
                                                                   

Issue no.508                                                                                  

This week’s News for company executives                              February 07, 2013                            
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BVRLA wants Plugged-in-Fleets progress

Rental and leasing companies already operate the biggest volume of low emission vehicles on UK roads, but the BVRLA is now trying to help the industry make even greater strides in reducing carbon – by using more plug-in cars and vans.

The association recently held a joint workshop with the Energy Saving Trust to brief members on the results of the EST’s Plugged-in-Fleets Initiative (PIFI), which gave 20 UK fleets a cost-benefit analysis of whether electric vehicles could work for them. EST has now been awarded government funding to undertake a further 100 PIFI audits and the BVRLA is sure that the rental and leasing industry will participate, either directly or by putting their customers forward.

“We welcome the publication of the first PIFI report, which has been produced by the EST’s fleet industry experts and provides the most robust guide yet to real-world plug-in vehicle running costs,” said BVRLA chief executive John Lewis.

“It is really encouraging to hear that, even with high list prices, residual value uncertainty and a lack of long-term user incentives, it is still possible to make a business case for running plug-in vehicles, in the right circumstances.”

Caroline Watson, Knowledge Manager at Energy Saving Trust, said “We’re delighted to have the opportunity to work with 100 additional fleets to help them identify their own business benefit for adopting plug in vehicles. Support from BVRLA enables us to reach a wide range of lease companies and their clients who will be vital in the fleet market’s transition to electrification.” 

Meanwhile, the BVRLA is continuing to support the work of another environmental advisory group – the Low Carbon Vehicle Partnership - which celebrated its 10th anniversary last week.

“Over the past ten years the LowCVP has set a clear vision for the future of low-carbon road transport, championing best practice and providing an objective view amidst all the eco-hype and greenwash,” said Lewis.

“It has played a vital leadership and enabling role and must take much of the credit for the remarkable progress that has been made over the last decade.”
Positive start for 2013 new car market with January registrations up 11.5%

"The new car market has started the year confidently with registrations climbing 11.5% in January," said Mike Baunton, Interim Chief Executive, SMMT. "Lifted by a solid rise in private demand, the new car market posted its 11th successive month of growth with motorists attracted to forecourts by the latest models and competitive deals on offer. Building on a strong performance in 2012, SMMT has increased its market forecast - we anticipate a modest rise over the year, followed by further growth in 2014." 
Growth momentum in new car market continues in January
UK new car registrations continued to grow in January, with an 11.5% rise to 143,643 units.

This was the third month of double digit growth in the past four months and the 11th successive monthly rise. 
Growth was again concentrated in the private market, although all sales types increased registrations in January.
The growth is set against a challenging economic backdrop, suggesting market-specific factors are helping to drive demand, such as delayed purchases being tempted by deals and offers. 
Cost-conscious and environmentally-minded motorists were attracted to the advances in fuel efficiency across all ranges and new alternative propulsion systems that became available during the last 12 months. These include diesel-electric hybrids, plug-in hybrids and extended-range electric vehicles.
Registrations of all fuel types rose in January. Petrol cars saw their market share rise, in line with increased volumes by private buyers and of smaller cars, both of which tend towards petrol cars.

Most segments recorded growth in January, with the Mini, Dual Purpose, Lower Medium and MPV segments posting double digit gains, largely on the back of new model activity over the past 12 months.
The Ford Fiesta was the best selling model in January.
SMMT revised upwards its full year forecast for 2013 and 2014, after the better than expected growth in 2012. The market is expected to rise by 0.6% to 2.057 million units in 2013 and by 2.6% to 2.11 million units in 2014.
Silverstone Fleet Show will offer something for everyone

Fleet World’s Fleet Show at Silverstone this April will be the biggest and best ever with more than 200 new cars to drive, double the number last year and with more than three times the track space, plus an informative seminar programme, mobility workshops and driver of the year finals.

On the driving side, some 21 vehicle manufacturers from Alfa Romeo to Volvo have booked to attend the day-long event on Wednesday April 24, at the world-famous racing circuit.

Fleet decision makers will be able to test drive cars on public roads in the immediate area and on both the Grand Prix and Stow racing circuits, along with ‘hot laps’ in the company of qualified racing drivers.

However, the Fleet World Fleet Show is not just about driving and there are many other features for fleet decision-makers to justify taking a day out of the office. 

These include a full programme of fleet seminars, sponsored by ARI Fleet UK, looking at some of the propulsion methods of the future. Leading fleet industry speakers will address key fleet issues, including electric vehicles and fuel cell technology.

There will also be a “Question Time” style panel discussion, sponsored by Venson Automotive Solutions, and an interactive fleet and mobility workshop sponsored by Alphabet.

At the same time, the final of the Fleet Driver of the Year competition, organised by ALD Automotive in conjunction with Peak Performance and Toyota & Lexus Fleet Services, will be held live at the Show. 

The finalists will attempt a series of driving challenges, while the lucky winner will be crowned at the event and receive two VIP tickets to this year’s Goodwood Festival of Speed.
The extensive Silverstone Wing indoor exhibition area will again play host to a number of leading fleet service suppliers and providers. But such has been the interest in this year’s Show that the available area is now double the size of the 2012 event.
Leading contract hire and leasing specialists including Lex Autolease, ALD Automotive, Alphabet, Hitachi Capital Vehicle Solutions, Leasedrive and Venson will be on hand to discuss the latest funding and finance issues with fleet executives, along with suppliers from various different sectors of the fleet industry.
Show organiser and managing editor of Fleet World, Ross Durkin, said: “This year’s Fleet World Fleet Show builds on the success of the 2012 event and offers something for everyone, including a seminar programme, test driving on the Grand Prix and Stowe circuits, plus a huge indoor exhibition area.
“Our aim is to provide visitors with a number of very good reasons for taking a day out of their busy schedules to visit the show. Last year the seminar programme and the debating session that followed were very well attended – testament that fleet decision-makers will take time out if the quality of the presentations is high enough. 
“This year the track driving sessions will allow visitors to experience what is available on the market today, while the seminar programme will give them an idea of what they might be driving tomorrow.

“Interest so far from the fleet community has been huge and we have already received more than 450 registrations for the event. So don’t delay – register your interest in attending this year’s event as soon as possible,” he said.
RHA welcomes HMRC protocol on fuel duty fraud

The Road Haulage Association has given a cautious welcome to new measures against hauliers that use diesel that is not fully duty-paid.

HMRC has agreed a new protocol with the Traffic Commissioners and VOSA (the Vehicle and Operators Services Agency) that should see offenders reported to the industry regulators - TCs in respect of GB operators and the Transport Regulation Unit in respect of those from Northern Ireland.

Offenders will be reported by HMRC where the haulier should have known that the fuel detected was not subject to full duty payment. HMRC will also report cases where it seizes vehicles used to conceal large quantities of excise goods such as alcohol and tobacco.

RHA chief executive Geoff Dunning said: “This new protocol represents a radical and much-needed improvement in the co-ordination of the enforcement and regulatory effort. It should mean a transformation in reporting - and it is vital that is what happens in practice. 

“I am much encouraged by HMRC’s assurance that it shares the RHA’s determination to eliminate non-compliance in respect of fuel duty and the damaging impact that has on legitimate hauliers. HMRC in turn deserves industry support in the work it is doing to combat use of diesel that is not duty-paid. 

“We will continue to monitor enforcement and regulation in this area.”
Contract Hire Companies risk being left behind in the telemetry evolution

Four out of five contract hire companies admit they are facing increased demands from corporate clients to deliver telemetry solutions that help them intelligently control fleet running costs.

Research amongst 20 of the leading contract hire and leasing companies by In-Car Cleverness, identified that uncertainty about how best to adopt and apply this new technology within their customer offering has also emerged as a clear issue.

“For some, it is a simple matter of telematics not being seen as a priority today; for others, it is a challenge to determine the most appropriate technology solution currently being offered,” says Tim Eaves, Commercial Director of In-Car Cleverness. “But what they all recognise is the ever-increasing focus from corporate customers and fleet managers wishing to embrace telemetry to better manage their fleets and thus reduce cost.

“Importantly, they all understand the risk of doing nothing in such a competitive and rapidly-evolving market.”

Whilst they recognise the demand for innovation, contract hire and leasing companies admit the real challenge is how to effectively manage an often diverse mix of customers with differing needs, operational requirements and timings.

In-Car Cleverness, part of the Accident Exchange Group of Companies, was launched at last October’s Munich Telematics Update conference. It is currently exploring a number of significant opportunities across various markets and has also recently commenced a pilot with a leading UK-based leasing provider. 

“It is clear that those who have made delivering the right solutions a priority in 2013 see telemetry as a lynchpin supporting their new business drive and the key to protecting their existing customer base,” says Eaves. 

“The risk of being out-paced by a rival is driving the progressive contract hire and leasing companies. They recognise that, after years of telematics talk, we are finally moving into an era of vehicle relationship management with the ability to listen to what the vehicle is reporting and then acting upon it, in order to help manage the asset more effectively and efficiently.”

Eaves is convinced that this is not a time for ‘heads in the sand’, adding: “In the on-going economic climate, in which managers are being asked to squeeze ever greater cost reductions and efficiency from fleets while, at the same time, providing improved safety and support to drivers, technology has a pivotal role to play. Against this backdrop, pressure from corporate customers is only going to increase.” 
GEM backs Daybreak ‘Phone Free Zone’ campaign

GEM Motoring Assist, the road safety organisation and breakdown cover company, is delighted as a national campaign is launched by ITV’s Daybreak to stop mobile phone use while driving. This week, the weekday breakfast show is running a ‘Phone Free Zone’ campaign and is actively encouraging people across the country to pledge their support. 
Similarly determined to raise awareness of the dangers of driving while using a mobile phone, GEM launched a ‘Kill the Conversation’ campaign in 2012, including a video and leaflet, to highlight just how illegal and dangerous it can be. 

David Williams MBE, CEO of GEM Motoring Assist, comments: “Driving while using a mobile phone can make motorists four times more likely to have a crash, and this type of shocking information shows how essential it is to raise awareness and a better understanding of the dangers. 

“Daybreak is a hugely influential TV programme and we are delighted that it is promoting such an important road safety issue. We have no doubt that their campaign will have a strong and positive impact, and we hope that motorists take heed of all the advice on offer.” 

In its national survey last summer, GEM revealed that 91 per cent of UK drivers think that the penalties for motorists caught using a mobile phone should be increased to act as more of a deterrent. 

David concludes: “Driving while using a mobile phone can make reaction times 50 per cent worse than when driving normally, making it one of the most dangerous laws to break on the road. We join Daybreak in urging motorists to get behind this road safety campaign and help make our roads a safer place for everyone.” 

Model update______________________________________________
New E-Class Saloon and Estate in the UK
Ahead of its UK introduction in April 2013, the new E-Class Saloon and Estate pricing and specifications have been released, with enhanced standard equipment and increased value for customers.

The new E-Class model line-up consists of SE and AMG Sport, replacing the SE, Avantgarde and Sport models from the previous generation E-Class. 

With more than £4,000 of additional standard equipment in the new SE model,  for a £2,280 increase over the previous SE, and almost £3,000 of added standard features in the new AMG Sport for £575 over the previous Sport, the new E-Class provides better value to the customer, combined with attractive finance offerings. 

First Infiniti to feature new powertrains for Europe

The new Infiniti Q50 sports saloon makes its debut at the Geneva Motor Show on 5 March with all the prerequisites needed to build a strong new level of customer engagement across Europe in the premium class. 

Marking the start of a new-generation of Infiniti Q models, the Q50 for Europe includes the first fruit of the co-operation agreement with alliance partner Daimler AG. Technical details of the Q50 for Europe will be announced at the press conference. 

“The Infiniti Q50 is a world-class sports saloon with an engine line-up that will clearly demonstrate its intentions to be a major player within the European premium market,” said Bernard Loire, Vice President, Infiniti Africa, Middle East and Europe (AMIE).
Making its first public appearance outside the USA, where it had its world debut in Detroit in January, the Infiniti Q50 heralds a new design direction for the Infiniti range – all of which in future will bear a Q for saloons and coupes or QX badge for crossovers and SUVs – and reinforces the brand’s status as a true technology leader. 

Powerful and distinctive, the Q50 design references both Infiniti’s sports saloon past and the iconic concept car trilogy (Essence, Etherea, Emerg-e, all revealed at previous Geneva Motor Shows) that are helping to shape its future.

The Q50 is at the verge of technology innovation: It features the world’s first Direct Adaptive Steering technology. Further details of Direct Adaptive Steering (DAS) will be available at the Geneva Motor Show. 

As well as the Q50, Infiniti’s Geneva show stand will feature the LE Concept, Infiniti’s first 100% electric car, and triple World Champion Sebastian Vettel’s Formula One machine in its 2013 livery, reflecting the new Title Partnership with Infiniti Red Bull Racing.

New Citroen DS3 Cabrio

Citroën DS3 Cabrio is the latest advance in the distinctively styled DS line. A cabrio version of the multi-award winning DS3, this exciting new model features intelligent design and dazzling looks to make top-down driving considerably easier and even more enjoyable. 

Launched almost three years ago, DS3 has proved an outstanding success for Citroën with over 200,000 sold worldwide, including more than 36,000 registered in the UK alone. Boasting enhanced personalisation possibilities with a range of roof designs, a series of special editions, a Racing version and Ultra Prestige models, DS3 has played a major role in boosting awareness of the expanding DS line. Overall, sales of DS3, DS4 and DS5 have already topped the 300,000 mark globally in just 30 months.

DS3 Cabrio boasts all the hallmarks that have made the hatchback so successful - bold styling, sophisticated refinement, extensive personalisation and a thoroughly enjoyable driving experience - combined with the pleasure of al-fresco motoring.

DS3 Cabrio leads the way for occupant space as the only five-seater in its class and features the biggest boot in the segment at 245-litres VDA. The electrically operated folding roof can be fully opened or closed at speeds of up to 75mph - which is also unique in this segment - and takes just 16 seconds to fully close. Top down driving has never been so easy.
Renault unveils new Scenic Xmod

With raised ground clearance and special alloy wheels, the car features an expressive crossover-inspired design: special front and rear bumpers, sill guards and chrome-finish roof bars across the range. The new front end is also more expressive, incorporating Renault’s new design identity and signature LED daytime running lights. 

To mark the launch of New Scénic XMOD (replacing Scénic in the UK), New Grand Scénic has been restyled to take on Renault’s new design identity. The Renault logo at the front is now bigger and set against a gloss black background that emphasises the new grille. Elegant lines and high-quality materials also help to enhance the MPV’s dynamic, family-oriented feel. 
Vauxhall Motors reveals Adam at Westfield Stratford City

Vauxhall’s urban-chic newcomer, ADAM, will be on display at Westfield Stratford City bringing the loveable car out of the traditional dealership onto the high street, giving customers a first look before it reaches retailers in March.  The pop-up ADAM store at Westfield Stratford City is open from Saturday 16th until Sunday 24th February.

ADAM is the first small car to offer over a million combinations of design possibilities both inside and out, so savvy style seekers can ‘build’ a car to their very own taste.  The ADAM configurator allows users to translate a vision of their ideal car onto a screen, heralding the start of a whole new chapter in personalisation for this fashion-led sector. 

The ADAM devoted store features three different experiences, JAM (fashionable/colourful), SLAM (racy/sporty) and GLAM (elegant/sophisticated) all illustrating the different styles of trim levels available.  IntelliLink, ADAM’s infotainment system will also be showcased.  The market leading technology links up to a smartphone enabling users to upload their favourite music, pictures and films to a touch-screen. 

Throughout the day, prizes can be won, via a ‘Hurricane Box’ which will be challenging the daring and dextrous to pick four red ‘A’, ‘D’, ‘A’ and ‘M’ initialled balls amongst 100 yellow balls.  Against the clock, shoppers will collect the balls whilst they are fired around a phone-box sized space via a wind tunnel.  
Civic Wagon NSX Concept Take Centre Stage 2013 Geneva Motor Show 
Two new Honda Concept models will be making their European debut at the 2013 Geneva Motor Show showcasing an exciting future of new models and technology for the brand. The Civic Wagon concept will be lining up alongside the next generation NSX Concept and the CR-V featuring the new 1.6 i-DTEC diesel engine to give a taste of what’s to come from Honda over the next couple of years.
Civic Wagon concept model
Honda will be taking the wraps off the Civic Wagon concept model which strongly hints at the design direction of the final production version.This new derivative will strengthen the Civic range and will be built at Honda’s manufacturing facility in Swindon. 

Evolution of Honda NSX Concept 
Also making its European debut is the new Honda NSX Concept which suggests a potential direction for the next-generation NSX’s interior design. 

The exterior design stays true to the original concept styling, maintaining its low and wide stance with the dynamic and alluring proportions that are highlighted by clean, modern and simple surfacing.

The CR-V is the next model in Honda’s European line up to benefit from the new Earth Dreams Technology engine series as it joins the Civic in offering the 1.6 i-DTEC diesel engine. The CR-V 1.6 i-DTEC will be available in two-wheel drive only, with manual transmission to provide an exceptional balance of performance and economy. 

The 1.6 i-DTEC diesel engine is the lightest engine in its class and will help the CR-V to deliver energetic performance, agile handling and low running costs for customers. The CR-V 1.6 i-DTEC will also be built at Honda’s manufacturing facility in Swindon and will be available from Autumn 2013.
Manufacturer news_________________________________________
Embarque on a journey with Toyota Prius+
Embarque, the new executive minicab service operating in London and all the major airports will be transforming its vehicle fleet by adding 22 seven-seat Prius+ models through January and February.

Already operating a fleet of vehicles with uniformed drivers 24 hours a day seven days a week, Embarque is a sister company of Carey Worldwide Chauffeured Services,  who provide premium chauffeured services in over 500 cities worldwide, and a pioneer of the chauffeur industry since 1921.
Embarque has set itself a responsible agenda to minimise all aspects of their business impact on the environment.  A carbon neutral company, they invest in two projects around the world to eliminate the effect of CO2 from their fleet.  At Embarque’s head office in West London, 30 per cent of their electricity is sourced from wind farms using Ecotricity, and a strict Reduce Reuse Recycle policy operates for all office consumables in conjunction with Greener World Recycling.
The Embarque service is also available in major US cities, where Toyota hybrid vehicles are already a key feature in their service.
This focus on the environment includes a procurement policy designed to research new products relating to fuel efficiency which meet their needs.  The recently launched seven-seat Prius+ with CO2 emissions of 96 g/km and combined fuel consumption figure of 68.9 mpg (in T4 grade) has met these requirements.
Greg Mendoza, Managing Director of Embarque said; “At Embarque we are serious about our responsibilities to our customers as well as the environment, that is why, once we identified the Toyota Prius+ as the ideal private hire vehicle due to it’s outstanding environmental credentials, excellent passenger and luggage capacity, as well as high levels of safety and comfort, we had no hesitation in deciding that we would replace our entire fleet. We have also been extremely impressed with the support we have received from Toyota during this process.”
Using efficient Lithium-ion batteries located between the driver and passenger, Prius+ does not compromise on boot space and as a full hybrid is able to operate solely on electric power at lower speed meaning no fuel is used and zero tailpipe emissions.  Prius+ is able to help any fleet reduce CO2 emissions and with almost zero emissions in NOx (Nitrous Oxide) and PM (Particulate Matter) which affect air quality, able to reduce these harmful substances that affect human health.
All the vehicles are grey T4 grade models, supplied by Currie Motors Business Centre in Twickenham and financed through Toyota Financial Services.  Standard features include cruise control, automatic air conditioning, Heads-up display and panoramic roof with automatic sun shade.

Audi launches first “real-time” online service booking tool

Audi has taken another pioneering step towards its goal of delivering unparalleled customer service by launching the first online booking facility capable of managing servicing and MOT requests in real-time and confirming appointments almost immediately. 

From now on, customers using the majority of the UK’s Audi Centres can forget about opening hours, busy service departments and congested phone lines when they want a service or MOT appointment, or even just a replacement tyre. Instead, they can visit the 'Owners Area' at www.audi.co.uk throughout the day or night, seven days a week, and arrange everything they need from their local Audi Centre in just a few clicks.

The clear and easily navigable online system facilitates booking of a range of appointments, including major and minor services, complimentary healthchecks, MOTs, tyre replacements, general investigations and diagnostics. It also offers various mobility preferences for convenience, including courtesy car booking, collection and delivery, courtesy lift arrangements, while-you-wait services and the option to select the Audi Cam video-based diagnosis service. 

A simple process secures a booking for any one of these options.  Customers first choose their preferred Audi Centre, and can find the nearest one to their location by entering a town or postcode. They are then asked to select the service they require. Available times and dates are then offered, and can be selected along with additional services such as a courtesy car or courtesy lift. Once a selection is made, the chosen date and time is immediately blocked out by the system for the customer and a confirmation is displayed including a booking reference number and an estimated total cost for the work booked. Finally, this price is confirmed by the Centre by either email or text. 

This sophisticated new system debuts only a few months after Audi Cam revolutionised workshop servicing by enabling Audi Centre technicians equipped with video cameras to film diagnoses and beam the resulting clips, along with an estimated price for the necessary job highlighted, to owners' computers and smartphones before work begins. 

John Bower, Head of Service and Parts Operations at Audi UK, welcomed the new initiative: “The convenience factor is crucial to the continued success of our Audi Centres, so I’m delighted that this new booking facility is going to genuinely save our customers time and effort. At the same time it’s also going to enable us to confirm arrangements and convey pricing estimates virtually instantly, and with greater clarity – I’m confident that use of this simple but highly effective tool will soon become second nature to many Audi owners.”

Ford Dominates Euro NCAP 2012 Best-in-Class Awards 

Ford Motor Company won three out of a possible seven 2012 Euro NCAP best-in-class safety awards – more than any other manufacturer – with wins for new Kuga, new Transit Custom and new B-MAX.

New Kuga topped the SUV sector, Transit Custom triumphed in the Business and Family Vans class, and B-MAX was the joint winner in the small MPV category.

“Safety is a core value at Ford,” said Stuart Southgate, Ford automotive safety director. “For Euro NCAP to evaluate our vehicles and determine that they are segment leaders in their safety assessment is a wonderful recognition of the values and talent of our designers and engineers.”

Euro NCAP is Europe’s largest independent authority on vehicle safety. The awards reflect vehicle crash test performance and availability of advanced safety technologies. In 2012 new  B-MAX, new Fiesta, new Kuga and new Transit Custom were each awarded a maximum five-star rating under Euro NCAP’s new crash test scoring system; and Ranger and Focus retained five-star ratings awarded in 2011, against more stringent 2012 requirements.

New Kuga achieved a score of 88 per cent for overall protection, the highest-ever rating for a mid-sized SUV. New Transit Custom achieved 77 per cent for overall protection after becoming the first vehicle in its class to earn a five-star Euro NCAP rating that also applies to the new Tourneo Custom people mover. New B-MAX achieved 83 per cent for overall protection. Ranger is the first and only pickup to achieve a five-star rating. 

Last year, Ford became the first car manufacturer to achieve a total of seven different Euro NCAP Advanced rewards in recognition of a wide range of technologies that Ford has introduced across a number of vehicles. 
Ford received Advanced rewards for MyKey on new Fiesta; SYNC with Emergency Assistance on new B-MAX, new Fiesta, C-MAX, Focus and new Kuga; and Lane Keeping Alert on Transit Custom. Ford previously achieved Advanced rewards for Active City Stop on the Focus and new B-MAX, plus Driver Alert, Forward Alert and Lane Keeping Aid on the Focus.

Michiel van Ratingen, Euro NCAP secretary general, said: “Euro NCAP is recognising the efforts of some manufacturers already offering a higher level of occupant protection in their cars, but today safety means more than protecting occupants in a crash. Through the expansion of our tests and the assessment of important active safety systems, our aim is to inform and allow all road users to benefit from safe cars with advanced systems in the most affordable way, and to contribute in reducing the number of road accidents.”
Light commercial vehicles______________                            ______     
Fatigue and inattentiveness behind most truck accidents

Nine out of ten accidents involving trucks are a result of the human factor. This was revealed in a fresh report on traffic safety and road accidents in Europe produced by Volvo Trucks.

The report was produced by the Accident Research Team at Volvo Trucks and is based on its own investigations of accidents as well as data obtained from various national and European authorities. It describes why accidents with trucks occur, their sequence and what can be done to reduce the risk of accidents and their consequences.

“90 per cent of all truck accidents stem entirely or partly from the human factor, for instance when one or more of the drivers of the involved vehicles are distracted or misjudge their speed,” says Carl Johan Almqvist, Traffic and Product Safety Director at Volvo Trucks. 

The report also reveals that drinking and driving is not one of the major causes of road accidents involving truck drivers. Only 0.5 per cent of truck drivers involved in serious accidents were under the influence of alcohol. The corresponding figure for accidents involving passenger cars varies between 15 and 20 per cent. 

Heavy trucks are involved in 17 per cent of all fatal accidents and seven per cent of accidents resulting in personal injuries. The majority of accidents resulting in truck driver injuries are single-vehicle incidents in which the truck drives off the road. More than half of all serious accidents with trucks consist of collisions between cars and trucks. 

“Access to facts about accidents is immensely valuable for our ongoing safety work, helping us make the right priorities in our product development. For instance, we have further enhanced safety levels in our latest truck models with a range of support systems that improve visibility, alert the driver or focus the driver’s attention if something is not right,” explains Carl Johan Almqvist.

Thanks to safer vehicles, improved infrastructure and safer behaviour on the road, the number of fatal accidents on European roads has dropped continuously since the early 1990s. But far more lives would be able to be saved if more people used their seat belts, something that not even half of the truck drivers on European roads do. Ninety-five per cent of the truck drivers who died in road accidents were not wearing seat belts. 

“As long as people are injured in road accidents, we will continue to pursue higher safety levels. Firstly by making our trucks safer for drivers and other road users, and secondly by spreading knowhow and by impacting patterns of behaviour and persuading more people to use the seat belt.” 

Dyson energy expand with 20 new Iveco Dailys
Business is booming for West Yorkshire-based Dyson Energy Services, which is expanding its domestic heating division with the addition of 20 new Iveco Daily 35S11 vans. The new 3.5 tonne Dailys, built on a 3,300mm wheelbase, join an existing fleet of more than 200 commercial vehicles – with a further 15 Dailys expected to follow in early 2013.
Supplied by Northern Commercials, the delivery marks the first of the latest generation of Daily van to enter operation with the customer, which has been a major operator of Iveco vehicles for over a decade.  The 12m³ vans will be spread across Dyson’s network of nine depots and will remain in operation for five years, clocking up around 30,000 km a year with a two-man crew.
Ian Morrall, Director of Dyson Energy Services, explains: “We’ve been running Dailys for years as they are reliable, competitive on fuel and the perfect size for our business. They are also popular with drivers; especially these latest models, which have added driver comforts and an improved driving position.”
Each of the new Dailys features a striking orange and blue livery and will be on the road five days a week.  They have been signwritten as ‘Dyson Energy Services’, following a recent change in company name from ‘Dyson Insulation’.
The change reflects the wider scope of the company, having been founded more than 30 years as a small firm installing loft insulation with one depot in West Yorkshire – but which has grown into a much broader energy service provider employing in excess of 400 people.
Residual value update_____________________________________
Values for fleet and dealer cars continue to rise in January 

BCA’s latest Pulse report shows that the headline average value fell in January from December’s high point, although this was largely due to a changing mix of vehicles , as greater volumes of relatively lower value dealer part-exchange cars were sold during the month.   

Across the board used cars averaged £7,137, down by £224 compared to December but significantly ahead by £1,097 (18.1%) compared to January 2012.  

Despite the month-on-month fall, average values in January are the highest since Pulse began reporting in 2005.  Both the fleet/lease and dealer part-exchange sectors saw values increase month-on-month, establishing record average values in the process.

the same – a shortage of stock allied to decent levels of demand that generated exceptionally strong prices in the used car market.”

He added “With stock remaining thin on the ground, buyer demand is focused on the best quality vehicles and this is driving values up.  Sale conversion rates also rose in January as buyers competed for stock and BCA saw lots of activity in the online arena with nearly a quarter of all vehicles being purchased by internet bidders.”  

He added “The rise in average prices at the ‘value-for-money’ end of the market continues unabated and this must be a reflection of the current economic conditions.  As household budgets remain squeezed, the increased demand from motorists for affordable transport is driving values upwards.”

Fleet & lease cars averaged £8,526 in January, rising by just £17 compared to December but still establishing a new record monthly value.  CAP performance improved by over two points to 97.7%, while value against original MRP (Manufacturers Retail Price) improved by half a point to 41.48% across the fleet & lease sector. 

Year-on-year, the fleet & lease sector recorded a significant £1,091 (12.8%) uplift. Average age and mileage were slightly up month-on-month, but down year-on-year. 

Having improved sharply in December, average part-exchange values improved yet again in January, rising by £16 to a new high of £3,580.  While the rise in December might have been explained by lack of supply, volumes in January returned to more typical levels which suggests strong demand during the month.  CAP performance rose by over one and a half points to 97%.   Year-on-year, values were ahead by £660 - a significant 22.6% uplift compared to January 2012.  

Average values fell in the nearly-new sector by £2,054 to £20,283, while performance against CAP Clean improved by a point and a half to 100.8%.  Nearly-new values will always be affected by changing model mix in this low volume sector.  

Politics and regulation______________________________________
Government cuts £15 million from road safety campaigns
The government has cut spending on road safety campaigns from £19 million in 2008/09 to just £4 million in 2011/12 – a cut of nearly 80 per cent.  The figure was revealed after a freedom of information enquiry by road safety charity the Institute of Advanced Motorists.
The DfT is planning on spending £3.7 million on road safety in the 2012/13 financial year which will see:
£53,000 spent on cyclist safety

£78,000 on child and teenager road safety

£50,000 on research into young drivers 

£1.275 million on motorcycle campaigns; and

£1.685 million on drink-drive campaigns.
Every fatal road accident costs the UK £1.7 million.  In 2011 the total cost of fatal road accidents was £3.2 billion, with immeasurable emotional and social costs.
IAM director of policy Neil Greig said: “Right across the public sector road safety is being cut too hard and too quickly, despite the huge returns on investment.  One life saved, saves the economy £1.7 million.  £53,000 is a derisory amount to spend on national cycle safety campaigns. Until we have the right roads infrastructure in place, publicity and education campaigns are one of the few tools we have to help us save cyclists lives.  £78,000 for children’s safety campaigns is virtually insignificant.  If the government is serious about safety for these groups, these amounts must be increased. “
 “The successful drink driving and biker campaigns have raised awareness of these issues and they both appear to be working. The government needs to match that kind of expenditure and take the safety of children and cyclists seriously,”

Dealer news______________________________________________ 
Stratstone Derby wins coveted dealer of the year award

BMW Group UK presented Stratstone Derby with the prestigious BMW Dealer of the Year Award at an awards ceremony held at its National Dealer Conference in Helsinki last night. Exceeding targets set in nine different operational areas across its business, the dealership won the award following strong competition from the two other finalists, Sycamore Peterborough and Lloyds Blackpool.

Presenting the award to Chris Astle, Dealer Principal at Stratstone Derby, Tim Abbott, Managing Director BMW Group UK, said: “This award represents the supreme accolade for BMW dealers in the UK in terms of outstanding customer service and business performance. Stratstone Derby’s efforts, together with our entire dealer network, have helped us continuously maintain BMW’s position as the UK’s number one premium car company and the number one franchise.

“With BMW dealers investing over  £60 million in modern, customer –friendly retail facilities during 2012, our 5-Star customer rating system for sales and service, and a range of other customer initiatives, we now have the new Customer Champion award which is one of the most coveted in our recognition programme. There is absolutely no doubt that satisfied customers drive the success or failure of businesses.  It has to be our ultimate goal.”

Over 140 approved BMW dealers are in the running each year for the BMW Dealer Awards.  Other awards presented at the event were:  

	Marketing Champion of the Year
	Bowker Motor Group

	Corporate Sales Dealer of the Year
	Sytner Group

	Used Car Sales Dealer of the Year
	Halliwell Jones Southport

	Customer Champion of the Year
	Carrs Bury St Edmunds

	Aftersales Dealer of the Year
	Rybrook Warwick

	Dealer Principal of the Year
	Joe Rogers, Bavarian Belfast


General motor industry news_________________________________
Nissan delivers the UK’s first electric driving instructor vehicle

ASK Driving School’s Paul Tomlin has taken delivery of a Nissan LEAF to become the first driving instructor to teach in a 100% electric vehicle.
Based in Stoke-on-Trent, Tomlin has been a driving instructor for 14 years and wanted a more economically friendly car to teach his pupils how to drive.  After a successful test drive of the LEAF from local dealer Holdcroft Nissan Hanley he immediately placed an order to become the UK’s first EV driving instructor.
Tomlin is happy to avoid petrol stations and the time incurred filling up, citing a £2,800 cost saving per year over his previous car.  Tomlin uses a local public 50 amp charger during lunch which allows him to do a few lessons in the morning and a couple more in the afternoon.
Tomlin expects to cover approximately 25,000 miles a year instructing learner drivers and will run the LEAF for 18 months before replacing again.
The dual-controlled LEAF has been a hit with pupils who have praised how easy it is to drive and how smooth and effortless the driving experience is. 

New app tackles costly courtesy and demonstrator fleet admin errors

Automotive software developer, DCML, has introduced new technology that will help dealers eliminate the estimated 8% of courtesy and loan car bookings that are subject to costly administration errors and unnecessary disputes over damage.

The DCM App, available on iPad or Android-based device, will improve the accuracy, flexibility and convenience of the vehicle handover process, according to the software specialist.

Importantly, the DCM App is integrated directly with the Dealer Car Manager desktop platform, supports the ANPR facility and will create a more streamlined process that can be completed on the move with the customer.

The app will allow users to book vehicles in or out, capture customer signatures in situ, email customer agreements, review and record vehicle damage and update mileage and fuel levels, whether on the forecourt or delivering a car directly to a customer.

Furthermore, by allowing users to record damage while in front of the car with customers present, disagreements about when damage has occurred will be greatly reduced, as is the need for time-consuming paperwork. 

Vince Powell, managing director of DCML, said: “At a time when every penny counts, inaccuracies and inefficiencies are top of the hit list for dealers to eliminate. The DCM App will allow staff to avoid darting between customer and desktop, making the booking in and out of vehicles not only a more seamless experience, but also eradicate mistakes that could, ultimately, cost dealers money they can’t afford to lose.”

The DCM App, available for iPad users, with a version for Android devices coming soon, is available for Dealer Car Manager software users. 

Future of Hydrogen powered cars mapped out
Over one and a half million hydrogen powered vehicles could be on UK roads by 2030 according to a joint Government-industry study published today.
The forecast is made in an interim report commissioned to evaluate the benefits of hydrogen fuel cell electric vehicles (FCEVs) and ensure the UK is well positioned for their commercial roll-out.
Produced by the UKH2Mobility project – which brings together leading businesses from the automotive, energy, infrastructure and retail sectors with Government – the study provides a ‘roadmap’ for the introduction of vehicles and hydrogen refuelling infrastructure in the UK.
Akihito Tanke, Vice President, Research and Development, Toyota Motor Europe said:
“The motor industry recognises it is vital for it to develop and deliver new solutions for reducing the environmental impact of the vehicles it produces. Hydrogen fuel cell technology represents a major advance in securing sustainable mobility. As manufacturers reach the point of bringing the first FCEVs to market, it is important that all interested parties work together to ensure their benefits can be appreciated and realised through co-ordinated dialogue between industry partners and government bodies. UKH2Mobility’s Phase 1 findings provide valuable resources and intelligence to help us secure these advantages and we look forward to participating in Phase 2 to further confirm the potential of hydrogen as a low carbon fuel in the UK.”
Action still needed to save lives 30 years after seatbelt law, warns RoSPA

Greater compliance with seatbelt legislation could help save lives in road crashes says RoSPA, as it marks the 30th anniversary of the law coming into force.

Well over 60,000 lives have been saved by seatbelts since January 31, 1983, when the Royal Society for the Prevention of Accidents’ then-President, Lord Nugent of Guildford, won the day for compulsory wearing in the front seat of cars by introducing an amendment to the Transport Bill in the House of Lords. A law making it compulsory to wear seatbelts in the back of cars was introduced in 1991.

There is evidence to show that seatbelt use in Great Britain remains high, with 95 per cent of car drivers and front seat passengers complying with the law. But RoSPA is concerned that seatbelt use is lower in the rear of cars (89 per cent) and in the front seat of other vehicles (69 per cent).

Kevin Clinton, RoSPA’s head of road safety, said: “Despite the fact that thousands of lives have been saved by seatbelts thanks to RoSPA’s and Lord Nugent’s efforts, latest figures still show that a minority of people are not belting up. 

“We must not become complacent over seatbelt wearing; seatbelts are highly effective in protecting vehicle occupants and significantly reduce the risk of being fatally or seriously injured in a crash.

“As television advertisements have shown, an unbelted rear seat passenger can be thrown forward and kill someone in the front of a car. In a crash at 30mph, if unrestrained you will be thrown forward with a force of between 30 and 60 times your own bodyweight.

“Ultimately, the benefits of seatbelts need to be promoted, and the perceived reasons for not wearing seatbelts reduced, particularly when it comes to educating children. Adults can set an example by wearing their own seatbelts so that children understand the necessity for them as they grow older.”
30th anniversary for seatbelts
Seatbelt laws were first put into place thirty years ago but we still face issues with their use. One in five (19%) motorists claim to know someone who doesn’t use a seatbelt in the front of their car.
The 31st of January saw the anniversary of the introduction of compulsory wearing which came to effect in 1983. Latest figures show 95 per cent of drivers and 96 per cent of front seat passengers wear a seat belt; 89 per cent of rear seat passengers use one.1  Yet every year, not wearing a seatbelt is still a contributory factor in more than 220 deaths and serious injuries.2
A higher number of younger motorists know someone who does not wear a seatbelt compared to the older age group.
In the back of the car, 41% of 18-29 year olds know someone who doesn’t wear a seatbelt compared to 25% of 45+ year olds whilst for in the front of the car, 36% of 16-29 year olds know someone compared to 11% of 55+ year olds.
Drivers and passengers aged 17-34 have the lowest seat belt wearing rates combined with the highest accident rates.
Yet 14 per cent of adults still admit to being inconsistent seat-belt wearers.

IAM chief executive Simon Best said: “In the past three decades seatbelts have made a fantastic contribution to road safety success in Britain helping to save thousands of lives. But the ongoing message needs to be reinforced to all age groups.”
“All the modern technology in a new car assumes the occupant is wearing a seatbelt.  Younger drivers know that not wearing a seatbelt is dangerous, but they must still be reminded that no matter where you are sitting in a car, a seatbelt will save your life.” 
January regional car registrations

The table below shows the registration figures for England, Northern Ireland, Scotland and Wales in detail. Top performers by model are also listed. Providing SMMT is acknowledged as the source of this information, these figures may be quoted.

	British Nation
	January
2012
	January
2013
	%
change
	Year-to-
date 2012
	Year-to-
date 2013
	% change

	England            
	107,687
	121,303
	12.64
	107,687
	121,303
	12.64

	Northern Ireland   
	5,602
	5,561
	-0.73
	5,602
	5,561
	-0.73

	Scotland           
	10,349
	11,630
	12.38
	10,349
	11,630
	12.38

	Wales  
	4,112
	4,471
	8.73
	4,112
	4,471
	8.73

	Total
	127,750
	142,965
	11.91
	127,750
	142,965
	11.91


Note: Channel Islands and Isle of Man new car registrations not included.
Data source SMMT.

New car market continues to perform well
“The new car market continues to perform well despite wider economic uncertainty” said Sue Robinson, Director of the RMI National Franchised Dealers Association (NFDA) which represents franchised car and commercial vehicle retailers across the UK, commenting on the SMMT’s new car registration figures.

New car sales figures, released today, show month on month sales were up 11.5% compared to January 2012. Fleet registrations increased by 6% last month whilst private registrations increased by 15.9%.

Sue Robinson continued “Although the NFDA don’t expect to see major growth in the UK new car market during 2013 we do expect it to be stable. We expect the market to be supported by strong manufacturer deals and offers that will encourage consumers to buy.

“We also anticipate some pent up demand from consumers who have put off buying a new car due to economic conditions but can no longer delay as their car ages with consequent effect on repair and maintenance costs. Many of these customers will look to buy a well priced smaller vehicle that are cheap to maintain and run.”
People on the move________________________________________
Infiniti appoints new fleet manager

Supporting the growing importance of the Fleet market within Europe, Infiniti announces the appointment of Hannah Bishop as the new Fleet Manager covering Europe’s North Region and reporting directly to Regional Director Tony Lewis.

Hannah joins Infiniti after working for several years as a National Fleet key account manager for Peugeot and will now be responsible for building the Fleet business for Infiniti across the UK and Holland. 

Tony Lewis commented on Hannah’s appointment: “We are pleased to welcome Hannah to the Infiniti team at such an exciting time for the company. With the imminent introduction of the all new Infiniti Q50, a premium sports saloon designed with the European market in mind, Infiniti will be able to actively compete in areas of the Fleet business it has not been possible to do so before. Hannah will be a vital link in finding these new business sectors as well as expanding the areas we are already involved in.” 

Hannah added: “It is great to be starting with Infiniti when it is still such a relatively young company in Europe. You don’t often get these opportunities in your career to make an impact within the industry and as the premium brand starts to build its corporate profile I will be aiming to enhance and grow its position within the Fleet industry.” 
ABD welcomes Godfrey Bloom MEP as a Patron


Godfrey Bloom said: 

"For many years I have become uncomfortable with the lack of basic understanding of road safety concepts. Politicians generally understand very little about anything. They have no formal training, have to re-seek office regularly, they knee jerk reaction to problems originally often of their own making. Honesty is usually a bar to re-election. Masterly inactivity is alien to the politician's creed. He must be seen to 'do something', however idiotic. 

Road safety problems manifest this phenomenon particularly. Activity is always cost based. It is the nature of the beast. So government gets rid of the highly trained and motivated British traffic policeman, acknowledged to be the best in the world, because they were deemed too expensive. Not only are cameras on sticks cheaper they actually make money. This enormous scam, equalled only by wind turbines, is a political dynamic allowed to flourish by astonishingly lazy journalism. Well, this sort of thing is a reflection of modern society. 

However, infinitely more alarming, is that the police have now bought into the scam. Local politicians and policeman of senior rank have no training in interpreting statistics. They are therefore prey to every camera (snake oil) salesman that comes up their drive. They will glaze over if you talk of regression to the mean, or the implications of a Simpson's paradox. In short you can sell them anything. Resources therefore go to the wrong place. The speed awareness lecturers, read from flawed scripts to bewildered middle England drivers who were 'nicked' for doing 34mph in a 30mph district, and blackmailed into handing over cash to avoid a potentially damaging license endorsement. 

These lectures should be given (with a better script) to lower sixth form children one year away from their first car. Young men still kill themselves in appalling numbers while their parents waste half the day listening to the drone of the classroom bore who means well but understands nothing. 

I have ploughed an independent field on this subject, with little success, as middle England morale is now so low they respond to almost nothing save the dinner gong. 

The Alliance of British Drivers have given me fresh hope. Their expertise is enormous and in depth. They and a few others are joining the fight back for motorists against the money grabbing establishment, fake charities and fellow travellers. I am proud to be a patron."
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The Editor’s View














The compulsory wearing of seatbelts became law in 1983, thirty years on and a shocking 14% of adults admit to being inconsistent wearers of the seat belt. Despite the technology in new cars that audibly encourages drivers to wear a belt they still need reminding of the dangers of not wearing one, a seatbelt will save your life.





Although not celebrating such a significant anniversary the use of mobile phones whilst driving is a topic that is generating a lot of debate at the moment with TV shows like ITV’s Daybreak launching a national campaign to encourage drivers to support a “Phone Free Zone”


With so much publicity and debate surrounding driver safety and legal responsibility at the moment the government has cut £15 million from road safety campaigns an amazing 80% cut in spending.





Should driver safety awareness and training  be lead by TV shows and hard pressed fleet managers or should the government prove how  serious it is  about the safety of motorists. This isn’t apparent in the significant road safety budget cuts.














PAGE  
15

