
                                                                   

Issue no.505                                                                                  

This week’s News for company executives                               January 17, 2013                            

Fleetfile___________________________________________________
Michelin Helps Zenith Kick-Start Environmental Campaign With Tyre Checks

Zenith, one of the UK's leading vehicle leasing and fleet management companies, is working with Michelin to educate its employees about the importance of regular tyre inspections. The initiative is part of an environmental campaign designed to significantly reduce Zenith's carbon emissions over the next year, whilst also encouraging safer driving. 

The business, which manages over 38,000 vehicles across the UK, has recently launched a new environmental awareness initiative as part of its CSR policy. This is further encouraging all employees to play their part in reducing carbon emissions. 

As part of the campaign, Zenith invited a team from Michelin to visit its headquarters in Leeds to hold a Fill Up With Air event where technicians check tyre pressures and tread depths, and give advice to drivers on tyre maintenance. 

A total of 82 cars were checked at the event - a mix of grey fleet and privately-owned vehicles. 

Results showed that 12 per cent of vehicles tested had the correct tyre pressure and a third were under-inflated by between four psi and seven psi - a level considered acceptable for a short period of time. 

However 47 per cent had tyre pressures regarded as dangerous, six per cent were at levels considered to be very dangerous, and two per cent had all four tyres over-inflated. 

If these cars were driven on tyres at the correct pressure, safety would be significantly improved. Furthermore, Michelin estimates that owners could collectively reduce carbon emissions by 3.2 tonnes each year, and save nearly £2,000 annually in fuel costs because cars with tyres at the correct pressures use less fuel. If the results from the 82 cars tested are indicative of all vehicles driven by Zenith's 200 employees, the potential savings could be double that amount. 

Zenith's Operations Director, Mark Connor, said that regular tyre inspections are a simple but effective first step to achieving the business' new environmental targets. 

He explained: "We are dedicated to reducing our company's carbon footprint and we know that having over-inflated or under-inflated tyres can dramatically affect how safe a vehicle is as well as its fuel efficiency. 

"Michelin's Fill Up With Air events are an engaging and practical way to get that information across to our employees and many of them are now more aware of how important regular tyre care is for the environment and for their safety. 

"The event has been a great way to start our new environmental campaign and the savings highlighted by Michelin have given us a target for the future." 

Michelin's Key Account Manager for Zenith, Martin Thompson, said: "It's encouraging to see companies such as Zenith taking positive steps to reduce their carbon emissions whilst also promoting driver safety. 

"Tests show that braking distances increase by up to five metres with tyres that are 15 psi under-inflated, and fuel consumption increases by six per cent, so a simple exercise such as checking your tyres can lead to a much safer journey and save money as well." 

Zenith is exploring the possibility of working with Michelin to hold more Fill Up With Air days with its employees and its fleet customers in the future. 
Car hire offers a safe alternative in winter weather
With temperatures dropping across the UK this week, roads are becoming icier and more treacherous. In response, Europcar, the leader in car hire services in Europe, is urging motorists to think about hiring a car instead of driving their own vehicle, for extra peace of mind.
“Driving conditions are more challenging during colder weather, with the risk of snow, fog and ice”, explained Ken McCall, Managing Director, Europcar UK Group.  “That’s why it’s more important than ever to be driving a car in which you have confidence.  
“We are, therefore, encouraging people doing longer journeys over the winter months to think about car hire from Europcar.  It offers travellers the assurance that they are in a reliable vehicle that has been fully maintained with all essential items, such as tyres, regularly checked.  Plus Europcar vehicles are fully covered by 24 hour roadside assistance, at no extra cost.”
Europcar vehicles are also de-iced and checked before being handed over to customers in the winter. And a member of staff helps customers familiarise themselves with the vehicle’s controls, ensuring they are confident with the car in all conditions.  Plus Europcar customers can hire a sat nav to help them navigate unknown roads and choose the best route, also particularly useful if they are driving in wintry conditions.
“Our goal at Europcar is to give motorists the very best quality vehicles, ensuring they can drive confidently and safely in any weather”, concludes Ken McCall.  “We are, therefore, well prepared for the next few weeks with good availability of vehicles right across the country.”
Europcar has also compiled a handy checklist of tips for motorists to keep safe when out on the roads. 
Europcar’s Winter Driving Advice

Allow plenty of time for journeys in case you have to take a longer route

Slow down in icy conditions to compensate for diminished control and increased braking distances. Speed limits are set for optimum conditions; in difficult conditions, they can often be too fast.

Control skids by releasing the accelerator and not touching the brakes. Instead turn into the skid and don’t accelerate until you feel some control return.
Beware shady roads. They may be hiding icy conditions, as can bridges and overpasses.

Leave a bigger gap between yourself and the vehicle in front. In some icy conditions you may need up to ten times the normal braking distance.
Remember your sunglasses to avoid the glare from low winter sun.

Ensure your vehicle is well-ventilated as a car heater turned to full can make the driver drowsy. 

Watch out for fog and use fog lights when needed, but also ensure these are switched off when no longer required.
Be extra vigilant when looking for pedestrians and cyclists as they may be less visible.

When snowing, use dipped headlights as visibility can be reduced.

German manufacturers amongst least reliable for engines

 

German reliability is not as strong as many believe according to Warranty Direct, who found Audi, BMW and Volkswagen to have some of the least reliable engines in their cars.

 

The UK’s leading supplier of direct consumer warranties studied data from 50,000 live consumer policies which showed that the only engines to have failed more often than Audis in the past year were those from the now defunct MG Rover group, while the MINI finished a disappointing third from bottom. BMW and Volkswagen featured seventh and ninth from respectively in the power plant scale of shame.

 

At the top end of the table, Japan took the plaudits as Honda and Toyota proved to be the manufacturers with the most reliable power units, while Mercedes-Benz upheld some German honour by taking the third best accolade.

 

Engine repairs can be some of the most expensive to hit a driver and, amongst Warranty Direct’s customers, 1 in 13 MG Rover motors failed in the past year, while 1 in 27 Audi owners had issues with theirs. At the opposite end of the scale, just 1 in every 345 Honda owners had a problem with their power unit.

 

The study of motor repairs also highlighted huge potential costs for motorists. An engine failure on a Range Rover Vogue recently led to Warranty Direct’s highest claim - £12,998.46 - while one dealer quoted £14,853.60 to repair an engine on a Range Rover Sport after it failed catastrophically.

 

Warranty Direct Managing Director Duncan McClure Fisher said of the study: “Engine failures are the biggest fear for any motorist as they’re the ones that can lead to the most astronomical costs because of the parts and hours or labour required to fix them. The number of failures may be low compared to areas such as axle and suspension damage but engine repairs almost always result in costs reaching the thousands for motorists who aren’t covered by a warranty.”

 

 

Engine Reliability – Bottom 10 Manufacturers
 

	 
	Manufacturer
	Failure Rate (%)
	Failure Rate (1 in x)

	1
	MG Rover
	7.88%
	1 in 13

	2
	Audi
	3.71%
	1 in 27

	3
	MINI
	2.51%
	1 in 40

	4
	Saab
	2.49%
	1 in 40

	5
	Vauxhall
	2.46%
	1 in 41

	6
	Peugeot
	2.26%
	1 in 44

	7
	BMW
	2.20%
	1 in 45

	8
	Renault
	2.13%
	1 in 46

	9
	Volkswagen
	1.91%
	1 in 52

	10
	Mitsubishi
	1.70%
	1 in 59


 
Engine Reliability – Top 10 Manufacturers
 

	 
	Manufacturer
	Failure Rate (%)
	Failure Rate (1 in x)

	1
	Honda
	0.29%
	1 in 344

	2
	Toyota
	0.58%
	1 in 171

	3
	Mercedes-Benz
	0.84%
	1 in 119

	4
	Volvo
	0.90%
	1 in 111

	5
	Jaguar
	0.98%
	1 in 103

	6
	Lexus
	0.99%
	1 in 101

	7
	Fiat
	1.17%
	1 in 85

	8
	Ford
	1.25%
	1 in 80

	9
	Nissan
	1.32%
	1 in 76

	10
	Land Rover
	1.38%
	1 in 72


FTA helps drivers to keep moving on the UK’s winter roads

As the Met Office forecasting extreme winter weather is on the horizon, the Freight Transport Association is advising anyone who needs to keep their vehicles on the road to make sure they are prepared for freezing conditions.
FTA’s own traffic service is once again providing vital amber and red alerts for winter weather, and now operates 24 hours a day, seven days a week.  The FTA website contains advice for both managers and drivers on dealing with poor weather conditions, which can be found at www.fta.co.uk in the roads section. 
Shopfta stocks a wide range of essential winter products to keep drivers safe and vehicles moving, enabling them to get on with the task of delivering essential supplies.

Operators can keep on the move with winter items ranging from informative driver cards and posters about driving in severe weather conditions to essential in-cab winter kits containing shovels, torches, high visibility vests, an emergency foil blanket and winter windscreen kit.  Shopfta even stocks hats, scarves and gloves.
There are Autostocks for trucks, which are ideal for any vehicle stuck in the snow and, unlike snow chains, can even be fitted on a hill after you've got stuck.  Rock salt depot kits and supplies of de-icing salt, to keep depots and distribution centres clear of snow, are also available.
“Snow-chaos must be averted” says RHA

 

The UK weather outlook for the weekend and next week is cold and wintery.

 

“Let us hope that the latest gloomy weather outlook won’t cause the usual disruption and mayhem that we have seen in previous years”, said RHA spokesperson Kate Gibbs.

 

“With snow forecast for many areas of the country towards the end of the weekend and into the beginning of next week, we hope that the Highways Agency will be sending its gritting trucks out in force.

 

“The last cold snap caused problems for motorists and hauliers alike. It is therefore essential that the lessons learnt from previous incidents of ‘snow-chaos’ have been noted and that the main roads and motorways are kept as clear as possible. Of particular importance to road hauliers is that as much attention is paid to the gritting of side roads, particularly those leading to delivery/distribution points and industrial sites.

 

“We are used to bad weather here in the UK but hopefully, if the forward planning works, the chances of the country coming to a halt as a result of snow should decrease”.
Avoid driving in deadly conditions, as ice and snow hit

As the UK braces itself for a cold snap, road safety charity Brake is urging drivers to follow the ‘ABC’ of winter driving to prevent devastating crashes. That means avoiding setting off in snow or other dangerous conditions, being prepared by listening to forecasts and having an emergency kit, and careful driving, by keeping a safe distance and slowing right down if caught in bad conditions. See below for more. 

 
A recent survey by Brake and Churchill Car Insurance found most drivers don’t fully understand the dangers of driving in ice and snow, and many will happily set off in treacherous conditions. Only one in six (16%) avoid driving in snow while nine in ten (91%) underestimate stopping distances in icy conditions by half. 13% do not ensure their car has a minimum 3mm tyre tread over winter, and 14% don’t even carry an ice-scraper or de-icer over winter [1]. See full results.

Julie Townsend, Brake deputy chief executive, said: “Every year we support many families whose lives have been torn apart by bad weather crashes, so we’re calling on drivers to do everything they can to help avoid tragedies during this cold snap. The most important message is to err on the side of caution and not drive if it’s snowing, forecast to snow, or there are other potentially deadly conditions. Ice, snow, heavy rain and fog make driving incredibly risky; stopping distances double in the wet and can increase ten-fold in ice and snow, and if you can’t see clearly you can’t react to hazards. We are also urging drivers to be prepared. Listen to forecasts, and make sure your vehicle is properly maintained and kitted out. If you get caught in bad weather the most critical thing is to slow right down and keep your distance, bearing in mind it will take you much longer to stop in an emergency.”  

Brake’s ABC advice on winter driving…

Avoid driving in snow and other treacherous conditions. Never set off when it’s snowing or forecast to, and avoid driving if you possibly can in other bad conditions like fog, heavy rain and ice. Consider alternatives such as walking or using public transport if available. Speak to your employer in advance about working from home when weather is very bad, especially if you live in a rural area prone to snow or floods. 

Be prepared. Make sure your vehicle is well maintained, and tyres have a tread depth of at least 3mm. Check forecasts and plan your route to avoid roads likely to be more risky and allow plenty of time. Pack a winter driving kit in case you’re caught out. This should include: an ice scraper or de-icer; torch; cloths; a blanket and warm clothes; food and drink; first-aid kit; spade; warning triangle; and high-visibility vest. Always take a fully charged phone in case of emergencies, but don’t be tempted to use it when driving. 

Careful and cautious driving. If you do get caught out driving in treacherous conditions, you need to slow right down increase the distance behind the vehicle in front. In rain your stopping distance doubles, so keep a four second gap. In snow or icy conditions stopping distances increase by as much as ten times so you need to drop right back. Keep careful look out for people on foot and bikes who may be harder to spot. Avoid harsh braking and acceleration and carry out manoeuvres slowly and with extra care.

Volvo's new test drive programme gives fleets and drivers freedom to drive
 

Volvo Car UK has begun taking bookings for its new test drive programme, Freedom.  In line with Volvo's ‘Designed Around You' brand strategy, it has been created not only to give as much flexibility to the driver in terms of location, timing and car choice, but also to provide test routes planned around the individual's regular driving needs.

 

Potential customers, both retail and fleet, can log onto a specifically designed website (www.volvocars.co.uk/freedom) to book up to two, 45 minute test drives, at a time to suit and a choice of 13 locations around the UK*.  A number of cars will be available at each event, including the all-new V40, S60, V60, XC60 and XC90.  Also available for test drive will be the newly launched V40 Cross Country, V40 R-Design and Volvo's most technological advanced car, the V60 plug-in hybrid.

 

Having previously had the first UK viewing of the world's first diesel plug-in hybrid, the Volvo V60 D6 AWD, at the Goodwood Festival of Speed, the first right-hand drive UK cars will also be available, allowing this highly sought after car to be driven by potential buyers and fleet user/choosers.

 

Volvo has designed three different driving routes at each event, taking into account all different types of driving.  When the driver books the test drive, he/she is requested to enter the type of journey they usually travel, thus allowing Volvo to recommend a specific route that encompasses their normal daily drive. 

 

Each test drive is completely unaccompanied and takes place on public roads.  Volvo Car UK actively encourage drivers  to bring along what would normally be in his/her car, such as child seats, golf clubs and even the kids, to show which car is best for each individual’s needs and wants.
Electric Car Guide animation launched

An animation tool designed to provide a user-friendly and engaging introduction to electric vehicles has been launched by Green-Car-Guide.com and supported by the London Borough of Camden and the Energy Saving Trust. The Electric Car Guide, together with more information about the latest electric vehicles, can be viewed at www.Green-Car-Guide.com
The Electric Car Guide animation tool is designed to help answer the questions everyone has about electric vehicles, as well as exploding some of the myths. The guide explains the differences between electric, plug-in hybrid and extended-range electric vehicles, and communicates the many benefits that electric vehicles offer to motorists, including lower running costs. Electric vehicles don’t produce any tailpipe emissions, so they’re ideal for use in areas that have air quality challenges, such as the London Borough of Camden.

Councillor Phil Jones, cabinet member for sustainability at Camden Council, said: “Poor air quality impacts everyone who visits, lives or works in London and electric vehicles provide a positive way to improve this. By creating an animated guide to using electric vehicles in partnership with the Energy Saving Trust we hope to increase people’s understanding of how electric vehicles work, the different types of electric vehicles available and what situations they are suitable for.”

Tim Anderson, Senior Knowledge Manager, Energy Saving Trust, added: “As fuel costs continue to rise, electric and hybrid vehicles become an increasingly viable option. To help drivers navigate their way through the different types of plugged-in vehicles and consider which might best suit their needs, this new animated guide provides clear, straightforward advice. It outlines the financial and environmental benefits, clearing up some of the conflicting information surrounding plugged-in vehicles.”

   
Paul Clarke, Founder and Editor of Green-Car-Guide.com, says: “Electric vehicle sales may have had a slow start so far but the forecasts are that their numbers will start to steadily increase as new electric vehicles come to market during 2013. This animation aims to provide an engaging introduction to electric, plug-in hybrid and extended-range electric vehicles that can be watched in just a few minutes.”

The Electric Car Guide animation tool, together with more information about the latest electric vehicles, can be viewed at www.Green-Car-Guide.com
Model update______________________________________________
World debut for all-new Lexus IS
Lexus  revealed on Tuesday 15th January its all-new IS range, which will be launched in the UK this summer. The line-up, unveiled at the North American International Motor Show in Detroit, includes the first full-hybrid IS, the IS 300h, together with the petrol-powered IS 250. Both versions feature rear-wheel drive and will be available with a further evolution of Lexus’s F Sport package.
Acknowledging that driving performance is the prime consideration for sports saloon customers, Lexus has engineered the new IS to deliver outstanding dynamic performance and driver engagement. It also adopts more powerful, distinctive styling inside and out, led by a dramatic interpretation of Lexus’s hallmark spindle-shaped front grille arrangement.

Junichi Furuyama, IS Chief Engineer, explained: “We adopted an entirely different approach to the development of the new IS. Rather than develop each individual aspect in the hope they will combine to offer an engaging driving experience, we first established the kind of driving experience owners desire. With this as our initial premise, we then developed the individual performance elements to support it.
“Every aspect of the new IS has been engineered with a focus on sporting performance, agile handling, accurate response to driver input and highly communicative feedback.”

The new IS benefits from a dozen Lexus-first features and technical innovations. It also showcases an all-new interior that combines authentic Lexus quality and refinement with a more sporting and focused environment for the driver. There is also best-in-class space for rear seat passengers and a larger, more user-friendly boot.
Exterior design

The new IS is inspired by Lexus’s LF-CC concept car and displays its own interpretation of the spindle front grille arrangement that has become a hallmark of all new Lexus models. Overall the impression is of power, elegance and a stronger brand identity.

Viewed in profile, the new IS shows the mass of the cabin concentrated towards the rear, with a rising line flowing from the lower body into the rear lamp clusters, adding further elegance and dynamism.

There is also a new, powerfully articulated headlamp cluster design, with Lexus’s signature L-shaped daytime running lights presented independently below.
Interior design

The cabin design is clean and elegant, with an ergonomically ideal environment for the driver.

The new-design driver’s seat is more comfortable and provides better lateral support. The seat hip point and the angle of the new steering wheel – inspired by the LFA – are both lower, and the steering wheel’s reach adjustment has been increased, giving a more sporting driving position.

The refinement of the cabin materials, trims and finishes is complimented by advances in HMI technology and the introduction of a high-quality analogue clock. The centre console controls feature a Lexus first: electrostatic switches that need just a finger touch to adjust the air conditioning temperature.
The new IS’s increased width (+10mm) and longer wheelbase (+70mm) allow for significantly more comfort for rear seat passengers and greater luggage capacity, too. The combination of the extended wheelbase and a thinner front seat design delivers best-in-class knee-room (+85mm compared to the current model) and rear seat access. The new rear seats also have a 60:40 split-folding function.

There is generous loadspace in the IS 300h too, as the hybrid battery has been located beneath the boot deck board.
Driving dynamics

The new IS’s development programme targeted a class-leading driving experience, with every aspect of the car’s dynamics engineered to achieve this goal.

The painstaking approach included new laser screw welding and adhesive body bonding techniques, which, together with additional spot welding, have increased the car’s overall body rigidity.

The double wishbone front suspension has been revised, giving a 20 per cent increase in roll rigidity. At the rear there is a new multi-link system, similar to that featured in the latest generation Lexus GS.

Changes to the structure and rigidity of the steering rack have created lighter, smoother and more accurate steering feel.
The new IS gains a new Drive Mode Select system, with three switchable driving modes: Eco, Normal, & Sport. Drivers can switch between the different modes to achieve their preferred balance of economy, comfort, performance and handling.
F Sport

The IS F Sport models not only display more sporting design features inside and out, they also benefit from genuine dynamic enhancements, notably specially tuned front and rear suspension systems.

The F Sport versions can be instantly recognised thanks to their special grille and front bumper design: there are more prominent chrome trim elements and a different mesh pattern is used for the grille. The “waistline” of the spindle-shaped grille is set higher than on the standard models, creating a larger lower grille that can draw in the greater volume of cooling air needed for sportier driving.

The IS F Sport also has an exclusive seat design that provides extra support. The seats are made using an integrated foaming method that ensures there are no gaps between the upholstery and the filling, giving both excellent comfort and great lateral holding.

The front and rear suspension and the electric power steering are tuned to enhance the F Sport models’ handling, without compromising ride quality.
Powertrains

In the UK the IS 250 will be powered by a 204bhp/152kW V6 petrol engine, driving the rear wheels.

The Lexus Hybrid Drive system in the full hybrid IS 300h combines a powerful electric motor and a newly developed 2.5-litre four-cylinder Atkinson cycle petrol engine, equipped with D-4S fuel injection, Dual VVT-i intelligent variable valve timing and a high-efficiency Exhaust Gas Recirculation system. Total system output is 217bhp/162kW, but Lexus’s target is to achieve class-leading, sub-100g/km CO2 emissions and average fuel consumption of more than 65mpg.
Advanced safety

The new IS features a new pop-up bonnet design which creates space above the engine to absorb pedestrian impact forces. This allows the lowest possible profile for the front of the vehicle, while at the same time optimising pedestrian impact protection performance.

According to market, the new IS will offer feature a number of advanced, new active safety features, including automatic headlamp high beam operation, Lane Departure Alert, Blind Spot Monitor and Rear Cross Traffic Alert.
New IS in the UK
New IS equipment and technical specifications and other information specific to the UK market models will be announced at a later date.

Outline technical specifications

	 
	IS 250
	IS 300h

	POWERTRAIN
	 
	 

	Engine code
	4GR-FSE
	2AR-FSE

	Cylinders/arrangement
	V6
	4 in-line

	Max. power (bhp/kW @ rpm)
	204/152 @ 6,400
	217/162

	Max. torque (Nm @ rpm)
	250 @4,800
	n/a

	Transmission
	6AT
	E-CVT

	Driven wheels
	Rear
	Rear

	DIMENSIONS
	 
	 

	Length (mm)
	4,665
	4,665

	Height (mm)
	1,430
	1,430

	Width (mm)
	1,810
	1,810

	Wheelbase (mm)
	2,800
	2,800

	Luggage compartment (l)
	480
	450

	SUSPENSION
	 
	 

	Front
	Double wishbone
	Double wishbone

	Rear
	Multilink
	Multilink


Elegance in the extreme- The new Audi RS 7 Sportback

Audi is to bring some searing heat to the bitter cold of Detroit this week as the new RS 7 Sportback makes its world public debut at the North American International Automobile Show. Combining seductive curves with slingshot performance, the newcomer uses twin-turbo V8 power to send its acceleration time plunging to just 3.9 seconds and its top speed climbing to 189mph. It also employs advanced cylinder-on-demand technology to ensure that economy holds true to Audi efficiency ambitions, with up to 28.8mpg possible despite the ferocious pace. 

Available to order in the summer of 2013 priced in the region of £84,000 OTR, and due in the UK towards the end of the year, the RS 7 Sportback shares its 4.0-litre V8 TFSI engine with the recently announced RS 6 Avant. This means that with the help of its two turbochargers formidable peak power of 560PS arrives between 5,700 and 6,700 rpm, and peak torque of 700 Nm is constantly available between 1,750 and 5,500 rpm. 
The two large twin-scroll turbochargers located, along with the intercooler, inside the ‘V’ of the cylinder banks, produce up to 1.2 bar of boost pressure, helping to generate incredible accelerative force. The RS-specific engine management and unthrottled intake system also contribute to the engine’s dramatic response, and this is delivered with all the charisma expected of a V8. Switchable flaps in the exhaust system can make the sound even fuller at the touch of a button, and customers seeking an even more dramatic drive can choose a sports exhaust system from the options list.
ŠKODA announces specifications for the all-new ŠKODA Octavia

The new ŠKODA Octavia sets new standards in the compact segment. With unrivalled interior space, innovative safety and comfort systems, low fuel consumption, and a wide range of ‘Simply Clever‘ solutions, the third-generation Octavia sets  the benchmark in every key area. 

The ŠKODA Octavia has always offered that little bit extra. The new generation builds on this, by adding more space, much more equipment, the latest technology and, of course, value for money.
The new Octavia will be available in the UK with four advanced engine options: two petrol and two diesel. Power outputs range from 105PS (1.2 TSI, 1.6 TDI CR) to 150PS for the 2.0 TDI 150PS model.

On sale in the UK from 16 March 2013, prices for Octavia start from just £15,990 with models separated intoŠKODA’s familiar three trim levels of S, SE and Elegance. Diesel versions start from only £18,040
New Cascada raises roof with pricing announcement

Vauxhall’s new full-size, four-seat convertible, the Cascada, will be priced from just £23,995 on-the-road – nearly £8,000 less than its main rival in the premium drop-top sector – when it arrives in showrooms this April.

With the Audi A5 Cabriolet firmly in its sights, the Cascada offers affordability paired with outstanding levels of equipment, technology and luxury. It comes in two trims, with the entry level SE getting 18" alloy wheels, a sports chassis, LED tail lamps and aux-in/USB, all as standard.  The up-level Elite includes leather trim, heated front seats and steering wheel and front fog lamps.

The Cascada will come with a broad range of powerful and efficient engines.  Starting the line-up is a 1.4-litre (140PS) Turbo petrol, with a manual gearbox, achieving a combined 44.8mpg and 148g/km CO2, and a 2.0-litre (165PS) diesel engine with manual and automatic transmissions, achieving up to 54.3mpg combined and 138g/km CO2.

But the highlight of Cascada’s powertrain line-up is the all-new 1.6 SIDI Turbo ECOTEC petrol engine. The first production engine from Vauxhall’s MGE (Mid-Size Gasoline Engine) family, the unit offers major improvements in torque, linearity and overall efficiency. It produces a maximum 170PS from 1650-3200rpm and up to 280Nm of torque, giving a 0-60mph time of 9.2 seconds and top speed of 135mph. This engine will be available with a new, low-friction automatic six-speed gearbox that contributes towards combined fuel consumption of 39.2mpg and CO2 emissions of 168g/km.

A high-performance 2.0 (195PS) Bi-Turbo diesel engine with manual transmission will also be available shortly after launch.  The Bi-Turbo achieves a combined 138g/km and 54.3mpg, yet accelerates from 0-60mph in just 8.9 seconds up to a top speed of 143mph.

Vauxhall’s HiPerStrut front suspension, first used in the 325PS Insignia VXR, will also be standard across the Cascada range. The system separates damping and steering functions, reducing torque steer, while also improving steering feel and cornering control. In addition to this, the Cascada’s electric power steering has been tuned specifically for the UK market. 

Available in ten colours, Cascada can be ordered with solid, two-coat metallic or two-coat pearlescent paint, and a choice of three roof colours, depending on exterior colour. The vehicle’s fabric roof opens in just 17 seconds at driving speeds of up to 30mph.

Offered on Vauxhall’s popular Flexible Finance scheme, customers can take advantage of zero per cent APR representative, with any deposit, over a term between 24 and 60 months, making Cascada even more affordable.  As with all Vauxhalls, first Cascada owners will benefit from Lifetime Warranty, lasting the life of the car or up to 100,000 miles, whichever comes first.

“The all-new Cascada is an outstanding full-size, four seat convertible with premium qualities and technologies at an affordable, mainstream price, ” said Duncan Aldred, Vauxhall’s Chairman and Managing Director. “It’s an exciting time for Vauxhall with Cascada launching the brand in to its fourth new sector in a year, following Ampera, Mokka and ADAM.”

Honda's "Urban SUV Concept" Makes its World Debut 
The all-new Honda Urban SUV Concept has made its world debut at the 2013 North American International Auto Show (NAIAS) in Detroit. The concept hints at the styling direction of an all-new small SUV scheduled to be launched in Japan at the end of 2013 and in the U.S. in 2014. The model will subsequently be introduced in Europe.
The Urban SUV Concept represents the expansion of vehicles that will be based on Honda’s new Global Compact Series platform, which include the Honda Fit (Jazz in Europe) and the Honda City. 

The Urban SUV Concept, designed to provide aesthetic cues for an all-new small SUV, showcases clean and sophisticated styling, dynamic lines and a strong stance. The small SUV will be rolled out across the world and will be powered by Honda’s fuel-efficient Earth Dreams Technology. The new model will utilise Honda’s original centre-tank layout that features on the Honda Jazz and will also incorporate Honda’s famous Magic Seats that enable a range of seating configurations for maximum versatility. 

The small SUV will be manufactured at Honda’s newest North American plant near Celaya, Mexico.
Manufacturer news_________________________________________
Volkswagen Passenger Cars delivers 5.74 million vehicles in 2012 

The Volkswagen Passenger Cars brand closed 2012 with a new record, delivering 5.74 (2011: 5.09; +12.7 per cent) million vehicles to customers for the first time in a twelve-month period. The brand recorded a 30.6 per cent rise for the month of December, delivering 517,900 (December 2011: 396,600) units. ‘There has been another strong increase for the Volkswagen Passenger Cars brand even though market conditions were at times difficult. Our new Golf has got off to an excellent start and significantly strengthened Volkswagen’s competitive position,’ Christian Klingler, Board Member for Sales and Marketing for the Volkswagen Group and the Volkswagen Passenger Cars brand, commented. ‘2013 will be a very demanding year, and we will be facing new and difficult challenges. But we are well prepared.’ 

Volkswagen Passenger Cars delivered 1.70 (1.72; -1.2 per cent) million vehicles on the overall European market in the period to December. The brand generated significant growth in Central and Eastern Europe, where there was a 22.4 per cent increase in deliveries to 267,100 (218,100) vehicles. In Russia, the region’s largest single market, 164,700 (118,000; +39.6 per cent) units were handed over to customers. In Western Europe (excluding Germany), deliveries fell by 6.9 per cent to 844,500 (906,900) units due to the difficult situation on overall markets. In Germany, Volkswagen Passenger Cars handed over 586,100 (593,300; -1.2 per cent) vehicles to customers in 2012. 

In the Asia-Pacific region the brand reported a strong increase of 23.2 per cent for the full year, with customers taking delivery of 2.37 (1.93) million vehicles, of which 2.15 (1.72; +24.8 per cent) million were handed over in China (incl. Hong Kong), the region’s largest single market. Sales also developed very well on the American continent with Volkswagen Passenger Cars growing deliveries 25.5 per cent to 623,300 (496,700) units. The brand performed particularly well in the United States, where 438,100 (324,400; +35.1 per cent) vehicles were handed over to customers. In South America, deliveries went up by 8.3 per cent to 836,600 (772,600) vehicles, of which 661,000 (591,700; +11.7 per cent) were handed over in Brazil.
Ford takes record number of What Car? awards 


Ford, the UK’s favourite car brand, triumphed at the 2013 What Car? Awards, winning an unprecedented four trophies.

While the acclaimed Ford Mondeo took Best Family Car and Best Estate awards for the third year running, the new Ford Fiesta and Focus ST also received accolades from What Car?.

Ford’s trophy haul of four awards is the most the top-selling car brand has won in the event’s 25-year history.  Ford’s success at the 2013 What Car? Awards comes in the same week as latest industry figures confirm the company has sold the most cars in the UK for 36 consecutive years and been top commercial vehicle brand for 47 years.

Mighty Mondeo

The Ford Mondeo remains both the UK's Best Family Car and Best Estate according to What Car?, the leading car buyer’s guide.  In reaffirming the flagship Ford’s 2012 and 2011 achievements in both categories, What Car? said:  “The Mondeo is rewarding to drive, with agile handling and a comfortable ride.  It will satisfy the family man and the business user, being as assured on twisty lanes as it is on motorways.

“The Ford Mondeo estate is spacious enough to keep even the tallest adults happy, while its boot can cope with everything from the family dog to furniture.”

Award-winning new Fiesta

As the new Ford Fiesta goes on volume sale this month, What Car? has already declared it Best Supermini.  Fiesta has been the UK bestseller for four consecutive years and saw sales rise by 14 per cent to almost 110,000 cars in 2012.

“If ever a car feels like it has been touched by greatness, it’s the Ford Fiesta,” said What Car?  “Freshly facelifted for 2013, it now comes with sweeter engines and improved safety credentials.”

Sporty ST

The 154mph Ford Focus ST, available as both a five-door and an estate, is Ford’s first global performance car.  Yet its turbo-charged, direct-injection 2.0-litre EcoBoost engine returns 39mpg while delivering CO2 emissions of 169g/km.

In making it Best Hot Hatch, What Car? said:  “Fast and thrilling when you want it to be, yet also perfectly happy pottering around town or trundling along the motorway.”

Chas Hallett, What Car? editor-in-chief, said:  “Ford really deserves its four What Car? category awards, it’s a fantastic achievement.  It’s great to see a mainstream volume car maker building award-winning cars.”

Mark Ovenden, Ford Britain managing director, said:  “Ford’s flying start to 2013 has been accelerated by winning so many What Car? Awards.  Fiesta, Focus and Mondeo are the most familiar models in Ford’s line-up, so What Car? recognising each of them is a fine testimony to our latest range.”
Hyundai building new vehicle test centre at Nürburgring 

Hyundai has revealed plans for a new vehicle test centre, situated at the famous Nürburgring track in Germany – with construction well underway. The new facility, which represents a £4.5m (€5.5m) investment, reaffirms the brand’s commitment to developing its credentials as a top European carmaker.

Tests carried out at the new facility will be used by engineers at the company’s existing R&D centre in Rüsselsheim, Germany, to improve the quality and driving performance of Hyundai’s European-designed vehicles. In 2012, almost 95% of the 444,000 Hyundai cars sold in Europe were designed, engineered and tested in Rüsselsheim, including the best-sellers i30, ix35 and i40.

Allan Rushforth, Senior Vice President and COO of Hyundai Motor Europe, said: “The new Hyundai test centre at Nürburgring is an expression of our intention to focus on improving the customer experience of our vehicles, such as ride and handling – an important consideration for European drivers. The new centre represents a significant investment, and one we expect will significantly contribute to enhancing the perception of the Hyundai brand and our key competitive competence in Europe.” 

The 3,050m² building’s location was chosen for its direct access to the famous race track, dubbed ‘The Green Hell’ due to its challenging nature. Just as with Hyundai’s re-entry into the WRC series, track-testing at Nürburgring will enable Hyundai to develop the driving dynamics, reliability and durability of its vehicles.
Jaguar Land Rover recruits more than 150 apprentices

Coventry, UK: Jaguar Land Rover, the UK’s leading automotive employer, has launched a campaign to recruit more than 150 apprentices to join its 2013 training programme. This includes approximately 90 Advanced and 60 Higher Apprenticeships. The scheme is open for applications now and will close on 31 January 2013. 
Higher Apprenticeships are open to A-Level (or equivalent) qualified candidates whose qualifications include maths and a science or technology subject. They will undertake a comprehensive training programme to achieve a number of NVQ level qualifications as well as an undergraduate engineering degree. Higher Apprenticeships will take approximately six years to complete, as a combination of time spent at university and time in the workplace. 
Advanced Apprenticeships are open to all GCSE qualified candidates. They will study for a NVQ2 in Performing Engineering Operations, a NVQ3 in a chosen trade, a Technical Certificate and training in key skills such as Communication, IT & Numeracy. The Advanced Apprenticeship will take between three and four years to complete through a combination of time spent in the workplace and college. 

Apprentices will then go on to fulfil roles in a variety of manufacturing and product development functions at Jaguar Land Rover’s sites in the West Midlands and the North West. This includes Jaguar Land Rover’s £355 milllion new advanced engine manufacturing facility currently under construction in South Staffordshire. 
Kirsty Scott, Head of Organisation Performance said, “We have recruited more than 300 apprentices in the last two years and are pleased to be recruiting another significant intake of new apprentices in 2013. We have ambitious plans for growth and Jaguar Land Rover is committed to providing the highest quality of both practical and academic training to develop future talent for the business.”

Ben Lamb is in his second year of a Higher Apprenticeship at Jaguar Land Rover. He said, “There are exciting opportunities available to all, with hard work and application rewarded. It is what I expected and more, in the sense that the company values enormously the introduction and impact of apprentices.”

Details of the apprenticeships along with other current vacancies at Jaguar Land Rover can be found at:  http://www.jaguarlandrovercareers.com
Light commercial vehicles______________                            ______     
Toyota releases new images as Proace launch approaches

Toyota has released a raft of new images of Proace, the new model that will return the company to the heart of the medium duty van market later this year. The pictures can be viewed and downloaded here
Proace has been developed in a new collaboration with PSA Peugeot Citroën as a replacement for the Toyota Hiace. Production starts at the Sevelnord factory in northern France in April with UK sales scheduled to follow shortly afterwards.
Proace will be available in two lengths and heights, with load capacities of 5m3, 6m3 or 7m3. Payloads will range from one to 1.2 tonnes and Proace will be able to tow up to two tonnes. According to market, Euro 5 diesel engines with outputs from 89 to 161bhp will be offered.
In addition to its standard form, Proace can also be specified as a panel van, glass van, or six-seat crew cab. A wide range of dedicated accessories will allow customers to tailor their vehicle to suit a broad range of business and operational requirements.
Further details and provisional technical data can be found here. UK market specifications and prices will be announced later.
British Gas takes delivery of 138 Nissan Primastars

Nissan has delivered 138 Primastar vans to bolster the energy provider’s service fleet.  The British Gas home services division has taken delivery of 80 Primastars and the remaining 58 for its business services division.

The short and long wheelbase vans have been deployed around the country and are becoming a familiar sight as households and businesses across the country get their heating systems checked ahead of the imminent cold weather that has been forecast to hit the UK this month.

All of the vans are in British Gas cyan blue and thanks to the support of Nissan’s  Special Vehicle Operations (SVO) the vans were able to be equipped with internal racking to house the engineer’s tools and parts, a telematics system and an impactful livery .  

Over five years of service each Primastar will cover up to 90,000 miles en route to delivering maintenance services to businesses and residential homes across the country.

The deal comes after British Gas earlier successfully trialled the Nissan e-NV200 last year as part of its ambition to switch 10% of its 14,000 LCV fleet to electric over the next three years.

Residual value update_____________________________________
Bigger and stronger – BVRLA 2013 fleet industry outlook

 
The BVRLA kicked-off 2012 with a ‘Fleet Optimist’s Guide’ and this positive message certainly seemed to rub off on the industry last year.

 

Latest figures show that the association grew its membership in all categories when compared to 2011, seeing an increase in Rental, Leasing, Commercial Vehicle and Leasing Broker members.

 

The BVRLA member fleet starts 2013 at 2.75 million vehicles, having risen 9% over the last year to its highest ever level. A 10% rise in the car (2.2m) and van (430,000) fleets was offset slightly by a 7% decline in the larger commercial vehicle fleet (102,000).

 

“Even as the economy continues to limp along, these figures are a sign that the vehicle rental and leasing industry is as strong as ever, a vital cog in the UK’s transport network,” said BVRLA chief executive, John Lewis.

 

The outlook for 2013 is no less uncertain than it was a year ago, but the BVRLA is confident enough to make some predictions:

 

Leasing industry

The fleet sector will continue to be the mainstay of the new car market and a reliable source of business for manufacturers who will struggle to cope with what is likely to be a volatile retail market.

 

New fleet car registrations will continue their recovery from the slumps of 2009/10, with slow, but steady growth.  This will continue to be driven by greater penetration into the SME market and the continued popularity of salary sacrifice schemes with larger corporate customers.

 

The slump in van registrations towards the second half of 2012 took many people by surprise, especially as it was offset by a strong rise in truck registrations (which nonetheless remain well down on pre-Credit Crunch levels).  We expect steady growth in both sectors next year, with truck sales in particular driven by operators choosing to replenish their fleets ahead of the introduction of new EURO VI emissions standards.

 

New business car tax thresholds will continue to have their desired effect, pushing average fleet emissions down, probably by another 3 or 4%. Fleets will review their policies and move emissions caps to 130g/km giving an advantage to those manufacturers who have been able to produce a significant range of models below that level.

 

EV sales

The potential surge in EV registrations we pointed to last year didn’t happen, but we are not going to take the blame for that. Prices are still too high and the catastrophic own goal scored by the government, whose March 2012 Budget will result in fleets actually being incentivised not to lease EVs from this April, did the damage.

 

The UK is not alone in failing to jump-start this market - EV sales are struggling worldwide. Where they are doing well - Norway for example - it is because the government has unveiled a group of incentives that support the USE of these vehicles as well as just their up-front purchase. Prices of EVs will continue to come down, but in isolation this will not be enough to create significant momentum in this market.

 

Funding

What a difference a year makes! The industry enters 2013 with healthy supply of funding and funders, with a range of new entrants firmly entrenched in the market and lending. Another massive bonus is the decision of the industry’s largest funder, Lloyds Banking Group, to renew its commitment.

 

Industry Consolidation

This is a perennial topic, but apart from the recent deal between Avis and Zipcar, we are not seeing much of this at the moment. The BVRLA reported an increase in members during 2012 and we see continued growth in the short term at least. Much of this growth is coming from ‘captives’, because manufacturers, who have traditionally remained in the background as suppliers of finance, are becoming directly involved in the sector, either as leasing providers or suppliers of ‘pay-as-you-go’ mobility solutions.

 

In an era when demand for the traditional company car is static at best, these new entrants are helping to enlarge the overall vehicle rental and leasing market.

 

Telematics

For many years sold as a way of obtaining greater cost controls within fleets, telematics is becoming cheaper and companies are increasingly using it as a tool to help them meet their duty of care responsibilities. This can only be good news and should hopefully feed through in the form of reduced insurance costs.

 

RVs

These will remain strong. No-one currently knows what a normal used car or van market looks like and seasonal trends have almost disappeared. All we can be sure of is that the UK is facing an almost unprecedented supply shortage of quality young used vehicles. With the economy hopefully entering a more sustained growth phase, this shortage will continue to support stronger residual values.

 

Roads

Government strategy is always difficult to predict, particularly with such a revolving door at the Department for Transport. But one thing that seems depressingly clear is that the government will continue to place greater priority on a White Elephant high-speed train line than creating a sustainable, long-term plan for funding the high-quality road network that this country so desperately needs.
100K sold at BCA Blackbushe in 2012
Staff and management at BCA Blackbushe are celebrating as the auction centre sold over 100,000 vehicles in 2012.  It is the first time on record that any single auction centre in the UK has reached a six figure sale volume in a year.
BCA Blackbushe reached 99,999 sold vehicles at the close of play on Thursday 13 December, meaning the first vehicle sold on Friday 14 December was the 100,000th sold in 2012.  This represents a turnover well in excess of half a billion pounds for Blackbushe alone in 2012 and would comfortably place Blackbushe as one of the top five UK auction companies in its own right.
Blackbushe General Manager Darren Betteridge commented “I would like to thank everyone for the hard work, initiative, innovation and focus on passing the benchmark figure of 100,000 vehicles sold last year.  On average nearly 2,000 vehicles were sold every week with a weekly turnover of more than £10 million. The team’s focus this year has been excellent and thoroughly deserves the credit for this incredible achievement.”
BCA CEO Jon Olsen added “This is an incredible performance by the Blackbushe team and the management and staff must be congratulated on such a significant achievement.”
Officially opened by HRH Prince Michael of Kent on 20th May 1986, BCA Blackbushe sells four days a week, with car sales on Mondays, Wednesdays and Fridays and Commercials on Thursdays.  Tuesdays and Saturdays are reserved for special sales.  It is one of twenty locations operated by BCA in the UK and part of a wider European BCA network of nearly fifty vehicle remarketing centres.

Blackbushe is designed on the grand scale, with three auction halls for cars and light commercials.  The undercover viewing canopy (at 120,000 sq ft) has capacity for more than 1,000 vehicles.  The vehicle preparation facility is the largest in Europe at 50,000 sq ft. and up to 500 vehicles can be cleaned, polished and prepared every day.  
Blackbushe sells a huge range of vehicles, including ex-fleet cars, prestige cars, sports cars, convertibles, late year low mileage models, diesel and four wheel drive and light and heavy commercial vehicles.   On the busiest sale days Blackbushe will sell a car every 20 seconds and generate a turnover of up to £8 million.  Customers will travel from all over the UK and even further afield to attend sales, while around twenty percent of the vehicles sold at Blackbushe will be to online bidders using BCA’s Live Online service.

Politics and regulation______________________________________
Baby, it’s cold outside
The IAM (Institute of Advanced Motorists) has issued advice on driving on snow and ice, with increasingly chilly conditions arriving across the UK, bringing with it the threat of snowfall. 

IAM Chief Examiner Peter Rodger said: “When there’s snow on the ground, avoid travelling unless absolutely necessary, and don’t ignore police warnings or advice to not travel on specific routes. Can you work remotely or change your schedule?”

If staying in the warmth of home is not an option, the IAM offers the following advice on driving safely through this period:

Make sure your windows are clear and that you have all-round visibility before you set off.

Take the time to thoroughly clear your roof and windows of snow.
When driving in snow, get your speed right - not too fast that you risk losing control, but not so slow that you risk losing momentum when you need it.
Start gently from a stationary position, avoiding high revs. Stay in a higher gear for better control and, if it is slippery, in a manual car move off in a higher gear rather than automatically using first.

 If you find yourself in a skid, the main thing to remember is to take your foot off the pedals and steer - only use the brake if you cannot steer out of trouble.  
Double or even triple your normal stopping distance from the vehicle in front so you are not just relying on your brakes to be able to stop. It simply may not happen!

It’s better to think ahead as you drive to keep moving, even if it is at walking pace.

Plan your journey around busier roads as they are more likely to have been gritted. Avoid using short cuts on minor roads – they are less likely to be cleared or treated with salt, especially country lanes and housing areas.
Bends are a particular problem in slippery conditions – slow down well before you get to the bend, so that by the time you turn the steering wheel you have already lost enough speed.

On a downhill slope, get your speed low before you start the descent, and do not let it build up – it is much easier to keep it low than to try and slow down once things get slippery.

And if the worst does happen: 

Keep track of where you are. If you do have to call for assistance, you need to be able to tell the breakdown or emergency services your location so they can find you.

If you must leave your vehicle to telephone for assistance, find a safe place to stand away from the traffic flow; the next driver could lose control in the same place.

On motorways and dual carriageways it is always better to leave your vehicle and stand a short distance behind and to the safe side of it. Don’t stand in front of it if at all possible.  Balancing the risks of a collision and hypothermia is something that depends on your situation.

To help drivers stay safe this winter, the IAM has launched its winter driving campaign which includes a dedicated website, drivingadvice.org.uk, with traffic updates, weather forecasts and tips on how to drive safely in winter. Check it out before you travel.

Dealer news______________________________________________ 
Wests Motor Group take on their first Citroen franchise

Citroën UK have recruited a new partner, Wests Motor Group, to operate the Sales, Service and Parts contracts in Bedford. The Wests Motor Group, a family business with over 90 years’ experience, operates in Kings Lynn, Cambridge and Bedford.

The Bedford site has recently undergone a significant redevelopment to accommodate the Citroën brand. This will be the first time that Citroën has had sales representation in Bedford for more than 10 years. 

Sam Horncastle, Wests Motor Group Director, commented: “I was initially attracted to the Citroën brand by the DS range, in particular DS3. We can see the positive effect this is having on the financial performance of the Citroën network. We love the fresh look the new Citroën Corporate Identity will give to the site and we hope our customers will enjoy the new experience.”

Citroën’s Head of Network Development, Jonathan Sloan, commented: “We have had an exciting and busy 2012, opening no fewer than nine new sites and managing a number of takeovers by acquisitive partners currently within the network. Wests are a great addition to our brand and are able to demonstrate excellent customer satisfaction. We look forward to building our relationship with them in the future.”

Citroën’s remaining open points include locations in Scotland, the North West and London. 
General motor industry news_________________________________
Pump down the volume, slow down and concentrate 

New research by the Association of British Insurers (ABI) shows that 55% of young drivers are distracted while driving if they are carrying passengers, 45% by the scenery and 44% by the radio - while around a quarter said they would find acceptable to speed at night (24%) or on country roads (26%).

James Dalton, the ABI’s Head of Motor, said:

“Many young drivers who are not yet experienced behind the wheel find it hard to concentrate when driving, let alone during the bad weather we are experiencing throughout the UK. At this time of year the driving distractions and dangers come thick and fast: driving in the dark and in difficult weather conditions such as in heavy rain, snow or ice and often with friends or family in car. That is why the ABI is urging young drivers to be alert and stay safe especially when driving with friends at night. The ABI is leading the campaign for Safe Young Drivers to bring down accident rates on the roads.”

Top tips for parents of young drivers. Advise your son or daughter to:
Plan a route if possible that avoids dark, winding country roads, where there is a higher chance of an accident. A quarter of young drivers think it is acceptable to speed on a country road, however, young drivers driving on rural roads are 37% more likely to be involved in a crash compared to young drivers driving in urban areas.

Think about whether they need to drive their friends at night. Over half of all young drivers admit to being distracted when they have friends in the car. If they are driving friends at night this could lead to further distractions, especially if it is dark and on unfamiliar roads.  Is there any other option for them to get home, such as chipping in for a taxi or a parent picking them up? Studies from the USA show that a young driver is three times more likely to be killed in a crash if carrying three or more passengers.
         Turn the stereo off, especially if they driving with friends in the car, at night or in bad weather conditions when they need to concentrate more.  Our research found that nearly half (44%) young drivers had been distracted by music.

         Never drink and drive. The highest proportion of breath test failures following accidents involving casualties occurred with drivers aged under 25. 

Don’t use a mobile phone to call, text, or use aps.  Nearly a third of young drivers were distracted by their mobile phones while driving. Despite the fact that using a hand-held mobile phone is illegal.

Slow down.

The single biggest cause of accidental death of young people aged 15-24 is getting in a car and dying in a crash.  The Campaign for Safe Young Drivers wants radical change to the driving test system – to make the roads safer for under 25s and everyone else.

We’re calling for:

One year minimum learning period

Limiting the number of passengers allowed in a car with a new young driver

Curfew on night time driving

Zero tolerance on alcohol
People on the move________________________________________
Hyundai Motor Europe appoints new President and CEO

Byung Kwon Rhim has been appointed as the new President and Chief Executive Officer (CEO) of Hyundai Motor Europe.

Mr Rhim has strong experience of working in the region. He previously held the role of President at Hyundai Motor Russia, but, prior to that, Mr Rhim held several marketing positions within Europe, and also served as the Head of Europe Division at Hyundai’s headquarters in Korea.

Commenting on his appointment, Mr Rhim said, “It is a great honour to be joining Hyundai’s European operations at such an important time for the company. The current economic situation is very challenging and we expect this to continue in 2013. Therefore we will focus on building our brand image and enhancing the quality of our operations through programmes that make a real difference for the customer.”

President Rhim replaces former President Tak Uk Im, who is moving to the company’s global headquarters in Korea to become Head of International Operations Division.
Tony Emms Appointed as Chairman of the Board at Thatcham

Thatcham Research, the insurers’ automotive research centre, is pleased to announce the appointment of Tony Emms, UK Chief Claims Officer at Zurich as the new Chairman of the Thatcham Board.
As Chief Claims Officer, Tony has responsibility for Zurich’s claims function across the UK. Previously, Tony was Zurich’s Motor Claims Director. Tony has a strong background in insurance claims and prior to joining Zurich in 2003, he held a number of senior claims roles within several other insurance organisations.
Tony Emms said "I am delighted to have been appointed as Chairman of the Thatcham board. Thatcham provides an excellent service to the insurance industry and vehicle manufacturers alike, producing data that assists in the efficient, safe and cost effective repair of motor vehicles. Thatcham also work closely with vehicle manufacturers to influence the design of new vehicles, improving safety and security. I am looking forward to working with Peter Shaw and his team, and engaging with a very strong board of Directors from across the industry."
Mr Emms will lead a ‘new look’ Thatcham Board, drawing representation from Thatcham’s 30 member insurers plus the ABI (Association of British Insurers).  Recent new recruits include Graham Gibson, Director of Claims at Allianz, Ian Currie, Director of Motor and Injury at RSA, Matthew Paterson, Claims Liability Department Manager at Admiral and Barry Street, Head of Operations within Motor Claims Services at Covéa Insurance.
Thatcham’s member insurers contribute a combined £8 million levy payment to fund the research centre’s vital work on accident damage, personal injury and repair.
Speaking of the new appointment, Peter Shaw, Chief Executive, said “Thatcham Research has an important responsibility within the insurance industry to support claims and underwriting efficiency through the work we undertake with car makers, Government and road safety organisations. I am delighted that Tony Emms will lead the Thatcham board, his experience and knowledge will be an important asset to our decision making over the coming years.”
Hyundai appoints new Fleet Director
Hyundai is delighted to announce the appointment of Martin Wilson to the newly created role of Fleet Director. Martin began his new position as of 1 January 2013 and will be responsible for all Hyundai’s fleet operations including contract hire, remarketing, government contracts and fleet sales.
Martin’s early career began at Lombard’s Motor Finance division between 1994 and 1998, while still finding time to play as a contracted semi-professional rugby player for Newcastle Falcons.
He later moved to Jaguar in 1998 as Zone Manager for Jaguar Financial Services before gaining promotion to Jaguar Land Rover Corporate Development Manager then Corporate Sales Manager for the manufacturer. Following this, Wilson moved to Hyundai in 2007 as Regional Corporate Sales Manager followed by roles as Regional Franchising Manager, Regional Sales Manager, European Fleet Sales Manager at Hyundai Motor Europe and latterly National Fleet Sales Manager.
Martin will report to Guy Pigounakis, Senior Executive Sales Director.
Wilson said: “This is an exciting time for Hyundai as the company looks to build upon excellent sales growth in 2012. We have seen a 40% uplift in fleet sales last year compared to 2011 making Hyundai the fastest-growing fleet manufacturer in the fleet sector in 2012.
“The fleet market is key to maintaining strong sales volumes along with increased market share for the brand and I’m looking forward to the challenges of expanding Hyundai’s presence in this area of the business. We will be growing our already experienced and professional team by recruiting new specialist personnel to ensure we establish more relationships with fleet customers while enhancing our overall fleet structures in the process.”
Tony Whitehorn, President and CEO, Hyundai Motor UK, said: “By introducing this new role it demonstrates to our current and potential fleet customers that we are growing as a major player in the UK fleet market. Martin has tremendous experience of the fleet and corporate sector along with an acute understanding of the Hyundai brand too and we wish him every success as the brand’s new Fleet Director.”
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Car hire offers a safe alternative in winter weather





German manufacturers amongst least reliable for engines





“Snow-chaos must be averted” says RHA





Electric Car Guide animation launched





World debut for all-new Lexus IS





Volkswagen Passenger Cars delivers 5.74 million vehicles in 2012 





Bigger and stronger – BVRLA 2013 fleet industry outlook


































































































The Editor’s View














The current cold spell certainly makes you focus more than you would normally do on your driving technique and it definitely makes you pay more attention to the icy road conditions. Whether it’s a quick trip or a long journey on business we tend to pay more attention to the weather reports with most of us following traffic bulletins more intently when the snow hits.





The fleet industry along with the rest of the UK media is full of weather related articles this week, as a nation we are obsessed by the British weather; it’s a great way to start a conversation. A number of reports in this week’s Digest provide valuable advice “be prepared” “slow down” “keep a safe distance”. 





Take the snow and the ice out of the equation and some of us revert back to type, distracted by passengers in the car, by the scenery, if the unpredictable British weather teaches drivers 


anything this week it should be that we should always be prepared.
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