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Zenith's Salary Sacrifice Car Scheme Trends And Predictions For 2013

Zenith predicts that 2013 is set to be another strong year for Salary Sacrifice car schemes. Average CO2 emissions are expected to continue to fall, to around 100g/km, and take up of alternative fuel technologies including hybrid and electric, will increase. 

Zenith's Salary Sacrifice fleet has grown by 70% in the last year through a combination of new customer wins and increased take up for existing customers. The most popular manufacturers in 2012 were BMW, Audi, Volkswagen, Ford and Citroën, with the preferred models ordered being the BMW 1 Series, Ford Fiesta, Audi A3, Audi A1 and BMW 3 Series. Vehicles becoming significantly more popular in 2012 following the release of new model ranges include the Honda Civic, which moved into the top 10 models ordered for the first time and the cost efficient Kia Picanto, which moved from the 37th most popular vehicle ordered in 2011 to the 13th in 2012. The most popular car segment groups in 2012 were superminis and medium sized cars, with hatch and saloon being the preferred body types. The Citroën DS3 and MINI continue to appeal to Salary Sacrifice drivers and new compact city cars such as the Volkswagen Up have become popular. 

Average CO2 emissions for vehicles ordered have fallen 9g/km throughout the whole of 2012, from 117g/km in January to 108g/km by December 2012. Zenith expects this trend to continue due to Benefit in Kind tax incentives for low CO2 emission cars and an increasingly wide range of low emitting vehicles available. Diesels are by far the most popular type of vehicle (at 73%, down from 81% in 2011), due to the fact that many of the low emission vehicles which attract the greatest savings through Salary Sacrifice are diesels. The proportion of petrol vehicles has increased from 16% to 22% in 2012. Advancements continue to be made to petrol engines to reduce emissions and this, along with the ability to reduce diesel emissions moving towards saturation and diesel fuel remaining more expensive than petrol, is likely to further increase petrol engine models' popularity. 

Hybrid uptake has increased slightly from 2011 and Zenith has seen its first electric Salary Sacrifice cars ordered in the past 12 months. These were a Chevrolet Volt and a Vauxhall Ampera (both of which have range extenders). Overall the proportion of alternative fuel type vehicles ordered has increased from 3% to 4% since 2011. As Benefit in Kind tax bands continue to shift over the next few years, with tax increasing for low emission vehicles and the CO2 levels that attract the lowest rates decreasing, more drivers are likely to be drawn to the lowest emitting vehicles, including alternative fuels such as hybrids and electric powered cars. 

Ian Hughes, Commercial Director comments: "We have invested significantly in our Salary Sacrifice team and infrastructure in 2012, with further developments to our driver websites, reporting and analysis tools. We see this as a significant area for organic growth within our business and it will remain as a key priority for the future. 

"Diesel cars continue to be the most popular choice. Take up of alternative fuelled vehicles has been relatively slow so far, which we believe is largely due to a fear of change and a general lack of awareness of the technology. Hybrid vehicles are still comparatively new but the choices available are increasing each year. We have seen the very first orders for electric cars through our Salary Sacrifice schemes in 2012, which is a good indicator of their growing acceptance and improvements in both options available and range. As Benefit in Kind tax structure continues to incentivise lower emission vehicles, the trend for an average reduction in emissions will continue and the uptake of alternative fuel vehicles will accelerate."

At-work drivers taking deadly risks on roads
Significant numbers of people who drive for work are risking devastating crashes by texting, speeding and grooming at the wheel, according to research by Brake and Direct Line released today: 

Nearly a third (31%) text while driving 
One in six (17%) admit to grooming, such as putting on make-up or shaving, while at the wheel 

More than three-quarters (76%) endanger pedestrians and cyclists by speeding at more than 35mph in built up areas. 
The survey revealed that people driving for business purposes are more likely than the general driving population to take all of these risks,prompting calls for employers to take action to ensure employees are safe and not putting others in danger.

Nearly a third (30%) of journeys on our roads are made by drivers who are at work at the time. It is estimated these drivers are 30-40% more likely to be in a crash than people driving on their own time 

Further results from Brake and Direct Line’s survey show:

Nearly a third (31%) text while driving, compared to 28% of non-work drivers 

Nearly one in six (17%) admit grooming while driving, compared with 14% of non-work drivers

More than a third (37%) admit driving while talking on a hands-free phone, compared with 24% of non-work drivers

More than half (54%) admit speeding on 60mph limit roads, compared with 34% of non-work drivers

More than three quarters (76%) admit speeding more than 5mph above the limit on 30mph roads, compared with 62% of non-work drivers

Market ended 2012 with 3.7% rise in December to 123,557 units

“More than two million new cars were registered in the UK during 2012, up 5.3% on the previous 12 months and the best result since recession struck in 2008,” said Paul Everitt, SMMT Chief Executive. “Boosted by strong consumer demand, the market grew at its fastest rate for 11 years with innovative, fuel-efficient cars keeping buyers in showrooms. Looking ahead to 2013, we anticipate the market will hold firm, with manufacturers and dealers working hard to deliver quality and value to motorists.”

New car market – annual running total (and less scrappage*)       
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New car market – Private and fleet/business
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*New cars registered under the Scrappage Incentive Scheme.

Manufacturers call for improved conditions for electrically-chargeable vehicles
E-mobility has the potential to play a key role in ensuring sustainable mobility for the future. However the European Automobile Manufacturers' Association (ACEA) cautions that under the current conditions it is unlikely that this full potential can be met.
This is partly due to the current economic situation, with declining sales of vehicles. However it is to a large extent also due to slow progress in charging standards, the fragmentation of internal market as a result of uncoordinated approach to market incentives, a lack of dedicated support for R&D, and no clear and unified vision on infrastructure.
"E-mobility can be part of a long-term solution to our mobility challenges. However, we need to have the right framework conditions if it is to really take off," stated Ivan Hodac, ACEA Secretary General. "It will only be possible to book real progress if there is full cooperation between utility providers, infrastructure companies, the energy sector, standardisation bodies and the automotive industry - with the full support of national governments and the European institutions."
Standardising the connection between the electricity grid and electrically-chargeable vehicles is one of the prerequisites to help e-mobility gain a viable market share. It provides predictability to investors, enables economies of scale, reduces costs for all stakeholders and is essential in increasing user acceptance. The industry has stressed the need for a single harmonised plug system for the recharging of electric vehicles on both the vehicle and the infrastructure sides, and already agreed on a joint proposal for an EU-wide charging system last year. However it is very concerned by the lack of progress in creating the framework to meet these goals.
This was one of the key incentives for ACEA members to revise their position on electrically-chargeable vehicles (ECVs) and to lower their expectations for the future market share of these vehicles. ACEA now forecasts the future market penetration of ECVs to be in the range of 2 to 8% for the next decade, with significant differences among manufacturers depending on their individual strategies.
A1 Sportback wins Most Cost-Efficient Car for an SME Company Car Driver

The Audi A1 Sportback has won a key award in the annual Business Car Manager SME Company Car of the Year Awards 2012, proving it has pride of place alongside its hugely successful three-door sister model. 

Judges in the awards, run in association with MAGMA Automotive Services, singled out the A1 Sportback as Most Cost-Efficient Car for an SME Company Car Driver. 

Editor of Business Car Manager, Ralph Morton explained: "The Audi A1 Sportback encapsulates everything that's welcome about company car downsizing: a premium badge for car park credibility, low CO2 emissions for reduced company car tax exposure, and running costs that put a stranglehold on any business motoring expenditure."
James Douglas, Head of Fleet Sales at Audi UK, added: “It is fantastic to see the A1 Sportback regarded so highly for its efficiency credentials. The 1.6 TDI engine is capable of achieving 74.3mpg whilst only emitting 99g/km. Practical and with a premium feel inside and out, it is a genuinely exciting company car choice.”
Renaut Twizzy gets a slice of Domino’s action
Pizza delivery expert Domino’s will be serving up the hottest slices in town after taking delivery of a pair of super-stylish Renault Twizys.

The Swindon franchisee from the popular UK chain has become the latest high-profile customer for the eye-catching, two-seat electric compact. Unsurprisingly, resplendent in contrasting Domino’s liveries, both are being used to ensure that the precious hot cargo arrives swiftly and safely for local pizza deliveries from his stores.

Domino’s delivers until 5am all over Swindon and the surrounding areas, so the super-quiet Twizy, which also happens to be highly economical, is perfect for nipping around residential areas without waking up the neighbours. It’s also a doddle to park and zip around in, thanks to scissor doors and dimensions of less than two and a half metres in length and one and a half metres in width. The head-turning Renault is also helping Domino’s achieve its company targets of reducing carbon emissions, thanks to zero from the “tailpipe”. To top it all off, there’s no road tax or fuel bills for Domino’s to worry about – the battery is  simply charged using a standard 13 amp socket, giving an official range of up to 60 miles.

James Swift, franchisee of Domino’s in Swindon, said: “We are extremely happy with our Twizys as for us they are the perfect run around for delivering our piping hot pizzas quickly, responsibly and most importantly with minimal running costs. They are quite a head turner too, so it creates a great buzz for us as we like to do things differently.”

Jason Derry, Pro+ Manager at Fish Brothers Renault who supplied the Twizy twins, added: “Domino’s is a great example of an established and popular local company and we were glad to be able to offer them something a bit different. The Twizy has stirred up a huge amount of interest since it has arrived, so it will be great to see them driving round Swindon in their distinctive livery.” 

Twizy is the world’s first mass market fully-electric compact two-seater, combining head-turning design with more than a little driving fun.  

Twizy comes in a choice of three trim levels: Urban, Colour and Technic, priced from £6,690 including VAT. Battery hire is available from £45 per month including VAT. More information on Twizy, as well as the rest of Renault’s electric vehicle line-up is available at www.renault.co.uk/ze.

Domino's Pizza has three stores in Swindon. To order a piping hot pizza, which could be delivered by Twizy, log onto www.dominos.co.uk.

Model update______________________________________________
New 360 edition joins the Qashqai range
Nissan has launched a new addition to the Qashqai range – the 360. Set to be the best-selling example yet of Nissan’s sector-defining crossover, the 360 sits between the Acenta and Tekna trims, replacing the n-tec+ but offering more equipment for the same £19,945 starting price. 

And the Qashqai 360 is expected to be even more popular than the hugely successful n-tec+. The latter accounted for around 60 per cent of Qashqai sales in the UK in 2012, meaning that just this one trim level outsold the entire Ford Mondeo range. The Qashqai n-tec+ also outsold the Kia Sportage and Hyundai ix35 combined too. 

With its enhanced specification, the new Qashqai 360 is set to be an even bigger seller. Just like the n-tec+, the 360 features Nissan’s Connect with 360° Around View Monitor system, which integrates satnav with Bluetooth and smartphone connectivity along with four cameras to give a ‘helicopter view’ when parking. Standard equipment also includes 18-inch ‘Onyx’ alloy wheels, rear privacy glass and a panoramic roof. 
Peugeot 208 Intuitive Special Edition
Peugeot’s popular 208 range will expand this month with the introduction of a Special Edition, the Peugeot 208 Intuitive.

Available with a choice of petrol and HDi diesel engines, the 208 Intuitive is available in both 3 and 5 door variants and priced from £14,245. It is packed with even more equipment and showcases new technology in the form of Park Assist - the automatic parallel parking feature which is available for the first time on a Peugeot.

Peugeot’s new Park Assist system provides active assistance with parking, detecting a parking space then controlling the steering to park in the space. It controls the steering while the driver manages the accelerator, brakes, gears and clutch. During the parking phases, the system provides visual and audible information to the driver in order to make the manoeuvre safe.

All Intuitive models are based on the current 208 Allure versions but benefit from a range of extra standard equipment consisting of: Park Assist, 16” alloy wheels, Satellite Navigation, Cielo Roof with ambient lighting, Directional front fog lights, Automatic Dual Zone Air conditioning and LED surround on the instrument dials.

As well as the extra standard equipment, all Intuitive models also benefit from: ABS, Electronic Brake Force Distribution (EBFD), Emergency Brake Assist (EBA), power steering, six airbags, remote control central locking with deadlocks, three rear three-point seat belts, 2/3–1/3 split folding rear seats, steering column adjustable for reach and rake, radio / single CD player, trip computer, Cruise Control with speed limiter, electrically operated / heated door mirrors and air-conditioning.

The strong pricing and specification of Intuitive makes all versions an extremely compelling retail proposition via Peugeot Passport and Peugeot’s unique ‘Just Add FuelTM’. The ‘Just Add FuelTM’ package provides drivers with a cost effective way to get behind the wheel of a new car. A single monthly payment covers all the major motoring costs: comprehensive motor insurance, road fund licence, vehicle servicing, roadside assistance and warranty all in a three-year finance package with a fixed-price single monthly payment.

The 208 Intuitive range will be launched in the UK in January priced from £14,245 on-the-road for the 1.2 VTi 82bhp petrol version.

The award-winning new Peugeot 208 Supermini, which went on sale late June 2012, has now secured over 20,000 orders since order books opened. For 2013 the growth will continue, helped by range expansion: excitement, style and desire with the new 208 GTi, 208 XY and 2008 – due throughout the year.
First Image of the Qoros GQ3

New independent automotive manufacturer, Qoros, has taken the wraps off the GQ3, the first of a family of all-new models designed and developed by an international team of experienced specialists and new, young talent, specifically for markets in China and Europe.
The first model from Qoros, the elegant GQ3 C-segment saloon, introduces design themes and styling features that will define a unique brand identity across the forthcoming family of Qoros models.  The GQ3 features an elegant exterior, a spacious, feature-packed interior and is engineered to achieve top European and Chinese crash test ratings.

“During the development of the Qoros GQ3, we directed all our efforts towards the needs and expectations of today’s young, aspirational customers,” says Volker Steinwascher, Deputy Chairman of the Management Board at Qoros.  “They are very sensitive about design and quality, are highly sophisticated users of technology, and insist on the very best safety standards.  As an entirely new brand, we have the advantage of being able to focus our efforts, without compromise or distraction, on meeting the demands of these customers.”

Making its world debut at the Geneva International Motor Show (7-17 March 2013), the Qoros GQ3 goes on sale in China in the second half of 2013, with the first cars arriving in Europe later in the year.

Manufacturer news_________________________________________
Ford is the number one UK car brand for 36 successive years
According to the official SMMT figures full year car sales in the UK in 2012 were up 5.3 per cent at 2,044,609 registrations, compared with 2011.  Ford sold 281,917 cars in the UK last year, up from 265,894 in 2011.

Ford Fiesta was the UK car sales leader again in 2012, having taken the position from the Ford Focus in 2009, with 109,265 registrations up from 96,112 in 2011.  Ford Fiesta also increased its market share to 5.4 per cent, from 5.0 per cent in 2011.

Other Ford models with increased sales in 2012, compared with 2011, included the Ford Ka, Ford Focus, Ford Kuga, Ford Mondeo and Ford S-MAX, while the new Ford B-MAX has proved immediately popular with 3,199 sales recorded already, since its October launch.

Mark Ovenden, Ford Britain managing director, said:  "Ford beat overall market growth in 2012 and extended its sales lead in a fiercely competitive market thanks to the launches of award-winning vehicles and technologies and the unrivalled strength of our dealer network.

“More people choose Ford over any other vehicle brand in the UK and as we face similar, difficult market conditions in 2013 we will look to satisfy the needs of our private and business customers by strengthening our vehicle range still further and providing the best sales and service offering in our dealerships."

Ford Transit has led the UK CV sector from its launch in 1965 and Ford’s CV market leadership remains unchallenged with a 21.6 per cent share for the full year 2012.  Ford medium commercials secured 30.7 per cent of the segment in 2012, up from 26.8 per cent in 2011.

The official figures released by the SMMT today show that in December UK car sales were up by 3.7 per cent to 123,557 units, compared with December 2011.  Ford car sales increased 6.6 per cent to 15,656, up from 14,689 in December 2011 and Ford's overall share of car sales was 12.7 per cent for the month, up from 12.3 per cent in December 2011.

The Ford Focus was again the UK’s best seller in December, repeating its November result.  Critical acclaim for the new Fiesta suggests that it will reclaim its clear No 1 sales spot in 2013 and it enters the year alongside the ingenious Ford    B-MAX with both cars available with the award-winning 1.0-litre EcoBoost engine, which also features in the Ford Focus, the Ford C-MAX and the Ford Grand C-MAX. 

Retail sales up 19.17% for Jaguar Land Rover UK

Jaguar Land Rover UK sold 68,586 cars in 2012, up 19.17 percent on 2011 with both brands retailing more vehicles in 2012 than in the previous year and Land Rover registering its best ever sales year in the UK.

The Land Rover brand sold 54,480 vehicles in the UK, up almost 25 percent on the previous year and taking a 27 percent share of its market segment.

The success was driven by the first full year of sales for the Range Rover Evoque, which retailed 18,119 UK units making it Land Rover’s biggest selling product in this market.

The Land Rover Discovery continued to sell well with sales up 7.4 percent and the brand’s flagship product, the Range Rover, posted an excellent performance for its run out year by retailing almost 4,000 units. First customer deliveries for The All-New Range Rover begin this month with many dealers reporting full order books for the next nine months and beyond.

UK registrations for Jaguar vehicles increased 2.4 percent to 14,105 units, despite increasingly competitive market conditions. The revised Jaguar XF saloon led the charge with a 10 percent increase in sales compared to 2011. The XF outperformed the segment by some margin and its 22 percent market share puts it ahead of the Mercedes Benz E-Class and Audi A6 in terms of sales volume.

Sales of the recently introduced XF Sportbrake derivative are also off to an impressive start, securing 11 percent market share in December with further growth predicted in 2013.   

The Jaguar XJ luxury saloon also performed solidly in a segment, which, overall, reduced by over 10 percent in 2012. With a market share of almost 21 percent, the Jaguar XJ claims the number two spot in its segment, comfortably outperforming the BMW 7-Series and Audi A8. The Jaguar XK also continues to hold its own against a raft of new competitors by notching up 26.5 percent market share.

It’s a positive 2013 outlook for Jaguar in the UK with a full year of XF Sportbrake sales, the launch of the XFR-S saloon and the highly anticipated F-TYPE two-seater sports car. Despite only being shown in public twice, UK dealers are reporting a very encouraging start for F-TYPE in terms of interest and deposits taken.

Jeremy Hicks, Jaguar Land Rover UK Managing Director said: “2012 was a successful year for Jaguar and Land Rover in the UK despite an increasingly competitive market. We look forward to building on this performance in 2013 with the introduction of more new products – including the All-New Range Rover and the Jaguar F-TYPE.

“Our product portfolio is becoming stronger each year as we respond to the needs of the market and introduce additional derivatives and engine options as well as all-new vehicles.

“Both brands are supported by two of the best dealer networks in the UK and our corporate business is growing. This is certainly an exciting time to be leading the Jaguar and Land Rover brands in our home market.”
Kia New dedicated head office to open in Autumn

Kia Motors (UK) Limited has set a new record sales total with 66,629 cars delivered to customers during 2012 – compared to 53,615 in 2011 - and is aiming to continue that performance by selling 70,000 units in 2013. This gave Kia a 3.26 per cent share of the UK new car market – up from 2.76 per cent in 2011.

And to support that growth Kia is to move to a new head office in Walton, Surrey during the fourth quarter of the year – more than doubling its current space at The Heights in Weybridge.

The company has consistently set new sales records throughout 2012 with almost every month beating previous record highs. The total volume represents a 24 per cent increase over 2011 and out-performed the new car market as a whole, which showed a five per cent increase during 2012.

Kia Motors (UK) Limited President and CEO Paul Philpott said: “A strong product line-up with distinctive design, high levels of quality and our industry-leading seven year warranty continue to attract new customers to our outstanding dealer network who are consistently delivering excellent service and an ever-improving ownership experience. This is an excellent performance that matches the challenging targets we have set ourselves as we seek to build Kia into a 100,000 unit a year brand in the UK.

“And that is why we have decided to leave the base we have had in Weybridge since 2004 and move just four miles to a dedicated new headquarters building in Walton. It will give us the space to continue our growth story and will better represent where Kia now is as a brand.

“We hope to move to the new building – arranged over three floors and alongside the main railway line heading south out of London Waterloo – in October. Currently we are starting to plan just how the building will be organised and we expect building and installation work to start in the summer,” he added.

Kia’s record sales were led by cee’d with 15,380 units delivered, followed closely by Sportage with 14,964 customers and Picanto with just over 14,500 units sold.

Globally, Kia Motors passed the 2.7 million units mark for the first time recording an increase of eight per cent and in Europe Kia delivered 338,000 units – a 15 per cent increase over 2011 in spite of continuing economic difficulties in several market areas.

Light commercial vehicles______________                            ______     
Tough year for commercial vehicles sees market fall 5.9% 
UK van and truck registrations: 2012 and % change on 2011

	
	December
	% change
	Year-to-date
	% change
	Rolling year
	% change

	Vans
	15,805
	-14.2%
	239,641
	-7.9%
	239,641
	-7.9%

	Trucks
	3,579
	-22.4%
	45,702
	6.4%
	45,702
	6.4%

	Total
	19,384
	-15.8%
	285,343
	-5.9%
	285,343
	-5.9%


"While 2012 has been a challenging year for the UK commercial vehicle market with heavy trucks the only sector performing positively during the year," said Paul Everitt, SMMT Chief Executive. "The commercial vehicle market ended 5.9% down on 2011 as business confidence wavered. Vans have struggled all year with just under 240,000 registered while truck volumes tailed-off towards the end of the year. We look forward to 2013 being a better year for the commercial vehicle market with a host of new products and innovative technologies boosting registrations."
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Ford Ranger continues its winning ways 
The Ford Ranger has won the 2013 Pick-Up of the Year Award from Total 4x4 magazine taking the vehicle’s award tally to eight in 12 months.

The Ford Ranger was comprehensively tested by Total 4x4, scoring high marks on interior quality, comfort and practicality during repeated drives on a set road route by a number of different judges.

Alan Kidd, Total 4x4 editor, said: "The double-cab market tends to move forward in occasional great leaps, and they don't come much greater than the new Ranger. The last year has seen a huge amount of fresh talent in this sector, but Ford has set a new benchmark with this truck.

“It's excellent inside and out, commanding on the road and very capable off it. It's as good as it looks, and it looks great. The pick-up segment has never seen the bar raised so far in one go.”

Ford Britain managing director, Mark Ovenden, said: “Ford Ranger’s latest award success is a superb way to kick off 2013! The vehicle has the best towing capacity, load capacity and wading depth of any other in the segment. Combined with its car-like cabin, the Ford Ranger is proving very popular with customers.”

New Ford Fiesta Van delivers class-leading fuel efficiency
The new Ford Fiesta Van, an agile and stylish car-derived van for large and small businesses, will deliver class-leading fuel efficiency and segment-first technologies when it launches in 2013.
All diesel engines in the new Fiesta Van achieve sub-100g/km CO2 emissions and 76.4mpg* or better. The Fiesta ECOnetic Van features enhanced fuel-saving technologies to deliver best-in-class 87g/km and 85.6mpg, a feat that no other manufacturer in the class matches.

“The new Fiesta Van is a stylish mobile workshop for light duty tools and equipment that makes great business sense,” said Mark Easton, Ford Britain light commercial vehicle product manager. “Both local tradesmen and urban delivery fleets will appreciate its sharp, professional looks, while relying on its versatility, dependability and exceptionally low running costs.”

With its practical 1.0 cubic metre load space, the Ford Fiesta Van offers businesses an adaptable van with classic Fiesta driver appeal. The load compartment features a secure steel bulkhead and four cargo tie-down hooks, both developed in accordance with the international DIN standard for load restraints, plus a tough rubber floor mat and durable sidewall trim. The van’s load length of 1.3 metres and gross payload ranging from 485-508kg means space for bulkier items.

The Fiesta Van powertrain choice includes the new 75PS 1.5-litre Duratorq TDCi and 95PS 1.6-litre Duratorq TDCi engines – both built in Dagenham – and the 82PS 1.25-litre Duratec petrol units, assembled at Bridgend. The ultra-efficient Fiesta Van ECOnetic offers the specially developed 95PS 1.6-litre Duratorq TDCi powertrain with standard Auto-Start-Stop, lowered suspension, aerodynamic rear under-tray and wheel trims, and low rolling resistance tyres.

The new Fiesta Van’s package of leading Ford driver assistance and safety features includes a number of important segment-first technologies. Ford MyKey allows businesses to encourage safer driving and limit the driver’s exposure to risk at the wheel as well as providing fleets with ownership information. Following on from the new Ford Transit Custom, Fiesta Van also offers the in-car connectivity system, Ford SYNC.

Ford SYNC with Emergency Assistance directly connects the vehicle occupants to local emergency services operators after an accident, in the correct language for the relevant country. Also introduced to new Fiesta is class-first technology Active City Stop, a system designed to help drivers avoid low speed collisions. It is offered alongside other convenience features such as Hill Start Assist, Easy Fuel and Rear View Camera.

The dynamic new version of the Fiesta Van features a sharper design inspired by the latest Ford global design language and concept vehicles, including laser-cut headlamps incorporating LED technology, power-dome bonnet and, for the first time, the option of 17-inch alloy wheels. Ford ergonomics and interior design experts have reconfigured the Fiesta interior with relocated switch-gear, a new centre-console with arm-rest and new materials, interfaces and displays.

The new Fiesta Van is available to order now, with customer deliveries from January 2013.

Residual value update_____________________________________
Used car values set new industry high in December 2012
As the SMMT reports a 3.7% increase in new car sales in December 2012, leading vehicle auction company, British Car Auctions (BCA) has released its data for the same month for used car sales.  BCA’s latest Pulse report shows that average values rose sharply in December in a short month for trading that was also relatively short of stock.  Across the board used cars averaged £7,361, a significant month-on-month rise of £940 (14.6%) compared to November and the highest monthly figure on record.   Year-on-year, December 2012 was ahead by £910 or 14.1%.

However, model mix was largely responsible for the increase, as BCA sold a greater proportion of high value fleet/lease and nearly-new cars during December, while dealer part-exchange volumes fell in the immediate pre-Christmas period. 

Alongside the change in mix, professional buyers were relatively active in December, competing to secure stock for retail forecourts over the usually busy New Year period.   Values improved in all three sectors, with year-on-year values remaining well ahead for fleet/lease, dealer part-exchange and nearly-new cars.

BCA Communications Director Tony Gannon commented, “December typically records an uplift in month-on-month values and this year was no exception.  In fact, records were established in 2010 and 2011, so it should come as no surprise that December 2012 would set a new benchmark value, particularly when factoring in the general lack of stock in the marketplace.

“Overall, prices remain strong despite demand being relatively flat and the lack of stock has generally meant good returns for business sellers.  This stock shortage is a long term issue and is unlikely to change until new car volumes pick up significantly and the economy improves enough to generate a bigger churn of vehicles in the marketplace.

“Currently there appears to be little on the horizon that is going to change those wider market conditions, but with the continuing economic pressures and reduced consumer confidence we should not expect to see the same robust value growth in 2013 that was experienced in 2012.”

Year-on-year table: All cars

	All cars
	Avg Age
	Avg Mileage
	Avg Value
	Average vs trade guide price

	Dec 2011
	58.75
	57,832
	£6,451
	96.36%

	Dec 2012
	57.40
	55,591
	£7,361 (+14.1%)
	96.14%
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Politics and regulation______________________________________
Council parking profits soar by 15 per cent
Councils in England made over £411 million in parking charges last year (2011/12) - an increase of 14.9 per cent - according to research by the Institute of Advanced Motorists.  In 2010/11 Councils made £358 million. 
In 2009/10 councils made £322 million from parking charges making the three-year increase 27 per cent.
The top council earners in 2011/12, (with percentage increases based on the previous year) were:
· Westminster (£38m) up 8.7 per cent
· Kensington and Chelsea (£27.5m) up 31 per cent
· Camden (£25m) up 18 per cent
Outside of London the biggest earners were:
· Brighton and Hove (£13.7m) up 18.9 per cent
· Milton Keynes (£6.5m) up 9.3 per cent
· Newcastle upon Tyne (£6.2m) up 51 per cent
At the same time the amount spent by councils on road safety, education and safe routes to schools, decreased by 18 per cent, from £127.5m to £105m.
Overall revenue spending on highways and transport reduced by 6 per cent between 2010/11 and 2011/12, while capital expenditure (on construction, tarmac etc) reduced by an estimated 13%.
A Department for Communities and Local Government report from June 2012 estimates that capital expenditure on highways and transport will fall by a further 11% over 2012/133.
IAM chief executive Simon Best said:  “Councils are making record-breaking profits from parking, while cutting road safety spending on life-saving services such as, education for young drivers, cycle training, and safe routes to schools schemes.
“At the same time cuts to road maintenance will mean a backlog of repairs which will simply cost more to fix in the long term.”
Extreme weather highlights need for tyre safety
TyreSafe is advising motorists to make tyre safety a higher priority than ever with weather data suggesting that the frequency of extreme rainfall in the UK may be increasing.

The analysis from the National Climate Information Centre, the UK’s official climate record, shows that the days of particularly heavy rainfall have become more common since 1960.
Perhaps not surprisingly, the Met Office has also just announced that the dismally wet 2012 was the second wettest year on record.

Stuart Jackson, chairman, TyreSafe, said: “Adequate tread depth is essential for safe driving, especially in wet weather which seems to be increasingly commonplace.
“Tyres that do not have enough tread pose a significant danger to the driver, passengers and other road users, so they should be checked regularly to make sure they are safe and legal.”

Adequate tread depth is essential for good grip on wet roads as the tread pattern displaces the water from the road surface. Drivers with insufficient tread depth face a number of hazards including  longer stopping distances, less grip and more chance of aquaplaning.
UK legislation requires car drivers to have a minimum of 1.6mm of tread depth across the central three quarters of the tyre, around its entire circumference. Those failing to adhere to these regulations face three penalty points and a fine of up to £2,500 for each illegal tyre. However, checking a tyre’s tread depth is straightforward and simple and can even be done by using a 20p coin.

Drivers simply need to insert the coin into the main grooves of the tyre. If the outer band of the 20p is visible when inserted, then the tyre may not have sufficient depth and should be checked by a qualified specialist.
At the same time, it is also sensible to carry out a visual inspection of the tyre to check its overall condition. Any objects which have become embedded in the tread should be removed. If any cuts, lumps or bulges are found, drivers should get a professional to check the tyres immediately.
“If extreme weather and heavy rainfall is set to become more of an everyday occurrence, then motorists need to make sure that they are prepared for these conditions by looking after their tyres,” added Jackson.
For more information about TyreSafe, how to do the 20p tread depth check and tyre safety visit www.tyresafe.org.
FTA publishes 51st Yearbook of Road Transport Law
The Freight Transport Association has published the 51st edition of its much respected Yearbook of Road Transport Law, the indispensable guide to road transport legislation, which is sponsored by Shell.  The Yearbook is designed to keep operators fully aware of all aspects of road transport legislation, is presented in a clear and concise way, and also includes information on other relevant areas, such as employment and health and safety.

The 2013 edition, written and compiled by FTA’s team of transport legislation experts, is updated with recent changes to road transport law, such as new operator licensing rules, driver licensing, weights and dimensions, construction and use, traffic regulations and the latest amendments to the OCRS rules.

Aisha Hayatuddini, Marketing Manager, Shell Commercial Fleet, said:

“Compliance is a core pillar of Shell’s business principles, and I can’t stress enough just how important and useful the FTA Yearbook of Road Transport Law is for anyone who runs a road transport fleet – it is definitely the most thumbed-through guide on most desks and Shell is delighted to be sponsoring the 2013 edition.”
One free Yearbook is delivered to every FTA member during January.  Additional copies are available from Shopfta at www.shop.fta.co.uk, telephone 08717 11 11 11, and costs £40 a copy for FTA members or £79 for non-members, with discounts for multiple orders.  Please quote product code 4501.  Shopfta also stocks a range of other publications – see the website for details.

FTA members are also kept up-to-date on legislation changes via regular email newsletters, the monthly magazine ‘Freight’ and the FTA website www.fta.co.uk  Free legal and operational advice is also available to FTA members from the Member Advice Centre.
Dealer news______________________________________________ 
Ford transit is the clear choice for window cleaning firm

The first all-new Ford Transit Custom sold in the UK has been put to work by a high-tech window cleaning service. 

Andrew Wilkinson, owner of H2O Cleaning Contractors in Lincoln, bought – and drove away the same day – a Ford Transit Custom from Evans Halshaw Ford dealership, making him the first customer to take delivery of Ford’s award-winning van.

The Transit Custom is well-suited to independent vehicle operators’ offering strong residual values, a five-star Euro NCAP safety rating and class-leading load-carrying ability. The vehicle comes with the improved 2.2-litre Duratorq TDCi engine available with Auto-Start-Stop, which provides class-leading fuel economy and CO2 emissions from 178g/km.*

Andrew said: “I am very impressed with how the Ford Transit Custom has been engineered and the large payload it can carry, meeting our need to carry a half-tonne water tank in the back.  It drives more like a car than a van and the fuel economy I’m getting is excellent.”

David Petts, Ford Britain Transit marketing manager, said: “The new Transit Custom offers a complete package to a wide range of customers and we are delighted to add H2O Cleaning to them. Its fresh looks, innovative design features and attention to detail, combined with its car-like interior and driving dynamics make it an attractive purchase.” 

The Transit Custom is the first of several Ford commercial vehicle models to be introduced that will form a whole new line-up by 2014. It features a number of new loadspace features such as the load-through hatch in the bulkhead for extra-long items, and the integrated roof rack which can be folded away when not in use. The driver also benefits from the latest Ford technologies such as Lane Keeping Aid and Ford SYNC.

General motor industry news_________________________________
Using the wrong tyres in Europe during winter can be snow joke!

An increasing number of British skiers and snowboarders are opting for self-drive holidays to European ski resorts to enjoy good snow and to save money. However, driving to ski resorts in many European countries brings with it driving dangers particularly in relation to tyres.

It is common for many European motorists to have two sets of tyres. At this time of the year winter tyres are fitted to deal with the very cold weather, ice and snow. According to Micheldever Tyre Services/Protyre this is not common practice in the UK, although there has been an increase in the sale of winter or cold weather tyres, most cars in the UK are fitted with summer tyres all the year round.

Winter skiers driving to German ski resorts for instance have, since 2006 under national legislation, been liable to on the spot fines if a vehicle becomes stuck in snow or ice because their tyres are unsuitable for the winter conditions. British motorists travelling to alpine resorts must be aware of the importance of tyre choice although the Department of Transport has confirmed that international conventions permit vehicles to circulate in international traffic as long as they satisfy general technical requirements.

Micheldever Tyre Services recommends that regular visitors driving to European ski resorts should consider having a set of winter tyres or as an alternative, switching to an all season tyre which has the capability of dealing with snow and ice better than summer tyres. Before setting off MTS suggests the following safety checks be undertaken:

· Check all tyres for general condition

· Check pressures

· Where winter tyres are fitted a minimum of 3mm is required in most countries. Other tyres should also have a minimum of 3mm.

· Check the spare tyre for tread depth and pressure

If in doubt with any of the issues involving driving on the continent during winter months, advice is available from any of the 64 Protyre outlets in the UK. A full list is available by visiting www.protyre.co.uk
Younger drivers run risk through service skipping


New research carried out by the Society of Motor Manufacturers and Traders (SMMT) has revealed that many younger drivers are failing to have their car serviced and maintained correctly. Risking vehicle-related financial, safety and efficiency problems, younger motorists are not only failing themselves, but other road users too.

Polling 2,000 motorists on attitudes towards car maintenance, the survey found that 10% of drivers aged 18-24 claim their vehicle isn’t ever serviced. This figure rises among 25-34 year-olds, with 12% of owners failing to have even basic service and repair work carried out. By contrast, the number of over-55s claiming never to service their car is just 2%, as well as around 5% of 35-54 year-olds.

The research highlights the danger to which some motorists are exposing themselves, with tyres and brakes among the many safety-critical items left unchecked. Additionally, the service-skippers risk greater likelihood of a breakdown, reduced efficiency and increased wear and tear; issues a manufacturer main dealer can help motorists avoid.

A modern car has more computing power than the craft that took man to the moon, yet the survey highlights that most young drivers are oblivious to the benefits of upgrades to vehicle software. 57% of 18-24 year-olds were unaware that software upgrades from the manufacturer can help maximise efficiency, not to mention the security, safety and comfort benefits of software upgrades.  

“Most drivers are aware of the benefits of regular servicing, but a significant number of drivers are putting themselves at greater risk of an accident, breakdown or costly repair by not taking their cars to a dealership for servicing,” said Paul Everitt, SMMT Chief Executive.  “A properly maintained car is not only more fuel-efficient, but will be safer and more reliable. Putting off service and repair work is a false economy with risks and costs outweighing short-term gains.

“To stay safe and keep costs down, motorists should stick to servicing schedules and have repairs carried out promptly at a manufacturer main dealer. There, fully-trained technicians will work with the latest diagnostic equipment and fit manufacturer-approved parts,” added Everitt. “Given the speed with which vehicle systems move on these days, it’s also important that drivers check with their local main dealer to see if software upgrades are available for their model.”
Arval Contract hire dresses down for Ben
Staff at ARVAL, one of the UK’s leading vehicle leasing and fleet management companies, delivered a £500 cheque to BEN, the automotive industry charity, as the proceeds from a company dress-down day in December. 

Employees donned their denims, hawked home-baked cakes and still managed a day’s work, all in the name of their industry charity.

Nigel Williams, Commercial Development Manager at BEN, http://www.ben.org.uk commented: ‘Many thanks to the staff at ARVAL for giving generously on the dress down day and also special thanks to all those who baked cakes in their own time to raise additional funds.’
People on the move________________________________________
CAP appoints Adrian Rushmore as Operations Director
CAP AUTOMOTIVE has appointed Adrian Rushmore to the role of Operations Director as part of its drive for growth through market-leading quality.

 

The appointment is the latest by CAP drawing experienced and respected figures from the automotive sector into key operational roles to help drive the company’s accelerated growth ambitions.

 

These investments have followed the acquisition of CAP last year by one of Europe’s top flight investment specialists, Montagu Private Equity.

 

Adrian Rushmore is one of the most widely recognised figures in the world of used vehicle valuations and market intelligence, with more than 25 years’ experience in the field. His decision to join CAP follows last year’s launch of Black Book Live, the industry’s first independent real-time used car valuation tool. This has been accompanied by a keen focus on investing in genuine market experts to produce business-critical information tools for the automotive retail, fleet, consumer, finance and insurance sectors.

 

As Operations Director he will oversee the quality of CAP’s products and have significant input into the development of new products and services and assume overall responsibility for the strategy of continual improvement for CAP’s market-leading current and forecast valuations and technical data covering cars, vans, trucks and motorcycles.

 

Rushmore’s in-depth understanding of used vehicle marketplace dynamics, coupled with the needs of customers who rely on pricing and technical information to make business-critical decisions daily, ideally qualifies him for a role in the heart of CAP’s ‘engine room’.  In turn, CAP’s innovative approach to creating new products and services, together with a strong focus on investment in genuine market expertise to bring new insight and deliver unrivalled value for customers, creates the ideal environment for his next career step.

 

Adrian Rushmore said: “I’m delighted to take the opportunity to be at the centre of a business committed to investing in the best market expertise, innovation and quality. I also look forward to leading a team which puts the customer at the forefront of everything it does.

 

“This is a very exciting time to be joining CAP and helping to shape the future of a business focused on investing to drive excellence and future growth.”

 

CAP CEO, Ian Rendle, said: “Adrian is one of the most well respected figures in the automotive business information industry and he brings with him a deep knowledge of our key markets together with a thorough understanding of customers in all of our commercial sectors.

 

“We are delighted to welcome him into what will undoubtedly prove one of the most challenging and rewarding roles in the company’s history as we continue to drive investment into skills and quality for the benefit of our customers.”

 

Adrian Rushmore joins CAP after 26 years with Glass’s Information Services, the last 12 years spent in the position of Managing Editor.

 

Peter Scheyer appointed first non-Korean President
Peter Schreyer, Chief Design Officer at Kia Motors and the man who has led the company’s design transformation has been appointed President – the first non-Korean to hold that title in the company’s history.

Schreyer, 59, joined Kia in 2006 from the Volkswagen Group to create a new design-led product strategy for the brand and quickly became known for his “Tiger-nose” family look.

Since then the design team has unveiled a long line of exciting concept cars and dramatic new products including the latest Sportage, the new cee’d family and larger models for sale in the Korean domestic and some overseas markets such as Optima, K7 and Quoris as well as mass-market models such as Picanto and Rio.

Schreyer has publicly commented on his commitment to Kia and his desire to remain with the company to continue the challenge of making Kia the most design-focused Korean car manufacturer.

In 2013 the last volume product in Kia’s range to come under his design philosophy – Carens – is due to be unveiled, complete with the Schreyer-inspired family look as well as the first sporty model to be added to the cee’d range.

Schreyer is married with two children and is originally from Bavaria in Germany. He studied in Germany and at the Royal College of Art before becoming part of the Volkswagen Group’s design team and contributing to the  distinct appearance of several VW and Audi models including the Passat and the Audi TT.

Vauxhall announces senior moves
Steve Catlin, formerly Vauxhall’s National Retail Sales Manager has been promoted to Retail Sales Director, reporting directly to Chairman and Managing Director, Duncan Aldred. 

Steve has been with the company for 13 years and has held a variety of positions of increasing responsibility in marketing, retail and fleet sales.

“This is a wonderful opportunity for me to oversee retail sales during an important time in the company’s history,” said Steve. “With new additions including the multi award-winning Ampera electric vehicle, the Mokka SUV, the funky ADAM and the forthcoming Cascada convertible, it’s an exciting time for Vauxhall.”

Steve replaces Rory Harvey, who has been promoted to Executive Director, Sales Opel Western Europe.

In his new role, Rory will be responsible for national sales in Italy, France, Spain, Netherlands, Belgium, Switzerland, Austria, Denmark, Sweden, Finland, Norway, Greece and Portugal.

Rory joined GM in 1989 and has held a variety of positions of increased responsibility including stints in the Middle East as Aftersales Director and at Chevrolet UK as Managing Director.

“I’m very happy to be offered a new challenge,” said Rory.  “I’m delighted to take on this new European role during an unprecedented period of new model launches.”
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Extreme weather highlights need for tyre safety

































































The Editor’s View














Despite a tough 2012 for the commercial vehicle market with a little under 240,000 registrations and final results representing a 5.9% drop compared to 2011 the industry still remains optimistic about a better 2013. The commercial vehicle industry is hanging its commercial hat on new product and innovative technologies giving the dealerships and manufacturer sales figures a much needed boost in 2013.


Despite the gloomy position of the commercial vehicle market the car industry delivered a much better and for some dealerships very welcome result in 2012, with in excess of two million registrations representing a 5.3% increase on 2011. 


Looking ahead consumers will be demanding more in 2013 from manufacturers and dealers, fuel-efficient vehicles that provide real value for money along with a quality buying  experience will paramount to sales figures holding steady during 2013.
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