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Pothole plague risks a rise in tyre related road casualties

The current ‘pothole epidemic’ blighting the UK’s roads is not only causing added financial burden for drivers and councils, but it is also in danger of leading to a rise in the number of tyre related road casualties.
The stark warning has been issued by TyreSafe, the UK’s leading tyre safety organisation and comes after the consumer watchdog Which? found that Councils in England and Wales paid out £22.8m in compensation to drivers for pothole related damage in 2012.
“Hitting a pothole can cause a number of tyre and wheel problems which can have a serious impact on road safety,” explains Stuart Jackson, chairman, TyreSafe. “Visible damage such as buckled wheels or lumps in the tyre are the most obvious signs of a problem which must be addressed by a qualified professional. However, hidden problems such as cracked alloys can be just as dangerous.”

Indeed, such is the scale of the pothole problem that one TyreSafe member reported more than 100 customers with damaged alloy wheels visited one of its outlets in just the last month alone. 
Furthermore, following the ‘perfect storm’ conditions for the formation of potholes, many road experts are now predicting months of motoring misery ahead.
“If drivers do hit a pothole, it’s important that they check their tyre pressures regularly over the next few days to see if there is any gradual loss of pressure,” adds Jackson. “Hairline fractures in the alloy wheel can lead to air escaping and low pressure can have devastating consequences.”
Correct air pressure is particularly important for safe driving. Not only is handling and cornering affected by low pressure, but when driven under-inflated for prolonged periods, tyres are more likely to overheat and suffer from rapid deflation. This type of event can be extremely difficult to control as it often occurs at high speeds on motorways risking the life of the driver, vehicle occupants and other road users as well.
Other pothole related damage that drivers are being advised to look out for include cuts, lumps or bulges in the tyre as well as any changes to the vehicle’s feel or handling which can be a sign of misalignment.
“If you are in any doubt about the condition of your wheels and tyres, we’d advise popping along to your nearest tyre retailer so they can give them a thorough inspection and make sure they’re safe to use,” concluded Jackson.
Drivers unsure of their correct tyre pressures can find details in their vehicle handbook, inside the fuel filler cap or on a plate on the driver’s door sill. Alternatively they can use TyreSafe’s free iPhone app or check online at www.tyresafe.org.
BVRLA lobbying eases burden of van whole type approval

The BVRLA has successfully lobbied for minor van modifications such as ply-lining and racking to be exempted from the new type approval regulations being introduced this Spring. 
From 29 April 2013, LCVs (up to 3.5 tonnes) will come within the scope of European Community Whole Vehicle Type Approval (ECWVTA) regulations, which requires approval for modifications made to them. The Vehicle Certification Agency was originally of the view that all modifications, no matter how minor, would require an individual vehicle approval certificate.
Following a recent meeting with the BVRLA, body builders, motor manufacturers and the Department for Transport, the Vehicle Certification Agency (VCA) has agreed that minor modifications, such as ply-lining, racking, etc, can be treated as part of the vehicle payload.
This new Van Enhancement Scheme was unveiled to members at the BVRLA’s Technical and Operational Management Forum on Thursday.

“If the VCA had gone forward with their original approach it was likely that almost every van put on fleet would need to be individually inspected and approved. We are really pleased that the industry was able to come together and produce a workable solution,” said John Lewis, chief executive of the BVRLA.
More complex modifications, such as roof beacons and tail-lifts, will need to go through a simplified individual vehicle approval route, whereby the body-builder who carries out the modification has their fitting process approved.
“It is now vitally important that the whole industry continues to work together to implement the scheme,” added Lewis. 
“For example, fleet owners will need to communicate with their vehicle converters to make sure that they are VCA-approved, in order to avoid any delays or bottlenecks.” 
Volvo improves CO2, fuel economy and BIK on automatics

Extensive CO2 and fuel efficiency gains with no price changes on new automatic Volvos are set to deliver significant savings to company car drivers and their employers. 
The improvements underline Volvo’s commitment to ensuring that drivers of automatic cars can receive the same benefits as their manual counterparts.
Effective immediately, new S80, V70, S60 and V60 D3 and D4 Geartronic versions will emit under 130g/km CO2*, - a 4 percentage point improvement on current BIK banding. This equates to £21 per month for a 20% tax payer based on 2012/13 tax bandings, driving a Volvo V60 D4 SE LUX Geartronic. Employers also save on class 1A NIC contributions which are also determined by CO2  emissions.
The changes have delivered an 11% emissions reduction on S60 D3/D4 Geartronic, which now produces just 126g/km CO2, (down from 142g/km) and returns 58.9mpg (52.3mpg on the previous production model). These improvements have helped reduce BIK from 22% to just 19% this year and to 20% for the upcoming 2013/2014 financial year.
Another model in the Volvo range that will benefit from the latest enhancements is the XC60 D4 FWD Geartronic.  Fuel economy for this model rises to 47.1mpg from 41.5mpg and it now produces just 159g/km CO2, a 19g/km CO2 improvement on the previous production model. The corresponding fall in BIK sees this vehicle drop from the 29% BIK banding to just 25% for the current financial year and 26% for the 2013/2014 financial year.
The vast majority of existing orders needn’t take any further action as vehicles built from 11th February will automatically benefit from the CO2 and fuel economy enhancements. 
Selwyn Cooper, Volvo Car UK national corporate operations manager said: “We are committed to the company car driver and we are continuing to strive to improve CO2 at every level. Business drivers are more likely to opt for automatics and we don’t want them penalised by paying much higher BIK so we are doing everything we can to create vehicles that are kinder to the environment and hence, the pocket.”

Model update______________________________________________
New Lexus IS: Available to order from today
Lexus today (13th February 2013) revealed the pricing and specification details of its all-new IS range, which will be launched in the UK this summer. The line-up, unveiled at the North American International Motor Show in Detroit includes the first full-hybrid IS, the IS 300h, together with the 2.5-litre petrol-powered IS 250. Both versions feature rear-wheel drive and will be available with a further evolution of Lexus’s F Sport package.
Lexus dealers are open for orders from today, with customer deliveries from mid July, the third generation IS benefits from Lexus’ new focus on a rewarding driving experience and bold design, featuring the signature spindle grille.
The entry point to the new range is the SE, priced from £26,495 for the 2.5-litre IS 250, and £29,495 for the 2.5-litre full hybrid IS 300h.

Driving Performance for the new generation 
The A 45 AMG sees Mercedes-AMG embarking on a new era. For the first time in the company's history extending back over more than 45 years, Mercedes-Benz's performance brand is offering a fascinating high-performance vehicle in the compact class. 
The A 45 AMG is representative of the "AMG Performance 50" strategy for the future, which is to run up to the 50th birthday of Mercedes-AMG GmbH in 2017. With a maximum output of 360 hp and up to 450 Newton metres of torque, the AMG 2.0-litre four-cylinder turbo engine is the most powerful series production four-cylinder engine in the world. 
The sensational power density of 181 hp outstrips even the most powerful super sports cars. At the same time, the engine also boasts supreme efficiency and complies with the EU6 emissions standard. The A 45 AMG also leads its segment in terms of fuel consumption, returning 40.9 mpg in NEDC combined mode. 
These credentials indicate that a further high-performing member of the BlueDIRECT family is now taking to the road. The performance-oriented AMG 4MATIC all-wheel drive onboard the A 45 AMG sets new standards in the car's segment. 
Toyota GT86 TRD. It’s official
Since its launch last year, the Toyota GT86 has revitalised Toyota’s reputation for building cars that are all about the pure pleasure of driving. Now the hugely acclaimed sports coupe – shortlisted for both European and World Car of the Year awards – gains even more appeal with the introduction of the new GT86 TRD.
Just 250 examples will be available, equipped with genuine design and performance features from TRD (Toyota Racing Development), one of the world’s most accomplished and successful after market engineering businesses.
GT86 is the first UK Toyota for which official TRD parts have been used to create a specific production model grade.
The GT86 TRD , on sale from 1 March, will create a new halo model for the 2+2 coupe range. Both six-speed manual and automatic versions will be available, in a choice of two colours: Pearl White and GT86 Black. On-the-road prices are £31,495 for the manual and £32,995 for the auto.
The focus is on sports styling, but not at the cost of GT86’s essential performance and handling character. The package includes 18-inch cast TF6 alloys, deep front and side skirts, a rear bumper spoiler and a fast-response quad-exhaust system with a rear diffuser to increase stability. The TRD touches also extended to a branded radiator cap and fuel filler cover, while inside the car there is a new TRD gear shift lever.
These items are all in addition to GT86’s established equipment specification, which includes HID headlamps, front fog lamps, limited slip differential, Smart Entry and Start, dual-zone climate control, analogue dials and meters, drilled aluminium pedals, sports seats, scuff plates, cruise control and the Toyota Touch multimedia system.
Acceleration and maximum speed are unchanged at 7.7 seconds for 0-62mph and 140mph for the manual and 8.4 seconds and 130mph for the automatic. There are slight changes in fuel consumption and emissions: 192g/km and 34.9mpg for the manual and 181g/km and 36.2mpg for the automatic (all figures official combined cycle).

Seat leon SC: Due to debut at the 2013 Geneva Motor Show

The Leon SC – Sports Coupé – is a striking three-door hatchback that is the perfect embodiment of the SEAT design language. Without compromising everyday usability, it becomes the most sporting model in the SEAT range, blending stunning looks with a functional interior – a compelling mix of excellent workmanship and premium materials, with plenty of room for all occupants. At 380 litres, even the luggage compartment is as generously proportioned as that of the five-door variant.

“The new Leon SC is the design icon of the model line-up. It conveys perfectly the core values of the SEAT brand – design and dynamics, technology and quality, all at a fair price,” says James Muir, President of SEAT S.A. 

“The story of the new Leon is very closely tied to the sheer fun of driving – without the driver having to sacrifice a high level of everyday usability. We have remained true to this successful principle for the Leon SC, too, and have refined it ever further in all key areas,” he adds. 

The new SEAT Leon SC is packed with technology, including state-of-the-art infotainment, intelligent driver assistance systems, systematic weight reduction measures, the latest generation of engines, and a chassis tuned to strike the perfect balance between comfortable day-to-day use and engaging driving dynamics. 

All engines feature direct injection with turbocharging, and combine outstanding efficiency with exceptional refinement. The TSI and TDI units, ranging from 1.2- to 2.0-litre, cover a performance spectrum of 105 PS to 184 PS. Every one combines power with cost effectiveness, with the cleanest 1.6-litre TDI emitting less than 100 g/km CO2. 

Just like the five-door Leon, the Leon SC is offered in S, SE and FR specifications in the UK. 

“With its slightly shortened wheelbase, the Leon SC is the sportiest and most emotional member of the Leon family. It has the feel of a sports coupé, yet boasts an astonishing degree of functionality,” says Dr. Matthias Rabe, Vice President of Research and Development at SEAT S.A. 

“Through a great deal of fine tuning, we have been able to combine strong sporting character and precision handling with a considerable increase in comfort and convenience. The Leon SC is a further example of how SEAT uses the technologies of the Volkswagen Group to develop cars that are uniquely SEAT,” he concludes.

World Premiere Alfa Romeo 4C
The final version of the Alfa Romeo 4C makes its début at the 83rd International Motor Show in Geneva. This mid-engined rear-wheel drive coupé with two bucket seats represents the true essence of a sports car at the heart of Alfa Romeo’s DNA: performance, Italian style and technical excellence, offering maximum driving satisfaction in total safety.

Designed by Alfa Romeo engineers and produced in the Maserati plant in Modena, the new compact supercar will be available for purchase in 2013, marking the return of the Italian brand to the United States and inaugurating Alfa Romeo’s global growth plan. 

The Alfa Romeo 4C derives directly from the concept which raised many eyebrows in wonder at the Geneva Show in 2011, so much so that it won three prestigious awards: the ‘AutoBild Design Award’ (2011, Germany), the ‘Design Award for Concept Cars & Prototypes’ (2012, Italy) and the ‘Most Exciting Car of 2013’ - ‘What Car?’ (2013, Great Britain). 

Rugged looking Cross Up! Ready for Geneva show debut

Volkswagen is expanding its range of striking Cross models with the Cross up!, which will go on sale in Europe from late summer.  It will join the CrossPolo, CrossGolf and CrossTouran models, which have been a big success in Europe. 
Cross models are individualised Volkswagen models with a particularly rugged design and tough, lifestyle qualities.  Thanks to numerous striking exterior elements, the Cross up! is instantly recognisable as a stand-alone model: sideways on, for example, black mouldings on the wheel arches and sills, plus full-length door protector strips topped with ‘Cross up!’ lettering create a sporty look.  Further unmistakable features of the Cross up! include the silver roof rails, the wing mirrors in a light silver metallic finish and bumpers also incorporating silver elements.  The robust, sporty character is defined above all by the extra ride height and the ‘Cross’ 16-inch alloys with a high-sheen finish and 185/50 tyres.
High-quality details are also to be found in the interior of the Cross up!, from kick-plates with ‘Cross up!’ lettering to seats in a special trim (in a choice of red or anthracite), an instrument panel with high-quality dash-pad (in a choice of red, black or dark silver), and a leather-covered steering wheel and handbrake lever.  
The Cross up! is equipped to a high specification: included as standard are remote central locking, electric front windows, fog lights, electrically adjustable heated wing mirrors, an asymmetrically split, folding rear seat with headrests, a variable-height boot floor, a rev counter, a multifunction display and ESC electronic stability programme. 
A 55 kW / 75 PS three-cylinder petrol engine combined with a five-speed manual transmission serve as the power train for the lifestyle-oriented Cross up!, which is available in Germany from late summer at a starting price of €13,925.  UK sales are under consideration, but not confirmed.

Electric version of Spark mini car to be sold in select European markets

Following the global reveal of the Spark Electric Vehicle in Los Angeles last year, Chevrolet's all-new battery-powered mini car will be presented to a European audience for the first time at this year's Geneva Motor Show. The car will be sold in select European markets as of 2014.

The Chevrolet Spark EV is anticipated to set a benchmark in performance for an urban city electric car and is powered by the most advanced electric motor and battery system General Motors has ever built.

"The Spark EV is a fun-to-drive zero-emission city car with intelligent connectivity. We believe it will resonate particularly in some of Europe's most technologically advanced markets," says Susan Docherty, President and Managing Director of Chevrolet and Cadillac Europe. "Just like Volt, this nimble battery-powered vehicle is a proof point for Chevrolet’s ingenuity in delivering smart mobility solutions." 
New 300PS Audi S3 sportback expands the A3 family

Savouring 300PS thrills while also satisfying the demands of a family will be easier to accomplish in the all-new, five-door Audi S3 Sportback. With a longer wheelbase than both its predecessor and the three-door S3, the new high performance hatchback variant will give even more priority to passengers and luggage, without giving any less to compelling pace, or surprising economy. Despite its further improved multi-tasking capabilities over the S3, the capacity for 40mpg-plus remains very much undiminished. 

Due to make its debut at the Palexpo in Geneva next month (March 7 to 17) before opening for UK ordering in April and reaching its first UK customers in September, the latest S3 Sportback derives its 300PS and 380Nm from a brand new long-stroke 2.0-litre TFSI engine which shares only its 1,984cc displacement with its predecessor.  Peak power is available at 5,500rpm, and peak torque between 1,800 and 5,500 rpm, and when linked to the S tronic twin-clutch transmission the S3 Sportback can use these to deliver a 5.0-second sprint to 62mph on the way to a governed 155mph top speed (5.5 seconds with the manual transmission). Combined fuel economy stands at 40.9mpg (manual 40.4mpg). 

The powerful four-cylinder engine bristles with new technologies which help to push the S3’s boundaries in terms of both output and economy. These include the use of both direct and indirect injection, the integration of the exhaust manifold into the cylinder head and the use of innovative thermal management for faster warm-up. Two balancer shafts rotating at twice the speed of the crankshaft take care of refinement, but thanks to an electromechanical actuator in the bulkhead the cabin is filled with just the right amount of sound, with just the right sporting tone. The exhaust system also includes a sound flap that opens at certain engine speed ranges to give this even greater depth.

The all-new Mitsubishi Outlander has landed
The Outlander has always been a popular choice for Mitsubishi Motors customers and this all-new model offers significant advancements on what is already a successful formula. Since 2001 a staggering 950,000 Outlanders have been sold worldwide and that trend looks set to continue, especially with style-conscious families desiring a versatile, premium and spacious vehicle – all of which are available from the all-new Outlander.
The new, assertive Outlander offers a very comforting sense of quiet, protection and safety to its occupants – a quality car of substance designed for long-haul travelling, it’s more economical, dynamic, safe and has outstanding environmental credentials. With this in mind, the new Outlander represents a truly segment-leading SUV.
The arrival of the much anticipated Outlander Plug-In Hybrid later this summer completes what is an exciting, innovative and technologically advanced Outlander range. Whilst the Outlander PHEV official homologation figures will be finalised in a few weeks time, the latest data already confirms the excellent credentials with targeted CO2 emissions (weighted) of 44g/km, fuel consumption of a staggering 147.9 mpg and an electric driving range of 32.5 miles.

Manufacturer news_________________________________________
Zafira Tourer gets efficient new diesel engine
Vauxhall’s Zafira Tourer MPV will be the first model to feature the new generation 1.6 CDTi Start/Stop diesel engine, the first engine announced in a new family of state-of-the-art, four cylinder diesel units. 

With its world premiere at the Geneva Motor Show next month, this cutting-edge powertrain is Vauxhall’s cleanest diesel engine ever and is equipped with BlueInjection selective catalytic reduction (SCR) technology that meets strict Euro 6 emissions regulations.

Strong and powerful, the 1.6 CDTi unit delivers 136PS and 320Nm of torque while also offering outstanding fuel efficiency of 68.9mpg combined and 109g/km CO2. This allows the Zafira Tourer to offer a combination of high torque, performance (with 0-60mph in 10.4 seconds) and fuel economy.

Available in the summer and featuring closed-loop combustion control and an aluminium block, this new four-cylinder 1.6-litre diesel engine is not only the benchmark for performance with its high power output and torque density but also for refinement with low levels of noise, vibration and harshness. It was developed entirely within GM by a global team of powertrain engineers.

Further expanding the Zafira Tourer’s broad powertrain offer, the range now comprises five diesels, including a new high performance 2.0 BiTurbo CDTi engine with 195PS, and two petrol engines. 

“Vauxhall continues to develop its award-winning model range with new and exciting technology,” said Duncan Aldred, Vauxhall’s Chairman and Managing Director. “This new powertrain is Vauxhall’s cleanest diesel engine in its illustrious 110 year history.”

SCR is an environmentally-friendly exhaust after-treatment in which a harmless diesel exhaust fluid named AdBlue, consisting of urea and water, is injected into the exhaust gas. The solution decomposes into ammonia, which is then stored on a catalyst substrate. Nitrogen oxide enters the catalyst in the exhaust gas, and is then selectively reduced to nitrogen and water.

BMW group starts the year with record sales

The BMW Group continued its positive momentum into the New Year with sales increasing by 9.9% in January. A total of 123,276 BMW, MINI and Rolls-Royce brand vehicles were delivered to customers (prev. yr. 112,164).
“We made a successful start to the new year, selling more BMW Group vehicles than ever before in the month of January. We remain true to our strategy of balanced sales across the globe by achieving growth on all continents last month,” said Ian Robertson, Member of the Board of Management, Sales and Marketing BMW. “Looking ahead, we expect the headwinds in Europe to remain, however we are confident of healthy sales growth in other regions, especially Asia and the Americas. 
With new models arriving this year to enhance our already successful portfolio, we are aiming for further growth in BMW Group worldwide sales in 2013 and are targeting a new all-time high for the third consecutive year,” added Robertson.
BMW group seeks new apprentices to join UK manufacturing 

BMW Group is looking for over 150 young people with a passion for the motor industry to take up apprenticeships available through its company and dealership schemes in 2013. The new recruits will join nearly 400 existing apprentices currently undergoing training across the company’s UK operations, and within its BMW and MINI dealer network. 
 

The business is looking for 45 new apprentices to take up places at its MINI UK production plants in August as they prepare for the next model generation. In addition, BMW and MINI dealerships are looking to recruit around 100 young people across the UK.
Skills Minister Matthew Hancock said: “It is great news that BMW are offering so many more exciting apprenticeships. Apprenticeships are the best way for young people to get the skills both they and their employer needs, while earning a salary, and this scheme demonstrates really well the opportunities that are out there.
“I encourage young people keen to get into the automotive industry to look into this great opportunity, and to other employers, of any size, to consider the benefits that an apprentice could bring to their company.”
15 million Škoda vehicles produced since 1905 

ŠKODA has produced its 15-millionth car. The celebration vehicle – a silver, third-generation ŠKODA Octavia – rolled off the assembly line at ŠKODA’s main plant in Mladá Boleslav, 5 February. The vehicle will be used as a VIP sedan at the ŠKODA Technology Center in Česana.
The 15 million car threshold underlines the dynamic growth of the brand. In the past six years alone, one third of the total 15 million vehicles rolled off the assembly lines. Just one year ago, at the beginning of 2012, ŠKODA had produced its 14-millionth car. 
“The entire ŠKODA team is very proud of the 15 million celebration,” says ŠKODA chairman of the board, Prof. Dr. h.c. Winfried Vahland. “Producing 15 million cars is a symbol for the great development of the ŠKODA brand. We have been building vehicles for 118 years and automobiles since the year 1905. Thus we are among the automobile brands with the richest traditions in the world,” says Vahland. In the coming years, ŠKODA plans to continue to speed up development and sell at least 1.5 million vehicles per year by 2018. By launching the Citigo, Rapid and the new Octavia, the greatest model offensive in company's history has had a successful start. In total ŠKODA will launch eight new or facelifted models in 2013.
Fast-Paced start to 2013 for Mercedes-Benz UK

As the exciting new A-Class was introduced to the market for the first time, Mercedes-Benz recorded a 7.4 per cent rise in registrations for the month of January, according to figures released by the SMMT.

Among the strongest performers in January was the C-Class Saloon, placed first in its highly-competitive market segment with a 12.8 per cent increase compared with the same period last year. Likewise, the E-Class Saloon recorded an even stronger start to the year, claiming the Number One spot in its segment with a 30.9 per cent gain in registrations.

Retaining its position as the fastest-growing performance brand in the UK, AMG reported a 75 per cent rise in registrations for January. Contributing to this high-performance result was the C 63 AMG Estate, the registrations for which rose by 125 per cent. 

As the weather conditions deteriorated, registrations of the M-Class rose by 386.3 per cent compared to January 2012 – securing a substantial 14.4 per cent share of the market segment.

The new A-Class captured a 6.2 per cent share of its segment in the month that sales commenced in the UK – a strong start for an exciting new model that will be joined by the CLA four-door coupé in June.

Likewise, Mercedes-Benz made its debut in the small van market as the first examples of the new Citan were registered ahead of its market introduction in the coming months.

Marcus Breitschwerdt, President and CEO of Mercedes-Benz UK commented: ‘We begin 2013 re-energised, with great momentum and as the fastest growing performance brand – a great start and one everyone in my team at Mercedes-Benz UK will be working hard to sustain.

‘This promises to be an exciting year for us - our customer service teams at our passenger car retailers and CV dealers across the country share this excitement and are thriving on the challenge of exceeding the expectations of our customers. We have advanced and desirable new models being added to our range – the new A-Class made its market debut this year – and we’re looking forward to the arrival of the new CLA and the new E-Class. This is bolstered by great new products from our Commercial Vehicles operation – including the new Citan – adding to the surprises in store for 2013.’  
 Jaguar Landrover off to a fast sales start for 2013

Jaguar Land Rover, the UK's leading manufacturer of premium luxury vehicles, sold 34,877 vehicles during the first month of 2013, an increase of 32% versus the same period last year.

January sales were up across every major market with sales up 74% in China, 46% in Asia Pacific, 33% in the UK, 24% in North America and 10% in Europe.

Phil Popham, Jaguar Land Rover’s Director of Group Sales Operations said, “With one of the best month’s sales performances ever, both Jaguar and Land Rover brands have had a very strong start to the year. This reflects the introduction of the all-new Range Rover as well as the 2013 Model Year Jaguar XF and XJ models.”
In January, Land Rover sold 29,118 vehicles (up 31%), with increased sales of Freelander (up 57%), Range Rover (up 52% including prior model), Range Rover Evoque (up 32%), Range Rover Sport (up 17%) and Land Rover Discovery (up 14%).  Land Rover sales were up in all major markets with record January sales in several, including the UK, USA and Germany.  

Jaguar sold 5,759 vehicles in January (up by 40%), with increased sales of the XJ (up 70%) and the XF (up 37%), reflecting strong sales of the recently introduced XF Sportbrake as well as all-wheel drive and smaller engine options. Jaguar sales were up in all major markets.
Light commercial vehicles______________                            ______     
Demand for ‘Value for Money’ Used Commercial Vehicles keeps values high

As the SMMT records a year on year rise of 5.6% in new commercial vehicle registrations for January 2013, leading vehicle auction company, British Car Auctions (BCA) is also reporting strong demand and rising values for used commercial vehicle sales.  

The latest data from BCA shows that the average values of a light commercial vehicle was £4,669 in January - the second highest monthly figure on record since the BCA Pulse Report was launched in 2005.    Shortage of stock continues to be a key factor and reflecting the fact that businesses are keeping hold of their vans for longer, average age at 56 months and mileage at 80,000 have risen by three months and five thousand miles respectively in the past year.  

There was strong demand across the widest range of commercial vehicles in January which Duncan Ward, BCA’s General Manager – Commercial Vehicles believes can be partly attributed to people starting up new businesses looking for vans.  “The rise in average prices at the ‘value-for-money’ end of the market continues unabated and values for older, higher-mileage vans have stepped up significantly over the past two months.  This is likely to be a side-effect of the tough economic climate.  With continuing redundancies across a range of business sectors from retail to manufacturing, many people will be tempted strike out on their own and one of the first things they will buy with their redundancy money is a van.”
Duncan Ward added “With stock remaining thin on the ground, buyer demand is focused on the best quality commercial vehicles and this is driving values up.”

Residual value update_____________________________________
Retail used car demand on the rise as dealer stock levels hover around 80%
Retail demand for used cars is stronger than at any time since September last year, according to CAP Automotive, the car information experts.
Research for CAP Black Book Live – the only independent real-time guide to used car trade values – reveals a number of increasingly positive market indicators since the start of 2013.

These range from the mood and buying activity at auctions to consumer retail demand on the forecourt.
But dealers are still reporting difficulty in sourcing good quality used car stock for retail following the reduction in new car registrations of recent years. And that problem may worsen as increasing numbers of poor condition cars with high mileage continue returning to the market.
Coupled with dealer caution over becoming over-stocked, this shortage of ‘prime’ retail stock is keeping forecourts only around 80% full.
Black Book Live – which tracks market prices in real time – has been reporting general stability in trade values. 
Derren Martin, Senior Editor for CAP Black Book Live, said: “We are seeing what we describe as a good ‘buzz’ around the auction halls, with plenty of appetite from dealers for the best quality stock – when they can find it.
“Some auction sales have seen conversion rates up to 20% better than during the same period last year and the dealers we speak to are generally happy with the level of retail interest they are seeing.

“We keep a close watch on the market every day and there have been some signs that increased short term rental business for some model ranges is starting to bring higher volumes into the marketplace. When that happens, prices tend to reduce but at the moment stability is the watchword in the current trade market.”

Stock shortages continue to fuel used car values 

With the SMMT reporting continued growth in new car sales – as an 11.5% year on year increase is recorded for January 2013 - leading vehicle auction company, British Car Auctions (BCA) reports that used car values continue to climb as stock remains in short supply.  

BCA’s latest Pulse report shows that average used cars values were up by 18.1% (£1,097) to £7,137 in January this year compared to same month in 2012.   It is the highest average value in January since Pulse began reporting in 2005 and the second highest monthly value ever recorded, behind the December 2012 figure of £7,361
Both the fleet/lease and dealer part-exchange sectors saw values increase month-on-month, establishing record average values in the process.

Online used sales set to reach 30% in some European countries

The Autorola Group expects its volumes to more than double over the next five years to 500,000 vehicles, making it the world’s fastest growing online remarketing company.
This growth reflects the transition from offline to online, which could account for as much as 30% of used vehicle sales in some countries at the expense of physical auction.
Autorola, which has subsidiaries in 17 European countries and buyers in 32 countries sees online remarketing finally coming of age with both vendors and buyers across Europe both in mature and maturing used markets.
Time poor buyers are enjoying the convenience and security of buying online, while vendors are recognising that online opens up stock to many more buyers on a nationwide and sometimes Europe wide basis which often leads to better prices than physical auction.
Group chief executive Peter Grøftehauge is experiencing levels of interest from dealers, leasing and rental companies, manufacturers and fleet operators not previously seen since setting up Autorola in Denmark in 1996.
“We no longer have to spend time educating the sceptics about online remarketing,” said Groftehauge.
“Instead vendors accept that online has become an integral part of their remarketing strategy, offering them speed, access to new buyers and more often better prices, while buyers understand the convenience and transparency offered by online transactions,” he said
Countries like the UK are estimating that 30% of all used vehicles will be sold online by 2018, while the eastern bloc countries, where demand for used vehicles is growing are buying online from western European markets whose economies are struggling. This cross border activity is helping fuel the massive growth in online remarketing.
“We would go as far to say that cross border online remarketing activity helped countries like Portugal save its used vehicle industry from going under after demand for used vehicles fell like a stone overnight,” explained Grøftehauge.
“Rather than asset owners having vehicles sitting in fields for months, these were uploaded onto online platforms and were purchased by buyers across Europe. Within just a couple of months the backlog of vehicles was cleared and the used market starting functioning again at its new level.

‘Inside information’from CAP
A Unique window onto ‘inside information’ from the motor trade has been opened up to motorists for the first time by CAP Automotive, the car information experts.

It signals a move by CAP to bring good motor dealers together with better-informed motorists to build trust and ultimately smooth the car-buying process for both sides.
And CAP’s expert editors – who research the car and van trade every day – have joined the world of social media as the business steps out of the shadows after 34 years of operating effectively behind the scenes in the UK automotive industry. They can now be found on Twitter as well as writing blogs and joining public discussions on web forums.

The unveiling of CAP’s new ‘open to all’ website at www.cap.co.uk means motorists as well as trade professionals can now read honest and independent new model ‘first drive’ impressions by CAP’s experts and get the inside track on used car and van market trends, facts and opinions.
CAP has long been the ‘go to’ trusted source of independent insight for automotive professionals. But this is the first time CAP has opened the window to consumers on its motor trade and industry insider intelligence since the company was founded in 1979, when it launched the ‘trade-confidential’ Black Book guide to used car values.
Despite its established position as one of the industry’s ‘trade secret’ tools for doing successful business, CAP already quietly helps motorists every day. Its trusted benchmark prices for part-exchanging, selling or buying vehicles help smooth the way for well-informed negotiations between the best dealers and their customers.
Many dealers already use independent CAP valuations in the showroom as a ‘customer-facing’ tool to help win the trust of their customers and prove they are offering a fair deal.
CAP also supplies thousands of trusted benchmark valuations to consumers every month by powering the used car and van valuation services offered by leading names in the world of motoring. These range from the biggest car trade portals to the consumer campaigning charity, Which?
On the new cap.co.uk trade customers will also find clear details for CAP’s range of data and tools to help professionals across motor retail, contract hire & fleet, motor finance, insurance and bespoke consultancy services. These include Black Book Live – the UK’s only independently researched real-time used car valuation system and CAP Monitor, which forecasts the future used values for every car, truck, van or motorcycle on the road today.
CAP’s Mike Hind said: “You could say we’re the biggest open secret in the trade but the time has come to step out of the shadows and share our expertise with the motorist too.

“As the best motor retail dealers become increasingly open and customer-focused they often call on us to help them build the trust of their customers with our independent information.
“Instead of the old fashioned approach of using a mysterious little book in the top drawer to value your car or van for part-exchange, these days they are more likely to show you the CAP value on their smartphone or computer screen. 
“All of this means the time is right for us to step in and help bring dealers and motorists together.

“We are proud to have the biggest team of expert editors in the industry, researching and publishing used car values in real time and now they have taken to the world of social media it means consumers can follow them on Twitter too.
“This is a real research organisation full of interesting experts. We’re telling real stories and sharing genuine insights from the motor industry, often before anybody else gets wind of the issues we’re investigating.
“We also have big plans to help motorists with their vehicle purchase decisions directly and development is already under way on some unique tools to help them save money on their motoring.”

NAMA commercial vehicle report January 2013

The National Association of Motor Auctions (NAMA) published its Light Commercial Vehicle (LCV) market report for January today.


The report shows that during January the average values of used LCV’s at auction across the board decreased from £4,700 to £4,315, equivalent to a 8% decrease between December and January.  However this is a less pronounced decline than the 4% when compared with November’s market.  Comparing to the November market gives a more realistic indicator of the market than December where volumes were extremely low.


Total sales rose significantly in January from 3,551 to 6,138, representing a month-on-month increase of a massive 73%.    Again this should be taken in the context of seasonally low volumes during December.

In January the prime market drivers were the balance between supply and demand coupled with the quality of the stock on offer.


Mileage changes by age


Such a large increase in mileage across all sectors indicates that companies have been holding on to their LCV fleets for longer but are now beginning to release these vehicles into the market place  resulting in an influx of older, higher mileage vehicles to be sold.   These are predominantly vehicles used during the pre Christmas period for deliveries which the fleets held on to until the busy trading period was over. This would also go some way to explain the fall in prices shown in the chart below. 


Price changes - by age


Last month NAMA reported that it was only the less than two years of age sector that suffered a fall in value. However in January each age band suffered a significant decrease in value with the over six year of age sector suffering the biggest decrease in price.  This can be explained by significant increase in mileages as vendors work their fleet’s harder.  This again supports the argument that fleets are starting to change the vehicles they held on to for longer during the economic downturn. 


If the volume of vehicles on offer in each price sector falls during February it is likely that prices will begin to increase. If vendors ensure that a good mix of well prepared LCVs are offered in volumes that can be readily absorbed in the marketplace we can look forward to a strong performance during 2013.

Alex Wright, Chairman of the NAMA Commercial Vehicle Group commented “Despite the wider economic uncertainty affecting the short time financial outlook for SMEs there is still a demand for quality vans and pick-ups. The low conversion rates and values do give a slightly false picture of the market hiding the fact that auction halls have been extremely busy during January and early February’.


“From February onwards if the supply of good quality, lower mileage  LCV’s remains subdued and demand for them remains robust,  it is feasible that prices will start to rise again.”

Politics and regulation______________________________________
Brake welcomes Welsh Assembly’s move to encourage more 20mph limits

Brake has warmly welcomed a move by the Welsh Assembly to encourage local authorities in Wales to implement more 20mph limits, in recognition of the proven road safety benefits. The Assembly voted on and passed the motion during an open debate today.
The Assembly’s move comes only two weeks after the UK government produced new guidance for local authorities in England encouraging them to implement 20mph limits in residential areas, in areas where lots of people walk or cycle (or where there’s the potential for such), and where there is local community demand for lower limits. 

Brake is part of the GO 20 coalition, launched by Brake in Road Safety Week in November. The coalition is made up of 10 national charities calling for 20mph to become the norm across built-up areas, so children and adults can walk and cycle for their health and enjoyment, and for cheap and sustainable travel, without being or feeling endangered. GO 20 also appeals to drivers to make a personal commitment to slow down to 20mph around homes, schools and shops.

Julie Townsend, Brake deputy chief executive, said: "We are delighted the Welsh Assembly has thrown its weight behind life-saving and life-enabling 20mph limits, recognising the evidence that GOing 20 is good for road safety and good for communities. We urge local authorities in Wales, and across the UK, to heed this call and make this important step towards safer neighbourhoods and safer walking and cycling. 20mph limits can deliver huge benefits: preventing devastating casualties, enabling more active lifestyles, and making communities more liveable and people-friendly. That’s why we believe 20mph is the most appropriate limit in our towns, villages and cities, and should become the norm, as do numerous other charities campaigning for this as part of the GO 20 coalition."
TRL cycle report  “Only part of the picture” - says FTA

Responding to the publication of the  Transport Research  Laboratory (TRL) report ‘Construction logistics and cycling safety’ report , the Freight Transport Association (FTA) replied saying that it once again reinforces the need for all road users to work together and share roads safely.
Transport for London (TfL) commissioned the independent report carried out by TRL, to look specifically at how cycling safety is considered within the design and operation of construction vehicles within the construction industry more widely.

Six specific findings from the TRL research related to the safety of vehicles, journeys and drivers in the construction industry, including the visibility around vehicles, and driver mental workload.  The report also outlined 12 recommendations, including that road collisions connected to building sites should be reported as if they were workplace accidents, and that contractors set out safe delivery routes which avoid narrow roads, risky junctions and schools.

The report also recommended that ‘a wider review of the blind spots in different construction vehicle types should be conducted;’ stating that “a comprehensive review of vehicles used in the construction industry would greatly improve understanding of the challenges faced by drivers in relation to observing cyclists on the road”. It went on to suggest that “less stressful delivery deadlines” were required..

As part of the TfL Technical Advisory Group (contributing to the research of the TRL report) FTA was recognised for its work with its members to understand the risks and causes collisions with cyclists through the FTA Cycling Code, which was established in 2011, and developed in co-operation with the London Cycling Campaign, the Metropolitan Police, the Institute of Advanced Motorists and TfL.

Karen Dee, FTA Director of Policy said:
“This report analyses some important  factors and will make a useful contribution to the debate.  However, it makes a number of sweeping conclusions based on assumptions and we would question the practicality and appropriateness of some of the recommendations. 
“ It must be  recognised that this report looks only at a small part of what is a complex situation.  Conclusions about what these findings mean, and what actions should be taken, cannot be drawn in isolation of the wider picture.  We expect the report’s findings to be discussed with stakeholders before any action is taken by TfL to initiate changes to legislation. FTA will continue to engage with TfL and Government but believes that  all road users have a role to play in order to truly improve road safety.
Dealer news______________________________________________ 
General motor industry news_________________________________
Winter win for Continental

Continental’s new ContiWinterContact TS850 winter tyre has taken top spot in this year’s winter tyre test from the UK's monthly title evo.
For its second year, the evo winter tyre test celebrates the best of the best in the winter tyre market, revealing the most inspirational must-have products for the cold season. The awards highlight exceptional performance, quality, safety, desirability and value alongside the magazine’s annual tyre tests. They are seen within the motoring industry as a stamp of approval offering motoring enthusiasts confidence when looking for their next winter tyre purchase.
The evo winter tyre test pitted the Continental ContiWinterContact TS850 against seven competitor winter and all-season tyres in size 205/55R16. The awards recognised the ContiWinterContact TS850 across a broad spectrum, ranging from snow tests to wet braking and aquaplaning.

evo said, “The Continental ContiWinterContact TS850 is responsive, stable and predictable in all scenarios. Winter tyres come no more capable or reassuring that this.”
Peter Robb, brand manager at Continental said; “We are delighted to have been commended by evo yet again. The ContiWinterContact TS850 has taken the winter market by storm. In a string of tyre tests in Europe, the tyre has consistently beaten the best to take top spot.”
The ContiWinterContact TS850, for medium sized cars, has a wealth of innovative technical features which lead to this exceptional performance. This means that the tyre offers motorists even better grip on wintry roads, as well as shorter braking distances in the wet, extended mileage and a further reduction on rolling resistance over its predecessor.
This is not the first time that Continental’s winter tyres have been recognised by top motoring titles. The ContiWinterContact TS830P, the winter tyre for performance vehicles, was awarded best winter tyre in the 2012 Auto Express Product Awards. 
To 4X4 or not

Recent snowfall and sub-zero conditions have resulted in a surge of interest from car buyers looking for four-wheel-drive vehicles ​ but exclusive research by autocar has revealed that car buyers could be safer and save themselves thousands of pounds by investing in a set of winter tyres instead.

Jim Holder, Autocar editor said “Of course the ideal scenario is to fit your 4x4 with winter tyres and enjoy the best of all worlds, but faced with a simple choice between the two, their tests indicate strongly that for most people most of the time, they’d be better off both literally and figuratively keeping their current two- wheel drive car and investing in a set of winter boots.”
At a closed test centre, Autocar pitted two Skoda Yetis – each with a 108 bhp diesel engine and each wearing 225/45 R 17 section tyres – against each other on snow and ice-covered roads. The cars were identical in every way, except for one being front-wheel drive only fitted with winter tyres and the other having four-wheel drive but everyday all-weather tyres.

A set of new winter tyres typically costs from £400, while the average transaction price of a used 4x4 is currently just under £15,000, having risen by more than 10 per cent during the recent cold snap according to data from British Car Auctions.

Braking test

In a braking test from 22mph ​– a typical speed on snow covered roads even in a built up area –​ the car fitted with winter tyres stopped on average just over 4.5 metres earlier than the four-wheel-drive car, a distance more than sufficient to be the difference between a minor and significant accident.

Cornering test

Both cars were driven around a constant radius circle, with the lateral g-force developed by each car measured. While neither car had much grip, the car equipped with winter tyres developed 35 per cent more grip than the four-wheel-drive car.

Acceleration test

With all electronic aids switched on ​(as in the real world)​ both cars were driven from a standstill to 40mph on the snow-covered road. Initially, the winter tyre shod car fared best, but from 5mph upwards the four-wheel-drive-car showed its advantage, hitting 40mph 4.4sec faster.

Subjective test

As a final test, Autocar’s test drive sampled both cars to give a view on which delivered more confidence. While both cars were deemed good, the car equipped with winter tyres delivered greater accuracy in cornering at all times.

Conclusion

While the ultimate security in snow and icy conditions comes from driving a 4x4 equipped with winter tyres, it is clear that car buyers panic-buying 4x4s in the snow could better off financially and in terms of safety by considering equipping their current car with winter tyres instead.

While for most people most of the time a 4x4 clearly gives better traction, aiding acceleration and grip while climbing slippery surfaces, the combination of two-wheel drive plus winter tyres offered significant benefits under braking and cornering.
People on the move________________________________________
David Foulds joins Leasedrive board as Financial Director

The Leasedrive Group, the UK’s largest independent privately-owned vehicle management group, has appointed David Foulds to its board as financial director.
Managing director, David Bird, said: “David has worked for us in an interim capacity and has gelled well with the management team so we are all delighted that he has accepted our offer to join our executive board on a permanent basis as our new financial director.
“David is a strategic and commercial finance director with considerable experience of the services’ sector with major companies. His experience includes business acquisition and disposal, managing relationships with financial investors and corporate governance.
“This experience will prove invaluable as we pursue our aggressive growth objectives over the coming years through a combination of organic growth and acquisition.”

As finance director at TransLinc between 2007 and 2011, David Foulds was one of the key members of the management team responsible for realising a 2.7 times return on investment for the private equity partner on the sale of the business after a four-year period of ownership. Subsequently, he was appointed commercial director of the newly-created fleet and passenger services division of May Gurney, following the merger of TransLinc with the existing May Gurney fleet business.

Between 2000 and 2005 David held the position of commercial director with recruitment company, Manpower UK.
David Foulds’ automotive experience includes roles as finance and operations director at Hyundai Car (UK) and five years as finance director with Lex Vehicle Leasing between 1994 and 1999. During this period, the fleet size grew by 50 per cent and he played a major role in the purchase by Lex Service of NatWest’s 50 per cent stake in the business and subsequent profitable sale to HBOS.
After leaving Bristol University in 1981 with a degree in geography David joined Price Waterhouse, qualifying as an ACA in 1984. He worked in various financial positions for Midland Bank International, International Leisure Group and EMI Records before joining Lex in 1994.

Lex Autolease appoints Mark Chessman as corporate sales director
Lex Autolease has announced the appointment of Mark Chessman as its new Corporate Sales Director.

Previously Commercial Director, Chessman will now lead Lex Autolease’s 270-strong corporate team, which provides fleet management solutions to businesses with fleets in excess of 500 vehicles.


Chessman joined Lex Autolease (then Lloyds TSB Autolease) in 2002 as Finance Director where he supported the integration of ACL/Autolease and the subsequent acquisition of First National Vehicle Contracts, before being appointed Deputy Managing Director.

Following the merger with Lex, Chessman was appointed as Commercial Director of the new organisation and oversaw the largest integration in fleet management history.

Chessman, who has spent 15 years in the fleet management industry, began his career as a trainee accountant for the Rover Group, before joining retail arm of Lloyds TSB.  After a variety of traditional finance and change management roles, Chessman became an associate consultant for a specialist leasing consultancy and later Finance Director of Automotive Leasing.

The Corporate team’s customer base includes Speedy Hire plc, E.ON and Fujitsu UK & Ireland, with whom it recently announced a three-year agreement to renew a fleet of 2,000 business and benefit vehicles.
Rick Francis, Managing Director at Lex Autolease, said: “The corporate fleet sector forms a core part of our service offering. Mark is an experienced fleet professional who is the perfect candidate to lead the corporate team forward and further cement its market leading position.”
Commenting on his appointment, Mark Chessman said: “Conditions remain challenging for many businesses and UK corporates are looking for effective fleet management solutions in the face of rising costs, regulation and economic uncertainty. As a trusted adviser and fleet solutions provider to many of the nation’s leading businesses, I look forward to supporting the ever changing fleet requirements of the corporate sector.”
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Pothole plague risks a rise in tyre related road casualties





BVRLA lobbying eases burden of van whole type approval





New Lexus IS: Available to order from today





BMW group starts the year with record sales





Demand for ‘Value for Money’ Used Commercial Vehicles keeps values high





Online used sales set to reach 30% in some European countries





‘Inside information’from CAP





Stock shortages continue to fuel used car values


TRL cycle report  “Only part of the picture” - says FTA


Lex Autolease appoints Mark Chessman as corporate sales director




















 























































































































 























































































































The Editor’s View














It’s a “Fast and Furious” start to 2013 with a number of manufacturers in the premium sector reporting very  strong figures for the first month of the year, Jaguar Landrover have increased sales figures by a staggering 32% versus the same period last year.  What’s more incredible is the 74% increase in sales for China. 





BMW and Mercedes have also both reported healthy increases in January with BMW selling more group vehicles than any other January.  What makes these figures more interesting and hopefully sustainable is the fact that both manufacturers have some great new product about to hit the market. 





Mercedes will see the launch of the Citan along with the recent addition of the new A-Class, the CLA and the new E-Class will follow later in the year.  BMW Group also has some new model additions this year with Mini and Z4 adding improved equipment levels and special edition models to the range.





Predictions from both manufacturers point towards 2013 being a record year with BMW targeting “a new all-time high for the third consecutive year”





Time will tell whether the record sales continue throughout 2013, nevertheless the positive results and manufacturer statements do create a much needed good news feel. Well for now anyway.
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