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Fleetfile___________________________________________________
Future Drive Motor Show partners up with Energy Saving Trust
Future Drive Motor Show partners up with The Energy Saving Trust to create the biggest Fleet Manager event in the UK and both parties are looking forward to welcoming fleet managers to the show.  The show is set to run between the 5th and 12th May 2013 at ExCeL and will give the automotive industry an opportunity to showcase its latest high-tech and cutting edge vehicles and motorbikes to the British motorist.  
Giles Brown, Future Drive Show Director commented: “Wednesday 8th May is confirmed as the Future Drive Fleet Day in association with the Energy Saving Trust.  The Energy Saving Trust will be inviting up to 10,000 fleet managers to Future Drive and will have team members available for one to one sessions with fleet managers to discuss how they can benefit from changing their fleet inventory. The Energy Saving Trust is planning to host its Motorvate conference at the event for a selection of key fleet managers.
“Fleet managers can also test drive the latest vehicles from a range of car makers on a 3.5-mile road route, providing a real-life driving experience.  The day will be structured to allow fleet managers to get the most out of the day, as we all know time is costly. For manufacturers, Future Drive will provide the opportunity not only to meet over 60,000 consumer motorists, it will additionally add the opportunity to meet a large number of fleet buyers for no extra cost. 

“The Energy Saving Trust will join a number of key influencers at the show that can assist fleet managers to navigate their way through the car and van buying decision process.  The automotive industry is a very fast moving sector and cars and vans are quite different to even 5 years ago.”
Caroline Watson, Energy Saving Trust commented:  “Future Drive Fleet Day brings together fleet decision makers and the vehicles of the future. There are numerous benefits to plug-in vehicles such as low fuel costs, as well as tax and other fiscal incentives. We’re looking forward to inviting fleet managers and executives to the event to share the insights we have gained through working with businesses across the country.”
Throughout the show, The Energy Saving Trust will be involved in the Future Drive theatre activity and will offer advice to motorists, whether their motoring is for business or pleasure. 
The Energy Saving Trust can give advice on the following:

· green fleet management 

· smarter driving techniques and explanations of why they work

· plug-in vehicles and hybrids – what’s available, where you can buy them, how you can charge them, benefits, features and how they can suit your needs

· alternative fuels

· grants and schemes available 

Future Drive will take place at ExCeL London from May 5th- 12th 2013 and will have a wide range of new vehicles on display and available for test drives.  Future Drive 2013 will also include a host of features including, an innovations theatre, a motorbike and scooter test drive area as well as a kiddies driving area.
“As parent company of the new show and owners of multi-award winning shows including Grand Designs Live and The Ideal Home Show we are investing heavily in Future Drive to ensure it establishes itself as the leading event for motorists,  we are delighted with the interest the show has so far received from the automotive industry.”  commented Rob Nathan, Marketing Director, Media 10.
“OFT response is a whitewash” says RHA
The Road Haulage Association is bitterly disappointed at the news that the Office of Fair Trading does not intend to pursue its investigations into fuel pricing.
Commenting, RHA Chief Executive Geoff Dunning said: “The RHA, together with FairFuelUK, has worked hard to raise this issue with Westminster in general and HM Treasury in particular. We considered the response from Chief Treasury Secretary Danny Alexander to be particularly encouraging.
“To hear that the OFT does not consider the disparity between barrel and pump price warrants further investigation will come as a real blow to every user of road fuel in the UK.
“The OFT also acknowledges that high pump prices are a result of high crude prices, not competition. On that basis, why, when the barrel price drops, is that drop is not reflected at the pump?
“What is the rationale behind fuel prices at motorway service areas being so much higher than those charged by high street retailers? These are all important questions which still need answering.
“As far as the Road Haulage Association is concerned, we asked for transparency but all we got was a whitewash”
Auto industry welcomes proposals to expand clean fuel infrastructure
The European Automobile Manufacturers' Association (ACEA) supports the European Commission's proposals to expand infrastructure for alternative fuels that were announced last week as part of its 'clean fuel strategy'. In particular, ACEA welcomes the Commission's clear acknowledgement that there is no one single solution to the challenges of sustainable transport, but that there must be a whole basket of options available.

With the right framework conditions, alternative fuels have the potential to play a key role in improving air quality and reducing CO2 emissions. The auto industry has put forward a number of solutions through its investments in cleaner technologies. It will only be possible for these solutions to bear their fruit if there is full cooperation between utility providers, infrastructure companies, the energy sector, standardisation bodies and the automotive industry - with the full support of national governments and the European institutions. This proposal takes a step in the right direction in fostering such synergies. 

Standardising the connection between the electricity grid and electrically-chargeable vehicles is one of the prerequisites to help e-mobility gain a viable market share. The industry is therefore welcomes the Commission's proposal to unify the plug system for recharging electric vehicles in Europe. "The existence of a single common plug across the different member states will help kick start a stronger market uptake of electric vehicles, and gives clear direction for the future," stated ACEA Secretary General, Ivan Hodac. "This represents a real break-thorough in current discussions on the harmonisation of charging." 

Gas powered vehicles (both LNG and CNG) also have a strong role to play in bringing down CO2 emissions. The industry is pleased to note that, as well as proposing a broader network of filling stations, the Commission has underlined the necessity of ensuring the appropriate quality of gas for use in future vehicles. 
Mileage Logger App to help tackle ‘grey fleet’ journey accuracy
A new smartphone-based app service has been launched to help deliver accuracy and streamline business mileage reporting for Britain’s 4m ‘grey fleet’.
The GPS-enabled Company Mileage Logger, which automatically synchronises journey details into an online database hub for fleet managers, company administrators and financial controllers, has been developed by automotive software specialist, DCML. 
The ‘smart solution’ to business journey reporting means businesses improve visibility, accuracy, reporting and management in one integrated solution which is simple to use.
Available to iPhone users and Android-based devices, central reporting from the website hub can be tailored by DCML if necessary to meet the needs of each business. 
Importantly, the service will assist SMEs and larger organisations managing employees using their own vehicles on company business as well as fleet vehicles.
  

Company Mileage Logger features include:
GPS tracking for accurate mileage

Very simple operation

Repeat trips captured simply

Creation of personalised App and central company account 

Automatic data transfer to central portal

Analysis and reporting functions 

Choice of manual or GPS tracking
DCML currently supports more than 1,300 franchised dealers with a suite of intelligent management solutions and also assists manufacturers with efficient online marketing tools.
Vince Powell, managing director of DCML explained: “Company Mileage Logger is a service not just an app. It not only makes life easier for the individual, but it provides a time-saving service for the business, especially the fleet manager and financial controllers.”
As part of the launch period, DCML is offering a complimentary 30-day trial. Visit www.companymileagelogger.co.uk for more information.
Deadline approaches for Brake Annual Fleet Safety Conference and Awards
The deadline is fast approaching for operators and suppliers to enter road safety charity Brake’s annual fleet safety conference and awards. The 2013 event will, for the first time, combine Brake’s flagship fleet events, the fleet safety conference and fleet safety awards programme; the deadline for both award entries and early bird discounted bookings is Friday 15 February 2013.
The combined event will take place at the St John's Hotel, Solihull, Birmingham, UK, on Thursday 13 June 2013, with a breakfast networking event on the morning of Friday 14 June. Fleet operators and suppliers hoping to be in with a chance of winning one of Brake’s prestigious awards must enter online at www.fleetsafetyawards.com by Friday 15 February 2013.
Organisations can save 20% by booking the full package (either with or without accommodation) before Friday 15 February 2013. The package includes attendance at the fleet safety conference, evening drinks reception, fleet safety awards ceremony gala dinner, and breakfast networking meeting the next day.
The Awards, sponsored by Arval, will be offered in 11 categories, ranging from Company Driver Safety, to Fleet Safety Innovation, with a new individual category for 2013, Best Newcomer to Road Risk Management. These prestigious awards recognise the achievements of those working to help reduce the number of costly, and in many cases fatal, road crashes involving at-work drivers. Last year’s winners represent a diverse range of fleet organisations including Royal Mail, Nestlé Mexico and Gateshead Council. Awards will be presented at a glittering gala dinner with entertainment.
 The conference, sponsored by Aviva, will provide an opportunity to hear from a range of academic and practitioner speakers on key fleet safety issues, as well as best practice examples from organisations.
 Conference keynote speakers will include: Dr Lisa Dorn, Reader in Driver Behaviour and Director of the Driving Research Group, Cranfield University; Rory Morgan, National Logistics General Manager, Iron Mountain and Phillip Darby, Lecturer in Statistics, Edinburgh Napier University . Themes to be covered include:
         Using technology to improve fleet safety
         Community engagement and fleet safety
         Effective partnership working
 Awards will be offered in the following categories:
         Company Driver Safety Award
         Eco Fleet Award
         Fleet Safety Analysis and Action Award
         Fleet Safety Innovation Award
         Fleet Safety Partnership Award 
         Fleet Safety Product Award
         Road Safety in the Community Award
         Safe Vehicles Award
         Road Risk Manager of the Year Award
         Best Newcomer to Road Risk Management
         Kevin Storey Award for Outstanding Commitment to Road Safety
 Packages for both the conference and awards, including accommodation cost £304 +VAT for Brake subscribers at the early bird rate (£380 full price), and £392 +VAT for non-subscribers (£490 full price).  Please note, accommodation space is limited, and early booking of hotel rooms is advised.
 The full package without accommodation costs £220 +VAT for Brake subscribers with the early bird discount (£275 full price), £308 +VAT for non-subscribers (£385 full price). Full details of costs for individual elements of the event are available online at www.fleetsafetyawards.com. 

 Visit the event website, www.fleetsafetyawards.com, where you can book tickets for both conference and awards online, and download the awards entry form, together with guidance notes for entrants. Or contact Brake on 01484 559909 or admin@brake.org.uk for more information.

 To see a full list of last year’s Award winners, visit www.fleetsafetyforum.org and click on ‘Awards’ 

Roslyn Cumming, professional engagement manager at Brake, says: “We’re excited to be running our two flagship fleet events alongside each other this year. Both are long established and well supported events, providing fantastic networking opportunities for the fleet industry. Don’t miss your opportunity to enter and be in with a chance of winning one of these prestigious awards.”

Tracey Scarr, fleet and road safety manager at ARVAL, says: “Fleet Safety is an important part of the Arval culture and so we are delighted to sponsor the Brake Fleet Safety Awards for the sixth consecutive year. In the UK, Arval provides the full range of vehicle leasing and fleet management services impacting thousands of drivers. That’s why we consider it our responsibility to raise awareness of the risks that road users face and the practises required to mitigate them. With around a third of crashes involving a vehicle being driven for work, companies can not afford to neglect their duty of care responsibilities for the safety of their drivers and to comply with corporate manslaughter law. Arval continues to work in partnership with Brake, and its customers, to develop and implement risk management policies that help to protect drivers, pedestrians and all other road users. We offer an extensive range of risk management services and understand the challenges that business fleets face. For more details, give us a call on 01793 887000 or email info@arval.co.uk.”
Model update______________________________________________
Citroen Berlingp Electrique to be launched at 2013 CV show
Citroën will be showing its all-new Berlingo Electrique van at this year’s Commercial Vehicle Show (NEC, 9-11 April). This advanced, 100% electric van builds upon Citroën’s unrivalled experience of electric LCVs in the UK, which was gained with the first generation Berlingo Electrique launched in 1998.
Citroën’s CV Show stand will also be the launch platform for a number of other new LCV products, including the new Dispatch L1H1 HDi 125 6-seat Crew Van and Stop & Start equipped Relay vans. In addition, Citroën will be continuing its ‘Citroën Vans - Business Class’ theme, with Citroën Contract Motoring personnel providing instant contract hire and other business-friendly finance quotations to the show’s visitors.
Berlingo Electrique 

The new, well equipped Berlingo Electrique incorporates the latest electric vehicle technology. The electric motor is positioned under the bonnet and the lithium-ion battery pack is located underneath the vehicle’s load deck. This means the load compartment of up to 3.7m3 and payload of 636kg is equivalent to that of a similar diesel-powered Berlingo van.
With a total battery capacity of 22.5kWh, the Berlingo Electrique has a range of up to 106 miles. Using a domestic socket, the vehicle can be fully charged in around 8½ hours or, alternatively, it can be charged to 80% of capacity in only 35 minutes using a specific 380V three-phase terminal in quick-charge mode.
The Berlingo Electrique’s permanent magnet synchronous electric motor produces 49kW (67hp) and has a peak torque rating of 200Nm. The motor drives the front wheels through a speed reducer and a single-ratio gearbox.  
Full UK specification and pricing will be announced closer to the CV Show, but among the Berlingo Electrique’s many features are:
Eco-driving information, including an energy consumption/regeneration indicator, an instantaneous energy consumption gauge and an auxiliaries consumption gauge, which displays data on heating, air conditioning and other secondary power usage
-
A deceleration and braking energy recovery system

-
An electric heating system with an eco-mode to limit energy consumption

-
Hill start assist coupled to the ESP system
Dispatch HDi 125 6-speed manual L1H1 1200 Crew Van

The Dispatch range is being expanded with the launch of the versatile 6-seat Dispatch HDi 125 6-speed manual L1H1 1200 Crew Van. With a payload of 1,084kg, this new model provides versatile and comfortable transport for up to 6 people, including the driver, along with cargo or tools and equipment.  
As with the existing Dispatch L2H1 Crew Van, the new model has a driver’s seat and dual passenger seat in the front, with a second row of three seats, accessed by twin, sliding rear doors. The fully upholstered rear seats are part of a moulded full height/full width bulkhead and have adjustable headrests and three-point inertia reel seat belts.  The bulkhead is tested to EU Whole Vehicle Approval safety standards and ISO 27956 for load shift protection. 
At load deck level the bulkhead has a 310mm deep by 1,100mm wide aperture under the rear seats, giving a maximum floor length of 1,810mm in the rear load compartment. The Dispatch HDi 125 6-speed manual L1H1 1200 Crew Van’s load deck length behind the rear bulkhead, is 1,500mm. 

Relay Stop & Start
From May 2013, the Relay range is being expanded with the addition of two new Stop & Start equipped vans. These are a Relay 30 L1H1 HDi 130 Stop & Start 6-speed manual and a Relay 35 L3H2 HDi 130 Stop & Start 6-speed manual. Already one of the most fuel efficient and lowest emissions large panel vans available, these new Relay Stop & Start models deliver further fuel economy gains of up to 2.2%. They also cut CO2 emissions by up to 5g/km. Pricing and full specifications of the new Relay Stop & Start vans will be released closer to their May ‘on sale’ date. 
Citroën was the first manufacturer to offer production Stop & Start equipped vehicles in the UK. Now, in addition to an extensive range of Stop & Start equipped cars, the Brand also offers Nemo, Berlingo and Relay vans with this fuel saving and CO2 reducing feature. 
Scott Michael, Citroën’s Head of Commercial Vehicles & Business Centre Programme, comments; “With the launch of the new Berlingo Electrique, Citroën is able to offer businesses the widest range of innovative environmental transport solutions. When the Berlingo Electrique goes on UK sale in the second half of the year, Citroën will be able to offer businesses a unique choice of no less than five LCV driveline and fuel choices, including petrol, dual fuel (petrol/LPG), HDi diesel, e-HDi micro-hybrid and full electric.”
Mini Clubman Bond Street
Following in the wheel tracks of illustrious London-inspired MINI special editions such as the Camden, Bayswater and Baker Street, MINI presents an exclusive new Clubman limited edition model named after London’s most famous high-end shopping street.
Due to premiere at the 2013 Geneva Motor Show, the MINI Clubman Bond Street fuses the inherent practicality and superb driving dynamics of the Clubman, with a unique interior and exterior interpretation that reflects the style of this most upmarket of London addresses. Production will begin in March 2013, and like many of the goods retailed in the street that bears the same name, such exclusivity will only be available for a strictly limited period: the MINI Clubman Bond Street will be on sale for a limited time only.
The MINI Clubman Bond Street is finished in a distinctive and lustrous Midnight Black Metallic for the exterior, with a contrasting roof, exterior mirror caps, bonnet stripes and the lower sections of the C-pillars all finished in Cool Champagne. Distinctive light-alloy wheels further distinguish this exclusive Clubman: a twin spoke 17” design in black with a highlight being the trim ring around their edge in Cool Champagne. Further embellishment comes from the ‘Bond Street’ script applied to the side indicator surrounds and on the doors’ sill protection strips.
Inside, lounge leather sports seats are finished in Carbon Black with contrast piping and stitching. The instrument panel is covered in Black/Carbon Black leather, while other interior surfaces are finished in Deep Champagne. The Chrome Line interior package adds the final flourish to a highly distinctive and truly premium cabin ambience.
As you would expect with such an exclusive limited edition model, the MINI Clubman Bond Street benefits from a wealth of standard equipment, including front fog lights, Chrome line exterior package, climate control, on-board computer, Bluetooth, USB functionality, rain sensor and automatic headlamp activation, sport leather steering wheel, height adjustment for both front seats, the storage package and the lighting package.
As with every MINI, customers can enhance the appeal of their car further using the extensive options list of comfort, convenience, design and technology features.
The MINI Clubman Bond Street is available with four engine options, consisting of two petrol engines and two diesel-powered options: the MINI Cooper (122hp), MINI Cooper S (184hp), MINI Cooper D (112hp) and MINI Cooper SD (143hp). All engines are linked to a six-speed manual gearbox as standard, with a six-speed automatic available as an option.
Manufacturer news_________________________________________
Mass-market fuel cell electric vehicles as early as 2017
Daimler AG, Ford Motor Company and Nissan Motor Co., Ltd., have signed a unique three-way agreement to accelerate the commercialisation of fuel cell electric vehicle (FCEV) technology.

The goal of the collaboration is to jointly develop a common fuel cell electric vehicle system while reducing investment costs associated with the engineering of the technology. Each company will invest equally towards the project. The strategy to maximise design commonality, leverage volume and derive efficiencies through economies of scale will help to launch the world’s first affordable, mass-market FCEVs as early as 2017.
Together, Daimler, Ford and Nissan have more than 60 years of cumulative experience developing FCEVs. Their FCEVs have logged more than 10 million km in test drives around the world in customers’ hands and as part of demonstration projects in diverse conditions. The partners plan to develop a common fuel cell stack and fuel cell system that can be used by each company in the launch of highly differentiated, separately branded FCEVs, which produce no CO2 emissions while driving.
The collaboration sends a clear signal to suppliers, policymakers and the industry to encourage further development of hydrogen refueling stations and other infrastructure necessary to allow the vehicles to be mass-marketed.
Powered by electricity generated from hydrogen and oxygen, FCEVs emit only water while driving. FCEVs are considered complementary to today’s battery-electric vehicles and will help expand the range of zero-emission transportation options available to consumers. 
“Fuel cell electric vehicles are the obvious next step to complement today's battery electric vehicles as our industry embraces more sustainable transportation,” said Mitsuhiko Yamashita, Member of the Board of Directors and Executive Vice President of Nissan Motor Co., Ltd., supervising Research and Development.  “We look forward to a future where we can answer many customer needs by adding FCEVs on top of battery EVs within the zero-emission lineup.
“We are convinced that fuel cell vehicles will play a central role for zero-emission mobility in the future. Thanks to the high commitment of all three partners we can put fuel cell e-mobility on a broader basis. This means with this cooperation we will make this technology available for many customers around the globe,” said Prof. Thomas Weber, Member of the Board of Management of Daimler AG, Group Research & Mercedes-Benz Cars Development.
“Working together will significantly help speed this technology to market at a more affordable cost to our customers,” said Raj Nair, group vice president, Global Product Development, Ford Motor Company. “We will all benefit from this relationship as the resulting solution will be better than any one company working alone.”
Engineering work on both the fuel cell stack and the fuel cell system will be done jointly by the three companies at several locations around the world. The partners are also studying the joint development of other FCEV components to generate even further synergies. 

The unique collaboration across three continents and three companies will help define global specifications and component standards, an important prerequisite for achieving higher economies of scale.
How a fuel cell electric vehicle works
Like today’s battery-electric vehicles, FCEVs are more efficient than conventional cars and diversify energy sources beyond petroleum. 
The electricity for an FCEV is produced on board the vehicle in the fuel cell stack where it is generated following an electro-chemical reaction between hydrogen – stored in a purpose-designed, high-pressure tank in the car – and oxygen from the air. The only by-products are water vapour and heat.
Nissan Juke Nismo – Manufactured in the UK
Production of the new Nissan Juke Nismo at the company's state-of-the-art factory in Sunderland, UK, is now well underway.
The highly experienced engineering and manufacturing teams have integrated the first of the new Nismo models into the existing production line. Thanks to Nissan's advanced assembly operation, it's a seamless process with no special day-to-day provisions or delays.
The bold design features of Juke Nismo have required some modifications at the plant, for production of the unique front and rear bumpers plus other elements of the new, more aerodynamic body. The car, which is available in Storm White, also makes use of the Sunderland plant's state-of-the-art paint facility.
Since its launch in 2010, more than 330,000 Jukes have been built at the factory, where Nissan also manufactures the Note, Qashqai and Qashqai+2.
Last year the plant set a new production record of 510,000 units, up from the previous best of 480,000 in 2011. The 2010 benchmark of 420,000 was the first time in history that any UK car production facility had made more than 400,000 passenger vehicles in a year.
When the plant opened in 1986, employees assembled 12.5 cars per hour. The figure is now an astonishing 118 per hour, 60 on Line 1 and 58 on Line 2. Around 80 per cent of production is exported, mainly to mainland Europe but to a total of 97 international markets.
The Juke Nismo is the first of a range that will take Nissan's wealth of global motorsport success and move it from the race track to the road. The Juke Nismo features a more aerodynamic body kit, driver-focused interior upgrades and a more powerful turbocharged engine. Stiffer suspension and modified steering means an enhanced dynamic experience, with sportier handling and improved traction.
New Generation Santa Fe named the safest in its class of 2012
The Hyundai New Generation Santa Fe has been named as the safest car in its class assessed by Euro NCAP during 2012.  Its scores across all test categories were best-in-class, making it one of the safest vehicles ever tested by the independent vehicle assessment organisation and the best in the ‘Large Off-Road 4x4’ segment – ahead of the Mercedes-Benz M-Class and Range Rover.
Of the 36 vehicles tested during 2012, the eight top-performers in their segments have been recommended by Euro NCAP for their leading levels of safety across a range of assessments.  In the ‘adult occupant’ category, New Generation Santa Fe scored 96% with maximum points in the side barrier test.  In the ‘child occupant’ category, the D-segment SUV received a score of 89%, and features such as electronic stability control contributed to the car’s score of 86% in the ‘safety assist’ category.
In a further demonstration of Hyundai’s commitment to safety, the New Generation Santa Fe is the brand’s first car to be equipped with an active bonnet.  This activates if a pedestrian is hit, reducing impact forces and reducing the risk of serious injury.  The result of this is a ‘pedestrian safety’ score of 71%, making the New Generation Santa Fe stand out among its rivals in this category with the nearest high score being 63%.  
Allan Rushforth, Senior Vice President and COO of Hyundai Motor Europe, commented, “Having the New Generation Santa Fe recommended by Euro NCAP as the safest car in its class demonstrates Hyundai’s commitment to the safety of its customers and other road users.  The car’s inherent safety combined with low CO2, high levels of equipment and emotional design make the New Generation Santa Fe the complete package for European buyers.”
The New Generation Santa Fe is the latest of a long line of Hyundai models to achieve the maximum five-star score in Euro NCAP’s rigorous assessment program, following the top ratings achieved by the New i20, ix20, ix35, i40, Veloster and the New Generation i30.
Every New Generation Santa Fe on sale in Europe comes with Hyundai’s Five Year Triple Care.  This award-winning customer assurance package includes a five-year warranty with no mileage limit, five years of roadside assistance and five years of vehicle health checks.
Light commercial vehicles______________                            ______     
New e-NV200 receives electric response from the fleet industry
Nissan has received extremely positive feedback from the fleet industry on its new e-NV200 electric van when it was showcased in late 2012.
Five leasing companies, six major fleet operators and three used value guides visited Nissan’s Barcelona production facility and drove the new e-NV200, a diesel NV200 and the LEAF.
The group met the e-NV200 development team and were able to give their thoughts on all aspects of the vehicle, including how they envisage it fitting into a fleet strategy.  Nissan also shared its overall EV vision including product creation, development and future EV plans.
All delegates reacted positively to the 100% electric van’s driving and performance characteristics with many keen to put the vehicle into immediate use.
“We were blown away with the response and we already have leasing companies and fleet operators who want to trial the vehicle, and some who want to order a fleet of vehicles for urban delivery use,” explained Matthew Dale, Nissan’s national LCV sales manager.
“After driving the vehicle on the two day trip they could immediately see the business benefit of running electric vans across specific parts of a fleet. Commercial vehicles are working tools and our guests recognised both the savings in fuel costs and reduced emissions offered by the e-NV200,” he added.
From a residual value perspective the used guides could see a definite role to play for the e-NV200 and that used prices should be strong based on the vehicle’s practicality and whole life costs, which will give it a second and third life in the used market.
“Residual values are key to the success of any commercial vehicle so we were pleased to hear some very positive initial comments from the used vehicle experts,” said Dale.
The Barcelona trip follows successful trials with major fleets such as British Gas, FedEx and the Japan Post Service in 2011 and 2012 as Nissan prepares the e-NV200 for mainstream production. The e-NV200 is expected to go on sale in 2014.
FTA to hold inaugural Van Excellence conferences
The inaugural Freight Transport Association Van Excellence Conference - a ‘must attend’ event for anyone operating vans or involved in the van industry - will be held at three venues around the country during 2013, and places are available at a special ‘early bird’ rate during January and February.
Van Excellence is an industry-led initiative that aims to enhance standards of van operator compliance, celebrate operators who demonstrate excellence and represent the interests of the van industry.  The conferences are sponsored by Van Excellence Industry Partners ATS Euromaster, Hertz and Route Monkey who will be on hand at each seminar to talk more with delegates about their role as Industry Partners with Van Excellence.
Mark Cartwright, FTA’s Head of Vans, said:

“These events will give van operators the opportunity to obtain the best advice from a practical, operational viewpoint, giving them peace of mind surrounding the operation of their van fleet.  It doesn’t matter whether they are existing Van Excellence members or not, these conferences are designed to benefit anyone who operates vans.” 
The conferences will take place on Thursday 2 May in Sheffield, Thursday 16 May in Slough and on Tuesday 29 October in Dunblane.  Key sessions include managing road risk; reducing fuel spend; vehicle specifications; future van technology; VOSA’s view of enforcement in the world of vans; current and upcoming legislative issues; and an examination of the Van Excellence scheme through the eyes of an accredited operator.
Places booked before 28 February are available at a special early bird rate of £285 + VAT per delegate.  Thereafter places are available to FTA members at £325 + VAT for the first delegate and £275 + VAT for subsequent delegate and to non-FTA members at £385 + VAT for the first delegate and £345 + VAT for subsequent delegates.

Residual value update_____________________________________
Average used car values climb in 2012
The continuing rise of used car prices is highlighted in a new Report published by BCA today which shows that the average value of a used car in 2012 was £6,199 - the highest annual figure on record.  This represented a rise of £280 compared to 2011 (up 4.7%), and by £358 (6.1%) compared to 2010.  

Not only are used cars values rising, but both average age and mileage have risen over the past three years, while performance against CAP Clean has been relatively stable around 96.5%.
	
	


As in previous years, the increase in values accelerated in the second half of the year.  The average value of a used car at BCA in the second half of 2012 was £6,415, up by £408 compared to the first six months of 2012. It is the highest average value for a half year period on record.  Fleet & Lease car values in the second half of 2012 rose by 12.3% year-on-year, while dealer part-exchange car values rose by 12.6% over the same period.
BCA’s Managing Director Spencer Lock  commented “These latest BCA figures provide further proof that the stock shortage resulting from depressed new car sales since 2008 is having a significant effect on used car values three and four years down the line.  Used car retailers will continue to be faced with increasing competition when sourcing the most attractive and retail-ready used cars, because these are the cars everyone wants and they are in such short supply.“
He added “While interest in the best retail quality cars can be exceptional, overall demand is best described as fragile.  Dealers are less likely to speculate because they know retail buyers are spending very carefully and expecting great value for money.  There is a lot of buying to order, particularly via BCA’s Bid Now and Buy Now online remarketing channels.”

OFT investigation into petrol prices
As the OFT reports that it believes the UK petrol market is ‘working well’, leading vehicle auction company, British Car Auctions (BCA), has highlighted the impact of fuel costs on car usage and ownership.  
The definitive BCA Used Car Market Report, which surveys 4,000 motorists, reveals that 53% of motorists say the higher price of fuel will eventually push them into ‘buying a more fuel efficient vehicle’ or change their ‘driving habits’ or both.  1 in 10 said they would change to a more fuel-efficient car if the price of fuel hit £1.50 per litre.
Independent retailers had complained that oil companies and supermarkets had been using their scale to gain an unfair advantage, but the OFT found no evidence of this.  In its report published today, it also found very little evidence that petrol and diesel prices rise quickly when oil prices go up, but are slow to fall when prices drop, as had been claimed.
Tim Naylor, Editor of the BCA Used Car Market Report commented “Our research suggests many motorists are changing the way they drive to maximise their fuel efficiency.”  
“70% of car owners have already taken steps to cut their motoring costs, trying different ways to combat the financial pressures.  These include altering the way they drive (17% drive more slowly to conserve fuel), avoiding heavy breaking (16%) and opting for more fuel-efficient models.”
Research conducted by BMRB* exclusively for the BCA Used Car Market Report also revealed that 29% of motorists are now walking more often, while 21% of car owners are cutting the number of car journeys as a response to the increased prices at the pumps.
Key Used Car Market survey findings:
9 out of 10 motorists intend to replace their car with a different type of vehicle next time.  Top of the shopping list is a car with better fuel consumption followed by lower road tax, a smaller car, best purchase price and lower CO2

70% of car owners said they had already taken some steps to cut car operating costs 

29% are walking more often 

21% are cutting back on journeys
Used car trade was slow to gather pace in January, says CAP
A ‘SLOWER THAN USUAL’ start to 2013 gave way to increasingly brisk trading in the used car market as January wore on, according to CAP, the car information experts.
Black Book Live – the only real-time independent guide to used car trade values – only began tracking prices upward around the middle of the month, according to Senior Editor, Derren Martin.

Two factors appear to have driven the eventual increase in trade appetite for cars. Number one was a growing concern among dealers that they might be caught short of stock, as it became apparent that there were fewer cars available than typical for the start of the year. This was then coupled with a determination to snap up the best cars as soon as they appeared.
There is now particularly strong demand for the cream of 3 year old stock – the ‘bread & butter’ of the used car retail market – an area of the market where stock is more scarce than it has been.

Although demand did pick up, Derren Martin sounds a cautionary note on the future prospects for market price stability as the struggling economies of Europe may cause manufacturers to focus on the UK as their best bet to increase new car sales.
He said: “Stability is the watchword at the moment as dealers enjoy healthy retail sales.

“They are prepared to compete for the stock they can most easily turn into prime retail offerings and Black Book Live has been tracking values on the rise since the middle of January.
“Many of our franchise dealer contacts in particular have been telling us their sales are, if anything, stronger than at this point last year and even margins are holding up – which demonstrates that consumers are also prepared to pay for quality instead of simply buying on price alone.
“However, manufacturers are having a very tough time in Europe and may well look to the UK this year as their best opportunity to keep the wolf from the door. The current relative strength of Sterling against the Euro also makes Britain a stronger prospect for maintaining profits on new cars.

“If supply of new cars is increased significantly, through large-scale rental deals or pre-registration, it will probably stem the increase in trade values at some point.
“But even if that happens, many dealers will welcome the availability of more prime retail stock and consumers will also benefit from increasingly competitive deals as more cars are managed into the market.”
Dacia Duster, becomes one of country’s least depreciating new cars
New figures for the Dacia Duster SUV from leading UK residual value provider, CAP, prove that you can have your cake and eat it (though whether you’d want to eat any more after overdoing it these last few weeks is another thing). Showing that as well as being one of the best value new cars, they forecast it’ll also be a good buy in the long run too. And it’s all down to being one of the least depreciating cars on sale today. 
On the back of a bulging pre-order bank (over 2,000 if you’re counting) for its Duster SUV and Sandero supermini, in true James May style, the “good news” just keeps on rolling in for consumer champions, Dacia. 
The latest boost for Europe’s fastest-growing car brand comes in the wake of CAP’s announcement that a typical Duster will retain an impressive 34% of its value after three years/60,000 miles. Or, in simple terms, save customers up to £3,260 more than plenty of the competition. 
Holding onto a sizeable chunk of its value isn’t something that the multi-award-winning Duster finds difficult, whatever end of its price list you look at.
Up first is the UK’s “most affordable SUV”. At a shade under £9,000, compared to every other compact crossover, it’s hardly going to leave you penniless at the outset. Even so, a fair few buyers treat themselves to a Dacia as their first new car, with modern reliability, frugal engines and a comprehensive three year/60,000 miles warranty included as standard. In which case, like every other new car buyer, they will want the peace of mind that it’s still worth something further down the line.
Well, they’ll be in luck. The entry-level Access is forecast to retain an impressive 34% of its value (£3,025) after three years/60,000 miles. For that kind of money, it doesn’t take a betting man to assume that after hearing way too many glowing ownership tales, even the Jones’ next door might go out and treat themselves to one. Chances are though, that by then the word on the street will be out, so tracking down a used one is going to prove pretty tricky. In fact, due to its appeal, the entry-level Dusters have already picked up a not-to-be-sneezed-at five-month waiting list. So, if wannabe UK owners aren’t quick off the mark, soon the queue will likely be halfway to India (where they’re built, in case you’re wondering). 
The news is just as sweet for the Duster flagship, Lauréate. Canny buyers will hopefully be all smiles when they learn that depreciation here too, is forecast to be unbeatably low. Thanks to a tidy combination of appealing, chunky styling and reliability, against a P11D value of £12,940, CAP believe that the dCi 110 4x2 will lose £8,540 over the same period. In simple terms, a lot less than everything else in its class, where the average loss is nudging £12,000. So, not only will a Duster prove a good buy initially, even over the longer term, it’ll still come out trumps.
Even when you look at it in purely percentage terms, it’s still a bleak picture for its rivals. Forecast to hold onto a respectable 33% over the same period, it falls just 2% shy of pricier SUV rivals from the likes of Hyundai, Kia and Skoda. Clearly, compared to its bargain £12,995, you’d have shelled out a lot more for these challengers in the first place.
Speaking on the news, Dacia UK Marketing Director, Phil York, said, “We know that the Dacia Duster is a great package for anyone after a practical, reliable and affordable SUV. CAP’s view just reaffirms our belief that its got bucketloads of appeal for British buyers. After living with one, I doubt most owners will ever want to be parted from their trusty Duster. But, if they do have to sell it, or maybe even trade it in for a newer Dacia, they won’t be hugely out of pocket. I can’t help but think the residual value forecast for Sandero is going to blow the competition away too, in the not too distant future.”
Due to unprecedented demand for Duster production from all right-hand-drive markets, including the UK, which has already taken more than 1,700 orders for it, even before test drives began at Retailers, deliveries of the award-winning model will begin in March. Customers who placed an order during the pre-launch period are naturally being given priority in the queue. 
As expected, orders for the £8,995 Access version have been impressive. In a blow to some critics who claimed the attention-grabbing entry price purely a marketing stunt, it makes up a fifth of all orders. In fact, almost a third more than Dacia UK’s initial sales forecast. A little like 4x4 orders, which, at a heady 40%, are almost double predictions too. Clearly, British buyers have done their homework. Including when it comes to going off the beaten track. They’ve cottoned onto the fact if you put a proven four-wheel-drive system into a well-built, robust car designed to take on extremes of road and climate around the globe, it’s a winning, yet still “shockingly affordable”, combination. So, like the company’s current TV ad campaign and its strapline, “You do the maths”, why pay more? Especially now, in austerity Britain.
Rounding off the rosy picture, orders for the range-topping Lauréate, which make up around two thirds of sales in other countries, are following exactly the same well trodden path over here. Mind you, they’re priced from only £12,995. With air conditioning, alloy wheels, full electric windows and leather steering wheel, all for the same cash as plenty of mid-range superminis, it’s not hard to see why they’re proving so popular.
Politics and regulation______________________________________
Dealer news______________________________________________ 
 MG dealer sells ahead of opening
Hartwell, the newest MG dealer in the UK has sold cars even before it opens!

The dealership in Corporation Road, Grimsby, is hosting a festival of events on Friday (January 25) to mark its official opening – but two MG6 Magnettes have already been sold and the proud new owners will join in the celebrations.  
Dave Robertson, General Manager of Hartwell, Grimsby, said: “We opened a few weeks ago ahead of the official opening and the response has been tremendous. 
“There has been a lot of genuine interest. We’ve already sold two MG6 Magnettes and one of the owners will collect their keys on Friday. It’s interesting to see just where the MG enquiries are coming from because it’s not just from MG fans; we’re getting lots of interest from people who tell us they hadn’t even considered MG before.
“The value-for-money message seems to be going down well in our area. When people realise just how well equipped the car is, suddenly they start getting serious.”   
The Hartwell group is 30th on the AM100 list of Britain’s biggest retail motor businesses and the Grimsby dealership was one of eight new MG dealerships announced last year. 
The MG showrooms in Corporation Road, just off the A180, has two of the recently announced MG6 GT BTTC Edition models and a new MG6 DTi-TECH diesel model alongside petrol MG6 GT and MG6 Magnette models on display.   
There will also be several classic MG models on display during Friday’s events.    

General motor industry news_________________________________
Commuters month of misery thanks to pothole penny-pinching
Motorists should brace themselves for up to two months’ worth of commuter misery, as a decade of reliance on cheap and brittle road repair materials finally takes its toll, warns Warranty Direct’s campaign website, Potholes.co.uk.
After the UK experienced more than a foot of rainfall in November and December*, with snow following in the past week, motorists will face increased journey times to work as councils and highways authorities close lanes for repairs and average speeds drop as drivers slow to avoid pockmarked roads.
Last week, the M32 near Bristol was partially closed when one lane needed emergency repair work for potholes that appeared ‘overnight’**. Meanwhile, a half-mile section of the M6 motorway will have two lanes closed at Garstang next week for pothole repairs***.
Potholes.co.uk says the relaying of cheap materials – brittle, porous Stone Mastic Asphalt as opposed to the more hard-wearing Hot Rolled Asphalt – to surface and fix roads over the last 10-15 years is now leaving Britain gridlocked.
Data taken from 10,000 pothole reports on Potholes.co.uk reveals that, not only are the craters appearing on the UK’s crumbling network deeper than ever before, increasing in depth from three to four inches on average in the last two years, but that the problem is not limited to smaller, rural roads.

The Local Government Association revealed that the Department for Transport will reduce budgets for councils by £442m over the five years of the Comprehensive Spending Review, leaving authorities £164m worse off by 2014/15****.
Warranty Direct managing director, Duncan McClure Fisher, said: “The pothole epidemic is the direct result of years of under-investment in our roads by the Government. Temporary fixes have just escalated the problem over the years and our highways have now got more holes than Swiss cheese.

“Unless more permanent repair materials and methods are adopted immediately, Britain may never again be able to get through a winter without having to contend with a Third World road network.”
Potholes are created when moisture seeps into cracks in the street surface and freezes, cracking open the road when it freezes and expands. Last year was the second-wettest since records began in 1910, with an average of 1330.7mm falling on the UK*; combined with the heavy snowfall and freezing temperatures of the last week, UK weather has created the ‘perfect pothole storm’, destined to tear apart the second-rate Stone Mastic Asphalt now used as standard for road repairs.
Potholes.co.uk, set up in 2007 by Warranty Direct, has seen a sharp spike in the number of visitors reporting road defects as a result – since the start of December 2012, the number of motorists complaining on the site has more than doubled compared with the same period a year earlier.
RoSPA honours local groups for workplace safety endeavours
Sixteen voluntary groups have been honoured for their efforts in making local workplaces safer.

The Royal Society for the Prevention of Accidents (RoSPA) handed out gold, silver and bronze honours at the annual Alan Butler Awards, which recognise excellence and achievement of organisations within the Safety Groups UK movement.
Safety Groups UK is made up of around 70 local groups, which each consist of health and safety professionals who give up their free time to promote, share information and offer practical help to employers in their communities in a bid to prevent accidents and ill health at work.
Northern Ireland Safety Group was one of five organisations to gain a Gold Award and also clinched the top accolade of overall Alan Butler Award winner. Members were praised for their creative use of the internet, including ebulletins and using social media to communicate messages more widely.

An independent panel of judges was also impressed with the Group’s close links with other organisations including the National Irish Safety Organisation (NISO) and the CITB construction training board.
Lord Brougham and Vaux, president of Safety Groups UK, presented the awards during a ceremony at the House of Lords on Monday (January 21).
Alan Butler Award winners honoured for work carried out during 2012 were:

Gold Award and Alan Butler overall winner: Northern Ireland Safety Group

Other Gold Awards: Birmingham Health, Safety and Environment Association; Isle of Wight Health and Safety Group; Mid-Anglia Environment, Safety and Health Group; and Sheffield Occupational Health and Safety Association
Silver Awards: Central Scotland Safety Forum; Harrogate and District Health and Safety Forum; Manchester Occupational Health and Safety Group; North East SHE Partnership; North Lincs Health and Safety Group; North Staffordshire Health and Safety Group; North West Wales Occupational Health and Safety Group; Swansea and West Wales Occupational Safety Group; and Wiltshire Occupational Safety and Health Association
Bronze Awards: Thames Valley Health and Safety Group; and The Peterborough Environmental, Occupational Safety and Health Group.
Judges considered factors such as how groups communicated with the community and other members; their programme of events, seminars and topics offered through the year; member recruitment and retention; and how groups supported the Health and Safety Executive and its strategy.
A separate prize for outstanding individual commitment to safety groups – the Maurice Adamson Award – was presented to Mike Nixon from Manchester Occupational Health and Safety Group, who is also treasurer for Safety Groups UK.
Mike, a member of the Manchester group for more than 20 years and its treasurer since 1995, was nominated for always being at the forefront of organising events, supporting fellow members and trying to obtain the best investments to maximise funds.
His recent achievement was to set up the Group’s NEBOSH Scholarship Awards to improve standards of health, safety and welfare within a workplace. It allows a candidate from a small company or a self-funded individual to receive ultimately free training for the award of the NEBOSH National General Certificate or the NEBOSH Construction Certificate.
David Eves, former vice-president of Safety Groups UK and former deputy director general of the Health and Safety Executive, was also recognised during the event for his services to the safety group movement. Since his retirement, Mr Eves has played an important role in championing the work of groups and acting as an ambassador for Safety Groups UK.
Roger Bibbings, occupational safety adviser for RoSPA and secretary of Safety Groups UK, said: “These awards rightfully recognise the achievements of many hard-working people who give up their time free-of-charge to make a difference to health and safety at companies in their area, particularly small firms.
“Judges were impressed with the tireless efforts of these safety groups, which often goes unrecognised. The Northern Ireland group was particularly impressive for its outstanding newsletter, Safe and Sound, along with focussing on topics like asbestos and developing customised support for smaller businesses.”
RoSPA is linked to Safety Groups UK as it provides the secretariat for the organisation and hosts its website – www.safetygroupsuk.org.uk. The Alan Butler Awards are sponsored by BT.
People on the move________________________________________
Duncan Aldred appointed acting Opel/Vauxhall Vice President
Alfred E. Rieck (56), a member of the Opel Management Board responsible for sales, marketing and aftersales, has resigned from his position. Duncan Aldred (43), currently Chairman and Managing Director, Vauxhall Motors, was named Acting Opel/Vauxhall Vice President, Sales, Marketing and Aftersales in addition to his current position, effective immediately. 
“We respect Alfred Rieck’s decision and wish him the best in his future endeavours,” said Opel Supervisory Board Chairman Steve Girsky. “Day in and day out, Duncan Aldred delivers clear proof that our business plan works and our attractive models are the key to success.”
Appointed Managing Director in January 2010, Aldred has been successfully building the Vauxhall brand. It is now the fastest-growing retail brand in the United Kingdom. 

Dylan Setterfield appointed to head CAP Monitor
CAP AUTOMOTIVE has appointed Dylan Setterfield to the role of Senior Editor, Future Residual Values as the business continues driving for growth through unsurpassed quality.
The appointment completes a major strategic review of CAP Operations, which has seen a raft of senior appointments across all data and insight areas.
CAP’s strategy of drawing experienced and respected experts from within the automotive industry represents its commitment to real market expertise as the business researches and interprets more information than ever before in its history.
The investment in key senior figures to lead each of the major functions of CAP’s market intelligence areas follows the acquisition of CAP last year by one of Europe’s top flight investment specialists, Montagu Private Equity. Since then, as CAP’s drive to provide class-leading quality to customers gathers pace, the workforce has expanded by more than 30%, with the principal focus on quality and product development.
Over the past two months Derren Martin has taken a role leading the Black Book Live team, to bring enhanced quality focus to current car valuation products and services. Market insight and valuations expert, Adrian Rushmore, has also joined CAP as Operations Director. Last year saw ex-Dyson CEO, Martin McCourt, join as board chairman along with former Auto Trader Marketing Director, Matt Thompson, to assist the transformation of CAP into a digital beacon brand and drive the business into new markets.
Dylan Setterfield brings many years of experience in the field of forecasting to his role as Senior Editor for CAP Monitor, the industry benchmark guide to future residual values. For 13 years Setterfield has specialised in forecasting future residual values at GE Capital Fleet Services, latterly as Senior European Analyst, where he had oversight of future market value assumptions for all European platforms. His role also involved reviews of RV setting methodology in several countries, with a key focus on process optimisation to deliver rigour and consistency across all forecasting functions.
He is no stranger to CAP, having a strong existing understanding of the business from the perspective of a customer. He is therefore ideally placed to build on the strengths of CAP Monitor and its existing team to drive further innovation and improvement.
Dylan Setterfield said: “I am excited not just by CAP’s ambitions and the company’s strategic direction, but its clear commitment to invest and develop people with real market expertise together with a determination to exceed customer expectations. There are great teams in place at every level of CAP and a great spirit across the business and I’m looking forward to the times ahead.”
CAP Chief Executive, Ian Rendle, said: “Dylan is the ideal choice to build on our future residual value strengths and bring fresh, innovative approaches to driving continual improvement.

“He brings to us real world expertise gained in the field and has the right track record in forecast modelling and methodology to drive CAP’s already powerful reputation in the area of future residual value benchmarking to the next level.
“Overall, the investment in people across all the critical functions at CAP over the past eight months has given us great capacity and culminated in the strongest team in our history. We are now focused on a very exciting future as we drive growth through unrivalled quality and product excellence.”
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The Editor’s View














If you updated John Lennon’s 1967 lyrics “4000 holes in Blackburn Lancashire” into the year 2013 you would probably be able to double that number quite easily, using that figure as a guide and extending out to the rest of the country you would arrive at a figure in excess of four million holes, with close to a half a million holes in and around London! 





 Potholes.uk ‘s article in the Digest makes very interesting reading and highlights the size of the problem and what the future has in store for users of British roads “Misery & Gridlock”, I would describe it more as a “Magical Mystery Tour!”





The Pothole epidemic is a direct result of a reduction in local authority budgets along with the use of sub standard materials and a real lack of future planning and real investment , “can we work it out!” 
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