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Electric vehicle demand falls flat with company car drivers 

MORE than six out of 10 company drivers would not change their traditionally fuelled vehicle for electric power, according to a new survey.

Vehicle leasing and fleet management company ALD Automotive surveyed 1,000 business drivers and less than a third (32%) said that they would consider changing to an electric vehicle. 
Of those that were positive about the new technology reduced carbon dioxide emissions were cited as being the major factor (73%), with the perceived lower running costs being seen as the other key factor (69%). Only 6% would switch to an electric vehicle immediately.
Even with UK fuel price at record levels, the survey highlighted that manufacturers and the Government still have some way to go in overcoming business drivers’ scepticism associated with running an electric vehicle. 
This is despite fleets buying 59% of all electric vehicles sold in 2011 and 93% of those sold so far this year, according to the Society of Motor Manufacturers and Traders.

Recent changes to the benefit-in-kind (BIK) rate could also have a negative effect on the uptake of electric vehicles among business drivers. 
At present, business drivers running electric vehicles do not pay any BIK tax, while low-emission hybrids like the Vauxhall Ampera sit in the 5% company car tax bracket. 
However, the Government has decided to make business users pay company car tax on low-emission vehicles from 2015/16; both types of vehicle will fall into the 13% band.

The survey also revealed: 

· 60% of those drivers who do not want to change to an electric vehicle claim the lack of suitable models on offer today as being the key factor 
· 35% of drivers would not change because they are not convinced about overall reduction in life-cycle emissions
· 28% of drivers that would change stated a reduction in noise pollution as a key factor
· 78% of drivers raised concerns about range as a reason not to switch 
· 77% of drivers regard a lack of charging points as a significant reason not to change to electric vehicles.

Commenting on the survey results, Keith Allen, managing director of ALD Automotive UK, said: ‘The survey results highlight that whilst some business drivers may consider changing to an electric vehicle in the future, lack of charging points and battery range still need to be addressed by the Government and manufacturers in order to convince business drivers to make that all important switch.’
Thousands of illegal company drivers are on the roads

THERE are 24,000 people driving illegally for companies in Britain today, according to the Licence Bureau, which checks the validity of thousands of driving licences weekly

During 2011 the Licence Bureau found that on average one in every 300 licences were invalid.

The Licence Bureau, which verifies driving licences on behalf of businesses, discovered that of the non-compliant drivers that they checked 43% were driving on a provisional licence, 31% were on a revoked licence and 9% were disqualified.
In addition, a freedom of information request submitted by the Licence Bureau to the DVLA also revealed that there were a total of 652,380 drivers in the UK with either disqualified or revoked licences. The figure represents nearly 2% of the driver records held at DVLA.
Malcolm Maycock, chief executive of Licence Bureau, said: ‘Driving is the most dangerous activity that most employees undertake as part of their working day.

‘Time and time again we see drivers that have made false statements to their employers about their licences. When you consider the number of hours and number of miles a person does when driving for business you can understand why we say that the ‘road risk’ is magnified by five-fold.

‘We want all companies based in the UK to help play a part in making the nation’s roads a safer place by checking the validity of their drivers’ documents. In the long run they will be protecting their business interest as well as protecting the safety of others.’
Scrap metal thieves target company vehicles

NATIONAL insurance broker Bluefin is warning businesses to take precautions as the theft of catalytic converters from fleet vehicles increases.
According to latest figures the practice, which involves removing the converter from the exhaust pipe to sell onto scrap metal dealers, has doubled from 1,100 incidents to 2,300 over a five-month period as the value of platinum, palladium and rhodium from which the converters are made increases.
Bluefin says that not only can the cost of replacing the catalytic converter be high, but the damage caused to the vehicle can also be extensive. 
Businesses with fleets of vehicles are particularly vulnerable because thieves can hit multiple vehicles in a single location, adding up to thousands of pounds worth of damage.
A spokesman said: ‘Prices for scrap metal have been on a general upward path since late 2008 which, along with the global economic recession, has revived criminal interest. It may only take a few seconds for the thief to remove the converter but it can cause major disruptions to a business if several vehicles are targeted, costing a small fortune to repair and halting operations for several days.’

Vehicles that sit higher from the ground such as trucks, pickups and SUVs are particularly vulnerable to catalytic converter theft because thieves can slide underneath without having to jack up the vehicle.

‘Corporate fleets should take precautions to protect their vehicles such as storing them in a locked building or yard where possible. Installing security lighting and cameras will also act as a deterrent to thieves,’ said the spokesman.

Bluefin also suggests engraving the vehicles’ licence plate number onto the converter to make it traceable which may also make thieves think twice about taking the part and helps police investigations.

ACFO turns the spotlight on efficiency at 2012 conference and AGM

KEY issues confronting fleets will be under the spotlight at ACFO’s annual Conference and AGM which will have a theme of ‘efficiency’. 

Efficient drivers, efficient training, efficient fleet management policies and efficient technology and how they apply to all aspects of vehicle fleet operation and business mobility will be among the issues addressed by specialist speakers at the Conference.

Taking place on Wednesday, May 23, 2012, this year’s annual Conference and AGM is being sponsored by Mercedes-Benz UK Ltd and is taking place at Mercedes-Benz World, Brooklands, Weybridge. The event starts at 09.45am, with registration and light refreshments available from 09:00am.

The Conference will kick-off with Sgt Gareth Morgan, supervisor of South Wales Police Driver Training tackling the issue of ‘efficient drivers’ through training and psychometric testing and will continue with David Nicholas, fleet consultant at the Energy Savings Trust, explaining how ‘efficient driving’ delivers the twin benefits of cost savings and improved safety.

Nik Butcher, global rewards manager of RS Components, the world’s largest distributor of electronics and maintenance products, will focus on ‘efficient policies’ and notably highlighting how HR issues impact on fleet management.

Finally, the Conference will hear how ‘efficient technology’ can boost fleet operations from Paul Bandell, general manager Ingenium Dynamics, an integrated incident management and driver behaviour analysis system that has been brought to the market by FMG Support.

Additionally, there promises to be a major announcement by Nick Andrews, head of fleet sales at Mercedes-Benz UK, who will also highlight the marque’s model range and future plans.

ACFO has a six-strong board of directors and there are two vacant positions arising from the resignation last year of Stewart Whyte and the retirement by rotation of John Pryor, group fleet and travel manager, Arcadia and Bhs Group and an ACFO director since 2006. Mr Pryor is offering himself for re-election. Also contesting the election are Caroline Gallagher, director corporate sales, Thrifty Car and Van Rental; and Caroline Sandall, fleet manager, Barclays Bank. The result of the ballot will be announced at the AGM.

There are some opportunities for non-member fleet decision-makers interested in ACFO’s work to attend as guests, by contacting the Membership Secretariat Office (in Petersfield) on 01730 260162/info@acfo.org.

Small businesses reap cash savings from Tracker telematics

BRISTOL-based Create Signs has invested in Tracker’s telematics solutions to drive down fleet and fuel costs, as well as meet its duty of care obligations.  
Specialising in the production and installation of interior and exterior signs for industries including construction, retail and local authorities, Create Signs operates a fleet of five vehicles.

The company introduced telematics to help provide a comprehensive and time-efficient service to its nationwide customer base. The company also wanted to better manage driver hours for overtime and ensure it was adhering to health and safety regulations whilst its employees were on the road.
   

Since the installation of Tracker units in its vehicles the company has already seen a 15% increase in fuel savings, improved efficiency of its fleet by up to 10% and a reduction in insurance premiums by around 4%. In addition, the overall management of staff time has been improved by 10%.
Andy Fogg, partner at Create Signs, said: ‘We are working in a tough economic climate and every penny counts for a business like ours that runs a small fleet. The investment in Tracker units has certainly paid off. Not only have we seen cost savings, but we are fully informed of where our staff are at any given time, plus we can make sure we are managing their time as efficiently as possible.’

   

Stephen Doran, managing director of Tracker, said: ‘Create Signs demonstrates just how small business can financially benefit from investing in telematics solutions. At a time when making cost savings for a business is crucial, employing a telematics solution can be a very viable option, irrespective of the size of fleet to be monitored.’

Alphabet launches smart phone app for company car drivers

 

ALPHABET has launched a new smart phone app, AlphaGuide, that provides drivers with all the information they need about their company vehicle at their fingertips.

 

The app gives information on processes, maintenance and advice on what to do in an emergency as well as addressing common questions from drivers, like what they need to do before taking their vehicle abroad.
 

‘We created AlphaGuide to give drivers access to everything they need to know about their Alphabet vehicle at the touch of a button. As a result, our customers’ fleet teams should spend less time fielding routine queries,’ said Paul Hollick, sales and marketing director at the multi-marque leasing and fleet management company.

 

AlphaGuide also offers drivers tips and advice on ordering, maintaining and returning their vehicle including how they should book their car in for servicing, windscreen repairers and information on AlphaRent short term hire. Drivers can use the app to locate authorised tyre outlets and if they have a GPS-enabled phone, they can find the nearest tyre centre to their location.  

 

If a driver is involved in an accident or breakdown, the app gives tips on what they should to stay safe. The driver can also use the app to create an accident report with details of witnesses, the location and third parties.  The accident report also prompts the driver to take pictures of the scene.

 

Other features of AlphaGuide include click-to-call buttons for the Alphabet driver service centre and emergency services and a ‘my vehicle’ module where users can keep important information such as insurance details. 

 

iPhone users can install AlphaGuide from the App Store. Owners of all other smart phones can access its functions at www.alphaguide.co.uk.

GreenRoad launches fleet’s first driver performance mobile app
DRIVER performance and safety management company GreenRoad has launched what it claims is the fleet industry’s first mobile app designed and optimised to give drivers anytime, anywhere access to key performance data.
The GreenRoad Central mobile app for drivers runs on Apple iOS devices (iPhone, iPad, iPod Touch) and Android mobile and tablet devices. It is available now to download from app stores.
Drivers can use their smartphone to access their safety score, idling rate, team rank, trip details from the past seven days, and GreenRoad ‘quick driving tips’. The insights, says GreenRoad, enable drivers to self-correct and improve their driving, saving money through better fuel efficiency, crash reduction and eco-friendly driving.

 
GreenRoad plans to deliver a mobile app optimised for fleet managers later this year. It will deliver fleet data and insights for on-the-go fleet operators who need access to fleet driver performance data anytime, anywhere. 

IFS leads the way with security certification

INCHCAPE Fleet Solutions, which has more than 46,000 vehicles on its books, claims to be the first UK fleet management company to attain the ISO/IEC 27001 security certification. 

ISO/IEC 27001 is the internationally recognised specification that supports businesses and organisations throughout the world to develop a ‘best-in-class’ Information Security Management System (ISMS).
The certification verifies that Inchcape Fleet Solutions’ infrastructure and practices meet the International Organisation of Standardisation’s stringent criteria for security capabilities and endorses its commitment to deliver managed and monitored security solutions based on the highest International standards. 

Gary Woodcock, finance and business intelligence director at Inchcape Fleet Solutions, said: ‘IFS has developed a robust Information Security Management System to ensure total confidence to our clients that their data is in safe hands. We are the only Government-approved fleet management company for customers with enhanced security requirements. 
‘It is imperative to us and vital to our customers that we have independent verification that our processes are ‘best-in -class’ and so we chose to become certified against the ISO/IEC 27001 framework.
‘All of our clients and Government customers in particular will welcome this certification as it saves them time and effort in auditing us. Focus can then be placed on core activities and other fleet related strategies.
‘Being the first UK Fleet Management company to attain this standard demonstrates the innovative nature of Inchcape Fleet Solutions in constantly striving to offer outstanding customer service and staying ‘always ahead’ of our competitors.’

ATS Euromaster’s rapid response key to blue-light fleet deal

AN independent ambulance fleet, responsible for providing emergency medical support to high-profile UK sporting events, has put ATS Euromaster to the test by appointing the fast-fit organisation to manage its tyres.

Slough-based MediForce operates a 30-strong fleet of Mercedes-Benz Sprinter and Renault Master ambulances, alongside Land Rover Freelander and Volvo XC70 rapid response vehicles.

Some of its biggest clients include racecourses such as Cheltenham, Epsom Downs, Huntingdon, Kempton Park and Sandown Park, where the British Horseracing Authority requires that ambulances are present during all race meetings.  
The critical nature of the service means MediForce risk financial penalties if vehicles suffer downtime on-site making swift response to any tyre failures essential.

In addition to its sporting contracts, MediForce also support the NHS in a frontline role, helping NHS Ambulance Trusts meet 999 response targets during peak periods.

David Hibbert, operations director at MediForce, said: ‘Punctures are part of life for any fleet, but in our line of business these delays can have serious consequences.

‘We don’t operate under standard parameters; we’re on-duty 24/7 and need a service provider to match. Knowing ATS Euromaster’s rapid response team is just a phone call away - no matter what time it is or where we are - was a major factor in this agreement.’
MediForce took the decision to appoint ATS Euromaster after its fleet management records identified the time taken to source and replace damaged tyres as the principal cause of vehicle downtime - particularly when ambulances were operating further afield or outside of normal business hours.

Under the new arrangement, MediForce’s vehicles now benefit from the same tyre policy as many of the largest public sector ambulance fleets in the UK. This sees a mixture of premium brand Michelin, Pirelli and Continental tyres fitted by ATS Euromaster, replacing a previous agreement with a local tyre dealer.

ATS Euromaster will also undertake proactive tyre maintenance, including regular tyre safety inspections and wheel alignment checks to ensure that the fleet’s tyres are always in excellent condition.

Tracker launches battery-powered fleet monitoring

TRACKER, which provides tracking solutions to vehicle fleets, has expanded its asset protection product portfolio with the launch of Battery Powered Tracker Fleet. 
The new service offers fleet monitoring and locating for non-powered assets, including port-a-cabins, containers, trailers and powered vehicles where connection is not practical or not possible.
Battery Powered Tracker Fleet is a self-powered tracking device that offers similar reporting and functionality to Tracker Fleet but is designed specifically to provide a solution for non-powered assets or for managing short-term contracts such as replacement vehicles. Tracker says the battery lasts up to two-and-a-half years between charge cycles.

Ogilvie helps to boost Active Stirling with vehicle partnership

A NEW partnership between two of Stirling’s leading organisations is set to boost sports coaching and provision in the area over the next five years.

Active Stirling and the Ogilvie Group have announced a five-year agreement to help Active Stirling’s sports, schools and coaching teams get on the road and into schools and communities across the Stirling area.

Ogilvie will lease a fleet of vehicles - seven vans and a car - to Active Stirling to help the Sports Development, Active Schools and Coaching teams travel as they deliver services to 41 Primary and seven Secondary schools across the area. 

As part of the agreement, Ogilvie Group - winner of the 2012 ‘Customer Service Award’ from leading trade publication Fleet News - will provide, service and maintain the Active Stirling company fleet, in the knowledge that the vehicles will make a direct contribution to Stirling communities, helping more people get more active more often.

Andrew Bain, chief executive at Active Stirling added: ‘The introduction of a new company fleet will help us achieve our long-term business goals across the Stirling Council area as well as our vision to be a national leader in sport and physical activity including the delivery of high quality opportunities to the Stirling communities.’
Photo caption: A new partnership takes to the road: Andrew Bain, chief executive, Active Stirling, is flanked by Drew Fowler, area manager, Ogilvie Fleet, and Jill Stephen, Customer Services Director, Ogilvie Fleet.

Hertz On Demand and IBM lead on EV smart charging
RENTAL giant Hertz and IBM are piloting a programme in Germany to advance electric vehicle (EV) mobility and user adoption through intelligent recharging solutions.

In a special agreement, Hertz On Demand, Hertz Corporation’s global car sharing club, in Germany will supply electric vehicles to the car share fleet used by IBM employees to drive between Stuttgart Airport and the company’s campus in Ehningen, about 30 km away.
Initially the electric cars provided by Hertz will be charged using decentralised generation of electricity on the IBM campus. 

The companies are using the programme as a field test to gauge acceptance and practicability of the electric vehicle and the intelligent recharging infrastructure usage. 
Upon success of the pilot programme, they intend to add further electric vehicles to the Ehningen campus, as well as to extend the project to other IBM sites.
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New BMW 3 Series Touring set for September arrival

THE new BMW 3 Series Touring will go on UK sale in September, initially with a three-strong engine range and with a load capacity that is class-leading.
The initial will consist of a 245 bhp engine powering the 328i and returning 41.5 mpg on the combined cycle and emissions of 159 g/km. On-the-road prices will start from £30,400. The 184 bhp 320d will return 60.1 mpg with emissions of 124 g/km and will be available from £29,380 and the 258 bhp 330d will return 55.4 mpg with emissions of 135 g/km and cost from £34,700. The 320d is likely to be the biggest selling model.

Later in the year the new 3 Series Touring range will be expand with a 320i petrol engine producing 184 bhp and 270 Nm torque, plus a further pair of 2.0 litre diesel engines - the 318d and 316d. The former will produce 143 bhp and 320 Nm of torque, while the latter will have 116 bhp and 260 Nm of torque. Fuel consumption and emissions data will follow in due course.

The 328i and 320d models come as standard with a six-speed manual gearbox, which in the case of the 320d has dry sump lubrication. The new eight-speed automatic gearbox - standard on the 330d - is up to 15% more efficient than the old six-speed automatic gearbox from the previous generation model. 
From the tip of the nose to the B-pillar, the 3 Series Touring is exactly the same as its Saloon brethren. The new car is 97mm longer overall and 50mm longer in the wheelbase than before.

The interior design of the new 3 Series Touring is identical to that of the recently introduced 3 Series saloon. 
The new rear luggage area is 35 litres greater in capacity than the previous generation model, at 495 litres. 

As standard equipment the new 3 Series Touring receives an electrically powered boot, controlled either via the key fob, a switch on the A-pillar or a button on the boot itself. In addition, customers can enjoy further convenience with the Smart Opener feature offered as part of the Comfort Access option. When specified, the boot can be opened with the motion of a strategically placed foot beneath the rear bumper.

The new BMW 3 Series Touring has a split rear boot opening with the upper glass area able to open independently of the overall unit. This is unlocked electrically via a button located on the rear wiper arm, and then opened manually. It is particularly convenient when loading in small items, perhaps where space behind the vehicle is limited.

Trim levels start with the ES and continue with model line options featuring the new Sport, Modern and Luxury, and topped by the M Sport variants.
Vauxhall set for trio of new engine ranges in 12 months

VAUXHALL is to replace the core of its petrol and diesel line-up in the next 12 months with three all-new engine families that the manufacturer says will lead the industry in relation to carbon dioxide emissions, economy, torque and refinement.

Leading the charge will be a new 1.6 litre turbo petrol engine with direct injection and Start/Stop technology that will cut emissions by 13%, compared with its predecessor. 
The four-cylinder SIDI (spark ignition direct injection) ECOTEC engine will be available in various outputs and across several car lines.

Engineers achieved maximum torque of 300 Nm from 1,700 rpm, resulting in a class-leading specific output of 187.5 Nm per litre. Peak power also increased to 200 PS at 4,700 rpm - up 20PS versus the existing 1.6T.

‘The quality, reliability and driveability of our cars is improving at an unprecedented rate,’ said Duncan Aldred, chairman and managing director of Vauxhall Motors. ‘Replacing core engine ranges with high-output, high efficiency units will enhance our cars’ appeal still further and reinforce our commitment to producing first-class products.’

Vauxhall’s first spark ignition direct injection engine, the 155 PS 2.2 litre ECOTEC, was first seen in the 2003 Signum and Vectra models, followed by the Zafira. Today, the Insignia 2.0 litre turbo continues the direct injection theme, and is currently available with 220 PS and up to 250 PS in some European markets.
This summer, the new Astra VXR will adopt a tuned version of the same engine, with a bespoke cylinder head and turbocharger, that produces 280 PS, yet produces emissions of 189 g/km.

Motorsport technology introduced in new Vauxhall Astra VXR

VAUXHALL’S new Astra VXR will incorporate motorsport know-how in its transmission and deliver a class-leading 400 Nm of torque, giving it a 0-60 mph time of 5.9 seconds when it arrives in the UK in July.

The VXR’s turbocharged, 2.0 litre direct-injection engine harks from the Insignia family, but while its aluminium block is similar, the VXR has a unique aluminium cylinder head and new turbocharger to liberate 280 PS and over 200 Nm per litre of torque - the highest specific output in its class.

And with a mechanical limited slip differential delivering drive to the front wheels, bespoke Brembo brakes, and dampers developed by performance manufacturer, ZF Sachs, the Astra VXR is claimed to raise the bar for in-class dynamics.

Top speed is 155 mph, but standard Start/Stop technology has reduced fuel consumption by 14% compared with the previous model to a combined 34.9 mpg, and reduced emissions to 189 g/km.

Chevrolet to add small SUV to line-up

THE Chevrolet Trax, an all-new small sport utility vehicle, will join the Chevrolet line-up and make its debut at the Paris Motor Show in September.
Trax will be the marque’s entry into the growing small SUV segment. It will accommodate five passengers and will enter dealerships in 2013, following the introduction of the all-new Chevrolet Malibu and the Cruze station wagon in 2012.
Volkswagen introduces standard DAB radio across range

VOLKSWAGEN is tuning in to customer demand and fitting DAB radios as standard on all models from the Polo to the Phaeton, giving buyers not only a wider choice of radio stations but also a higher quality of sound.
The change means all 2013 model year Volkswagens will be ready for the UK’s switch to digital radio.  
Digital radio not only offers listeners clear, crackle-free sound, but it also gives them a bigger choice of radio stations than is available through conventional FM or AM broadcasts alone.  
All of Volkswagen’s audio systems will still be able to pick up conventional FM or AM analogue radio signals, as well as play audio CDs (including MP3 files), while every model in the Volkswagen range comes with an aux-in socket, to allow the connection of external audio devices such as an iPod or MP3 player.

2013 model year vehicles can now be ordered from dealers.

Ford ‘Easy Fuel’ system counters rising fuel thefts

FORD’S ‘Easy Fuel’ system which prevents the expensive mistake of misfuelling is also proving a deterrent to petrol and diesel thieves, it is claimed.

The escalating value of fuel has led to thefts from vehicles increasing by 25% in the past year to a reported 4,500 cases in the UK annually.

While Ford ‘Easy Fuel’ - fitted as standard to top-selling models including Fiesta, Focus and Mondeo - was designed to make refuelling simple and error-free, it also makes syphoning extremely difficult.

‘Our novel ‘Easy Fuel’ feature ensures that Ford owners put the right fuel in their car,’ said Andy Barratt, Ford Britain sales director. ‘Another customer benefit is that it acts as a deterrent by slowing down the fuel thief.’

The technology behind ‘Easy Fuel’ adds extra layers of security behind the external fuel filler opening, which is secured as part of the vehicle’s central locking, to inhibit forced entry and syphoning.
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General Motors close to saving UK Vauxhall plant

THE future of Vauxhall’s Ellesmere Port factory could be secure after parent company General Motors is reported to have support from the UK Government and concessions on wages and working time from employees.

General Motors has been considering a number of plans as to how it can restore profitability to its under-performing European operation. One of the options is to close plants and, it has been believed, that the Ellesmere Port factory, the home of the Vauxhall Astra, was facing the axe.

However, weekend reports suggested that General Motors was prepared to keep the Ellesmere Port factory open under a business plan that would see the facility produce more cars and cut its fixed costs.

The Ellesmere Port plant employs about 2,100 people directly, and supports thousands more jobs at suppliers and dealers. GM is expected to announce it will add at least 500 more jobs to build the next generation of its Astra compact car in Ellesmere Port from 2015, according to the Financial Times (Monday, May 14).

Meanwhile, the Government is expected to signal its readiness to back the new model with financial support from existing training or other funds.

Ford plans to triple EcoBoost-powered car output for Europe by 2015

FORD is planning to more than triple the production of its vehicles equipped with fuel-efficient and powerful EcoBoost petrol engines to approximately 480,000 a year by 2015, from 141,000 in 2011. 
More than 135,000 of which will be vehicles equipped with the 1.6 litre EcoBoost engine, manufactured in Bridgend.
Ford will produce more than 1.3 million low-emission EcoBoost engines to go into European vehicles over the period 2012-2015: more than 800,000 of which are expected to be the new 1.0 litre EcoBoost engine, produced at Ford’s new plant in Craiova, Romania and in Cologne, Germany.

During this same period around 400,000 1.6 litre EcoBoost engines will be produced at Bridgend for European vehicles and production will total of over one million engines for all export markets, including Europe.

The production expansion coincides with an increase in the availability of EcoBoost engines across the model line-up in the European Ford range. 
The number of Ford models available with EcoBoost engines will double from five to 10 by 2015 when EcoBoost engines will power more than half of all Ford of Europe petrol-engined cars.

‘Our plans to expand EcoBoost availability are aggressive, but we believe as customers experience this engine family, they’ll understand why,’ said Sherif Marakby, powertrain director, Ford of Europe. ‘We’re at the cutting edge of innovation and the 1.0 litre engine, for example, cannot be matched for its balance of efficiency, power and refinement.’

Ford’s high-tech engine plant in Bridgend has produced over 120,000 1.6 litre EcoBoost engines since 2010 and is set to produce over 230,000 in 2012, which is over 30% of the plant’s annual total production forecast of 780,000. The engine powers Ford Focus, C-Max and Grand C-Max, Mondeo and S-Max and Galaxy models sold in the UK and Europe.

EcoBoost delivers a combination of fuel efficiency and performance that would have seemed impossible in a petrol engine just a few years ago, according to Barb Samardzich, vice president, Product Development, Ford of Europe. 

He said: ‘It provides all the performance, refinement and torque customers want with the fuel consumption of smaller engines.’

This year, the new three-cylinder, 1.0 litre EcoBoost engine was introduced in the Focus. The engine will be offered later this year in the C-Max and new B-Max, and then several other Ford vehicles in the future. There is also a 2.0 litre EcoBoost engine.

JLR commits extra £1bn to UK suppliers - and create 300 jobs

THE global success of Range Rover Evoque and Freelander 2 creates new logistics jobs

£1bn additional supplier contracts support growing demand for Range Rover Evoque

JAGUAR Land Rover (JLR) is to spend an additional £1 billion with UK suppliers over the next four years amid continued global demand for the Range Rover Evoque.

JLR has increased the value of UK supply contracts by £1bn, in addition to the £2bn supply contracts it awarded to more than 40 UK suppliers in March 2011. 
The suppliers provide components, facilities and services to support the Range Rover Evoque production line at Halewood on Merseyside.

JLR has also confirmed that a new logistics facility in Ellesmere Port, will open this summer to support the global sales success of both the Evoque and Land Rover Freelander 2.

JLR’s logistics provider, DHL, will manage this purpose-built automotive logistics site to enhance its existing operations at JLR’s Halewood plant, creating around 300 new jobs.

Dr Ralf Speth, CEO Jaguar Land Rover, said: ‘[The] announcements demonstrate JLR’s strong products and clear ambition for continued growth. The demand we have seen across the globe for the Range Rover Evoque means we are able to significantly increase what we spend with our suppliers, which is great news for the UK economy, and the thousands of jobs JLR supports in its supply chain.’
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IAM launches comprehensive Driver CPC programme

IAM Drive & Survive has launched a full programme of Driver CPC classroom and on-road learning.

Five classroom courses cover customer care, driver risk management, working hours, green driving and health and safety. Each module lasts seven hours.

The three on-road courses are a new driver foundation course, advanced driver coaching and post incident coaching.

All of these courses are designed to recognise the professionalism and practical needs of LGV and PCV drivers, says IAM.

An IAM Drive & Survive poll of over 300 drivers showed that three quarters of drivers don’t realise that not taking training on time could disqualify them from professional driving. They and their employer also risk being fined up to £1,000 each.

Driver CPC means that all professional drivers now need to complete 35 hours of training every five years to continue driving for a living. New drivers to the professions also need to pass the initial qualification.

Those who’ve been driving for a while (before September 10 2008 for bus and coach drivers and before September 10, 2009 for lorry drivers) have ‘acquired rights’ that last for five years from these dates. The deadlines for these drivers to have completed 35 hours of periodic training are September 2013 for bus and coach and September 2014 for lorry.

IAM Drive & Survive head of training Simon Elstow said: ‘The clock is ticking, and while September 2013 and 2014 may seem a long way off, if you haven’t started Driver CPC yet, you’ve still got the equivalent of a full working week of training to go. With so many companies putting off their training until the last minute, there will be drivers who miss out simply because they’ve left it too late.’

Citroën Berlingo continues to deliver efficiency gains for Hewer

HEWER Facilities Management has specified Euro5 Citroën Berlingo vans as part of its latest fleet replacement and fleet expansion programme and as part of a continuous drive to reduce its fleet carbon footprint and to deliver on-going financial savings. 

The Gloucester-based company has just taken delivery of 36 high specification Berlingo HDi 90 manual L1 Enterprise vans, which are finished in the latest version of its black and red livery.

Hewer FM is involved in heating and electrical projects for businesses, local authorities and health services, as well as domestic customers within a 100 mile radius of its base. The new Berlingos are being used by its engineers to support these operations and its wide ranging and long-established facilities management activities.
Robert Willmott, Hewer’s contract manager, said: ‘We have had a long and successful operating experience with Berlingo vans, which now form the majority of our 65-strong fleet. 
‘As an environmentally conscious company, every fleet renewal time we carry out a comprehensive review to see whether there is a van that can beat the Berlingo. To date we have continued to acquire Berlingos because of their unbeatable combination of environmental, operational, financial and driver benefits. These latest Euro5 Berlingos are nearly 10% more fuel efficient than the Euro4 versions they replace and their emissions are 13 g/km lower.’

He added: ‘Berlingos also provide us with other cost savings and productivity benefits, as they are running on 30% biodiesel fuel. Also, the standard fit Trafficmaster Smartnav satellite navigation system and Trackstar stolen vehicle tracking means we have achieved additional cost savings and lower insurance premiums.’

Supplied by Citroën Business Centre, Warners Citroën of Cheltenham, Hewer has acquired its latest Berlingo vans on a mix of outright purchase and three-year/60,000 mile Arval contract hire with maintenance agreements. 
In addition to the Berlingo Enterprise’s standard equipment the vans have been fitted with a full steel bulkhead, polypropylene load compartment lining, non-slip composite flooring and roof bars. Hewer FM has also specified specifically designed racking to meet the requirements of the company’s engineers.

Willmott concluded: ‘Just like the Berlingos we have replaced, we expect these new Euro5 Berlingos to deliver on our key environmental, economical and operational requirements. As such we expect them to provide additional fuel cost savings of many thousands of pounds and drive our emissions down by several tonnes a year.’

British Gas puts new Nissan e-NV200 test vehicle through its paces

NISSAN’S e-NV200 Test Car has played its part in helping British Gas kick-start its ambition of switching 10% of its 14,000 light commercial vehicle (LCV) fleet to electric over the next three years.

British Gas has been trialling a Nissan e-NV200 for a few weeks at its Leicester and Newbury depots, the first OEM van of its kind ever to grace the fleet.

Its job has been to help British Gas determine which of its 14,000 drivers’ daily travel patterns are most suited to an electric van’s typical working range, including getting to and from work.
The van was run at maximum gross vehicle weight during the trial which shadowed drivers from British Gas’ national network of trained engineers as they carried out their daily duties of servicing millions of domestic and business customers across the UK. In that time the van covered over 1,200 miles.

‘British Gas, as a leading energy supplier, is already at the forefront of supporting electric charging innovation in the UK through specialist advice and the installation of charging points for both business and home. With electric cars and vans coming of age, we feel the time is now right for us to introduce electric vans into our fleet and we are currently evaluating the benefits they can bring to UK fleets by implementing them into our own,’ said Colin Marriott, general manager of the British Gas fleet.

‘With fuel prices continuing to rise, one of the biggest benefits of e-NV200 is the breakthrough in long term running cost savings.’

Another task of the e-NV200 TEST CAR has been to put drivers into an electric vehicle sometimes for the very first time and get them used to their performance characteristics and the charging procedure.
‘Over the course of the trial, our e-NV200 TEST CAR drivers have told us they are happy to do away with diesel and go electric,’ said Marriott.
Marriott is also very clear that the British Gas purchasing strategy is to buy OEM products and not conversions. 

He said: ‘Aftermarket conversions can interfere with a vehicle’s reliability. Our engineers are only efficient if they are busy looking after customers. By choosing OEM products we can guarantee that if a problem occurs a vehicle is fixed quickly and efficiently.’

Nissan is running a global proving test with large commercial fleets to find out how the e-NV200 TEST CAR performs under real operating conditions. 
It has already undergone trials with the Japan Post Service and FedEx in the UK, and British Gas is the latest company to contribute to the pre launch activities. So far it has received positive comments for its carbon dioxide emissions reduction, driving comfort and generous carrying capacity and payload.

Mercedes launches new online van service booking system

MERCEDES-Benz UK has launched a new Online Service Advisor to make booking a vehicle service, MoT or repair as convenient and transparent as possible for the nation’s van drivers.
The new site, www.mercedes-benzvanservicing.co.uk enables Mercedes-Benz van owners to obtain a no-obligation quote and also complete an online booking at their own convenience - 24 hours a day, seven days a week - with easy-to-understand, honest pricing and no hard-sell.

The open to all, easy-to-use site uses the individual vehicle specification, age and mileage to provide users with a bespoke price for a service, MoT and range of repairs, including: front headlight replacement, brake pads and discs and starter motor replacement.

Customers can choose their preferred dealer from a selection, listed by nearest first distance. There is also a guide to the added-value services that each dealer offers, with options including ‘while you wait’, collection/delivery, courtesy vehicle, out of hours servicing and vehicle valeting.

On average, the Mercedes-Benz Commercial Vehicle Dealer workshops are open up to 100 hours a week - including Saturdays. Over a third of the workshops are open 24 hours a day throughout the working week, and over 90% operate at least two shifts daily. 
The prices shown not only include a 12 month labour guarantee, but also a two-year European warranty for any genuine parts fitted - designed specifically for Mercedes-Benz to perform optimally with the van.

By using the Mercedes-Benz Online Service Advisor, the average cost of an A service for a Vito (111CDI) is £170 and for a Sprinter (311CDI) is £172 - both prices are inclusive of 20% VAT.

Ian Dutfield, customer services director of Mercedes-Benz Commercial Vehicles, said: ‘When comparing service work quotation, be sure to do a like-for-like comparison of the work that's actually being done. Are other agents doing all of the necessary checks that we promise to do? Is the price they've quoted the final price or a work in progress? Because we can assure you that our quotes are totally transparent.

‘We hear sometimes about the misconception that work carried out by a specialist dealer can cost more, but we’re completely transparent with our pricing and to prove it, we’ve created the Mercedes-Benz Online Van Service Advisor.’
Citroën expands fixed priced LCV scheme

CITROËN’S recently launched ‘Fixed Price Repairs’ scheme has just been expanded to six repair items, with the latest addition of replacement clutches. 
Available from a large number of participating Citroën dealers, the ‘Fixed Price Repairs’ scheme - which provides competitive, transparent pricing - is available on all Citroën car and LCV models, regardless of age.
The ‘Fixed Price Repairs’ offer prices include genuine Citroën parts and labour: front windscreen wiper blades £24.16 + VAT; front or rear brake pads £79.16 + VAT; front brake pads and discs £187.50 + VAT; rear brake pads and discs £229.16 + VAT; timing belt £245.83 + VAT; clutches from £415.83 + VAT). 

Residual value update_________________________________________

New Volvo V40 gets warm welcome from residual forecasters

THE all-new Volvo V40 has received a warm welcome from fleet industry residual value forecasters just as it opens its order book. 
Leasing companies and future value guides who have already had detailed previews of the car are positive about Volvo’s new five-door hatchback with residual values, demand and desirability all predicted as being strong.
Selwyn Cooper, national corporate operations manager, said: ‘It is the most important car Volvo has launched in the past 20 years and much of its design, specification and technology have all been developed with the company motorist in mind. 

‘Fleets are now an integral part of our final development of a car before its launch to ensure prices, specification and positioning are all where they should be. This positive feedback from the industry is vital as our brand tries to improve its foothold in the corporate sector.’

Andrew Mee, senior manager pricing risk, Lex Autolease said: ‘We believe the car will be a success, and our residual value forecasts are at a similar level to Volkswagen Golf, ahead of the current Audi A3 Sportback, and just behind the new BMW 1 series.

‘The V40 is an attractive model which provides an improved driving experience over any previous Volvo. The suspension offers control without feeling overly firm. Refinement levels are good, complemented by a high quality interior with the usual comfortable Volvo seats.’

Denis Keenan, managing director, KeeResources, said: ‘The 1.6 D2 115 bhp engine with emissions of 94 g/km has a strong whole life cost argument. The V40 is a desirable car and with very low initial volumes, we predict residual values will exceed its direct competitors by some margin. Even when full volumes come on stream, this is a car that will maintain its position due to its desirability factor.

‘What makes the car stand out, though, is its very individual looks and it is a fantastic drive, providing true Volvo comfort with an exceptional chassis. In our terms, it is the most compelling package currently available in the premium lower medium sector. Add in a beautiful build quality, obvious in every aspect of the V40, and the car feels a full rung above the majority of its peers.’

Jim McNally, head of pricing at Alphabet (UK), said: ‘The new V40 is naturally going to compete with A3, 1-series, new Mercedes A-Class and Lexus CT. From a residual value perspective we believe it will be pretty strong, certainly not far off A3 or BMW 1 series. From the initial launch we see the D3 SE as the volume model in the fleet sector.’

CAP’s Monitor editor - cars Jeff Knight said: ‘The sector is very competitive and for the first time Volvo has produced a car that aligns directly with other key rivals so we can make true comparisons between V40 and its competitors. It’s well built, modern and its residuals are on par with the current Audi A3 and the Volkswagen Golf.’

Dealers are taking orders for the all-new V40 with the first customer deliveries expected in September.
Used car values under pressure but fleet vehicles outperform market

USED car values have reacted to typical post-Easter seasonal pressures and have fallen, although fleet and lease stock has outperformed the wider market.
Average monthly used car values fell by £375 (6.2%) in April compared to March, according to latest analysis from auction giant BCA. 

Month-on-month values fell in all three main market-sectors, although fleet/lease values experienced the least pressure with a fall of 1.9%, compared to a 3.1% reverse in part-exchange values and a 5.2% fall in the nearly-new sector - a decline resulting from changing model-mix in a low volume sector.

Across the board, values fell from £5,974 to £5,599, which is in line with the pattern seen in March and April last year. Used cars averaged 94.6% of CAP ‘clean’ in April, compared to just over 97% in March, while age rose to nearly 64 months and mileage climbed above 60,000. Year-on-year, April 2012 is behind 2011 by only £27 (just under half of one per cent), while average age and mileage have climbed by 2.1% and 1.5% respectively in the same period.  

BCA’s communications director Tony Gannon said: ‘There were signs in March that values would be coming under pressure, with the short-term seasonal uplift in de-fleets and part-exchange cars increasing supply and with wholesale demand reducing as dealers balanced their stock.
‘It was notable that demand held up best in the fleet/lease sector, where buyers continue to focus on quality and value, and competition for the best examples is intense. In the context of the wider market, good quality fleet vehicles remain in short supply and values are relatively strong.’  

He added: ‘We are now in that period of the year when demand can be a little more fragile as families budget for the looming summer holidays. And there are a lot of distractions ahead - the Diamond Jubilee, the London Olympics, even the European Football Championships - to divert attention away from the business of buying and selling cars.’
While the fleet and lease sector saw some price pressure, in general it outperformed the wider market and year-on-year values were ahead by £227 or 3%, despite average age and mileage being slightly up in 2012.  
Fleet and lease cars averaged £7,640 in April, down 1.9% from the March figure of £7,795 (which was the highest value in nearly two years).  CAP performance fell by two and half points to 95.87% with the average age remaining at 41 months, but mileage increasing to over 49,000. Performance against original MRP (manufacturers’ retail price) fell by half a point to 39.58%.  
Fleet and lease values lead rise in used LCV prices

USED LCV values improved across the board in April by £44 (1%) - with prices for ex-fleet and lease vehicles leading the way - to reach £4,271 as average age, mileage and CAP performance remained virtually static compared to March.

Average values remain relatively strong in 2012, following the 20-month high recorded in January and BCA’s data shows average values also improved in the dealer part-exchange sectors - reversing falls seen the previous month in both cases. Values slipped in the very low volume nearly-new van sector, but that was as a result of model mix.

However, supplies of good quality vans reaching the wholesale market remain limited and competition from buyers for the best examples remains intense. That is seen most clearly in the year-on-year figures where values have improved significantly even with age and mileage rising.  

Year-on-year, April 2012 was £302 (7.6%) ahead of the same month in 2011 (£3,969), despite the average age climbing by six months to 57 months and average mileage being 5,500 miles higher at 78,000. Performance against CAP also improved year-on-year, up nearly one and a half points to 98.9%.  

Duncan Ward BCA’s general manager - commercial vehicles, said: ‘The overall market peaked in January this year, and values have flattened out in the following three months.  But looking at the individual sectors paints a slightly different picture. Fleet values dipped in February but have risen since then - April values were identical to those recorded in January and are the highest in two years. This is despite average age and mileage rising and further underlines the shortage of stock as buyers are paying more in 2012 for older, higher mileage vans than they were a year ago.’
Ward added: ‘Previous years suggest the summer months are relatively flat, with a significant spike in values in the early autumn. The difficult economic conditions mean that many businesses may defer changing their vehicles until there are signs of improvement. Countering this, many new small businesses and sole traders are starting up and a van is often one of the first things on the shopping list.’
Fleet and lease LCV values in April increased by £127 (2.5%) to £5,108 compared to March. Fleet vans averaged 99.1% of CAP over the month, a marginal rise compared to March.  Retained value against manufacturer recommended price over 44 months and 70,000 miles was 32.55%, down slightly on last month. Year-on-year, April 2012 was £587 (13%) ahead of the same month last year - some of that is value evolution over the period.

Part-exchange values improved by £50 (1.8%) in April to £2,759, largely wiping out the reverse experienced in March and the first month-on-month increase since the turn of the year. Nearly-new values fell by £989 (down 7.9%) to £11,388.  
Arval signs new three-year contract with Manheim 

VEHICLE leasing and fleet management company Arval has extended its relationship with Manheim for the remarketing of its vehicles for a further three years. 
Arval cars will be remarketed during weekly sales at Bristol, Bruntingthorpe and Leeds while commercial vehicles will be auctioned every two weeks at Colchester, Gloucester and Haydock.

Manheim will continue to provide a range of remarketing services to Arval including logistics, inspections, reconditioning, in-life movements, physical auctions and Simulcast.

Nick Saunders, Arval’s head of remarketing, said: ‘Manheim has worked well with us for many years because at the heart of its proposition is a remarketing solution focused on maximising the values of vehicles through an effective national sales programme, whilst prioritising the support of Arval Motor Trade.

‘It is clear that Manheim’s service provision has been designed with the objective of maximising Arval’s control of the remarketing process, whilst minimising any administrative and operational burden. This focus on service efficiency will support the continuous development of a diversified remarketing strategy in the most cost and time effective manner.’
Politics and regulation_________________________________________

Government faces £13bn black hole as motoring taxes reduce

THE Government is facing a potential £13 billion black hole as income from fuel duty and Vehicle Excise Duty falls as demand for more fuel efficient, low emission cars and electric vehicles rises.

That’s the conclusion of a major new report commissioned by the RAC Foundation from the independent Institute for Fiscal Studies (IFS).
Projections show the amount of fuel duty revenue collected by the Exchequer currently stands at 1.7% of GDP, but will tumble to 1.1% of GDP by 2029. 
Unless policy is changed VED will also drop - from 0.4% of GDP to 0.1% - over the same period. The combined fall will leave a £13 billion hole (in today’s money) in the Treasury’s coffers.
In 2011/12 the two major motoring-related taxes, fuel duty and VED, were forecasted to contribute a total of £38.3 billion to Treasury funds. The ‘Fuel for Thought - The what, why and how of motoring taxation’ report forecasts that by 2015/16 income will be only marginally higher from the two taxes at £38.7bn.

One way a future Chancellor of the Exchequer could make up the £13bn shortfall would be by lifting the fuel duty rate by 50%. An alternative method would be to increase the basic rate of income tax by just over 3p.

Professor Stephen Glaister, director of the RAC Foundation, said: ‘As drivers endure record prices at the pumps they might be surprised to learn that future governments face a ‘drought’ in motoring tax income.

‘The irony is that while ministers encourage us to buy greener, leaner cars, they are being forced to look at ways of clawing back the money motorists think they will be saving.’

Arguing that the report has not been produced to ‘scaremonger’, the RAC Foundation says that HM Treasury is already reviewing VED bands to ensure drivers make a ‘fair contribution’ to the public finances even as cars become more fuel efficient.
Glaister continued: ‘If the Chancellor was faced with a £13 billion shortfall in motoring tax revenue today he would need to push the rate of fuel duty up from 58p per litre to 87p per litre to fill the financial black hole. Clearly there is no guarantee that future rises in duty rates will be limited to inflation as is current policy.’
Arguing that the Government has hard choices to make, the RAC Foundation says that amongst the options are: 

· Foregoing the money it gets from drivers

· Pushing up duty on petrol and diesel

· Starting to tax green forms of energy such as the electricity used in battery powered cars. 
But, says Glaister: ‘None are appealing. The first blows a hole in the Treasury’s budget. The second blows a hole in drivers’ budgets. And the third risks stalling the decarbonisation of road transport.’

IFS director Paul Johnson says a national system of charging related to mileage and congestion, largely replacing the current system of fuel taxation, would solve two fundamental issues: reducing fuel duties and the  ‘unfairness’ of drivers in rural areas effectively being ‘over taxed’ because of where they live and drive in comparison with urban drivers.

In conclusion, the RAC Foundation has called on the Government to:
· Admit that fuel duty is a frequently altered tax without adequate rationale

· Recognise the acute impact that high fuel prices have on car-owning households, particularly those on low incomes
· Recognise the dramatic fall in fuel duty revenue that is inevitable as the decarbonisation of road transport proceeds apace

· Start a dialogue on what a more transparent system of motoring taxation might look like, which should include a consideration of alternatives to fuel duty and VED.

Although the report does not specifically examine revenues from company car taxation, it reveals that between 2003/4 and 2008/9 Government revenue from benefit-in-kind tax and National Insurance levied on company cars and employer provided fuel dropped from £2.9bn to £2.2bn reflecting a reduction in the number of people driving company cars (down from 1.37 million to 1.08 million) or using company fuel (down from 570,000 to 310,000).

· ‘Fuel for Thought - The what, why and how of motoring taxation’ report is available on the RAC Foundation website -www.racfoundation.org/research/economics
Coke in ‘corporate responsibility challenge’ over mobile phone policy

COCA Cola is facing a corporate responsibility challenge in the United States after a jury awarded in excess of $21 million in a cell phone distraction injury case.

Ed Dubens, chief executive officer at Interactive Driving Systems, which has a UK operation and highlighted the court case, said: ‘It is thought that distracted driving is the cause of more than 5,000 deaths and close to 450,000 collisions each year in the United States, which makes this case an important landmark for organisations - which need to review and strengthen their road safety policies to ensure they are robust, identify and mitigate all the risks involved for their own people and other road users.’
The case should act as a wake-up call to all organisations to ensure they have clear policies in place concerning mobile phone use by drivers.
In the UK, research indicates that drivers talking on the phone - hand-held or hands-free - are four times more likely to crash, injuring or killing themselves and/or other people. In the UK it is illegal to use a hand-help phone while driving.
The problems are caused mainly by the mental distraction and divided attention of a person taking part in a phone conversation at the same time as driving.

Apart from being 400% more likely to crash, research on the Department for Transport website also suggests that reaction times could be 30% worse than for drivers who have been drinking at the legal limit.
Meanwhile reaction times for drivers using a phone - talking or texting - are said to be around 50% slower than normal driving and a split-second lapse in concentration could result in a crash

Two law firms came together to bring the cell phone distraction case to a jury after it was discovered in the lawsuit that Coca Cola Refreshments USA, Inc had a vague and ambiguous cell phone policy for its delivery drivers, according to court documents. 
The jury was to decide whether or not Venice Wilson’s injuries were caused by a distracted Coca Cola delivery driver who was on a cell phone. 

The law firms handling the trial, Hilliard, Munoz & Gonzalez through its lead lawyer, Bob Hilliard, and Thomas J. Henry Injury Attorneys, through its lead lawyer, Thomas J. Henry, discovered flaws in the Coca Cola management cell phone policy which allowed its employees to operate company vehicles throughout the United States while using a cell phone.

According to court documents, the jury heard overwhelming evidence of how Coca Cola knew of the dangers of using a cell phone while driving, including having a cognitive distraction of 37% while on a cell phone. 
The jury in the County Court at Law No. 2 in Nueces County heard that Coca Cola withheld this information from its employee driver, in addition to the data on the numbers of deaths and injuries arising from cell phone use while operating vehicles, according to court documents. 

When asked about Coca Cola corporate governance, Hilliard, a lead trial lawyer in the case said: ‘[The] verdict I hope sends a message to corporate America that you can’t have employees on a cell phone and endanger the motoring public.’
When asked to reflect on the jury’s award, Thomas J. Henry said: ‘From the time I took the Coca Cola driver’s testimony and obtained the company’s inadequate cell phone driving policy, I knew we had a corporate giant with a huge safety problem on our hands. 
‘I also knew that taking on Coca Cola’s policy that affects hundreds of thousands of its employees would require assembling a trial team with the horse power necessary to fight and win. More importantly, I knew Mrs Wilson deserved justice, and the rest of the motoring public deserved safer drivers; so, Bob Hilliard and I decided to put our law firm litigation teams together to shred Coca Cola's policy.’
When asked if he thought the jury connected with him during his closing argument, Hilliard said: ‘I knew looking into their hearts and minds, after hearing days of trial testimony, that they knew cell phone use while driving was deadly and harmful. 
‘The jury knew I gave them evidence to change Coca Cola's policy, and I knew the jury would do justice, and they did. We now have a safer community, state, and country and now Coke gets to join, against their will, other Fortune 500 companies who volunteered to have a ‘no cell phone use while operating company vehicles’ policy.’
English motorway network ‘unfit’ for 80 mph speed limit

ENGLAND’S motorway network does not currently provide enough protection to car drivers and occupants to consider raising the speed limit to 80 mph, according to a new report from the Road Safety Foundation. 
Instead, says the road safety charity, focus should be on the large economic benefits arising from fixing the network systematically.

In new research it shows widespread faults in run-off protection doubling the rate of death and serious injury and shunt crashes rising exponentially with traffic flow.  

Some 800 serious crashes occur annually on English motorways, resulting in 115 deaths. The cost of serious motorway crashes is £0.4 billion annually excluding traffic delays.
English roads generally have become safer over the last decade with a 47% drop in the number of deaths, but motorways have not done as well with only a 42% drop. 

The major cause for the reduction in all serious road casualties in the last decade is improved vehicle safety, says the report. However, today’s vehicle fleet can still only protect up to an impact speed of 40 mph.
An independent safety rating of England’s motorways finds that only 50% have the maximum four-star rating. Half the remaining network has significant flaws in ‘run-off’ protection and there is room for improvement on a further 25%.
The analysis shows ‘run-off’ crashes account for at least a quarter of all serious motorway crashes. The serious ‘run-off’ crash rate doubles on English motorway sections with low protection. 

‘Shunt crashes’ account for a further 20% of motorway crashes. The analysis shows that ‘shunt crashes’ on English motorways increase steadily with traffic flow. 

However, says the report, entitled ‘Unfit for 80’, an enforced 80 mph strategy is feasible with technology as demonstrated on the M42 and M25 ‘controlled motorways’ and with average speed cameras at motorway road works.

Opinion surveys reveal no evidence of broad public support for increasing the speed limit to 80 mph unless there is an “enforced 80 mph” strategy so that driven speeds stay broadly as they are today, says the Foundation. Given this is the only plausible strategy, no material economic benefits arise from increasing the speed limit.

Before raising the motorway speed limit from 70 mph to 80 mph, the Foundation recommends:

· Motorways should be brought up to a minimum four-star standard by 2020

· Motorway control systems should be installed across the network where flows exceed 85,000 vehicles per day by 2020 
· General information and warning systems should be installed across the remainder of the network by 2020 
· Signing and marking regimes should follow best international practice so that they can be read by the vehicle systems which are being introduced in the period 2012-2015.
The report has been published after the Department for Transport announced in October last year that it would consult on raising the motorway speed limit to 80 mph for light vehicles on suitably engineered motorways. 
In promoting its view, the Department claimed that: 

· Half of motorists already exceeded the 70 mph limit and the moral legitimacy of the system would be restored 
· Vehicles had become safer 
· There would be resulting economic benefits 
· Other EU countries had higher limits. 

Businesses advised to prepare now for French breathalyser rules

BUSINESSES are being reminded to prepare now for a new motoring law in France which means drivers must carry a single-use disposable breathalyser kit in their vehicles.

The law comes into effect on July 1, although the enforcement and fines for not carrying one will not commence until November 1.  
The measure is intended to reduce drink-driving problems in the country, which were responsible for around 4,000 deaths in 2011, by enabling drivers to test themselves before beginning their journey.  
The Freight Transport Association says that it understands that the police will use their own, more sophisticated alcohol testing devices if a driver is suspected of being over the drink-drive limit and is asked to take a test.

To help companies prepare for this new legislation, Shopfta is stocking ‘NF’-approved disposable breathalysers, which are recommended for use in France and are economical and simple to use.  
Rather than waiting to buy them in October or November, the FTA is recommending that companies pre-order their breathalysers now in order to guarantee a delivery in October, and to avoid wasting around six months or so of the life of the product, which usually has a shelf life of two years.  

Sam Law, general manager of Shopfta, said: ‘If companies want to guarantee that they have breathalysers in their vehicles in time for November, when the law is enforced, they need to order now for delivery in October. This pre-ordering will help us to ensure we have sufficient stocks to fulfil all orders, as we are already experiencing extremely high demand.’

The breathalysers cost £2.05 + VAT each for FTA members and £2.25 + VAT each for non-members.  Details can be found on the Shopfta website at www.shop.fta.co.uk and to pre-order or register their interest companies should call Shopfta on 08717 11 11 11, quoting product code 6271.
Dealer news__________________________________________________

Top dealer groups report strong start to 2012 trading

BRITAIN’S big three car dealers - Pendragon, Lookers and Inchcape - have all reported strong starts to 2012.

Lookers said in an interim management statement for the January 1 to May 9 period that its motor division had made ‘an excellent start’ to the year with trading during the first quarter, and particularly during the critical registration plate change month of March, ahead of both budget and the prior year.

As a result, Lookers forecasted that group results for the half year to June 30 would be in line with management expectations.

In a UK new car market that saw sales increase 1% in the first three months of 2012, which included a 6% increase in retail sales and a 3% reduction in the fleet market, Lookers’ new car retail sales increased by 6%, in line with the overall market. Fleet sales, however, were slightly ahead of the market. 
New car margins were maintained at a similar level to last year and fleet margins increased compared to last year, said the company. 
‘Whilst economic conditions continue to restrict recovery in the new car market generally, we are encouraged by the group’s positive start to the year,’ said the company’s statement.

Used car volumes for the quarter were significantly higher than the prior year with an increase of 11%. Margins were also higher than the previous year, so the financial performance from used cars had a particularly positive start to the year.
Aftersales revenue was slightly ahead of the prior year, with margins held at a similar level to last year, as the group continued to improve its share of the market. 
However, turnover in Lookers’ independent parts division has been affected by a modest reduction in demand and is slightly below last year, as motorists deferred non essential maintenance spend. 
The statement concluded: ‘The new and used car markets continue to be affected by uncertain economic conditions. However, the aftersales bias to the business and the strong performance over the last three years, demonstrates the ability of the group to perform well in challenging markets. We are therefore confident that the group is in a good position to deliver a strong first half year performance and make further progress in the year, as well as being exceptionally well placed to benefit from medium term market recovery.’

Meanwhile, Inchcape reported that it had recorded a ‘good start to the year’ for the trading period up to May 9.

The group’s global revenue of £1.561 billion in the first quarter was slightly better than expectations and was helped by revenues from new cars being ahead of expectations due to the strong performance of premium and luxury brands both in the UK and in Russia and emerging markets.

Inchcape also said that its used car margins remained solid and its aftersales business continued to perform well.
Reflecting on UK first quarter trading, Inchcape said: ‘Our UK business delivered a strong first quarter performance with like for like revenues up by 4.9%, ahead of expectations. We continued to outperform the industry benefiting from the strength of our brand portfolio in the premium and luxury segments. Our used car margin remained solid and our aftersales business continued to deliver a robust performance.’

Looking ahead to the remainder of 2012, Inchcape forecasted that it anticipated continuous market share gains from luxury brands in the UK.

Finally, Pendragon told shareholders at its AGM last Thursday (May 10) that it was ‘making good progress this year’ with quarter one trading in line with expectations.
Like Inchcape, it also saw strong demand for premium and luxury cars with new car sales up 15.7% on a like-for-like basis, with its Stratstone premium brand division achieving a 13.8% growth in new retail sales, boosted by new models such as BMW 3-Series and Range Rover Evoque. At the Evans Halshaw mainstream division new retail sales rose 3.1%, with margins maintained.
Pendragon also reported an 11.4% growth in first quarter used car sales, leading to a 1.8% uplift in used retail gross profit.
Its statement added: ‘The group continues to make good progress in its key strategic areas. Used performance continues to be a significant growth area for the group and is differentiating us from our peer group. The new car sector has benefited from some key new product launches in the first quarter.

‘The group is on track to continue the momentum from 2011 and quarter one and remains in line with expectations for the full year.’
Vertu Motors’ revenue tops £1bn

EARNINGA at Vertu Motors, which has a network of 78 sales and aftersales outlets across the UK, topped £1 billion for the first time for the 12 months ending February 29, 2012.

 

The company said its revenue, up 8.9% to £1,088.3 million on the previous 12 months (2011: £998.9m) reflected its continuing acquisition strategy. Pre-tax profits increased 3.8% to £5.5m (2011: £5.3m).

Chief executive Robert Forrester was bullish in his outlook and optimistic that the company would expand further.

He said: ‘From the start of 2012, market conditions have improved in the retail car sales sector. The new car retail market has returned to growth and used car demand has been robust. The Group continues to focus heavily on increasing the retention of customers into the Group’s service operations and good progress continues to be made in this

regard.

‘Reflecting these market trends and the continued progress made in improving the business performance of acquired businesses, trading in March and April has been stronger than anticipated and profitability is above prior year levels.

‘The board remains committed to its growth strategy supported by the strong financial position of the Group. We have a strong pipeline of potential transactions which we are currently working on. These reflect the highly fragmented nature of the sector.’
General motor industry news___________________________________
New MoT data revealed 20% of cars fail first MoT

VEHICLE reliability and low ownership costs are key for efficient motoring and further data to help analysis and car selection is now available.

Consumer motoring website honestjohn.co.uk has examined tens of millions of MoT records obtained from the Vehicle Operator and Services Agency (VOSA) through the Government’s OpenData scheme. It is data that VOSA fought to keep secret from car owners for years, claims the website.

Now honestjohn.co.uk is publishing it as ‘The MoT Files’ at honestjohn.co.uk/mot - the first time the information has ever been available to the public in such detail, says the website.

The analysis of 24.5 million MoT records reveals that one in five cars registered in 2008 failed their first MoT, with testers most likely to fail cars from French firms Renault, Citroen and Peugeot. The ‘bottom’ five manufacturers in terms of MoT pass rates also included Mini and Chevrolet.

The data shows that between October 1, 2010 and September 30, 2011, one in five cars (352,000 in total) failed their first MoT. The most common reasons were lighting and signalling (164,837 failures), followed closely by tyres (96,760 failures), headlight aim (82,555 failures) and issues with the driver’s view of the road (80,605 failures).

By contrast, the best performing cars were made up of Japanese manufacturers, with the top three places going to Lexus, Suzuki and Honda with Saab and Toyota completing the top five.

Broken down by model, the detailed data reveals that the worst performing family car was the Renault Megane, with only 71% of cars registered in 2008 passing their first MoT. The Renault Megane was most likely to fail on lighting and signalling problems, but was also three times more likely to fail on steering faults than the industry average. 
The Mini One also performed relatively poorly, with 25% of 2008-registered vehicles failing their first MoT, though primarily for minor faults including lighting and signalling and the driver’s view of the road. The top model was the Suzuki Splash with a 90% pass rate in its first MoT.

Daniel Harrison, editor of honestjohn.co.uk, said: ‘This is information that has been kept from car owners for many years. VOSA even fought to keep it out of public view. It’s the first time that this information has been made available in this detail, and in a format that makes it easy to access.’

The website also highlighted that the data demonstrates that many failure items were down to the owner, rather than inherent fault with the car. 
Demand grows for overhaul of ‘wrong’ official MPG figures

CALLS for official new vehicle fuel consumption figures to be given an overhaul have increased with a motor industry heavyweight joining the debate.

An analysis by motoring magazine What Car? (June 2012 issue) highlighted the discrepancy between official fuel economy figures based on what is known as the New European Driving Cycle (NEDC), which are obtained in laboratory conditions, and what the publication called ‘True MPG’, which it said was based on real world motoring conditions.
The publication’s own tests revealed its ‘True MPG’ data to be significantly lower than the official MPG figures for cars tested.

Now Richard Parry-Jones, co-chair of the UK Automotive Council and former Ford chief technical officer, says the gap between the published economy figures and what car owners can achieve is growing.

‘Customer satisfaction is correlated to the gap between the published MPG and in-use figures,’ he said. ‘Ford has always stated that if customers feel they aren’t getting anywhere near the published fuel economy figures, their satisfaction with the car plummets.’

Parry-Jones says that the fault is partly that some cars are developed just to get a good headline economy figure, but he also thinks that the forthcoming ‘second wave’ of economy cars will have to address the gap between the figures and reality.

‘The figures are not completely wrong and I don’t think the EU test is fatally flawed, but the time has come to say: ‘How can we improve it?’.’

However, he added: ‘We also need to remember that, however representative the drive cycle is, drivers are wonderfully diverse and will achieve very different fuel consumption. So while we can almost certainly improve the test, we will never make this problem go completely away.’ 

UK pump prices fail to follow cuts on continent

UK petrol prices have been falling at nearly half the rate of neighbouring European countries, according to the AA.

From April 16 to May 7, petrol pump prices before tax in Austria, Belgium, France, Germany, Italy, Holland and Spain fell on average by 6.1% compared with a 3.16% drop in the UK.

Had average UK petrol prices fallen in line with their European neighbours, British drivers would have been paying just over 138.04p a litre on average on Monday, May 7 instead of the 140.17p they were typically charged.

Even with the subsequent launch of a round of pump price cuts by supermarkets in midweek, the average price of petrol on Thursday (May 10) was 139.19p a litre, with diesel at 145.06p.

The AA said that had UK pump prices fallen in line with north-west Europe wholesale petrol price movements, British drivers would now be paying about 135.5p a litre, or 7p less than the 142.48p record set on April 16.
Since early April, the wholesale price of petrol in northern Europe has fallen $200 a tonne - enough to lop a total of 10p a litre off mid-April’s record if the fall persisted.

AA president Edmund King told The Daily Telegraph (Saturday May 12): ‘It is worrying that lagging pump prices are denying drivers, firms and high street shoppers some let-up from the financial pressures forcing cut-backs.

‘The fuel industry likes to defend its position on the grounds that pre-tax petrol prices are the lowest in western Europe. It may like to note that Austria, despite a weaker Euro and the Pound being stronger against the Dollar, last week undercut the UK.’
Fuel tanker driver’s strike averted with narrow ‘yes’ vote

THE threat of a fuel crisis has been removed with a strike by tanker drivers averted following a narrow vote to accept proposals tabled after eight days of talks at the Arbitration and Conciliation Advisory Service (ACAS).

Members of Unite the union, working for seven major oil distribution firms, voted by 51% overall on a turnout of 69% to accept the proposals, which include the introduction of an industry-wide accreditation, or ‘passport’, covering health safety and training. 
Despite the overall vote in favour, members working in four of the seven firms voted to reject the proposals.
Unite warned that the overall narrow ‘yes’ vote left the companies with no room for complacency. The union stressed that fundamental problems remained in the industry with urgent action needed to halt the ‘race to the bottom’ and bring stability and security to the supply of a vital commodity.

The union went on to add that the dispute highlighted deep seated problems in the petrol supply, exacerbated by a mantra of ‘profits before stability’. 
With neither the Government, the oil companies or major retailers, seemingly ready to deal with the problems, Unite announced that it would be urging the Energy and Climate Change select committee to investigate the resilience of a vital industry.
 
Over the coming weeks the union will be working with the seven oil distribution firms, the Department for Energy, Environment and Climate Change (DECC), the Health and Safety Executive (HSE) and other interested parties to implement the ACAS proposals.

The vote brings a negotiated end to the dispute, during which Cabinet Office Minister Francis Maude sparked panic buying at forecourts across the UK by advising people to fill up jerry cans.

The consultative ballot involved over 2,000 tanker drivers working for Wincanton, DHL, Hoyer, BP, Norbert Dentressangle, Turners and Suckling.

Unite assistant general secretary Diana Holland said: ‘This narrow vote in favour lifts the threat of strike action, but leaves the companies with no room for complacency. The narrow vote in favour should be a ‘wake-up’ call for an industry riddled with deep seated problems.’
People on the move____________________________________________

Connor takes the wheel at Volvo Car UK

NEW managing director of Volvo Car UK is Nick Connor. He also takes charge of the manufacturer’s Ireland and Iceland subsidiaries. 
Connor (47) has been acting managing director since Peter Rask left the business in 2011. 
Connor has worked for Volvo in the UK for the past 16 years, most recently as sales director but previously as Group solicitor and company secretary.

Volkswagen Group creates new customer quality director role
ALISON Jones has been promoted to the Volkswagen Group board of management in a drive for customer focus.
With effect from June 1, Jones will be promoted from her current position as head of operations at Audi UK to the newly created role of customer quality director on the Volkswagen Group UK board of management. 
She will lead the Group-wide drive to improve the quality of customer experience at every touch point, and will report directly to Volkswagen Group managing director Simon Thomas.
As customer quality director, Jones will support all sectors of the Volkswagen Group in the UK in the pursuit of optimal customer service standards, while each brand will retain front line responsibility for its customer base. 
Located at the company’s headquarters in Milton Keynes, the role will include overall management responsibility for the Volkswagen Group Customer Service Centre in Leeds, and for the Group’s customer contact strategy, which includes elements such as market research and customer insight. It will also involve the implementation of a monthly review process which will be deployed to ensure alignment and engagement across the whole company.






GOVERNMENT advisers are waking up to the fact that the drive towards ‘greener’ motoring is having a major impact on revenue collected from motoring taxes. By 2030 average new car emissions are expected to be 49 g/km, compared to 144 g/km in 2011, while the efficiency across the whole UK car fleet will rise from 168 g/km to 76 g/km. The data takes into account zero emission electric vehicles which are forecasted to account for 16% of new car sales in 2020 (and 5% of the overall fleet), rising to 60% of new car sales in 2030. The unpalatable truth for motorists, according to a new RAC Foundation report, is that the drive toward ‘green’ motoring results in a £13 billion black hole in HM Treasury funds by 2030. So how to fill that ‘hole’? One option is to raise fuel duty by 50% (29p a litre at current prices). However, another option would be a national congestion charging scheme or alternatives such as a 3.4p increase in the basic rate of income tax or an increase in the main rate of VAT from 20% to 22.7%. The reality of ‘greener’ driving is financially unpalatable for motorists.
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Government faces £13bn black hole as motoring taxes reduce





Used values under pressure but fleet cars outperform market





Fleet and lease values lead rise in used LCV prices





Coca Cola in legal challenge over mobile phone policy





English motorway network ‘unfit’ for 80 mph speed limit





Top dealer groups report strong start to 2012 trading
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