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Five-year fleet vision confirms importance of company car, says GE

COMPANY cars will remain at the centre of business travel for the next five years, according to the latest quarterly Company Car Trends research from GE Capital’s Fleet Services division.

A new question added to the survey and posed to some 250 fleet decision makers who took part was to rank the following in order of importance for your fleet vision over the next five years?  The responses, in order of importance, were:

· The continued use of company cars

· Increased pool car usage
· Alternative travel such as rail and air

· Shared company car scheme

· Car-free policies such as home working
· Outsourced fleet management
· Public transport only travel policy

                                                                

Gary Killeen, fleet services commercial leader for GE Capital UK, said: ‘This is an absorbing insight into the long-term thinking of fleet decision makers. It decisively underlines that businesses believe the company car will still be the key travel tool available to them in the next five years.

‘However, it is fascinating to note that they envisage some of the ways that cars are provided by companies changing, with interest in shared company cars and more use of pool cars. The typical one vehicle-one user allocation could change. The impetus for this development is likely to come from ongoing efforts to make each company car as productive as possible.’
Killeen added that it was interesting that the survey indicated that some alternatives to the company car would perhaps be given more consideration going forward.

He said: ‘While it appears a public transport only travel policy is not considered viable, alternative travel methods such as air and rail, as well as home working and ongoing advances in teleconferencing technology, may have a greater part to play in organisations meeting important objectives such as minimising their carbon footprint and reducing fuel costs. 

‘While there are many business journeys that can only really be made by company car, these alternatives could sometimes be cheaper and more effective. It appears as though some businesses may be ready to investigate their potential more seriously.’
Killeen suggested that an underlying problem was that achieving the use of travel alternatives frequently fell outside the sphere of influence of fleet managers, whether they were ostensibly responsible for all business travel within their company or for just the running of vehicles.

He said: ‘In many organisations, it is not clear in terms of the managerial structure who would be able to raise these issues at the kind of level needed to make decisions, create the necessary investment, and generate cross functional engagement. 

‘Most fleet managers do not have a board level business travel remit. It raises the question of whether we need to see more business travel managers in place in 2017 as an alternative to the traditional fleet manager.’
Business drivers targeted by new cycling campaign

A NEW move to encourage business drivers to forsake four wheels and opt for two has been launched.

Business in the Community (BITC), in partnership with Transport for London (TfL), British Cycling, the Cycle to Work Alliance and the Department for Transport, has launched a new national initiative called businesscycle, which replaces the Cycle to Work Guarantee initiative. 

 

Olympic gold medallist Chris Boardman attended the launch along with Julian Huppert, MP for Cambridge and chairman of the All Party Parliamentary Cycling Group and Norman Baker MP, Minister for Transport. 
Top UK companies NHBC and B&Q represented the business world and highlighted the steps they were taking to be best practice cycling employers and Halfords represented cycling equipment and service providers. 

 

Businesscycle provides information on all areas of cycling, including evidencing the health, social, environmental benefits; promoting cycle safety through numerous means such as easy to use cycle safety messaging; providing information on how to access cycle training; implementing secure cycle parking and highlighting the importance of good locking practice and bike registration which are often cited as barriers to cycling. 
Organisations that sign up will have access to offers for themselves and their employees, such as discounts on cycle parking, British Cycling membership and cycle security kits.

 

Through this new initiative BITC and the businesscycle partnership says they are helping to create a lasting cycling legacy and capitalising on the success of the London Olympic Games. Research by Sky and British Cycle found 52% of people were motivated to cycle as a result of the achievements of Team GB’s cyclists.
BITC chief executive Stephen Howard said ‘Through its ways2work programme, BITC has been working with businesses to influence sustainable commuting and business travel. We are now delighted to be a businesscycle partner and part of what we believe will be a resurgence of cycling as an efficient, healthy and equitable form of transport benefiting people, businesses and communities across the UK.’ 

 

Ben Plowden, TfL director of planning, surface transport, said: ‘The success of the London 2012 Games has spurred on a huge growth in cycling across the country. At TfL we want to nurture that growth and encourage more people to take to two wheels as a means of transport for both leisure and work. Businesscycle is a great way of encouraging businesses to promote cycling to their employees in a positive way, giving both employers and employees access to a wealth of information regarding good cycle practice.’
· Further information is available at http://businesscycle.org.uk/
Bank lending to leasing companies recovering after funding drought

BANK lending to leasing companies has jumped 17% in the 18 months since May 2011, recovering from a slump that began at the start of the recession in 2009, according to Syscap, a leading independent finance provider.

Outstanding bank loans to leasing companies stood at £27.2 billion in August 2012, up from a 20-year low of £23.2bn in May 2011. During the same period, bank lending to all businesses fell 5%, from £438.7bn in May 2011 to £417.1bn at the end of August 2012.

However Syscap points out that lending to leasing companies is still far from the level it was at prior to the collapse of Lehman Brothers and the on-set of the financial crisis when it stood at £35.2bn (September 2008).

Syscap explains that demand for leasing is on the rise, with businesses increasingly turning to leasing rather than using traditional bank loans or overdraft facilities.

Many businesses, it says, have expressed their concern that the traditional credit facilities, such as overdrafts, can be withdrawn at almost no notice. Even long-term loans can be withdrawn from businesses if a company’s turnover or profitability falls below a level set by the bank. Lease finance, however, stays in place just as long as the business is able to make its payments.

Philip White, CEO of Syscap, said: ‘Leasing has become the funding source of choice for many solid small businesses, offering a more secure way of funding investment or expansion than traditional bank loans or overdrafts.

‘It is a vital source of funding for businesses that want to invest in new assets. It’s great to see that banks are responding to this demand by providing more finance to businesses through the leasing sector. It is one of the few areas of the finance industry that is increasing funding to businesses.

White added: ‘Banks are now more enthusiastic about lending to leasing companies, thanks in large part to the investment that the industry has made in improving credit checking processes.
‘Leasing companies are also getting better at assessing the value of collateral, taking greater care in the valuation process which leads to higher recoveries if the borrower gets into trouble.’

Leasedrive saves public sector over £600,000 via salary sacrifice

LEASEDRIVE says it is well on target to save eight of its public sector clients more than £600,000 in total by year end through its mycar salary sacrifice scheme.

Paul Fleming, sales and marketing director at Leasedrive, said: ‘Since signing our first three public sector clients back in 2009, we have added new ones each year since and stand to deliver collective savings for eight of them of £630,000 by the end of 2012. 
‘In the last two years alone, the savings will have amounted to over £536,000. This represents a saving of over £670 a year in national insurance and pension contributions for every employee joining the mycar scheme.

‘Organisations considering introducing a salary sacrifice scheme should sit up and take note. In the current economic climate, such savings should not be ignored. Additionally, as employers have to be more creative in how they reward their staff; a car salary sacrifice scheme makes even more sense.’
He added: ‘The environmental savings are clear too. The mycar salary sacrifice scheme encourages employees to choose a lower emitting vehicle because their benefit-in-kind tax contributions are lower. 
‘This means mycar is also helping employers to meet their environmental targets. We can even help them monitor emissions savings, as employees give up older more polluting cars for newer more environmentally friendly vehicles. 
‘Additionally, by encouraging employees to join a car salary sacrifice scheme, employers can reduce the health and safety risks and costs associated with the grey fleet.’
Iron Mountain awarded for excellence in fleet management

IRON Mountain has been presented with a Prince Michael International Road Safety Award in recognition of its excellence in at-work driving risk management in a ceremony held at Rockingham Raceway.

The information management services company has a fleet of 360 in the UK and Ireland. 
To improve road safety, Iron Mountain has a total road safety culture which embraces management systems as well as monitoring and training. Iron Mountain vehicles are fitted with the GreenRoad Driver Behaviour System to further enhance defensive driving techniques and road safety.

Collecting the Prince Michael Road Safety Award, Rory Morgan, national logistics manager for Iron Mountain in the UK and Ireland, said: ‘Iron Mountain’s fleet has come a long way since we first embarked on a risk-reduction programme. 
‘Working closely with our fleet insurers, industry experts and our suppliers, we have significantly reduced Iron Mountain’s road incidents by over 71%. Early successes were significant but we didn’t stop there. 
‘Over the past four years, we have strived to attain operational excellence and minimise the possibility of incidents through best practice and training. We are immensely proud that the effort s of our team has been recognised with this prestigious award.’

Presenting the award, Adrian Walsh, director of The Prince’s award scheme said: ‘Two aspects of this remarkable story impressed the judges: the top-down safety culture which runs through the business, resulting in an impressive drop in incidents over recent years and the way in which the GreenRoad system is cherished by drivers and managers alike.’

Arval expands into China

FULL-service corporate vehicle leasing company Arval, a subsidiary of BNP Paribas, has expanded into China. 
The new operation is run by Mathias de Toldi, formerly general manager of Arval Morocco. 
The opening of the new Chinese entity signals Arval’s arrival in a market with strong growth potential, and allow it to offer its future customers in China dedicated mobility solutions for their staff, based on expert advice and service quality.

China, with a total of 114 million vehicles on the road in June 2012, an expected 20 million new registrations for 2012, and only some 30,000 vehicles under full-service leasing contracts, represents an enormous market potential for players in the full-service leasing sector, says Arval. 
Chinese companies or those established in China, as in most emerging countries, still mostly prefer buying to leasing. 
An Arval spokesman said: ‘For the moment, the local full-service leasing market remains limited in size and is today, with the exception of one international operator, essentially divided among a multitude of local players.’

However, the company says that it has numerous assets with which to develop its business. 
The spokesman continued: ‘Arval is one of the world leaders in the sector, and has proven its ability to demonstrate the advantages of the full-service leasing model in markets that were as yet unfamiliar with this solution, such as Turkey and Brazil. 
‘Being one of the first international players in the business to set up in China, Arval has the opportunity to extend its model locally and to affirm its expertise and the service quality that characterises its offer.’

Toldi added: ‘Our arrival in the country will contribute to making the market more mature, promote a professional approach and further the concept of full-service leasing. We shall be able to put forward our total cost of ownership approach which at present is not taken into account when a local company chooses a vehicle.’
Additionally, following the Chinese government recently proclaiming sustainable development as a ‘national priority’, Arval will promote greener car fleet practices on the market, showing companies how to combine CSR with lower costs. 
In time, Arval says that its full product and services catalogue will be available on the Chinese market. 

Arval’s headquarters is in Beijing, but the company also has offices in Shanghai, Hangzhou and Guangzhou. In a follow-up phase, other offices will open in Tianjin as well as in Nanjing, to support the partnership that BNP Paribas has formed with Bank of Nanjing, the region’s leading bank.

Tero Tapala, regional director, BRICT (Brazil, Russia, India, China and Turkey) at
Arval’s International Business Office (a structure that is dedicated to large international groups looking for comprehensive solutions to set up and manage their international fleets), said: ‘China is one of the markets of the future, and some of our large customers are already in business there. We are following them to give them support and offer them the same quality of service, regardless of the country in which they operate.’
ALD and Wheels expand global reach in Asia-Pacific region

ALD Automotive and its North American partner Wheels Inc have formed a strategic partnership with Australian-based company FleetPartners.

The alliance with FleetPartners provides ALD Automotive with local support for its large international clients with operations in the emerging Asia-Pacific region.

FleetPartners has more than 60,000 vehicles under management in Australia and New Zealand and the agreement with ALD Automotive, which operates in 37 countries and manages more than 930,000 vehicles, and Wheels, which manages more than 300,000 vehicles in North America, will take the consolidated fleet of the three partners to 1.3 million vehicles in 43 countries.

ALD and Wheels entered a strategic partnership in 2009 to offer comprehensive global fleet management.

The new alliance, said a statement from both companies, would allow the combined group to tackle opportunities as one, providing clients with greater control and visibility over their fleet, cost management benefits and value-add of local expertise. 
Australia and New Zealand are said to be important markets for many of ALD Automotive’s and Wheels’ largest clients.

The strategic initiative does not involve any asset purchase or share transfer between the partners.
Electric vehicle recharging becomes easier for businesses

BUSINESSES will soon be within 25 miles of an accessible electric vehicle recharging point s a result of expanding initiatives in London and the East of England
Electric vehicle owners who are members of Source London or Source East can now roam between the capital and the East of England secure in the knowledge they will be able to charge their vehicles across both schemes.

An agreement between electric vehicle charging networks, Source London and Source East, means that members of both schemes will be able to use the other’s charge points free of charge and have access to around 980 charge points throughout the East of England and London.

Source London, a consortium of 50 public and private partners has more than 790 charge points throughout the capital with plans to increase that to 1,300 in 2013.  
Source East covers the East of England region and includes the counties of Norfolk, Suffolk, Cambridgeshire, Hertfordshire and Essex together with Peterborough, Bedford, Central Bedfordshire, Luton, Thurrock and Southend. Currently with 195 charge points, Source East aspires to have 800 publicly accessible charge points, one within 25 miles of all businesses and residents in the Eastern counties.
Nick Fairholme, Transport for London director for Source London, said: ‘London is leading the way in providing charge points for owners of electric vehicles. The growth in the electric vehicle market is very encouraging and by building the infrastructure to support these vehicles, we expect them to become even more accessible. 
‘London’s network of charge points guarantees our members are never far away from a charge point. This arrangement between Source London and Source East means they can now comfortably travel outside London also safe in the knowledge that they are never too far from a charge point.’

Keith Bevis, managing director for EValu8, the company that manages the Source East programme, said: ‘Working to make electric car charging points more accessible to all our members is something that we are very passionate about, especially with the heritage the East of England has for developing green transport solutions. The roaming scheme means we will be able to continue to support and help motorists travel in a sustainable way.’

London’s electric vehicle charge point network is already the UK’s largest, and by 2013 will be one of the world’s largest urban charging networks.  
Drivers and fleet operators must be prepared for winter, says FTA 

DRIVERS and fleet operators must follow the lead of the highway authorities and be prepared for the onslaught of winter, the Freight Transport Association has said.

With winter fast approaching, salt stocks are being replenished, new equipment has been purchased and the Met Office is teaming up with the highway authorities to provide the best possible service in anticipation of the forthcoming winter weather, it said. 

Now the message from Malcolm Bingham, the FTA’s head of road network management policy, is be prepared.

He said: ‘Insufficient preparation can lead to lives being put at risk, people stranded for uncomfortable lengths of time, and emergency services becoming stretched.’

He says that being aware of approaching winter weather is vital, as was the availability of reliable information that allowed informed decisions on where and when to travel.  
The highway authorities have devised a robust system to inform travellers and fleet operators of approaching storms that can bring high winds, ice and snow, and how that will impact on the network.  
It was therefore, said Bingham, up to drivers to take responsibility for what they do in such difficult periods.

In addition to warning drivers, it was essential to have vehicles properly prepared, he said.  
‘The decision about what an individual transport operator should do is related to the sort of operations being undertaken and whilst a few years ago there was a cry for all goods vehicles to have winter tyres, it is now recognised that operators should be allowed to make their own decisions.  
‘In certain conditions snow chains are appropriate and some operators who travel in areas where the weather can be very cold look to change to winter tyres as a matter of course.’
He added: ‘This year highway authorities are asking for drivers to be made aware when gritters are operating. The new method used by the national authorities is to spread salt in a brine solution, which is more accurate in its spread.  
‘It also preserves salt stocks, as they use less in the spread, and it does not blow away, which tends to happen in wintry conditions when dry salt is applied. If drivers are in the vicinity of a spreader they should back off and let it get on with its work - it will only be there for a relatively short time.  
‘To accurately spread they must travel at about 40 mph and this sometimes means we need to slow down to let them get on with keeping the network open.’

Winter information can be found on the FTA website at www.fta.co.uk in the roads section. Meanwhile, information is also available from the Highways Agency - www.highways.gov.uk/winter -  which has adopted the message ‘Be prepared and Be informed’. 

Fleet customers to benefit as ATS signs new network agreements

ATS Euromaster has entered into network partnership agreements in mid-Wales and Northern Ireland, enabling the company to provide local service to fleet customers in towns and communities where it currently has no presence.
The deals are the first of their type to be established by ATS Euromaster and will mean close partnership working with Huw Lewis Tyres and Modern Tyre Service.  
The agreements give ATS Euromaster car, van, coach and truck fleet customers access to service centres in the two areas, each backed-up by a mobile fitting resource. Both partners will also provide 24/7 roadside rapid response for commercial vehicle tyre-related breakdowns.

In the event a fleet customer requires support in mid-Wales or Northern Ireland, the two network partners will provide the necessary assistance - authorised via ATS Euromaster’s 24/7 customer service centre in Birmingham. 
Costs and invoicing will follow agreed ATS Euromaster pricing structures, and customers will be billed directly by ATS Euromaster.

Huw Lewis Tyres operates three fast-fit centres, in Aberystwyth, Lampeter and Machynlleth.  In Northern Ireland, ATS Euromaster fleets will have access to two Modern Tyre Service centres in Belfast, and one in Lisburn.

TRG Vehicle Hire adds 50 Hyundai cars to its fleet

TRG Vehicle Hire, part of the TRG Logistics Group, has taken delivery of the first batch of 23 vehicles as part of a total order for 50 new Hyundai vehicles.

As part of the company’s fleet renewal programme, TRG has taken delivery of eight i20 Actives, nine i30 Active hatchbacks and six i40 Premium saloons.

Based in South West London, TRG provides short and long-term car hire for both private and corporate customers and the new cars replace a mixture of marques that have come to the end of their operational lifecycle.

Nigel Schroder, managing director, TRG Vehicle Hire, said: ‘We chose Hyundai on the strength of its overall offering and the high levels of customer service from the supplying dealer, Belmont Garage in Sutton.

‘We need cars that are attractive to customers, but we also need the fleet to satisfy the business needs too. Hyundai’s new range of products tick all the boxes because they are reliable, economical to run and are backed by a five-year warranty package.’

The remaining 27 vehicles are due to be delivered to TRG over the next six months as the company continues to expand its operations in the South West London region.
Autoglass celebrates 40 years and 30 million customers

AUTOGLASS, the UK’s leading vehicle glass repair and replacement specialist, has served more than 30 million customers and replaced 17 million windscreens as it celebrates 40 years of serving motorists.

Managing director Matthew Mycock said: ‘The company and industry has undergone enormous change over the last 40 years. Our focus on innovation and customer service has seen us lead the industry to keep the windscreens of UK motorists in a safe and high quality condition for driving. 
‘We are incredibly proud to have served over 30 million British motorists over our history. It is a remarkable statistic that on average, over the last 40 years Autoglass has repaired or replaced a customer’s vehicle glass every 42 seconds.’

Launched in 1972, Autoglass was based in Salford, Manchester, providing a vehicle glass replacement service across the North of England. 
Primarily a branch-based operation, the company also had mobile technicians, providing an emergency roadside service to motorists whose windscreen shattered - a common problem in the 1970s when windscreens were made from toughened glass.

It was in 1983 that Autoglass was merged with Bedford-based Windscreens to become a national business, expanding across the UK over the next few years with an increasingly mobile operation.

As part of the global Belron group, Autoglass was able to benefit from the world’s largest vehicle glass repair and replacement specialist’s expertise and recognised the importance of investing in research, training and quality tools to achieve the highest standards. 
This ambition led to an innovative approach to business and to the introduction of initiatives such windscreen chip repairs (in 1990). 

AA DriveTech sponsors National Road Safety Conference

MANAGERS responsible for at-work driving safety are expected to be among those attending the National Road Safety Conference taking place at the Britannia International Hotel at Canary Wharf in London on November 14/15.

Sponsored by the specialist post-test training arm of the AA, AA DriveTech, the Road Safety GB-organised event has some 23 speakers on a diverse range of road safety-related topics. 
Notable among the line up is Edmund King, president of the AA, Adrian Walsh, director of Roadsafe and the Driving for Better Business campaign, and Dr Martin Langham, an expert in human performance and behaviour in driving scenarios.

In the pre-lunch session on the second day, the planned Question Time will see contributions from chairman of the Parliamentary Action Committee for Transport Safety, Robert Gifford, broadcaster Nick Ross and former Transport Secretary Jim Fitzpatrick MP.

For those who have responsibility for managing drivers, particularly within a work environment, this conference will, say organisers, not only yield some valuable insights into the work that is being done to make the roads safer but also some of the best practice policies and procedures that specific organisations have introduced to minimise driver risk exposure.

· Potential delegates need to register online at 
http://www.roadsafetygb.org.uk/conference/index.php
Vauxhall on Red alert for driving school fleet deal

VAUXHALL has signed a new deal with Red, the UK’s second largest driving school, which will see more than 1,000 cars supplied on an annual basis.

Red Driving School has a network of over 1,600 franchised instructors throughout the UK and each year trains over 100,000 people to drive.

In addition to the fleet relationship with Vauxhall for the Corsas driven by its instructors, Red Driving School instructors and those learners who pass with Red will also be eligible for Vauxhall’s Partners Programme. The programme gives access to deals on new Vauxhall models, as well as the Luton-based manufacturer’s Flexible Finance scheme.

Industry research has shown that new drivers have a very strong affinity for the marque and model of car that they learn in and that many go on to buy the same model as their driving instructor, which in the case of RED Driving School pupils would be a Vauxhall Corsa 1.3 CDTi ecoFLEX.

Airport taxi firm adds Toyota Prius models to fleet

AIRPORT taxi service Checker Cars has added four Toyota Prius to its fleet of cars operating out of Bristol Airport. 

The move supports its strategy to lower vehicle emissions at all the sites where it operates.

The Prius is a full hybrid, and can be powered solely by its electric motor at lower speeds, which means zero fuel consumption and zero tailpipe emissions. The car has emissions of 92 g/km plus combined fuel economy of 70.6 mpg. 
The cars, all T3grade, have been supplied through Hills Toyota of Woodford Green in Essex.

David Crouch, managing director, Checker Cars said: ‘Our environmental policy is to reduce emissions wherever possible, and we’re also looking for greater economy in the operation of our fleet, because with fuel prices as they are that’s becoming more and more important. We are also committed to the airports’ drive for lessening our effect on the local environment.’

Peter Downes, Bristol Airport’s commercial manager (ground transportation), said; ‘The arrival of the new Prius cars represents the latest phase of a rolling fleet replacement programme which will ensure Checker Cars continues to operate one of the newest, safest and most environmentally friendly taxi fleets on the road today.

‘Bristol Airport is committed to reducing emissions and energy usage. We have worked with Checker Cars on introducing this latest initiative, which will contribute to improving air quality in and around the airport where taxis are stationary or travelling at lower speeds. Checker Cars is the only official taxi operator at Bristol Airport.’

Model update________________________________________________

Volvo takes strain out of daily commute with new 2014 technology 

TECHNOLOGY enabling a car to automatically follow the vehicle in front in slow-moving queues up to 50 km/h will be ready for production in 2014, according to Volvo.

Volvo Car Corporation says the move is another step on the journey towards autonomous driving - self-driving vehicles.

‘This technology makes driving more relaxed in the kind of monotonous queuing that is a less attractive part of daily driving in urban areas. It offers a safe, effortless drive in slow traffic,’ Peter Mertens, senior vice president research and development of Volvo Car Corporation.

The traffic jam assistance function is an evolution of the current adaptive cruise control and lane keeping aid technology, which was introduced in the all-new new Volvo V40 hatchback earlier in 2012.
The driver activates the traffic jam assistance function by pushing a button. When active, the engine, brakes and steering respond automatically. The adaptive cruise control enables safe driving by automatically maintaining a set gap to the vehicle in front, at the same time as the steering is also controlled.

‘The car follows the vehicle in front in the same lane. However, it is always the driver who is in charge. He or she can take back control of the car at any time,’ said Mertens.

Autonomous driving - with steering, acceleration and/or braking automatically controlled by a vehicle that requires very little human interaction - is a major focus area in Volvo Car Corporation’s development work.

‘Our aim is to gain leadership in the field of autonomous driving by moving beyond concepts and pioneering technologies that will reach actual customers. Making these features reliable and easy to use is crucial to boosting customer confidence in self-driving cars,’ said Mertens.

Renault reveals pricing for electric Zoe supermini

THE electric Renault Zoe will go on UK sale in spring next year with on-the-road prices including the Government’s Plug-In Car Grant starting at £13,650 plus battery rental.

The supermini will be available in a choice of three trim levels Expression (£13,650 including grant), Dynamique Zen (£14,750 including grant) and Dynamique Intens (£14,750 including grant).

Battery rental will cost for 36 months and more from £70 per month (up to 7,500 miles a year) depending on mileage. The cost for a 12 or 24-month battery rental contract is from £80 per month depending on mileage.

Interested parties can now reserve a car for a deposit of £49.

Renault says the vehicle’s range before requiring recharging is up to 130 miles. The supermini is the first vehicle to be equipped with ‘Range OptimiZEr’ which combines three major innovations (new-generation regenerative braking, a heat pump and Michelin EnergyTM E-V tyres). Due to this, the Zoe has the longest range of the electric vehicles in mass production. 
However, Renault says that the 130-mile range is a reference figure as, in real conditions, for example, in suburban use, owners will generally achieve around 60 miles in cold weather and 90 miles in temperate conditions.

Charging batteries at a charging station can take between 30 minutes and nine hours, with 80% of full battery power able to be achieved within 30 minutes using a single type of connection for the car.

The synchronous electric motor with rotor coil has a power output of 65kW (equivalent to 88 bhp) and instantly delivers maximum torque of 220 Nm. The model’s top speed is limited to 84 mph. 
The Zoe is being launched in the wake of the Fluence Z.E. saloon, Kangoo Van Z.E. and the innovative urban runabout Twizy to make zero emission mobility a reality for motorists.

Andy Heiron, UK head of electric vehicles programme, said: ‘Zoe will be the spearhead of the Renault Z.E. range.’ 

Land Rover could widen the Disco range

LAND Rover is bucking the general decline in new car sales with global volumes up 46% this year and plans afoot to ‘stretch’ its range with the Discovery likely to be first in the queue.

The new Range Rover Evoque has been a big contributor to the manufacturer’s sales success with more than 100,000 sales in a year pushing Land Rover to record numbers.

Design chief Gerry McGovern said: ‘With Evoque we went into a segment that no one had even thought of and it became the fastest selling Land Rover model ever.’

Speaking at the launch of the fourth generation Range Rover, McGovern told Headlineauto that there were more opportunities in the future.

‘We have three distinct families, Defender, Range Rover and Discovery and there is room to stretch these further - at the moment there is only one Discovery, we are looking at what we can do there.’

He added that the next generation Defender would not look like recent concepts saying: ‘I don’t think that will come as a surprise but the challenge has been to design and engineer a new, modern Defender that is still as hard as nails.’
Dacia ‘cleans up’ with 1,000 pre-orders for new Duster

DACIA UK is reporting in excess of 1,000 pre-orders for its Duster SUV in little more than 100 days.

On-the-road prices start at £8,995 for the model, which goes on UK sale in three months time.

The Duster will join its sister model, the all-new Sandero, in showrooms. The Sandero costs from £5,995 and is claimed to be the most affordable new car on sale in the UK.
Commenting on the brand’s early UK success, Dacia marketing director Phil York said: ‘We always knew Dacia had the potential to tap into a stagnant UK new car market. Our Duster flagship is off to a great start even before we’ve received our first right-hand-drive shipment.’
Manufacturer news___________________________________________

Ford to close two UK plants as its focuses on profitability

FORD is to close two UK factories next year - its Transit manufacturing plant in Southampton and its stamping and tooling operations in Dagenham.

The Southampton plant currently employs around 500 people and has been operating a single shift since 2009. Annual production has been under 30,000 units, which is less than 50% of plant utilisation. Close of the factory will mean the end of Ford vehicle manufacturing in Britain after a century of production.

Meanwhile, the stamping and tooling operations at Dagenham employs around 750 people. Ford’s tooling operations are being rationalised due to the growth of common global platforms.

The decisions are part of a major overhaul of Ford’s European operations, which include the planned closure, subject to consultation, of its manufacturing plant in Genk, Belgium, in 2014 (Digest: October 25).

One impact of the likely closure of the Genk factory, which builds the Mondeo, is a delay in the launch of its replacement until 2014.

Ford’s announcements are a result of manufacturing overcapacity stemming from the more than 20% drop in total industry vehicle demand across Western Europe since 2007. New vehicle sales in the region have reached a nearly 20-year low this year and are expected to remain flat or fall further next year.
However, Ford said its UK operations would remain a centre of excellence for powertrain development and production. 
This includes plans to add a new next-generation, low-emission, 2.0 litre diesel engine in Dagenham that will power future Ford vehicles from 2016. The engine will be developed at Ford’s Technical Centre in Dunton, Essex, one of the largest automotive research and development centres in the UK. 
Additional investment also is expected at Ford’s Bridgend Engine Plant in South Wales to support ongoing high volumes of petrol engine manufacture

Meanwhile, manufacturing of the Transit will be consolidated in Ford’s principal commercial vehicle manufacturing facility operated by Ford Otosan in Turkey, in 2013.

Overall, Ford says that the cost efficiency actions including the planned closure of three European facilities, relocating production of key products for improved plant utilisation and workforce reductions will reduce installed vehicle assembly capacity by 18% or 355,000 units and yield gross annual savings of $450-$500 million.

The actions - along with a previously announced initiative to reduce approximately 500 salaried and agency positions across Europe, with the Ford salaried reductions achieved voluntarily - affect 6,200 positions or about 13% of Ford’s European workforce. That includes 4,300 positions in Genk and 1,400 positions in the UK, although the company forecast that the net UK loss would be about 1,100 jobs with new opportunities created at its other facilities. 
Ford directly employs almost 15,000 people in the UK and, including UK dealers and suppliers, the company supports around 100,000 jobs.
Ford said its goal was to achieve employee reductions in the UK through voluntary means, enhanced employee separation programmes and redeployment to other Ford locations. Actions in Genk are dependent on the outcome of the ongoing employee consultation process.

Stephen Odell, chairman and CEO, Ford of Europe, said: ‘We have to act quickly and decisively to address the collapse in consumer demand in Europe today and position Ford for profitable growth tomorrow.  
‘We are reaffirming our commitment to the UK with a major investment in powertrain and engineering and one which will reinforce the UK’s central role in Ford’s global powertrain strategy.’

Joe Greenwell, chairman Ford of Britain, said: ‘While this is an important new investment in UK R&D, engineering and manufacturing, we fully recognise the impact these actions will have on the workforce at Southampton and Dagenham Stamping and Tooling operations. Investing in what we do best here in the UK, and building on our strengths is the only way to deal decisively with the new economic reality in Europe, and help build a profitable business.’
Odell added: ‘The challenges facing the European car industry have become more structural than cyclical in nature and require decisive action. The actions we are proposing come after extensive review and consideration.’

The announcements come against the backdrop of the severe and persistent economic crisis in Europe and a projected loss for Ford Europe for the full year 2012 exceeding $1.5 billion. This includes more than $400 million related to dealer stock reductions, and about $100 million of accelerated depreciation associated with planned manufacturing footprint actions. 
Compared with prior guidance, the higher loss is explained primarily by the strategic destocking actions being taken by Ford  in the fourth quarter.

Ford is now projecting profitability in Europe by mid-decade, driven by higher industry volume and market share, growth in emerging markets, richer mix and improved contribution margin, as well as a more efficient manufacturing footprint. A partial offset will be higher structural costs as the company reconfigures and grows its business. 
The company said it was targeting a long-term operating margin of 6-8% for Ford Europe.

Alan Mulally, Ford president and CEO, said: ‘While we are facing near-term challenges in Europe, we are fully committed to transforming our European business by moving decisively to match production to demand, improve revenue through new products and a stronger brand, improve our cost efficiencies and take advantage of opportunities to profitably grow our business.’

European losses drag down Ford

CONTINUING huge losses by Ford in Europe, which are likely to exceed $1.5 billion this year, have proved to be a drag on the motor manufacturer’s third quarter results that included a record performance in North America.

Last week Ford announced a major restructuring of its European operations to try and stem the losses which, in part, are due to the weakest sales for almost two decades.

Ford’s third quarter losses in Europe totalled $468 million to take losses in the first nine months of 2012 to $1.02bn.

Overall, Ford reported a pre-tax profit of $2.2bn and net income of $1.6 billion with record profits and operating margin in its North American division. Total revenue was down $1bn in the quarter against Q3 2011 at £32.1bn.

However, Alan Mulally, Ford president and CEO, said: ‘While we are facing near-term challenges in Europe, we are fully committed to transforming our business in Europe by moving decisively to match production to demand, improve revenue through new products and a stronger brand, improve our cost efficiencies and take advantage of opportunities to profitably grow our business.’

Ford said that its European decline was more than explained by lower volume, including lower industry, lower share and unfavourable dealer stock changes; lower costs and favourable exchange were partial offsets.

European losses mount at General Motors

A WEAK European market hit third quarter results at General Motors, whose brands include Vauxhall.

The US-based motor manufacturer reported Q3 net income of $1.5 billion down from $1.7bn a year ago on revenue up at $37.6bn (201Q3: $36.7bn).

GM chairman and CEO Dan Akerson described the results as ‘solid’, although senior vice president and chief financial officer Dan Ammann admitted the company still had ‘a lot of work to do, especially in Europe’.

GM Europe reported an escalation in losses to $500 million in Q3, up from $300m in Q3 2011. The company is forecasting that losses for the whole year in Europe will be in the region of $1.5-$1.8bn, depending on the level of restructuring activity in the final three months of 2012.

Next year, GM Europe anticipates ‘slightly better’ results than in 2012 and anticipates breaking even by mid-decade.
End of the road for PSA as car costs escalate?

SPECULATION is mounting that French manufacturer PSA Peugeot Citroen is reaching the end of the road because it is not selling enough cars and has high manufacturing costs.

The claim came from Nicolas Meilhan, senior consultant at Frost & Sullivan, the global the growth partnership company, in the wake of the manufacturer being granted a €7 billion state guarantee for its finance division, Banque PSA Finance (Digest: October 25).

‘There is a chance, that Peugeot may not exist anymore in the future, if no solution is found,’ said Meilhan. ‘Peugeot is in trouble, because they don’t sell enough cars, and it is of utter importance for the French carmaker that its bank branch, PSA Finance, is granted low interest rates, which is the impact of the Government’s support.’

However, in Germany there are reported to be demands for the European Commission to review this procedure, as it is considered as governmental support, and to check, over all, if it is in line with Commission rules. 
Yet, said Meilhan, the problem lies not really with Peugeot, but with the European automotive industry and the current economic climate. 
He explained: ‘Peugeot faces two problems; one is selling cars, the other manufacturing costs.

‘In the current climate, consumers might have stable salaries, but the daily expenses for food, oil, and rent are on the increase. To save money, consumers buy less cars in order to reduce their cost of living. 
‘Regarding the car manufacturing costs, we have to take a general European perspective. If you compare a number of European countries and their respective manufacturing costs, then the figures speak for themselves: car manufacturing costs in France are €36 per hour, in German €36, in Poland €6, in the Czech Republic €10, and finally in Romania €3.

‘The bottom line of this is, that it is very hard for Peugeot to compete with cars manufactured in Eastern Europe.

‘Cutting the production would only be a remedy, if new jobs could be found at the same time for those people who would lose their jobs.’

Fiat CEO Sergio Marchionne said a while ago that if a car manufacturer does not produce six million cars annually in 2015, then it would disappear. 
Toyota, General Motors, Volkswagen, Nissan-Renault and Hyundai-Kia produce that volume of cars a year, according to Frost & Sullivan.

‘Peugeot in comparison produces approximately 3.5 million cars. So if Peugeot will not be able to either reduce its plants, or increase its sales, there is a chance that Peugeot might not exist anymore in the future,’ concluded Meilhan.

Buyers interested in taking on iconic black cab taxi company

‘ENCOURAGING interest’ from potential suitors is being reported by the administrators of stricken black cab maker Manganese Bronze.

The company went into administration last month (Digest: October 25) and appointed 
Matthew Hammond, Tony Barrell, Ian Green and Mike Jervis, of PricewaterhouseCoopers, to try and negotiate a future for the business.

The culmination of several issues led to the company being placed into administration. It had been making losses for four years due to a combination of poor UK sales, supply chain issues, and high warranty costs. 
Those issues were further impacted by the discovery of material accounting errors in the first half of 2012 which increased the extent of the group’s losses. 
More recently, the discovery of a steering fault resulted in the recall of about 400 vehicles and a suspension of sales which had an immediate detrimental impact on the organisation’s cash flows.

Following a suspension of its shares earlier this month, the group had been unable to secure sufficient funding. Without financial support to overcome those operational issues, the group came to the conclusion that it could not continue to trade as a going concern. 
The administrators say they have entered into discussions with key stakeholders to secure funding to support the business as it tries to rectify the steering fault, whilst simultaneously seeking a sale of the business and assets as a going concern

Hammond said this week: ‘Our immediate priority is to secure funding in order to explore the options rapidly developed by the management team and key suppliers to resolve the steering box recall. 
‘We are reviewing the existing financial position to develop a range of options to rescue the business or alternatively dispose of it to an investor that can continue the business to a secure future for the iconic London black cab. 
‘We have immediately commenced discussions with an encouraging list of UK and international interested parties and would encourage any further interested parties to contact us as a matter of urgency.’
Light commercial vehicles______________________________________

Citroën improves emissions and MPG on Berlingo Airdream

CITROËN has cut emissions and further improved fuel economy on its Berlingo Airdream e-HDi micro-hybrid vans.

Already the most fuel efficient Berlingo vans available, all Berlingo Airdream e-HDi micro-hybrid models built from November onwards will see improved combined cycle fuel economy of up to 62.8 mpg and emissions drop to as low as 118 g/km - emission reductions of up to 5 g/km and MPG improvements of up to 4.5% depending on model.

Also from November production onwards, the unique Berlingo Platform Cab model, which is designed for specialist conversions, gains extra equipment. 
The model will now feature, as standard equipment, a Plus Pack that includes electrically adjustable and heated door mirrors, high-frequency multi-function plip remote control central locking and electric windows with ‘one-touch’ operation.

International automotive distributor and retailer Inchcape has reported another ‘robust’ quarter

Residual value update_________________________________________

Stock shortages push used car values to new record levels

CONTINUING shortages in the wholesale used car markets have resulted in record average values being reached - including in the ex-company car sector - according to BCA’s latest report.  

With used cars averaging £6,216 across the period, Q3 2012 recorded the highest value since BCA began reporting in its current format in 2005. This represented a significant £325 (5.5%) improvement over Q2 and was £293 (4.9%) ahead year-on-year.   

Fleet and lease values increased to £8,177, the highest on record and ahead year-on-year by £917 (12.6%). Part-Exchange values averaged £3,002 - also the highest quarterly value recorded since reporting began and up by £159 (5.5%) compared to Q2 2012 and ahead by £304 (11.2%), year-on-year. July, August and September recorded the three highest monthly part-exchange values on record.

BCA’s communications director Tony Gannon said: ‘With on-going economic pressure, rising costs and a relatively weak retail environment, it might seem counter-intuitive to report that used car values continue to climb year-on-year.  
‘However, supplies reaching the wholesale used car market are quite significantly down on the peak seen four to five years ago and there is a real shortage of good quality, ready to retail used cars. This is leading to fierce competition and generally rising values for the best examples reaching the remarketing arena.’  

He added: ‘This stock shortage is a long term issue and is unlikely to change until new car volumes pick up significantly and the economy improves enough to generate a bigger churn of vehicles in the marketplace. This doesn’t diminish the effect of the typical seasonal pressures, of course, which have seen values and conversions weaken in early October.’
Gannon continued: ‘Quarter three saw a ‘richer’ mix of used cars compared to Q2, with fleet/lease volumes representing a slightly increased proportion compared to part-exchange volumes.’
Looking in more detail, fleet and lease values have increased steadily over recent quarters, reflecting the structural shortage of supply affecting the market. The quarter 3 2012 value of £8,177 was the highest on record - as was the value of £8,339 recorded for the month of September. Year-on-year, Q3 2012 was ahead by £917 (12.6%).

Lex 1,000-vehicle mega sale tops £7m 

MORE than 1,200 trade and consumer buyers shrugged off doubts about the UK economy when they bought £7.2 million worth of Lex Autolease cars and vans during a single sale at Manheim Auctions Colchester.

Lex Autolease’s mega sale concept is now in its second year and is the largest one-day car and van auction to take place in Europe from a single vendor. 
This year’s event attracted 20% more buyers than in 2011, with 550 ex-fleet and 250 finance cars, as well as 200 commercial vehicles going under the hammer and achieving an overall conversion rate of 90% against an average 98.5% of CAP clean.  

There were a number of stars at the sale including an 09 plate Audi A4 S line, achieving 133% of CAP ‘clean’, a 58 plate Porsche Cayenne reaching 132% of CAP ‘clean’, as well as a 61 plate Range Rover Evoque 2.2 with 8,785 miles on the clock selling for £38,000.   

Taking place at Europe’s only four-lane car auction centre, the event drew lively bidding from 517 buyers on the auction hall floors. In addition, a record 700 online bidders from across Europe, including Ireland, Turkey and Malta, took advantage of Manheim’s half price Simulcast, which enables buyers to take part online via a dedicated internet channel. 

Dave Parry, corporate sales director for Manheim, said: ‘The market had shown signs of softening from late September into early October but the number of buyers attending this sale and CAP values achieved supports Manheim’s view that the used vehicle market is robust enough to weather the current economic storm. 
‘The supply of good quality stock from Lex Autolease coupled with their vision to deliver the mega sale concept, supported by Manheim’s ability to deliver auctions on such a scale, presents a truly unique offering to our vendors and buyers.’
Politics and regulation_________________________________________

Campaigners believes 70% chance of 3p fuel duty rise being axed

CAMPAIGNERS calling for the scheduled January 1, 2013 3p a litre rise in fuel duty to be axed believe there is a 70% chance of its being deferred.

The optimistic overtures from FairFuelUK came following a meeting on Monday (October 29) between representatives of the campaign group and Chief Secretary to the Treasury, Danny Alexander.

 

FairFuelUK is widely credited with leading the successful campaigning efforts to see over 9p per litre of fuel duty rises over the last 18 months either scrapped or deferred. 
Analysis of ground-breaking modelling work undertaken by FairFuelUK on the impact of fuel duty on UK growth and the economy formed the centre piece of the discussions.

 

Quentin Willson, national spokesman for FairFuelUK said: ‘This is an enormously positive gesture from the Treasury for FairFuelUK to present their research on the impact raising fuel duty has on the UK economy. The fact that Treasury figures are interested and listening sends an important message to all the business and families out there deeply anxious about the forthcoming 3p rise in January. This sort of open-minded engagement is exactly what this country needs to see.’

Following the meeting, Willson said he believed there was now a 70% chance of the January 1 duty rise being deferred.
He said: ‘If I was a betting man (which I’m not), I’d say we’ve got a 70% chance of getting the planned 3p litre rise in duty planned for January deferred. A brave prediction you say, but FairFuel’s meeting with Danny Alexander went very well indeed.

‘I get the feeling that there’s a real acceptance that this Government is beginning to understand that they need to look at fuel duty in a different way.’
The campaign group highlighted that a 3p a litre duty rise would cost the economy at least £1 billion - substantially more than the £800 million in tax it would bring in. 

But it will also inflict wider, damaging effects on the whole economy, according to a report for the organisation from the National Institute of Economic and Social Research (NIESR). 

The NIESR economists found there would be a drop in household spending, leading to lower national income and around 35,000 job losses. 

Indeed, predicted the report, the cost to the economy could reach as much as £2bn and cause 50,000 job losses, if the additional pressure on inflation caused the Bank of England to raise interest rates. 

The delegation to the Treasury also included Road Haulage Association chief executive Geoff Dunning, who said: ‘We left the Treasury team in no doubt as to the plight of both the motorist and the haulier and it is now vital that we see a stop to an increase in January.

‘We made our case clearly, and honestly. To have the additional backing of a professional report that presents a firm and positive case to address fuel duty as a matter of extreme urgency strengthens our case for action.’
James Hookham, managing director - communications and policy at the Freight Transport Association, also attended and said: ‘FTA believes that the reductions in fuel duty are the key to unlocking economic grown and we are determined to enlighten the Treasury as to how that can be done.

‘It is important that the Treasury understands the reasoning behind the reports both the FTA & RHA have commissioned, and takes the opportunity to act upon them in the autumn statement.’
Government considers two-tier VED system

THE Government is reported to be considering a two-tier Vehicle Excise Duty system as part of a review of transport funding.

A review of the current Vehicle Excise Duty system is known to be underway as HM Treasury looks for ways to raise additional revenue. The current system is carbon dioxide emissions based, which means that as car’s become cleaner the Government’s tax take reduces.

One option, according to officials that has been highlighted by the Daily Mail (Monday, October 29), is for drivers who only use local roads to pay a lower rate of VED than drivers who use motorways and other major trunk roads.

The AA was quoted in the newspaper as opposing such a regime saying that a two-tier duty system could see motorways become the preserve of wealthier motorists.

‘We don’t want a first- and second-class system on the roads,’ said spokesman Paul Watters. ‘There would certainly be more traffic, and, if enough traffic diverted, it would stick out like a sore thumb.


‘It will lead to slower journeys and more congestion. It will also be an extra nuisance to towns and villages and increase the risk of accidents as A roads become too busy.’

The revelation came as a report by the Institute of Economic Affairs (IEA) suggested that the Government should denationalise the entire road network. 
The organisation has calculated that privatising Britain’s road network would raise more than £150 billion, which could be used to phase out motoring taxes - Vehicle Excise Duty and fuel duty - that in turn out be replaced by road charging.

The organisation claimed in a report - ‘Which Road Ahead - Government or Market?’ - that: ‘It would not only deliver a better road network for Britain’s drivers, but would also cost motorists less than the current system.’

The IEA has calculated that tolls for cars could be as little as 6p per mile on a brand new motorway. For most cars, that would be less than the fuel duty currently paid. Charges for using existing parts of the network would generally be even cheaper. 

The reform of transport taxation could be part funded by the transfer of new road construction to the private sector, thereby reducing Government spending on the road network. Additionally, new infrastructure could be funded by tolls, property development, or some combination of the two, argues the organisation.

The report says: ‘The privatisation of the network of strategic roads alone could yield about £150bn if motoring taxes were cut and pricing introduced. The revenues raised from the sale of roads should be used to reduce motoring taxes. Inefficient taxes would therefore be replaced by an efficient system of tolls.’
One of the report’s authors, Dr Richard Wellings, head of transport at the IEA, said:

‘For too long British drivers have had to pay over the odds for a road network that is simply not up to scratch. It is lamentable that this vital area of infrastructure has been neglected by Government after Government. Denationalising the network would ensure British motorists had better roads to drive on. It would also be much cheaper and mean an end to the enormous burden of motoring taxes like fuel duty.’
Government hammers another nail into coffin for rural filling stations

THE Government’s decision to defer revaluation of business rates from 2015 to 2017 effectively kills off any hopes of cost reductions harboured by struggling owners of rural filling stations, it is claimed. 

Consequently the closure rate for the remaining rural filling stations is now likely to accelerate to over 200 every year sparking claims that it won’t be long before the only petrol stations in the UK exist in major towns and cities.

The Valuation Office Agency working with the Scottish Assessor’s Association produce assessment methods for each category of commercial property which provides the basis of the rateable value for each individual site.

Currently, rateable values are based on fuel volumes and margins recorded on April 1, 2008 when the economy was at peak levels. 
Since then a combination of recessionary forces and alleged anti-competitive pricing by major supermarket chains and certain oil companies has wiped out yet more independent forecourts as fuel volumes and margins have crashed, according to Brian Madderson, chairman of the Petrol Retailers’ Association (PRA).

Last year PRA, together with Barber Wadlow, produced a report identifying around 500 small, rural filling stations that were at risk of closing their forecourt operations. That resulted from exceptionally high rating assessments that unfairly penalised the smaller operators.

Madderson said: ‘Government not only ignored our warnings on this matter but has now increased the financial pressures on independent forecourts by offering no prospect of rate reductions for a further four years. The 2015 rating reassessment may have been the ‘last chance saloon’ for many small sites. Without a reduction in their rates bill, they will be unable to invest in their businesses and be forced to close. 
  

‘The fuels crisis in March this year featured ‘panic buying’ which saw many forecourt stocks drained in a matter of days across the UK. With 6,000 fewer forecourts and low stock levels, Government was rocked by the lack of resilience in our vital supply of retail road fuels.

‘As a result, the Department of Energy and Climate Change commissioned Deloitte to conduct a study into why so many UK forecourts continued to close and what could Government do to help arrest and reverse this trend.

‘Once again, this Government has failed to engage with industry to consider the full consequences of their rates decision. Another ‘own goal’ seemingly in direct conflict with the clear need for future fuels resilience, particularly in rural communities.

‘It will not be long before the only petrol stations in the UK exist in major towns and cities, eradicating sustainable living in rural areas.’

New safety features become mandatory on vehicles


A HOST of new safety feature become mandatory for new vehicle types from today (Thursday, November 1) and mandatory for all new vehicles sold in the UK and the rest of the European Union in 2014.

The new features are required under the General Safety Regulations, which were adopted by the European Union in 2009. 
European Commission vice president Antonio Tajani, Commissioner for Industry and Entrepreneurship, said: ‘We are working hard to improve the safety of European drivers, passengers and road users in general. 
‘These new measures will substantially increase the level of safety by reducing the likelihood and consequences of accidents.’

The new safety requirements are: 

· The driver seat will have to be fitted with a safety belt reminder. The device will remind the driver to fasten their seatbelt by means of an optical and audible warning that will persist even when the car is already moving.
· Electric cars will have to fulfil strict electric safety requirements, ensuring that car users cannot get an electric shock from parts in the vehicle or engine compartment.
· Cars will have to be fitted with at least two ISOFIX child seat anchorage points, which have to be fully integrated in the rear seats. The anchorage points can be used with compatible child seats, resulting in better stability of the child seat and better child protection. The child seats are also much easier to install on the vehicle seats.
· Cars will be fitted with new labels, warning against the placement of rearward facing child restraint systems on a seat protected by an active frontal airbag. 
· The rear passenger seats in front of the luggage compartment will have to be made strong enough to protect against the displacement of luggage in the boot, in case of a frontal car crash. Occupants are therefore less likely to be struck by objects flying from the boot in an accident, reducing likely bodily harm.
· Tyres of passenger cars will have to be fitted with an on-board tyre pressure monitoring system detecting loss of air pressure and signalling this to the driver. The chance of tyre blowouts will be thus reduced significantly. Such blowouts can cause severe roll-over accidents. 
· New types of passenger cars will have to be fitted with gear shift indicators aiding drivers to achieve better fuel economy by adopting a more environmentally friendly driving style.

Motorists want rule change for emergency vehicles

ALMOST half of motorists believe that traffic stopped at an incident should keep a lane space free for emergency service vehicles, according to the latest poll by the IAM. 
 They also agree that those who fail to get out of the way of an emergency vehicle should be fined.  
That approach is being trialled in Austria where emergency corridors are now mandatory whenever congestion occurs on the country’s motorways and dual carriageways.  
An emergency corridor is a precautionary corridor that motorists are required to form and leave free between individual motorway or dual carriageway lanes whenever road congestion occurs.  

A total of 35% of the more than 2,500 survey respondents admitted that they didn’t know the current rules on how to deal with approaching emergency service vehicles. 
That is reflected in the results with a quarter of people saying they would go through a red light to let an emergency vehicle through which is illegal, and almost a third have entered a bus lane to allow access to an emergency vehicle which often results in fines.

A total of 44% of motorists believe that it is unfair to prosecute someone who crosses a red light to let an emergency services vehicle through. A further 31% of people feel that it should be made legal. But, overall the largest group of respondents (41%) believe that the law should not be changed in regards to crossing red lights for emergency vehicles. 

It is illegal to enter a bus lane during its active hours of operation to let an emergency vehicle past. A total of 86% of motorists believe that it is unfair.

Other results show:

· 74% of people will pull over where possible when they see an emergency vehicle approaching. 
· Half of motorists would not drive through a red light if an emergency vehicle approached them from behind. 
· 82% of people were aware that it was illegal to cross a red light to let an emergency services vehicle past.  

Findings reveal that, while most people are aware of the laws surrounding emergency vehicles, around half are willing to flout them to let the emergency services through.

IAM chief executive Simon Best said: ‘Fining people for pulling into empty bus lanes so that  life-saving services can get through is just plain wrong.

‘Most drivers quite rightly want to get out of the way. Simply catching and penalising drivers who break the rules to let emergency vehicles pass will not serve to educate them - people must understand the rules to abide by them.

‘Road users must be on the look-out for emergency service vehicles and move out of the way where possible but laws have been put in place for the safety of all road users. Our survey shows clear support for more clarity and new ways of ensuring police, fire and ambulance personnel get to incidents with maximum speed and minimum risk to themselves and others.’
Dealer news__________________________________________________

Trio of dealer groups buck economic gloom with Q3 results

THREE dealers groups have bucked the economic gloom and each reported strong third quarter performances.

Pendragon, Britain’s largest dealer group, said profits were up in the third quarter as used car sales continued to form the backbone of sales
The firm said underlying trading performance remained in line with expectations for the full year.
Operating profit was up by £1.5 million in quarter three compared with the prior year, including growth of £400,000 at its wholesale business, Quicks. Aftersales turnover was flat compared to 2011.
Pendragon said its gross profit margin of 60% was in line with the prior quarter, however overall gross profit was marginally down. 

Like-for-like sales of used cars were up by 2.8%, with profit on those sales 11.7% ahead of the previous year. The firm did not give a three-month figure for new sales, instead saying that UK new retail sales, excluding Motability, for the nine months to the end of September increased by 12.3%. 

A trading statement for the quarter said: ‘Used performance continues to be a differentiator for the group and we believe this will continue in the final quarter with further recovery in used margin. 

’The new retail car market has performed ahead of the comparator period throughout the year and we expect that to continue in the fourth quarter. Aftersales performance remains resilient.’

Rival group Lookers said trading was ‘excellent’ in Q3 2012 and said that results were at record levels for the period from July 1 to October 29.

 

The UK new car market increased by 4% in the nine months to September 30, with the retail new car market increasing by 9% and the fleet market remaining at last year’s level. 
Against that background, Lookers’ motor division delivered another strong performance gaining market share with group core retail new car sales 11% higher than the previous year, 2% ahead of the market. 
Lookers said its fleet volumes reduced by 18% with the reduction primarily due to a specific low margin fleet deal in 2011, which was not repeated this year. New retail car margins increased compared to the prior year and fleet margins also increased, more than offsetting the reduction in fleet volume.

 

Used car volumes for the nine months increased by 12% compared to last year and used car margins also increased. 

Despite continued pressure in the sector, Lookers said its aftersales business in the motor division had maintained turnover on a like for like basis, with a small erosion in the gross margin compared to last year. 
Lookers’ financial statement said: ‘Whilst economic conditions continue to affect consumer confidence, restricting recovery in the new and used retail sectors, we continue to improve the operational and financial performance of the group. 
‘The aftersales bias to the business and our strong performance over the last three years, demonstrates the ability of the group to perform well in a challenging market. We therefore continue to anticipate that the results for the financial year to December 31, 2012 will be in line with management expectations.’
 

Finally, luxury dealer group H.R. Owen said in a trading update that the ‘positive momentum generated during an encouraging first half performance has continued into the second half of 2012, with the company trading ahead of management’s expectations’. 

The statement added: ‘Accordingly, the board expects that the full year profit at the trading level will be ahead of current market expectations. We continue to enjoy a strong balance sheet with positive cash balances ahead of budget.’
Strong UK performance boost quarterly results at Inchcape

A ‘STRONG’ UK performance by Inchcape contributed to a ‘robust’ third quarter performance by the international automotive distributor and retailer.

The company said in an interim management statement covering the period July 1 to October 24, 2012, that Q3 revenue was 4% up at £1.518 billion compared to the same period last year. Like for like revenue was up by 3.2%.

Total revenue for the first nine months September 30, 2012 was £4.626bn, up 5.4%

compared to the same period last year. Like for like revenue increased 5.6%.

The company said that demand for new cars was strong and in line with expectations as it continued to benefit from scale exposure in the premium and luxury segments.
Inchcape also said that its used car business and aftersales activities, which represent 60% of group gross profit, also performed well.

The company said that in the UK it benefited from the strength of its brand portfolio in the premium and luxury segments which continued to outperform the overall market, while its used cars and aftersales activities also performed well.

The statement added: ‘Given our revenue, operating profit and cash performance in the first nine months of the year, we are well positioned to deliver a robust financial performance in 2012.

‘We expect the trends seen in the third quarter to remain in place for the rest of the

year and we remain cautious regarding new vehicle margin given the increased level

of competitive activities and the strength of the Japanese Yen.’

Group CEO André Lacroix added: ‘We have delivered another robust quarterly performance despite challenging trading conditions in several markets, which is a testament to the strength of Inchcape’s business model and differentiated ‘Customer 1st’ strategy.

‘The group is well positioned to take advantage of the exciting growth prospects and

attractive consolidation opportunities in the global automotive market given our

competitive advantage in customer service and our strong relationships with the

world’s leading brands in the premium and luxury segments.’
General motor industry news___________________________________
AA gears up for electric car breakdowns 

IF your electric vehicle runs out of power, the AA could come to the rescue with the equivalent of a ‘gallon of petrol’ via a portable fast charger.

That is one initiative being tested as the AA invests around £750,000 training its patrols on the most comprehensive collection of electric and hybrid vehicles in the UK. 
The motoring organisation aims to raise awareness of its high-voltage drive systems - that run at up to 600 volts - and to help maintain its fix rate at the roadside.

Donald MacSporran, the AA’s head of technical, said: ‘Our patrols have technical information on electric vehicles as soon as they come to market but, as their numbers increase, it’s important they have the hands-on knowledge to work safely on them.

‘Our patrols work on any make or model of vehicle, so we have to keep evaluating new technology to better understand how we can fix potential problems at the roadside.

‘Most of the common breakdowns are no different to a conventional vehicle but there are important differences, for example, how to jack them up if the battery is set in the underside or knowing that the motor is definitely off rather than just powered down, which could mean it starts up at any time.
‘We’re also looking to the future by testing a portable fast charger that would give drivers the equivalent of a ‘gallon of fuel’ to get them to the closest recharging point.’

The AA previously trialled electric scooters in London and currently has two electric patrol vans on its fleet. The organisation also has fast three-phase charging points at its Basingstoke headquarters and Oldbury operational centre, which it hopes to make available to the public in the future.

Jobco-op Automotive officially open for business following trial period
MOTOR industry recruitment platform Jobco-op Automotive is now open for business following a trial period.

It is claimed to offer an innovative way to recruit staff for dealerships, garages and fast fit centres that will minimise costs while improving quality.

The model works by dealers paying a £175 monthly fee and, when they need to fill a role, sifting through the online ‘talent pool’ with the help of an account manager to view candidate details.

The account manager then contacts the dealer or other organisation’s preferred candidates, carries out an initial telephone interview based on their criteria, and arranges face-to-face interviews for dealers when appropriate. There is then a fee of 1% for successful placements.

The Jobco-op Automotive process is said to compare to a typical motor industry recruitment fee of around 10-15% of the candidate’s salary.

Director Derek Webb said: ‘We now have more than 5,000 CVs listed on the system and more than 80 dealers have taken part in our trial phase. We believe that we have ironed out any bugs and are now ready and very much open for business.

‘During the next couple of weeks, we expect to be able to announce our first formal customer signing and we have appointments with more than a dozen major dealer groups in the diary.

‘The trial has shown that the basic premise of the business is very sound and that it has obvious benefits in terms of cost and effectiveness for dealers and candidates.’
Car park prangs cost drivers £175m a year

CAR park prangs cost UK drivers £175 million each year in vehicle damage, according to new research by accident specialists Accident Exchange.  

Every year there are approximately 125,000 general car park incidents, peaking in 2011 with 130,750 shunts annually or 358 every day. 

The average cost for car body and mechanical repairs resulting from car park collisions is £1,428. 

Most incidents are the result of low speed manoeuvres in relatively cramped car parks, with damage ranging from front and rear-end collisions to bumps to doors, buckled wheels and burst tyres, says the company.

As average vehicle sizes get bigger, the minimum requirement for parking space dimensions has changed little in the last few decades. 
A survey of off-street parking spaces by Accident Exchange found that cars have to fit into bays not much wider than the average vehicle dimension.

For example, the original Volkswagen Golf Mk1 was 3.71m x 1.61m whilst the current Mk6 Golf is 4.19m x 1.78m, a 25% bigger footprint. The current Ford Fiesta is also about 25% bigger than the first generation 1976 model.

Consequently, larger vehicles are squeezing into parking spaces of only 237.5cm in width - the average car park space size - leaving a Golf driver with only 29.8cm either side.   

There were an estimated 2.5 million accidents on UK roads in 2011. The Accident Exchange analysis reveals that general car park incidents represented around 5% of the total.

Lee Woodley, of Accident Exchange, said: ‘Car parks are never particularly easy to navigate through, particularly when forced to traverse several levels up and down.

‘Mostly they are very confined and people are in a rush so there’s no let up in the number of incidents that take place every year. There’s no in-car technology at present that will halt accidents like this but automated braking systems could be the answer.

‘However, some technology could be making matters worse. In some situations, our over reliance on gadgets like parking sensors could be making us less good drivers.’
The Accident Exchange research was based on 68,963 incidents handled between 2010 and July 2012. The average cost of car park accidents and cars crashing in car parks is £1,428. £1,428 x 123,000 (incidents in 2012) = £175,644,000.
People on the move____________________________________________

Autorola’s online vehicle remarketing growth fuels two promotions

ONLINE vehicle remarketing specialist Autorola has celebrated its second successive year of 40% growth with two senior promotions.

Jon Mitchell has been promoted to UK sales director and Neil Frost to the position of UK operations director.

Mitchell’s responsibility is to develop Autorola’s external sales team including adding three sales people before Christmas with more additions planned for 2013. 
He will also further grow Autorola’s range of online remarketing services within the leasing, dealer, manufacturer and rental sectors. Autorola already works with some majors players in each market segment and claims to be growing on a monthly basis.

Frost, previously operations manager, has been appointed as UK operations director and is responsible for the management of the UK office and the internal staff. That includes managing the internal sales teams, accounts department and sales support team.

‘The UK is one of our fastest growing markets out of the 22 we are currently working in worldwide. More vendors are selling through the Autorola online platform as it delivers access to thousands of buyers and sale prices are normally a few percentage points ahead of physical auction,’ explained Peter Groftehauge, Autorola Group’s chief executive.

‘Autorola now has over 9,000 registered users and 1,500 regular buyers signed up with access to over 6,000 cars and vans. Online is being seen as a very convenient and efficient way to buy used stock and we believe in the next five years 30% of all used vehicles sold in the UK will be online.’
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Business drivers targeted by new cycling campaign





Campaign believes 70% chance of 3p fuel duty rise being axed





Government considers two-tier VED system





Stock shortages push used car values to new record levels





Government hammers another nail into rural filling stations





Ford to close two UK plants as its focuses on profitability





Volvo takes strain out of daily commute with new technology 
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ON Wednesday, December 5, 2012 at 12.30pm, Chancellor of the Exchequer George Osborne will get to his feet in the House of Commons and deliver the Government’s Autumn Statement. By tradition the Statement gives the Chancellor the opportunity to update MPs on the state of the economy and the public finances, in line with the latest economic forecasts from the independent Office for Budget Responsibility. However, last year Mr Osborne used the occasion to announce a host of measures turning it into a ‘mini-Budget’. He could do something similar this year, in which case there may be announcements concerning the 3p a litre rise in fuel duty scheduled for January 1, 2013 and changes to the Vehicle Excise Duty system. Speculation mounted this week following a meeting between the Chancellor’s number two and leaders of the FairFuel UK campaign that the planned fuel duty rise could be axed. Meanwhile, Government sources have made clear that changes to the VED system are being discussed in a bid to raise additional money. As is often the case there may be good and bad news in the Statement.
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