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Fleet file_____________________________________________________

Employers are making drivers ‘more responsible’ for vehicle condition

EMPLOYERS are moving to make drivers of company vehicles more responsible for their condition in an attempt to minimise end-of-contract charges and reinforce residual values, according to GE Capital’s Fleet Services division.

The company says that, among its customer base, a number of employers are either implementing new and more stringent driver policies in that area or tightening up on existing ones.

                                                

Gary Killeen, fleet services commercial leader for GE Capital UK, said: ‘The story of 2012 in fleet has been about how a large number of businesses are revisiting some of the basic areas of their company car and van schemes to see whether there is potential for greater control to be achieved. This is set to continue as we look toward 2013.

‘Addressing how drivers maintain vehicle condition is just one of the ways in which cost can be controlled. Fleets are getting much tougher on drivers on a number of areas such as ensuring that vehicles are serviced on time, spare keys are not being lost, kerbed alloys are being repaired and minor scratches and dents are being fixed.’
Killeen added that failure to maintain any one of those areas could sometimes run into hundreds of pounds per vehicle when it came to recharges at the end of contracts and could knock equivalent amounts off residual values.

He explained: ‘Historically, many fleets have been fairly relaxed about drivers almost ignoring vehicle condition but this is something that is changing. There is a growing feeling that drivers treating a car or van in a shoddy fashion purely because it is a company vehicle will no longer be tolerated.

‘What we are seeing is a tightening up of driver policy in this area and an increased willingness to recharge drivers for some or all of the amounts that their carelessness is costing the employer.

‘An important element of this process is in the continued education to drivers about the care of their vehicle in order to encourage them to spend time and effort on keeping the vehicle in good condition.’
BMW and Ford build most reliable company cars and vans

BMW produces the most reliable company cars in the UK and Ford the most reliable vans, according to the annual survey of the 50 largest contract hire and leasing companies in the country.

Companies in the FN50, which is published by industry paper Fleet News, are asked to name their most reliable cars and vans based on the number of breakdowns and warranty claims.

BMW repeated its double victory in the 2011 FN50 survey coming top as the most reliable car manufacturer as well as having three cars in the top 10 with the top spot taken by the 3 Series.

The Volkswagen Golf moved up one place from last year to second spot, while the third-placed Audi A4 is five positions higher than in 2011.

The Honda Civic (predominantly the 2006-2011 model) took fourth place after a brief absence from the top 10, while Honda demonstrated its consistence in producing reliable cars with the Accord in fifth position, retaining a long record in the top five of the survey.

The lower half of the top 10 contained three cars absent from the rankings in 2011, the first being the Mercedes-Benz C-Class in sixth place, one position ahead of the Audi A3.

The BMW 1 Series and Ford Focus scored equal points to achieve joint eighth place, while the final place in the top 10 was taken by the BMW 5 Series, proving the latest version of the car is as reliable as its predecessor.
Tim Abbott, managing director at BMW UK, said: ‘To have three of our biggest selling cars in the top 10 is a fantastic achievement and our customers will take great heart from realising they not only drive a class-leading car in terms of efficiency and driving pleasure but also one that is the most reliable too.

‘To have the BMW 3 Series crowned the most reliable company vehicle in a car parc of nearly 600,000 UK cars is quite a statement, while no other manufacturer can boast three big selling models in the top 10 to take the honour of most reliable outright manufacturer.’

Those responding to the car reliability survey had combined fleet sizes numbering more than 585,000, while those providing information for the car manufacturer element had a total car parc of more than 484,000.

Meanwhile, the Ford Transit came top of the van reliability survey with the Ford Transit Connect, retaining its second place from a year ago. In the manufacturer table, Ford moved up into the top spot ahead of Volkswagen.

Mark Ovenden, managing director, Ford of Britain said: ‘Ford is extremely proud that the Ford Transit and Ford Transit Connect have taken the top two spots in this reliability survey which is based on hard facts from our fleet customers.’

Stephen Briers, editor of Fleet News, said: ‘Van reliability is arguably more important than car reliability. A van driver can’t work from home if he or she needs to deliver vital equipment or provide a necessary service. Ford’s commitment to ensuring the Transit and Transit Connect perform well in the key area of reliability should help strengthen its position as the biggest manufacturer in the UK van market.’

Those responding to the survey had a combined LCV fleet size of 160,000.
Top 10 most reliable cars (2011 position in brackets)
1 BMW 3 series (1)
2 Volkswagen Golf (3)
3 Audi A4 (8)
4 Honda Civic (-)
5 Honda Accord (2)
6 Mercedes-Benz C-Class (-)
7 Audi A3 (4)
8= BMW 1 Series (-)
8= Ford Focus (-)
10 BMW 5 Series (10)

Top 10 most reliable car manufacturers (2011 position in brackets)
1 BMW (1)
2 Audi (2)
3 Honda (3)
4 Volkswagen (4)
5 Toyota (5)
6 Ford (8)
7 Skoda (10)
8 Mercedes-Benz (7)
9 Nissan (6)
10 Volvo (-)

Top 10 most reliable vans (last year’s position in brackets*)

1 Ford Transit (4)
2 Ford Transit Connect (2)
3 Mercedes-Benz Sprinter (1)
4 Volkswagen Transporter (5)
5 Volkswagen Caddy (3)
6 Mercedes-Benz Vito
7 Vauxhall Vivaro
8 Renault Trafic
9 Vauxhall Movano
10 Citroen Berlingo

Top 10 most reliable van manufacturers (last year’s position in brackets*)

1 Ford (2)
2 Mercedes-Benz (3)
3 Volkswagen (1)
4 Vauxhall (-)
5 Citroen (-)
6 Renault (5)
7 Nissan
8 Peugeot
9 Fiat (4)
10 Toyota 
(*2011 tables ranked only top five)

Fuel economy and environmental boost for BT Fleet vehicles
BT Group, one of the UK’s largest fleets, is set for a series of major environmental, performance and financial improvements following a partnership with vehicle tuning and engine control unit remapping specialist Viezu Technologies.

The programme will see more than 20,000 of BT’s light commercial vehicles remapped using Viezu’s proprietary technology, to deliver better fuel consumption and reduced carbon dioxide emissions, while also improving vehicle driveability.

‘BT is committed to being a responsible and sustainable business leader, so remapping our vehicles for economy and better environmental performance makes complete sense,’ said Steve Watson, senior innovation and design specialist, BT Fleet. 

The vehicles being tuned within the upgrade programme range from small Vauxhall Corsa sized vans through to larger Ford Transit chassis cab vans, with much larger payloads and different driving cycles. 
However, due to their extensive understanding of their fleet’s operating cycles, BT Fleet was able to provide Viezu with detailed requirements and benchmarking figures.

Viezu and BT Fleet then developed a blend of tuning solutions to match BT’s requirements which included throttle, rev, speed and power limiting. 
It is anticipated that the programme will help BT deliver savings of more than £3 million.

‘Vehicle remapping offers fleets a host of opportunities and we’re being increasingly asked by companies like BT to help them achieve their own environmental and cost reduction targets,’ said Paul Busby, CEO, Viezu Technologies. 

‘With an ISO certified process and a potential payback period of just three months, any technical risks are minimised and rewards can be felt almost instantaneously.’

The remapping programme for BT’s 24,000 vehicles is set to be completed in four months and more than 5,000 vehicles have already been converted. Remaps take place at BT Fleet’s 63 garages around the UK as vehicles come in for regular MoT’s and other service work.

Individual, bespoke software files are written for each vehicle by Viezu’s centrally located team of software development engineers. Currently, new remap files are being supplied back to BT Fleet’s garages in five minutes ensuring no delays in servicing and maximum workshop efficiency.
Vehicle audits are yet to confirm the amount of savings delivered by the project but it has already received considerable favourable feedback from engineers and vehicle operators alike, said BT Fleet, with drivers liking the improved driveability and better performance, particularly in low-down rev range.
Such is the success of the programme that BT Fleet says it will roll the service out to its customers and help them achieve similar savings.

‘This partnership with BT Fleet really has delivered some exceptional savings,’ said Busby. ‘As we now have a genuine UK-wide installation base, we expect many more fleets to open their eyes to the opportunities provided by remapping.’

BMW and Ford in double success at ACFO 2012 Awards

BMW and Ford each notched a double triumph as Britain’s fleet decision-makers named their industry leaders in the prestigious 2012 ACFO Awards.

A capacity 250 ACFO members and their guests attended the annual Awards with the winners revealed during a gala dinner at the Stratford Manor Hotel, Stratford-upon-Avon.

The changing shape of the UK company car market was reflected as BMW won the Fleet Car of the Year Award for the first time with the 3 Series. In the process the German marque became just the fourth manufacturer in the 29-year history of the ACFO Awards to capture the honour, which has previously been dominated by Ford, Vauxhall and Volkswagen.

BMW made it a double triumph as the company retained the Environmental Initiative of the Year Award for its low emission EfficientDynamics technology, which in recent years has been rolled out across the manufacturer’s model range. It is a combination of systems involving a mixture of Auto Start/Stop, Brake Energy Regeneration, Active Aerodynamics, low rolling resistance tyres, Electric Power Steering, on-demand ancillary systems and optimum gearshift indicator features. 
It is the utilisation of that technology, notably in its best-selling 3 Series range, that has propelled BMW to the ACFO Awards double as fleet operators view low-emission, and therefore fuel-sipping models as having an ever-critical place on company car choice lists.

Meanwhile, Ford, Britain’s number one supplier of vans, saw its pre-eminence in the light commercial vehicle sector underlined once again as fleet operators voted the Transit Connect and Transit Small Van of the Year and Large Van of the Year respectively.

The Transit Connect Van was voted the nation’s favourite Small Van for the 10th time in succession, while its Transit stablemate remained on the winner’s rostrum for the second consecutive year to claim the Large Van of the Year title for the 16th time in the history of the awards.

Vauxhall won the Green Vehicle of the Year Award with the Ampera, the manufacturer’s extended range electric vehicle and the 2012 European Car of the Year. The Ampera arrived in UK showrooms in May and has a real-world battery range of between 25-50 miles, after which a small range-extender motor intervenes to provide up to an additional 300-plus mile range. At all times, the Ampera’s wheels are electrically driven, setting it apart from hybrid vehicles.

The Fleet Safety Initiative of the Year Award was won by Volvo, with ACFO members recognising that the company’s groundbreaking pedestrian airbag represented another significant breakthrough in reducing road casualties.

Earlier this year the new Volvo V40 posted the highest ever European New Car Assessment Programme (EuroNCAP) crash test result in its segment thanks in part to the world’s first pedestrian airbag, which debuted on the model.

EuroNCAP crash test performance ratings are used by many fleet operators to compile company car choice list and the airbag, with seven sensors embedded in the front of the car, has been introduced to help protect pedestrians when they impact the bonnet and the area around the windscreen wiper recess and A-pillar.
Finally, while all suppliers strive to deliver customer satisfaction through a high quality fleet service, Alphabet GB, the multi-marque fleet funding company, which is part of the BMW Group, won the Fleet Service Company of the Year with ACFO members declaring that the organisation offered the best overall combination of quality products, service and integrity and fully understood the requirements of fleet decision-makers.

The Awards, which are voted online exclusively by the ACFO membership, are highly prized because unlike many other awards they reflect the day-to-day operational experience and expertise of fleet decision-makers. 

ACFO chairman Julie Jenner said: ‘Fleet decision-makers are reliant on motor manufacturers to deliver vehicles that are cost effective to operate, safe, reliable and environmentally-friendly and supplier companies to provide a first class service.

‘Operating successfully in partnership it means that through the availability of top quality vehicles and first rate suppliers, vehicle downtime can be kept to an absolute minimum and fleet managers can focus on the efficient and effective operation of their vehicles to support their businesses.’

Toyota and Lexus introduce new fleet charter

TOYOTA and Lexus Fleet Services has drawn up a new Fleet Service Charter, which sets out how the marques say they will meet and exceed business customer needs and expectations in every area of its operations.

The charter presents a series of commitments for both sales and after sales services, focusing on areas that are crucial for business customers: 
· Price transparency

· Clear, honest and coherent customer communications at all times

· Whole life cost advice

· Prompt and professional service delivery

· Peace of mind on all sales and after sales matters

Ewan Shepherd, general manager Toyota and Lexus Fleet Services, said: ‘Our Fleet Charter makes clear the range of services and commitments we offer our business customers, and shows how we are addressing the issues that are important to them, such as pricing, prompt and professional service and helping them keep their vehicles safe and on the road.

‘We are proud of our record in customer satisfaction and the Fleet Charter shows how we are going even further to deliver that among our business customers.’

All Toyota and Lexus business centres promise same-day access to a business manager or sales executive and the availability of demonstrator vehicles for up to two days. 
They will also provide information about funding options and tax matters, such as benefit-in-kind rates and whole life costs. Requests for quotations will be responded to within 24 hours.

Clear, honest communications will be maintained throughout the sale process and beyond, reinforcing customer peace of mind, says the Charter.


The Charter’s undertakings on price transparency extend to after sales, with a promise that fleet customers will not be charged more than the agreed National Fleet Service Programme prices for labour, oil and fluids, ensuring very competitive service, maintenance and repair costs.

Customers appreciate prompt response to their requirements, and the Fleet Charter makes that a priority in key areas such as service booking requests, short lead-times, the availability of collect-and-deliver services and courtesy car options. Express servicing is also available - including for major services - with two technicians completing work in less than 90 minutes.

BMW joins with Regus to deliver flexible working for fleet drivers

A NEW partnership between Regus, the world’s largest provider of flexible workspaces, and BMW (UK) will see Businessworld Gold Cards offered to BMW and Mini company car drivers. 
As a result, thousands of drivers will enjoy on-demand access to over 1,300 Regus business lounges across the world.

The deal enables UK business drivers to leverage the benefits of flexible and mobile working. 
Those who already work on the move will have access to more professional workspace across the world. They’ll be able to meet, use wifi, and drink free tea or coffee at hundreds of business lounges, including suburban and city-centre locations, and motorway service stations.

The dual-branded Businessworld Gold Cards will also help office-based fleet drivers switch to more flexible ways of working. They'll be able to use Regus business lounges a short drive from home, instead of enduring the traditional daily commute to a distant office. 
The deal also has benefits for existing Regus customers: for example, there will be options to test-drive BMW and Mini cars from Regus centres.

Steve Purdy, UK managing director at Regus, said: ‘This Regus-BMW partnership offers a more productive way to work, letting people perform better, use their time better, and cut the stress associated with commuting and working on the move.’

Adam Harley, corporate dealer operations manager, at BMW (UK), said: ‘BMW is always looking for incremental benefits to offer our fleet drivers and differentiate our product and service. This partnership with Regus is a great fit with our customers' lifestyles and requirements.’
Jaguar launches online company car tax calculator
JAGUAR has launched an online-based company car tax calculator and car comparison tool to assist company car drivers and fleet managers in their purchase decision.

The new tax calculator and car comparison service, hosted at www.jaguar.co.uk/corporatesales, include intuitive vehicle configuration, personalised tax calculation, free fuel breakeven analysis and the ability to compare different models. 
In addition, the car comparator provides visitors with the opportunity to compare information such as Jaguar pricing, residual values, benefit-in-kind tax, vehicle emissions, fuel economy, running costs and specification with other manufacturers.

Jeremy Hicks, managing director, Jaguar Land Rover UK, said: ‘These tools will help drivers considering a Jaguar model as their next company car. The information is tailored to the differing requirements of the private motorist, company car driver or fleet manager and is displayed in graphical and table formats.

‘We take the corporate market very seriously and the aim of these services is to make it as easy as possible for company car drivers to understand what Jaguar has to offer for them.’

Users can personalise the calculation to take account of the tax rate they pay, their regular and capital contributions. The calculation can cover any time period up to four years. Fuel breakeven analysis is an added value feature which could save drivers money.

Epyx reports 17% increase in 1link service plan administration 

A 17% INCREASE in the use of the 1link Service Network e-commerce platform for service plan administration during the last 12 months is being reported by epyx.

A number of service plan providers have started using the platform during the last year as a means of authorising and auditing work carried out under service plans sold to their customers.

David Wallace, sales and business development director at epyx, explained that 1link Service Network had been used for warranty administration by a number of providers for several years and that service plan usage was following a similar pattern.

He said: ‘Service plans are clearly growing quite quickly in popularity, providing a means of fixed cost service and maintenance. However, any company that sells a service plan needs a way of managing the processes behind the product.

‘1link Service Network provides an infrastructure that means a new service plan product can be put in place and offered to customers quickly and easily, offering the ability to track and authorise all service plan work and then produce detailed reports.

‘Usage of the platform for this purpose has grown rapidly in the last 12 months and we expect to see a further increase into 2013.’
1link Service Network is the industry standard e-commerce platform for processing of motor service and maintenance. It is used by more than 16,000 franchise dealers, independent garages and fast fits.
Vauxhall Astra the clear fleet solution for National Windscreens

VAUXHALL has won an order for a fleet of Astra 1.7 CDTi Active models from National Windscreens, the UK’s largest independent vehicle glass replacement company. 
The Astra 1.7 CDTi Active 110 PS cars - five of which have already been delivered by Vauxhall retailer Drive Central Bristol and are already on the road - will be used throughout the UK by the company’s sales team visiting customers and prospects. 

National Windscreens is the UK’s largest independent vehicle glass replacement company and has an established relationship with Vauxhall for its fleet requirements - both commercial vehicles and passenger cars. 

Phil Lomas, director of National Windscreens in Bristol, said: ‘We carried out a detailed comparison exercise, which confirmed that the Astra Active offers excellent whole life costs, combined with highly accessible interior space and a flexible layout to meet all of our requirements.

‘In addition, the Astra’s design, performance and fuel efficiency, as well as fixed servicing costs, represent the kind of exceptional value that we look for in our fleet vehicles. 

‘The reliability of the Astra is also very impressive and reduces vehicle downtime, which can be costly for a business like ours.’

BVRLA publishes new rental and leasing directory

THE British Vehicle Rental and Leasing Association has published a new directory of its vehicle rental and leasing members.

The BVRLA Member Directory 2013 contains the details of more than 400 corporate members offering rental, leasing and fleet management services. It also provides contact information, fleet sizes and details of the services and vehicles they offer.

In addition, the directory includes a listing of BVRLA leasing brokers and associate members - all of whom are key suppliers or stakeholders within the wider automotive and vehicle finance industry.

‘There is plenty of talk of industry consolidation, but our membership continues to grow,’ said BVRLA chief executive John Lewis.

‘For our members’ customers the directory provides an up-to-date listing of reputable vehicle rental and leasing companies which are quality assured and adhere to professional standards, set out in the BVRLA Code of Conduct.’

The BVRLA Member Directory 2013 is downloadable from the BVRLA website at http://www.bvrla.co.uk/
Model update________________________________________________

Honda launches class-leading, tax-busting 1.6 i-DTEC Civic

A NEW version of the Honda Civic will go on sale in January 2013 powered by a 1.6 i-DTEC engine offering 120 PS on tap, fuel economy of 78.5 mpg on the combined cycle and emissions of 94 g/km.

Billed as a ‘no compromise’ car for the corporate market, the model has been developed exclusively for Europe and built in the UK.

It is the first engine to be launched in Europe under Honda’s flagship Earth Dreams Technology environmental programme and is claimed to offer customers an outstanding balance of high fuel economy, low emissions and exciting performance.


The new engine makes its debut in the British-built Civic, and priced from £19,400 will also be making its way into the new CR-V SUV later in 2013.

Honda says that the new engine with its class-leading credentials catapults the Civic into the competitive corporate market, offering a ‘no compromise’ vehicle for the corporate customer. 
The 1.6 i-DTEC unit features a six-speed manual gearbox and has an exact capacity of 1597cc and in the Civic offers a maximum power output of 120 PS at 4,000 rpm while maximum torque is 300 Nm at 2,000 rpm. 
The new variant will be available in three trim levels - £19,400 for the SE model, £20,595 for the ES and £23,175 for the top-of-the-range EX.

The specification for the trio of new variants will be identical to the equivalent 2.2 litre i-DTEC cars, but with the addition of new 16-inch alloy wheels. The 1.6 i-DTEC EX has also been enhanced with several convenience features including front and rear parking sensors, an auto-dimming rear view mirror and DAB digital radio.

Honda says that early interest in the new 1.6 i-DTEC Civic has been very positive and it’s expected to be warmly welcomed onto fleets when the first deliveries commence in January 2013.
Lexus introduces new high-spec model to CT 200h range

LEXUS has introduced a new addition to its CT 200h range costing £24,495 with first deliveries to customers due before the end of the year.

The new Advance slots into the CT 200h line-up just above the regular SE grade model with an enhanced equipment list that includes a new integrated satellite navigation system, cruise control, rain-sensing wipers, a folding function for the electrically adjustable door mirrors, reversing camera, auto-dimming rear-view mirror with integrated parking monitor and metallic paint. 
Gaining all those extra features adds an additional £500 to the model’s list price when compared to the SE.
The Advance also introduces Tahara, a supple and durable new upholstery that, says Lexus, is an attractive alternative to leather. It weighs half as much leather and is less harmful to the environment to make, generating 65% less carbon dioxide and no potentially damaging volatile organic compounds (VOCs).

The new model also introduces the MoveOn navigation system, which can be operated using a touch pad integrated in the centre console below the gear selector. Move On also enables access to Live information services, using a 3G connection to a SIM card that is built into the system, avoiding the need for a mobile phone link.

Customers enjoy free access for the first year to the Live services, which include TomTom Local Search, weather forecast, mobile speed cameras and HD traffic data. Thereafter an annual subscription is payable.

In other respects the Advance mirrors the CT 200h SE specification.

Vauxhall launches UK’s fastest and most powerful sub-£30,000 car

VAUXHALL has released a high-performance replacement for the 325 PS Insignia VXR that achieves 170 mph - 15 mph more than its predecessor - but costs £3,760 less than the outgoing car at £29,995.
Called the Insignia VXR SuperSport, the new car produces more power and achieves a higher top speed than any other UK production car costing less than £30,000, including market newcomers like the BMW 135i M Sport.

With no speed-limiter, the SuperSport is said to realise the Insignia VXR’s true performance potential, while visual identifiers like blue ‘Brembo’ lettering on its front brake callipers and additional increments on its speedometer offer subtle hints about the car’s performance.

At the heart of the VXR SuperSport is Vauxhall’s 2.8 litre V6 Turbo ECOTEC engine, which accelerates the car from 0-60 mph in 5.6 seconds.

SEAT extends Ibiza supermini line-up with new Cupra

SEAT has expanded its Ibiza supermini range with the addition of the 1.4 TSI Cupra costing £18,825 on the road.

Shown first as a concept during April’s Beijing International Automotive Exhibition, the Cupra is launched in barely touched production form.

The 180 PS engine with 250 Nm of torque mated to a DSG gearbox delivers a 0-62 mph time of 6.9 seconds and a top speed of 142 mph. It returns average fuel consumption of 47.9 mpg.

Due to arrive in the UK in January 2013, standard equipment on the three-door coupe includes bi-xenon lights, the portable audio system which debuted in the Mii city car, climate control, rain-sensing automatic windscreen wipers, LED daytime running lights, and 17-inch alloy wheels.
Volkswagen gives power boost to Amorak range

VOLKWAGEN’S Amarok range has been given a power boost with the 2.0 litre 163 PS BiTDI engine now having 180 PS on tap.

Additionally, efficiency has been improved across the range with the introduction of BlueMotion Technology models. 
Finally, towing limits have increased from 2,800 kg to 3,000 kg for manual models, while a new eight-speed automatic transmission has been introduced and has a higher towing limit of 3,200 kg.

To improve supply and availability, Amarok models for the UK and the rest of Europe are now being produced in the same factory as the Transporter in Hanover, Germany.  
At the same time, new features introduced include: Bluetooth, front and rear parking sensors, heated washer jets, tachograph preparation, cornering fog lights and 19-inch alloy wheels.

BlueMotion Technology improves fuel economy and lowers emissions by using low rolling resistance tyres, Stop/Start and regenerative braking. This means that although the 180 PS BlueMotion Technology is more than 10% more powerful than the previous 163 PS model, it is 3.9% more economical, with combined cycle fuel economy of 37.2 mpg compared to 35.8 mpg and an emissions drop of 10 g/km to 199 g/km.

Torque for the eight-speed automatic transmission increases from 400 to 420 Nm, delivered at 1,750 rpm.  
The new engine is available exclusively as a Highline model with BlueMotion Technology and permanent 4MOTION with an on-the-road price of £31,098. It achieves combined fuel economy of 35.3 mpg with emissions of 211 g/km - the same as the standard manual model (£29,022).

The new 180 PS BiTDI engine is available with a six-speed manual transmission in Startline, Trendline and Highline trim levels and selectable 4MOTION all-wheel drive with retail prices from £24,726.   
The 2.0-litre TDI 122 PS engine is still available in the Startline range from £23,526.

New Jaguar diesel side-steps European tax hike but UK drivers benefit
JAGUAR has been explaining why it is upgrading the 2.2 litre diesel engine in the XF after only a year, but UK drivers will benefit as a result of emission reductions.

The 2.2 litre diesel was introduced to the XF for the 2012 model year with an output of 190 bhp and emissions of just under 150 g/km. 
Those figures made the first four-cylinder XF competitive and attractive in the majority of western European markets.

But within weeks of the car going on sale some governments, led by Holland and Belgium, changed their emissions-based car taxation structures. The suspicion is that they wanted to raise more tax revenue and were cloaking it in environmentalism.

The immediate impact on Jaguar was that, overnight, the XF 2.2 D became around €6,000 more expensive in the Benelux region.

Jaguar responded by bringing out a less powerful, 163 bhp version of the engine. But that still left the original unit largely unwanted in several countries.

The upgraded engine not only delivers an extra 10 bhp - now up to 200 - but, crucially, brings down emissions to 135 g/km so that it will neatly side-step the Dutch and Belgian tax changes.

In the UK it means lower taxes, especially for company car drivers, plus better fuel consumption and performance.

Two-thirds of the improvements are down to work on the engine and transmission electronic control units, with the rest coming from changes to other components, mainly the tyres.

The new engine will be going into the XF saloon and the new XF Sportbrake estate car this month. The Sportbrake is Jaguar’s first large estate car, initially only for Europe and offered solely with diesel engines.

Nissan updates GT-R for 2013

NISSAN’S 2013 model year GT-R features a round of updates designed to further improve performance and stability and provide sharper handling.

On sale next spring, the four-wheel drive supercar has received the enhancements aimed at subtly boosting the responsiveness of its 550 PS 3.8 litre twin-turbocharged V6 engine while improving ride and handling at the same time.

Applying lessons learned from this year’s Nürburgring 24-Hour race to the road going GT-R, engineers have improved response in both the mid- and upper-rpm rev ranges, increased body rigidity and made changes to the dampers, springs and front anti-roll bar.

As a result, the 2013 GT-R is more responsive, has better high-speed stability and a more refined ride. The 0-62 mph time has dropped to 2.7 seconds (from 2.8 seconds for the 2012 model).

Nissan will reveal pricing for the model closer to its launch.

Manufacturer news___________________________________________

Toyota creates 800 UK jobs with launch of new Auris production

EIGHT hundred new jobs have been created by Toyota with the start of production of the new Auris at its UK plant at Burnaston. The car goes on UK sale next month.

Business Secretary Vince Cable was at the factory as production started this week and welcomed Toyota’s investment in UK manufacturing, jobs and skills.

Manufacturing of the new Auris at the Derbyshire plant will be followed by future production of the Auris Touring Sports estate car built at the plant from next year.

Toyota has invested around £185 million in its UK manufacturing and supply chain for new Auris, a project that has already seen 800 workers recruited, all of whom have been offered Toyota production apprenticeships

Didier Leroy, president and CEO Toyota Motor Europe, said: ‘Toyota chose the UK as the location for its first manufacturing centre in Europe 20 years ago and has regularly made significant investments to develop  operations and expand their capabilities.

‘New Auris is at the heart of our European strategy and we expect it to strengthen our sales performance in the family car market. It is a unique proposition in its segment in being offered with petrol, diesel and full hybrid power in both the hatchback and new Touring Sports estate versions.’

New Auris and Auris Touring Sports are being built at Burnaston alongside the Avensis and Avensis Tourer. Some of the engines used in new Auris, notably the 1.8 litre unit featured in the hybrid model, will be supplied by Toyota’s engine plant on Deeside.
Light commercial vehicles______________________________________

2012 van sales forecast cut on continuing weak demand

CONTINUING weak light commercial vehicle sales have resulted in the Society of Motor Manufacturers and Traders cutting its 2012 sales forecast.

Van sales last month totalled 17,794, 8.1% down on a year ago (19,370), and with just two months of the year to go registrations are 6.5% down year-on-year at 204,861 (2011: 219,054). As a result, the SMMT calculates that 2012 sales will be 6.5% down on last year’s 260,153 total.

Van registrations fell last month in all three of the key weight categories, although sales of pick-ups and 4x4s both rose.

Sales of sub-2.0 tonne vans fell 11.5% last month to 2,718 (October 2011: 3,072) to leave year-to-date demand 11.7% down at 34,988 (2011: 39,615).

Registrations of vans in the 2.0-2.5-tonne category fell 14.1% to 2,417 last month (October 2011: 2,813) to leave annual volumes 5.3% down at 26,612 (2011: 28,108).

Sales of 2.5-3.5-tonne vans fell 10.4% last month to 10,187 (October 2011: 11,370) to leave 2012 volumes down 5.2% at 117,214 (2011: 123,584).

However, sales of pick-ups increased 18.7% last month to 2,009 (October 2011: 1,692), but year-to-date volumes are 6.4% down at 20,694 (2011: 22,101) and 4x4 demand rose 9.5% to 463 units (October 2011: 423) to leave year-to-date sales down 5.2% at 5,353 (2012: 5,646).

Ford launches MPG-friendly one-tonne Transit Custom ECOnetic

FORD is to launch an all-new Transit Custom ECOnetic one-tonne van delivering best-in-class fuel economy of 46.3 mpg and emissions from 162 g/km.

Fuel economy is 8% better than the model’s predecessor and puts the van on a par with a family car such as the Ford S-Max.

The ECOnetic version of the all-new Transit Custom, recently named International Van of the Year 2013, delivers many low-emission features as standard, including Acceleration Control, a new technology that limits the acceleration to levels achievable when the vehicle is fully laden, enabling significant fuel savings when the vehicle is unladen or part-laden. 
Field tests show that Acceleration Control can reduce real-world fuel consumption by 4-15% and cut wear-and-tear on brakes, tyres and other components.

Powered by a 100 PS version of Ford’s 2.2 litre Duratorq diesel engine, the ECOnetic model also offers standard Auto-Start-Stop that can reduce fuel consumption and emissions by up to 10% in urban driving.

Additional fuel-saving features include a switchable 70 mph speed limiter, a unique engine calibration, a coolant bypass valve for quicker warm-up, optimised gearing with a 6% longer final drive ratio, low rolling resistance tyres and aerodynamic wheel trims. 
As an option, customers can also specify fixed speed limiters for speeds of 56 mph, 62 mph and 70 mph to suit their own operating requirements.

The all-new Transit Custom ECOnetic will be available in short or long wheelbase form and three gross vehicle weight options; all versions will provide the same combination of style, driver appeal and class-leading functionality as the rest of the Transit Custom line-up. 
The ECOnetic model is available to order now, with customer deliveries commencing in early 2013.

Vauxhall sharpens new van leasing rates

VAUXHALL has enhanced finance deals across its multi-award winning commercial vehicle range.

Supported by the manufacturer’s extensive dealer network and available on the Corsavan, Astravan, Combo, Vivaro and Movano, the new contract hire rates mean that the entire Vauxhall commercial vehicle model range becomes more affordable.

For £199.99 per month excluding VAT for business customers, the British-built Vivaro comes with the Extra Value Plus Pack, including: air conditioning, remote alarm and Electric Pack.  Also UK-produced is the Astravan Sportive, available from £161.99 per month excluding VAT. The new-to-the-range Combo Van is available from £166.99 per month excluding VAT. 

‘Our new Vauxhall Leasing offering has been developed to meet the many challenges of running a modern van fleet,’ said Richard Collier, Vauxhall’s national commercial vehicle and B2B sales manager.

The lower rates, which include Roadside Assistance and Vehicle Excise Duty for the duration of the contract, means, says the company, that Vauxhall can now act as a one-stop-shop for customers’ supply and fleet management needs.
Residual value update_________________________________________

Values still rising as stock shortages continue in LCV sector

Used LCV values improved by a further £223 (5.2%) in October to £4,447, with year-on-year figures ahead by £144 or 3.3%, according to auction giant BCA’s latest analysis.  
Average age of vans sold fell slightly to just under 58 months while average mileage increased to nearly 79,000. Performance against CAP average improved over the month by a point to 101.8%. 

Year-on-year, October 2012 was £146 (3.4%) ahead of the same month in 2011, with both average age and average mileage increasing over the period.

Price performance was strong across the board, with average values reaching record levels in the fleet and lease sector. Monthly values in the segment improved by £199 (3.2%) to £5,201 in October. 

Performance against CAP increased by one and half points to 101.5% in the fleet and lease sector and retained value against manufacturer recommended price also improved by a point to 32.6%, with average age (45.24 months) and mileage (72,352) increasing slightly. October 2012 was £90 (1.7%) ahead of the same month last year - with average age and mileage rising.

Duncan Ward BCA’s general manager - Commercial Vehicles, said: ‘October has been a relatively strong month for LCV sales and average values improved compared to September. Real and ‘virtual’ footfall at LCV sales has increased significantly and the on-going shortage of retail quality stock is keeping values very firm indeed.
‘Any vehicle in clean condition will attract the buyers’ attention, including older, higher mileage vehicles if they are well presented. As a direct consequence, values continue to rise for dealer part-exchange stock, where average CAP performance is actually higher than the corporate sector.  
‘As in previous months, any late year, low mileage LCVs will create a wave of interest.  Buyers will compete strongly for any vehicle with an unusual specification or modification such as crew cab vans, cherry pickers, tippers and dropsides and we are now seeing the upswing in demand for long wheel base panel vans, Lutons and fridge vans ahead of the Christmas period.
‘Much of the seasonal volume uplift from corporate fleet sources has now been and gone and trade buyers have to look further afield to secure the stock they need.’
Toyota appoints BCA as vehicle remarketing partner from 2013

BCA, in partnership with Ambrosetti UK, has been awarded the contract to deliver vehicle de-fleet and remarketing services to Toyota (GB) from January 1, 2013. 
The new contract will include all Toyota and Lexus used vehicles from Toyota (GB), Toyota Financial Services (UK), Toyota Motor Manufacturing (UK) and Toyota Logistics Services (GB). 
It will be the first time BCA has worked directly with Toyota in the UK and follows a competitive tender process.

BCA will deliver a complete end-to-end service to Toyota, including inspection and collection, de-fleet, storage, refurbishment, inventory management, a range of sales systems and outsourced remarketing services.

BCA’s market-leading inventory management system (IMS), will deliver visibility and control of inventory throughout the supply chain for Toyota and will integrate services from all third party suppliers.

BCA will operate a bespoke inspect and collect programme, geared to Toyota’s new grading standards and will ensure a high quality of service for Toyota and Lexus customers. 
Logistics costs will be optimised through a centralised vehicle storage and refurbishment facility at Chipping Warden in Northamptonshire, where a new National Remarketing Centre will be located.

BCA says it will utilise a range of high performance remarketing channels to sell used Toyota and Lexus vehicles direct to the franchised retail network and approved non-franchised buyers integrating online (Live Online, Bid Now, Buy Now and e-Auction), Tele-sales and physical auction channels, supported with a multi-point marketing programme.  

BCA has also developed a bespoke, branded Toyota and Lexus e-sales platform that will fully integrate with the IMS, allowing the Toyota and Lexus retailers to purchase vehicles instantly in a closed environment. 

BCA remarketing director Jonathan Higham said: ‘Our entire strategy is based on generating greater engagement from the Toyota and Lexus franchised networks, leading to more buyers, increased demand for inventory and higher residual values, which in turn will generate an environment where customers will ultimately benefit from ever more competitive new vehicle finance rates.’
Iain McCall, manager, remarketing services group at Toyota, said: ‘We held lengthy discussions with some very impressive potential partners, but the decision to appoint BCA was unanimous. 
‘BCA not only exceeded our requirements in terms of quality, service, systems, people and processes, but also demonstrated impressive levels of innovation and a thorough understanding of Toyota and Lexus customers and retailers.’

Politics and regulation_________________________________________

Consultations launched for Dartford free-flow from 2014
TWO consultations in support of a project to improve traffic flow and ease congestion at the Dartford - Thurrock River Thames Crossing have been launched. 
Both consultations will lay the legal foundations for changes to how road user charges will be collected and enforced under a free-flow operation at Dartford.

Free-flow technology will allow motorists to use the Dartford Crossing without having to stop at barriers to hand over payment. 
It will allow the remote collection of payment through a variety of methods including telephone, text message, online, and at retail outlets - giving motorists greater flexibility in how and when they pay the charge.

If all goes according to planned it is forecast that the full operation of free-flow charging at Dartford will commence in autumn 2014.

The two consultations are:

· The ‘Charging Scheme Order’, which is being led by the Highways Agency and is a chance for local residents, authorities, businesses and emergency services to comment on proposals to give drivers options to pay the charge after they have used the Crossing, and the proposed enforcement measures that would be used under free-flow when it comes into effect.

· The ‘Enforcement Regulations’ is being run by the Department for Transport and is aimed at possible charging authorities which would include local authorities and the Highways Agency. It aims to collect views on how road user charges should be enforced, ahead of free-flow being introduced at Dartford.

Free-flow charging is part of a package of planned improvements being carried out by the Government to improve motorists’ experiences in using the Dartford Crossing. 
Discounts will remain in place for those that set up an account and pay in advance and for those that qualify for the Local Residents’ Discount Scheme.
Roads Minister Stephen Hammond said: ‘By removing the barriers at the crossing congestion will be reduced and traffic flow will improve for all motorists - but that means the way payment is collected will change.

‘We need to make sure we have steps in place to allow enforcement against drivers who do not pay their road user charge. How and what will happen needs to be decided and that is exactly what the Enforcement Regulations consultation will do.’

Nigel Gray, Highways Agency senior project manager, said: ‘The Dartford Crossing is a crucial piece of national infrastructure that brings economic benefits to the region and the whole country. We understand how frustrated motorists are and that is why tackling congestion here is an absolute priority.

‘The draft order sets out how the charge at Dartford will operate and how we propose to enforce it under a free-flow charging arrangement.’

Road users will be encouraged to pay the charge in advance of their use of the crossing. 
Proposals detailed in the Charging Scheme Order consultation set out the charges that will apply, and will allow road users to pay at the standard rate up to midnight on the day of using the crossing or at the standard charge plus 20% on the following day. After this the proposed penalty charge for non-payment would be £70, with a reduced rate of £35 if paid within 14 days. If the penalty is not paid within 28 days it is proposed that it would increase to £105.

Tax paid on fuel reaches record high

THE amount of tax drivers pay on each litre of petrol and diesel purchased at the pumps has reached a record high, fuelling further demand for the scheduled January 1, 2013 rise in fuel duty to be postponed.

Figures from the House of Commons library show that for a typical litre of petrol costing 138.3p, 81p goes to HM Treasury in fuel duty and VAT.

That figure equals a record set earlier this year, which helped Chancellor of the Exchequer George Osborne decision’s to postpone an earlier scheduled fuel duty rise, according to the Daily Telegraph (November 6, 2012).

Drivers of diesel cars are typically paying 143.2p for a litre, of which 81.8p is tax, close to the record for this year.

Under current Treasury plans the Chancellor is due to confirm a fuel duty rise of 3p a litre from January 1 next year in the Government’s Autumn Statement on December 5. However, the FairFuel UK campaign said last week that it was 70% confident the rise could be postponed following a meeting with HM Treasury ministers.

Poor driver eyesight costs UK £33m a year 

ROAD crashes caused by poor driver vision cost the UK an estimated £33 million a year and result in nearly 2,900 casualties, with official tests to identify and rectify the problem in need of urgent reform, it is claimed.

A new report, commissioned for global insurer RSA’s Fit to Drive campaign and launched at a Parliamentary event in Westminster, aims to raise awareness of the dangers of driving with poor vision. 

It calls for a change in UK law requiring:

· The current number plate test to be scrapped, as, says the report, it does not provide an accurate assessment of a drivers’ vision;
· All learner drivers to have their vision tested by a qualified professional prior to applying for a provisional driving licence; and,
· Eye tests to be mandatory every 10 years, linked to driving licence renewal; with drivers encouraged to voluntarily have their eyes tested every two years in line with NHS recommendations.
RSA’s proposed changes to eyesight testing are estimated to generate net savings to the UK economy after the first year of introduction and increase to £14.4m by year 10.

Adrian Brown, RSA UK & Western Europe CEO, said: ‘If we simply make an eye test mandatory when getting your first driving licence and when renewing every 10 years we will save lives and reduce the strain on public finances.

‘Wider understanding among politicians, health professionals, the police and insurers about the serious impact of poor eyesight on road safety is crucial and our Westminster roundtable event marks the start of what I hope will be a sustained commitment to working together to improve safety on our roads.’

At the Westminster event several MPs signed RSA’s Fit to Drive pledge, which outlines their support for the issue as well as urges others in the Government to do the same. 

The pledge reads: ‘I have signed RSA’s Fit to Drive pledge to show my support for this important campaign, and will be urging my colleagues in Parliament to do the same.’

Electric cars will need energy from renewable sources, says Cameron

PRODUCING electricity from ‘green’ energy is essential if Britain and other countries are to become major adopters of electric cars, according to Prime Minister David Cameron.

Predicting a move to electric vehicles, Cameron, answering a student’s question on energy sustainability during a trip to the United Arab Emirates this week, said: ‘What all countries have to understand is that as we move to electric vehicles from petrol vehicles we are going to see a big increase in electricity demand.  
‘And so if we want to meet targets for reducing carbon emissions, we have to recognise that as electricity demand grows, we must try and meet more of that demand, either from nuclear or renewable sources, or, where necessary, from gas. But where possible, we should be looking at carbon capture and storage projects.
‘All countries will have to move to greener forms of energy, so the first countries that can produce new batteries for cars, the first countries that can harness wave and wind power, the first countries that do better at storing electricity: these countries will have a massive competitive advantage as the world moves towards more renewable forms of electricity.’

Dealer news__________________________________________________

Manheim acquires Dealer Auction vehicle remarketing channel

MANHEIM has bought Dealer Auction, which is claimed to be the UK’s largest and most successful electronic trade-to-trade vehicle remarketing channel, for an undisclosed multi-million pound sum. 

The latest deal with Dealer Auction comes six months after Manheim bought Motors.co.uk, the UK’s second largest online classified portal from the Daily Mail. 

It was, said Manheim, a further sign that the remarketing giant was committed to a strategy of ensuring that digital channels formed a mainstream part of its remarketing proposition. 

Dealer Auction’s electronic sales cater mainly for vehicles arising from franchised dealers. The e-auctions operate on a rolling basis and allow registered trade buyers exclusive online access to part-exchanges and other non-required stock. 
Unlike traditional remarketing channels, buyers and sellers deal directly with each other and it is only the online bidding and listing platform which Dealer Auction provides to its customers.

John Bailey, Manheim’s chief executive, said: ‘The industry is in a period of sustained change and our remarketing business is simply moving with the times. 
‘Inter-dealer wholesaling is an age-old practice and still thrives completely outside the traditional remarketing arena. Dealer Auction provides franchised dealers, who prefer to wholesale directly to the trade, with a very effective solution. 
‘In essence, it modernises vehicle trading by bringing together the previously disparate wholesale community and creates a very exciting online trade marketplace. This sits very naturally alongside our main remarketing business which continues to remain as strong as ever, but we now provide our dealer buyers and sellers with even greater choice.’
The two founders of Dealer Auction, Clive Colyer and Gavin Smith, will remain at the helm of the business, in order to fully drive the growth strategy and take advantage of all the opportunities provided under the new ownership by Manheim. 
Colyer and Smith will remain as joint managing directors reporting directly to Bailey who will take up a position of chairman on the Dealer Auction board.

Colyer said: ‘Since we founded the business three years ago it has grown dramatically. This success has been achieved despite facing the fiercest competition we’ve ever seen in the industry and it has really underlined the demand for our type of service. However, we needed major scale and investment to fully exploit our true potential and, to now be part of Manheim, gives us just that.’ 

Smith added: ‘Dealer Auction offers true dealer-to-dealer trading in a dynamic, managed environment. Trade buyers and sellers come together whenever and wherever they choose to and we simply facilitate the vehicle transactions they want to make between each other. It’s a simple but great proposition.’
General motor industry news___________________________________
2012 new car market to top 2m units as buoyant demand continues

BUOYANT UK new car sales in 2012 continue to defy the widespread economic gloom prompting the Society of Motor Manufacturers to forecast that registrations will surprisingly rise this year.

The SMMT has now revised upwards its 2012 sales forecast to 2.013 million units from a 1.97 million in July and a 1.92 million at the start of the year. Further, the SMMT is predicting that new car sales next year will be almost stable at 2.015 million units.

New car sales last month rose 12.1% to 151,252 units in October (October 2011: 134,944), bucking current demand trends in Europe. It means that the new car market has increased 5% over the year-to-date, growing in all but one month, totalling 1,771,861 units. An increase of 83,823 units on a year ago (1,688,038).

Both private and fleet segment sales increased last month, but business car sales (sub-25 vehicle fleets) remain below last year’s levels. Indeed, the growth in 2012 reflects an improvement in private demand, while fleet demand has sustained the volumes recovered in 2011.

Private new car sales increased a massive 23.9% last month to 68,191 (October 2011: 55,043) to take year-to-date sales to 813,139, up 12.4% on last year (723,533).

Fleet demand last month increased 4.5% to 77,741 units (October 2011: 74,400) to leave year-to-date volumes up just 0.4% at 881,182 (2011: 877,328).

Finally, business car sales fell 3.3% last month to 5,320 (October 2011: 5,501) leaving annual volumes 11.1% down at 77,540 (2011: 87,177).

SMMT chief executive Paul Everitt said: ‘Despite uncertainty in the European economy, the UK new car market continues to grow.

‘It is encouraging to see the alternatively-fuelled vehicle market performing strongly, up 13% so far this year (24,266 units). Although the alternatively-fuelled vehicle sector represents only a small share of the overall market (2012: 1.4%), it is vital that Government sustains its consumer incentive programme and maximises the benefits available through the vehicle taxation system.’

Against a backdrop of weak European demand for cars the UK market has proved remarkably resilient, according to the SMMT data, with sales up in every month this year, apart from February, which is traditionally a low-volume month.

However, despite that performance year-to-date volumes are still some 16% or 335,000 units below the 2007, pre-recession volume.

Demand for small cars has risen rapidly, in part due to new models. The mini segment has grown by 52% over the year-to-date and the supermini segment by 5.8% or over 35,000 units. Collectively those two segments account for close to 40% of the market.

The Ford Fiesta was the best-selling new car in October and is for the year-to-date with Ford the number one manufacturer both last month and in 2012.

With two months of 2012 still to go Kia has beaten its best ever UK annual sales performance. 

Sales of 4,837 vehicles in October pushed year-to-date sales to 57,736 units - 1,622 units above the record 2010 full year figure when 56,114 vehicles were sold.

Green tyres most efficient method to cut costs and emissions 

GREEN tyres are one of the most efficient methods for drivers to cut the cost of motoring and protect the environment, according to a study by the Technical University of Munich on behalf of Lanxess, the world’s leading synthetic rubber manufacturer. 
The so-called ‘green return’ on low-rolling resistance, high-quality tyres is excellent, according to the report.

It claims that investment in green tyres pays for itself much faster than automatic start-stop systems and hybrid drives, for example, thanks to their low fuel consumption and low additional costs. 
By switching to green tyres, drivers also achieve higher carbon dioxide emission reductions for each additional €1 invested than for other ‘green investments’. 

The scientific study was prompted by the mandatory European Union-wide labelling of new tyres from November 1. The distinctive label grades all new tyres rolling off the production line in the categories rolling resistance (fuel consumption) and wet grip (safety) on a scale of A (best) to G (worst) and will also indicate the rolling noise volume. 
Green tyres, says the report, get particularly good ratings on the new label, which consumers already know in a similar form from refrigerators and washing machines.

The report reveals that a car that consumes six litre of fuel per 100 kms and covers a distance of 12,500 kms a year with a fuel price of €1.40 per litre can save up to €100 a year thanks to green tyres. 
Automatic start-stop systems cut consumption by roughly the same level - around 6% -but purchasing and installing such technology is much more expensive than switching to green tyres, says the report. 
The additional costs for quality tyres are also recouped faster - green tyres pay for themselves after 20,000 kms on average, whereas automatic start-stop systems do not reach breakeven point until after 60,000 kms, says the report.

The tyres also perform well in terms of green return - with savings of 4.7 kgs of carbon dioxide for each additional euro invested, the efficiency value is another 50% higher than for automatic start-stop systems and as much as 150% higher than for hybrid drives, says the report. 
New car prices fall for fourth time in 2012

THE average price of new cars fell in November 2012, by 0.513% or £148 from £28,840 to £28,692, according to analysis by DrivenData.

It is the fourth time prices have fallen this year (- 0.346% in February 2012; -0.728% in March 2012 and -1.002% in September).

The average annual price of new cars since October 2011 has increased by 0.539%, or £154 from £28,538 to £28,692.

The underlying pace of inflation in car prices has decreased over the past 12 months to 0.539%. It rose by 3.616% between October 2010 and October 2011, according to DrivenData.
People on the move____________________________________________

Ford appoints new UK fleet chief as Griffin moves to Europe

FORD, Britain’s biggest-selling fleet vehicle manufacturer, has appointed Phil Hollins as its new director, fleet operations.

He takes over from Kevin Griffin, who has held the role since 2003 and has been appointed director, commercial vehicles Ford of Europe. Both appointments are effective from January 1, 2013.

Hollins joined Ford as a graduate trainee in 1985. He held a variety of sales and marketing roles in Ford of Britain before moving to the United States in 1994 and then to Ford of Canada as cross vehicle line marketing manager in 1996. He returned to the UK as director marketing Ford Credit and he was appointed director dealer operations Ford of Britain in 1999.  His Ford of Europe responsibilities include director European retail management, in 2002, and his current role as director product marketing, which he took up in 2010.

Mark Ovenden, Ford of Britain managing director, said of Hollins’ appointment: ‘He will build on the excellent foundations provided by Kevin who has established a highly successful, disciplined approach to all areas of fleet sales that has matched market leading results with solid business returns.’
Wheeler takes on permanent Honda corporate role

HONDA (UK) has confirmed that the temporary appointment of Lee Wheeler as manager, corporate operations has been made permanent.

Wheeler has been with the company for more than seven years, initially in Honda Finance and then as manager, national leasing & SMR. He has also been manager, sales support & logistics and has more recently worked in commercial & business planning.

Confirmation of Wheeler’s role - originally announced as an interim measure in September - comes at a crucial time for Honda (UK)’s corporate operations division. The arrival of the all-new 1.6 litre i-DTEC diesel engine in the Civic means business drivers can benefit from a 94 
g/km emissions Honda company car for the first time.

Allen to leave ALD at end of the year

ALD Automotive managing director Keith Allen is to leave at the end of 2012 to take up a new position within the fleet industry.

It has yet to be revealed where Allen is moving to having headed up ALD in the UK for the past 13 years.

Allen officially leaves on December 31, but according to a company statement he will spend another eight weeks ‘assisting the incumbent management team with the smooth transfer of his responsibilities’.

The team will continue to manage the business as normal during the transition and further details on his replacement will be announced in the coming weeks.

ALD is the sixth biggest contract hire and leasing company in the UK with a fleet of some 73,000 vehicles.

Fields promoted at Ford as Mulally stays to 2014

FORD Motor Company has made a series of changes to its leadership team while confirming that Alan Mulally plans to continue to serve as president and CEO through to at least 2014. 
At the same time, Mark Fields has been named the company’s new chief operating officer, with effect from December 1 prompting speculation that he will take over from Mulally. 

Ford said that Fields, Ford executive vice president and president of Ford of The Americas since October 2005, would be responsible for all business operations. He 
will continue to report to Mulally.

Ford’s automotive business units - The Americas (including both North America and South America); Europe, Middle East and Africa; and Asia Pacific - will be among those reporting to Fields. 
The company also made several other concurrent leadership announcements, also effective from December 1, including Stephen Odell becoming executive vice president and president of Europe, Middle East and Africa. 

He is currently group vice president, chairman and CEO, Ford of Europe and has been responsible for leading Ford’s transformation in Europe. Meanwhile, Africa is being realigned with Europe and the Middle East under Odell to take advantage of profitable growth opportunities and efficiencies.
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CAR technology has changed so much over the years that many of today’s sophisticated cars don’t have dipsticks for owners to check oil levels. However, a fleet veteran industry is frequently heard to point out that despite that trend many cars do continue to have dipsticks. He, in none too glowing terms, is referring to some drivers of company vehicles. This story came to mind when I read a press release issued by GE Capital’s Fleet Services division highlighting how employers in these cost-conscious times were increasingly adopting a ‘back to basics’ approach. They are, it is suggested, making drivers more responsible for the condition of their company vehicles. This will be music to the ears of the aforementioned industry veteran who maintains that the biggest influence on cost facing fleet operators is drivers. Encouraging employees to look after what is an expensive company asset by ensuring vehicles are in good condition, tyre pressure and tread are checked regularly along with fluid levels and vehicles are serviced on schedule is the single quickest route to saving money.
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