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Autumn Statement____________________________________________

Chancellor cancels January fuel duty increase

THE Government has bowed to business and public pressure and cancelled the 3.02p per litre fuel duty increase that was planned for January 1, 2013.

In addition, Chancellor of the Exchequer George Osborne said in his Autumn Statement yesterday (Wednesday, December 5) that the Government would defer the 2013/14 increase from April 1, 2013 to September 1, 2013 with any future increases in duty taking effect from September 1 in subsequent years for the duration of the current Parliament.
The moves mean, according to the Chancellor that fuel duty will have been frozen for nearly two and a half years and, as a result of Government intervention, pump prices were currently 10p per litre lower than under the previous Government’s plans
Government calculations show that had the duty escalator been implemented then duty would be at almost 68p per litre by 2014/15, instead it will be at about 57p a litre.

The Government said its actions in respect of fuel duty amounted to a £19 billion package of support over the current Parliament to 2015/16, meaning that it would cost the typical motorist £5 less to fill up their tank every time they visited the pump from January 2013, and £8 less by the end of the Parliament. 
As a direct result of Government action, fuel duty in real terms is forecast to fall over the current Parliament by 8%. Had the Government implemented the fuel duty escalator, as proposed by the previous administration, rates would have increased by 7%, claimed the Chancellor.

Nevertheless, while there was a broad degree of welcome that the scheduled January rise had been axed, some organisations said the Chancellor should have gone further to help businesses and private motorists by actually cutting duty.

ACFO chairman Julie Jenner said: ‘The Chancellor’s decision to cancel the scheduled 3.02p per litre rise in fuel duty planned for January 1, 2013 is welcomed. 

‘The Chancellor’s Statement clearly clarifies that businesses can plan their fuel budgets and journey management strategies for the next eight months without fear of further fuel duty rises.

‘That is a great help. However, the Chancellor could have truly kick-started economic recovery by cutting fuel duty with immediate effect.

‘Pump prices are already at, or close, to record levels, and while the decision on duty will not immediately increase fleet costs the Chancellor has done nothing to reduce the cost of fuel for employers and private motorists.

‘Cars and commercial vehicles are a business necessity for the vast majority of organisations which remain burdened by extremely high fuel prices.’

James Hookham, managing director - policy and communications at the Freight Transport Association, said: ‘This early Christmas present from the Chancellor is a good start, but we will not let this issue go. Spiralling fuel costs have a devastating impact on haulage businesses, their customers and ultimately everyone through the price of goods on the shelves, and the campaign for a fairer deal will continue.

‘While we are relieved that the immediate danger has passed, in order to get the UK back on the road to economic recovery it is vital that we have a cut in fuel duty  and a long-term strategy to prevent future rises and uncertainty.’

Geoff Dunning, chief executive of the Road Haulage Association, said: ‘The fact remains that for many hauliers, this latest move will only be seen as a delaying tactic.’ 
Brian Madderson, chairman of the Petrol Retailers’ Association, said: ‘After sustained lobbying, the message is finally getting through to Government of the vital place of road fuel in the budgets of both businesses and consumers. The increase with VAT would have pushed up pump prices by 4p per litre.

 
’The Chancellor has also taken steps to help cash strapped households and small firms including independent forecourt operators by deferring the inflation only’ duty increase due April 1 next year until September 1 next year. 
‘Based on a projection of the Retail Price Index by the Office for Budget Responsibility, this could have led to pump price increases up to 3p per litre before the economy had time to recover. Deferring the increase is a pragmatic decision but the Association will continue to lobby to have this rise also cancelled.’
David Brennan, managing director of LeasePlan UK, said: ‘UK fuel prices remain among the highest in the world, placing a financial strain on many businesses. The Chancellor’s decision to permanently cancel the planned fuel price hike will help ease the burden on UK motorists and businesses.’

Plans for company car tax incentives for ‘ultra low emission vehicles’

THE Government is to consider the case for providing time-limited incentives through company car tax to encourage the development and uptake of ‘ultra-low

emission vehicles’.

The surprise proposal contained in the small print of the papers accompanying the Chancellor’s Autumn Statement, follows a comprehensive announcement in this year’s spring Budget of the shape of company car benefit-in-kind tax up to and including 2016/17.

However, the Government’s proposal was short of detailed and did not reveal what its definition of an ‘ultra-low emission vehicle’ was. 

But, the document did refer to ‘ensuring that all company cars are subject to a fair level of taxation’. 
The Government says it will seek the views of car manufacturers and motoring groups ahead of Budget 2013, which is expected in March.
The announcement could be interpreted as a Government U-turn having announced in the spring that from 2015/16 all company cars with emission levels below 95 g/km will be taxed at 13%.

That means that any company car drivers choosing an electric vehicle will see their benefit-in-kind tax bill increase from 0% - a move that was widely criticised at the time with many commentators saying that it spelt the death knell for corporate demand for electric cars before it had taken off.

Similarly, drivers of a company car with emissions of 1-75 g/km will see their tax bill rise from 5% (8% for diesel cars) in 2012/13 to 13% in 2015/16 (16% for diesel cars) and those at the wheel of a car with emissions of 76-94 g/km will see their tax bill rise from 10% (13% for diesel cars) in 2012/13 to 13% (16% for diesel cars)  in 2015/16.

ACFO chairman Julie Jenner welcomed the announcement saying: ‘The Chancellor has promised to seek views ahead of Budget 2013 and we will ensure ACFO take part in those discussions to represent the views of our members.’  

But, she added: ‘It is critical that we understand from the Government what it defines as an ‘ultra-low emission vehicle’.

‘The increases in company car benefit-in-kind tax announced by the Chancellor in the last Budget penalise those employers and employees who have been doing exactly what the Government requested of them - choosing low emission cars.

‘Employers and company car drivers who take on board the Government’s signals by choosing ‘green’ vehicles need to be rewarded and not punished.

‘The Government must define what it means by an ultra-low emission vehicle - ACFO can help it do that - and then amend previously confirmed company car tax rates up to 2016/17 to encourage their uptake. 

‘If that means the Chancellor performing a U-turn on benefit-in-kind tax thresholds already announced in relation to electric cars and other vehicles with emissions below a certain threshold then that should happen at the earliest possible opportunity.’

Government road funding plans could signal move to tolling

ROAD tolling or charging could be back on the Government agenda as it says it is ‘assessing the feasibility of new ownership and financing models for the strategic road network’

The small print in the papers accompanying the Chancellor’s Autumn Statement signalled that the Government would report on progress in the New Year.

Nevertheless, it can mean only one thing and that is some form of tolling or road charging will be introduced as the Government looks to encourage more private finance to further develop the UK’s road infrastructure.

The announcement was buried within a section of the documentation that said the Government was committed to ensuring that the road network was fit for the UK’s future transport needs. 
The Government says it is investing an additional £1.5 billion to enhance and improve the road network and reduce congestion. It highlighted a number of schemes including further improvements on the A1 to bring it up to motorway standard; building a new link between the A5 and M1 in the east of England; and tackling congestion around Junction 30 of the M25. 
ACFO chairman Julie Jenner said: ‘The Government’s headline announcement that it is to invest an additional £1.5 billion to improve the road network and reduce congestion is a positive sign.

‘However, in pursuing new funding methods that may lead to tolling or road charging the Government must be careful not to fuel inflation as businesses, particularly hauliers, pass on any rise in costs to consumers.

‘Similarly, the Government’s decision not to take any action to reduce fuel prices means that, over time, pump prices will undoubtedly rise. 

‘Rising fuel prices and the possibility of road tolls or another charging mechanism for road use means costs for owners/drivers of all vehicles will rise. 

‘A balance must be struck and ACFO will be seeking the views of members to take to Government to help formulate its funding strategy for future road building.’
David Brennan, managing director of LeasePlan UK, said: ‘The Chancellor’s pledge to invest £1.5 billion in road improvements recognises the importance of road mobility to our fragile economic recovery. Keeping Britain moving will keep the economy growing. 
‘But we are still waiting for construction to begin on the road schemes announced this time last year. We urge the Government to move quickly and deliver these much-needed upgrades. Further investment is still needed to tackle delays in many more areas around the country, which slow down drivers and hamper business efficiency.’

BVRLA repeats call for retention of 100% allowances on ‘clean’ cars 

The British Vehicle Rental and Leasing Association has reiterated its call for the leasing industry to retain its access to the 100% first-year allowances available on ultra-low emission vehicles. 

In the spring Budget, the Government announced that it would reduce the emissions threshold at which cars are eligible for first year capital allowances from 110 g/km to 95 g/km from April 2013, simultaneously saying that leased business cars would no longer be eligible.

The BVRLA was hoping the Chancellor would reverse his decision on leased cars no longer being eligible for the allowance in the Autumn Statement.


BVRLA chief executive John Lewis said: “We are due to meet with the HM Treasury officials this month and will remind them that all the benefits of these allowances would continue to flow through to business end-users, as they do now. 

“By removing the ability of the leasing industry to claim these allowances, the Government will just make it more expensive for businesses to run greener fleets. There is no logic to it. 

“As the vehicle leasing industry trade body you could say that we are biased, but the Committee on Climate Change, the Transport Select Committee and LowCVP are all in agreement.”

With a raft of changes to the business car tax regime due next April, the BVRLA has also urged the Treasury to provide full details of all transitional arrangements in the draft Finance Bill due to be published on December 11.

Fleet file_____________________________________________________

Fleet industry set to under go a ‘quiet revolution’ in 2013

OPPORTUNITIES to kick start a ‘quiet revolution’ across the fleet industry will outweigh the many challenges across the marketplace in 2013, according to New Year predictions from Roddy Graham, commercial director of the privately-owned vehicle management Leasedrive Group.

He said: ‘2013 is likely to prove no less tough than the year almost ended. Once again, the fleet sector will face many challenges but we believe the opportunities will outweigh these. 
‘Further consolidation is definitely on the cards which should prove positive for the companies involved and their customers. Continued focus on delivering added value as well as lower costs will be a pre-requisite to customer retention. 
‘In different areas of the fleet industry, the time is ripe to see the shoots of a quiet revolution in how we go about our daily lives. 
‘In that regard, city car clubs and a change to the way we rent vehicles could prove the catalysts we seek for a step change in urban mobility. 
‘And the internal combustion engine will make a vigorous fight back as electric vehicles start their own quiet but ultimately measured step forward, still hindered by lack of range, a proper re-charging infrastructure and lack of an industry standard plug and socket.’

Below are Graham’s 10 predictions for 2013:
1. Further industry consolidation - while private equity and venture capitalists will continue to look at the fleet sector as a low-risk opportunity to make money over the short-term, the real change is likely to come from more vehicle manufacturers taking an interest. As the foreign banks exit, witness ING, the original equipment manufacturers are taking a renewed interest in the sector as evidenced by BMW, which owns Alphabet and has acquired ING Car Lease. Leasing company consolidation will continue outside the top 10, where the fit makes sense, to refine the list of top players further. Ultimately, he envisages a top 25 Premier League and a First Division comprising the smaller sub-5,000 players. Such a classification would also better mirror the relative ease in securing overall funding.

2. Asset funding prospects to improve – last year Graham forecasted new funding entrants to the leasing market with an appetite for healthy profit. That has happened with other financial institutions looking at the sector as good risk, some from as far afield as Australia. That bodes well for the sector which could grow next year as a result. The caveat is the on-going Eurozone debt crisis, which may see further European financial institutions seek the exit door, especially given the torrid state of new car sales in continental Europe.
3. Cost to remain top priority - lowering costs for customers will continue to be their top priority as long as the tough economic climate remains. There are no magic solutions to saving costs but a mix of world class fleet management systems, integrated solutions and top quality people represent a heady potion for delivering extra value to cost conscious customers, according to Graham.
4. More city car clubs - fuelled by Generation iPod and with increased urbanisation and parking spaces at a premium, demand for car rental is set to rise and that, according to Graham, means car clubs. They could also be the catalyst for the adoption of more electric vehicles.

5. Vehicle rental re-invented - short-term vehicle rental companies could be at the vanguard of a radical change in vehicle mobility, according to Graham. In urban areas, constrained by lack of adequate parking, regular traffic jams and the high cost of vehicle ownership, town dwellers could turn to vehicle rental in droves as more rental companies offer rental by the hour and their technologies enable optimal vehicle utilisation by real-time vehicle positioning. Not only could vehicle rental companies revolutionise car rental as we know it but could take the car club concept to the next level, he believes. 
6. Communication critical to car salary sacrifice scheme take-up - companies have to be more creative with their total reward packages, which is where car salary sacrifice schemes come into their own, according to Graham. The only real obstacle to better employee take-up is scheme design and presentation, he says, with communication critical from the outset.

7. Fight back of the internal combustion engine - engineers will continue to squeeze extra performance, both in terms of power and fuel efficiency, while dramatically reducing emissions, says Graham. The current proposed change to F1 engine regulations in 2014 away from 2.4 litre, normally-aspirated V8 engines to 1.6 litre V6 turbo engines with energy recovery systems will be catch-up rather than trend-setting but can only boost the image of small capacity turbo power units, he says.
8. Electric vehicle recharging woes - the greatest challenge to electric vehicle adoption is the lack of a proper charging point network infrastructure and the different charging solutions offered by vehicle manufacturers and the lack of a standard plug and socket, believes Graham. 
9. Pump price increases - fuel at the pumps has risen by over 50% in the past five years and by an average of 18% over the last two so there is only one way for prices realistically to go - up. This means drivers will continue to downsize to counter rising fuel prices, according to Graham. 
10. Continued fleet management outsourcing - medium and large-sized organisations will continue to turn to fleet outsourcing with the specialist delivering a wide range of services including funding where required. Demarcation lines between leasing and fleet management companies are increasingly blurred but outsourcing tends to favour the latter over the former, said Graham.
Legislation vital for employee safety on the roads

UNEXPECTED research results have revealed just how vital it is for new legislation to be passed to make employees safe on the roads, it is claimed. 
Specsavers Corporate Eyecare says it was staggered to discover that among more than 200 employers surveyed (representing up to 356,611 employees), not one employer thought that it would raise the priority of eyecare in their organisation if an employee had an accident and it was found their eyesight was not good enough to drive without corrected vision (wearing glasses or contact lenses). 

Even if a corporate manslaughter charge was upheld against an organisation because an employee had driven with poor eyesight and caused a fatal accident, not one employer thought it would raise the priority of eyecare within their organisation.

Laura Butler, corporate account manager for Specsavers Corporate Eyecare, said: ‘Our research shows just how crucial it is for legislation to be implemented to ensure drivers have regular vision checks. This is something Specsavers has been calling for over many years. If employers are not likely to be spurred into action even by a fatality or legal action, then legislation must be put in place.’

The figures support this principle with more than half (58%) of employers believing legislation would be necessary in order to raise the priority of eyecare, even within their own company. The next most important factor to raise the priority of eyecare would be a greater understanding of eyesight requirements specifically relevant to driving. More than a third (36%) said this would be important and more than a quarter (26%) pointed to a greater understanding of the relationship between driving and eyesight. 

For nearly a quarter of respondents it is a monetary matter, with 24% of employers saying they would need to discover that providing eyecare to their drivers cost less than they expected, in order for eyecare to move up their agenda.

Butler continued: ‘The irony is that previous research has shown us that corporate eyecare does cost a great deal less than employers expect. It is time to cut the excuses and start putting far more emphasis on the importance of drivers actually being able to see clearly.’

Research highlights decline of company car and business mileage

NEW research reveals a huge decline in both company car ownership and mileage, particularly among professional men.

The report, which relies on old data for company car information, suggests that company car ownership per person fell by 20% between 1995/7 and 2005/7, from an average of 29 cars per 1,000 people to 23 cars per 1,000 people with all the decline occurring between 2000/2 and 2005/7. Over the same period, private car ownership increased steadily, from 390 to 458 cars per person - a rise of 17%.
The report reveals a very sharp reduction of nearly 60% in company car ownership

among ‘professionals’, and a smaller 25% drop among ‘employer/managers’.
The data also reveals that the biggest reduction in company car ownership has been among men, with the fastest rates of decline among men aged 30-39.

Looking at patterns of company and private car use, the report, highlights a significant decline in annual mileage of registered company cars, from 20,460 miles in 1995/7 down to 15,909 by 2005/7 - a decline of 22%; about three-quarters of that decline occurred during the first five-year period. 
The report goes on to suggest a 50% national decline in company car mileage over the 15-year period 1995 and 2010. In London, car mileage per person has fallen by about a third overall. But while company car mileage has dropped by 57%, private car use is down less at 24% 
It would appear, concludes the report, that the reduction in mileage is directly link to steep rises in benefit-in-kind tax on fuel paid for by employers.

The average annual mileage of private cars has shown a much more limited decline, of the order of 350 miles per year, or 5% (down from 7,228 in 1995/7 to 6,868 in 2005/7), says the report.
4

However, says the report there is no evidence of a switch from company car to private car mileage. As a consequence of the differential rate of decline, in 2005/7 the average mileage of a company car was about 2.3 times that of a privately owned car, compared to 2.8 times in 1995/7.
The report also reveals that wealthier people have reduced company car ownership at the fastest rates.
The report, ‘One The Move: Making Sense of Car and Train Travel Trends in Britain’ is co-sponsored by the RAC Foundation, the Office of Rail Regulation, the Independent Transport Commission and Transport Scotland. The study team was lead by Professor Peter Jones of University College London. 
In much of their work the researchers specifically excluded data from the recent recession so that short-term economic pressures did not mask long-term changes in travel patterns. The authors concluded that while the recession had damped down some of the effects witnessed prior to its onset, it had not reversed fundamental changes since 1995.

· The report can be accessed at http://www.racfoundation.org/assets/rac_foundation/content/downloadables/on_the_move-le_vine_&_jones-dec2012.pdf
Challenging trading conditions impact on rental giant Northgate

CHALLENGING economic conditions continue to impact on the trading performance of the UK’s largest vehicle rental company, Northgate.

The Group has reported revenues in the six months to October 31, falling 16.3% to £314.5 million (2011: 375.7m) with pre-tax profits down to £24.6m (2011: £26.9m).

In a statement, Northgate, which also has a rental operation in Spain, said: ‘Looking forward, the board continues to seek ways to drive growth where an appropriate level of return exists, as this is key to delivering significant returns to shareholders. 
‘Both businesses in the UK and Spain have therefore continued to implement a number of commercial improvement programmes and further actions are being implemented in Spain with the aim of increasing return on capital employed in the medium term.’

Against the backdrop of a ‘fragile economy’, Northgate saw the size of its UK fleet shrink to 51,000 vehicles during the six months under review (April 2012: 52,900) and 37,700 in Spain (April 2012: 38,400). 

Average utilisation of vehicles during the six months - a key barometer for rental companies - was 89% in the UK (2011: 90%) and 90% in Spain (2011: 91%).
Northgate said that part of the reduction in the fleet size was accounted for by major customers that had traditionally rented a larger number of vehicles moving to contract hire which, it noted, in the short term provided a cheaper headline rental but without the flexibility of rental.

However, the statement added: ‘We have already identified opportunities with potential new national customers to grow this business.’
In the UK, hire revenue decreased by 9.9% to £149.1m (2011: £165.5m) mainly driven by a reduction in the average number of vehicles on hire of 12.9%, which was partially offset by a 3% increase in revenue per vehicle.

Northgate, which has a branch network of 62 outlets, says it plans to open four new sites in the UK before the end of its financial year.

The company said that the Spanish market also continued to be ‘very difficult’, but would be looking to increase returns through pricing increases including reinforcing procedures for the recharge of damage which was in excess to fair wear and tear.

BVRLA in talks over change to 50% funding-linked VAT reclaim

THE British Vehicle Rental and Leasing Association is calling on the Government to increase the amount its members can reclaim on the VAT they incur.

Since 1995, businesses have been able to reclaim 50% of the VAT incurred on the finance element of a company car leasing fee.

John Lewis, chief executive of the BVRLA, said in a statement issued to the trade press: ‘Using data available at the time, the reclaim was introduced on the basis that at least half of a company car’s mileage was business use and should therefore be VAT deductible.

‘It is allowed as a ‘block derogation’, which means that it is generally available. This has major benefits because it removes the need for hirers or lessees to keep records of the mileages of individual cars.’

The European Commission likes to ‘keep an eye’ on developments and requires the UK Government to justify and renew the derogation every three years.
Lewis continued: ‘The next deadline comes in 2014, and realising that its own National Travel Survey data set is very thin, the Government came to the BVRLA for some more detailed figures to support a renewal of the derogation.’

After consulting with a range of business mileage capture providers, the BVRLA was able to gather figures on more than 200,000 vehicles representing a cross-section of industry sectors, including perk, essential users and Government.

‘We had the data audited by statisticians, who verified that it constitutes a robust and reflective sample,’ said Lewis. ‘This showed us that business mileage accounts for roughly 62% of the total, with private mileage at 38%.
‘It is not hard to understand why, when the Government has been very successful in its strategy of taxing company car drivers out of private fuel benefit in recent years.’

The figures leave the BVRLA in an interesting lobbying position and it continues to be in negotiation with HM Revenue and Customs on the issue.
Lewis continued: ‘From being in a position where we were looking for data that would support a renewal at 50%, we are now pushing for an increase in the VAT reclaim percentage that is more in line with the true market.

‘We estimate that a 10 percentage points increase in the VAT reclaim is worth around £100 million annually for our members’ customers.
‘Knowing what we do now, it is difficult to see the leasing industry accepting anything less than the introduction of a new 60% block derogation for the UK.

‘If this is not offered, we could end up in a situation where the industry asks for the VAT reclaim to be settled case by case, with fleets having to calculate on a portfolio basis.’

That is what already happens in some other European countries and is a major administrative burden for some leasing companies and their customers. However, more fleets are using mileage capture systems now, which would simply the administration process.

Lewis concluded: ‘The bottom line is that the sums at stake are just too large to ignore.’
Fast growing privately owned leasing firm looks to further expansion 

OGILVIE Fleet is Britain’s fastest growing privately-owned contract hire and leasing company over the past decade and further expansion is expected in 2013.

Headquartered in Stirling the home of parent company Ogilvie Group, Ogilvie Fleet, which also has UK offices in Sheffield, Birmingham and Belfast, has defied the recent economic gloom to expand every year in the past decade.

New research reveals that Ogilvie Fleet increased the number of company cars and vans on its books by almost 370% over the 10 years to 2012, according to the annual ‘FN50’ analysis of the UK contract hire and leasing industry by publication Fleet News.

The data reveals that among this year’s 50 largest UK contract hire and leasing companies, Ogilvie Fleet - ranked 19th with 10,350 company cars and vans on its books - has expanded 369.6% over the last decade.

That means that it is the fourth fastest growing UK contract hire and leasing company over the period 2002-2012, but the most rapidly expanding among privately-owned companies. In terms of growth Ogilvie Fleet is only beaten by private equity-owned Zenith (488%) and vehicle manufacturer owned Alphabet (BMW Group) 417.3% and Volkswagen Group Leasing 397.5%.

In 2002 Ogilvie Fleet leased some 2,800 vehicles and in the intervening years has seen its fleet size increase every year, rising by 2.2% in 2012.

Unlike many of its rivals which have been in acquisition mode, Ogilvie Fleet’s expansion is due to organic growth. The ‘FN50’ analysis further reveals that the company’s rivals occupying places 17 and 18 in the chart, according to fleet size, have each experienced fleet shrinkage in the past 12 months.

Ogilvie Fleet sales and marketing director Nick Hardy said: ‘Eight out of 20 of the UK’s largest contract hire and leasing companies saw their fleet size reduce in 2012. Although we experienced modest growth of 2.2% this year, we are well placed to increase our fleet size in 2013.’

The last 18 months has marked a period of significant online investment in sophisticated fleet management solutions to ease the administration burden for fleet managers.

Additionally, Ogilvie Fleet is in the process of expanding its Northern Ireland operation and has seen its further investment in customer service solutions recognised with major industry awards during 2012.

Hardy added: ‘Successful companies such as Ogilvie Fleet continue to invest despite the economic outlook and we believe that we are now well positioned to further expand with an aspiration for a fleet size of around 12,000 vehicles through organic growth over the next two to three years.’

New research highlights how drivers are key to cutting fuel bills

BUSINESSES can achieve significant savings with their annual fuel bill by encouraging their employees to drive in a more fuel efficient manner, thereby boosting a vehicle’s MPG, according to new research by ALD Automotive.

The research follows results achieved in the annual ALD Automotive/Shell FuelSave MPG Marathon held last month.

Competitors in the event demonstrated how the use of smarter driving techniques could considerably reduce the amount of fuel used by cars and vans. 
The 30 competitors in the MPG Marathon achieved an average 16% improvement over the published fuel consumption figures for their vehicles, with two teams even managing to achieve over 100 MPG in the event, for the first time ever, in a Ford Fiesta and Kia Rio.

‘As fleets come to terms with understanding their budgets for 2013, the need for tighter control on fuel costs has never been greater,’ said Rhys Harrhy, ProFleet2 development consultant of ALD Automotive. ‘And one of the initiatives we’re likely to see more of in the coming year is greater encouragement for company car and van drivers to drive more economically.

‘Given that these vehicles were being driven in ‘real world’ conditions - with poor weather, stop-start traffic and general congestion - these results show just how much driving behaviour can influence fuel consumption, or the lack of it.’

To illustrate the financial impact reduced MPG has on businesses: if a fleet of 100 diesel vehicles capable of 60 MPG were operating at only 40 MPG due to poor driver behaviour, it could effectively raise the fleet fuel bill by 45% or £75,000 with current diesel prices (145p per litre), according to ALD.  
Businesses that are able to identify a poor driving style among employees such as harsh acceleration, braking or excessive speeding, can then implement specific targeted coaching with a view to improving performance, says the company. 
ALD believes one of the most effective ways of monitoring fuel consumption and associated driver behaviour is via telematics such as its ProFleet2 system.

ALD’s fuel calculation is based on a mainstream 2.0 TD car such as a Ford Mondeo or Volkswagen Passat, which is capable of around 60 MPG. Therefore, assuming 15,000 business miles per annum: £1.45 x 4.546 = £6.59 per gallon; £6.59 @ 60 MPG = 11ppm. x 15,000 miles x a fleet of 100 cars = £165,000 (pre- 20% VAT deduction). A similar calculation based on vehicles returning 40 MPG would cost a business £240,000.

Go Low takes to the road with 12 electric cars

GO Low - a fast expanding Community Interest Company (CIC), with Department for Transport funding - has taken delivery of 12 Citroën C-Zero electric cars from City Motors, Bristol. 
Go Low is using the 100% electric, zero emissions C-Zero cars as part of a unique service it has developed with the support of Bristol City Council. Users of the low emission service will include public sector organisations in the area. 
Funding is available to support the installation of charging points at a number of sites around Bristol where the C-Zeros will be based and access to other points will be allowed through the Source West electric charging initiative.
Customers book Go Low’s C-Zero cars online and can see where available cars are at the time required. In addition to being available to customer staff for work, the cars are also available for private use in the evening or at weekends - maximising the usage of this clean, ‘green’ transport.
Go Low says it expects to increase the number of C-Zeros it operates, both in Bristol and at its other locations.

The Go Low order for 12 Citroën C-Zeros - one of the largest placed to date for this model - has been supplied by Citroën Business Centre, City Motors, through GKL Westward Leasing and will be operated on three year, 30,000-mile Citroën Contract Motoring contract hire agreements.

Set up earlier this year, Go Low – a social enterprise working in partnership with the national Co-Wheels car club - provides sustainable fleet management services for NHS, public sector organisations and private sector businesses. 
Go Low already has a fleet of some 200 vehicles ranging from electric bicycles through to low emissions city cars, based at approaching 50 locations throughout the UK. It expects to double its fleet size over the next 12 months and considerably expand the number of its operational locations. 
Automotive Leasing helps council cut carbon footprint


NINE electric vehicles have been delivered to Swansea Council to help the local authority cut its carbon footprint and fuel costs. 
  
The Peugeot iOn cars are replacing nine vehicles from the council’s existing fleet and have been supplied by specialist public sector fleet Automotive Leasing. 
The vehicles will be used by staff in both the corporate building and property services and highways departments who look after the maintenance and improvement of the council’s assets and highways. 
  
The electric cars are expected to reduce emissions from the departments’ fleets by 1.4% and help Swansea Council cut its annual fuel costs by thousands of pounds.  
  
Consideration is also being given to installing charging points across the city for use by public bodies and private individuals to encourage greater use of more sustainable transport in future. 
  
Cllr Sybil Crouch, Swansea Council’s cabinet member for sustainability, said: ‘It’s important that the council sets an example in terms of being sustainable. The leasing of these electric cars shows our commitment to embedding environmentally-friendly initiatives as part of our day-to-day business. 

‘But it’s important we continue to be innovative to both save money in these challenging economic times and further cut our carbon footprint. This is why we’re working with our transport team to look at possibly investing in electric vans to begin replacing its fleet. We’re also working with other local and regional organisations, including Swansea University, to explore the possible provision of universal charging points across the city.’
The vehicles are part of a broader initiative to promote greener travel in the council and Automotive Leasing says it is working with the authority on further options to ‘green’ its fleet.
 

Asda staff give up cash allowances for company cars

SUPERMARKET giant Asda has seen the size of its company car fleet increase by 76% over the last two years, following a shift from employees taking a cash allowance to entering the company car scheme. 
Asda now has a fleet of 1,100 vehicles funded by contract hire, with the funding and vehicle management provided by Zenith. 

Asda has 1,500 eligible cash allowance takers and between January 2010 and January 2011 over 53% of the orders placed were from drivers entering into the company car scheme, rather than opting to take a cash allowance. 
The move has resulted in substantial cost savings to Asda as they are able to provide a company car for less than the cash allowance required to get the same vehicle on the retail market. 
Asda says it has been able to pass that advantage back to staff and improve the value and choice of cars available on the scheme. The enhanced company car vehicle choice list is further encouraging more drivers to move into company cars. 

Asda says it gains through cost savings, improved duty of care compliance by reducing the size of its ‘grey fleet’ and the ability to provide employees with an improved company car. 
Staff are said to benefit from a hassle free all inclusive package and a brand new reliable and safe car. They also obtain protection from increases in insurance and unbudgeted costs, including maintenance spend, along with removal of credit access problems that have increased during the downturn. 

Zenith worked with Asda to encourage the move into cars by developing an online calculator. That, it is claimed, helped demonstrate the costs of the driver’s chosen company car, and highlight potential expenditure incurred in private car ownership that was commonly overlooked. Asda says it was able to use the Zenith calculator, combined with a communications strategy that included in house road shows and newsletters to promote the company car scheme to colleagues. 

Over the past few years many companies have seen a shift from cash allowance takers to those who chose to enter into a company car scheme, said Zenith.


Mike Hazelgrave, reward manager at Asda, said: ‘When Zenith demonstrated the cost and duty of care compliance benefits of actively encouraging colleagues into the car scheme, it was clear that both the business and our colleagues would benefit. It was important to highlight the advantages to colleagues. Many of them had not considered additional costs, particularly from driving an older car such as fuel costs and higher maintenance costs. 
‘They do not have to worry about unbudgeted costs arising or from market or other increases in insurance. We have been able to improve the value of the benefit to our colleagues, by increasing the allowance for each grade to provide them with higher specification cars. This has been all because of the savings we have made from a reduction in cash takers. It has also been a great way for us to improve employee safety whilst on the road and assist with duty of care compliance.’  

Model update________________________________________________

Toyota unveils all-new RAV4 with lower prices
THE fourth generation Toyota RAV4 has been unveiled at the 2012 Los Angeles Motor Show signalling the opening of UK order books with models due for delivery from March 1 next year.

The new SUV features a revised exterior design, an ergonomic new interior, more cabin space, greater comfort and increased load capacity and new engines with better performance, reduced fuel consumption and lower emissions.

The model also features a top hinged tailgate a standard feature on RAV4 for the first time and the vehicle has been designed to meet requirements for a five-star rating in Euro NCAP crash tests.

The loadspace is longer, increasing capacity to 547 litres, and an extra 49 litres of storage have been added to the undertray, taking it to 100 litres.

The new model, with lower on-the-road prices than the outgoing version, will be available in both two (front) and all-wheel drive across three new grades: Active, Icon and Invincible.

Entry point is the new 127 g/km 2.0 D-4D Active 2WD version, available at £22,595 on-the-road. Both that model and the more highly specified 2.0 D-4D Icon 2WD (£24,295) undercut the current XTR 2.2 D-4D 2WD on price. 
Lower emissions are achieved by both the 149 g/km 2.2-litre D-4D diesel and 167 g/km 2.0-litre Valvematic petrol engines that are carried forward from the current line-up.

The entry-level Active grade comes with 17-inch alloys, air conditioning, Bluetooth, electric windows front and rear, rear privacy glass and front fog lights; the Icon specification includes the powered tailgate (now top-hinged for easier loading), a folding function on the powered door mirrors, rain-sensing wipers, an auto-dimming rear-view mirror, part-leather instrument panel trim and dual-zone automatic air conditioning. The Toyota Touch multimedia touchscreen system also features on Icon models, with a DAB digital tuner, rear-view camera and Bluetooth.

At the top of the range the new Invincible (from £25,995) adds features such as roof rails, leather upholstery, heated front seats, rear parking sensors and Smart Entry and Start. 
Further supporting new RAV4’s wider appeal, Invincible grade offers the choice of six-speed manual as well as automatic transmission.

New Verso MPV strengthens Toyota’s compact sector presence

THE new Toyota Verso compact MPV will be introduced early in the New Year, joining the new, British-built Auris to strengthen Toyota’s presence in the family/compact car market.  
With the all-new fourth-generation RAV4 and Auris Touring Sports estate car also scheduled for 2013, Toyota says it will achieve unprecedented representation in the heart of the car market.
The new-look Verso, which broke cover at this year’s Paris Motor Show in September, adopts new styling that aligns it closely with the stronger design language display by new Auris. 
Keen-edged headlamp units, a narrow, full-width upper grille, and larger trapezoidal lower grille alongside new door mirrors and new-design wheels are among the more than 300 detail changes that have been made to the vehicle.

In the cabin the perceived quality is said to have been raised with new trim materials and a consistent approach to the lighting and graphics used for the instruments and controls. New upholstery designs also featured.

The powertrain line-up has been carried forward, but with engine and transmission choice adjusted within the range in line with customer preferences. 
Notably the 2.0 D-4D diesel engine has been revised for better torque delivery at low revs and quieter running. At the same the engine’s emissions have been reduced by 10 g/km to fall below 130g/km.

The Verso range adopts a new three-grade structure: Active, Icon and Excel. Entry point will be the five-seat Active with the 1.6 Valvematic petrol engine and six-speed manual transmission (£17,495 on-the-road).

Entry level Active specification includes front fog lights, air conditioning, electric front windows, Hill-start Assist Control and, on the seven-seat version, Toyota’s Easy Flat folding system for the rear seats.

Icon grade benefits from a more extensive range of features than current Verso’s core TR trim, with the addition of cruise control, a DAB digital tuner, rear privacy glass and a folding function on the electrically adjustable door mirrors. Icon models also gain new two-tone, machine-finished 16-inch alloy wheels.

At the top of the range, Verso Excel models come with new-design 17-inch alloys and a raft of premium features, including new leather seat bolsters, Smart Entry and Start, roof rails and automatic headlights and windscreen wipers.

There is also the option of a 1.8 Valvematic petrol engine. Range prices top out at £23,445 for the 2.0 D-4D Excel seven-seat model. Available to order now, new Verso customer deliveries will commence mid-January 2013.
All-new Audi RS 6 Avant gets performance boost

THE all-new third generation Audi RS 6 Avant will be available to order early in 2013 with first deliveries due next summer.

The model, which will carry a price tag of about £77,000 on-the-road, will have a 0-62 mph time of 3.9 seconds, a top speed of 189 mph and a luggage capacity of 1,680 litres.

Powered by a new downsized 4.0 litre V8 TFSI biturbo petrol engine with cylinder-on-demand technology - previously a 5.0 litre V10 - the model will return combined cycle fuel economy of 28.8 mpg.

The engine is mated to an eight-speed tiptronic transmission, and the model has quattro all-wheel-drive with sport differential. Peak output of 560 PS in the new engine is reached between 5,700 and 6,700 rpm, with a constant 700 Nm of torque available between 1,750 and 5,500 rpm.
Standard equipment includes xenon plus headlights, LED rear lights, a tyre-pressure monitoring system, illuminated entry sills and the RS-specific driver’s information system. Also on board will be the parking system plus with visual and acoustic prompts, cruise control, four-zone automatic air conditioning, MMI navigation plus with MMI touch, Bose sound system, DAB radio and Audi Music Interface (AMI).

New Volkswagen Beetle Cabriolet available to order in UK

THE new Volkswagen Beetle Cabriolet has made its debut at the Los Angeles Auto Show, and at the same time is available to order in the UK ahead of the first cars arriving in April.  
In creating the latest Beetle Cabriolet, Volkswagen has reinterpreted its timeless design, first seen in 1949. At 1,473 mm tall, 4,278 mm long and 1,808 wide (excluding mirrors), the latest Beetle Cabriolet is 29 mm lower, 152 mm longer and 84 mm wider than its predecessor.

The increased dimensions have a direct benefit on interior and luggage space. At 225 litres the boot is 24 litres larger than that in the previous model, while the rear seat bench can also be folded. The windscreen is also moved rearward, modifying the contours of the roof and creating 12 mm more headroom in the rear. The multi-layer hood with glass rear screen folds automatically in 9.5 seconds and can be raised in 11 seconds. 

The UK engine range follows that offered in the Beetle coupé. All engines are direct-injection, four-cylinder turbocharged units. The three petrol engines are a 1.2 litre TSI 105 PS; a 1.4 litre TSI 160 PS; and 2.0 litre TSI 200 PS. The two diesel engines are a 1.6 litre TDI 105 PS BlueMotion Technology and a 2.0 litre TDI 140 PS. Gearboxes are five- or six-speed manuals or six- or seven-speed DSG units. 

The Beetle’s standard equipment list includes ESP electronic stabilisation programme including brake assist and hill hold features, and a network of airbags as well as a standard rollover protection system, which pops up from behind the rear head restraints in milliseconds if certain lateral acceleration or tilt values are exceeded.

The standard Beetle also comes with air conditioning, remote central locking, an RCD 310 CD system with DAB radio, rear Isofix seat preparation and a rear spoiler.

Three trim levels will be available in the UK: Beetle, Design and Sport. The 1.2 litre TSI and 1.6 litre TDI engines are offered in Beetle or Design trim and the 1.4 litre TSI and 2.0 litre TDI engines come in Design or Sport trim. The range-topping 2.0 litre TSI 200 PS is available only in the Sport model.  
For launch, three special edition Beetle Cabriolet models have been created: the ‘50s Edition’, the ‘60s Edition’ and the elegant ‘70s Edition’.  
On-the-road prices start at £18,150 for the 1.2 litre TSI 105 PS six-speed manual in Beetle trim.

Ford cuts prices on all-new Kuga model

ORDER books have opened for the all-new Ford Kuga which is expected to arrive in UK dealerships in early 2013 with entry-level on-the-road prices around £1,000 less than the current vehicle.

Prices start at £20,895 on-the-road for the 1.6T EcoBoost 150 PS FWD (stop/start) and extend to £29,795 for the 2.0 TDCi 163 PS AWD PowerShift automatic.
Ford says that all like-for-like Kuga models are lower in price, with additional standard features including the addition of segment-first technology such as automatic hands-free tailgate operation and the manufacturer’s new global active all-wheel drive system for class-leading handling

Like its predecessor, the all-new Ford Kuga will feature a three-series line-up in the UK - Zetec, Titanium and Titanium X.

The UK’s best-selling 2.0 litre TDCi 163PS model, at £25,545, is £355 less than the outgoing model, with new standard equipment including fold-flat seats, reclining rear seats, adjustable load floor, Ford SYNC with audible text messaging and emergency assist, visual AWD monitor, electronic power assisted steering, hill start assist and enhanced cruise control with active speed limiter.

The all-new Kuga offers a choice of 150 PS and 180 PS 1.6-litre EcoBoost petrol engines, and 140 PS and 163 PS 2.0 litre TDCi Duratorq diesel engines. AWD diesel models are available with Ford’s PowerShift transmission; and FWD diesel models now feature emissions from 139 g/km.

The all-new Kuga features 82-litres more boot-space than the current model, while the new fold flat seating system enables over 200 litres of additional space.

All-new Kuga heralds the start of Ford’s delivery of a comprehensive SUV line-up in Europe. It will be followed by the arrival of the EcoSport, Ford’s entry into the small SUV segment, and the Edge - a larger, more premium crossover that is already on sale in North America and other markets.

Kia confirms first details for new performance models

KIA’S first high performance models, the three-door Kia Pro_cee’d GT and the five-door Kia Cee’d GT, will go on sale in mid-2013.

The two new GT models will be powered by a new version of Kia’s 1.6 litre GDI (Gasoline Direct Injection) petrol engine equipped with a twin-scroll turbocharger and strengthened internal components.  
Power and torque outputs are dramatically increased: maximum power is 204 PS (201 bhp), up 51% over the non-turbo engine, with torque up 61% to 265 Nm (195 lb/ft).

Fitted with a six-speed manual gearbox, the new models’ performance targets include 0-62 mph acceleration in 7.9 seconds.

Significant developments to the chassis and suspension systems will ensure that the performance credentials of the more powerful models are matched by exceptional dynamic characteristics, says Kia.

To stand out from their sister cars, Kia’s Pro_cee’d GT and Cee’d GT models will incorporate unique features including new grilles and lamp clusters, deeper bumpers, unique 18-inch alloy wheels, red brake calipers and special paint finishes will result in a striking, more purposeful exterior.  The look of the GT models is also distinguished by pairs of jewel-like, four-point LED daytime running lights. 

The interior features include Recaro sports seats, alloy pedals and bespoke surface materials.

The cars will go on sale across Europe from mid-year. Prices and specifications will be confirmed closer to the on sale date.
Citroën gives C3 Picasso a boost with new styling and features

CITROËN has given its supermini MPV, the C3 Picasso, a boost this month with a series of upgrades.

The model’s styling has been updated with new design features, fresh body colours and additional optional technology. 
The newly restyled C3 Picasso is on sale now in the UK, priced from £12,995 on-the-road for the VTi 95 manual VT with prices topping out at £17,475 for the HDi 115 manual Exclusive.

New exterior styling features include a revised front bumper and the latest Citroën chevrons on all versions; together with the addition of LED daytime running lights for a fresh new look on VTR+ and Exclusive models. Two new body colours are also introduced; ink blue and pearlescent white.

Inside, the cabin is updated with a new trim called Mistral ‘Mixou’ cloth, which is specified as standard on all VTR+ models. 
Citroën has also uprated the power output of the HDi 110 engine on the C3 Picasso Exclusive, renaming it HDi 115. The slight increase in has no effect on the model’s fuel economy or emissions (58.8 mpg and 125 g/km).

New Porsche Cayman to launch in March 2013

THE third generation of the mid-engined Porsche Cayman sports coupe has made its world premiere at the Los Angeles Auto Show ahead of going on UK sale in March next year.

When launched in the UK the new Cayman will cost from £39,694 on-the-road with the Cayman S priced from £48,783.

UK order books have opened for the new Cayman, which has shed up to 30 kg of weight depending on model and has a 40% stiffer body combined with more powerful and efficient flat-six engines offering 15% better fuel performance. The new Cayman also features a longer wheelbase and all-new chassis.
Powering the revised rear-wheel drive Cayman are 2.7 litre and 3.4 litre engines. The former has a 0.2 litre reduction in engine displacement compared with the previous 2.9 litre unit, but develops a higher power output.

The 2.7 litre unit develops 275 bhp and is mated to a six-speed manual transmission with an optional seven-speed Porsche Doppelkupplungsgetriebe (PDK). The model completes the 0-62 mph sprint in 5.7 seconds, with PDK in 5.6 seconds; has a top speed of 165 mph, with PDK 164 mph; combined cycle fuel consumption is 34.4 mpg; and emissions are 192 g/km; with PDK 36.7 mpg and 180 g/km.

The Cayman S 3.4 litre flat-six cylinder engine develops 325 bhp and also has a standard six-speed manual transmission with optional seven-speed Porsche Doppelkupplungsgetriebe (PDK). The model completes the 0-62 mph sprint in five seconds, with PDK 4.9 seconds, has a top speed of 176 mph, with PDK 174 mph; combined cycle fuel consumption is 32.1 mpg; and emissions are 206 g/km; with PDK 35.3 mpg and 188 g/km.

Standard equipment on the Cayman includes air conditioning, CD audio with seven-inch touch-screen control interface, universal audio interface offering MP3 connectivity, automatic headlight activation, auto stop-start function, electronic parking brake, ‘Sport’ button, 18-inch alloy wheels, top tinted windscreen, floor mats and a three year warranty. In addition to the more powerful, larger capacity engine, the Cayman S adds 19-inch alloy wheels, partial leather interior, and bi-xenon headlights. 

Dacia to add third model to UK range

THE cut-price Dacia brand arrives in the UK in January next year with the Duster SUV and the all-new Sandero supermini leading the charge and the Sandero Stepway following in May 2013.
Dacia claims that the Sandero Stepaway is the ‘UK’s most affordable supermini crossover’.

The Sandero Stepaway offers crossover style in supermini-sized package with on-the-road prices ranging from £7,995 to £10,795.

The model has a 40mm higher ride height than the Sandero and also features front and rear scuffplates, wheelarch extenders and roof bars

The car is available with two trim levels - Ambiance and Lauréate - and two engines: 0.9 litre TCe 90 (52.3 mpg and 125 g/km) and 1.5 dCi 90 (70.6 mpg and 105 mpg). On-the-road prices are £600 more than the equivalent Sandero - with greater kit level. 
The model offers 320 litres of boot space with the 60/40 split-folding rear seats in place, once they’re dropped, it hits 1,200 litres. 

Standard features include electric front windows, front fog lights, roof bars, Bluetooth, metallic paint, a radio/CD system with fingertip controls, seatbelts with calibrated load limiters for thorax protection in the event of impact, plus rear seat Isofix anchorage points, passenger and front side airbags and ESC.
Manufacturer news___________________________________________

Audi does the maths to clarify new car running costs

AUDI has launched an online fuel calculator enabling comparison to be made between current models from the manufacturer in terms of purchase price, fuel economy and estimated fuel costs 

Designed to enable drivers to find the Audi best suited to their budget, the calculator - accessible at audi.co.uk - allows users to input detail such as average annual mileage, expected ownership duration and local fuel costs for the most relevant predictions.

Users can mix and match different body styles, model classes, trim levels and fuel types. Each time a pair of models is selected, the system provides a virtually instantaneous calculation of the potential financial benefit of choosing one model over the other.

The calculator displays the official government fuel economy figure for each model chosen (based on the urban, extra urban or combined option selected), and uses this, along with the other preset parameters, to predict totals for fuel expenditure over the chosen period (between one year and seven years) based on the current fuel price. 
From these it then calculates the monthly, and annual, sum that would be saved by choosing the more economical of the two models selected. Differences in purchase price are also clearly displayed. 

Taking the all-new A3 three-door compact hatchback as an example, the calculator shows that the 1.4 TFSI 122 PS SE petrol model is £950 cheaper as an outright purchase than the 1.6 TDI 105PS SE diesel, but that a driver covering 10,000 miles in a year on average could save very nearly that sum at the pumps by choosing the 1.6 TDI, though only after three years. That, says Audi, makes it easier for drivers to tailor their choice of model to suit how, and for how long, they tend to use a car. 

Customers can then submit a test drive request directly from the calculator once their preferred Audi is selected.

Honda launches online used car valuation tool

HONDA (UK) has joined forces with independent market expert CAP and launched an online Used Car Valuation Tool, allowing owners of any UK registered car to obtain a free valuation within seconds.

The tool can be found at www.honda.co.uk/usedcarvaluation and has been created to supply impartial and invaluable information when users are thinking about changing their car, according to the manufacturer.

All the data is supplied and regularly updated by data from used vehicle valuation experts CAP and works on all makes and models. 
Renault performs a U-turn on brand strategy

RENAULT has performed an about-turn on its brand strategy as it tries to curb declining sales and under-utilisation of its factories.

‘We are in a metamorphosis and going back in a direction we said we wouldn’t be going in,’ admitted global sales and marketing director Stephen Norman in an interview with Headlineauto.

Renault now want to find a niche somewhere between premium and mainstream brands.

‘Everybody who is going to survive is going to go in this direction. Nissan is already positioned in the same way I see Renault moving. Kia and Hyundai have the same strategy,’ said Norman.

Renault has Dacia as what Norman calls a ‘smart buy’ brand to fill in at the lower end of the market, leaving itself clear to try to shift its image closer to that of Volkswagen. Renault also intends to add more diversity to its range.

Norman admitted Renault was not quick enough to react to the success of Mini or the growth of the compact SUV market.

‘We have changed our philosophy within the company to be able to respond to trends more quickly,’ he said.

Renault has recently launched the fourth-generation Clio as the staple of its range and will soon begin filling in niches, starting with a small Clio-based crossover early next year. A ‘cargo’ version of the Twizy electric quadricycle with extra storage space is also likely to appear in 2013.

Looking further ahead, the first Renault to benefit from the technology deal with Daimler will be a ‘revolutionary’ new Twingo in 2014. Norman also hinted that there could be a small Dacia SUV in 2014/15. 
But the French company has no intention of abandoning any of the traditional market sectors.

Norman said: ‘I don’t think we’ll move out of MPVs. We are extremely committed.

And we are not going to abandon the D and E sectors (Laguna and above). We just need to keep trying to produce a car like the Renault 25, which did three times what we forecast. It is like waiting for the second coming.’ 

However, Renault will use the quietness of electric cars as its main sales weapon when it introduces the Zoe, a battery-powered small hatchback, to the UK next year.

The French company already has three electric vehicles on sale in the UK - the mid-sized Fluence saloon, the scooter-like Twizy and a Kangoo van - and has been stressing advantages such as low operating costs to try to sell them.

But with electric vehicle sales way below expectations so far, the Zoe is seen by Renault as the model which could make a breakthrough, so getting the sales message right is crucial.

‘When we launch in the UK the main message is going to be one of silence,’ said Norman. Who blames the slow roll-out of a supporting infrastructure for the less-than-enthusiastic take-up of electric vehicles so far.

‘We’re not pleased about the level of sales, but we are the European market leaders and, with Nissan, world leaders,’ he said. ‘The principal reason the market is not expanding more quickly is that the infrastructure is arriving more slowly than we thought.

‘We also have work to do on our marketing communications. But what I don’t see in any market is a resistance to electric vehicles on a cultural level.’

Although, he admitted: ‘We haven’t been able to communicate clearly enough with potential customers about what these vehicles are capable of doing.’
Light commercial vehicles______________________________________

ATS to deliver cost-saving message at 2013 CV Show

TYRE specialist ATS Euromaster says helping fleet operators to reduce running costs will be its number one objective at the Commercial Vehicle Show 2013.  
Its decision to exhibit next year cements a decade long involvement with the event, which will take place at the NEC, Birmingham, between April 9 and 11 next year. 

ATS Euromaster will use its stand to reinforce how it works with customers to reduce vehicle operating costs and improve tyre life, safety, uptime and fuel economy.  
Van service, maintenance and repair will also take prime billing on its stand. That is to reflect the £14 million investment made over three years to expand its non-tyre offering and to highlight its ability to accommodate the largest vans in 95% of all ATS Euromaster centres.

Peter Fairlie, group sales director, said: ‘Third-quarter GDP data shows the UK is out of recession, but the economy is only inching along with minimal growth. As a result, vehicle operators need to be managing their running costs closer than ever before; almost every conversation we are having with fleets right now is about delivering savings.’

Looking ahead to the Show, he added: ‘ATS Euromaster service more van and truck tyres than anyone else.  We want to use this experience to help additional fleets reveal the changes we can make together to secure genuine improvements in efficiency. We can help them put their hands right on the cost levers.’

Residual value update_________________________________________

Surge in pre-reg vehicles to undermine used car values in 2013

USED car market stability during the first half of 2013 will almost certainly be undermined by the on-going level of pre-registration activity as manufacturers continue to drive new volume in the UK, according to CAP Black Book Live.

As a result, while it is ‘business as usual’ for trade values as the year draws to a close CAP is warning that a ‘super-abundance’ of late-plate cars will impact on its previous forecast of continuing strong trade values in the first six months of next year. 

If that fear becomes a reality then the impact for fleets and contract hire and leasing companies disposing of used cars will be significant.

Reporting on market conditions at the end of November, Black Book Live says that the weekly fluctuations in trade values over the course of the month have largely been in line with typical winter seasonal performance.

Fuelled by a level of retail consumer demand on the forecourt that has remained constant all year, dealer appetite for high quality three-year-old cars in particular is strong, say experts at CAP Automotive.

But those ‘ready to retail’ cars are increasingly rare as the market is flooded with ex-fleet cars up to 50 months old and with high mileages. Such cars attract high preparation costs for dealers, which eats too far into margins for comfort.

Those factors are reflected in the auction hall where some cars that failed to sell first time are being re-entered anything up to four times before an acceptable bid is received.

However, dealers are still buying stock in preparation for the traditional January surge in retail activity, according to Black Book Live.

But there are signs that CAP’s original expectations that trade prices would perform strongly until at least the middle of next year may now have to be revised.
A spokesman said: ‘Our view now is that the only restrainer on a substantial rise in values during the first part of 2013 is pre-registrations and the pressure on prices created by a super-abundance of late plate cars.

‘While we continue to expect prices to rise into January we are no longer as confident as we were that values will continue to increase into the summer.

‘This may be good news for hard-pressed dealers but fleet and contract hire disposers - and anyone else selling their cars into the trade - need to be aware that the on-going level of pre-registration activity will inevitably impact throughout the market.

‘To put it in plain language, we are fast approaching the point where there is nowhere for late plate values to go without forcing a reduction further down the age bands. Looking at the state of the Eurozone economies, we see little likelihood of the pressure on Britain to soak up this new car supply easing any time soon.’
The spokesman added: ‘We are not being alarmist about this, because our view is that manageable levels of pre-registration are a perfectly sensible approach to car retail. Not only does it keep people in work throughout the new car supply chain, but provides consumers with genuine value for money choices.

‘Nor do we argue that rising used car trade values are automatically good news because, for dealers and consumers, a rising market simply means a more expensive market.

‘But we do believe that price stability is desirable because it makes trading for everybody much smoother and enables a much clearer view of risk for all the businesses, from contract hire operators to insurers and banks, who are exposed to it.

‘A rise in the volume of late plate stock is not the end of the world but after the stability of this year a return to the old norms of high depreciation will certainly come as a shock to the system.’
Van prices rise further to hit new 2012 high

VAN prices at auction rose for the fifth consecutive month in November, reaching their highest point this year, according to Manheim’s monthly sales barometer. 
The latest figures from the world’s largest vehicle auction company show that the average value of vans sold during November rose by a hefty 2.95% (£125) in comparison to the previous month. Year-on-year, the average price of a van at auction has risen by £328.

The continued rise in light commercial vehicle values was recorded despite the average mileage of LCVs sold at auction rising by 2,418 from the previous month, to a 12-month high of 84,688 miles. Average age of LCVs sold under the hammer remained stable at 59 months. 

Clearly, the chronic shortage of used vans entering the wholesale market was pushing prices up, despite the fact that data confirmed average van mileages were continuing to rise, said Manheim. 
A common trend across the three major LCV segments - car derived vans, small and large panel vans - was increasing mileages. However, Manheim warned that closer scrutiny was required. 
In some segments it was clear that businesses were working their LCVs harder because average age was flat. In other sectors age and mileage were increasing, proving operators were running vans for longer.

Unique to the Manheim barometer is the year-on-year volume variance, which tracks the number of vans sold by Manheim in the wholesale market. Latest data shows that the volume of stock sold at auction fell 18% compared to November last year. The last time a positive volume variance was recorded was August 2011, some 15 months ago. 

James Davis, head of commercial vehicle remarketing at Manheim, said: ‘This seemingly unstoppable rise in used van values is a function of supply and demand, which is a result of the drop off in registrations witnessed in 2008 and 2009. Three years on, we’re now seeing the harvest of that very difficult time, with a shortage of used vans, which is pushing up prices.’
Age has remained fairly flat among car-derived vans over the last year (between 56 and 60 months), whereas mileage has tracked up by 5,558 miles, along with a rise in the average selling price of £180 (7%) over the last 12 months. Small panel vans have also seen average mileage track upwards, seeing average selling prices fall by 3.3 % (£139) since November 2011.

Large panel vans (over three tonnes) continue to arrive at auction, with the highest average mileage of any segment currently standing at 100,822. Age has remained fairly stable over the year, hovering under the five year mark.

Davis added: ‘The elephant in the auction room is the rise in average wholesale van values. Whilst this is driven by an ongoing shortage of wholesale van volume, buyers are now clearly seeing overall entries begin to shrink. This is confirmed by the fact that vans are flying out of the auction halls. Our measure for stock-turn, days in stock, has been only 14 days in four out of the last five months, proving the market has ridden seasonality in terms of supply and demand being balanced.’
Davis concluded: ‘Looking ahead to 2013, I think we will see a slight drop in demand and softening of prices over the Christmas period, with values and conversion rates rallying back up in the first quarter of the New Year. 
‘For buyers, the market will remain strong in the medium term, with used van inflation continuing to be a major feature. For vendors, stock mix will continue to be a major challenge, as good values at auction should not be assumed. Duplicate and damaged product will need to be carefully managed in accordance with the values achieved by benchmark segment models and clean examples. 
‘Only when retail demand improves will the difference between very clean and very poor vans close, reflecting the two tier market driven by the value proposition a higher mileage, less tidy van offers over the premium of a clean low mileage example.’
Politics and regulation_________________________________________

Police target morning after drivers in festive drink-driving campaign

MOTORISTS driving the morning after a night of drinking and young drivers are the prime targets of police during this year’s annual festive season crackdown on drink-driving.

The Association of Chief Police Officers (ACPO) and THINK!, the Department for Transport’s safety campaign, are joining forces to warn drivers that getting behind the wheel after a festive tipple could see them end up behind bars this Christmas.

ACPO said at the launch of its anti-drink and drug-driving campaign, which runs until January 1, that young drivers and people driving the morning after a night of drinking posed a huge risk.

A hard-hitting television advert highlighting the consequences of drink-driving will also be shown throughout December as part of the Department for Transport’s THINK! Christmas drink-drive campaign. 

ACPO roads policing lead, Deputy Chief Constable Suzette Davenport, said: ‘If you don’t drink and drive this Christmas you reduce the risk of killing an innocent person, or yourself. It is really that simple. 

‘It is an absolute scourge on our society and shameful that in 2012 some drivers fail to realise the impact of drink or drug-driving. Next year’s figures could include them or one of their family members.’

Last year, drivers aged between 20 and 24 failed more breath tests than any other age group so this year’s THINK! Christmas drink-drive campaign is aimed at young people who are shown to be consistently over-represented in drink-drive casualty figures.
Road Safety Minister Stephen Hammond said: ‘Drivers should be in no doubt that if they get behind the wheel after drinking this Christmas, they risk losing their licence as well as facing a fine and even a prison sentence. Christmas should be a time for a celebration not a night in the cells. 
‘Last year 280 people were killed in accidents where the driver was over the limit. Our message is clear: Do not let a selfish decision ruin your life or someone else’s.’

 
ACPO’s enforcement campaign also targets well-intentioned drivers who do not think they are breaking the law but may be over the legal limit by the time they get into their cars in the morning. 

Police forces will be taking to roads across the country to stop and check drivers. Those found to be over the limit will face prosecution, which can lead to a jail sentence.

Davenport added: ‘There are some drivers who think they are obeying the law but are in fact breaking it by getting into their cars the morning after a night of drinking. 


‘People may be surprised to hear that last year between the hours of 6am and 11am more than 400 people failed breath tests (or refused to provide a specimen), which is more than those caught for the hour before or after midnight.

’Drivers need to be aware that regardless of the time of day they are caught, whether they are going to work or taking children to school, they will face the same penalties as someone who has chosen to drink heavily in a pub and driven at night.’

RoSPA urges Scotland’s drink-drive lead to be followed by rest of UK

THE Royal Society for the Prevention of Accidents (RoSPA) is urging other parts of the UK to consider lowering the drink-drive limit after publishing a response to the proposal in Scotland.
The charity has been campaigning for years for the legal limit to be reduced from 80mg of alcohol per 100ml of blood to 50mg - in a bid to prevent scores of deaths on UK roads.

Experts estimate that a 50mg limit would save between 77 and 168 lives a year in England and Wales, which could increase to as many as 300 lives annually by the sixth year.

The Scottish Government’s consultation paper on reducing the drink-drive limit suggests that a lower limit could save as many as 17 lives a year on Scotland’s roads.

The paper also suggests that drivers who have alcohol levels between 50mg and 80mg are two to two-and-a-half times more likely to be involved in an accident than drivers with no alcohol - and up to six times more likely to be involved in a fatal crash.

Through successive awareness-raising campaigns and the recent introduction of a vehicle forfeiture scheme, Scotland has seen a continuing reduction in the number of people caught drink-driving.

Northern Ireland has also decided to reduce the limit to 50mg for most drivers, but to 20mg (in effect, a zero limit) for learner, novice and professional drivers.

Tom Mullarkey, RoSPA’s chief executive, said: ‘We now urge England and Wales to follow the progress that Scotland and Northern Ireland are making in a bid to save more lives across the UK.

‘There is conclusive evidence that reducing the drink-drive limit will significantly reduce the number of people killed or seriously injured on our roads.

‘It’s important to remember, however, that any change in the law would have to be accompanied by a campaign to ensure the public understood how a lower limit might affect their lifestyle.’
Halfords given £10,000 punishment over workplace driving injury

BUSINESSES have been reminded by the Health and Safety Executive of the importance of having in place robust procedures for keeping vehicles at a safe distance from pedestrians following a prosecution involving Halfords Autocentres.

The company was fined £5,000 and ordered to pay £5,000 in costs for safety failings after a worker was struck by a reversing Ford Transit van at its depot in Acocks Green, Birmingham.

Michelle Sloan (45) from Aston, was parked in front of the Halfords Autocentre reception to unload some parts. She was reaching into the back of the vehicle when a Transit van reversed into her door, closing it and trapping her legs.

The door crushed both her knees causing a torn tendon in her left knee and a severed tendon in the right one. A year after the incident she is still struggling to walk and has been unable to return to work, it has been reported.

Halfords Autocentres was prosecuted by the Health and Safety Executive (HSE) following its investigation into the incident a little over a year ago.

Birmingham Magistrates’ Court heard that Halfords Autocentres failed to put suitable control measures in place to separate pedestrians and vehicles on the site. Had they done so, the incident would not have happened, the court was told.

The company pleaded guilty to a breach of the Workplace (Health, Safety and Welfare) Regulations 1992 for failing to ensure workers and vehicles could move safely around the site.

Speaking after the hearing, HSE inspector Matt Whitaker said: ‘Halfords Autocentres didn’t carry out a proper assessment of the risks and, as a result, there was no safe system for keeping unloading vans separate from moving vehicles and pedestrians.

‘The woman has suffered severe and debilitating injuries as a result of the company’s safety failings.
‘Although it has since made improvements, it is disappointing that it took an incident of this nature for these changes to be made.’

Advice for companies on how vehicles can be kept at a safe distance from pedestrian workers is available at www.hse.gov.uk/workplacetransport
Regulation 17(1) of the Workplace (Health, Safety and Welfare) Regulations 1992 states: ‘Every workplace shall be organised in such a way that pedestrians and vehicles can circulate in a safe manner.’
Dealer news__________________________________________________

Caffyns sees first half pre-tax profits double

SOUTH of England dealer group Caffyns has reporting a doubling of pre-tax profits for the first six months of the year.

First-half profit before tax increased to £512,000 from £241,000 last year despite a drop in turnover from £86.7 million down to £82.5m as the group disposed of four non-core operations. Turnover on a like-for-like basis, excluding the disposal, increased by 1.7%.

The increase in profits was helped by an 18.9% rise in new car sales. Used car unit sales were down 5.9% on last year on a like for like basis, due largely to the reduction at Caffyns’ Brighton Volkswagen dealership which suffered disruption during a showroom upgrade.

Aftersales revenue fell by 2.7% on a like for like basis as compared to 2011 levels.

Simon Caffyn, chief executive, said: ‘Our improved profitability in the first half year has continued into the early part of our second half year. However, the trading for the full year will, as always, depend on our performance in the crucial month of March.’

General motor industry news___________________________________
Vehicle makers urged to offer customers summer or winter tyre choice

TYRE specialist ATS Euromaster has written to 38 of the largest car and van manufacturers in the UK, urging them to offer customers a choice of summer or cold weather (winter) tyres when ordering a new factory-built vehicle.

ATS Euromaster says every additional car or van fitted with cold weather tyres during the winter months will help to make the country’s roads safer; not just for the driver and their passengers, but for other road users and pedestrians. Road safety charity Brake says it agrees, and has added its support to the campaign.

Columba Zaal, group operations director at ATS Euromaster, said: ‘Tens of thousands of cars and vans are delivered during winter on rubber intended for summer conditions. As a result, much of the investment in technology to improve vehicle handling and safety is negated at the crucial stage where a vehicle makes contact with the road - through its tyres.

‘If active safety systems such as adaptive cruise control and lane departure warning systems can increasingly be offered as factory-fit options, why can’t cold weather tyres?.’

Julie Townsend, deputy chief executive at Brake, said: ‘Winter driving can be perilous, so it’s crucial vehicles are fitted with appropriate equipment for the conditions. Winter tyres are more effective than summer tyres in cold and icy conditions as they improve grip on the road and allow drivers to react and stop more quickly in an emergency. This is critical in preventing devastating crashes and making roads safer for everyone.’
Zaal added: ‘Giving customers the option to have their new car or van built with cold weather tyres could massively impact on seasonal tyre take-up for vehicles delivered between October and March, when temperatures typically drop and the performance of summer tyres deteriorate.

‘Crucially, we believe it would also encourage more owners to trial cold weather tyres for the first time. This would be a major step forward in road safety, as in our experience, once a customer has driven on cold weather tyres in winter, they don’t want to be without them ever again.’

Analysts in Holland studied 25,000 insurance claims and found a 32% increase in claims during winter for vehicles fitted with summer tyres, whilst only a 12% increase for those on cold weather tyres.

New Daimler and Europcar-based car share scheme launches

A NEW car share scheme, Car2go, from Daimler and Europcar, has launched in three London boroughs. 
The fleet of Smart MHD coupés are available for use in the boroughs of Islington and Sutton with Newham acting as East London’s first mover.

People can register free for Car2go until the end of 2012, either online at car2go.com/London or at the Car2go shop in the world’s first pop-up mall, Boxpark, Shoreditch, or at car rental company Europcar’s stores across London.  
Once registered, Car2go members can locate any available car through the Car2go London website, by using a free app or by walking up to an available car, touching the card reader on the windscreen, getting in and driving off.

Car2go costs 35p per minute and is billed directly to the customers’ account. Until December 31, customers can register for free and get 30 minutes of driving pre-loaded onto their account. The rate always includes fuel, insurance, road tax, parking and maintenance.  
Customers don’t have to return their Car2go to the same parking bay from which it was collected - it can be left in any borough-owned or unregulated parking space in a participating borough.  
London is the 17th city served by Car2go, and globally the company has more than 250,000 customers who use over 6,000 vehicles worldwide. 
Car2go claims to be the world’s first free floating car sharing service and says it is also unique by charging by the minute and with cars being available on demand with no reservation required.

Experience counts in the drive for safer roads reveals IAM study

OLDER drivers are as safe as motorists from all other age groups, according to research by the IAM (Institute of Advanced Motorists). 
Contrary to widespread belief, the study shows older drivers have better attitudes to safety, deal with hazards better than young drivers and use experience to increase their safety margins on the road.
The report reveals that drivers over 75 react just as quickly as other age groups when a vehicle emerges from a side road or if the car in front brakes suddenly on a rural road.

Official statistics show that people over 70 make up 9% of drivers but 6% of driver casualties. This IAM study found that where older drivers had slower reaction times, they used their experience on the road to compensate:

· They drive at slower speeds on all occasions 
· They keep a bigger following distance than drivers from other age groups. 

Nevertheless, whilst the study with TRL found little difference in driving performance across the ages it did highlight two surprising areas of concern:

· Compared with other age groups, the eldest group appeared to stop short of the stop line at junctions and not look as often as others before pulling out 
· Older drivers failed to look in their rear view mirror as much as other age groups on the motorway. 

The report also found that older drivers were likely to have less flexibility in neck movement and poorer vision standards but that did not translate into differences in driving performance.  Neck flexibility varied widely, with some older drivers as flexible as some in the youngest group

Despite the IAM study largely giving older drivers a clean bill of health, the IAM believes it is important its findings are used in on-road and online assessments to ensure that they understand the risks they face and what they can do to improve their driving in key areas.

Therefore, in the light of this new report the IAM is calling for:

· A Government action plan for older drivers 
· More car manufacturers to consider older drivers in vehicle design 
· Greater publicity to encourage health professionals to discuss driving 
· Better information for older drivers and their families 
· Online self-assessment tools for older drivers 
· Wider availability of voluntary on-road driving assessments 
· Better partnership working at a local level 

IAM chief executive Simon Best said: ‘The Government needs to create a strategy now to deal with the ageing driving population.
‘Older drivers, their families and friends deserve access to assessment and information to help them stay safe on the road. As well as this, car makers need to look at innovative ways to use technology to help this growing sector and the medical profession has to improve the way it delivers support and advise to keep drivers fit for the roads.’

People on the move____________________________________________

Everitt to leave SMMT

THE Society of Motor Manufacturers and Traders has started the search for a new chief executive following Paul Everitt’s decision to move to a new position outside of the automotive sector at the end of January 2013.

An appointments committee has been established composed of SMMT president, Nigel Stein, Tim Abbott (president-elect), Joe Greenwell (deputy president) and Graham Smith (past president). In the interim, Mike Baunton, chairman of SMMT Industry Forum will act as interim chief executive.

Stein said: ‘Paul has made a tremendous contribution to SMMT over the last five years. We are sorry to see him go. The appointments committee has already met and is determined to find the right person to guide the organisation through its next stages of development.’
New leader for RMI’s National Association of Bodyshops 

FRANK Harvey has been appointed head of the RMI’s National Association of Bodyshops with immediate effect starting in January 2013.


Harvey has worked within the body repair sector for the majority of his working life. After starting his career as a coachbuilder he moved on to become a staff engineer at a number of leading motor insurers. He went on to become group operations director of the Karl Vella Group where he oversaw a number of bodyshop operations. 
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The Editor’s View














THE Chancellor’s much anticipated decision in the Autumn Statement to cancel January’s planned 3.02p per litre rise in fuel duty will predictably garner all the headlines. But, the move only provides a respite from increases in fuel duty until September 1, 2013 and does nothing to ease the cost of fuel for business or private motorists. Therefore, pump prices at, or close to, record levels are here to stay. But, what is equally significant for fleets is the potential for changes in company car tax on ‘ultra-low emission vehicles’ - it is essential that the Government provides a definition of these vehicles urgently - and the Chancellor’s failure to reverse a Budget 2012 announcement that leased business cars will not be eligible for first year capital allowances on low emission cars (up to 95 g/km) from next April. The possibility of the Government performing a U-turn on already announced company car tax rates for ‘ultra-low emission’ cars is to be welcomed, but the refusal to shift on allowances applying to leased cars is plain daft.
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