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New report calls for work-related road risk national standard

A NATIONAL standard for the management of work-related road risk would be welcomed by businesses, and should include ‘back to basics’ advice to practitioners about the processes and interventions they should be using to manage and lower their risk, according to new research by TRL.

The research, jointly funded by the Metropolitan Police Service and the Association of Chief Police Officers, examined the opinions of various stakeholders from the work-related road safety field, such as trade associations, charities and road safety groups, and fleet managers.

The research was designed to address two key questions: what might a national standard for the management of work-related road risk look like, and what role might the police play in its development and use.
Dr Shaun Helman, who led the research, said: ‘For some time, we have known that work-related road collisions represent a serious injury burden, with at least around a fifth and perhaps as many as a third of injury road collisions in Britain involving someone who is driving for work at the time.

‘There is no standard approach to managing this risk and businesses are inundated with a multitude of advice from different suppliers and stakeholders, making it difficult for anyone to be sure what they should be doing.’

One of the key general findings of the research was that the management of work-related road risk is widely perceived to be lagging behind the management of health and safety risk in the workplace.  

Helman said: ‘The general perception is that despite a great deal of effort by some stakeholders and businesses over the last decade, in the majority of organisations work-related road risk is simply not being managed in the way it should be.’

One of the contributors to the report was the British Vehicle Rental and Leasing Association. The organisation’s chief executive John Lewis said he ‘wholeheartedly’ endorsed its recommendation for a national standard for the management of work-related road safety.

Lewis added: ‘The awareness of work-related road risk has improved in recent years. A national standard would help focus attention on a single, well-understood framework that would be easier for fleet managers to implement.

‘Asking the police to keep businesses informed about employees’ committing road traffic offences while driving at work makes perfect sense, but we would go further. The BVRLA believes that the police should be given the extra resources to be able to categorise all work-related road accidents and report them to businesses.

‘Companies can then start recording these incidents and reporting them as part of their RIDDOR (Reporting of Injuries, Disease and Dangerous Occurrences Regulations) requirements. The Government is currently consulting on the future of the RIDDOR and we will be calling for road accidents to be brought into scope.’
The research also highlighted the need for any national standard to be simple, and evidence-based.  
‘Baseline’ features suggested by stakeholders for what the standard should require included a simple-to-follow risk management system based on the ‘plan, do, check, act’ model, licence checks for drivers, and the collection of data (for example incidents and near misses) to monitor performance.  
In addition, the report suggested that a national standard should encourage businesses to focus on reducing the extent to which employees were asked to drive when tired, when distracted, or under time pressure.  

‘The wider evidence suggests that fatigue, time pressure and distraction are the key risk factors for work-related driving, so it makes sense to focus on managing these risks first,’ said Helman.

The report also recommends that the police play a role with other organisations, including the RoadSafe managed Driving for Better Business campaign, in developing a national standard, and that this could be achieved either through encouraging adoption of an international standard [ISO 39001 standard for road traffic safety management launched earlier this month (Digest: October 11)] - and producing additional standard guidance - or through developing a standalone solution.  
Finally, the research suggests that the police might find ways to ensure that businesses find out about traffic offences committed by employees, as such data can be used to help understand levels of risk. 
Chief Superintendent David Snelling, representing both the Metropolitan Police Service and ACPO Roads Policing Business Area, said: ‘The police welcome the findings of this report and will seek to work with others to develop a national standard for those driving at work.  This will enable individuals and companies to do all that they can to prevent road traffic collisions occurring by understanding what their responsibilities are.  
‘For those who deliberately flout safety provisions, a national standard will enable the authorities to take appropriate enforcement action.’

Copies of the report - ‘A Gap Analysis of Work-related Road Safety in the UK: Working towards a National Standard’ - is available from the TRL web site at 
http://trl.co.uk/online_store/reports_publications/trl_reports/cat_road_user_safety/report_a_gap_analysis_of_work-related_road_safety_in_the_uk:_working_towards_a_national_standard.htm
SMR strategies under scrutiny as fleets start to extend replacement 

SERVICE, maintenance and repair strategies are coming under renewed scrutiny as fleets extend replacement cycles in response to the double dip recession.

The trend is being reported by epyx, the company behind the 1link Service Network e-commerce platform used to process SMR for more than two million company cars and vans.

David Wallace, sales and business development director at epyx, explained that while replacement cycles were not being extended anywhere near as dramatically as during the 2008 credit crunch, there was a still a noticeable pattern emerging.

He said: ‘During 2008 and 2009, we saw a widespread increase in company car and van replacement cycles as a direct reaction to the recession. The profile of most company cars and vans means that if they are extended into a fourth or fifth year, SMR costs start to rise rapidly and fleets adopted strategies to minimise the impact of this.

‘At the moment, we are seeing something similar happening on a smaller scale. There are fewer contract extensions and, so far, they are not as dramatic, but they are happening and fleets are once again looking at the best way of coping with this change.’
A key development, Wallace added, was increased use of the Price Check tool within epyx’s 1link Service Network, which provided fleets with the means to reduce SMR costs by a typical amount up to 10% compared to their previous spending.

He said: ‘Price Check audits supplier commercial terms that are already in place. When a saving has been identified once by a fleet using the platform, it can be set to automatically apply to all similar purchases in the future. In this sense, it is a ‘learning’ tool.

‘Identifying these issues is very difficult for fleets processing large numbers of transactions every day but, when Price Check has identified a saving once, it can automatically be applied to every transaction of the same type in the future to prevent errors.’
ARI Fleet UK helps Home Retail Group save £400,000 in maintenance 
STRICT service maintenance and repair controls alongside a zero tolerance attitude to unauthorised expenditure means Home Retail Group will see a cost saving in 2012 of approximately £400,000.

And the imminent roll-out of a range of highly sophisticated analytical tools by ARI Fleet UKTM to clients, which include Home Retail Group, is anticipated to provide new opportunities for additional savings to be made. 

Home Retail Group’s fleet maintenance costs on a pence per mile basis are lower today than they were 18 years ago with the average maintenance costs per vehicle down by a massive £93 a year.

Today maintenance pence per mile costs on the 1,108 company car fleet are 2.20p compared with 2.33p when the fleet numbered 226 cars in 1995. Taking inflation at 2.5% per annum into account it equates to an estimated total maintenance cost saving this year of £400,000.

ARI Fleet UK, which was previously known as Fleet Support Group, has maintenance managed the Home Retail Group fleet on an outsourced basis over those 18 years.
Peter Weston, transport manager at Home Retail Group, the parent company of Argos, Habitat and Homebase, said: ‘It is amazing that our pence per mile figures are better than 18 years ago.

‘Working with ARI, we are totally confident that the company is spending our money as though it was their money and is constantly monitoring every penny to ensure we receive the best value.’

He added: ‘Today, vehicle reliability is excellent so maintenance costs are easy to predict. A good partner such as ARI will grip and control costs and always continuously inform and advise by trend tracking.’

Chief among ARI Fleet UK’s new management tools is an exclusive fleet analytic engine that processes data 3,600 times faster than any system on the market today. ARI has already rolled out the capability to more than 40 customers in North America and Home Retail Group is among the first UK customers set to benefit.   

ARI Fleet UK managing director Mark Bryan said: ‘Our exclusive technology is a game-changer in the fleet business. Data is interpreted and reports are available instantly on a customer’s computer dashboard. Data processing that used to take seven-and-a-half hours can be done in mere seconds.’
The powerful in-memory technology enables fleets to act on information as it happens, thus revolutionising decision-making, dramatically increasing the speed of existing processes and allowing access to large amounts of data in shorter periods of time.

Bryan said: ‘The ground-breaking technology puts all of the data needed to generate reports “in memory” making vast amounts of analytical detail on any aspect of a fleet’s operation available in milliseconds.
‘Our customers can drill down into finite detail to examine overall costs and individual areas of expenditure by vehicle and driver and undertake their own benchmarking and trend analysis. The power and speed of the technology is incredible and our customers will benefit from the new capabilities it provides.’
Having quick access to their fleet’s information enables fleet operators to easily identify areas of cost and build a predictive analysis of potential future areas of expenditure. As a result, a range of targeted initiatives can be introduced to drive down identified cost areas. 

Bryan said: ‘Having strict service maintenance and repair controls together with a zero tolerance approach to unauthorised work, while using technology to integrate and monitor all expenditures - including routine maintenance, breakdown and recovery, tyres and ancillary costs and information from in-vehicle telemetry devices - empowers a fleet manager and allows for the easy identification of all out of the ordinary costs, which enables appropriate interventions to be activated when necessary.’

New tyre network to target leasing and rental companies

INDEPENDENT tyre dealer network Tyrenet UK and Profile Tyrecenter, the market leader in tyres in the Netherlands and Belgium, are to target leasing and rental companies with the launch of the Profile Tyrecenter brand and concept in Britain. 
Profile Tyrecenter UK says its ambition and mission is to become the best service solution provider to leasing and rental companies and their drivers in the UK. 
Tyrenet UK Ltd and Profile Tyrecenter say the joint venture will commence trading on January 1, 2013 and be based at the Liverpool offices of Tyrenet UK Ltd. 
It says it will build on the existing 650 points of sale in the network, to add an additional 350 sites, which would make Profile Tyrecenter UK Ltd the biggest fleet network provider in the UK. 
A unique and proven customer and dealer focused IT system that is claimed to provide the best solutions for car and van fleets in the Benelux, is being adapted and enhanced to give the market leading option for UK fleet customers.

The new partnership says it will capitalise on the considerable commercial management, IT and marketing expertise, combined with an unrivalled fleet customer and business partner portfolio of The Alwaysbemobile Company NV, which is the owner of Profile Tyrecenter to extend a ‘unique total business solution’ to car and van leasing companies in the UK. 
Alwaysbemobile Company NV is an independent multi-brand automotive group in Europe. Profile Tyrecenter, James Auto & Service, Autoglaz and AH Car Repair are the main brands of the company. The company has more than 300 outlets in the Benelux and is market leader in the tyre service business for commercial vehicles and passenger cars in the Benelux. 
Tyrenet UK Ltd and Profile Tyrecenter BV have been working together with others in the TEN group, which is a company formed from the most powerful European independent tyre dealer networks. 
Mike Riley, managing director of Tyrenet UK Ltd and vice president of TEN, said that Profile Tyrecenter UK Ltd had evolved from building close working relationships with the partners in TEN.

GreenRoad launches first smartphone fleet management service

DRIVER performance management company GreenRoad has launched what it claims is the world’s first smartphone-based driver performance solution for fleets. 
Encompassing several key technological and engineering breakthroughs, GreenRoad Smartphone Edition, code named Asimov, is available now in beta for Android devices. 

 

GreenRoad Smartphone Edition uses smartphone native functionality, including GPS and built-in accelerometers, to eliminate the need for a professionally installed telematics device in a vehicle. Drivers use the service by downloading the Asimov app, dropping the smartphone into the cradle and beginning their trip. 

 

The service uses advanced, patented algorithms to detect how well the individual is driving. 
Whenever a risky or fuel-inefficient manoeuvre occurs, GreenRoad Smartphone Edition gives the driver immediate audio and visual feedback directly from the smartphone. 
GreenRoad Smartphone Edition also includes a distracted driving prevention feature that can be configured to automatically disable physical use of the smartphone while the vehicle is moving.

 

As it is smartphone-based, GreenRoad Smartphone Edition is expected to appeal to a broad market including business and delivery fleets, with rapid vehicle turnover, short-term leases and rotating fleet equipment.

 

Bunzl UK has several years’ experience using GreenRoad in its commercial vehicles. Gary Bell, the company’s UK and Ireland environment, health and safety manager, has been trialling GreenRoad Smartphone Edition. 
He said: ‘I was initially sceptical that the device would operate satisfactorily, but having used it for several weeks I am impressed with its accuracy and the way in which it encourages a safer driving style.  
‘The visual indicator provides feedback about which manoeuvres could be improved upon and the web portal enables the driver to understand and adapt their driving style. It’s certainly a very interesting development and I envisage this being a useful tool for organisations that wish to reduce their occupational road risk, insurance claims history and carbon footprint.’

 

Potential integration with other fleet applications that are also smartphone-based, such as inventory management, navigation and fleet management, is another benefit, says GreenRoad. 

 

‘With GPS capability and accelerometer functionality, plus the power and flexibility of a sophisticated computer, the smartphone is poised to become an important platform for telematics applications,’ said Jim Heeger, chief executive of GreenRoad. 

 

Recent GreenRoad research highlighted that a smartphone adoption tidal wave was now hitting fleets with more than a third of UK fleet drivers using smartphones equipped with business apps. 
Heeger said: ‘Asimov represents a huge step forward in our Connected Fleet vision and we are dedicated to leading the market in its transition to the smartphone platform.’
 

GreenRoad Smartphone Edition for Android will be commercially available by the end of 2012, and the iOS version will be available in 2013.

Leasedrive wins four-year salary sacrifice deal with RSM Tenon

LEASEDRIVE has won a four-year contract to supply its mycar salary sacrifice scheme to RSM Tenon, the UK’s seventh largest accounting firm, employing nearly 3,000 people across the country.

Paul Fleming, sales and marketing director, at Leasedrive, said: ‘As one of the UK’s leading accountancy firms, RSM Tenon has for many years been encouraging car salary sacrifice scheme take-up to clients in the private and public sectors.
‘The firm fully appreciates the tax efficiency of such schemes. It represents a tremendous employee benefit which can be offered at little or no cost to the employer. At the same time, it eliminates the ‘grey’ fleet risk, which can carry a significant but largely unrecognised cost.

‘Through the mycar solution, RSM Tenon employees can now enjoy the use of a more fuel efficient, fully serviced and maintained new car backed by comprehensive business insurance, all at a fixed budgeted monthly cost.

‘As part of the implementation process, we have undertaken an employee survey to determine the optimum employee car choice for RSM Tenon’s employees and produced a bespoke mycar website.’
Steve Field, head of reward/human resources, at RSM Tenon, said: ‘We went out to tender in December last year to ensure that we appointed the right partner with the right scheme to provide a car salary exchange scheme to our employees.

‘The cost and environmental savings of a car salary exchange scheme are clearly demonstrable and we expect to see sizeable take-up from our employees as the benefits of the mycar scheme are actively promoted throughout our business. Communication of these benefits is key and with Leasedrive we are organising events at 16 offices to launch the mycar scheme.’
Jaama follows up red hot ‘blue light’ show leads

STRONG demand from ‘blue light’ fleets for sophisticated cutting-edge online software to aid vehicle management and cost reduction has been reported by Jaama following the company’s attendance at this year’s National Association of Police Fleet Managers’ Conference and Blue Light Fleet Exhibition.

The two-day event held at the Peterborough Arena in Cambridgeshire was attended by hundreds of fleet and transport managers representing various ‘blue light’ fleets from across the UK.

Jaama already counts the British Transport Police, City of London Police, NHS Lothian and South Central Ambulance Service NHS Trust among its ‘blue light’ customers.

All use Jaama’s Key 2 Vehicle Management system to effectively and efficiently manage their vehicle assets, ensure vehicle and driver legislative compliance as well as maximising productivity in workshops, which many ‘blue light’ organisations continue to operate.

Martin Evans, Jaama’s sales and operations director, said: ‘The event produced many quality leads, which our sales team is now busy following up.
‘Interest in Key2 Vehicle Management came from stand visitors looking to upgrade existing management systems and improve efficiency by introducing the very latest technology.’
He added: ‘Our ‘blue light’ customers report a wide range of operational benefits for their complex fleets that operate around the clock throughout the year from the introduction of cutting-edge functionality.
‘We are confident that as a result of following up the leads generated at the show, Jaama will extend relations with the ‘blue light’ sector as more organisations see the benefits that can be obtained from utilising Key2 software.’

Following the conference and exhibition, Jaama has made a £240 donation to four charities after stand visitors were invited to place their business card in one of four boxes to help their chosen charity.

As a result, Help for Heroes has received £130, The Fire Fighters Charity £40 and the Association of Air Ambulances in the UK and Care of Police Survivors £35 each.
Fleet chiefs ‘fail to grasp’ winter tyre benefits

THE safety benefits of fitting winter or cold weather tyres are still not fully appreciated by many fleet operators in the UK, it is claimed. 
The relatively mild winter in the UK last year may well lull fleet managers into postponing a decision to fit winter tyres to their van or car fleets, according to Delticom, Europe’s leading online tyre retailer, operating in the UK fleet market as fleettyres24.co.uk.

Fitting winter or cold weather tyres can make a lot of difference to driving particularly when temperatures drop below 7°C, say tyre and safety experts. 
Equally, the cost to business of inclement weather is reported to be in the hundreds of millions of pounds with employees unable to drive to work, or missing business appointments plus vans not being able to make important deliveries.

Fitting winter tyres to a car or van fleet will not only help to ensure safer driving in winter conditions, but should circumstances require emergency braking, a car fitted with winter tyres will stop in less distance, says Delticom. 
Brake and FMG launch free support service for fleets

ROAD safety charity Brake is launching a new initiative called ‘Ask Brake’ with sponsorship from fleet management and incident prevention company FMG.
The service will provide fleet managers and health and safety professionals with advice and guidance on issues they are experiencing with the safety of their fleets.  
Brake will provide useful hints and tips which have worked for other industry leading organisations, links to breaking research and initiatives being trialled across the globe, and relevant upcoming events which may be of use.

The service is free of charge and answers will be anonymised and published on the charity’s website to facilitate the wider sharing of best practice.  
Brake currently works with more than 1,500 fleet professionals from across the world, and will draw on its experience within the fleet arena when formulating responses, helping fleet managers to pro-actively manage their road risk effectively.

Paul Holmes, strategic account director for risk at FMG, said: ‘Driving safely matters to a business on so many levels, not least to ensure the welfare of employees and other road users. Safer driving can also assist in reducing the cost of any fleet operation and given the current economic climate this is a major consideration for many businesses today.’

To ‘Ask Brake’ for advice on a particular fleet safety issue, managers should email Brake’s Fleet Safety Forum at forum@brake.org.uk quoting ‘Ask Brake’ in the subject line, or visit http://www.brake.org.uk/organisations/ask-brake.htm for further information.

Heathrow trials electric vehicles in drive to reduce emissions

A MAJOR new trial of electric vehicles at Heathrow to test the viability of electric power-trains used in the highly demanding context of daily airport operations was launched this week.

Over the next month, a fleet of electric vehicles including the Nissan Leaf, Peugeot iOn, Vauxhall Ampera and the Renault Kangoo Z.E. will be trialled by four major organisations and operators at Heathrow.

In addition to Heathrow Airport Limited, which supports a potential switch to zero-emission ground based vehicles, British Airways, LSG SkyChefs and Gate Gourmet will be using the electric vehicles within their normal fleet to better understand the suitability or otherwise of electric vehicles for their operations.

Following a detailed assessment of vehicles technologies last year, STS, which manages the Heathrow Clean Vehicles Partnership (CVP)  and is coordinating the new electric vehicle trials, have recommended greater use of zero emissions vehicles at Heathrow; not only as a way to reduce life cycle emissions, but also as part of the NOx emissions reduction strategy across the airport.
STS director Dr Ben Lane said: ‘Given the current availability of high quality electric vehicles, and need to reduce ground based vehicle emissions, STS is recommending an increase in the use of electric vehicles at Heathrow. 
‘In addition to the fleet of almost 700 electric baggage tugs already in use, we see considerable potential for other electric ground support equipment (such as cargo loaders and pushback tractors), as well as the latest on-road electric cars and vans now available in the UK.’

David Vowles, air quality and noise policy manager at Heathrow Airport Limited said: ‘10% of airside vehicles are already electric. The CVP facilitates collaborative working amongst Heathrow fleet operators as well as providing advice, guidance and training to reduce emissions. This trial gives fleet operators more experience of using electric vehicles and the opportunity to test their suitability for both airside use and on the road.’

Initial results from the Heathrow trials will be presented at the next CVP seminar on December 6.

West Midlands Fire Service adds Toyota Hilux to fleet

THE West Midlands Fire Service is putting the Toyota Hilux Invincible to the test as part of a review of its fleet of brigade response vehicles.

The fire service, which provides a fire and rescue response to a population of more than 2.7 million across an area of 350 square miles, has a compelling need for reliable, robust and excellent off-road vehicles. 
It has now chosen the Hilux Invincible to meet those needs after conducting a thorough evaluation of the most suitable vehicles best equipped to the rigorous demands of the fire and rescue service and compliant with BSEN1846 standards.

The initial pilot includes three Hilux Invincibles, with the potential for further vehicles being added to the fleet dependent on the successful outcome of the trial - all will be deployed around the region as rapid response vehicles.

Chris Beebee, fleet manager at West Midlands Fire Service, said: ‘The West Midlands Fire Service is constantly striving to make financial savings combined with improving operational flexibility. 
‘The trial of the Hilux Invincible is supporting these objectives, with it becoming the vehicle of choice after a thorough review of comparable vehicles. Its flexibility, combined with its class leading ‘gross’ carrying capacity, low fuel consumption and low emissions means the West Midlands Fire Service is anticipating financial and operational benefits underpinned by Toyota’s superb green credentials.’
Europcar adds Kia Optima to fleet

EUROPCAR says it is sustaining its commitment to giving drivers the widest possible choice of vehicles with the addition of the Kia Optima.

Positioned by Kia as the ideal car for business drivers, the Optima will complement the existing choice of executive saloons on the Europcar fleet.  
‘This is the first time we’ve added the Optima to the Europcar fleet,’ said Ken McCall, managing director, Europcar UK Group. ‘This new generation business car perfectly complements the other vehicles on our fleet that are ideal for business journeys.

‘There has been global demand for the Kia Optima and now Europcar customers can get behind the wheel of this world class executive saloon.’
Model update________________________________________________

Order books open for technology-packed new Lexus LS range

ORDER books are now open for the new Lexus LS, with prices starting from £71,995 for the LS 460 Luxury; the full hybrid LS 600h L Premier grade is available from £99,495.

The three-model range also includes the LS 460 F Sport costing £74,495, which is available for the first time within the Lexus flagship range.

The new LS is specified with a number of world-first technologies, including the Lexus ‘climate concierge’ system, which uses infra-red sensors to monitor the facial temperature of each occupant of the car. Using that information it then individually adjusts the four-zone climate control, seat heaters/coolers and the heated steering wheel to provide each occupant with the most comfortable ambient temperature as quickly as possible.

In the rear, passengers benefit from electrically operated reclining rear seats, including electric footrests. The left-hand rear passenger seat also features a power lumbar massage function with remote control.

The full hybrid LS 600h is available in a single trim level, the long-wheelbase L Premier model. Its Lexus Hybrid Drive powertrain features a 5.0 litre V8 engine and delivers 439 bhp.

The model is fitted with an Advanced Pre-Crash Safety system with collision avoidance assist. It is designed to help the driver avoid an accident, or if the worst happens, mitigate the consequences of a collision, with vehicles or pedestrians. It can operate across a wide range speeds, and in daylight or darkness. Lane-Keep Assist and Blind Spot Monitor systems are also included in the standard specification.

The LS 460 is available in two trims, Luxury and F Sport and is powered by a 382 bhp 4.6 litre V8 Dual VVT-i petrol engine. It has been reintroduced into the UK line-up in response to customer demand.

The Luxury is equipped with 18-inch alloy wheels, automatic bi-xenon headlamps, LED daytime running lights, leather upholstery, four-zone climate control featuring nanoe technology, and air conditioned electrically adjustable front seats (16-way for driver and 14-way for front passengers). 
The interior is lit by the world’s first dynamic illumination system with soft white interior lamps and a dynamic instrument panel lighting that moves and changes in intensity in line with vehicle start-up and switch-off. On-board entertainment is provided by a 19-speaker Mark Levinson audio system with DVD player, DAB tuner, Bluetooth and USB/Aux ports. Satellite Navigation and on-board entertainment information is presented on a 12.3-inch central display - the largest on the market today.

The LS 460 F Sport builds on the Luxury specification with 19-inch F Sport alloys, Brembo brakes, a lateral damping system, a Torsen limited slip differential, and suspension modifications. The exterior look of the car is augmented with F Sport design elements, including a more aggressive front spindle grille and sports styled bumpers. 
The interior has a sportier look too, with a dark cabin finish, perforated leather seats and steering wheel; Lexus scuff plates, aluminium pedals, and an aluminium effect finish on the dashboard.

Volkswagen launches low-emission, fuel sipping new Polo model
VOLKSWAGEN has launched a new version of the Polo - the BlueBT - which mixes the performance of a petrol motor with the frugal fuel use of a diesel.

The Polo BlueGT, which costs from £17,400 on the road, features a turbocharged 1.4 litre four-cylinder engine producing 140 PS and 250 Nm (185 lbs ft) of torque. It returns 61.4 mpg on the combined cycle and has emissions of 107 g/km, whether drivers opt for the six-speed manual or the seven-speed DSG transmission. Top speed is 130 mph and zero to 62 mph takes 7.9 seconds. 

At the heart of the three and five-door Polo BlueGT, and responsible in large part for its combination of high performance and low fuel economy, is the new EA211 engine.  
Under light and medium loads, the second and third cylinders are automatically shut down, producing fuel savings of up to 0.4 litres per 100 km in the European Union driving cycle. At a constant 50 kmh (30 mph) the savings are said to be as much as one litre per 100 km, and at 70 kmh (44 mph) in fifth gear, around 0.7 litres per 100 km can be saved.

Cylinder deactivation occurs at engine speeds of between 1,400 and 4,000 rpm, and at torque outputs of 25 to 100 Nm (18 to 74 lbs ft).  If the driver presses the accelerator pedal, the two cylinders are imperceptibly reactivated. The multifunction display in the instrument binnacle lets the driver know when cylinders are deactivated.

The Polo BlueGT is distinguished inside and out by various styling cues including: multi-spoke 17-inch alloys and GT badges front and rear, while the suspension is lowered by around 15 mm. Added to that are some features borrowed from the Polo GTI (the rear spoiler, rear bumper with diffuser, plus front bumper with LED daytime running lights) and some from the Polo BlueMotion (side sills and front windscreen rain channels).  A black-painted front grille and black door mirror caps complete the look.

Inside, as in the Polo GTI, the roof lining is in black, while the instruments are also adopted from the GTI. Up front are bespoke BlueGT sports seats and a leather-trimmed steering wheel with BlueGT emblem. Standard specification includes DAB radio with iPod connectivity, cruise control, Bluetooth phone connection and XDS electronic differential lock.  
Jeep expands Grand Cherokee range with ‘sporty’ S-Limited model

JEEP has expanded its Grand Cherokee line-up with the addition of the S-Limited, which is designed to sit competitively in the ‘sports-styled’ premium SUV segment of the 4WD market.

Costing £44,595 on-the-road, the S-Limited is powered by Jeep’s 237 bhp, 2987cc V6 CRD diesel engine with new-generation, 1.8-bar injectors and MultiJet II technology developed by Fiat Powertrain.

The model takes many styling cues from the recent SRT version, while offering some of the more desirable product highlights from the rest of the Grand Cherokee range in terms of fuel economy, 4x4 capability, safety, technology and comfort.

The interior of the new S-Limited features a leather-wrapped heated steering wheel and ventilated sports-styled Nappa leather seats. Bright, racing style pedal pads add to the sporty, performance-oriented look inside the cabin.

Further standard features include Quadra-Lift air suspension, Quadra-Trac II four wheel drive system, cross-path detection, adaptive cruise control, blind spot monitoring, Uconnect navigation, black gloss 20-inch alloy wheels, 825-watt Harman-Kardon audio system with 19 speakers and three sub-woofers, power tailgate, and distinctive black grille and rear light bar.
Škoda gives Superb Estate a rugged new look with additional model

ŠKODA has boosted the appeal of the Superb Estate with a new variant designed to offer outstanding grip in the most demanding winter conditions.

The Superb Outdoor combines the assertive look of an off-road vehicle with the practicality of the Superb Estate.

Its presence on the road is enhanced by durable protective strips at the base of the doors, bumpers and round the wheel arches. Riding on 18-inch Luxon alloys as standard, at the heart of its capability is a permanent all-wheel drive transmission, ensuring exceptional levels of traction in ice, snow or rain. Fuel economy is 44.8 mpg on the combined cycle and emissions are 165 g/km.

Over and above standard SE trim, on which Outdoor is based, there is a raft of additional equipment. That includes a four-spoke leather multi-function steering wheel, Bluetooth for hands-free connectivity, sunset glass behind the b-pillar, hill-hold control, tyre pressure monitor, heated windscreen washer nozzles and integrated front headlight washers.

The Superb Outdoor is available with the option of three engines - 1.8 TSI 160 PS 4x4 manual £26,465, 2.0 TDI CR 140 PS 4x4 DSG £28,100 and 2.0 TDI CR 170 PS 4x4 manual £27,600.

New generation i30 Tourer gets top five-star crash test rating

THE Hyundai i30 Tourer has been awarded the maximum five-star safety rating by independent vehicle assessment organisation, Euro NCAP.  
The result give the Tourer the same safety rating as the five-door model - itself one of the safest cars in class.

In tests carried out by Hyundai, overseen and approved by Euro NCAP, the new generation i30 Tourer received a class-leading 90% in the ‘child occupant’ category - in both ’18-month-old’ and ‘three-year-old’ - tests.  In the ‘adult occupant’ category, it scored 90% and was praised for the good protection afforded by the front head restraints against whiplash in the event of a rear-end impact.

The model is also reported to have scored well in the ‘pedestrian’ test, maintaining maximum points for the protection to pedestrian’s legs provided by the bumper.  
Electronic stability program, as well as a front and rear seatbelt reminder system, contributed to the car’s score of 86% in the ‘safety assist’ category.

Allan Rushforth, senior vice president and COO of Hyundai Motor Europe, said: ‘The five-star rating shows our commitment to developing cars specifically for Europe and providing the highest levels of safety for Hyundai customers.’
Manufacturer news___________________________________________

End of the road for iconic London taxi firm Manganese Bronze

IT could be the end of the road for the iconic London black cab with manufacturer Manganese Bronze announcing that it was going into administration.

A statement from the company on Monday (October 22, 2012) said that discussions with various parties to secure funding on acceptable terms to address the group’s financial needs had proved unsuccessful.

The statement continued: ‘The board has therefore concluded that the group is no longer a going concern and has filed notice of intention to appoint administrators.’

Nevertheless, the company added: ‘The board remains hopeful that the fundamental strengths of the company, the TX4 model and its global reputation will provide the platform for a successful business in the future.’
The company’s collapse into administration has been hastened by falling sales, financial losses over several years and the discovery of a steering box fault earlier this month which led to the recall of 400 taxis. 

PricewaterhouseCoopers is lined up as administrator in the search for a new owner of one of the most famous brand names in motoring.

Manganese Bronze, which is based in Coventry, is 20% owned by Chinese motor manufacturer Geely, which owns Volvo.

Ford to slim down European operations with Belgium plant closure

FORD is slimming down its European production facilities and plans to close its Genk plant in Belgium with vehicle manufacturing stopping by the end of 2014.

The company has started consulting on its plan and, pending the outcome of the consultation process, could transfer production of the next-generation Ford Mondeo, S-Max and Galaxy to its Valencia Plant in Spain

Additionally, pending further study, production of the Ford C-Max and Grand C-Max compact multi-purpose vehicles could move from Valencia to Saarlouis, Germany, in 2014.

The proposed restructuring of Ford’s European manufacturing operations is part of the company’s comprehensive plan to respond to structural market changes and deliver profitable growth in the region.  

The plan, said Ford, would help to address manufacturing overcapacity stemming from a more than 20% drop in total industry vehicle demand in Western Europe since 2007. New vehicle sales in the region have reached a nearly 20-year low this year and are expected to remain flat or fall further next year.

‘The proposed restructuring of our European manufacturing operations is a fundamental part of our plan to strengthen Ford’s business in Europe and to return to profitable growth,’ said Stephen Odell, chairman and CEO, Ford of Europe.

Closure of the Genk plant would result in the loss of approximately 4,300 positions.

GM and PSA reveal four new vehicle manufacturing projects

FOUR new vehicle projects have been announced by PSA Peugeot Citroen and General Motors in an expansion of their global strategic alliance which was announced earlier this year.

The announcement coincided with the French manufacturer obtaining billions of euros of financial support after reporting a further fall in car sales - down 3.9% in the July-September quarter.

The alliance will develop a joint programme for:

· A compact-class multi-purpose van for Opel/Vauxhall and a compact-class crossover utility vehicle for the Peugeot brand
· A multi-purpose vehicle for the small car segment for Opel/Vauxhall and the Citroën brand
· An upgraded low emission small car platform for Europe and other regions
· Mid-size cars for Opel/Vauxhall and the Peugeot and Citroen brands

The partners say they will work together to develop and launch the first vehicles on the common architectures by the end of 2016.
Meanwhile, PSA Peugeot Citroen has secured a €7 billion state guarantee for its finance division, Banque PSA Finance. In return, the French Government wants the motor manufacturer to scale back its plans to cut 8,000 jobs and close a factory.

Peugeot is also reported to be close to securing €11.5bn in new financing from its banks.

Mitsubishi partners with British Gas for electric vehicle recharging

BRITISH Gas is to provide electric vehicle charging facilities for customers of Mitsubishi Motors in the UK 

Mitsubishi was the first mainstream manufacturer to the global market with the electric Mitsubishi i-MiEV in 2009 and will boost the range with the plug-in hybrid Outlander, which made its world debut at last month’s Paris Motor Show and is due to go on sale in the UK in 2013.

Customers of Mitsubishi Motors in the UK will have access to a range of British Gas charging solutions. A dedicated circuit is available from £375 which protects their home electrical supply from overload or a wall-mounted charging solution can be installed from £799, which cuts charging time by around a third.

Customers in London, the East of England, the Midlands and Milton Keynes may be eligible for a free Chargemaster Homecharge–i unit, as well as access to a network of public charging pointsv (the density of charging points varies by region), thanks to a partnership between British Gas and POLAR.

As well as the range of charging solutions, customers can also benefit from the British Gas Off-Peak Saver Tariff, designed specifically with electric vehicle and plug-in hybrid owners in mind. The tariff makes it cheaper to charge vehicles overnight and can save customers an average of £29 per year compared to other tariffs. British Gas customers on the tariff will also have a smart meter installed, which puts an end to estimated bills. 
Light commercial vehicles______________________________________

New models add specification and value to Volkswagen vans

VOLKSWAGEN has introduced Trendline and Highline models across its best-selling Caddy and Transporter van ranges in a move designed to offer better value to customers.

The new models, says Volkswagen, represent great value, with a Caddy Trendline, for example, gaining specification worth up to £1,555 (plus VAT), but commanding a premium of £900 (plus VAT) over the standard model, representing a customer saving of more than £650. 

The Caddy Trendline gains Bluetooth connectivity, an upgraded CD/radio with ParkPilot display for rear parking sensors, cruise control, electric windows, height adjustable passenger seat, heated and electrically operated door mirrors, storage compartments under the front seats, vanity mirrors in the sun visors and a cover for the dashboard centre storage compartment. Externally, the Trendline is enhanced with wheel trims and body-coloured bumpers, door mirrors and door handles. 

Similarly, the Caddy Highline costs £1,900 (plus VAT) more than the standard model, with additional specification worth up to £3,245 (plus VAT). That includes all the Trendline enhancements, plus Climatic air conditioning, a leather-covered steering wheel and gear knob, alloy wheels, front fog lights and an alarm. 

In the Transporter range, the Trendline models gains an upgraded CD/radio with ParkPilot display and AUX-IN socket, Bluetooth, trip computer and multifunction display, cruise control, full bulkhead (panel van), driver’s seat armrests, Comfort pack and Premium dashboard, Tasamo cloth upholstery, wheel trims, rear parking sensors and body-coloured bumpers, door mirrors and door handles.  
Kombi Trendline models also have privacy glass plus armrests and height and lumbar adjustment for single passenger seat.  The Transporter Trendline costs an additional £1,100 for the panel or £1,250 for the kombi, representing savings of £750 and £800 respectively against the actual value of the added specification.

To upgrade from the Trendline to a Highline costs an additional £1,100 (plus VAT) for the panel van and £1,200 (plus VAT) for the kombi.  
The Highline is enhanced with a leather-covered steering wheel and gear knob, Climatic air conditioning and a Thatcham approved alarm, plus alloy wheels and front fog lights.  
The Highline specification is worth up to £3,595 (plus VAT) for the panel van and up to £3,795 (plus VAT) for the Kombi, but costs an additional £2,200 (plus VAT) or £2,450 (plus VAT) respectively over the standard model.

Vauxhall makes automotive parts distributor’s fleet greener

LEADING UK automotive aftermarket parts distribution company, FPS, has taken delivery of 35 Vauxhall Combos.

Painted in FPS’s distinctive peppermint green, the 35 vehicles are all long wheelbase L2 models with ply lining and have just joined FPS’s 390-strong fleet. The Combos have start/stop technology, actively reducing the company’s emissions and fuel usage throughout its daily deliveries.

The vehicles will be used to service the company’s 2,500 motor trade-based clients, making up to six deliveries a day between a network of 20 sites across the UK, covering around 50,000 miles each year.

Stuart Collett, FPS fleet manager, said: ‘We currently have 164 Vauxhall vans including a fleet of Vivaros and 10 cars which we have used for the last four to five years without a single fault.”

‘The added start/stop feature means we can reduce emissions even further, something that we take seriously here at FPS, while at the same time seeing a return on the overall MPG of our fleet.’

Residual value update_________________________________________

Politics and regulation_________________________________________

Clocks going back springs new calls for lighter evenings to cut crashes

THE clocks go back this weekend with the ending of British Summer Time (BST) prompting new calls for change to bring more daylight hours in the evening to help cut road crashes.
Bringing the British time zone forward by an hour in both winter and summer would mean lighter evenings. 
Figures from the Department for Transport show that changing the daylight hours could prevent about 80 deaths and at least 200 serious injuries on our roads each year. It would also align the hours of daylight to the waking and working hours of the vast majority of the population.

Department figures reveal that last year road casualty rates increased with the arrival of darker evenings. In 2011:

· The number of pedestrians killed or seriously injured in November was 14% more than the monthly average

· The number of cyclist casualties was 5% higher 
· The rate of motorcycle casualties per vehicle mile was 28% higher.  

IAM chief executive Simon Best said: ‘Making evenings lighter would save lives. While an extra hour of daylight would help to make the commute home much safer for all road users, children, cyclists and motorcyclists would benefit most.
‘We want to see a three-year trial of the new daylight system. If the trial period proves the new daylight hours have a positive effect on road safety, it is clear that it is the system we should keep. With convincing evidence of the potential benefits, it is only right that we pilot a new system.’
 
Dealer news__________________________________________________

Expanding Vertu sees pre-tax profits accelerate 26.8%

VERTU Motors is pursuing an aggressive expansion policy on the back of a 26.8% rise in pre-tax profits for the six months ending August 31, 2012.

The fast-growing dealership group, which has built up a network of 86 sales and aftersales outlets across the UK, reported earnings up 14.8% to £628.1 million (2011: £547m) with pre-tax profits of £5.2m (2011: £4.1m).

Since March 1, 2012, Vertu has acquired 10 further sales outlets and chief executive Robert Forrester said: ‘With our strong balance sheet, the group continues to execute its growth strategy and further acquisition opportunities are being actively progressed.’

The board says that it expects full-year results to be ‘well ahead’ of market expectations claiming that market conditions had improved with that reflected in higher sales volumes in both new and used cars. Overall Vertu’s car sales increased 7.7% in the six months under review.

Vertu said that the enhanced levels of sales of new retail cars - up 7.9% - in part reflected an improving consumer environment and the reversal of the impact of the Japanese natural disaster of March 2011.

But it also reflected the strengthening of Sterling against the Euro and the significant overcapacity that exists within the European car market, said the company. 
Vertu’s financial statement continued: ‘The economic woes in Central and Southern Europe in particular are resulting in extra new car volume being transferred to the UK, where increased incentives are being offered by both manufacturers and retailers in order to stimulate customer demand. 
‘The fall in European new car sales is placing significant challenges on many of the group’s manufacturer partners’ financial performance in Europe, with a number incurring substantial financial losses. This is impacting their ability to provide significant financial support to stimulate the UK market despite wishing to increase volumes. Consequently, volume pressure has placed downward momentum on

the group’s margins in new retail car sales.’

The statement continued: ‘The weakness of the wider European economy, combined with the increase in the value of Sterling, is likely to lead European manufacturers to seek to raise the volumes of new vehicles they wish to sell in the UK. 
‘Whilst this trend may lead to margin pressure, especially given the financial pressures faced by many manufacturers in Europe at the present time, a higher volume environment normally benefits the group.’
Fleet and commercial new vehicle like-for-like sales volumes increased by 14.2% in the period at Vertu reflecting strong growth in car supply to fleets where volumes increased by 28.7% like-for-like, while new commercial vehicle volumes grew by 0.4%. The growth in car fleet operations was against a backdrop of declining registrations in the UK in the car fleet sector, which recorded a decline of 0.7% in the period.
HPI calls on dealers to help shut down mileage correction firms

VEHICLE information expert, HPI, is urging dealers to join consumers in the fight back against clockers, with the launch of an e-petition to DirectGov to close down mileage correction firms. 
Across the UK, such companies are, according to HPI, turning back the miles on used cars, helping certain sellers push up the price of vehicles. 

One in 20 cars checked with HPI show a discrepant mileage, and the figure has risen by 10% in the last five years, according to the company. 
HPI says that dealers need to tackle the threat of clocking head on, as they risk unwittingly part exchanging clocked vehicles and selling them on to customers, putting their business and their reputation at risk.

‘Dealers are well aware that clocking itself isn’t illegal, but selling a clocked car without declaring its true mileage is,’ said Daniel Burgess, managing director for HPI. 

‘Whilst there is rarely a legitimate reason to alter the mileage on a vehicle, Trading Standards estimates there are 50 mileage correction firms operating in Britain. Some of these companies will be exploiting a legal loophole that could help unscrupulous sellers make a fast profit at the expense of dealers and consumers alike. 
‘We’re calling for a change to the law and dealers should be too. Our e-petition will give motorists and the motor industry a chance for their voice to be heard.’

Dealers, says HPI, should conduct a mileage check as a matter of course, but particularly on any car that has had more than one owner. A full National Mileage Register (NMR) investigation not only checks against 150 million mileage records but also ensures previous keepers are contacted to verify mileages at the time they sold the vehicle.   
The Office of Fair Trading has called upon the Government for reform twice before, but still there are no signs of change, says HPI. To support the e-petition go to http://epetitions.direct.gov.uk/petitions/40393 .

General motor industry news___________________________________
Fuel price transparency is key to ‘fairness’ at the pumps

WHOLESALE fuel price transparency offers the best way forward to protect motorists and retailers, according to the AA.
As UK pump prices sit stubbornly within 4p of the record prices earlier this year, the UK industry’s boast that it sells the cheapest petrol before tax has been severely dented by the impact of fuel price regulation on the Continent, the motoring organisations’ latest monthly fuel price report has uncovered.

Since the start of October last year, fuel price-regulated Austria has undercut the UK’s average pre-tax petrol price during 25 of the past 52 weeks. During a further three weeks, Austria has been just above what UK supermarkets and other retailers charge on average before tax.

The impact of fuel price regulation is all the more remarkable when considering that, with wholesale fuel traded in dollars, the pound’s stronger dollar exchange rate put eurozone fuel retailers at a significant disadvantage, said the AA. 
Had the euro been stronger, the Austrian price would have undercut the UK’s even more. This pattern mirrors the Australian experience where price-regulated Western Australian cities were selling fuel 5% cheaper than unregulated cities elsewhere in the country.  

Across the UK, the average price of petrol has fallen 1.26p a litre, from 140.21p in mid September to 138.95p now. This is despite a 3p-a-litre price cut by Asda in the last week of September, which helped to push average UK petrol prices down by a penny before hitting a two-week plateau.

Diesel drivers fared even worse over the month with the average price dropping from 144.6p a litre mid last month to 143.74 now - down just 0.86p a litre, despite two supermarkets dropping their price by 2p over the past month. Asda once again stood out as significantly cheaper than its rivals.

Heading into winter, pump prices that continue to stay in touch with mid-April’s 
records of 142.48p for petrol and 147.93p for diesel herald more pain for budgets as longer and colder nights push up car fuel consumption. However, petrol prices are forecasted to fall as much as 4p a litre in the coming weeks, says the AA.

Rising petrol stockpiles and falling demand in the US have triggered expectations of a significant fall in the wholesale petrol price and savings for UK petrol car owners within weeks.

The AA added that if the Austrian success was repeated in Germany and France, both considering price regulation, pressure would grow for the UK to overcome its lack of enthusiasm for regulation

The motoring organisation’s president Edmund King said: ‘The UK fuel industry’s main shield against criticism of high prices has been that it sells the cheapest petrol in Europe before tax. [But] fuel price regulation established in Austria over the past year has blown a hole in that defence. 
‘On average, over the past 12 months, petrol prices in Austria were only half a penny more expensive, meaning that they would have wiped the floor with the UK had the euro been slightly stronger against the dollar.

‘Austria’s change in fortunes doesn’t mean the AA believes the UK should rush headlong into setting an official framework for competitive pricing at the pump. However, it does raise questions as to how well pump pricing in this country serves the interests of the consumer - the fuel price postcode lottery and the summer-long inflated price of diesel being cases in point.’

King adds: ‘Wholesale price transparency offers the best way forward to inform the consumer and protect the retailer. Even so, if the Austrian success is repeated in Germany and France, both considering price regulation, pressure would grow for the UK to overcome its lack of enthusiasm for regulation and follow suit.
‘Making public the general movements in the wholesale price of petrol and diesel over a week will indicate to drivers and business whether retailers will or should shortly be lowering or raising their prices. They may not all adjust their prices at exactly the same time but the information will inform consumers to be more alert to local pricing practices when wholesale prices move.’
Prestige car owners pay up to £13,000 for repairs

OWNERS of performance and prestige cars pay twice as much to repair their vehicles as drivers of more regular runabouts and can be faced with bills of up to £13,000, it is claimed.

According to automotive specialist, Warranty Direct, the average cost of a breakdown across its 50,000 live policies is £325.25, but a study of the claims paid in the last 12 months on prestige vehicles reveals an average bill of nearly £635.

And, a month after Warranty Direct revealed that hourly garage labour rates had reached record levels, performance motorists are feeling the pinch even more when it comes to top-end repairs, with workshop bills running well into five figure sums.

In one extreme case identified by the study, for Warranty Direct’s unique Reliability Index - www.reliabilityindex.com - the owner of a Range Rover Vogue was presented with what could be the UK’s biggest garage bill - £12,998.46.

Warranty Direct’s annual study of workshops revealed a national average of £82.86 for an hour of a mechanic’s time and a high of £201.60 per hour.

Warranty Direct managing director, Duncan McClure Fisher, said: ‘Owners of luxury or sports cars are, by definition, able to afford something a bit less ordinary than the everyday runabouts. But, in reality, who can really afford bills that run into several thousands to repair their car?

‘Parts for prestige models will always cost more than those for regular vehicles but you still have to account for labour, which is often also more expensive if you are using a prestige manufacturer dealership.’

In the case of the Range Rover Vogue owner, the massive bill was caused by the failure of faulty injectors and a turbo unit. After the engine had been stripped, a process that takes 22 hours of labour, the diagnosis demanded a complete engine replacement, along with a new turbo.

Elsewhere, among the most extreme claims handled by Warranty Direct in the last year, one motorist faced paying £10,170.40 to replace the cylinder block in his BMW 740i Sport, while an engine failure landed an Audi Quattro TDI driver with an unwanted cost of £9,016.45.

People on the move____________________________________________

Volvo Car Group appoints new president and CEO…
THE new president and chief executive officer of Volvo Car Group is current board member Håkan Samuelsson, who takes over with immediate effect from Stefan Jacoby 
Jacoby left the company after an amicable agreement with the board of directors, said Volvo in a statement. However, the Financial Times (October 19) suggested that he had left the motor manufacturer due to a clash over strategy in recent months with Chinese owners Geely.
Samuelsson has 35 years of experience from leading positions in the automotive industry, most recently as chairman and CEO of MAN SE between 2005 and 2009. Since 2010 he has been an independent member of the board of directors of Volvo Car Group.

…and a new UK sales director

JON Wakefield took up the position of sales director at Volvo Car UK this week reporting to managing director Nick Connor.

Wakefield joined the business from Fiat and Alfa Romeo where he was also sales director. He previously worked within the Mercedes-Benz division of Inchcape and was sales director at Daimler Chrysler Retail and for the Chrysler, Jeep and Dodge brands. He is also no stranger to Volvo as he worked for the brand as a regional manager earlier in his career.

Rose joins Zenith’s board from Lex Autolease

ZENITH has appointed Claudia Rose as sales director, to help continue to drive forward the organic growth of the independent leasing and fleet management company. 

Rose joins Zenith from Lex Autolease where she was corporate sales director and has many years of fleet experience. She started her fleet career in 1989 in a range of sales and leadership roles for Lex, before being promoted to corporate sales director. Prior to the merger of the two companies in 2009 she was corporate sales director at Lloyds TSB Autolease. 

Tim Buchan, chief executive officer for Zenith, said: ‘Claudia is joining the board of Zenith at a time when we have plans for organic growth, along with pioneering products and services to offer to customers. Claudia's appointment is part of the continued investment in the development of our business. She will play a key role in our growth strategy and will lead an established, dynamic team of sales professionals.’

New analyst expands market insight at Pendragon Contracts

PENDRAGON Contracts has appointed recent graduate, Alex Hull, as an analyst to support the sales and marketing function by delivering insightful market information, data and analysis.  
His role is aimed at ensuring the leasing company’s customers and prospects as well as internal staff remain informed about the latest developments and initiatives. 

He recently graduated from Aberystwyth University with a degree in history where he developed strong analytical and research skills. 
John Given, sales director of Pendragon Contracts, said: ‘The role of the sales and marketing analyst is important for our strategic growth and will provide an added-value service that can benefit our customers, whether internal or external.’ 
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THE taxman and most aspects of law clearly recognise the difference between a car or van driven on a business-related journey and one on a private trip. However, there has always been one area of regulation weakness. That is the non-requirement of employers to have to report work-related road traffic crashes as part of their RIDDOR (Reporting of Injuries, Disease and Dangerous Occurrences Regulations) requirements. The anomaly has always been concerning given that more employees are killed or injured while driving on business than they are in all other-work related incidents. Calls in a new report for a national standard for the management of work-related road risk are welcome. However, if it is a voluntary standard with little teeth there will always be businesses that fail to comply. The compulsory recording and reporting of work-related road crashes within RIDDOR is essential. The Government is currently consulting on updating RIDDOR and it should amend the rules to include work-related road crash reporting.
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