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Fleet file_____________________________________________________

Risk assessment data should be transferable between companies 

A DRIVER’S risk assessment should be allowed to be taken from one employer to another if that individual changes company.

The recommendation by Jonathan Mosley, director of sales and marketing at E-Training World, would result in cost and time savings for employers and a common sense approach to driver risk management, it is claimed.

He said: ‘If a driver is risk assessed by their employer but quickly moves to another company, currently the new company is likely to re-risk assess that driver as part of their duty of care requirements.
‘However, it seems counterproductive to go through the same process again and there should be a mechanism whereby health and safety law recognises risk assessments that have been transferred between companies for a period of time.’

As the numbers of drivers being risk assessed in the corporate sector increases, it has already become commonplace for drivers to ‘expect’ to be risk assessed when joining a new company or being made an ‘at-work’ driver.

According to Mosley, the day will come when the majority of drivers ‘hold’ a current risk assessment and should be able to take that to their new job as evidence of their driving competence.

He concluded: ‘I’m sure many employers would welcome such a scheme, however it would need some form of approval by the DSA or HSE. Yet I believe in the long run the benefits would be appreciated by all.’
Education process on hybrids needed for company car drivers

AN education process needs to be carried out among company car drivers to ensure that they fully understand the benefits of the latest wave of hybrid models now arriving on the market, according to GE Capital’s Fleet Services division.

The company says that more recent model releases such as the Vauxhall Ampera and the plug-in version of the Toyota Prius offer genuine benefits to driver and fleets but that confusion over the technology on offer could potentially affect the rates of adoption.

                                                                

Gary Killeen, Fleet Services commercial leader for GE Capital UK, said: ‘Many types of new drive train technologies are arriving on the market at the moment and we are getting reports from fleet managers that drivers simply do not understand the choices on offer.

‘This is potentially a problem. The new hybrid technologies could be excellent choices for company car drivers and fleets thanks to their low CO2 output and excellent fuel economy but there is a danger that a driver will not understand the difference between, for example, a full electric car with a very limited range and a plug-in hybrid that can be used in much the same way as any normal car.

‘It would be very disappointing if the new hybrids did not enjoy the speed of success that they deserve simply because fleet managers, manufacturers and leasing companies are slow to effectively communicate their advantages to drivers. Everyone in the industry has a responsibility to educate.’
Killeen added that, even when the positive messages about hybrids reached company car drivers, it did not mean that change would happen quickly.

He said: ‘If you look back to the 1980s and 1990s, it took more than a decade for the average company car to become diesel rather than petrol powered. These changes do not take place overnight.

‘Our prediction for the fleet of the 2020 is that the ongoing drive towards lower CO2 and improved fuel economy will mean the presence of various hybrids and electric vehicles operating alongside conventional petrol and diesel engines. Each fleet and driver will make a choice based on their own priorities, needs and preferences. However, for this to happen, the fleet industry has to ensure that drivers have the information needed to make an informed decision.’
ACFO appoints new secretariat to aid further expansion

ACFO has appointed a new Members’ Services Organisation to aid further expansion of the leading UK representative body for fleet decision-makers.

Oxford-based communications agency JJ Marketing has been awarded a five-year contract to take on the role from April 2013.

JJ Marketing won a competitive tender to provide a wide range of members’ services and benefits and will also introduce a series of new initiatives designed to further increase membership.

Additionally, JJ Marketing will also be responsible for redesigning and providing new functionality on the ACFO website - www.acfo.org - and managing the annual ACFO Awards, which in recent years has expanded to become a major industry event attended by 250 people.

ACFO chairman Julie Jenner said: ‘We have appointed a company that specialises in marketing and we believe has the knowledge and expertise to further aid the positioning of ACFO as an organisation that can deliver a wide range of benefits to everyone in the public, private and voluntary sectors that has fleet responsibility.

‘Irrespective of job title anyone who has either full-time or part-time responsibility for corporate travel can benefit from ACFO membership.’

Among initiatives that ACFO wants to pursue - and which will be managed by JJ Marketing - are monthly webinars that will disseminate a wide range of latest information relating to the organisation’s business notably in relation to its work with a number of Government departments, including HM Revenue and Customs, the Driver and Vehicle Licensing Agency and the Department for Transport.

ACFO also wants to expand its programme of seminars held on key issues and run along similar lines to this year’s successful Olympic 2012 event that related to ensuring organisations’ transport operated efficiently during the Games and which was attended by more than 120 people.

Jenner said: ‘JJ Marketing’s expertise will also be responsible for the creation of an efficient customer relationship management programme. With comprehensive data about the members, what they are doing and what their key interests and concerns are we can make ACFO even more relevant and that, we believe, will also trigger further growth.’

JJ Marketing takes over responsibility for providing member services from Petersfield-based Fleet Audits.

In 1988 Fleet Audits, a fleet consultancy owned by Stewart Whyte, started to provide a secretariat service on a voluntary basis to the expanding ACFO membership and that continued on a contractual footing for more than 20 years. Fleet Audits will continue to provide services until April next year.
Jenner said: ‘Stewart and his colleagues at Fleet Audits have done a superb job for more than two decades to promote ACFO and provide a wide-range of services. However, we now believe that the time for change is right.

‘JJ Marketing will, we believe, bring a new approach and fresh thinking that will enable ACFO’s further development and result in membership growth.’

Police force wins top ‘Fleet Hero’ Award 2012

WEST Yorkshire Police won the headline ‘Motorvate Member of the Year Award’ at the 2012 Energy Saving Trust-promoted Fleet Hero Awards.

This year’s winners were revealed at a ceremony at the Institute of Directors in London with the awards presented by Transport Minister Norman Baker.

The winners were: Best Public Sector Fleet, Northamptonshire Police; Best Private Sector Fleet, Willmott Dixon; Grey Fleet Management, Wiltshire Council; Industry Supplier, ALD Automotive; Business Mileage Management, Southern Health NHS Foundation Trust; Smarter Driving, SITA UK; Innovation in Car and Van Manufacturing, Ford; Transport Solutions Innovation - Supplier of the Year, Travel de Courcey; Innovation in Fleet Services and Systems, Alphabet; Innovation in Fleet Management, Commercial Group; leadership, Toyota GB; Commercial Vehicle Management, Stobart Group.

Fleets urged to adopt new anti text and talk when driving system

BRITISH innovator Telsis has launched a new system that could enable fleet managers to enforce phone use policy and negotiate discounts with insurers by reducing the temptation for employees to text and talk on the phone while driving.

Launched to coincide Road Safety Week, which is managed by road safety charity Brake and runs until Sunday (November 25), Telsis says texting and talking while driving claimed 23 lives and caused 74 serious injuries in the UK in 2011.

Telsis DriveSafe automatically lets callers and texters know someone is driving and will respond later when they can do so legally and safely. 
The system is said to work for all mobile phones, no matter what make, type or age, even if they are out of coverage or turned off. Crucially for fleet managers, DriveSafe generates an audit trail showing when it is turned on and off. 

The system is already in use in New Zealand in an earlier text-only version where Telsis says it has been praised by the government and by the leading motoring organisation.

Sarah Fatica, general manager at Brake, said: ‘People who text at the wheel are taking enormous risks with their own and other people’s lives. This kind of irresponsible behaviour is illegal and it kills so there should be no excuses. 
‘We would like to see UK mobile networks playing their part and looking seriously at technologies that could lessen the temptation so many of their customers feel to talk and text while driving. 
‘We are delighted to be working alongside Telsis to raise awareness about the dangers of talking and texting at the wheel, helping to reduce the number of people tragically killed and seriously injured on UK roads every year.’
Mazda to take all-new ‘6’ on a nationwide VIP fleet tour

MAZDA Motors UK is giving up to 500 fleet customers and prospects a unique personal insight and drive of its all-new upper medium sector contender featuring breakthrough SKYACTIV technology - the all-new Mazda6.

A fleet of 30 all-new Mazda6 models are being taken on a nationwide whistle stop VIP tour during December with the brand saying the model raises the stakes in the sector, setting new levels of excellence with its class-leading emissions and outstanding fuel economy.

The Mazda6 is the model that put the brand on the company car map and the latest generation model promises to give the marque new impetus due to technology that delivers major fuel savings and emission reductions for fleets, which translate into financial savings for both businesses and drivers.

A team of 40 Mazda personnel led by head of fleet Steve Tomlinson will be driving the fleet of all-new Mazda6 Tourers the length and breadth of England, Scotland, Wales and Northern Ireland to showcase the model to fleet customers and prospects.

Invitations to view and drive an all-new Mazda6 have been sent to more than 500 fleet decision-makers and hopes are high that company cars drivers will also be able to view the new car.

Tomlinson said: ‘The all-new Mazda6 is the most important fleet model in the Mazda range and with it featuring our revolutionary SKYACTIV technology it promises an unbeatable combination of power and performance, low emissions and first class fuel economy.

‘It is the first time that Mazda has arranged such a tour and we are mobilising all our resources to raise as much awareness as we can of the all-new Mazda6 with fleets.’

Tomlinson added: ‘Each client visit will last about 60 minutes during which they will be given a short presentation highlighting the car’s key attributes, a ‘walk-round’ of the vehicle and then sample its exceptional driving dynamics on the road with a drive.

‘We hope that fleet decision-makers will also alert their company car drivers to the all-new Mazda6’s visit and that they will be able to view the car when it is on site.’

Businesses have a choice of saloon and Tourer models with on-the-road prices starting at £19,595 for the SKYACTIV-G (petrol) 2.0 litre 145 PS saloon SE and £21,795 for the SKYACTIV-D (diesel) 2.2 litre 150 PS saloon SE. On the road prices for the Tourer start at £21,265 for the SKYACTIV-G 2.0 litre 145 PS SE-L and £22,545 for the SKYACTIV-D 2.2 litre 150 PS SE. The all-new Mazda6 range in both bodystyles, also includes a SKYACTIV-G 2.0 litre 165 PS petrol engine and a SKYACTIV-D 2.2 litre 175 PS diesel engine.

The all-new Mazda6 goes on sale in January with a choice of 36 models across the two bodystyles, six-speed manual and automatic transmissions and six trim levels (SE, SE Nav, SE-L, SE-L Nav, Sport and Sport Nav).

The SKYACTIV-D 2.2 litre 150 PS diesel engine in the saloon sets a new record low emissions figure of 108 g/km for the segment with combined fuel economy of 67.3 mpg (Tourer 116 g/km and 64.2 mpg).

Any fleet decision-maker who would like the all-new Mazda6 tour to visit their offices should contact 08453 570051.

First fleet deal for Honda’s all-new Civic 1.6 i-DTEC

HONDA (UK)’s corporate sales team has secured its first fleet deal for the 1.6 litre i-DTEC diesel engined Civic featuring a class-leading combination of emissions, refinement and power.

Just days after the model went on UK sale, The Co’dair Group, an Essex-based design and publicity agency, ordered 18 of the cars, replacing its entire fleet.

John Dedross, managing director of The Co’dair Group, said: ‘Part of our decision-making process was the need to engage with a supplier which not only understands how its vehicles fit into our business now, but also how we plan for the future.’

He added: ‘We have always demanded a lot from our vehicles and suppliers. Honda has the strength and depth to meet our requirements. By selecting the 1.6 litre diesel engine we have reduced our drivers’ benefit-in-kind taxation, fuel costs and service and maintenance budget.’

Maximum power output is 120 PS at 4,000 rpm and maximum torque is 300 Nm at 2,000 rpm. With emissions of 94 g/km and fuel economy of 78.5 mpg on the combined cycle, the model is expected to further enhance Honda’s reputation as a supplier to the corporate sector.
 

JCT600 Contracts selects Jaama technology to deliver benefits 

OPERATING efficiencies, administration savings and increased management information accompanied by a range of industry-leading value added benefits for fleet decision-makers are just some of the improvements being realised from JCT600 Contracts’ implementation of Jaama’s sophisticated Key2 internet-based software.

The West Yorkshire-based vehicle leasing and management services company which has a fleet of almost 7,000 company cars and light commercial vehicles, says it now has a range of cutting-edge online tools available to itself and customers that put the business at the forefront of the market.

Following the successful implementation of the multi award-winning Key2 leasing and vehicle management system which JCT600 Contracts now use to manage its entire fleet and leasing operation, a further phased roll-out of additional integrated services is currently underway to bring further efficiencies for the company and its customers.

In addition to the range of core Key2 modules embracing: vehicle management, ordering, driver management, quotation services, daily rental, accounts and customer billing, other services include:

· An integrated driver licence validation service that enables JCT600 Contracts to offer customers an online in-house service instead of one via a third party provider

· The ability for customers to instantly update driver and vehicle information - for example the customer can administer a car reallocation,  instead of previously requesting a change which was then manually undertaken by JCT600 Contracts’ administrators

· An internet-based Broker Quotation module which enables JCT600 Contracts to provide its broker partners with contract hire and rental quotations online

· A ‘Data Staging’ module which takes external vehicle data into a preview area and allows data manipulation and ‘what-if’ scenarios to be explored prior to publishing the data to the live environment

· A ‘scheduler’ that enables JCT600 Contracts to forward vehicle-related data to third party providers such as fast-fit and glass repair and replacement partner companies on a weekly basis automatically, which replaces a time-consuming manual operation

· A customer relations management module that is built into the core Key2 system and replaces a previous system that ran separately to JCT600 Contracts’ old vehicle and driver management system

JCT600 Contracts carried out a lengthy marketplace search for the optimum state-of-the-art online system that would enable it to improve internal efficiencies, further boost customer service and grow the business. That concluded with the decision to introduce the Jaama Key2 system.

Brian Kirby, systems and operations manager at JCT600 Contracts, who has been with the company since it launched almost 25 years ago, said: ‘Our previous system, although it had been continually updated, was in fact the same technology that the company launched with. Although it served the company well, it was at full capacity.

‘To continually expand the business, target larger fleets and offer a range of additional added value services, it was clear that we needed an online system that delivered administration and management efficiencies for both us and our customers.

‘The introduction of Key2 means that the tools we have now are equal or better than the largest vehicle leasing providers around.’

ARI maximises garage professionalism with new Masterserve courses

ARI Fleet UK is expanding its Masterserve Automotive Academy to further extend member garages’ focus on customer service, quality, reliability and professionalism.

Masterserve is ARI’s long-established nationwide network of 500 independent garages that undertake service, maintenance and repair work on the company’s fleet of 55,000 company cars and commercial vehicles.

The Academy was founded almost three years ago with the focus to-date on apprenticeships for young people with on the job and in the classroom training in partnership with leading motor industry training specialist Remit.

Now, the Academy has teamed up with Milton Keynes-based Learning Resources International (LRI) to provide a wide range of bespoke motor industry and vehicle-related courses as well as a wide range of business-focused courses.

The online courses are all designed to help Masterserve garages - the majority of which are family owned businesses - to further their potential and that of their staff.

The expanded Academy was officially launched at the recent annual Masterserve Conference in Chippenham, which was attended by the bosses of more than 120 of the garages belonging to the network.

Phil Todd, Network Manager, said: ‘Masterserve is very well established and the new Academy courses are intended to enhance and bolster the brand still further while giving additional value to member garages.

‘Fantastic customer service and exceptional value is delivered by the garages to our clients every day. That gives ARI a competitive edge and is due to a focus on quality, reliability and professionalism. But we want to raise the bar even higher.

‘Launch of the new Academy programme confirms that we continue to be leaders in this sector - setting us further apart from the competition and enhancing our commitment to the long-term relationships we have built within the Masterserve network, and maintaining the true partnership principles deeply rooted within our culture.’

The toolbox of courses developed by LRI can be split into two. Firstly, courses designed to make garages more efficient relating to issues such as forward planning, succession planning, maximising the potential of staff, customer service and quality, health and safety, leadership and management, IT skills and personal and professional development.

Secondly, there are courses specifically relating to the motor industry such as technical training, health and safety notably in connection with new vehicle technology such as hybrid and electric vehicles, common rail diesel technology, vehicle diagnostics and staff recruitment and retention. 

The initiative has been developed by ARI in partnership with the Masterserve Steering Group, which is composed of garage representatives.

Ellisons Travel fits Michelin cold weather tyres this winter

ELLISONS Travel is fitting Michelin cold weather tyres to its entire fleet of cars and coaches to ensure reliable and safe transportation for its customers this winter.
The luxury travel company has fitted winter tyres from a variety of manufacturers for more than 20 years, but has now selected Michelin cold weather tyres exclusively for its fleet of 42 cars and 25 luxury coaches and people carriers.

Mike Magowan, finance director for Ellisons Travel, said he had specified Michelin to ensure all the company’s customers, including airline pilots for both Thomson and Thomas Cook, reached their destinations in the safest possible manner. 

He explained: ‘The well-being of our customers and drivers is a paramount consideration for Ellisons Travel, so we want our vehicles to be fitted with the best possible equipment should the weather turn for the worse. 

‘We cannot afford to have our vehicles getting stuck or having tyre issues, so this year we have chosen to fit our fleet with Michelin tyres as we believe they can help us achieve a more reliable service and a safer journey for our clients.
‘As a fleet, we would never consider using summer tyres throughout the winter, especially with the harsh and unpredictable weather that we have seen in recent years. The improved traction and stopping distance makes a phenomenal difference.’

Ellisons Travel, based in Merseyside, adopted a full Michelin tyre policy earlier this year after its fleet of cars achieved 30% extra mileage compared to its previous tyre of choice. 

The travel company, which specialises in luxury hospitality transport, began fitting a variety of Michelin Alpin tyres in October and plans to have its fleet fully converted by the end of this month.

Specsavers partner with Licence Bureau to improve driver eyecare

SPECSAVERS Corporate Eyecare has partnered with the Licence Bureau to improve driver eyecare.  
Specsavers is offering a special deal for the Licence Bureau’s clients which includes £20 off glasses at Specsavers and a drivers’ pack to improve awareness about the importance of eyecare and driving.

Research which the Licence Bureau, which checks the driving licences of at-work drivers, has carried out among 10,000 drivers shows that 41% have not had their eyes tested in the last two years. Eye tests are recommended every two years.  
Eyesight can deteriorate over time without the individual noticing and it is particularly important for drivers to ensure they have good eyesight, says Specsavers.

Malcolm Maycock, managing director of the Licence Bureau, said: ‘We want to raise awareness of the importance of good eyesight for drivers and we’re very pleased to partner with Specsavers Corporate Eyecare to encourage more regular eye tests.’   

Fleets urged to back national campaign during Road Safety Week

A NATIONAL campaign is appealing to drivers to GO 20, to bring about a 2012 legacy of safe walking and cycling for everyone. 
Brake, the road safety charity, is appealing to drivers to slow down to 20 mph around homes, schools and shops, and calling for 20 mph limits in built-up areas, so children and adults can walk and cycle for their health and enjoyment, and for cheap and sustainable travel, without being endangered.
Fleet operators and suppliers nationwide are helping to promote the life saving slow down message by getting involved in Road Safety Week, which runs until Sunday (November 25). It is coordinated by Brake, and mobilises staff and communities in awareness-raising activities.
Thousands of organisations, schools and community groups around the UK are taking part in the Week to get the message across about how we can make roads safer and prevent needless tragedies. 

Brake is encouraging companies, particularly fleet operators, to take advantage of the event to promote safe driving to staff and show their commitment to road safety in the wider community. 
The GO 20 campaign is highlighting that slower speeds in towns, cities and villages can help deliver a post-2012 legacy of active communities, and prevent devastating pedestrian and cyclist casualties, which increased in 2011.

Many authorities are already recognising the benefits of 20 mph by implementing town and city-wide 20 limits, says Brake. However, GO 20 calls for: more authorities to do that; the Government to work towards 20 mph being the norm in communities; and drivers to pledge to GO 20 around homes, schools and shops, even where 30 limits remain.

Julie Townsend, deputy chief executive of Brake, said: ‘GO 20 is all about enabling people to walk and cycle without fear or threat. If we are to bring about a 2012 legacy of more active communities, we need to make our streets and communities safer places. 
‘Fleet operators can play an essential role in bringing this about, by ensuring their drivers always put protecting people first, and understand the vital importance of slowing down. 
‘Our main message in Road Safety Week is appealing to drivers to stay well within limits, and slow down to 20 around homes, schools and shops. It makes roads safer for walking and cycling, and makes little difference to journey times.’
Fleets told to get wheels in motion to enter the RoSPA Awards

A FINAL countdown has begun for companies seeking to win the Royal Society for the Prevention of Accidents’ Management of Occupational Road Risk (MORR) Awards.

MORR Awards, sponsored by Allianz, are part of RoSPA’s Occupational Health and Safety Awards. They are open to firms with employees who drive for work and which demonstrate excellence in managing work-related road safety. Registration for the awards closes on December 3.

Judges are looking for evidence of best practice in areas from driver training to monitoring safety with support from historical performance data.

Other elements include how the company investigates accidents and implements the lessons learned, standards and targets, communication of occupational road safety information within and outside of the organisation, and monitoring systems of road risks.

Entrants will be eligible for bronze, silver and gold achievement awards, along with the top prize of the MORR trophy to the firm that has most effectively managed its occupational road risks over the past year.

Tesco Dotcom has won the MORR trophy for the past four years in a row and was praised last year for not resting on its laurels and improving systems by developing its own driver training programme.

For more information on the RoSPA awards scheme call 0121 248 2090 or email awards@rospa.com.

Model update________________________________________________

All-new Mazda6 delivers top performance without engine downsizing

COMPANY car drivers can obtain the seemingly impossible of top-notch diesel performance with class-leading emissions and excellent fuel economy courtesy of the all-new Mazda6, according to the manufacturer.

Thanks to Mazda’s breakthrough SKYACTIV technology, engineers say they have been able to deliver upper medium-segment leading environmental-friendliness without resorting to the smaller engine displacements of some rivals.

The all-new Mazda6 range goes on sale in January next year in saloon and Tourer body styles with company car drivers having a choice of two diesel and two petrol engines and six trim levels (SE, SE-Nav, SE-L, SE-L Nav, Sport and Sport Nav).

The diesel engines are the 2.2 litre SKYACTIV-D 150 PS and 175 PS and the petrol engines are the 2.0 litre SKYACTIV-G 145 PS and 165 PS.

Notably with diesel power, some manufacturers have introduced smaller engines into their CD segment model ranges in a bid to win over company car drivers searching for low emission, fuel-sipping models.  
However, with models such as the Ford Mondeo and Volkswagen Passat the compromise is a loss of power and therefore performance, points out Mazda, which says its unique SKYACTIV technology delivers major fuel savings and emission reductions without any power or performance compromise.

Indeed, the ‘low power’ version of Mazda’s 2.2 litre SKYACTIV-D offers 150 PS on tap, the lowest emissions figure in the class of 108 g/km and 67.3 mpg with all three numbers significantly better than those offered by the 1.6 Mondeo TDCi and 1.6 Passat TDI (see chart below).

As a result, the all-new Mazda6 Saloon SE Nav with a P11D value of £22,340 has lower emissions than the equivalent Passat (£21,710) and the rival Mondeo (£21,740), which means that company car driver benefit-in-kind tax bills are lower (see chart below).

Diesel sales are expected to account for perhaps as many as 90% of all-new Mazda6 company car CD segment sales.

Mazda head of fleet Steve Tomlinson said: ‘The all-new Mazda6 is the no compromise choice for company car drivers. They can have power, performance and driving fun with low emissions and excellent fuel economy due to our SKYACTIV technology. That cannot be obtained from rival manufacturers who have resorted to smaller engine displacements in pursuit of emission and fuel economy improvements.

‘On top of all that company car drivers’ save themselves money with the 2.2 litre SKYACTIV-D 150 PS engine powering the all-new Mazda6, having the lowest emissions figure in the class. That also translates into Class 1A National Insurance savings for employers.’
Diesel model competitor comparisons

	 
	Mazda6 2.2D
SE Nav 
	Ford Mondeo 
1.6 TDCi Zetec
Business Eco 
	VW Passat 1.6
1.6 TDI BlueTech
Highline

	P11D value
	£22,340
	£21,740 
	£21,710

	Power (PS)  
	150  
	115
	105

	CO2 (g/km) 
	108
	114
	114

	BiK 20%/40% 
	£55/£111 
	£58/£115  
	£57/£115

	Fuel (mpg) 
	67.3 
	65.7 
	65.7

	0-62mph (seconds)
	9.1   
	11.9  
	12.2


Peugeot launches new-look RCZ sports coupé

THE restyled, new Peugeot RCZ which had its world premiere at September’s Paris Motor Show will be launched in the UK in January 2013.
Central to the restyle of the sports coupé is an update to the vehicle’s front face, reinforced by an enhanced specification, a wider choice of equipment options with new colour and trim combinations.

For the UK, the new RCZ retains its two-level Sport and GT range line-up. RCZ Sport continues with 18-inch ‘Original’ alloy wheels and a host of features including dual-zone air conditioning, rear parking aid and USB box with Bluetooth plus automatic lighting. New options on RCZ Sport include half leather and leather/ Alcantara trim treatments.

At the GT level, chosen by more than 80% of customers, the new RCZ is fitted with 19-inch ‘Technical’ alloy wheels as standard. The model is also equipped with interior sports kit, complete with sports steering wheel and gear lever. Available as an optional choice are new matt black roof arches and there are new body transfer decals and more alloy wheel options.

On-the-road prices for new RCZ Sport start from £21,595, an increase of £385 over the current RCZ Sport, with a ‘price walk’ of £2,400 to the GT with an on-the-road start price of £23,995. Deliveries commence from the second week of January 2013.

Peugeot will give the range a further boost towards the end of 2013 with the launch of the 260 bhp RCZ R.
CAP hails Skoda Rapid as a clever move ‘back-to-the-future’

SKODA’S move back into the traditional mid-size family car segment with the new Rapid has been applauded by CAP Monitor, the independent benchmark guide to the future used values of today’s new cars.

According to CAP Monitor the launch of the Rapid also represents a clever tactical move by Skoda to exploit a growing appetite for basic, well-engineered value for money cars which will appeal to families and company car drivers alike.

CAP believes Skoda has stolen a march on its European rivals by moving away from the small/medium people carrier and returning to a more traditional car design.

The Rapid has been launched with just three models in the range - a tactic that CAP believes will work well in the future used market by reducing the chances of trade caution that often besets other manufacturers with more complex ranges.

CAP Monitor editor, Jeff Knight said: ‘At first glance the Skoda Rapid is a car that simply does a basic job well at a value for money price but that interpretation misses the key point.
‘By departing from the pack and staying away from the typical small people carrier design that has become the norm in recent years, Skoda has created a car whose time is now.

‘While everyone else seems to be constantly trying to re-invent the wheel and create fresh demand for something brand new, Skoda has slipped in with something we believe many people will want both as a new and a used car.

‘It’s a clever tactical move, in our view, to create a vehicle that probably won’t set the pundits’ hearts racing but will appeal directly to cost-conscious families and company car drivers looking to keep their P11D tax payments as low as possible.

‘Making a smaller family vehicle that starts under £13,000 without taking the well-tested MPV route is a genuine back-to-the-future move by Skoda and a very interesting tactic.’

Knight expects the Rapid to compete strongly not only with the rest of the C sector small family car bracket but also steal sales of more premium vehicles in the late plate (nearly new) used car market.

He said: ‘We believe many car buyers are suffering what we call ‘innovation fatigue’. Cars are loaded with gadgetry and features in what has become a kind of specification arms race. In many cases, people simply don’t need everything available to them in the modern vehicle.

‘Suddenly Skoda has revealed a car that makes no attempt to fight in that battle and also cleverly provides a real challenge to the emerging far eastern brands that have stolen so much ground on the European manufacturers in recent years.

‘And by having a simple line-up of S, SE and Elegance, any future caution about model identification in the trade will be averted.’

Future residual values for the Skoda Rapid are forecast between 31% and 33% of cost new, after three years/60,000 miles, depending on the specific model.

Mercedes debuts ‘intelligent drive’ technology on new S-Class

MERCEDES-Benz is merging safety and comfort features to create an initiative called ‘intelligent drive’, which will debut in the next generation of the new S-Class.

Promising to make driving an ‘even safer and more comfortable experience’, the next S-Class, which receives its premiere next year, will, says Mercedes-Benz, play its part as a trailblazer.

‘The intelligent assistance systems of the future will be able to analyse complex situations and recognise potential dangers out on the road with the aid of improved environment sensor systems even more accurately than today,’ said Professor Dr. Thomas Weber, member of the Daimler board of management responsible for group research and head of Mercedes-Benz cars development. 

‘Figuratively speaking, the next S-Class won’t just have eyes at the front; it will have 360-degree all-round vision.’

The new systems are said to hold tremendous potential for either preventing accidents or mitigating their consequences, according to Weber. 

He highlighted the new BAS PLUS assistance system with Cross-Traffic Assist research for which shows that it could either prevent or lessen the severity of 27% of all accidents at road junctions resulting in personal injury. 
Below is a summary of the new assistance systems and those with notably enhanced functionality:

· DISTRONIC PLUS with Steering Assist helps drivers to guide the vehicle in its lane and can follow the vehicle in front in slow-moving traffic automatically.
· For the first time, the Brake Assist system BAS PLUS with Cross-Traffic Assist is able to detect cross traffic and also pedestrians, and if necessary boost the braking power applied by the driver accordingly.
· PRE-SAFE® Brake can detect pedestrians and initiate autonomous braking to avoid a collision at speeds up to 50 km/h.
· PRE-SAFE® PLUS can recognise an imminent rear-end collision, prompting the PRE-SAFE® system to trigger occupant protection measures. It can also firmly apply the stationary vehicle’s brakes in the event of a rear-end collision to prevent secondary accidents.

· With PRE-SAFE® Impulse, drivers and front passenger are pulled away from the direction of impact by their seat belts at an early phase of the crash before the resulting occupant deceleration starts to increase. That can substantially reduce the risk and severity of injuries in a frontal collision.
· Active Lane Keeping Assist can detect oncoming traffic and when the adjacent lane is not clear, and prevent the vehicle from leaving its lane unintentionally by applying the brakes on one side.
· Adaptive Highbeam Assist PLUS allows the main-beam headlamps to be kept on permanently without dazzling traffic by masking out other vehicles in the beams’ cone of light.
· Night View Assist PLUS can alert the driver to the potential danger posed by pedestrians or animals in unlit areas in front of the vehicle by automatically switching from the speedometer display to a crystal-sharp night view image and highlighting the source of danger. A spotlight function is furthermore able to flash at pedestrians detected ahead.
· ATTENTION ASSIST can warn of inattentiveness and drowsiness in an extended speed range and notify the driver of their current state of fatigue and the driving time since the last break, as well as offering an adjustable sensitivity setting.

In addition, Mercedes-Benz is further increasing protection for passengers in the rear with the active seat-belt buckle and the beltbag. In contrast to many other manufacturers, the seat belts in the rear already include belt tensioners and belt force limiters today.

The new S-Class will also be the first vehicle in the world not to be equipped with a single light bulb as standard. 

Volvo starts production of the world’s first diesel plug-in hybrid

VOLVO Car Corporation is now ramping up production of the new V60 Plug-in Hybrid ahead of first customer deliveries in early 2013. 
After the initial batch of 1,000 model year 2013 cars, production will increase to 4,000-6,000 cars from model year 2014.

The assembly of the world’s first diesel plug-in hybrid is rolling off the same production line as the regular powered V60, V70, XC70, S80 and XC90 models at the Torslanda plant in Gothenburg.

The first year’s 1,000-car batch has sold out even before the car has reached the showrooms and the order books for next year’s cars are already filling up, says Volvo.

Manufacturer news___________________________________________

BMW takes lead in car digital radio revolution

ALL carmakers will follow BMW’s lead as the first major motor manufacturer to roll-out digital audio broadcasting (DAB) radio as standard across all models, according to CAP, the vehicle information experts.
BMW says DAB will become standard across its entire model range from January 2013.
The manufacturer says the move will see it establish a marked lead in the switch over to digital radio compared to its competitors and comes soon after it offered owners of older BMWs the chance to upgrade their vehicles with a retrofit solution.

The 360 degree solution to the forthcoming digital switch over means no BMW owner of a modern vehicle will have to go without in-car entertainment when analogue radio broadcasts are discontinued. 
DAB radio will be fitted as standard from the entry level BMW 114i three-door Sports Hatch all the way up to the BMW 760Li. No other mainstream premium manufacturer, says BMW, currently offers such a breadth of in-car entertainment.
Analysis by CAP reveals relatively slow penetration of DAB radios across the car market over the past two years. 
But CAP experts believe BMW’s move is a shot in the arm for DAB take-up in the UK which will lead the market to full adoption over the next 12 to 18 months.

The news comes amid speculation that the slow adoption of DAB by British radio listeners in general will force a delay in the analogue signal switch-off, which was originally planned for 2015. The Government has promised to maintain the analogue signal until 50% of radio listening is via a DAB receiver but the current figure stands at 31%.

Observers have speculated that up to 25 million cars could be left with no radio signal after the switchover but CAP is confident that the new car market will be fully geared to the change, whenever it occurs.

CAP new vehicle data expert David Saville said: ‘In the first quarter of 2010 only 3.8% of vehicles registered had DAB radio as standard, with 33% of the remainder of those sold having it available as a cost option. By the third quarter of this year 25.5% of cars registered had DAB as standard and 26% of the remainder of those sold had it available as a cost option.

‘BMW’s announcement is a real shot in the arm for a less piecemeal approach by the industry to DAB. Whether it’s in 2015 as originally planned, or later, DAB will be essential rather than a ‘nice to have’ option. 
‘Experience shows us that where the Germans lead in the car market, others follow, and we therefore expect most manufacturers to start making DAB standard across their ranges in the coming year to 18 months.’

BMW’s announcement follows the decision of the BMW Group to fit new Minis with digital radio as standard from September 2010.

Minister for Culture, Communications and Creative Industries Ed Vaizey says the Government plans to make a radio switchover announcement in 2013 and that the BBC is actively building DAB coverage out towards 97%.

Meanwhile, motor manufacturers including Ford, Vauxhall and Volkswagen have already announced plans to accelerate their transition to providing digital radio as standard in new models. Ford says that more than 50% of its new UK cars now came with digital radio as standard.

Ford Ennals, CEO of Digital Radio UK, welcomed the BMW announcement. He said: ‘As we head towards the radio switchover, I’m pleased that BMW UK is launching DAB digital radios in all their new models - this is a tipping point in the transition to having digital radio in all new cars.’

Tim Davie, the BBC’s acting director general, said: ‘While it is encouraging to see record numbers for BBC digital stations, the real breakthrough will come when DAB radio is in all cars. Therefore, it is excellent news that while the BBC builds out coverage, more and more car manufacturers are now announcing that DAB will be standard fit in all their models.’
The benefits of DAB have been compared to the switch over from AM to FM as the preferred medium. Digital radio offers greater choice to listeners with better reception and superior sound quality. Currently 94% of the UK is covered by DAB signal with approximately 24 million listeners a week using the format at least once.

Manganese gets boost as taxi fault problem is solved

AN engineering solution to the steering fault problem that hit the TX4 model taxi contributing to manufacturer Manganese Bronze slipping into administration has been found.


Since being appointed, the joint administrators have focused their resources on developing and testing a solution to repair the steering manufacturing defect as quickly as possible, working closely with London Mayor Boris Johnson, Transport for London (TfL), the Licensed Taxi Drivers’ Association (LTDA), other drivers’ organisations and the Vehicle Certification Agency (VCA). 
The administrators have now confirmed they have secured supply chain availability and logistics to begin a rapid replacement of the affected parts in the recalled fleet with new steering boxes from a UK supplier. The programme of works has started and is targeted for completion by December 14. 

Matthew Hammond, joint administrator and PricewaterhouseCoopers partner, said: ‘I fully appreciate the difficulties that the recall has created for individual taxi drivers, fleet operators, dealers and availability of taxis in the London black cab market. I hope that within a matter of weeks we will have addressed the main difficulties faced by drivers and the under-supply of vehicles to the London black cab market. 
‘We are working to get taxis back on the road as quickly as possible but clearly, with the large number of vehicles affected in London and also in the regions, this work will take several weeks to complete.

’The support of the Group’s management, employees and unions has been outstanding and a critical factor in getting to this stage. We are grateful for their ongoing support and resolve, and we all remain focused on securing the future of the company.’

The joint administrators say they will continue to work closely with The Mayor, TfL and others, providing progress updates until work is completed. 
They will also shortly commence deploying new replacement parts to the 500-strong fleet of new unregistered vehicles currently in the Group’s stock holding. Once the new components have been fitted the new unregistered vehicles will be considered for release into the market in early 2013.
Light commercial vehicles______________________________________

Residual value update_________________________________________

Manheim Remarketing achieves ISO 14001 certification 

MANHEIM Remarketing has been awarded the international ISO 14001 Environmental Management Standard, making it the first of the UK’s ‘big three’ remarketing businesses to have successfully completed the comprehensive audit process. 
The two-year assessment programme has involved employees across the whole organisation engaging in training days and internal reviews, with the final formal audit taking place this autumn. 

Pete Lacey, Manheim’s group risk manager, said: ‘We have achieved a significant reduction in our environmental impact across all of our locations. We now have greater environmental compliance awareness across the organisation, as well as a higher level of engagement with corporate responsibility.

‘To deliver on our environmental commitments, the Manheim team has worked closely with both internal and external partners to the business. The focus has been on recycling at every opportunity, carefully disposing of hazardous material and looking at ways to reduce the total fuel used across the business. We are also proud that many of our preferred suppliers, such as PJM Valeting, have joined us on the journey to environmental best practice.’
PJM Valeting, which operates vehicle preparation facilities across Manheim’s UK sites, has been awarded the five star mark by the Green Achiever Scheme, which endorses businesses that strive towards environmental best practice.

Mike Pilkington, Manheim’s chief strategy officer, added: ‘At Manheim, we are playing a key role in setting the standards and benchmarks by which the industry will be measured, which is why I am delighted that we have achieved the ISO 14001 standard on our first attempt.’
Manheim Glasgow increases car volume 50%
THE Glasgow branch of the world’s largest vehicle auction business, Manheim, is celebrating after increasing its annual offering of cars by almost 50%. 
The site will now see more than 16,000 cars offered for sale each year, with auctions taking place on Tuesdays and Thursdays.

The auction centre has experienced significant growth over the past 18 months, winning large dealer vendors such as Parks Motor Group, Phoenix, Peter Vardy, Eastern Western Motor Group and Taggarts. 
The Glasgow site has also secured additional business from one of Europe’s leading, independent, family-run motor groups and has, most recently, signed a deal with Lomond Audi, which will see an increased premium car offering at the centre’s Tuesday sale. 

Manheim Auctions Glasgow is a 10-acre site, open six days a week and offering more than 20,000 vehicles per year, including cars, vans, trucks, and plant vehicles. Car sales take place at the centre on Tuesdays and Thursdays. 

Politics and regulation_________________________________________

UK is risking lives with high drink-drive limit, says GEM

ENGLAND, Wales and Northern Ireland should follow the lead of Scotland and take measures to introduce a lower drink-drive limit.

MSPs have voted overwhelmingly to back the Scottish Government’s plan to cut the drink-drive limit. The limit is now expected to be lowered from the current UK-wide level of 80mg/100ml of alcohol to 50mg/100ml following a consultation that ends next Thursday (November 29).
GEM Motoring Assist, road safety organisation and breakdown cover company, says the rest of the UK should follow suit and stop putting lives at unnecessary risk.

Should Scotland make the move, it will bring it in line with the majority of Europe, leaving the rest of the UK as the only nation, alongside Malta, not to have the lower limit. 
While Northern Ireland’s ‘Road Safety Strategy to 2020’ includes a commitment to lowering the drink-drive limit, England and Wales appear to be lagging behind.

David Williams, CEO of GEM Motoring Assist, said: ‘There is no doubt that lives would be saved, year-on-year, with a lower drink-drive limit. Ideally, no one would get behind the wheel after a drop of alcohol, however, any lowering of the limit will help lead to a reduction in those that are inclined to do so.

‘As we approach the festive period, it is a really important time to get this message across. The devastation that comes with the loss of a loved one through any accident, let alone a drink-driving accident, is unimaginable and we believe that with the introduction of a lower drink-drive limit a number of these unnecessary deaths will be avoided.’

Although the Scottish move is welcomed by GEM, the difference could present some difficult situations for UK drivers.

Williams said: ‘What makes this change potentially very challenging for UK licence holders is that different laws will apply, rather than a consistent ruling, throughout the United Kingdom. 
‘So, losing your driving licence in Scotland for a drink-driving offence could be the equivalent of a warning in England. There is no doubt that the UK should be in union about this, and in line with the rest of Europe, as we show zero tolerance for drink-drivers who put lives at risk.’
Dealer news__________________________________________________

Grosvenor launches dealership finance division

GROSVENOR Contracts has launched a new division to provide vehicle dealerships with an alternative source of contract hire and leasing for their fleet customers.

Called Grosvenor Corporate Finance, it is headed up by Giles Bolton who has extensive experience of dealership finance and the importance of providing fast quotations, quick underwriting decisions and a two-way reciprocal relationship.

He said: ‘Corporate business is vital to dealerships but reliant on good finance partnerships. Working closely with proactive and determined contract hire providers can help make or break deals because when a business client shows an interest in leasing vehicles under a contract hire agreement the process of underwriting, quotations and the associated paperwork must be slick, fast and professional.

‘Underwriting acceptance levels currently sit at around 50% for small to medium sized business and having previously worked for manufacturer finance teams I know from personal experience how incredibly frustrating it can be for dealerships to have to wait for credit decisions because the opportunity can be lost. 
‘This is why Grosvenor Corporate Finance has been set up with efficiency in mind, fast underwriting decisions and competitive pricing.’

Grosvenor Contracts claims to be the UK’s largest independent contract hire company.

General motor industry news___________________________________
Pump prices fail to reflect fall in wholesale fuel cost

BUSINESSES and drivers filling up with fuel continue to be short-changed with pump prices failing to fall in line with wholesale prices, according to AA research.

Across Europe, the wholesale price of petrol fell from around 54p a litre at the beginning of October to around 45p by the end. With VAT, that should have knocked average UK petrol prices down by 10p to 11p a litre, according to the AA. 
However, after reaching a plateau of around 139p a litre in mid October, UK petrol pump prices were down by less than 4p a litre by the start of this week.
In the past month, the average UK petrol price has fallen 3.87p a litre, from 138.95p to 135.08. Diesel prices are down 1.85p a litre, from 143.74 to 141.89. 
The research reveals that, despite the threat of an Office of Fair Trading investigation of the road fuel market, conditions that led to drivers and businesses being short-changed at the pump in the spring have happened again.

Six months ago, the value of wholesale petrol across Europe had fallen $220 a tonne between mid April and the first week of May, the equivalent of 11p-12p a litre at the pump with VAT. However, by mid May, only 4p of the saving had been passed on at the pump.

The AA is now able to match movements of UK wholesale prices for petrol with ethanol and diesel with biofuel against price movements at the pump. These show that, since early October, the wholesale price of unleaded with ethanol has fallen from around 53p a litre to around 45p at the start of November - equivalent with VAT to a 10p drop at the pump.

During the same period, the wholesale price of diesel with biofuel fell from around 56p a litre in early October to around 52p at the start of November - equivalent with VAT to a 5p a litre drop at the pump. 
However, average diesel pump prices have fallen only 1.85p a litre between mid October and mid November - changes in wholesale prices typically take 10-14 days to be reflected at the pump.

AA president Edmund King said: ‘It should beggar belief that, after the trauma of high fuel prices in the spring, the same thing should happen again six months later. But we are talking about the fuel industry. 
‘Recent political focus has been on the 3.02p-a-litre fuel duty increase, scheduled for January 1, 2013, either ignoring or unaware that duty’s ugly sister, unrestrained wholesale prices, has been running rampant in the fuel market.

‘The Government momentarily had a grip of this monster when the previous Transport Secretary [Justine Greening] called in the industry to agree wholesale price transparency. 
‘This initiative stalled when the Office of Fair Trading called for information on road fuel pricing - to which the industry has responded by pumping up wholesale prices and then not passing on cost savings in a timely fashion.’
People on the move____________________________________________

Mercedes-Benz finalises revamp of fleet team

MERCEDES-Benz UK has revitalised its line-up of fleet strategic account managers. 
The revamp comes amidst fleet growth figures of 12.2% despite a falling market and adds to the implementation of the company’s Direct Sales Programme in April this year with the launch of the new A-Class imminent. 
Both serve as evidence, says the manufacturer, that Mercedes-Benz is continuously seeking ways to improve its approach to fleet business.

Commenting on the completion of the new team Nick Andrews, head of fleet at Mercedes-Benz UK, said: ‘The new strategic account management team highlights continued progress at Mercedes-Benz UK and promises to both give our customers the level of dedicated service they deserve, as well as enable us to become easier to do business with.

‘We are looking to build on the strong sales success we have been enjoying and with our new team of talented and experienced strategic account managers I believe we have the ability to grow sales even further. The improvements we have made this year are indicators that Mercedes-Benz is continuing to strive for excellence in customer service for its fleet customers.’

The fleet strategic account managers will form a seven-strong team reporting directly to Sally Dennis, national fleet sales manager, each tasked with managing a specific region of the Mercedes-Benz UK operations.

James O’Reilly will cover the Scotland and Northern Ireland regions. Previously a relationship director within Lombard’s technology services division, he brings motoring experience from his time as an area sales manager for CNH Capital Europe, part of the Fiat Group.

The Northern region will be directed by Sam Ragheb, who has spent seven years within the Volkswagen Group working with the Audi and SEAT brands as a fleet sales manager and a key account manager respectively.

Damien Rigby has been promoted within Mercedes-Benz UK from his previous role as a district fleet manager and he will be responsible for the Midlands and North Wales regions.

The East Midlands and North London territories will be overseen by Peter White, who is leaving his current role as AMG product executive at Mercedes-Benz UK and will join the new team from January 2013. He previously worked as product executive for compact cars and Smart and has been with the company since 2006.

Simon Lewis heads up the South East and South London regions and brings over 10 years of business-to-business and fleet experience gathered at BMW, Audi, and more recently at Infiniti Europe as a UK fleet sales manager.
The South West and South Wales regions have been taken over by Alex Anderson who brings with him 14 years of experience gathered at Volkswagen and Audi as a fleet sales manager.

Finally, Rob Morris looks after public sector affairs. He previously worked as a fleet sales manager for Skoda for seven years.

UK Kia chief moves to head European operations

MICHAEL Cole, managing director of Kia Motors (UK), has been appointed to the role of chief operating officer at Kia Motors Europe.

Taking on the role this week Cole, who will be based in Frankfurt, has been at Kia in the UK since August 2009.
The former Toyota executive will lead the further growth of the Kia brand throughout Europe alongside President Brandon Yea and takes up the role relinquished by Paul Philpott who returned to the UK operation in July this year as the first non-Korean President at any Kia subsidiary in Europe.

In the new role he will be responsible for all of Kia’s pan-European operations including sales, marketing and aftersales as well as managing relations with the company’s manufacturing facility in Žilina, Slovakia.

Cole (48) joined Kia after 15 years with Toyota in the UK, where he rose to become UK sales director. He previously spent 10 years in the Ford dealer network.
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The Editor’s View











ADVANCES in technology and engineering inevitably bring about greater choice. However, sometimes that choice can be confusing and rather than embracing change, people often embrace the status quo. Such thoughts occurred this week. First GE Capital’s Fleet Services division issued a press release suggesting that company car drivers needed educating to ensure the benefits of the latest wave of hybrid models such as the Vauxhall Ampera and plug-in Toyota Prius were understood. Then CAP applauded Skoda for its Rapid model suggesting that it embraced a ‘growing appetite for basic, well-engineered value for money cars which will appeal to families and company car drivers alike’. Choice is often good, but as one manufacturer creates a niche sector so others follow. Some manufacturers’ model line-ups are wholly confusing to those in the industry let alone those who look at the market every few years when they require a new or used model. Perhaps that is the same with alternative power trains and without education demand will be stuck in the slow lane as users stick to what they know.
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