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Fleet file_____________________________________________________

Avis Budget to reunite with Avis Europe in £635m deal

AVIS Budget has reached a £635 million agreement to buy Avis Europe thereby reuniting the two car hire companies which split 25 years ago.

Avis Budget Group, which is headquartered in New Jersey, is a leading vehicle rental operator in the United States, Canada, Australia, New Zealand and some other regions through its Avis and Budget brands.
Avis Europe, which is headquartered in London, operates in Europe, Africa, the Middle East and Asia, where it operates the Avis and Budget brands. 
Avis Europe operates the Avis brand under licence from Avis Budget across four continents via a network of over 3,100 locations in 112 countries, through wholly-owned subsidiaries in 13 countries complemented by licence arrangements in a further 99 countries. Avis Europe operates the Budget brand - the licence in respect of which it acquired in 2003 - across three continents through over 950 locations in 59 countries. 

The acquisition, which is expected to be completed by October subject to Avis Europe shareholder approval, court approval and regulatory clearances, unifies Avis and Budget brands globally under single corporate ownership. The deal is not expected to face regulatory scrutiny because there is little overlap between their respective operations.

Avis Budget has already received ‘hard’ irrevocable commitments from Avis Europe’s majority shareholder, Belgium company D’Ieteren, whose holdings represent approximately 60% of the share capital of Avis Europe as well as from the

directors on Avis Europe’s board.

‘This transaction represents an outstanding opportunity for Avis Budget, and the

acquisition of a business that we have long sought to own,’ said Ronald L. Nelson, Avis

Budget Group chairman and chief executive officer. 
‘The transaction re-unites the global operation of the Avis and Budget brands under one corporate umbrella, and is both financially and strategically compelling. We expect the combination of our two companies will allow us to more effectively serve vehicle rental customers worldwide, and to achieve operating synergies of more than $30 million a year. 
‘In addition, the acquisition will give Avis Budget an increased presence in rapidly-growing international markets, including India and China.’

Completion of the deal will mean that the Avis Budget and Avis Europe businesses will have annual revenues of approximately $7 billion and owned or licensed operations in more than 150 countries. 
Pascal Bazin, chief executive of Avis Europe, said agreement on the deal provided ‘both a compelling substantial immediate cash return to shareholders and an exciting opportunity for Avis Europe’s customers, employees, partners and licensees to benefit from the many advantages that will come from being part of a combined Avis Europe and Avis Budget Group with our two strong global brands, increased scale and improved access to capital’.

Meanwhile, Avis Budget says it will continue to monitor the Dollar Thrifty situation. The company has been in a fight for more than a year with rival rental firm Hertz to acquire their smaller US rival.

However, reports suggest that the acquisition by Avis Budget of Avis Europe is likely to be seen as signalling a shift away from its pursuit of Dollar Thrifty, the fourth-largest US car rental operator. Nevertheless, people familiar with the matter said the company was not planning to walk away definitively.

GE Capital ‘close to deal’ to buy Lombard Vehicle Management

UNITED States conglomerate General Electric is reported to be in advanced exclusive talks to buy Lombard Vehicle Management, Britain’s third largest vehicle leasing and fleet management company which is owned by the state-backed Royal Bank of Scotland (RBS).
GE Capital, the arm of the conglomerate which includes its own UK-based leasing and finance division within its operations, is said to have been in discussions to buy Lombard Vehicle Management for some time. Sky News reported on Monday (June 13) that the two sides were now thought to be close to a deal, which valued Lombard Vehicle Management ‘in the low tens of millions of pound’.
Completing a transaction would further RBS’s objective of reducing the size of its balance sheet by selling non-core assets, said the TV channel.
Lombard Vehicle Management manages a fleet of some 115,000+ cars and vans in the UK, according to its website. Meanwhile, GE Capital currently leases and manages approximately 46,000 units in the UK with more than 350,000 cars under lease and service management in Europe.

If the deal was completed and the two operations merged the combined fleet would overtake LeasePlan as Britain’s second largest vehicle leasing and fleet management company. LeasePlan currently operates a fleet of more than 120,000 vehicles.

RBS has directly owned Lombard since 2000, when the bank merged with NatWest and combined the leasing business with two of its own subsidiaries.

GE Capital said it didn’t comment on speculation and Lombard could not be reached at the time of going to press.
Businesses failing to manage fleet environmental impact

THE environment remains an agenda-topping issue for larger companies in the UK, although many are not taking the necessary steps to effectively manage their environmental impact.

According to independent research from the Corporate Vehicle Observatory (CVO) Barometer, when fleet managers were asked about the services that they are interested in, the top three for larger companies (100+ employees) all related to the impact on the environment of company vehicles. The top three new services were:
· CO2 reporting

· CO2 optimisation of car policy

· Eco driver training

The annual fleet barometer supported by operational leasing and fuel management company Arval, looked at the state of the market across 15 countries - including Russia for the first time - with more than 4,500 interviews conducted with fleet decision makers between February and March this year. 
Founded by Arval in 2003, the CVO is an international expert platform for the exchange of best practices and the analysis of trends in the management of professional vehicles. A neutral and independent body, its publications and public forums target all functions involved in the management of fleets. It operates in Belgium, Brazil, Czech Republic, France, Germany, Greece, India, Italy, Poland, Portugal, Russia, Spain, Switzerland, Turkey and the United Kingdom.
Mike Waters, director of market insight at Arval, said: ‘With the services that fleets are most interested in all relating to managing (or reducing) their environmental impact, it is a clear indication that the environment remains high on the fleet agenda. With the full range of costs directly linked to the environment, in particular through vehicle taxation which is focused on emissions, it is a crucial area for any fleet manager to address.’
However, despite that desire to be greener, the research also highlighted that many companies are still not measuring their environmental impact. Even amongst the largest companies (more than 100 employees) only around 50% are tracking CO2 emissions; while less than a quarter of smaller companies are taking action.

Waters said: ‘Whatever the motivation, there is clearly a desire amongst companies to manage their environmental impact, which is why it’s surprising that many neglect to measure their CO2. Without this information, which is easy to obtain through fuel card data, it is very difficult to set realistic reduction targets or monitor ongoing company performance and let’s not forget that reducing CO2 directly equates to reductions in overall running costs.’
In the UK 55% of the largest companies (more than 1,000 employees), 42% of companies with more than 100 employees, and less than 10% of companies with fewer than 100 employees have fleet CO2 reduction targets in place. 

Waters concluded: ‘Managing environmental impact should now sit at the heart of fleet management. The combination of cost savings, organisational reputation and the genuine desire to operate in a sustainable manner provide a compelling case to manage environmental impact - however, this research shows that many fleets still have some way to go in doing this effectively.’
Small fleets lag behind in implementing management best practice 
MANY small businesses are lagging behind larger companies in terms of best practise vehicle management which is likely to be costing them time and money.

According to independent research from the Corporate Vehicle Observatory (CVO) Barometer, small businesses sit behind the curve when it comes to effectively managing their vehicle fleet across a variety of practises ranging from funding methods for vehicles to environmental and health and safety practises.

The research shows that many small businesses are still purchasing their own vehicles (62% in the UK) rather than leasing them, which increases their exposure to risk and the uncertainty of the used car market. 
In contrast only a third of larger companies with more than 100 employees purchase their own vehicles, instead preferring to lease, nearly double that proportion of SMEs purchase vehicles outright.

Mike Waters, director of market insight at Arval, said: ‘By purchasing their own vehicles, not only are small businesses exposing themselves to greater levels of risk, they are also missing out on the support and up to date advice that companies receive from a leasing provider when they decide to lease their company vehicles.’
The research shows that those smaller companies that do lease - 21% finance lease and 7% operating lease in the UK - do it because of the control that it gives them over their budgets.

And it seems that in missing out on the advice of a leasing company, small businesses are not following best practise in other areas of fleet management; notably in reducing their environmental impact and their road risk - both of which have a direct impact on company costs.

Only 22% of companies with less than 100 employees have fleet guidelines for emissions, something that is crucial if emissions are to be managed effectively and reduced. 
Waters said: ‘With the full range of vehicle costs now directly linked to the environmental impact of the vehicle, it is a crucial area for any business to address, and if they don’t they risk incurring unnecessary expense.’
Only 7% of small businesses have targets to reduce their environmental impact compared to 55% of larger companies.

Neglecting this area may be an indicator that these companies don’t have either the resource or the know-how to effectively manage their fleet emissions - something that a leasing or fuel management company could provide support on, says CVO.

Waters said: ‘There is a great deal of really useful information and advice available to small companies in managing their fleet costs and environmental impact. However, many don’t seem to know where to find this information and as a result are lagging behind larger companies in managing their vehicle costs.’
Driver safety is also an area of concern as many smaller businesses neglect to make modern safety devices a requirement within their company vehicle policy and also are not as likely to provide driver training to improve driver safety; all things that larger companies are more inclined to do. For example, only 10% of small fleets consider ESP as a company car feature compared with 40% of larger fleets while the majority of smaller fleets do not offer driver training to employees.
Waters said: ‘The CVO research showed that, where small businesses have introduced safety training, they have seen real benefit, with more than 80% saying that they found it effective in reducing their road risk which translates into costs savings as well as safer employees.

‘Small businesses just don’t have the same resource as larger companies to manage their vehicle fleet. Fleet management has become a very complex area with a whole host of considerations to successfully manage and for this reason I would always recommend that smaller companies work with fleet experts freeing up both time and resource to focus on their core business.’

Fleet cost pressures remain ‘tight’ say companies

FLEET costs are still tight and UK businesses expect cost pressures on the company fleet to increase despite the country moving slowly out of recession, according to new research.

According to independent research from the Corporate Vehicle Observatory (CVO) Barometer, most fleet managers in the UK expect cost pressures on the company fleet to increase and envisage more challenging conditions than their equivalents in the rest of Europe.

While the majority of fleet managers in the UK are bracing themselves for increased cost pressures, the view is not as pessimistic across the rest of Europe. 
A total of 67% of UK companies with less than 100 employees expect cost pressures to increase compared to 40% in Europe; while 63% of UK companies with more than 100 employees expected tougher times in 2011 compared with 48% in other European countries. 

Mike Waters, director of market insight at Arval, said: ‘There is a clear expectation that cost pressure will grow in the UK while European fleet managers don’t envisage quite the same conditions. The UK Government has taken tougher steps to reduce the national deficit than many other countries and it seems that the expectation of a difficult year ahead is clearly recognised by those responsible for operating UK business fleets.
‘Organisations have come out of the economic downturn with a clear focus on cost management and this research shows that the vehicle fleet remains an area of focus. In this backdrop, fleet managers must take a total cost of ownership approach in order to effectively operate their vehicles in the most efficient way while delivering the sustainable cost savings that are being demanded of them.’

Larger companies set to lead charge into electric vehicle use

NEW research shows that amongst larger companies there is still enthusiasm to introduce electric vehicles onto the fleet, a reaction that is primarily driven by the opportunity to make cost savings.

A third of the largest businesses in the UK - 1,000 or more employees - believe that fully electric vehicles could make a suitable addition to their fleet according to independent research from the Corporate Vehicle Observatory (CVO) Barometer. 
The same research also shows that over 20% of companies with more than 100 employees also feel that electric vehicles could be a realistic option for their fleet.

While the CVO research highlights that smaller companies with less than 100 employees are currently less receptive to fully electric vehicles, it did demonstrate that they are enthusiastic about hybrids and in particular, diesel models. In the next three years nearly 20% of these smaller companies estimated that they would introduce diesel hybrids onto the fleet.

The research also identified the major motivations behind electric vehicles and the biggest reason for the uptake of electric is currently the opportunity to reduce costs (with nearly three quarters of UK companies identifying this as the main motivator). Government incentives and operational convenience also remain crucial in influencing the introduction of electric vehicles.

Mike Waters, director of market insight at Arval, said: ‘For smaller companies, hybrid vehicles clearly provide an attractive option. While for some, fully electric vehicles currently seem to be a step too far, hybrids deliver practicality while also providing an efficient and cost effective solution to the vehicles that their drivers are using today.’ 
UK companies change vehicles more regularly than Euro counterparts

NEW research shows that while there is the perception that fleets are keeping vehicles for longer, the reality in the UK is that organisations change their vehicles more regularly than the rest of Europe.

According to independent research from the Corporate Vehicle Observatory (CVO) Barometer, businesses of every size in the UK change their cars and vans more regularly than fleets in other European countries. 

As well as vehicles having a shorter fleet life in the UK - 41-47 months across all companies for company cars compared with 50-70 months across Europe and 47-57 months for company vans compared with 56-70 months across Europe - the research highlighted that companies in the UK change their vehicles at around the same time, irrespective of the size of the business. 
Across other areas of fleet it is common to see smaller businesses operate differently to larger ones, but not in this important area. However, it is a different story in the rest of Europe where there is a large variance as larger companies change vehicles much more regularly - at 50 months for company cars compared with 70 months for small organisations and at 56 months for vans compared with 70 months for small organisations.

Despite this there remains a perception amongst the fleet managers surveyed that the duration of a company car’s life has increased compared to a year ago, especially amongst larger companies.

Mike Waters, director of market insight at Arval, said: ‘Changing fleet vehicles at the optimum time has a significant impact on the total cost of vehicle ownership, even allowing for the current high cost of fuel, depreciation remains the single largest cost factor. Therefore, fleets can save themselves significant amounts of money by changing vehicles at the right time and before the total running costs start to escalate. This research suggests that the optimum time in the UK may be different to other European countries.
‘Irrespective of international trends, it is surprising in many ways that UK companies seem to be aligned in terms of the right time to switch their vehicles over whether they are a large company with a dedicated fleet manager or a smaller business without this resource. This may be due to vehicle warranties elapsing and the increasing maintenance and MoT costs for vehicles over three years old.’

Fleet decision-making diversified across employers

MANAGING a company vehicle fleet means balancing a whole range of diverse issues and for this reason responsibility sits in different places across different companies. 
According to independent research from the Corporate Vehicle Observatory (CVO) Barometer, for many organisations, setting fleet policy is no longer solely within the remit of the fleet department, with decision making spread across many areas of the organisation including senior management, finance, procurement and human resources.

It showed that across all sizes of UK company, senior management are most likely to manage the fleet. In organisations with more than 100 employees the finance function is prominent in taking the lead in setting policy, a position consistent with the continued focus on costs that other questions within the research have highlighted. 

The role of the specialist fleet manager remains a strategic one for many organisations, and in larger companies (100+ employees), the fleet manager role remains an integral part of the mix when it comes to setting policy, although less so than in the rest of Europe. While in the largest companies (1,000+ employees), HR also has a significant say in fleet decision making. 

The responsibility seems to be much more clear cut amongst smaller companies (sub 100 employees) where the structure is likely to be simpler and senior management are by far the most likely to have control. It is only in larger companies that fleet managers, procurement, HR and finance join the mix.

Mike Waters, director of market insight at Arval, said: ‘There are such a wide range of considerations that come with managing a modern fleet that it is no surprise that companies split responsibility within the different functions. 
‘Factors like cost, health and safety, the environment and employee recruitment and retention are all important, and it will be the weighting that each company applies to each of these factors that will dictate the make up of the modern fleet decision making unit.’
The research also shows that company cars are widely distributed between the different roles within a business. Amongst smaller companies, the majority of cars are allocated to executives or technical services while within companies with more than 10 employees, there is a real mix to reflect the varying needs of each business.

Waters concluded: ‘Managing a fleet is a complex task with a range of requirements and stakeholder groups to satisfy. For this reason the responsibility can sit in several places within an organisation. The role of the modern fleet manager is to marry these things together to meet the needs of the various stakeholders while delivering vehicles that help the business meet its strategic and operational objectives.’
Electric vehicles not on SMEs agendas

FEWER than one in five small and medium companies would consider buying an electric vehicle in the next two years, according to a new survey.

Out of 100 fleets questioned by MIB Data Solutions, which produces the Fleet Data and Fleet Entire industry databases, just 18 said that they were open to the idea of buying or leasing an electric car or van.

Key points cited by the respondents - who all operate fewer than 100 cars, vans and trucks - included worries over range, the lack of charging infrastructure and whole life costs. A typical comment was: ‘We have looked into it and it is just not cost effective, while range is an issue.’
Concerns were especially apparent among fleets that operated commercial vehicles of all sizes. One said: ‘Our vans coverage too many miles. Also, there are not enough charge points locally, or indeed nationally.’
Among the 18 fleets that were more enthusiastic about electric vehicles, there still remain question marks over range and costs. One said: ‘We like the idea of avoiding the congestion charge and electric vehicles would boost the green credentials of the company but we would have to be reassured about battery life and cost, as well as range.’
Nick Boddington, managing director, at MIB Data Solutions, said that the results showed that there was already quite a high degree of awareness about electric vehicles among the SMEs surveyed.

He explained: ‘Certainly, almost all the respondents seem to be aware of the key issues that surround electric vehicles such as range and battery life. It is a subject in which they are interested.

‘What might make disappointing reading for manufacturers and the Government is that, although they are relatively well informed, more than four out of five have already decided against electric vehicles in the medium term.’
Aviva re-enters fleet telematics market

INSURANCE giant Aviva is re-entering the telematics market with a new way of working with companies’ existing technology.

Aviva was the first UK insurance company to launch a fleet telematics insurance policy seven years ago, but subsequently pulled out of the market.

Following feedback from insurance brokers and customers as well as active tracking of the market, the UK’s largest insurer says it has now developed a proposition that will enable fleet managers to have telematics insurance without reinvesting in additional equipment.

Mark Keavney, development manager - commercial product at Aviva, said: ‘We gained a lot of experience in the sector the first time around and we have applied this knowledge to deliver insurance cover that’s relevant and has value in today’s market. 
‘Businesses have invested much more heavily in vehicle telematics in recent years and our approach enables customers who already have the technology installed to maximise the insurance benefits when buying cover for their fleet.  

‘We recognise that the cost of running fleets is increasing and so we are providing a cost-effective way to reward customers for making a commitment to risk management through using telematics to capture and analyse data on their drivers’ behaviour behind the wheel.

‘By taking the safety of their fleet further by installing telematics - and provided they meet our criteria - then companies will be able to take advantage of this policy.’

The Aviva telematics cover is available on Aviva’s Fleetwise and Fleetwise Self Drive Hire products, for fleets where at least half of the vehicles have telematics technology installed.

Aviva’s team of 12 fleet risk advisors will work with customers to help them monitor their own data and make changes to their driving as appropriate.

The telematics units must meet a number of criteria, including maximum speed notification when a vehicle exceeds 70 mph; the ability to record abnormal acceleration; braking, cornering, as well as the duration and distance of each journey; and the ability to identify both the vehicle and the driver.  

ATS urges fleets to get a grip on tyres with harsh winter forecast

ATS Euromaster is urging fleets to pre-order sets of cold weather tyres after a meteorologist predicted this winter would ‘break all records’ in terms of snowfall and freezing temperatures.  

Specialist long-range forecaster James Madden, of Exacta Weather, correctly predicted the harsh conditions experienced over the last two years and gave his forecast to tyre specialist ATS Euromaster as it prepares to fit cold weather tyres in the UK for the second year running.

He said: ‘The UK is to brace itself for well below average temperatures and widespread heavy snowfall throughout winter 2011/2012, which will result in the fourth bad winter in succession for the UK, and will prove to be the worst of them all.
‘I fully expect records to be broken, with the Highlands of Scotland being once again particularly hard hit.  It is vital to start preparing now.’

ATS Euromaster’s decision to introduce a system of pre-ordering cold weather tyres follows unprecedented demand last year, when many retailers sold out within days of the first snowfall. As a result, thousands of disappointed motorists were unable to locate supplies, leaving their cars and vans stranded on driveways or at the side of the road.

From June 20, motorists can reserve Michelin, Pirelli, Avon or Riken cold weather tyres at their local ATS Euromaster. Customers will pay a 25 per cent deposit, with the balance due when the tyres are fitted in September, October or November. Prices are fixed, so customers pre-ordering won’t pay any more if tyre prices increase later in the year - and if prices drop, they will pay the lower amount.

Chris Hufflett, group operations director at ATS Euromaster, said: ‘Last year the UK had its first real taste of cold weather tyres and they quickly became hot property.  We could have sold our stock several times over.

‘With the forecast of another bad winter on the cards we’re confident our pre-ordering system will help car and van owners to guarantee supply and avoid the mad scramble to secure tyres when the wintry conditions return.’

Prices start from £174 for a set of four Riken 145/70 R13 cold weather tyres, including fitting, and are available from 350 ATS Euromaster centres throughout England, Wales, Scotland and Northern Ireland.  

ATS in £6m UK centre development

ATS Euromaster is spending £6 million this year introducing new services and modernising its fast-fit centres across the UK.  
The development follows £4m spent on service and network enhancements in 2010, and marks a record period of investment by the company.

It means, says the company, that it can now offer an extensive range of fast-fit support at 200 centres, aided by the launch of new services including nitrogen tyre inflation, air-conditioning recharging and regassing plus computerised wheel alignment.  
The new alignment machines accommodate the latest generation of cars and vans which often have more complex geometry settings - allowing technicians to check and adjust not only the usual front alignment but also the rear, caster and camber alignment whilst customers monitor adjustments on a screen in the waiting area.

The roll-out of Bosch KTS200 diagnostics systems has also continued, enabling skilled technicians to carry out complex engine control unit fault diagnostics, read error codes and service electronic braking systems on the majority of vehicles - encompassing 55 different manufacturers.  
Also new is the introduction of vehicle maintenance servicing, with 60 centres now offering a range of scheduled services for most makes of car and van - and more locations planned in the coming months.  
Additional MoT facilities are being added at key locations throughout the network too, with the total number of MoT sites expected to reach 120 by the end of 2011 - an increase of 36% over a two year period.

’The current economic climate has seen a strong trend for retail customers, privately owned business fleets and leasing companies to look at cost-effective alternatives to main dealers, and we are meeting this demand head-on,’ said Chris Hufflett, group operations director of ATS Euromaster.

‘We believe our technical expertise and reputation for being trustworthy and reliable are fundamental to why customers keep returning to ATS Euromaster. Expanding our technical capabilities, particularly in the service, maintenance and repair market, is a key part of our business strategy.’

ATS Euromaster is also making significant investments in enhancing the look and feel of its centres, with 120 sites to have benefitted from a comprehensive refurbishment programme by the end of 2011. It includes centres being fitted out with new signage, decor and improved customer waiting areas. The restyled centres feature new flooring, seating, lighting and refreshment facilities, to enhance the customer experience.

Marathon windscreen relay to mark 40th anniversary

MANAGERS and staff at Bristol-based National Mobile Windscreens are to deliver a classic car windscreen 66 miles by hand in an historic marathon relay to mark the firm’s 40th year of success next week.

The windscreen will be the symbolic baton for the sponsored five-day walk to raise funds for their chosen charity the Meningitis Research Foundation as part of the milestone anniversary celebrations.

The team will include chairman George Douglas (pictured) who founded the award-winning company working from an Austin Minivan in Bristol in 1971, and managing director Phil Lomas.

They will be taking the windscreen from outside the Pilkington EDC headquarters, one of the company’s major glass suppliers at Redditch in Worcestershire, on Monday (June 20), and fitting it to a Minivan at the Meningitis Research Foundation headquarters at Thornbury, near Bristol, on June 24. The walk has been split into five 13-mile stages. 

Sales and marketing director Martyn Bennett said: ‘We are celebrating 40 years of success with an historic milestone event which demonstrates our commitment to quality customer service while raising much-needed funds for our favourite charity.’
National Mobile Windscreens, which won the prestigious Fleet News award for customer service last year, has so far raised more than £15,000 for the charity.

Life-saving achievements recognised at Fleet Safety Forum Awards 

THE winners of the 2011 Fleet Safety Forum Awards were announced at the organisation’s ninth annual Awards for Excellence, sponsored by operational leasing and fuel management company Arval.

The awards run by the Forum, a division of road safety charity Brake, recognise the achievements of those working in the field of road risk management. 

The winners were: Safe Vehicles Award, Ocado; Fleet Safety Innovation Award, Tesco Dotcom; Fleet Safety Partnership Award, Peak Performance and Groupama Insurance;  Fleet Safety Product Award, TISS Security Systems for the TankSafe ‘Impregnable’; Security and Safety Device Award, SmartDrive for SmartDrive Safety; Fleet Safety Analysis and Action Award, Balfour Beatty Plant & Fleet Services; Eco Fleet Award, Addison Lee; Company Driver Safety Awards, Cummins (large fleet sub-category ) and Iron Mountain (small to medium fleet sub-category); Road Safety in the Community Award, CEMEX; Road Risk Manager of the Year Award, Richard Hill, VolkerRail; Kevin Storey Award for Outstanding Commitment to Road Safety, Dave Abbott, Cardinus Risk Management.

The Company Driver Safety Award recognises initiatives that do the most to promote and ensure safe driving among employees. Iron Mountain was recognised for developing a comprehensive approach to driver safety including a driver handbook - issued to drivers on a daily basis; a driver training prospectus; driver assessments which inform training; and post-incident coaching; all of which have contributed to a reduction in vehicle collisions of 47%. 
Meanwhile, Cummins runs a range of events and activities to raise awareness of road safety among drivers, including simulator demonstrations; has developed a global driver safety policy; and regular driver safety communications. The result is a 25% reduction in incidents in the first year. 

Richard Hill of VolkerRail was awarded the Road Risk Manager of the Year Award for his introduction of a holistic approach to influencing cultural and behavioural driving activity within the company, ensuring that drivers are assessed, educated, trained, and fit and well to be behind the wheel. The initiatives and procedural changes introduced have resulted in a crash reduction of more than 66% since he started in post just two years ago.

The Kevin Storey Award went to Dave Abbott of Cardinus Risk Management for his outstanding commitment to road safety over the last 20 years. After a career in the police he joined the defensive driver training sector, later setting up Active Risk Management (now Cardinus Risk Management), and growing the business into a one-stop shop for other companies to manage their fleet risk. 

Electric solutions for fleets from EDF Energy, Peugeot and Citroen

EDF Energy, Britain’s largest producer of low carbon electricity, is partnering with Peugeot UK and Citroën UK to offer fleet and residential customers electric vehicle (EV) recharging products and services with the sale of every Peugeot iOn or Citroën C-Zero.

The partnership between EDF Energy, Peugeot UK and Citroën UK creates a one-stop-shop for customers. 
It will support the development, future marketing and up-take of fully electric and plug-in hybrid vehicles. 
The residential package, which includes a free site survey, makes it easier and faster to charge a new iOn or C-Zero. Following a free home survey and the installation of a dedicated charging point, drivers can benefit from faster charging times of up to 35%. The package also includes a timer to enable easy off peak recharging, a smart meter and an EV consumption statement which shows owners the cost of charging the car, along with a three-year warranty on the charge point. And, the first 500 residential customers will also receive 1,000 electricity miles free - all for £799.

EDF Energy’s low carbon charge point package means households can save money by receiving 20% cheaper electricity during evenings and weekends with the Eco 20:20 tariff. 
EDF Energy will offer business fleet customers a range of recharging products and services depending on an organisation’s requirements. 
These include: site survey, technical report, a range of recharging products, installation services and smart metering technology. EDF Energy has been facilitating the site survey and installation of charge points at all Peugeot and Citroën appointed EV dealers across the UK. In addition, EDF Energy has already provided training to dealership staff on safe recharging.

Renault opts for British Gas as EV charging point partner

BRITISH Gas will be Renault’s preferred supplier of vehicle charging points for its new range of electric zero-emission cars and vans in the UK.
  

The deal builds on British Gas’ agreement with Renault’s Alliance partner, Nissan, to be the preferred supplier of charge points to its electric car in the UK. 
Market analysis suggests that British Gas will be the preferred supplier for 70% of the electric vehicle market in the UK in 2012.

The agreement with Renault means that British Gas will supply and install electric vehicle charge points in homes and businesses across the country. 
Renault launches the electric Kangoo Van Z.E. later this year, followed by a family of fully-electric cars -  the new Fluence Z.E. and Zoe car models and a tandem two-seater, the Twizy.

Experts predict that by 2020, electric vehicles could account for approximately 10% of all cars sold in the UK. That equates to 260,000 UK households owning an electric vehicle. 
Customers will pay from £995 including VAT for the domestic installation of a charging point by one of British Gas’ nationwide network of qualified installers. 
Charging points are said to be more convenient and safer than plugging vehicles directly into the home electricity system and will cut the charging time by a third. Research shows that 59% of charging in 2020 will be at home, compared to 32% at work and only 9% will use public charging. 

Interserve wins travel strategy award from Employee Benefits

WINNER of the trophy for  the ‘most effective travel strategy for business and perk car drivers’ at this year Employee Benefits’ Awards was Interserve Project Services’ fleet carbon reduction scheme, which was entered by The Miles Consultancy.


The runners-up in the magazine’s awards were: Bombardier Transportation UK with its Bombardier Preference Salary Sacrifice 4 Cars, entered by PricewaterhouseCoopers; Cable&Wireless Worldwide’s iDrive initiative; CSC Computer Sciences’ ‘My Car Choices’, which was entered by Lex Autolease, and Freshfields Bruckhaus Deringer’s ‘Green Cars in Benefits Plus’, which was entered by Aon Hewitt.
Zenith Provecta staff get on their bikes with new scheme

YORKSHIRE-based Zenith Provecta has introduced a Bike to Work scheme for all employees despite its head office being in one of the hilliest parts of the UK and it operating in the motor industry

The Bike to Work scheme utilises a salary sacrifice mechanism and runs in partnership with Edinburgh Bicycle Co-op. The scheme forms part of Zenith’s corporate social responsibility policy and was introduced through its CSR Focus Group. 

Through Bike to Work, employees choose a new bike which Zenith Provecta buys, along with any related equipment required such as lights and a helmet. The equipment is then leased back to the employee over a set re-payment period of 12 months. The scheme is cost efficient because the cost of the lease to the employee is taken from gross salary, producing tax savings. 

Ian Hughes, commercial director of Zenith Provecta, said. ‘Our employees are very aware of the advantages of cycling to work, in terms of its impact on the environment and their fitness - and it can often be quicker than using a car on congested roads.’ 

Model update________________________________________________

New Mercedes M-Class set for spring 2012 UK arrival

THE third generation of the Mercedes-Benz M-Class will go on UK sale in spring next year with the manufacturer claiming that the model will set a new benchmark in the SUV world. 
Significant engineering work has gone into enhancing fuel consumption and emission figures. Across the range, fuel consumption is improved by an average of 25% over the previous model with the ML 250 BlueTEC 4MATIC boasting combined cycle fuel economy of 47 mpg (158 g/km). 
Mercedes has made the decision to make diesel power in the M Class only available with its BlueTEC technology with the focus firmly on downsizing and on the new version of the V6 CDI engine.

In the ML 250 BlueTEC, the 3.0 litre V6 of the previous model is replaced by the 204 bhp four-cylinder Euro six compliant - unit already familiar from, for instance, the S-Class.

The ML 350 BlueTEC uses a completely reworked 258 bhp 3.0 litre V6 engine, which also meets the Euro six emissions standard.

Also available is the ML 350 4MATIC BlueEFFICIENCY petrol-engine model, which delivers 306 bhp with combined cycle fuel economy at about 33 mpg and emissions of 199 g/km.

Three M-Class models will be available at launch - the 204 bhp ML 250 BlueTEC 4MATIC, the 258 bhp ML 350 BlueTEC 4MATIC and the petrol-engined ML 350 4MATIC BlueEFFICIENCY. UK pricing and specification has still to be confirmed.  
Mercedes sets its sights on small SUV

MERCEDES-Benz will launch a small SUV below the GLK to compete in the premium segment of the market.

Joachim Schmidt, executive vice president, sales and marketing, told Headlineauto: ‘We really need a small MPV as this segment is performing well and we expect that to continue.’

However, he would not be drawn on when the car would be launched but added that it would not be the ‘surprise’ the company had in store for Frankfurt Motor Show go-ers in September.

Schmidt did say, however, that the GLK, currently unavailable in the UK would eventually be launched in Britain.
He added: ‘I am very unhappy that we do not have the GLK in the UK, but there are cost implications in engineering vehicles for right-hand-drive. As more right hand drive markets open up, particularly India, we will overcome these restraints.’

Schmidt said such a move might also open the possibility of four wheel drive C, E and S models coming to the UK.

He also revealed that Mercedes would start volume production of a fuel cell model, the next generation B-Class, in 2014, a year ahead of most other manufacturers’ expectations.

Volvo starts production of C30 Electric to leasing customers 

THE Volvo C30 Electric has now left the product development stage and initial deliveries to leasing customers, mainly companies, authorities and governmental bodies, will take place immediately after the summer. 

The C30 Electric will be manufactured and delivered to leasing customers throughout Europe, including Sweden, Belgium, the Netherlands and Norway. 
Tests on a fleet of about 50 cars have been conducted since autumn 2010, mainly internally at Volvo Car Corporation. About 250 cars will be built by the end 2012, possibly more if market interest takes off.

The C30 Electric is built on the regular assembly line at Volvo’s Ghent factory and then transported to Göteborg for installation of the motor, batteries and other model-specific electronics. 
The batteries are installed where the fuel tank normally sits and also in a special compartment in the car’s central tunnel. As a result, the luggage compartment is unchanged. 
The car is recharged from a regular household power socket. A full recharge takes about seven hours. The operating range is up to 150 kilometres per full charge. Top speed is 130 km/h and acceleration from 0-50 km/h takes four seconds.

Manufacturer news___________________________________________

VW and Chinese in frame to buy Opel/Vauxhall say German media

VOLKSWAGEN and Chinese motor manufacturers have been rumoured as potential buyers of Opel/Vauxhall, General Motors’ loss-making European operations.

The speculation has come in the German press, but was immediately dismissed by Opel/Vauxhall, according to the Financial Times (Friday, June 10).

Karl-Friedrich Stracke, the unit’s chief executive, and Klaus Franz, head of Opel’s works council, both said that the report that General Motors was considering a sale, was ‘pure speculation’.
The online version of Der Spiegel claimed that GM was ‘again ready’ to sell Opel because of losses at the brand and its sister UK marque Vauxhall. The magazine cited as possible buyers Chinese automakers and Volkswagen.

Germany’s Auto Bild also reported that General Motors was considering selling Opel, adding that its Chevrolet value brand had the same ability to engineer small and compact cars for its United States’ parent. 

BMW to invest further £500m in UK manufacturing operations

THE BMW Group has announced an additional £500 million investment in its UK production network over the next three years and confirmed that the UK will be a production location for its next generation Mini models. 
The financial commitment takes the company’s investment across all its UK operations to more than £1.5 billion since 2000. The pledge follows Nissan’s announcement that it was investing a further £192m in the UK with its decision to build the new Qashqai in the UK.
‘We have started preparing our UK plants for production of the next generation Mini and this investment underlines that the UK will remain the heart of Mini production,’ said Norbert Reithofer, chairman of the board of management of BMW AG. 

‘The Mini brand has made a significant contribution to BMW Group’s success in markets around the world and we anticipate that this will grow further in the future.’

The BMW Group chairman outlined his company’s plans for further investment at a meeting with Prime Minister David Cameron at Downing Street. 
The investment, the majority of which will be will be used to create new production facilities and equipment at Mini Plant Oxford, will help to safeguard over 5,000 jobs in the Mini vehicle assembly plant in Oxford, the pressings plant in Swindon and the company’s engine plant at Hams Hall near Birmingham. 
Cameron said: ‘I welcome this major investment by BMW Group in UK manufacturing. It’s a tremendous vote of confidence in the skills and capabilities of the company’s British workforce and in the future of UK manufacturing.’

Volvo at the forefront of future animal-saving technology

VOLVO is taking the next step in active safety by developing a system that alerts and automatically brakes for animals on the road. 
The new system, which is due for launch in a few years time, uses the same radar and camera technology as used for pedestrian detection with full auto brake which is available on S60, V60, XC60, V70, XC70 and S80.

The project to develop a safety system that reduces the risk of collisions with wild animals is part of the manufacturer’s vision for 2020 - that nobody shall be seriously injured or killed in a new Volvo.

‘We can see in our accident statistics that this is an important area to prioritise. What is more, we know that there is considerable market interest in this type of safety system. During demonstrations of pedestrian detection with full auto brake, we were often asked about protection from accidents with wild animals,’ said Andreas Eidehall, technical expert in the field of active safety systems at Volvo.
Saab owners look to China to help Saab survive

SAAB’s owner, Spyker Cars, continues to attempt to transform the loss-making brand and has signed a nonbinding memorandum of understanding with Chinese companies 
Pang Da Automobile and Zhejiang Youngman Lotus Automobile Co.

The agreement sees the two Chinese motor companies plough a combined total of €245 million into Spyker with Youngman taking a 29.9% stake in Spyker and Pang Da retaining its 24% stake. The firms will unite to launch a manufacturing joint venture for Saab-branded and child brand vehicles in China. 

Light commercial vehicles______________________________________

Citroën launches most powerful ever LCV

CITROËN has launched its most powerful LCV models yet - the new Euro5 Relay 35 HDi 180 six-speed manual panel van and chassis cabs - which go on sale this month.  
Following on from the introduction of the Euro 5 Nemo range earlier this year, the new Relay engine is the next stage in Citroën’s programme of introducing lower emissions and more fuel efficient Euro HDi engines across its LCV range.

The new Euro5 Relay 35 HDi 180 six-speed manual range replaces the previous Euro4 Relay 35 HDi 160 six-speed manual models.  
The 3.0 litre HDi Euro5 180 engine delivers a 12.5% power increase, up from 160 bhp to 180 bhp. Peak torque is unchanged at 400 Nm, but the new HDi 180 develops that at 1,400 rpm, 300 rpm lower than the superseded HDi 160 engine, for greater driveability.

Significant fuel efficiency has also been achieved with the more powerful engine. On the combined cycle, the Euro5 Relay 35 L3H2 HDi 180 six-speed manual panel van returns 33.2 mpg - a 9.2% improvement over the Euro4 Relay HDi 160 powered panel van’s 30.4 mpg.  Additionally, the panel van’s emissions are 224 g/km, down 9% from the previous Euro4 engine’s 246 g/km. 

Scott Michael, Citroën’s commercial vehicles operations manager, said: ‘The new low emission and fuel efficient Euro 5 HDi 180 powered Relay models will be welcomed by operators needing the benefits of both high payload and load hauling performance, mated with optimum levels of fuel efficiency.  
‘We are confident that when the complete Euro5 Relay range is available later this year it will offer very high standards of fuel efficiency and low emissions, which will make it amongst the cleanest and greenest in its class.’

The Relay 35 L3H2 HDi 180 six-speed manual Panel Van costs £25,590, the Relay 35 Heavy L3 HDi 180 six-speed manual Chassis Cab costs £21,740 and the Relay 35 Heavy L4 HDi 180 6-speed manual Chassis Cab costs £22,040. Prices are MRB, which are exclusive of VAT, delivery to dealer, number plates, first registration fee and Vehicle Excise Duty.

Residual value update_________________________________________

Used car values climb – but the brake goes on fleet prices 

AVERAGE used car values climbed in May as the market recovered from the disrupted trading patterns experienced in April, according to the latest analysis from BCA.  
The bulk of the recovery was felt in the dealer part-exchange sector, while fleet/lease values fell for the fourth consecutive month and there was also a decline recorded in the nearly-new sector. Sold volumes increased by over 9%, month on month and sale conversions also saw a modest recovery.

Values across the board improved to £5,790 in May from the £5,626 recorded in April - a £164 increase that was equivalent to 2.9% gain. It was the highest monthly average value recorded since February of this year. Year-on-year, May 2011 is £134 (2.3%) ahead of the same month in 2010 with sold volumes improving by a significant 9.2% compared to April.

The picture is a more optimistic one than that painted by BCA’s rival Manheim last week (Digest: June 8).

Performance against CAP ‘clean’ improved by around one and a half points to 94.5% - almost exactly the same as the figure recorded in May 2010, according to BCA.

BCA communications director Tony Gannon said: ‘Buyer confidence has notably improved following the very disruptive trading conditions experienced at the back end of April. May had the feel of a typical late spring/early summer marketplace, with some price pressure but lots of interest for the most desirable vehicles. Conversions have improved and supply and demand is reasonably well balanced.
‘What we are seeing is normal seasonal patterns for this time of year and we are not expecting any real growth in supply this side of the next registration plate change in September.

‘However, the continuing economic pressures on household budgets should not be ignored meaning it is not the most conducive set of conditions to contemplate buying a replacement or ‘new’ used car.’

Fleet values continued to fall for the fourth straight month, but that, said BCA, was largely a reflection of the market peaking early in January and slowly declining from that high point ever since. Values fell by £64 (less than 1%) to £7,349 in May, while CAP performance improved by a point to 94.27%. Sold volumes actually improved by a significant 21% compared to April, broadly returning to where they were in March.   Year-on-year values are behind by £79 - just over 1%.

Gannon added: ‘The fleet sector has a particular issue as there are still volumes of older, higher mileage and often poorly presented vehicles clogging the arteries. Many of these have been entered for sale a number of times - usually with over optimistic expectations - and are continuing to depreciate the longer they remain unsold. Cars that are re-offered for sale a number of times rarely attract higher bids in subsequent sales.’
Used car market ‘nervous’ as dealers refuse to pay top price

THE used car market is ‘nervous’ with a reluctance by dealers to pay top prices fuelled by recent sharp falls in the guides which have dropped by more than 6% in eight weeks, according to the latest monthly report from the Vehicle Remarketing Association (VRA).

However, the Association says the remarketing industry is reporting ‘reasonable demand’ although buyers are shunning very high mileage stock and particularly vehicles with excessive damage. 
Whatever their condition or specification, leasing and dealer VRA members are saying there has almost been a total switch off in demand for cars coming back from lease extensions in excess of 100,000 miles, unless they are deemed as good value. 
Whilst gas guzzlers are certainly feeling the pinch, small, fuel-efficient cars at the other end of the market are in strong demand, reflecting the consumers’ reaction to the UK’s austerity measures, says the organisation.

As a result, the VRA commented: ‘Dealers are now significantly more cautious about their levels of retail stock and the profile of used cars they are purchasing. 
‘They are also tending to keep a higher proportion of the slightly older, lower value part-exchanges for retail sale, particularly if the mileages are relatively low. These would traditionally have been disposed of straight away.’

The VRA says it believes that trend will continue for some time, as the effects of the weaker new car market translate into fewer good quality used cars being available.
Nearly new stock is likely to continue to be in short supply, says the VRA, despite some anticipated activity in the coming months with quantities of rental defleets beginning to enter the market. That is however, expected to be restricted to certain brands only.

Meanwhile, the 4x4 sector is currently a story of two halves - the smaller engine, fuel-efficient models are holding up quite well against downward revaluation in the price guides, whereas the values of their larger, higher carbon dioxide emitting counterparts are under big pressure as dealers report consumers struggling to reconcile the growing running costs in the form of increased fuel prices and tax disincentives.

On a more positive note, the VRA says that the used van market continues to hold up well, with strong prices in most main categories. 
A number of the larger fleets are finally replacing their ageing stock with new vans which, in turn, is releasing much needed quantities of used stock into the market. They are being snapped up by the small business and self employed sectors, who likewise have been holding off replacement, with many happy to buy three to five year old vans, in an effort to keep a lid on their operating costs.
The VRA concluded: ‘The used vehicle market in late May and early June appears to be settling down again after a pretty torrid patch in March and April, but most values have now been adjusted as prices have found their own ‘new level’. There is much more price sensitivity around in the wholesale market and sellers are being urged to be very pragmatic about anticipated values, particularly on those vehicles with excessive mileage and damage.’

LCV values bounce back but condition is critical factor

VALUES for light commercial vehicles have bounced back strongly in May following the disruption caused by the combination of increasing fuel costs, the late Easter, the Royal nuptials, and the hottest April on record, according to BCA.

Figures for May show that average values climbed to £4,218 after dipping to a 17-month low of £3,969 in April. Sold volumes also climbed - by 6.7% - but have a long way to go to fully recover from the 31% fall recorded between March and April. All three sectors - fleet and lease, dealer part-exchange and nearly-new - saw values improve during May.

Overall, values improved by 6.2% in May, although CAP performance actually decreased by one and half points to 96%. Year-on-year values remain behind by £248 compared to May last year - when the market was peaking in terms of value.

Sold volumes improved by nearly 10% in the fleet and lease LCV sector, with average values increasing by exactly £150 (3.3%) compared to April and halting a three-month decline from the January peak. Year-on-year values are adrift by £402 or 7.9% - with signs the differential is reducing. Fleet vans averaged 95.3% of CAP in May, a two point decline from April.

Duncan Ward BCA’s general manager - commercial vehicles, said: ‘Buyer confidence has notably improved following the very disruptive trading conditions experienced at the back end of April. May had the feel of a typical late spring/early summer marketplace, with some price pressure on poorly presented vans but lots of interest for the most desirable vehicles. Sales volumes and conversions have improved and supply and demand is reasonably well balanced.  

‘Condition remains the critical factor in price performance and looking after vehicles and delivering them to the marketplace in ‘cared for’ condition is central to ensuring good residual value performance. Quality stock will always deliver the best possible returns in the used LCV arena.

‘The mix within the fleet sector has improved as most of the vans from the business failures and liquidations in late 2010 have now washed through. However, it highlighted to sellers that vans in non-retail colours and a low specification need to be sensibly valued if they are to be remarketed successfully.’
Ward concluded: ‘Despite continuing wider economic concerns, small businesses continue to support the used LCV sector strongly, particularly in the budget end of the market. Interest on vehicles valued in the £1,000 to £2,000 price range remains exceptionally strong, but condition is still an important factor - a clean and tidy high mileage vehicle is arguably more saleable than a lower mileage, younger but poorly presented example. Late year product remains exceptionally rare and difficult to source and as a result examples are hugely coveted by professional and non-trade buyers alike.’
Minis provoke lively bidding at auction

BUYERS at the first Mini closed sale since 2008 were given a treat with the auction debut of the Cooper S ALL4 Countryman at Manheim Auctions, Bruntingthorpe. 
Lively bidding by the 42 buyers for vehicles representing the entire Mini range, including Mini One, Cooper, Clubman and Countryman, 45 of which were convertibles, resulted in the 151 cars sold achieving an overall average value of 111% CAP ‘clean’. 

Star performers on the day were a 2010 Cooper S ALL4 Countryman with 9,832 miles which achieved 134% CAP ‘clean’ on its auction debut, a 2010 Cooper 1.6 with 5,400 miles which achieved 131% CAP ‘clean’ and a 2010 One 1.6 convertible with 3,937 miles which achieved 124% CAP ‘clean’.

Politics and regulation_________________________________________

MPs urge Government to end ‘great petrol/diesel rip-off’

MPS called for an end to the ‘great petrol/diesel rip-off’ at a debate staged by FairFuelUK campaigners in Westminster Hall on Tuesday (June 14).

The FairFuelUK campaign is backed by the RAC, the two major road freight bodies, the Road Haulage Association and the Freight Transport Association and more than 155,000 members of the public have signed an online petition. 

The debate was called by Robert Halfon, Conservative MP for Harlow. He said: ‘The cost of petrol and diesel is the number one issue in my constituency of Harlow and across the UK. Motorists and businesses are genuinely suffering, and the high fuel price is an obstacle to bringing jobs back and getting our economy moving again. 
‘I have campaigned on this issue for many months, meeting with the Prime Minister and raising this frequently in the House of Commons. I welcome what the Government did in the recent Budget to cut fuel duty and to avoid Gordon Brown's planned tax hike. 
‘However, we still urgently need transparency. The oil price is falling internationally, but hard-pressed British motorists, businesses and road freight companies are still paying inflated prices at the pump. 

‘That’s why I have written to all the major energy companies, to ask if they will lower their prices across the country.’

Speaking after the debate Halfon said: ‘I made the case in the strongest possible terms that there should be no more rises in fuel duty during the rest of this Parliament. As well as no more rises in fuel duty, I am urging the Government to set up a commission into why fuel prices at the pump are still far too high, even though oil has fallen on the international markets and to examine alternatives to rising fuel duty.’

Halfon also announced the formation of an All Party Working Group on FairFuelUK.

AA calls for no change in MoT frequency

THE AA has called on the Government not to change current MoT rules after it conducted a poll that revealed two-thirds of drivers thought a rumoured move to a first test at four years then every other year would increase the number of unsafe vehicles on UK roads. 

AA president Edmund King has written to the Road Safety Minister Mike Penning saying that ‘whilst we support the Government’s efforts to cut red tape we cannot support measures that two-thirds of drivers think would make our roads less safe’. 

Additionally, the majority of comments on the Government’s recently launched Red Tape website support the status quo when it comes to MoT frequency - an annual test at three years old.

The AA survey revealed that 94% of people thought the MOT test was very (71%) or quite (23%) important to road safety in the UK. 

As a result, 62% thought there would be more hazardous vehicles on the road if they were MoT tested every other year rather than every year and 41% said that delaying a vehicle’s first MoT test to the fourth year would lead to more defective cars on the road. 

Significantly, the Government’s desire to save drivers money, by changing the test frequency, appeals to only 4% of AA members who said they could avoid some annual services and 13% who thought the change would save them money. 

Current MoT test failure rates reflect the impact of recession and are now back at around the level seen in the downturn of the early 1990s. 

Between 1992 and 1994, the failure rate hit 38% while last year it reached 41%. In between, the rate fell as low as 29% between 2003 and 2005, even with the tightening of the emissions test. 

Reliance on the MoT test as a yearly safety check is best illustrated by the 17.6% of failures related to lighting and signalling, the vast majority of which could be fixed by the owner soon after a bulb blows. 

King said: ‘All too often you spot cars driving with a headlight, tail light or brake light out. The only time many of these drivers do anything about it is when the car goes for an MoT test or if traffic police pull them over.

‘The Government’s idea to extend the MoT test intervals may be portrayed as an olive branch to drivers by reducing the burden on them, but the AA and three-fifths of our members believe it is a false saving which could lead to more expensive repairs later, and that’s before the safety argument. 

‘The Government should abandon plans for this consultation as TRL research shows than more crashes will result from less frequent MoTs too.’ 

Mitsubishi backs call for Government to suspend VAT on EVs

MITSUBISHI Motors is backing the call from motoring journalist Quentin Willson and the RAC for the Government to suspend VAT on all pure electric vehicles (EVs). 
Removing VAT on pure EVs would bridge the gap between the cost of an EV and that of a conventional vehicle - helping to stimulate consumer demand, encouraging investment and assisting further development of the green automotive industry, says Mitsubishi.

Willson and the RAC made the joint appeal last week (Digest: June 9) with the former saying: ‘While the Government gives £5,000 grants for EVs, they’re still too expensive for mass market. Clawing back thousands of pounds of that grant in VAT isn’t helping. We need to create demand among consumers and investor confidence. The UK must lead the world in green car technology before the Chinese beat us to it.’

The Mitsubishi i-MiEV, first launched in Japan in July 2009, was the first pure EV in regular series production from a major manufacturer available to world markets and it aims to become a world leader in the reduction of emissions on a global scale. 
Lance Bradley, managing director of Mitsubishi Motors in the UK, said: ‘We have applauded the Government on the introduction of the £5,000 plug-in car grant (P-ICG), but we also believe that more can be done. Making pure EVs VAT exempt, even if only for a limited time to help establish an early market, would give this motoring revolution the extra boost that it needs.’

Bradley has also suggested some additional government-led incentives, such as free use of bus lanes and free parking for pure EVs in all London boroughs and other large UK conurbations.   

Since the Government launched its £5,000 grant scheme earlier this year only around 600 EVs have been bought with the vast majority of the £43 cash pot untapped.
Cameron backs motor manufacturers at London summit

A MOTOR manufacturers ‘summit meeting’ has been held with Prime Minister David Cameron at which leaders of the European automobile industry stressed the importance of a strong manufacturing base underpinning innovation and economic growth in the UK and in Europe.


The board of directors of ACEA, the industry’s European trade association, also underlined the need for fair play in the global strive for competitiveness at meetings with Cameron and Business Secretary Vince Cable. 

’We acknowledge the positive approach taken by the UK Government towards automotive innovation,’ said Dieter Zetsche, president of ACEA and head of Daimler AG. ‘It is first and foremost the responsibility of the automobile manufacturers to ensure competitiveness, and we pursue that goal head-on. But some issues are beyond our reach, whereas governments do play an important role.’

The main issues on the agenda of the talks included the need for: 

· Fair free trade with major economies such as India and Japan
· Government support for the swift introduction of breakthrough technologies

· Less bureaucracy through lean regulations.

All three issues, says ACEA, are key in obtaining a level playing field worldwide. 

The automobile industry is booking record sales on a global scale, mainly driven by growth in the BRIC countries. However, in Europe the situation remains tight. 

But, despite the continuing economic uncertainties, technological progress remains the stronghold of the European automobile industry, with investments of over €30 billion in research and development annually. 

Zetsche said: ‘Our industry must and will further ensure that our products are world class. What we ask from governments is to ensure that the game is fair. It is our collective responsibility to make sure that Europe prospers for a long time to come.’

The meetings took place in the week that BMW announced an additional £500 million investment in its UK production network over the next three years and Nissan confirmed a £192m investment with news that workers in Britain would design, engineer and build the next version of the Qashqai. 
The Department for Business said that the meeting with ACEA - coupled with the organisation’s decision to hold its annual meeting in London - was a clear indication of the real strength of the UK’s automotive sector and that the Government’s focus on growth, manufacturing and skills had gained international recognition

Cable and Chancellor of the Exchequer George Osborne also launched the next stage of the Government's Growth Review setting out the new sectors and themes which could make a substantial contribution to the economy and have the potential to drive growth in other areas.

Cameron said: ‘I’m delighted that so many automobile manufacturers are actually bringing production and supply chain back to the UK.

‘We want to do everything we can to encourage that by reducing our rates of corporate tax and setting up the Regional Growth Fund, which is assisting a number of automotive companies.

‘We are putting money into advanced manufacturing technology and innovation centres and expanding the number of apprenticeships. We really want to see the automotive industry flourish and we are determined to do the things to help it succeed.’

Brake appalled by ‘red tape challenge’ to cut road safety laws

ROAD safety charity Brake says that it is appalled that the Government’s recently launched ‘red tape challenge’, which asks the public to suggest which transport regulations should be scrapped includes life-saving safety laws.

Road safety regulations cited on the official website - www.redtapechallenge.cabinetoffice.gov.uk - include the wearing of seatbelts for adults and children, speed limits on motorways and rural roads, and mandatory helmets for young horse riders.

The website states that ‘once the consultation closes ministers will have three months to work out which regulations they want to keep and why’. But, says Brake, the default presumption will be that burdensome regulations will go. If Ministers want to keep them, they have to make a very good case for them to stay, it claims.

Brake says that it is extremely concerned by the blasé approach the Government is taking to removing hard-fought for life-saving regulation. 
It says that thousands of people owe their lives to the regulations, particularly those relating to seat belts and speed limits.

Julie Townsend, campaigns director for Brake, said: ‘As a charity that supports people suffering unimaginable heartbreak that results from a road death or serious injury, we are appalled by the message that this sends out. 
‘The suggestion that life-preserving road safety regulation is merely ‘red-tape’ belittles the importance of saving lives on our roads, and is an insult to the bereaved and injured victims whose lives are turned upside down by these preventable tragedies. It is akin to questioning child protection law, or any laws that prohibit violent, life-threatening behaviour. 

‘It is telling that many of the comments appearing on the Government’s site are calling for more regulation to protect vulnerable road users in particular. We should be focusing our energies on how we can best develop road safety regulation to stop the daily carnage, which very commonly affects the young, and which is a very significant social and economic burden.’ 

EC to review vehicle manufacturers’ security information

THE European Commission plans to review the way motor manufacturers make vehicle security information available to independent garages.
The Independent Garage Association (IGA) has met with Maria Rehbinder, head of unit, from the European Commission, CECRA (European Council for Motor Trades and Repairs) and BOVAG (Independent Dutch Trade Body) 
Meeting discussions focused on a detailed report on the problems independent garages are currently experiencing when trying to access security information from vehicle manufacturers. Car manufacturers have an obligation to provide technical service bulletins, recall information, online diagnosis and software updates for new cars.

However, Stuart James, IGA director, said: ‘This report highlights that access to this information is still proving difficult to obtain. This information is the life blood for independent garages to be able to repair cars in the future. We need to act now to ensure independent garages across the country can continue doing the work they have always done.’

The report made clear that vehicle manufacturers were not yet complying with European Commission requirements in a variety of areas. Two areas of particular concern were interpretation of fault codes and retrieval of part numbers. 

James said: ‘At the meeting, the Commission confirmed that it will be conducting a review of the effectiveness of the regulation in 2012. We welcome the opportunity to meet with vehicle manufacturers and find a solution that benefits all parties.’
Dealer news__________________________________________________

New online tool makes ex-fleet used vehicle buying easier for dealers

A NEW online tool from epyx is designed to make ex-fleet used car and van buying easier for larger dealer groups.

Introduced as an element of the company’s 1link Disposal Network e-commerce platform, Group Buyer allows a complete online buying infrastructure to be set up tailored to the dealer group. 

At an individual franchise or site level within the group, buyers can bid for or buy vehicles that are for sale on the platform - but the transaction is only completed when approved online by a central buyer with overall responsibility for used cars within the group.

Ken Trinder, head of business development at epyx, said: ‘Dealers are increasingly sourcing ex-fleet used car and van stock online because it allows them to set up active searches for exactly the kind of vehicles they want plus it is a much more efficient use of their time than driving all over the country in search of stock.

‘Group Buyer builds on these advantages by providing a structure that dealer groups can use for their online buying that brings additional flexibility and control. We are already receiving a lot of interest in the product from some of our largest dealer buyers.’
epyx says that the number of transactions through 1link Disposal Network has been growing rapidly through 2011.

Trinder said: ‘Twice as many vehicles were sold through the platform in April than in January, which is an indication of the speed with which dealer groups are recognising the advantages of buying online.’
General motor industry news___________________________________
Industry leaders receive awards in Queen’s Birthday Honours

THE chairmen of Britain’s two biggest motor manufacturers were each awarded the CBE in the Queen’s Birthday Honours.

Joe Greenwell, chairman of Ford of Britain, and Bill Parfitt, chairman and chief executive officer of General Motors UK, each received their awards for services to the automotive industry.

Additionally, Peter Harvey, chairman of the Motor Schools Association of Great Britain received an MBE for services to road safety and driver training. He runs Harvey School of Motoring based in Foxbar and covering the Paisley area.

Humber toll charges to rise 11%

TOLLS on the Humber Bridge are to increase by 11% it has been announced, although no date for the increase has been given.

The Humber Bridge Board applied to the Department for Transport for the increase and it has now been approved by ministers.

It means that car drivers will pay £3 to cross the bridge (up from £2.70) and drivers of vehicles between 3.5 and 7.5 tonnes will pay £5.40 (up from £4.90).

5% of drivers fail to belt-up

ONE in 20 drivers at junctions could have been thrown forward or through the windscreen if they had to make an emergency stop, the AA’s army of volunteer Streetwatchers has found in what is claimed to be the biggest-ever street survey of driver behaviour carried out in the UK.
Observing junctions and roundabouts across the country, AA Streetwatchers logged 40,000 vehicles and found 4.92% of drivers - mainly van and taxi drivers - not to be wearing seatbelts.  
If drivers had smashed into the back of the car in front, it may not have been entirely their fault as nearly one in 25 (3.6%) of cars had broken brake lights.

However, 9.57% were judged to be going too fast while negotiating the junctions and would have made a collision even worse.

The use of hand-held phones while driving was better than most AA members expected. A complementary AA/Populus poll, responded to by 11,548  members, found that 83% expected to see 5% of drivers using a hand-held phone, while AA Streetwatchers observed only 0.23% to be doing so at the junctions.

AA president Edmund King said: ‘AA Streetwatch observations show that 5% of drivers are still not wearing seatbelts despite this contributing to 30% of road deaths. Many of those un-belted were taxi and van drivers who should be aware that they are potentially more at risk due to their higher mileage. It is of great concern that 5% of drivers are still haven’t got the ‘clunck click every trip’ message.’
People on the move____________________________________________

Elliott to head Volkswagen Group in Ireland

SIMON Elliott, currently director of Volkswagen Commercial Vehicles in the UK, is to take up the position of managing director of Volkswagen Group Ireland in August. He succeeds Paul Willis, who moves to a senior role within the Volkswagen Group in China.

Elliott moves to Ireland having been director of Volkswagen Commercial Vehicles in the UK for the past three years.

Robin Woolcock, managing director of Volkswagen Group UK, will take leadership responsibility for Volkswagen Commercial Vehicles in the UK until a new director is appointed.
New centre managers at two Manheim Auctions sites

TWO new centre managers have been appointed by Manheim Auctions this week - Nigel Paling at Leeds, following Mark Taylor’s appointment to Manheim Auctions, Colchester, and Nick Garbutt at Saltash following the recent retirement of Derek Bolt.
Paling will be responsible for all vehicle auction activity on the Leeds site including cars, vans, trucks and plant. He has 17 years experience in used vehicle remarketing and vehicle logistics and was appointed general manager, operations at Leeds in May 2008. 
Garbutt joined Manheim Actions, Bristol in February 2006 as operations manager, becoming assistant auction centre manager in August of that year and has since also undertaken several projects at Manheim Auction centres at Colchester, Gloucester, Leeds and Wimbledon.

Before joining Manheim Garbutt worked for an automotive company in Prague selling 55,000 cars per year. Prior to that he worked for a company making parts for Aston Martin, Ford, Jaguar, Land Rover and the Ministry of Defence, and also at Royal Portbury Dock importing and exporting cars.
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GE Capital ‘close to deal’ to buy Lombard





Businesses failing to manage fleet environmental impact





Small fleets lag behind in implementing best practice 





Industry leaders receive awards in Queen’s Birthday Honours





Mitsubishi backs call to suspend VAT on EVs





MPs urge Government to end ‘great petrol/diesel rip-off’





VW and Chinese in frame to buy Opel/Vauxhall?





Used car values climb - but the brake goes on fleet prices





The Editor’s View











CONSOLIDATION has long been expected in both the vehicle leasing and rental sectors. Now, it appears that mergers and acquisitions could be starting to kick-off. The United States-based Avis Budget Group is to buy back its Avis Europe cousin for an agreed £635 million. Meanwhile, further consolidation could continue among the major rental companies with Avis Budget and rival Hertz continuing to battle over the acquisition of Dollar Thrifty. In the leasing sector rumours suggest that GE Capital could buy Lombard Vehicle Management. Although far from being a ‘done deal’ - and an insider warned the Digest ‘not to push the story too strongly’ - another insider hinted that the conglomerate was sitting on a cash pile and wanted to expand its vehicle leasing interests. A number of other UK leasing companies are also rumoured to have ‘for sale’ signs dangling outside them so could 2011 be the year for the long anticipated shake-up in the segment to happen? As always it will depend if the price is right but it could also be a further sign of economic recovery.
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