vans slipped 1.8% last month to 4,548 (September 2011: 4,632) with sales of 2.5-3.5 tonne vans down 2.9% at 21,803 (September 2011: 22,451) and 4x4 volumes down 9.9% at 982 (September 2011: 1,090).

Year-to-date sales of sub-2.0 tonne vans are 11.7% down at 32,270 (2011: 36,543) with 2.0-2.5 tonne vans down 4.3% at 24,195 (2011: 25,295) and 2.5-3.5 tonne vans down 4.6% at 107,027 (2011: 112,214). Pick-up demand is 8.4% down at 18,685 (2011: 20,409) with demand for 4x4s down 6.4% at 4,890 (2011: 5,223).

Vauxhall Commercial Vehicles was the top-selling van manufacturer to private buyers and small businesses in the crucial plate change month of September.

The Luton-based manufacturer sold more than 9,000 vans to retail customers this year and over 2,000 last month, making Vauxhall number one in September and year-to-date. 

The Luton-built Vivaro, the star of Vauxhall’s brand new Built in Britain - For Britain advertising campaign, was the best-selling van in the retail medium van segment.

All-new Ford Transit Custom delivers improved resale values

RESIDUAL values confirmed for the all-new Ford Transit Custom have provided a further boost for the launch of the recently crowned International Van of the Year 2013.

Leading residual value analysts CAP evaluated the Ford Transit Custom, which is available from dealerships this autumn, and calculated its theoretical resale value in three years’ time.

The Transit Custom, which is the UK market leader’s new entrant in the one-tonne van segment, has secured a 10.5% improvement in its three-year/60,000-mile residual value compared with its predecessor, a £1,975 turnaround. The model has been valued at £725 more than its rival by CAP. 

At four years in service and 80,000 miles, Transit Custom residual values are enhanced by £1,500 - moving the new model from being £1,000 behind its benchmark competitor to £500 ahead.

Mark Ovenden, Ford of Britain managing director, said:  ‘This is a more stylish and more functional Transit, which also manages to reward owners by retaining more of its value. 
‘Thanks to this latest endorsement by CAP, we’re even more convinced that our new Transit Custom will continue the vehicle’s market leading position.’

A new Transit Custom 290S 100 PS six-speed 310 Nm model will be worth £6,800 at three years and £5,250 at four years - £725 and £500 ahead of its nearest competition, respectively, says Ford.

Clear Drains greens up its act with Mercedes BlueEFFICIENCY 

ONE of the UK’s largest independent drainage service companies has begun making valuable savings in its fuel bills and improved its environmental profile after switching to a new fleet of low-emission Mercedes-Benz vans.

Buckinghamshire-based Clear Drains has invested in 18 vehicles - half are 3.5 tonne medium-length high-roofed Sprinter 313CDIs, the other half are 2.8 tonne Vito 113CDI longs. Supplied by dealer Hughes of Aylesbury, they are the subject of a Mercedes-Benz Financial Services contract hire agreement.

All have been specified for ultimate economy with BlueEFFICIENCY packages, which combine a raft of measures aimed at reducing both fuel use and exhaust emissions. 

These include ECO-Start, the innovative system which boosts economy by automatically cutting the engine whenever a vehicle is stationary - for example, in heavy traffic - then automatically re-starting when the driver is ready to move off and depresses the clutch. This, together with other features such as low rolling resistance tyres, and efficiency improvements to items like the power steering system, fuel pump and battery management, combine to deliver a stunning average combined cycle fuel consumption figure of almost 40 mpg for the Vito 113CDI.

Managing director John Stottor said: ‘When you run a 24-hour emergency business you need repeated reliability - it is just not acceptable to tell a customer, ‘Sorry, our van broke down’. Mercedes-Benz is renowned for its reliability and the build quality of its products is streets ahead of the competition.
‘Between them our vehicles cover some 60,000 miles a month, so diesel is a massive cost to our business. As BlueEFFICIENCY models, our new Vito and Sprinter vans are in a different league in terms of fuel efficiency and environmental compatibility.’
Clear Drains previously sourced its vehicles through specialist leasing companies, but believes a ‘one-stop shop’ solution by which Mercedes is also providing the finance, will give a better, less diluted service than received in the past.

Greenshields JCB selects new Ford Transit fleet

FORD Transit and Transit Connect vans have been selected by Greenshields JCB, which specialises in the distribution, service and repair of JCB and Thwaites dumper vehicles.

Seven short-wheel-base Transit and four Transit Connect vans have been delivered already and a further 17 medium-wheel-base and long-wheel-base, high roof Transits are due for delivery by the end of October.

In total, 32 new Ford vans have been ordered, adding to the existing fleet of 15 Ford vehicles previously purchased by the company. 
All vehicles have been supplied to Greenshields from Guildford-based Ford commercial vehicle dealer, Grays Truck & Van. The high-spec Transits are all fully sign-written, fitted-out and ready for the road.

Tom Greenshields, aftermarket director for Greenshields JCB, said: ‘I’m happy to announce our continued loyalty to Ford commercial vehicles. When we make comparisons with other brands we look for the products that are fit for purpose and the most reliable.

‘There is also good parts availability and service support should the need arise. We believe Ford commercial vehicles are the industry standard, setting the benchmark which others attempt to follow.’

Ashwoods launches new website launched for hybrid LCV scheme

A NEW website to help public sector fleets realise the benefits of a Government hybrid vehicle programme is now live.

The Department for Transport is offering grant funding towards a new Ashwoods Hybrid Transit light commercial vehicle (LCV) through its Low Carbon Vehicle Procurement Programme (LCVPP). 

The programme was established to help public sector organisations such as central and local government bodies to become early adopters of low carbon vehicles. It has now been extended to cover housing associations, universities and further education establishments.

The Ashwoods Hybrid Transit, produced by Ashwoods Automotive and based on the rear wheel drive Ford Transit, is the only Department for Transport-approved vehicle in the programme. It is available as a chassis cab, minibus or panel van. Under the LCVPP scheme, DfT provides a subsidy of more than £3,400 per vehicle. 

The website, www.ashwoodshybrid.co.uk, focuses on the benefits of switching to hybrid and explains the process of applying for the LCVPP subsidy.

Martin Kadhim, business development director at Ashwoods Automotive, said: ‘This is a unique opportunity to reduce fuel bills and lower carbon emissions from transport.

‘Thanks to this Department for Transport subsidy, any public sector body can purchase our hybrid vans and benefit from fuel and CO₂ savings. The cost difference can between a normal Transit and a hybrid Transit can now be recouped in as little as a year based on 7,000 miles per annum. The paperwork is very straightforward and the entire process takes just a matter of days.’ 

The Department for Transport is providing subsidies for the first 500 Ashwoods vehicles ordered - and all orders must be received by March 2013.

Residual value update_________________________________________

Value of ex-fleet cars continues to rise, says Manheim

PRICES paid for ex-company cars sold at auction continued to rise in September, according to the latest data from Manheim. 
The average selling price of a defleeted vehicle was £6,706 in the month; the highest figure achieved since June 2012. 
The strong values at auction have continued despite the average age of cars continuing to top the 50-month mark and mileages remaining above the 61,000 level. 

Jumping by £202 when compared to August’s average price of £6,504, the current value of ex-fleet cars demonstrates the chronic shortage of good quality vehicles at auction, says Manheim. 
That trend is further supported by Manheim data that confirms strong values at auction. When compared to the original new price of vehicles, September saw the average ex-fleet car achieve a 35% rate. In September 2011, the rate was 32%.

Mike Pilkington, head of strategy at Manheim Remarketing, said: ‘Our latest data clearly shows that residual values for ex-fleet vehicles have remained strong over the last few months. 
‘Our report also shows that cars are moving quickly through the remarketing process; the average number of days in stock has fallen to 15 days for the last two months, compared to an annual average of 18.75. The big question facing fleet managers is; when will the bubble burst? 
‘Certainly, the current state of the market, where supply cannot keep up with demand, is not sustainable. We expect to see the market return to ‘normal’ market conditions by the New Year. Clearly fleet managers should not be basing long-term residual value predictions on the current performance of the market.’
Looking at the price performance of specific vehicle segments, compared to their original new price highlights some interesting trends, according to the Manheim analysis. 
While superminis continue to hold their value well, achieving 49% of the original price in September (up from 43% in September 2011), executive, compact executive and coupes have also shown a good return on the original retail price. 
Based on the same year-on-year comparison, MPVs and 4x4s are the only segments to show a fall on that measure of 2% and 3% respectively.

Pilkington concluded: ‘Our rolling measure of ‘percentage of original new price’ provides a solid benchmark for fleet managers on specific segment performance. Looking over the longer term, this clearly highlights the winners and losers in terms of price performance at auction and should help inform fleets on their future choice of vehicle.’

BCA hold record breaking Citroën auction 

RECORD sale volume and turnover figures were realised for Citroën as every car and LCV sold were at a sale held at BCA Bridgwater.

In the biggest sale ever staged by Citroën and BCA, the manufacturer offered and sold 454 cars and commercial vehicles for a 100% sell out success.  
More than 250 buyers registered for the sale, which generated a turnover of £3.3 million, equivalent to 102% of CAP ‘clean’ across the board.
Among the buyers were 39 Citroën dealers who competed in the auction hall and via Live Online for the vehicles. A total of 114 vehicles were sold via BCA Live Online, equivalent to 25% of the sale entry and generating an online turnover in excess of £825,000.

The entry included the full range of Citroën car and light van product, with some exceptional results recorded. C3 averaged 102.4% of CAP ‘clean’ across the 116 examples sold, while C4 averaged 106.4% of CAP. DS3 averaged 108.9% of CAP, with the DS5 - making its official used market debut - achieving 109.9% of CAP.  

C4 Picasso averaged 107% of CAP, while Grand Picasso achieved over 106% of CAP.  One example of C3 Pluriel was available and it sold for £6,200 - equivalent to 112% of CAP. The enduring C8 and Xsara Picasso models averaged 124.6% and 124.9% of CAP ‘clean’ respectively.
Citroën’s commercial vehicles also performed well, with Berlingo averaging 112.8%, Nemo realising more than 110% and Dispatch Combi achieving 115% of CAP.

Steve Wass, head of used vehicles, PSA/Peugeot-Citroën UK, said: ‘This was an exceptional result. To sell 454 vehicles in one sale is truly an outstanding result and underlines both the desirability of the Citroën range and the continued support from the Citroen network.’

BCA national account manager Paul Dunn added: ‘This high profile event was the largest ever sale staged by Citroën UK. The 100% conversion and strong CAP performance underlines that Citroën is building on its reputation for desirability, value for money and quality across the product range.’
Black Book Live opens the window on real-time market trends

REAL-time trade pricing tool Black Book Live is revealing the ‘fine tuning’ of price trends in the trade more clearly than any monthly trade guide, it is claimed as recent market performances show.

Black Book Live - CAP’s ground-breaking departure from traditional monthly trade price guides - publishes price changes as soon as they are identified. 
Data from recent months shows the development of trends in Black Book Live that a monthly price change inevitably fails to reflect - until it may be too late for trade professionals to respond appropriately.

In one example a three-year-old Ford Focus 1.4 Style, with 50,000 miles, steadily rose in value from mid-July to mid-September with just one brief dip during late August.

In another example a Volkswagen Tiguan 2.0 TDi R Line was revalued four times by Black Book Live editors over the space of five weeks, starting at £14,150 on July 16 and reaching £14,750 on August 23.

A CAP spokesman said: ‘We introduced Black Book Live to give customers a clearer view of market turns as they happen because a monthly guide is instantly behind the curve when prices change.

‘We have long and frustrating experience of struggling to accurately reflect a fast-changing market - such as the trade price crash of 2008 and the historic upturn that followed. The bottom line is, you can’t serve customers properly in a moving market if you can’t move with it.

‘We deadline our monthly Black Book around the 23rd which makes it the most up to date book of its kind.

‘But even then, if prices turn immediately after that it’s another five weeks before our customers see more up to date trade prices. At that point the market may still be moving so those prices are also instantly out of date.

‘Black Book Live takes us out of that vicious circle so that customers see price changes as they happen - meaning they can react appropriately, armed with the latest information.

‘CAP subscribers who have moved over to Black Book Live tell us it typically justifies the investment within the space of one month.’
Politics and regulation_________________________________________

CBI calls for tolls and privatised roads to solve gridlock

EMPLOYERS’ organisation the CBI is calling for a ‘gear change’ in road network investment, performance and efficiency with road charging playing a key role.

A new CBI report argues that with public finances constrained, the Government must show bold thinking in how to secure new sources of funding to help support economic growth in the long-term.

Launching the report, ‘Bold Thinking: A model to fund our future roads’, John Cridland, the CBI’s director-general, made a call to action from the Government to overcome the funding gaps in the UK’s creaking road network. 
The UK economy is already losing up to £8 billion each year from congestion on the roads, which could potentially rise to £22bn by 2025, according to the report. 
The CBI’s recent infrastructure survey also showed that three in four businesses were not confident that transport networks would improve in the next five years.

The CBI is calling for the introduction of a Regulatory Asset Base (RAB) model, similar to that used in the rail and water industries, to secure the private investment necessary to overcome the current funding gaps in the UK’s road network. 
A £10bn shortfall in funding for Highways Agency projects and the prospect of declining motoring tax revenue due to ever-increasing efficiencies in new vehicles makes the current model unsustainable, says the CBI.

A regulated model for the road network would address the problem of long-term funding and one year cycles by taking the road network out of the Government’s budget.  
Users would have a proportion of their motoring taxes converted to a user charge - controlled by the regulator - to access the strategic road network.  
The charge would provide a funding stream for private operators - licenced by the regulator - who would operate regional sections of the network.
But in the long term the charge alone might not be sufficient to leverage the levels of future investment needed to finance bigger capacity projects. 
Private operators would have to finance such projects through long-term borrowing, which could require additional revenue streams, such as tolling, above a standard charge. The regulator would continue to cap charges and manage the overall cost burden on drivers, says the CBI.

To achieve that, the Government should examine the most suitable elements of existing RAB models in the UK, which have a track record in attracting private capital, regulating performance and controlling prices.
Cridland said: ‘Every day, people up and down the UK lose time and money because of our clogged-up roads - whether you’re a business waiting for an urgent delivery, or a commuter stuck in the morning rush-hour. Gridlock is an all too familiar tale of life in the UK.

‘Infrastructure matters to business, and delivering upgrades to our networks is one of the highest priorities for the CBI to get the economy moving again.

‘It’s clear we need a gear change in how we manage and pay for our road network in the 21st century. A lack of investment means we are really struggling to increase road capacity, let alone adequately maintain what we already have.’

As part of a new model, the CBI is pressing for a new governance structure for the UK road network - including the set-up of a new independent roads regulator - to raise the performance standards of roads, provide greater cost efficiencies and help improve the experience of all users. A regulator would cap costs for business and the public, while controlling the level of returns for private investors.

Private providers would manage regional sections of an expanded strategic road network, creating competition and greater innovation, meaning performance and cost efficiency could be measured across the network by the regulator, according to the CBI’s blueprint. 
Cridland added: ‘An independent regulator is essential to the success of a new governance structure, delivering a fair deal for motorists and investors. While lessons need to be learnt from past experiences, such regulators have been regarded as successful by injecting greater investment and getting real value for money where they have been properly used.’

New ISO standard targets corporate road safety

ORGANISATIONS across the public and private sectors are expected to benefit from the new ISO 39001:2012 standard for road traffic safety management.

The International Organisation for Standardisation, the world’s largest developer of voluntary international standards, has developed the standard to coincide with 2011-2020 being labelled by the United Nations as the ‘Decade of Action for Road Safety’.
RoadSafe was represented on the British committee which helped to draft the ISO. Its director Adrian Walsh said the standard would be ‘invaluable in helping businesses both large and small, as well as public organisations to reduce crashes involving those who drive for work’.
ISO 39001:2012 specifies requirements for a road traffic safety management system to enable an organisation that interacts with the road traffic system to reduce death and serious injuries related to road traffic crashes which it can influence.

The requirements in ISO 39001:2012 include the development and implementation of an appropriate road traffic safety policy, development of road traffic safety objectives and action plans, which take into account legal and other requirements to which the organisation subscribes, and information about elements and criteria related to road traffic safety that the organisation identifies as those which it can control and those which it can influence.
Further information is available at http://www.iso.org/iso/home/store/catalogue_tc/catalogue_detail.htm?csnumber=44958
New driving licence rules for towing set for January 2013

NEW driving licence rules for towing a caravan or trailer come into effect from January 19, 2013.

The ability to tow a caravan or trailer depends on driving licence category entitlement, although all drivers who passed a car test before January 1, 1997 retain their existing entitlement to tow trailers until their licence expires.

This means they are generally entitled to drive a vehicle and trailer combination up to 8.25 tonnes maximum authorised mass (MAM). They also have entitlement to drive a minibus with a trailer over 750kgs MAM.

A person passing their test to drive cars/small vehicles up to 3,500kg (category B) from January 19, 2013, will be able to tow:

· Light trailers weighing no more than 750kg
· Trailers weighing more than 750kg, where the combined weight of the towing vehicle (the car/small vehicle) and the trailer is not more than 3,500kg

To tow a trailer that weighs more than 750kg, where the combined weight of the towing vehicle and the trailer is more than 3,500kg, they will have to pass a further test to obtain category B+E (small vehicles and trailer) entitlement. 

After passing the B+E test, the trailer towed must not be heavier than 3,500kg and the combined weight must not be more than 7,000kg. 

To tow a trailer that weighs more than 3,500kg with a car/small vehicle (category B), they will need to pass additional tests for category C1+E (medium-sized goods vehicles with trailers).

Drivers who hold subcategory C1+E - limited to 8.25 tonnes MAM, may apply for provisional entitlement to the new subcategory C1+E, in order to take and pass the test which will increase their combined vehicle and trailer entitlement to 12 tonnes MAM. It is not necessary to gain subcategory C1 entitlement first but drivers have to meet higher medical standards, and pass both the category C theory test and the subcategory C1+E practical test.
Since January 1, 1997 all drivers who hold category C or D entitlement- large goods vehicle and passenger carrying vehicle licences - have been limited to trailers up to 750kgs MAM; Category C+E or D+E must be held in order to tow trailers in excess of that weight.

Drivers who passed a car test on or after January 1, 1997 are now required to pass an additional driving test in order to gain entitlement to category B+E and all larger 
vehicles. In addition to the new driving tests, drivers of vehicles which fall within subcategories C1, C1+E, D1 and D1+E also have to meet higher medical standards.

In general, says the Government, an additional driving test is required for each category or subcategory of entitlement. But there are certain exceptions where drivers have already passed one test which involves trailer entitlement for a larger or equivalent sized vehicle.
Further information on the regulations is accessible at http://www.direct.gov.uk/en/Motoring/DriverLicensing/CaravansTrailersCommercialVehicles/DG_4022564
IAM calls for tough Government action on drink-driving rise

THE IAM is calling for drink-drive campaigns and enforcement to be a top priority after detailed Government figures showed increases in drink-related deaths and injuries on Britain’s roads.

In 2011, 280 people were killed in drink-drive accidents - 12% more than the 250 in 2010. In the same period, the total number of road deaths increased from 1,850 in 2010 to 1,901 in 2011, an increase of 51 fatalities. This means that more than half of the increase in road deaths were alcohol related (30 deaths).

Other drink-driving figures for 2011, which were released by the Department for Transport were:

· 9,990 reported road casualties occurred when someone was driving whilst over the legal limit. 
· 1,570 people were killed or seriously injured in drink-drive accidents, an increase of 5%. 
· 70% of pedestrians and 71% of cyclists killed after 10pm were over the drink-drive limit; 58% of car drivers and 43% of motorcyclists killed after 10pm were over the limit. 
· 17-24 year-olds are more than twice as likely to be involved in a drink-drive accident as any other age group. They are twenty times more likely to be a drink-drive accident than someone over 60. 
· Of the 13,000 drivers found to be over the legal limit after a crash, 40% were more than twice the limit. 
· In the same year, the number of convictions for drink-driving fell to 54,900 from 58,700 in 2010, a decrease of 3,800.

IAM chief executive Simon Best said: ‘We must act now to stop last year’s increase becoming a trend through the use of higher profile drink-driving campaigns - and not just at Christmas - backed up with enforcement targeting those drivers who cause death and injury, as well as the distress and grief of friends and family. Drivers need to know that they will get caught if they mix alcohol and driving.’

Dealer news__________________________________________________

General motor industry news___________________________________
New car sales get plate change lift but market remains challenging

THE important registration plate change month of September saw new car registrations grow 8.2% to 359,612 units, exceeding market forecasts by more than 26,000 cars.
Registrations in both the fleet (+3.3%) and private (+14.2%) sectors were up, but sales in the business sector fell (-0.9%).

However, the overall market boost from the registration plate change means that new car demand has increased 4.3% to 1,620,609 units in the first three quarters of 2012, up 67,515 units on last year (1,553,094).

Since this time last year, the new car market, says the Society of Motor Manufacturers and Traders, has enjoyed quarter-on-quarter growth versus the previous year, culminating in a 7.5% gain in Q3 (the best non-scrappage impacted quarterly growth since 2001).
Fleet sales totalled 161,851 last month (September 2011: 156,634) with business sector sales at 20,519 (September 2011: 20,698) and private sales at 177,242 (September 2011: 155,144).

Year-to-date fleet sales are just 0.1% up at 803,458 (2011: 802,928) with business sector sales down 11.7% at 72,133 (2011: 81,676) and private sales up 11.4% at 745,018 (2011: 668,490).

Ford was the best-selling motor manufacturer last month (47,370 cars registered) and holds the number one spot for 2012 with sales totalling 224,369. Ford’s Fiesta was the best-selling model last month (16,651) and is in pole position to-date in 2012 (88,747).

SMMT chief executive Paul Everitt said: ‘Although the economic outlook remains challenging, we are starting to see a tentative return of consumer confidence as motorists explore new products and the latest fuel-efficient technologies.’

However, he warned that while there had been a steady increase in new car sales throughout 2012, dealer margins were being pressed ‘very hard’.

With the September market better than expected the SMMT says that it will revise its full year forecast, currently at 1.97 million units as set in July, later this month.
Toyota and Lexus sales to fleet and business customers have seen a 15% increase this year, with the brands’ hybrid power in particular proving highly attractive, it is claimed. Hybrid’s share of Toyota and Lexus’s fleet business has increased to 30%.

The achievement was all the more notable, said the brands, for the fact that the UK fleet car market was flat.

Ewan Shepherd, general manager Toyota and Lexus Fleet Services, said: ‘The growth we are witnessing in fleet sales owes much to the focus we have brought to exceeding the expectations of fleet users with both our products and services.

‘Our vehicles are class leading when it comes to whole life costs and offer the best combination of performance, fuel economy and emissions, whether delivered by our hybrids, or our petrol or diesel models, such as Avensis with emissions from just 119 g/km for the 2.0 D-4D diesel.’

Among the Lexus models, the full hybrid CT 200h has notched up a 71.3% increase in fleet sales in the first nine months of this year.  
Toyota and Lexus are predicting that growth is set to accelerate later this year when the new British-built Auris, which is claimed to already be drawing interest from business customers, is introduced. It will be available with petrol, diesel and full hybrid powertrains.

Meanwhile, Mercedes-Benz posted a record performance in September, led by the C-Class ranking as the sixth-best selling car in the UK for the month. That success was mirrored by a record 4.6% market share for the month and 4.4% for the year-to-date.

Among other motor manufacturers, Hyundai continued its growth in September selling a record 13,480 vehicles and securing a 3.75% market share. 

The new high represented a 16.59% increase over September last year, and contributed to a rise in sales of 14.32% year to date versus 2011. A total of 56,119 units have been sold year to date which equates to an improved market share of 3.46%.
Following sustained investment in the fleet market, Hyundai has also seen a further uplift in corporate sales year to date against a market that is up 0.18%. A total of 28,624 vehicles have been registered so far this year, which represents an increase of 43% and a 3.56% market share.

Meanwhile, sister company Kia has continued its best-ever year by posting a fifth consecutive record month’s performance in the UK new car sales market by delivering 11,608 new vehicles to customers in September - a 19.3% increase on 2011.

September’s record figures took Kia’s total sales for 2012 to date to 52,899 vehicles - representing an increase of 22.3% over 2011. Sales represented a total market share for September of 3.23% - up from 2.93% in 2011 - with significant gains in both retail and fleet market shares to 3.32% and 3.14% respectively.

The year-to-date market share saw even stronger growth rising to 3.26% in total - up from 2.78% in 2011. During the same period the retail market share rose to 3.44%, up from 3.31%, and the fleet market share increased to 3.11%, up from 2.39%.

SEAT registered more cars in September 2012 than it has in any other month in its UK history. The month saw 7,739 cars registered, giving the Spanish company a 2.15% UK market share. The figure comfortably eclipsed SEAT’s previous monthly record, set in March 2011 with 7,251 sold, for a 1.98% market share.

SEAT’s previous best September registrations figure was set in 2007, with 6,851 cars sold for a 1.63% market share, while its best September in terms of market share was last year, with 2% gained thanks to 6,612 cars sold.
Despite SEAT UK posting a company record 1.86% market share overall in 2011, its 2012 year-to-date sales are significantly ahead: 30,438 sold against 28,853 this time last year, and an overall year-to-date market share of 1.88%. Those numbers mean the company is on course for another record breaking year, both in sales and market share terms.

Average new car prices fall for third time in 12 months

THE average price of new cars fell in September, by -1.002% or -£292 (from £29,132 to £28,840), according to figures from DrivenData.

It is the third time prices have fallen in a year (- 0.346% in February and -0.728% in March 2012.

The average annual price of a new car since September 2011 has increased by 1.506%, or £428 (from £28,412 to £28,840).

The underlying pace of inflation in car prices has decreased over the past 12 months to 1.506%. It rose by 4.729% between August 2010 and August 2011.

People on the move____________________________________________

Hulme to retire from BCA after 45 years: Lock to take over

BCA managing director Andrew Hulme will retire from his executive role as managing director UK with effect from December 31.  
Hulme, who has been with the company for 45 years, will remain with the group as a non-executive director for 2013 in order to complete and be available for certain projects. He will also remain in his position as chairman of the National Association of Motor Auctions until spring next year.

Hulme said: ‘It has been a privilege to lead such a talented and committed team at BCA.  Their support of the company culture and values has been inspirational and I wish them all continued success and prosperity.’

BCA has appointed Spencer Lock as successor to Hulme and he will assume full executive responsibility as managing director UK on January 1, 2013. He is joining the business on November 5, to complete a thorough induction programme before assuming his executive role. He will be based at Blackbushe.

Lock has a comprehensive motor industry CV, initially within the motor finance industry with UDT, then with a number of management roles in both Ford and Nissan.  In 1998 he joined Inchcape and progressed to CEO of their UK business in 2007. He was then appointed as CEO of Inchcape Australia in 2009 and served in that role until earlier this year. 

Lock said: ‘I hope that my previous automotive experience in retail, distribution and also the leasing segment will help me to understand the needs of our customers. I look forward to leading the UK management team as the company continues to innovate in terms of product development, service offering and online capabilities.’ 

Metcalfe is new chairman of 1link Disposal Network Customer Forum

DUNCAN Metcalfe has been named as the new chairman of the 1link Disposal Network Customer Forum, representing users of epyx’s vehicle disposal platform for major fleets.

The Customer Forum works independently of epyx and to exchange best practice ideas and direct future product development.

Metcalfe is a longstanding user of the platform and has wide ranging experience of the fleet disposals sector, currently holding the post of head of remarketing at Alphabet and previously having fulfilled similar roles at CW Lease UK and HSBC Vehicle Finance.

He takes over from Richard Richmond, who has performed the role over the last few years.

Gemma Cooper, an existing member of the Customer Forum, has also been appointed as the deputy chairman. She works for Leasedrive (UK), holding the position of vehicle remarketing administration manager.  

Used by major fleets such as leasing companies to sell stock to used car and van dealers, 1link Disposal Network forms a component in the 1link cradle-to-grave e-commerce vehicle life cycle which includes e-commerce platforms covering vehicle procurement, service and maintenance, taxation and rental.

New senior management appointed at Porsche

PORSCHE Cars GB has made two key appointments to its management team led by managing director Chris Craft.

Ragnar Schulte has been appointed general manager, marketing and Graham Lightfoot joins as general manager, ownership.

Schulte has responsibility for overseeing the marketing, product and overall brand strategy for Porsche in the UK and Ireland. Other key responsibilities include supervision of the Porsche Cars GB Motorsports activities as well as the management of the Porsche Experience Centre (PEC) at Silverstone.

He joins with 13 years automotive experience and arrives from Porsche Russia, where he was director of marketing and business development based in Moscow. Previously, he worked as marketing director for Maserati in Germany. 
Lightfoot’s role encompasses responsibility for the overall ownership strategy for Porsche in the UK and Ireland, and also covers the areas of parts and distribution, technical and warranty.

He joins Porsche from Hyundai Motor UK, where he held the position of aftersales director for 11 years, and was a member of the executive board. Prior to that, he worked for Volkswagen Group UK in the capacities of head of sales and marketing, group services, and head of customer services for the Volkswagen brand, as well as for BMW in aftersales marketing and regional management positions.
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The Editor’s View











A ‘GEAR change’ in road network investment, performance and efficiency in Britain is required, according to the CBI. The influential employers’ organisation is fed up of gridlock hampering the UK economy and says ‘bold thinking’ is required by the Government to fill funding gaps. For the CBI that essentially means road charging and road privatisation. The call, which coincided with this week’s Conservative Party conference, came soon after Transport Minister and Liberal Democrat MP Norman Baker said a national system of road tolls would be introduced in the future with Vehicle Excise Duty scrapped and fuel duty lowered to compensate motorists. Successive governments have played ‘pass the parcel’ with road charging as a mechanism for solving congestion. However, with public finances in chaos and the Treasury’s ‘take’ from VED and fuel duty reducing year-on-year, it seems road pricing will be introduced sooner rather than later. But, even if a decision is made quickly, implementation could be some years away so, in the short term at least, gridlock remains.
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